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Creating a better 
London and UK
LCCI unveiled recommenda-

tions on behalf of the capital’s 
businesses last month about 

how the next Mayor of London and 
London Assembly can navigate the 
capital through the country’s exit 
from the EU and beyond, counter-
ing population growth, capitalising 
on technological advancement and 
reducing London’s carbon footprint.

The More Capital, working for the 
UK business manifesto for the next 
London Mayoral and Assembly term 
comes at the start of a decade begin-
ning with the country’s exit from the 
EU and due to end with a London 
population of 10 million residents.

Richard Burge, LCCI chief exec-
utive, said: “This election comes at a 
vital juncture for London.

“Brexit has raised interesting ques-
tions about future trading relation-
ships and a new immigration system. 
However, there is also a need to exam-
ine London’s role in supporting bal-
anced growth across the whole UK.

“The capital and the regions enjoy 
a strong economic relationship and 
their future is intertwined; London 
is supportive of further devolution 
to the regions, but that process 
cannot pass London by. We are 
co-dependent and we should grow 
together. 

Changing city
“The capital’s rising population 

is placing existing housing and 
transport infrastructure under 
pressure. At the same time there is 
a pressing need to secure the new 

tech and digital infrastructure that 
our changing city and its businesses 
need.

“And of course, above all these 
matters we must adjust to the im-
pacts of climate  change. Transi-
tioning London to become a truly 
net zero carbon capital will require 
a cooperative endeavour utilising 
business innovation and invest-
ment.

“This is the context within which 
LCCI launches its manifesto. No 
matter who gets elected on May 7, 
we urge them to see these as prag-
matic, forward-thinking and uni-
fying recommendations, that could 
help create a better London and UK.”

See page 5 for LCCI Mayoral 
hustings at the London School 
of Economics. LCCI’s business 
manifesto is featured on  
pages 32-33

Commenting on last month’s 
government policy pro-
posals for a points-based 

immigration system, LCCI chief 
executive Richard Burge said: 
“Businesses will welcome that 
the minimum salary threshold 
for skilled migrants has been set 
closer to £25,000 than the initially 
suggested £30,000. They will also 
be relieved by the lowering of the 
threshold for what’s considered 
skilled, as well as a suspension of 
the cap on skilled workers.

“It’s good to see the government 
beginning a programme of engage-
ment, as businesses and their em-
ployees will need to know how the 
system will work in practice.

Work with 
government

“With the reduction in overall 
levels of migration, it is vital that 
the UK’s domestic skills system 
provides the training that its citi-
zens need in order to access jobs. 

Employers are a key part of this. 
Whether it be T-levels, appren-
ticeships, or other schemes, busi-
nesses and business groups must 
be ready to work with government 
and the public sector to ensure 
that relevant skills are acquired 
and applied.

“Ultimately, businesses share the 
government’s aim that the delivery 
of the immigration and skills sys-
tems give public and private sector 
employers access to talent at all 
levels.”

Accelerate your Business!
• Proactive Support
• Fast Response
• No Contract

Contact Us Today!
         020 3790 7500
Enquiries@LabyrinthIT.com

Access to talent at 
all levels needed

https://www.labyrinthit.com
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Who’s who in the government
Nadine Tewfik-Saad 
guides LBM readers 
through the country’s 

new top team

With a Parliamentary ma-
jority of 80, the Prime 
Minister last month 

carried out a reshuffle to form his 
post-election government.

While little change was intended 
for the top team of cabinet minis-
ters, the most significant develop-
ment came with the unexpected 
resignation of Sajid Javid as Chan-
cellor. This led to the promotion of 
Rishi Sunak from the role of Chief 
Secretary to the Treasury. Sunak’s 
promotion was widely anticipated, 
albeit not quite so soon. 

Levelling up
Top of the new Chancellor’s in-

tray will be the Budget on 11 March. 
He has had little time to prepare 
for the government’s post-Brexit 
tax and spending programme, and 
Sunak now faces the challenge of 
delivering on its commitments to 
‘levelling up’ opportunity and un-
leashing an ‘infrastructure revolu-
tion’. Carrying out a long-awaited 
Comprehensive Spending Review 
this year will be equally key to his 
agenda. No 10 and No 11 will work 

much more closely going forward, 
with a joint team of advisers sup-
porting the Prime Minister and 
Chancellor in a ‘joint economic 
unit’. 

A number of Cabinet ministers 
retained their positions, including 
Trade Secretary Liz Truss, Housing 
Secretary Robert Jenrick, Trans-
port Secretary Grant Shapps, and 
Education Secretary Gavin Wil-
liamson.

Home Secretary Priti Patel con-
tinues in her role, and has already 
unveiled the government’s new im-
migration policy, announcing de-
tails of a points-based system with-
in days of the reshuffle. With a new 
immigration bill due to be brought 
before Parliament in March, the 
Home Secretary’s priorities will in-
clude ensuring this moves smooth-
ly through both Houses and that 
the new regime is ready to be im-
plemented from January 2021. A 
new immigration minister, Kevin 
Foster, has been appointed to sup-
port its delivery. 

Prominent
The appointment of Alok Shar-

ma as both Secretary of State in the 
Department for Business, Energy 
and Industrial Strategy (BEIS) and 
Minister for COP 26, the United 

Nations Climate Change Confer-
ence, was also a significant move. 
This appointment could signify 
a prominent role for business in 
the summit’s development and 
delivery. Leading an ambitious 
agenda for this critical event and 
setting out clear plans for achiev-
ing net-zero carbon targets in the 
UK will be pivotal priorities for 
Sharma. 

Paul Scully, a previous Con-
servative party vice-chair with 
responsibility for London, was 
brought into government as a BEIS 
minister and Minister for London. 
The London role does not sit in 
any particular department, so it is 
hoped that this appointment will 
spell positive news for business in 
the capital. 

With the Department for Ex-
iting the European Union now 
closed, former Brexit Secretary 
Stephen Barclay was appointed 
Chief Secretary to the Treasury. 
Former LCCI chief executive 
David Frost is taking forward 
EU-facing trade negotiations with 
a 40-strong task force reporting 
into Downing Street. 

Retraining
Skills continues to be at the fore-

front of the government’s plans for 
the post-Brexit economy. The phas-
ing in of T-Levels, the delivery of a 
National Skills Fund and the roll-
out of a national retraining scheme 

will be firmly on the agenda for the 
year ahead. Calls for reform of the 
apprenticeship levy from public 
and private sector bodies across the 
country show little sign of abating, 
so all eyes will be on the new ap-
prenticeships and skills minister, 
Gillian Keegan, for potential re-
forms.

Rail devolution
Transport will be critical to the 

government’s plans for boosting 
growth and connectivity across the 
country. With HS2 now given the 
go-ahead, Andrew Stephenson has 
taken on ministerial responsibility 
for this project. Aviation expansion 
will also be a critical topic for the 
new government, with Kelly Tol-
hurst, the former small business 
minister, now leading on this brief. 
Decisions on rail devolution will 
also be firmly on the Department 
for Transport’s agenda, with the ea-
gerly awaited Williams review due 
to report soon. 

The forthcoming Planning 
White Paper will be top of mind 
for the Ministry of Housing, Com-
munities and Local Government. 
Furthermore, a much-anticipated 
Devolution White Paper will be key 
to setting out plans for powers and 
funding across the metro-regions, 
as well as on a local authority level. 

Housing remains a key chal-
lenge for the government. With 
the new Housing Minister, Chris-
topher Pincher, becoming the 
tenth person to occupy this post in 
the past decade, he will be tasked 
with carrying forward commit-
ments to building more homes, 
delivering a better deal for rent-
ers and bringing forward building 
safety regulation. 

Nadine Tewfik-Saad is head of 
public affairs at LCCI

Transport will be 
critical to the 
government’s plans 
for boosting growth 
and connectivity 
across the country
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Grilling at the LSE
LCCI partnered with the 
London School of Economics 
last month to give the five 
main candidates in the London 
Mayoral elections a chance 
to get their messages across 
to a combined business and 
student audience writes Emma 
Fantuzzo

Under the banner of Why I 
should be Mayor of London, 
the candidates gave short 

opening statements before being 
put through their paces by Professor 
Tony Travers of the LSE, chairman 
for the night. 

After a masterly and supremely 
informed summary of the key issues 
facing the capital, Professor Travers 
first questioned Stephen Greenhalgh 
(Conservative) who was standing in 
for Shaun Bailey, Sian Berry (Green 
party), Rory Stewart (Independent), 
Clare Coghill (Labour, representing 
Sadiq Khan), and Siobhan Benita 
(Liberal Democrat) on their polices 
on fares and housing.

Urgent and on-going
Before a packed audience the pan-

el debated the right fare levels and 
the need for the appropriate financial 
contribution they should make to 
costs; and the housing crisis which it 
was agreed needs urgent and on-go-
ing attention. One important aspect 
of this has been highlighted in the 
LCCI report Brown for Blue which 
exposed the fact that over a half of 
London’s emergency workers live 
outside the city, often because of the 
lack of affordable housing. 

After the chairman invited audi-
ence participation, Natalie Chap-

man, deputy chair of the LCCI 
transport committee (pictured 
right) posed a question on freight 
movements in the capital and the 
LCCI recommendation in its May-
oral manifesto for a Freight Com-
missioner. Other issues raised by 
business people and students alike 
included crime and citizen safety – 
was stop and search the right way 
forward? – the environment and 

climate change, and skills in the 
workplace.

In closing and looking forward 
to the May election, each candidate 
or their representative expressed 
the desire to elect a Mayor that 
would “get things done”. 

Emma Fantuzzo is a writing and 
rhetoric student at James Madison 
University, Harrisonburg, Virginia

Health assessments.

Invest in your 
greatest asset.

People.

A health assessment gives 
employees insight into their  
health and tools for positive 
change. Plus, they could help: 

 J boost productivity 
 J reduce absenteeism
 J empower and motivate
 J attract and retain talent

Bupa health assessments are provided by Bupa Occupational Health Limited. Registered in 
England and Wales No. 631336. Registered office: 1 Angel Court, London EC2R 7HJ
 JAN20  CLI 00442

Help your people make 
lasting changes to their health

0330 127 3495
bupa.co.uk/business-health-
assessments
Lines are open 8am to 6.30pm Monday 
to Friday, 9am to 12.30pm Saturday. 
Closed Sunday and bank holidays.  
We may record or monitor our calls.

(L-r) Clare Coghill, representing Sadiq Khan, Siobhan Benita, Tony Travers, Sian Berry, and Stephen Greenhalgh, representing Shaun Bailey

http://www.bupa.co.uk/business-health-assessments
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Moving into transition
What were the 
formalities?
At 11pm on Friday 31 January 2020, 
the UK formally left the EU follow-
ing ratification of Prime Minister 
Boris Johnson’s deal by both the UK 
and the European Parliaments. The 
UK entered an 11-month transition 
period which lasts until 31 Decem-
ber 2020. During this time, the UK 
remains in the EU’s customs union 
and single market. It must also abide 
by EU laws, including freedom of 
movement. However, the country is 
no longer part of the EU’s political 
institutions i.e. it does not have any 
representatives in the European Par-
liament.

Brexit: what happens now?
n https://bbc.in/2HYZ5fy

The UK has left the EU: the 
transition period
n https://www.gov.uk/transition

Institute for Government: 
Brexit transition period
n https://bit.ly/2wMACYB

What happens next?
The UK must negotiate a trade deal 
with the EU as the basis of its fu-
ture trading relationship with the 
bloc; the aim being tariff-free trade 
in goods on both sides. The De-
partment for Exiting the EU is now 
closed. A 40-strong ‘taskforce’ in-
side 10 Downing Street will run the 
UK negotiations. This is being led 
by the Prime Minister Boris John-
son’s EU adviser, David Frost, who 
will report directly to him. Chan-
cellor of the Duchy of Lancaster 
and Minister for the Cabinet Office 
Michael Gove continues to lead an 
Exiting the EU operation commit-
tee. He is likely to play a key role in 
the talks. On the EU side, Michel 
Barnier, the chief Brexit negotiator, 
will lead the negotiations.

On 3 February, the European 
Commission adopted comprehen-
sive draft negotiating directives for a 
new relationship with the UK. These 
cover trade and economic co-oper-
ation, law enforcement and judicial 
co-operation in criminal matters, 
foreign policy, security and defence 
and future UK participation in EU 
programmes. The General Affairs 
Council will need to adopt the draft 
negotiating directives. This will be a 
formal authorisation for the Europe-
an Commission to begin the talks. 

Britain has left the EU – but 
what happens now?
n https://bit.ly/2TeDqp7

Britain Has Finally Left the 
European Union. Here’s 
What’s Changing
n https://bit.ly/2PlvrFB

Negotiating directives for 
a new partnership with the 
United Kingdom
n https://bit.ly/37Yv0HO

Brexit: European Commission 
unveils draft mandate for 
upcoming negotiations with 
the UK
n https://bit.ly/3c6Vbz7

What is the UK’s 
negotiating stance?
At the University of Brussels on 
17 February, David Frost set out 
the UK’s position ahead of the 
post-Brexit trade talks which are 
due to start in March. The main 
thrust of Frost’s speech was that 
the UK “must have the ability to set 

laws that suit us”. Mr Frost declared 
that the UK wants a Canada-style 
free trade agreement with the EU. 
If this cannot be agreed, the UK 
will fall back on international trade 
laws. 

Mr Frost spoke of a prosperous 
country that would outdo the EU. 
During his speech, he completely 
ruled out the idea of the UK agree-
ing to the EU’s so-called ‘level play-
ing field guarantees’ – or strict rules 
on fair and open competition. The 
intention is that UK companies will 
not be able to undercut their Eu-
ropean competitors if they enjoy 
tariff-free access to the EU market.  
Mr Johnson reiterated the Prime 
Minister’s stance that the UK would 
rather leave without a trade deal than 
remain subject to EU rules. He said: 
“That isn’t a simple negotiating posi-
tion which might move under pressure 
– it is the point of the whole project.”

The UK’s chief negotiator also re-
peated the government’s pledge that 
the negotiating period will not be 
extended beyond 31 December 2020.

Brexit negotiator says UK must 
be able to set its own laws
n https://bbc.in/2Pqo1AU

‘We’ll SURPASS the EU’ - David 
Frost boasts of prosperous 
Britain ahead of trade 
showdown
n https://bit.ly/3cd6Psf

Boris Johnson’s chief Brexit 
negotiator says Britain will 
never sign up to EU rules in a 
blunt warning to Brussels
n https://bit.ly/2uvqWAY

We will walk away, chief 
negotiator David Frost tells EU
n https://bit.ly/2w6RBoa

How did the EU react?
EU chief negotiator Michel Barni-
er rejected David Frost’s calls for a 
Canada-style free trade deal, say-
ing there was no such deal on offer. 
Barnier added that the prime min-
ister had agreed six months ago to 
stick to the EU’s state aid rules and 
its social and environmental regu-
lations after the transition period 
ends.

Prior to David Frost’s speech, the 
French foreign minister Jean-Yves le 
Drian warned Prime Minister John-
son that he faces “a tough battle” to 
win a post-Brexit trade deal with the 
EU. He stated that the EU will stand 
up for its interests when the trade 
talks formally begin, saying: “I think 
that on trade issues and the mecha-
nism for future relations, which we 
are going to start on, we are going to 
rip each other apart. But that is part 
of negotiations; everyone will defend 
their own interests.”

Michel Barnier rejects UK call 
for Canada-style trade deal
n https://bit.ly/2T1wqgv

Brexit: UK and EU will ‘rip each 
other apart’ in talks, France 
predicts  
n https://bit.ly/3aaZvvD

EU member states are divided over 
what issues should take priority at 
the trade talks. France is demand-
ing that the UK should follow EU 
rules and regulations after Brexit if 
it wants free access to the EU mar-
ket. Poland, a close ally of the UK in 
defence and security, takes a more 
lenient approach. 

EU divided over Brexit: France 
and Poland clash on terms of 
post-Brexit trade deal
n https://bit.ly/2vhRLsQ

What are the 
UK’s proposals for 
immigration post-
Brexit?
On 19 February, UK the govern-
ment announced its new immigra-
tion proposals. It intends to end 
freedom of movement and to in-
troduce a points-based system to 
attract highly skilled workers to the 
UK after 31 December 2020.

“The UK must 
negotiate a trade 
deal with the EU as 
the basis of its future 
trading relationship 
with the bloc; the 
aim being tariff-free 
trade in goods on 
both sides.”
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Brexit Q&A is researched 
and written by Alexa 
Michael, LCCI member 
research executive. LBM 
readers are invited to 
submit their own questions 
for responses to be 
published in future issues. 
Send them to amichael@
londonchamber.co.uk

Potential newcomers to the UK 
would need to obtain 70 points that 
would qualify them to apply for a 
work visa. They would need to have 
a job offer from an approved spon-
sor i.e. an employer approved by the 
Home Office, which would be worth 
20 points. The job offer would need 
to be “at a required skill level” (an-
other 20 points). Applicants must 
be able to speak English to B1 lev-
el i.e. allow them to communicate 
effectively in most work or other 
situations (ten points). A salary of 
£25,600 or above would earn the re-
maining 20 points. However, some of 
the points are tradeable. For example, 
somebody earning less than £25,600 
may be accepted if the job is in a sec-
tor where the skills are recognised as 
being in short supply.

There will be no temporary or 
general visas for low-skilled mi-
grants, other than for seasonal work. 

Home Secretary Priti Patel said 
that UK companies will need to train 
more UK workers to take up jobs. 
She pointed out that there are over 
8,000,000 million UK residents aged 
between 16 and 64 that are econom-
ically inactive. This includes 800,000 
young people aged between 16 and 
24 who are not in education, employ-
ment or training (NEETS). She said: 
“It is about time businesses started 

to invest in people in this country. 
… It is down to businesses to work 
well with the government and join 
us in investing in people, levelling up 
across the UK so we can have wage 
growth across the entire country.” 

Gov.UK: Policy paper: The 
UK’s points-based immigration 
system: policy statement 
n https://bit.ly/32uxb4G

What is in the government’s 
controversial new immigration 
plan?
n https://bit.ly/390ZJFv

Priti Patel says its ‘time’ for 
businesses to train British 
workers
n https://bit.ly/32sxQnb

Urgent action required

LCCI members were recently briefed by Business Declares, a group 
committed to inspiring urgent action and debate on the climate and 
ecological emergency. Director Kate Sandle and outreach specialist 
Samantha Cooper spoke of their engagement with business leaders 
who wish to understand what it means to declare, and the challenge 
laid down to them to set their own targets and actions.

More on Business Declares in next month’s issue of London 
Business Matters. In this issue see Sir James Bevan’s article on the 
Environment Agency on pages 30-31; 
and how to go green on pages 32-33.

www.businessdeclares.com

       Environment 

When it comes to crisis 
communications planning most 
businesses will have a good 
understanding of the potential 
risks that they face.

Issues such as product failure, 
unethical behaviour, or financial 
problems are among those often 
prepared for. But what about 
terror and cyber attacks?

How at risk are businesses?
Cyber and terror attacks are often 
random. This does not mean that 
they are lower risk.  

Research from the Department 
for Digital, Culture, Media and 
Sport (DCMS), found that 32% of 
businesses and 22% of charities 
suffered a cyber attack or data 
breach last year. 

And when it comes to terror 
attacks the UK has experienced 
several high-profile incidents in 
recent years.

Places where large numbers 
of the public gather are at 
risk, such as shopping malls, 
venues, hospitals, schools 
and universities, and cultural 
buildings. The same is true 
of infrastructure, such as 
communications, energy and 
transport hubs.

Planning is everything
Crisis planning often takes lower 
priority, with businesses focused 
on their day to day activities. 
However, the more that can be 
anticipated and prepared for 
in advance, the easier it is for 
organisations to respond if the 
worst happens.

To that end, the Chartered 
Institute of Public Relations (CIPR) 
and the Centre for the Protection 
of National Infrastructure (CPNI) 
have developed guidance to help. 

Based on interviews with police, 
communications and security 
professionals, it covers what to 
do before, during and after an 
incident occurs. 

It is the first guidance of its kind 
and includes a range of practical 
advice such as how to cope with 
the speed and scale of events; 
the process for identifying and 
building relationships with 
partners and stakeholders; and 
how to manage the crisis lifecycle 
from beginning to end.

It also recommends that security 
and communications teams 
work closely together to promote 
security assets. This helps an 
organisation to appear as a harder 
target, which may be enough to 
discourage an attack. 

Why is this important?
Firstly, an organisation has a level 
of responsibility for the safety 
and welfare of those affected and 
at risk during a crisis. Secondly, 
getting communications wrong 
increases the risk of reputational 
damage to the organisation. 

In the confusion and stress of 
a crisis a robust plan will help 
ensure that communication 
happens effectively. 

Approved holding statements, 
agreed roles and responsibilities, 
and a comprehensive tactical 
delivery plan can all help to speed 
up the crisis response.

This reduces the potential for 
problems and frees up time to 
focus on what is important - 
showing empathy and concern 
for those involved and working on 
how the organisation will recover 
from the specifics of the crisis.  

For more information contact 
CIPR at www.cipr.co.uk

SPONSORED COLUMN

Dan Gerrella, CIPR council 
member and associate director 
at Liz Male Consulting (LMC)

Why crisis communications 
plans must include terror 
and cyber threats

http://www.cipr.co.uk
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Coronavirus – 
employers must 
prepare
The coronavirus – COVID-19 – 
an illness that attacks the lungs 
and airways, has affected huge 
numbers of people in China, 
swept over Italy and continues 
to spread.  Martha McKinley, 
employment law solicitor and 
senior associate at Stephensons 
Solicitors LLP, is warning 
employers to agree legal and 
health and safety procedures 
for employees in case they 
need to deal with cases

The NHS has stated that UK 
chief medical officers have 
raised the risk to the public 

from ‘low’ to ‘moderate’. But the risk 
to individuals remains low. It is ad-
vised if you do have symptoms, which 
include a cough, a high temperature 
and shortness of breath and have vis-
ited Wuhan or the Hubei province 
in China, Iran, northern Italy, South 
Korea and other areas of the Far East 
in the last two weeks to call 111.

The virus is spread in cough drop-
lets and employees are advised to 
avoid germs by covering their mouth 
and nose with a tissue or sleeve when 
coughing or sneezing, putting tissues 
in the bin after use, washing their 
hands and avoiding contact with peo-
ple who are affected.

 
Business response plans 
It is sensible for UK businesses to 
consider the impact an outbreak 
of  coronavirus might have on its 
staff and operations more generally 
and have a response plan in place. If 
managers are faced with staff who are 
unwell or concerned about possible 
infection, a well-prepared company 
policy will mean they feel confident 
in offering the correct response and 
are seen to remain calm.

Working from home
Asking staff to work from home is 
a practical option if you are an of-
fice-based employee. This obviously 
depends on the nature of a business 
and the possibility for infection 
spreading. In some industries, such 
as the care sector, this won’t be possi-
ble given the nature of the work being 
carried.

If home working is an option then 
this should be considered if a mem-
ber of staff is being quarantined but 

is still able to work, or is a vulnera-
ble employee, for example if they 
are pregnant or at a higher risk of 
infection. It is important to note that 
remote working is at the employer’s 
discretion as legally they do not have 
to be offered.

Legal responsibilities
Employers have an overarching ob-
ligation to take reasonable steps to 
safeguard their employees while at 
work, this is an implied responsibility. 
In addition to this duty are the rele-
vant pieces of health and safety leg-
islation which also afford protection 
to employees.

Reasonable precautionary steps are 
expected by an employer when con-
sidering the health of their employ-
ees. Relevant ACAS guidelines state 
that there is no statutory right to paid 
sick leave while staff are quarantined 
but not actually unwell. An employer 
may want to consider its obligation to 
other members of staff and agree to 
pay quarantined employees to reduce 
the risk of a virus spreading.

When a business is forced to close 
In some industries there will be a ‘lay 
off’ clause within an employment con-
tract, which is a provision designed 
to deal with a situation in which an 
employer cannot provide an employ-
ee with work, for example, a factory 
may be forced to close. These clauses 
are designed to deal with temporary 
situations and can support employees 
while they are ‘laid off’ without pay, 
however if a contract does not con-
tain this arrangement, and there is no 
corresponding union agreement, then 
an employer will still have to pay staff 
even if a business cannot provide work.

It’s important for employers to draft 
and modify their policies and have a 
response plan in place around pan-
demics in the wake of the coronavirus, 
so staff understand their health and 
safety rights, and the spread of highly 
contagious viruses can be controlled.

www.stephensons.co.uk/site/
individuals/employment_
individuals/overview

www.nhs.uk/conditions/
coronavirus-covid-19

Growing Businesses - 
Facing The Challenge 
Of Funding  Liquidity
Henry Hathaway, Partner,  
Silver Shemmings Ash

Having spent 12 years working 
in the construction industry 
as a civil engineer prior to 
becoming a solicitor, I spent my 
years working for designers, 
developers and contractors. 
One of the key benefits of 
acting for such clients now 
as a solicitor, is the privilege 
of having the perspectives of 
each of these entities when it 
comes to forming/discharging 
contracts and especially when 
it comes to disputes that 
arise. I am more aware of the 
many demands and pressures 
entailed in running a successful 
business.

Solicitors are in a privileged 
position, in both senses of the 
word – not only having the trust 
of clients to act in their best 
interests, but also being privy to 
patterns and trends that arise 
so we can flag potential issues 
before they occur.

It is crucial to remember that 
most disputes are created 
during the formation of the 
agreement, whether it be in 
unclear language, challenges not 
addressed or something else. 
This is when the seed is sown 
for potential disputes down the 
road. The courts will generally 
seek to understand what the 
common intention was at the 
time of contract when deciding 
such matters.

A regular concern that 
emerges is the gulf between 
employers and contractors/
sub-contractors, specifically how 
these relationships are viewed 
internally. Repeatedly, employers 
or contractors who employ sub-
contractors will say that they 
struggle to find parties that will 
deliver a product timeously and 
to budget without a threat of 
insolvency.

Small companies still face the 
threat of delayed and disrupted 
cash flow and non-payment. 
The quality a small company 

can deliver becomes irrelevant 
if they simply cannot meet 
their own payment obligations, 
especially when significant sums 
of labour are considered. This is 
when liquidity becomes an issue; 
it introduces boundaries and 
parameters that can threaten 
the ultimate success of the 
project. Having acted in several 
corporate insolvency matters, it 
is a repeated and sadly regular 
process. Cash management 
is a cornerstone for success; 
managed badly it will cause 
significant and unwelcome 
pressures.

This is an inherent conflict 
within the construction industry 
and when viewed from the 
outside in, appears to be 
counterproductive and resistant 
to growth. What is clear from 
the banking sector is that there 
is an appetite to support small 
companies who wish to grow, 
however, such small companies 
are often seen as high risk to 
traditional banking with little 
collateral or leverage to offer. 
From speaking and working with 
this sector, considerable efforts 
have been made to address 
this, but companies still need 
to present themselves as viable 
and with the correct procedures 
and systems in place to make 
themselves attractive. 

Via our Breakfast & Evening 
Seminars we are committed to 
nurture and grow SMEs through 
coaching and targeted advice 
and support. It is a tough time 
for smaller businesses, and we 
want to offer them what they 
need for a successful future.

henryhathaway@silverllp.com 
Tel: 0207 167 6602 
Mobile: 07802 728 632 
www.silverllp.com
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T H E  H A L L M A R K  O F  S E C U R I T Y

INTERNATIONAL PROCUREMENT SERVICES (OVERSEAS) LTD, 118 PICCADILLY, LONDON W1J 7NW   
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Is something 
bugging you 
about your 
company’s 
security?

Do you feel your business’ security has 

been compromised, or is it just something 

you want to prevent from happening... 

International Procurement Services (IPS) recognizes the importance 

of keeping your discussions and intellectual property as secure as 

possible. In today’s world, wherever there are large sums of money, 

and proprietary information, there will always be someone interested 

in gaining access to it, by fair means or foul! It takes just one well 

placed electronic listening device (or bug) to jeopardise your critical or 

confidential information, perhaps to a competitor or leaked to the press.

Gerry Hall, of IPS says, “10 years ago, eavesdropping was a specialist 

and expensive business, however with the advent of GSM technology 

and miniaturization of electronics, listening devices have become

 small and inexpensive requiring specialised equipment 

and search teams to detect”

Based in Central London and established in 1989, IPS’s core 

business is the provision of Technical Surveillance Counter

 Measures (TSCM) equipment to government and 

corporate clients together with sweep services. 

Call +44 20 7258 3771 (24/7)

IPS

http://www.intpro.com
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Why backing London’s 
high streets matters
The UK’s high streets have 

endured a torrid time in the 
last few years.  It seems that 

no sooner have we celebrated the 
success of November’s Black Friday 
than we hear the unwelcome news 
in January of another raft of retail 
closures. As I write, Beales has gone 
into administration and we’re set to 
see another much-loved brand join 
the likes of BHS, Mothercare and 
Maplin in disappearing forever.

Retail analysts are often quick to 
explain that these brands are just 
the victims of changing times – cus-
tomer-preference, business rates, 
sky-high rents and online compe-
tition having all proved too much, 
even for large and well-established 
retailers such as Debenhams.  
While this is undoubtedly the case, 
explaining away their demise with-
out proposing meaningful actions 
to stem this worrying trend or ac-
knowledging the long-term impact 
on communities of losing these ser-
vices is, to my mind as a communi-
ty-based retail insurance broker, to 
leave the most important part of the 
story untold.  

Fighting chance
I would like therefore to share my 

reasons why backing London’s high 
streets matters, and to offer up a few 
ideas as to how retailers can give 
their businesses a fighting chance.

I’ve owned a retail insurance bro-
kers in London since 2000; first in 
Kennington and now in Croydon.  
In that time, I have come to appreci-
ate the crucial role that retailers play 
in people’s everyday lives.  Shops are 
about commerce, yes, but they are 
also about service and advice.  They 
are about drawing people togeth-
er, about simultaneously providing 
recreation for some and employ-
ment for others and about building 
a foundation upon which a network 
of other businesses – from car parks 
to cafés – can thrive.   

London’s, or Londinium’s, found-
ing in AD43 by the Romans was 
instigated by their desire to create a 
centre of commerce and retail trade.  

The success of this trade was what 
gave the city its dominance and laid 
the foundations for it to become what 
it now is: the greatest city on earth.  
Remove that commercial opportuni-
ty, take away that face-to-face contact 
that helped build the community and 
London may have remained playing 
second fiddle to Colchester.

Declining
Today, I believe the threat of a 

loss of prestige and community 
have never been starker.  Croydon 
as a town has boomed in the last 
few years.  Property developers and 
corporate investment have poured 
in, yet, at the time of writing, there 
are 39 empty shops in Croydon and 
retailers across the board are report-
ing declining footfalls.  

The town is in danger of becom-

ing a dormitory settlement whose 
main source of incoming retail traf-
fic is fleets of couriers delivering 
online orders.  While this form of 
shopping is convenient and fits in 
with the busy lives we lead, I believe 
that it is contributing to the epidem-
ic of mental issues and loneliness 
which is the scourge of our times.  

The Jo Cox Commission on 
Loneliness claims  that nine million 
of us are always or often lonely.  As 
we have less need to go out to buy 
things, so we venture out less and 
see fewer people.  When we do go, 
we often find the environments we 
are entering are less and less at-
tractive; a mix of empty premises 

and declining local infrastructure, 
fuelled by falling business rate rev-
enues, contributes to the cycle of 
decline that so blighted many of our 
city centres in the late 1970s.   

So, what can be done?  here is my 
4-step-plan for high street revival.

• Step 1: Create enterprise zones – 
special development areas that of-
fer low rates and other incentives 
to help businesses start-up and 
thrive.  Currently under consid-
eration by the government, they 
mirror the enterprise zones of ear-
ly 1980s which helped support for-
mer coal and steel communities.

• Step 2: Revise business rates – 
everyone seems agreed that this 
archaic system needs revision.  At-
tempts should also be made to tax 
online businesses more effectively.  
While taxing tech giants may be 
as easy as nailing water to a wall, 
a more creative approach – a levy 
on deliveries, for example – could 
raise revenue and cut emissions.

• Step 3: Support clicks and mor-
tar retailing – online retailing is 
growing by 30 per cent per year in 
the UK and that figure will only 
grow.  Retailers need to get online 
and offer omnichannel retailing.  
Customer journeys are changing 
and mobile searches are becom-
ing dominated by people looking 
for local services.  Traditional 
retailers need to be supported in 
making this transition and in cap-
italising on this huge opportunity

• Step 4: Help each other by us-
ing each other – in the 1990s the 
threat was from supermarkets and 
out of town developments, now it’s 
the web.  The best way to fight back 
is to support each other and to use 
local services where you can.  It’s 
greener, could improve mental 
health, save our town’s high streets 
from becoming low points and 
could just save your business.

Rajan Amin is the founder of 
Coversure Insurance Croydon. His 
passion for the high street comes 
from growing up with a Saree 
Shop and newsagents in the family 
in Mitcham, Wandsworth and 
Balham.
www.coversure.co.uk/croydon

by Rajan Amin
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“As I write, Beales has 
gone into administration 
and we’re set to see 
another much-loved 
brand join the likes of 
BHS, Mothercare and 
Maplin in disappearing 
forever.”
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A caffeinated history  
of London business

In the 21st century, coffee is a sta-
ple of the businessperson’s diet. 
With a Starbucks or Café Nero 

on every corner, it is hard to im-
agine a time before our widespread 
caffeine addiction. Indeed coffee-
houses and coffee drinking are not 
modern phenomena. Nearly 400 
years ago, Londoners drank coffee 
to fuel what we may now call their 
brainstorming, networking and 
one-to-one business meetings that 
would drive forward the capital’s 
commerce.

Trendy
Coffee was first brought to Brit-

ain by the Dutch East India Com-
pany in the mid-1600s. Originally 
envisaged for medicinal purposes, 
it quickly developed into a trendy, 

social drink. It is said that no one 
particularly liked the taste of coffee, 
but everyone enjoyed its ‘buzz’. The 
first coffeehouse was opened by a 
Greek merchant in 1652 and would 
give rise to over 550 coffeehouses on 
London’s streets by 1739. 

Coffeehouses quickly became the 
centres of news and knowledge and 
became known as ‘penny universi-
ties’. They became popular among 
the university students of Oxford 
and Cambridge. Prominent scholars 
and theorists such as Newton were 
habituées, using the coffeehouses 
to share and spread ideas. The cof-
feehouses were thought to promote 
freedom of speech and discourse 
and became centres of business.  

Crash
In 1680, Jonathan Miles founded 

Jonathan’s Coffeehouse which fea-
tured postings of stock and com-
modity prices, attracting traders 

who had been expelled from the 
Royal Exchange. Joint-stock com-
panies, including the South Sea 
Company, later to crash spectacu-
larly, originated at Jonathan’s which 
would develop into the current Lon-
don Stock Exchange. 

In the same decade Lloyd’s in the 
City’s Lombard Street became the 
prime meeting spot for merchants 
and insurance brokers. By 1700 it 
was recognised as a centre of busi-
ness and would develop into the 
world’s largest insurance company, 
Lloyd’s of London, and also foster 
Lloyd’s Register of Shipping. Both 
of course are still prominent in the 
21st century. 

Stomping ground
For around 400 years, coffeehous-

es fell back out of fashion. Political 
radicals forced shops to be shut 
down while women’s temperance 
movements advocated tea drinking. 

By 1750, the coffeehouse trend was 
all but dead in favour of fashionable 
gentleman’s clubs, only accessible to 
the elite. 

In the 21st century, the trend has 
been revived. In our digital age, we 
have turned back to these public set-
tings to go about our business, just 
as our predecessors did. Today, peo-
ple can be seen in coffeehouses con-
ducting interviews, checking emails 
and social media, having meetings, 
and networking with co-workers. 
The coffeehouse is once again the 
stomping ground of university stu-
dents and businesspeople alike.  

Emma Fantuzzo is a writing and 
rhetoric student at James Madison 
University, Harrisonburg, Virginia

 by Emma Fantuzzo

ENJOYS
LEARNING

LONDON 
WHERE

Morley College London offers over 
3000 courses and events every year 
in arts, music, languages and more. 
Visit us this new year to boost your 
skills, wellbeing and creativity.

LCCI members are eligible for discounts on courses at Morley

www.morleycollege.ac.uk

http://www.morleycollege.ac.uk
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US Presidential Election 2020 
– and its aftermath 
In November this year America 
goes to the polls. What are the 
possible outcomes; and how 
might the next four years play 
out? Peter Kennedy, Patrick 
Marren and Gerard Smith 
explore four scenarios

Scenario #1  
“Blindsided” 

Trump wins, but Republican plans to 
continue the conservative transfor-
mation are upended by an economic 
crisis and the need to stimulate the 
economy back to stability.

Donald Trump was re-elected by 
a slim margin in November 2020, 
largely on the strength of the 
economy and the inability of the 
Democrats to leverage the Trump 
impeachment and unite forcefully 
behind their party’s nominee. 

The Democrats retained a size-
able majority in the House, while 
the Republicans managed to pick 
up a Senate seat, thus keeping the 
country on a path of seeming-
ly endless gridlock. The national 
mood remained divided and grim, 
after a turbulent election marked 
by unprecedented nastiness and 
accusations of voter manipulation 
and foreign interference. Progres-
sives now ruled the Democratic 
party, which vowed an all-out effort 
to resist further rollbacks of Oba-
macare, entitlement commitments, 
social programs, and environmen-
tal regulations. Republican lead-
ers salivated over opportunities to 
shrink government, further cut 
taxes, and add to a conservative Su-
preme Court majority. 

Then a vicious stock market 
correction hit in 2021 and contin-
ued into 2022. It changed – if not 
everything – quite a lot. Econom-
ic growth went negative for three 
straight quarters, and the stock 
market gave up almost all of its 
post-2016 gains. Unemployment 
climbed to almost nine per cent. 

Banks took big hits on corporate 
debt defaults and needed to be 
shored up. Captains of industry 
begged the administration to pre-
vent another ‘Great Recession’ or 
worse. With interest rates already 
at rock bottom, there were no mon-
etary fixes left, just spending op-
tions. Republicans needed House 
Democratic support to pass a re-
covery spending package. Demo-
crats went along, after winning 
assurances that social programs 
would be protected and that blue 
districts would win a fair share of 
infrastructure spending. 

In 2023, markets have stabilized 
but the economy has yet to recover. 
Much of the recovery appropria-
tion is only slowly creeping its way 
through the expenditure pipeline. 
Some of it has been misspent, partly 
because of graft and pork barreling, 
and partly because of too few ex-
perienced bureaucrats left in gov-
ernment to manage big projects. 
The way forward is unclear, as the 
administration’s popularity plum-
mets. The Democrats, under the 
leadership of a new cadre of impa-
tient progressives, now control both 
houses of Congress, but this may 
simply be a reflection of a protest 
vote; Americans are struggling and 
have little patience for the status quo 
– or for grandiose reform agendas. 

Scenario #2  
“Gipper Trump” 

Trump wins the 2020 election 
in an Electoral College landslide, 
though barely matching the 
Democrat’s popular vote, and 

while the Democrats hang on to 
the House, they are in complete 
disarray. Meanwhile, behind strong 
economic tail winds, Republicans 
feel empowered to complete 
unfinished business… 

It’s 2023, and as Republicans pon-
der whom to support in the 2024 
election, some of them are serious-
ly discussing how to get President 
Trump a third term. The idea is not 
as far-fetched as it might appear. 
Far from leading America to disas-
ter, Trump has overseen the longest 
and strongest economic boom the 
country has ever seen. The Demo-
cratic party, failed in its attempt to 
stop Trump from being re-elected, 
and hopelessly divided among its 
factions (African-Americans, pro-
gressives, pro-choice women, His-
panics, LBGTQ, labor, the highly 
educated), has begun to fragment 
in a serious way. The Democratic 
Socialist Party is now a real party. 
African Americans and Hispanics 
are demanding more for their sup-
port, previously taken for granted 
by Democrats. Democrats lost the 
House in 2022. 

In business, industry concen-
tration has been increasing mark-
edly, with oligopoly becoming the 
dominant structure in many crit-
ical sectors. But a few would-be 
oligarchs, including one tech giant, 
have had their empires broken up 
when their interests clashed with 
the President’s. In the face of ac-
celerated de-regulation, pollution 
and product safety issues have 
risen; in response, industry giants 

have banded together to punish 
competitors who might give their 
industries a bad name and risk 
re-regulation. Trade policy is er-
ratic and unpredictable, especial-
ly vis-a-vis China, but corporate 
leaders lobby hard and effectively 
to avert supply chain disruption 
and otherwise protect their off-
shore markets and business inter-
ests. China has continued to gain 

global market share at the expense 
of American companies. 

To many, Trump has become 
the New Reagan. Americans seem 
to want to feel good about their 
country, and Democrats are seen 
as whiners or losers. All this has al-
lowed Republicans to cement their 
control over the machinery of gov-
ernment and policy. Regulation of 
business has ground to a near-halt; 
the new 6-3 conservative Supreme 
Court has rolled back the post-New 
Deal federal regulatory state to a 
large degree, including significantly 
weakening Medicare and privatiz-
ing Social Security, while helping ef-
forts to gerrymander Congressional 
districts and to require voter IDs. By 
some measures, the strong economy 
has stanched the rise in inequality, 
but the one per cent is doing better 
than ever. Progressive opposition to 
the current situation is emotional, 
fleeting and ineffectual. 

“To many, Trump  
has become the  
New Reagan”



13International March 2020 13

Scenario #3 
“50:50 Nation” 

The Democrats took back the 
White House in 2020 with an 
Electoral College squeaker, despite 
a popular-vote landslide. They 
also took the Senate and House. 
The mandate was change, but 
how much? Democrats couldn’t 
agree, and the new president 
has failed to forge a consensus 
around a coherent set of policies.

As 2024 approaches, many Demo-
crats are talking about missed oppor-
tunities – though they often disagree 
on what those missed opportunities 
were. Most analysts believe that they 
simply overestimated the appetite of 
Americans for far-reaching change. 
But the fracturing of the party into 
progressive and moderate groups 
caused immediate squabbling over 
how extensive their reforms should 
be. A lack of firm leadership from 
the Oval Office did not help matters. 
Two years of attempts to pass sin-
gle-payer health care, raise income 
taxes, and re-regulate business re-
sulted in half-measures that satisfied 
few while mobilizing severe and 
well-heeled opposition. The end of 
the Obama-Trump boom in 2021-
22 was a further obstacle. Demo-
graphic changes depressed housing, 
as affluent Baby Boomers down-
sized and sold off their homes into 
an already shaky market. And col-
lege loan forgiveness – which could 
have jump-started the housing and 
construction markets – never went 
anywhere. 2022 brought Republican 
majorities back in the Senate and 
House. 

Business has suffered a rough 
ride, trying to adjust to what seemed 
imminent major changes to the 
health care, finance, and education 
markets, among others, and more 
expensive Social Security and Medi-

care benefits. Uncertainty has rare-
ly been higher. Re-regulation after 
four years of deregulation has made 
budgeting and planning difficult. 
Court decisions have overturned 
many of the executive orders that the 
Democrats used to reverse four years 
of Republican pro-business policies.

Initial stimulus in response to the 
recession has now been halted by the 
restored Republican Congressional 
leadership, which has brought back 
brinksmanship over increasing the 
debt ceiling to cut spending. Dem-
ocrats’ prospects for retaining the 
presidency in 2024 seem severely 
dimmed. The back and forth be-
tween increasingly extreme partisan 
governments have made both busi-
nesspeople and the public long for 
stability. And yet uncertainty and 
acrimony have become the New 
Normal for the majority of voters 
who don’t recall the comparatively 
benign political eras of Bill Clinton 
or George H. W. Bush. “We are dying 
from this 50-50 U.S. society,” said the 
head of one of the largest financial 
institutions in the world. 

Scenario #4: 
“Happy days might be 

here again?” 
2020 brought big victories for 
the Democrats – along with an 
extraordinary set of national and 
global challenges that constrain  
the scope for progressive reforms. 

Not only did the Democrats win 
the White House in 2020; the par-
ty managed to take both houses of 
Congress. In retrospect, it should 
not have been such a surprise. 
The long expansion, blunted by 
the Corona pandemic, had stalled, 
and financial markets had been 
in some turmoil leading up to 

“Uncertainty and acrimony have become the 
New Normal for the majority of voters who 
don’t recall the comparatively benign political 
eras of Bill Clinton or George H. W. Bush.”

Continued on page 14
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New VAT rules have come 
into force for the cross-border 
supply of goods throughout 
the EU. These will apply to UK 
businesses throughout the Brexit 
transition period, and maybe 
beyond. 

1. Intra-EU call off stock 
arrangements 
Until now, a supplier could 
transfer goods to a known 
customer in another EU 
Member State using ‘call-
off stock’ arrangements. 
When using ‘call-off stock’ 
arrangements, the ownership of 
the goods at the time of transfer 
stays with the supplier of those 
goods and the supplier does not 
need to register for VAT in the 
customer’s member state.  
Under the new rules, the 
transfer of goods to a 
warehouse or a customer’s 
premises in another EU 
Member State will no longer 
qualify as a deemed intra-
Community supply and a 
deemed acquisition. Additionally, 
the customer must take the 
goods (call them off) within 12 
months of the original transfer. 
This particular “fix” has been 
introduced to make practices 
equal throughout the EU.

2. Customer VAT identification 
number 
Obtaining the customer’s VAT 
number is now a mandatory 
requirement for applying 
the zero percent VAT rate to 
intra-Community supplies of 
goods. Under the new rules, 
the customer has to provide 

their VAT number and the 
transaction must be included in 
the supplier’s EC Sales List.

3. Documentary proof of 
transport 
To apply the zero percent 
VAT rate on intra-Community 
supplies, a supplier must provide 
evidence that the goods left 
the UK. 
Currently, EU Member States 
have discretion over the 
evidence that is required to 
prove that the goods were 
dispatched. Now, however, 
the supplier must obtain and 
retain at least two independent, 
noncontradictory documents, 
to prove the movement of the 
goods.

4. Intra-EU chain transactions 
Intra-EU chain transactions refer 
to the successive supplies of 
goods from one EU Member 
State to another member state 
directly from the first supplier to 
the last customer in the chain. 
Although there may be multiple 
transfers of ownership, only one 
physical transfer of the goods 
takes place, so the difficulty is 
in determining which link in the 
chain should be treated as the 
intra-Community transaction. 
Under the new rules it is 
necessary to distinguish the first 
and last party in the chain from 
the intermediaries. Where there 
is an intermediary in the chain 
who arranges transportation 
of the goods, the dispatch or 
transport shall be ascribed only 
to the supply made to that 
intermediary party.
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By Jas Dhillon, VAT 
Director, Lubbock Fine 
Chartered Accountants

2020 ‘Quick Fixes’ - 
VAT reform to simplify 
trade in the EU
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Foreign Secretary Dominic 
Raab was in Singapore and 
Malaysia last month as part of 

a larger Asia-Pacific. He spoke of the 
two countries as linchpin partners 
in South East Asian and of shared 
interests in promoting security, 
stability and the international rule 
of law. “The region is also crucial 
to tackling climate change, so we’re 
looking forward to taking our rela-
tions to the next level.”

He met with Singapore’s Deputy 
Prime Minister Heng Swee Keat, 
Foreign Minister Dr Vivian Balakr-
ishnan and Minister for Trade and 
Industry Chan Chun Sing “to en-
sure the relationship between our 

countries will flourish now the UK 
has left the EU.” Raab proposed a 
strengthening of links in areas such 
as climate change, technology and 
trade between the two countries – 
which he said was worth £12.7 bil-
lion in 2018.

The success of the SG-UK Part-
nership for the Future was celebrat-
ed. This is a collaboration launched 
in 2019 to mark the 200th anniver-
sary of Sir Stamford Raffles’ arrival 
in Singapore. The first year of this 
collaboration saw 26 agreements 
to increase work together in are-
as such as science and innovation, 
education, medical technology, cli-
mate resilience and cyber security. 
In 2020, the collaboration will focus 
on climate, technology, security and 
knowledge.

Green technology
The UK and Singapore have 

strong research bases and are com-
mitted to green technology develop-
ment. The Foreign Secretary visited 
the Tengeh reservoir which is being 
used as a test bed for floating so-
lar power technology as Singapore 
seeks to diversify its energy mix. 
He also visit a high tech research 

lab that is a collaboration between 
UK firm Rolls-Royce, Nanyang 
Technological University Singapore 
and Singapore’s National Research 
Foundation. It is the first corporate 
lab to bring together universities 
and companies to jointly work on 
R&D focusing on electrics, manu-
facturing technology and data ana-
lytics.

High-level
While in Kuala Lumpur, the 

Foreign Secretary used a series of 
high-level meetings – including 
with Malaysian Prime Minister Tun 
Dr Mahathir Mohamad, Foreign 
Minister Dato’ Saifuddin Abdullah 
and Minister of Energy, Science, 
Technology, Environment and Cli-
mate Change Yeo Bee Yin – to set 
out the UK vision for its future rela-
tionship with Malaysia in trade, sci-
ence and innovation, climate change 
and education.

Trade, investment and business 
links between the UK and Malaysia 
are already worth over £5 billion a 
year, with iconic projects like the 
redevelopment of Battersea Power 
Station in London showcasing Ma-
laysian investment in the UK. Ma-

laysia is the second largest market 
in ASEAN for the UK and there are 
huge opportunities for the future. 

Boost
British company Smith+Nephew 

– one of the world’s leading manu-
facturers of medical devices – will 
soon be breaking ground on its first 
manufacturing plant in South East 
Asia in Penang, creating up to 800 
new jobs over the next five years and 
giving a big boost to UK-Malaysia 
trade.

Underlining the UK’s position as 
a world leader in tackling climate 
change, promoting sustainability 
and preserving the environment, 
the Foreign Secretary made clear 
UK support for Malaysian efforts 
to clean up the oceans by reduc-
ing plastic use and marine debris,  
and pledge to work together to stop 
illegal shipments of plastic waste 
from UK.

UK ambition for dynamic relationships 
with Singapore and Malaysia

Photo by Richard Tow
nshend (CC BY 3.0)

Dominic Raab

Election Day. Then US financial 
institutions were hit by a series 
of cyberattacks from one or more 
sources (Russia? Iran? North Ko-
rea? Criminals? Hacktivists?) that 
even today are murky. As they 
went to the polls, Americans were 
worried. They feared for their 
jobs, their bank accounts and their 
retirement savings.

The incumbent administration 
was anything but reassuring. Un-
certainty froze consumer demand, 
sending economic conditions into 
a downward spiral that analysts 
suggested could be worse than the 
Great Recession. Americans voted 
decisively for federal government 
intervention. 

Though neither the cyber attack 
nor the Corona virus ended up be-
ing remotely apocalyptic, the elec-
tion was a green light for progres-
sive policies that might not have 
been possible under more stable 
circumstances. First, the new Dem-
ocratic administration pumped 
massive amounts of federal money 
into troubled banks and corpora-

tions. Congress then cut checks 
for households with income below 
$100,000, to get people spend-
ing again and thus avert an even 
steeper drop in consumer demand. 
Infrastructure money was spread 
around, and even fiscal hawks did 
not object, at least during the crisis 
period.

Most significantly, Congress and 
the administration steamrolled 
through legislation phasing in elec-
tive Medicare health insurance, with 
affordable premiums and subsidies 
for the poor. To many, the plan re-
sembles a de facto roadmap to an 
eventual universal single-payer fed-
eral health insurance scheme – one 
that avoided a contentious battle with 
legacy insurers and providers. But 
there’s little doubt that that’s a battle 
that will be fought down the road. 

In a big picture sense, the situ-
ation is stabilising. US Treasuries 
have settled down after a rocky pe-
riod and the dollar is once again a 
global safe haven, though inflation 
has finally risen above the Fed’s two 
per cent target, and seems likely to 

remain an issue. But the initially 
promised ‘return to normal’ has 
proved elusive. Democrats in 2023, 
though they retained both houses 
of Congress, have faced some polit-
ical heat to restrain spending, cur-
tail new regulations (especially in 
banking, finance and technology), 
and modify tax increases on the 

wealthy. And the ambitious spend-
ing programs have exposed serious 
human-capital capacity problems 
in the federal government, notwith-
standing the hiring binge that’s been 
going on. Longer-term problems, 
such as climate change, have been 
ignored as the immediate crises has 
absorbed virtually all the US’s – and 
the world’s – attention. 

The authors are principals 
at Futures Strategy Group, a 
consultancy specializing in scenario 
planning and strategic foresight. 
These scenarios are necessarily 
brief and not representative of the 
company’s typical client work but 
they give a fascinating insight for 
LBM readers.
Copyright © 2020 Futures Strategy 
Group, LLC. All rights reserved. 

www.FuturesStrategyGroup.com

“Not only did the 
Democrats win the 
White House in 
2020; the party 
managed to take 
both houses of 
Congress”
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Do you want to access a selection of business co-operation offers 
made by European companies wishing to work with UK firms? Every 
month Enterprise Europe Network publishes a Business Opportunities 
in Europe Bulletin, which contains the latest co-operation offers from 
companies across the EU and beyond. To find out more about this 
issue’s listed overseas business opportunities or to subscribe to the 
bulletin contact Enterprise Europe Network London at enterprise.
europe@londonchamber.co.uk or 020 7248 1992.

Netherlands
Company has developed and patented two concrete products 

that can be used for water protection and water buffering. Now 
looking for a manufacturer of dry cast concrete products in the UK to 
manufacture their products.
REF: BRNL20200113001

Bulgaria
An innovative cosmetic developer and producer of 

professional skin care products from Bulgaria is looking for agents and 
distribution partners from Greece, Spain, Romania, Poland and United 
Kingdom. The company is a specialist in moisturizers and serums, 
formulated with the help of the latest technologies and ingredients.
REF: BOBG20191219002

France
A family-owned business based in Lyon offers high-quality 

coffee, with an ethical and ecologic focus. The company combines 
its purchasing policy and distribution combined with their strong 
values; working mainly with small local suppliers and paying attention 
to recycling packaging. The company is seeking distribution service 
agreements.
REF: BOFR20191226001

Spain 
A start-up, specialised in IoT technologies for the water 

metering sector, is looking for providers of Internet of Things sensors. 
The company is seeking three kind of Narrowband-IoT sensors in 
order to integrate it within its Technology for IoT water metering. The 
company is looking for manufacturing agreements.
REF: BRES20200116001

Latvia 
A manufacturer of premium and high fashion womenswear, 

casual wear, as well as modern and classic evening dresses, is looking 
for a long-term partnership. The company is offering order fulfilments 
under manufacturing and/or subcontracting agreements.  
REF: BOLV20200107001

Italy 
This company has over 30 years’ experience as a distributor 

for medical devices mainly with public hospitals and private clinics 
and has a solid relationship with medical professionals. The company 
is seeking industries producing disposable, implantable, wearable and 
portable CE marked medical devices. Offering its distribution services 
to partners abroad wishing to expand to the Italian market.
REF: BRIT20200128001

Romania
Bucharest-based company, with 100% private capital and 

over 3 years of activity, delivers IT&C solutions with a main focus on 
machine learning, deep learning technologies and AI. The company is 
seeking partners from Europe and beyond, to implement a proof-of-
concept IT&C solution based on machine learning and deep learning 
technologies.
REF: TORO20191227002

Albania
Tirana-base manufacturer and processor of gold and silver 

jewellery, with over 25 years of market experience, seeks partners 
to provide the latest technology line for gold and silver processing to 
engage in a commercial agreement with technical assistance.
REF: TRAL20190516001

Overseas business 
opportunities

SPONSORED COLUMN

Accidental managers are having a 
profound effect on the economy 
according to the Chartered 
Management Institute (CMI). With 
four out of every five managers 
never receiving formal management 
training, the CMI estimates that 
2.4million bosses are contributing to 
the productivity drain.

Why are accidental managers a 
concern?
Accidental managers have been 
promoted due to being good at their 
jobs but may struggle to manage 
or lead. With some accidental 
managers posing a potential risk to 
our businesses’ health, what can 
we do unlock the potential of our 
people managers?

Investing in essential manage-
ment competencies
Investing in leadership and 
management skills are the 
employer’s responsibility and 
we must now increase the 
number of qualified managers, 
especially when the CMI estimates 
that we need 1.9 million new 
effective managers by 2024. 

Best practice would see employers 
using measures like coaching, 
training and mentoring to develop 
their manager’s soft skills. Being able 
to have meaningful conversations, 
listening to problems and having 
open and honest relationships 
are encouraged behaviours and 
make managers better prepared to 
look after the needs of their direct 
reports/teams.

Growing collaborative leaders
Today’s workplace runs on cross-
functional collaboration where 
departments overlap, and teams 
don’t exist or function in isolation. 
Many accidental managers miss the 
bigger picture and lack the influence 
to lead their teams towards their 
collective goal.

Teamwork is a vital employability 
skill and for the accidental 
manager to become a collaborative 
leader, they must learn how to 
replace authority with direction, 
mentoring, respect and guidance. 
Employees value purpose and 
autonomy and managers should 
rethink how to create achievable 
and meaningful goals.

Collective leaders must find 
creative solutions that empower 
and enable their teams and do this 
by coaching their team members 
and prioritising accountability, 
relationships and appreciation.

Investors in People (IIP) agrees that 
there are aspects that businesses 
can influence with ease such as 
leadership effectiveness, vision 
and values, staff engagement, 
people development and 
continuous improvement.

Noting the UK’s historical track 
record of low productivity 
compared to similar economies, the 
IIP recently pointed out that if by 
2025 current rates of productivity 
continue, we will be 32% less 
productive as individuals than 
people in the US or Germany. If 
the gap is halved, then we could 
add £254bn a year to the economy 
meaning a more prosperous future 
for workers and organisations alike.

Organisations must evolve their 
people management strategies and 
by using simple interventions like 
coaching, mentoring and training, 
we can revitalise our managers 
for the better and help close the 
productivity gap.

The AoEC is a leading global 
provider of accredited coach 
training and executive 
coaching for teams and within 
organisations. If you would like  
to attend a regular open event  
or know more, please visit  
aoec.com or call 020 7127 5125

Why we need to reinvent 
our accidental managers

http://www.aoec.com
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Bureau Veritas
The origins of the company 
began in Antwerp in 1828 
with the foundation of 
the Information Office for 
Maritime and by 1920, with the 
modern industrial revolution 
under way, new activities 
were introduced including the 
examination of materials used 
in everything from industrial 
equipment to diesel motors 
and locomotives, as well as 
factories
  

By 1960, Bureau Veritas was 
playing an active role in the 
modernisation of ship build-

ing standards for classification of 
vessels, whilst reinforcing its exper-
tise in construction and energy effi-
ciency on projects worldwide. 

Globalisation
The 1990s saw another step 

change with the development of 
certification and government ser-
vices, supporting governments and 
organisations to embrace the rapid 
globalisation which was evident 
with increased travel and reduced 
international borders. The Bureau 
Veritas network itself grew, with 
new offices in Africa, China, the US 
and Europe. 

Today, Bureau Veritas is a grow-
ing organisation with a focus on in-
novation and technology to deliver 
its services safer, better and faster. It 
is a global leader in testing, inspec-
tion and certification services to 
help businesses meet the challeng-
es of quality, safety, environmental 
protection, and social responsibility. 

Trusted
Bureau Veritas’s core value is to 

help make the world a safer place. 
In a world of ever-increasing and 

evolving risk, the company works 
as a trusted partner to organisations 
across a wide range of sectors, de-
livering innovative solutions that 
go beyond simple compliance with 
regulations and standards. Crucial-
ly, Bureau Veritas’s services help to 
reduce risk, improve performance 
and promote sustainable develop-
ment.

Services range from certification 
and construction consultancy, to 
statutory inspections and work-
place risk management. Dedicated 
teams of experts work closely with 
clients to provide a comprehensive 
range of sustainability services, 
international trade support, prod-
uct testing and a wide portfolio of 
training solutions across all aspects 
of health, safety, quality and envi-
ronment.  

Combining global expertise 
with local know-how and resource, 
Bureau Veritas has 1,000 employ-
ees in the UK, with office locations 
throughout Britain including a key 
site in London. The company has 
75,000 employees worldwide, with 
more than 1,500 offices and labora-
tories across 140 countries, serving 
more than 400,000 clients.  

Verification of 
Conformity

One of the services offered by 
Bureau Veritas which supports the 
objective to make the world a safer 
place, is a Verification of Conform-
ity (VoC). 

VoC involves checking the con-
formity of goods according to 
specific technical regulations, na-
tional standards or an internation-

al equivalent. It also encourages 
importers and exporters to under-
stand the need for compliance and 
its benefits.

The company’s government ser-
vices and international trade team, 
based at Bureau Veritas’s London 
office on Prescot Street, has been ap-
pointed by the Ministry of Industry, 
Trade, Green and Digital Economy 
for the Kingdom of Morocco to im-
plement the VoC programme appli-
cable to products imported into the 
Kingdom. 

This means Bureau Veritas can 
now issue Certificates of Con-
formity (CoC) for a wide scope of 
products across 11 key categories, 
covering electrical products, con-
struction products, toys, gas appli-
ances, shoes and clothing, chemical 
products, vehicle parts and more.

Ricardo Fleming, Bureau Veritas 
manager for government services 
and international trade, said: “Ver-
ification of Conformity involves 
checking the conformity of goods 
according to specific technical reg-
ulations, national standards or an 
international equivalent. It also en-
courages importers and exporters to 
understand the need for compliance 
and its benefits.

“A VoC programme of this kind 
can protect consumers against dan-
gerous and non-compliant products 
to standards, as well as protecting 
the domestic industry from unfair 
competition and counterfeiting. It 
also helps to ensure permanent con-
trol over product conformity and 
quality.”

Compliance
Depending on the products, 

the verification will take place ei-
ther by Bureau Veritas teams in 
the country of export, or at des-
tination. Documentary evidence 
is required to prove compliance 
with the required standards, or the 
goods can be tested in an approved 
laboratory, before the shipment 
undergoes a physical verification 
to ensure that the documents 
match the products. Regular ship-
ments can be treated 

 www.bureauveritas.co.uk 

Bureau Veritas is a global leader in testing, 
inspection and certification services to help 
businesses meet the challenges of quality, 
safety, environmental protection, and social 
responsibility. 

Spotlight on...
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A new campaign was launched 
last month to help small and 
medium-sized businesses in 

London prepare for change, as the 
UK’s departure from the European 
Union is confirmed.

Ready 2020 is being is being led by 
the London Growth Hub, the Mayor 
of London’s business support initia-
tive. It is a collaborative effort to sup-
port smaller companies across Lon-
don, the south east and Hertfordshire 
as they face wide-ranging changes in 
the business environment. 

The campaign will provide busi-
nesses with timely information 
across areas including recruitment 
and employment, trading relation-
ships and regulation – and supports 
the Mayor’s #LondonisOpen cam-
paign, which supports EU London-
ers and London’s businesses as the 
UK leaves the EU.

 
Resilience

It will also offer advice and sup-
port aimed to boost the resilience 
of SMEs, encouraging companies to 
think about how to manage the risks 
and pursue the opportunities they 
will encounter in the coming year.

Support will be provided by a 
combination of digital resources as 
part of the London Brexit resource 
hub, events across the south east, 
and one-to-one business support 
from Growth Hub advisers. 

The London Growth Hub was 

established by LEAP, London’s Lo-
cal Enterprise Partnership, which is 
chaired by the Mayor and supported 
by government. LEAP has partnered 
with the south east and Hertford-
shire LEPs – including Hertford-
shire Growth Hub, Business East 
Sussex Growth Hub, Kent & Med-
way Growth Hub and BEST Growth 
Hub – to deliver the campaign. 

 
Historic change

Deputy Mayor for business, Ra-
jesh Agrawal, said: “All London’s 
businesses need to plan carefully 
for the future. Through this new 
collaboration between the London 
Growth Hub and its partners in the 
south east and Hertfordshire, we’re 
supporting SMEs as they prepare for 
this time of historic change.”

Sietske de Groot, project leader at 
the London Growth Hub, said: “Exit-
ing the EU is not just about making a 
few changes here and there. Leaving 
the single market means that after the 
transition period, the entire legal en-
vironment that underpins our deal-
ings with EU partners will change, 
with effects reaching deep into sup-
ply chains. Whether or not trading 
with EU countries, small businesses 
are strongly advised to use the infor-
mation resources available to gauge 
the challenges and opportunities that 
they may be faced with next year.”

www.ready2020.co.uk

Heading to Hungary
Budapest will be the meeting 
point and Central Europe the 
focus of a business summit in 
early May.

LCCI chief executive Richard 
Burge will open the event which is 
designed to:
• Promote the UK as a key destination for European companies 

invest and establish businesses
• Provide direct connections for export-import partners
• Help UK companies connect with Budapest and witness its 

attraction for hi-tech start-ups
• Help companies source a well-qualified, economic workforce.

Devised and led by Susanna Toth the event programme includes 
sessions on government support, innovation and renewable energy, as 
well as an exhibition area, a VIP reception and dinner, and lunch on the 
Danube.

The event takes place on Monday 11 and Tuesday 12 May 2020

https://www.eventbrite.co.uk/e/89052198523

PAID PARENTAL 
BEREAVEMENT LEAVE 
COMING SOON
by Jonathan Mansfield

Currently there is no general 
right to bereavement leave. 
Some employers have their own 
policy on this. Otherwise there 
is a right to reasonable time off 
for a dependant: this might arise 
for example to make funeral 
arrangements or attending the 
ceremony itself.

From 6 April 2020, working parents 
who suffer the devastating loss 
of a child under the age of 18 will 
be entitled to two weeks’ parental 
bereavement leave (PBL). This will 
be known as “Jack’s Law” after Jack 
Herd whose mother campaigned for 
this right.

PBL is available to any employee 
who meets the eligibility criteria, 
from the first day of their 
employment. It can be taken at any 
time within a period of 56 weeks 
following a child’s death and may be 
taken in two periods of one week, or 
as two consecutive weeks’ leave. 
However not all employees will be 
paid during PBL. Statutory parental 
bereavement pay (SPBP) is only 
available to employees who have 
been continuously employed with 
their employer for 26 weeks prior 
to the death of their child, and who 
earned at least the lower earnings 
limit of £118 per week for the past 
eight weeks. 

Those entitled to SBPB will receive 
£151.20 per week (or 90% of their 
normal weekly earnings, whichever 
is lower). 

Although this is a welcome change, 
it’s fair to say that the changes have 
also been criticised. 

The rules governing the notice 
employees are required to give 
before taking PBL are complex, and 
this is especially so if the employee is 
entitled to SBPB. 

Also, many people feel that two 
weeks’ PBL is not adequate. 
Assuming that most employees will 
take time off immediately following 
their child’s death, it is unlikely that 
the child’s funeral would take place 
before the employee had to return 
to work. They then face not being 
able to take additional leave around 
difficult periods, such as birthdays 
and anniversaries. Further, the 
regulations also only provide for PBL 
and SPBP when the child is under 
18. Many people feel that there is 
no difference between the loss of 
a young child and an adult son or 
daughter. 

Many employers will already have 
compassionate leave policies in 
place, but these may not meet the 
new requirements. It is important 
that all employers review their 
current policies and amend them as 
necessary before 6 April so that all 
parties are clear on their respective 
rights and obligations under the 
new regulations.

This is only one of a number of 
new requirements coming in in 
April which affect employment 
contracts and policies. We 
strongly advise you to arrange 
for a review of your employment 
documents ASAP.

For an initial chat please call:- 
Jonathan.mansfield@
thomasmansfield.com 
0207 426 4901

SPONSORED COLUMNReady 2020: 
Mayor’s business 
support initiative

http://www.thomasmansfield.com
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Investor confidence and business 
potential grows in Pakistan

Pakistan’s national day is 
on the 23rd of this month. 
To mark the occasion, HE 
Mohammed Nafees Zakaria, 
High Commissioner for the 
Islamic Republic of Pakistan to 
the UK, profiles a country of 
opportunities

Pakistan’s economy, tourism 
and technology sectors are 
on an upward trajectory, duly 

assessed and reflected by global eco-
nomic institutes.

Prime Minister Imran Khan is 
leading the reforms to facilitate 
investors and to ensure ease of do-
ing business.  Something is clearly 
working as the World Bank ranked 
Pakistan 28 places higher in its Do-
ing Business 2020 report. 

Investor confidence
Investor confidence in Pakistan 

has been building as progress has 
been made in creating a secure and 
conducive environment. On top of 
this there is a liberal investment pol-
icy, qualitative development in the 
institutional capacity and commu-
nication infrastructure essential for 
business and investment, youthful 
human resources in abundance, and 
a consumer market of 220 million. 
Add also Pakistan’s advantageous 
geographic location in the region as 
the centre of global economic gravi-
ty shifts eastwards. 

Business potential
Pakistan lies at the confluence of 

four regions: South, Central and West 
Asia, and North West China and 
is a natural regional economic hub 
and energy corridor. It connects the 
landlocked Central Asian states to the 
world through economic routes and 
is therefore of strategic interest to oth-
er countries in the region.

With an outlay of over $60 bil-
lion, huge investments are un-
derway in infrastructural projects 
including roads and highways, gas 

and oil pipelines and terminals, port 
development, shipping, airports, 
railways, logistics management, 
energy and power. Foreign direct 
investment in Pakistan increased by 
137 per cent during the first quarter 
of the 2019-20 fiscal year.

Expansion in the industrial sec-
tor is seen as a key to sustainable 
economic development. The gov-
ernment has earmarked 16 special 
economic zones across Pakistan, for 
establishment of enterprises having 
prospects of high and fast returns. 

A pro-business investment policy 
remains the central plank of Paki-
stan’s economic development strat-
egy, allowing 100 per cent equity 
ownership, full repatriation of cap-
ital, tax breaks, and concessions on 
the import of plant, machinery and 
raw materials.

Treasury
JP Morgan, the world’s largest 

financial institution, has issued a 
research report recommending 
to its clients to invest in Pakistani 
government bonds, unhedged for 
currency risk.   Government bonds 
namely sukuk, Pakistan Investment 
Bond, US Special Dollar Bond,  and 

the National Saving Bond are secure 
and offer high returns.

The sukuk market has been con-
sistently gaining ground in Pakistan’s 
growing Islamic finance industry, 
making it a key element of bond 
market strategy with regular issue. 

Tourism 
The country is blessed with 

many types of tourist attraction 
featuring the world’s highest peaks 
– the snow-clad majestic moun-
tains of Karakoram, Himalaya and 
the Hindu Kush for hikers, skiers 
and gliders. There are mesmerising 
lakes, valleys, meadows and nat-
ural scenic beauty as well as the, 
heritage of ancient civilizations 
and religions. After the recent visit 
of the Duke and Duchess of Cam-
bridge, Jonny Bealby of Wild Fron-
tiers commented: “Pakistan is per-
haps the ultimate adventure travel 
destination.” 

Pakistan is experiencing an ex-
ponential rise in this sector which 
has a direct bearing on the coun-
try’s economy. According to Global 
Tourism, during 2019 foreign tourist 
arrivals passed two million (includ-
ing 484,000 British) while domestic 
tourism was over 40 million. Major 
policy initiatives have been taken by 
the government of to promote tour-
ism and hospitality sectors through 
investments. 

Technology 
IT is one of the country’s largest 

export industries and Pakistan is 
a preferred source of software de-
velopers, programmers, designers 
and business process outsourcing, 
ranked 3rd most financially attrac-
tive location for offshore servic-
es. There is enormous human and 
knowledge capital and a young 
population which have spurred 
many global enterprises to establish 
consulting service centres, research 
and development facilities, and out-
sourcing support services centres in 
Pakistan. Local IT professionals are 
also active in App design and devel-
opment, information security, data 
warehousing, business analytics oil 
and gas exploration and production 
software and many other areas.

Emerging
A new eco system of start-ups in 

fintech, health-tech, and regulation 
and compliance tech is emerging 
in Pakistan. With 400,000 IT pro-
fessionals and an annual addition 
of 30,000, there is a focus on nur-
turing hi-tech capabilities such as 
machine learning experts, artificial 
intelligence and data engineers, and 
data scientists, for example, aimed at 
helping investors set up IT compa-
nies in Pakistan. 

Government incentives for the IT 
industry include: a tax holiday for 
venture capital funds till 2024; zero in-
come tax on IT exports till June 2025; 
income tax exemptions for Pakistan 
Software Export Board-registered 
IT start-ups for three years, with no 
minimum withholding tax. Foreign 
investors are eligible for 100 per cent 
equity ownership and full repatriation 
of capital and dividends. PM Imran 
Khan’s Digital Pakistan Policy aims to 
achieve US$20 billion revenues in this 
sector in the next five years. 

www.doingbusiness.org/
content/dam/doingBusiness/
country/p/pakistan/PAK.pdf 

www.invest.gov.pk/sez 

Rankings
Pakistan has impressive 
natural reserves of salt, 
copper, gold, coal and oil and 
gas, on and off shore.

Production-wise it ranks 
fourth in the world for cotton 
and milk, eighth for wheat and 
ninth for meat.

“Pakistan is perhaps 
the ultimate 
adventure travel 
destination.” 
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Shaping businesses 
and communities

Patrick Verwer, chief executive 
of Govia Thameslink Railway, 
believes that the future of all 
our businesses are in the hands 
of today’s young people

I don’t know what that future 
looks like but as a business 
leader, I am clear that if I do 

my job well, the teams of people 
running my business will look very 
different in 20 or 30 years. 

Yet the rail industry, like so many 
others, faces a skills shortage. The 
Prince’s Trust’s recent Futures at 
Stake 2020 research, a survey featur-
ing over 1,000 businesses and 2,000 
young people, found that 75 per 
cent  of employers think recruiting 
young people is vital to averting a 
skills crisis, 50 per cent of employ-
ers believe traditional recruitment 
practices are no longer working and 
half of young people feel they do not 
get a chance to show their skills ef-
fectively.  

Skills crisis
Something has to change. If 

our young people are telling us 
they don’t even feel like they get a 
chance to show their skills and as 
leaders we know they are vital to 
averting a skills crisis, we need to 
act – now. 

The good news is that it takes 
just one person, at the right level 
and with the right mindset, to drive 
change forward in any business. HR 
teams can look critically at current 
recruitment methods and how they 
meet our current and future busi-
ness needs. 

Although we don’t know exactly 
what jobs there will be in the years 
to come, we can take a reasonable 
guess at what type of people will 
thrive and the skills they will need.  

People who can think critically and 
problem solve, those who are crea-
tive, imaginative and challenge the 
way things are done and those who 
work well with people, are adaptable 
and flexible, will always thrive. 

Listen
Whilst career choices are clear 

for some, for many of us our career 
path is not always linear.  It wasn’t 
for me. I changed careers from be-

ing a police officer to senior busi-
ness executive. Yet the skills I learnt 
as a young police officer still serve 
me well today. The most important 
of those was to listen. Really listen to 
what people – your employees, your 
customers, your community, your 
peers – are telling you. Just as im-
portant, is to pay attention to what 
they aren’t telling you. 

That is why I am keen that busi-
nesses play their part in offering 
skills-based training and a range 
of work opportunities to young 
people. Like many businesses, we 
have developed our apprentice-
ship scheme, offering young peo-
ple from a range of backgrounds 
the high-quality skills they need 
to work in the rail sector, and I 
am proud that we are doubling the 
number of our apprenticeships to 
over 300 apprentices across 14 dif-
ferent roles in 2020.  

But we can’t do it alone as busi-
nesses. There are other organisa-
tions – charities, social enterprises 
– who have both insights and access 
to a much more diverse range of 
people. We need to work with them 
if we are to build understanding, 
create valuable opportunities and a 
different route. 

Partnership
We developed the Get into Rail-

ways programme, with The Prince’s 
Trust, to offer skills-based training, 
qualifications and work experience 
for young people aged 18-25 who 
have struggled to get into work.  
We have 17 mentors who are ded-
icated to helping young people to 
thrive and donated hundreds of 
hours since the partnership began. 
It’s working. Over the last five years 
over 80 per cent of Get into Rail 
participants have gone on to em-
ployment or further training and 
we have those who have made the 
railway their career. Some of those 
who joined early on are well on their 
way to a career in rail, including one 
young person who started on the 
gate line and is now training to be 
a train driver. 

We have calculated that the part-
nership has delivered over £1.6 
million in social value, which is the 
average fiscal saving and econom-
ic benefit of employing an unem-
ployed young person.

Inspire
The benefits for business are great 

too. I can see for myself how our 
young trainees continuously inspire 
our existing colleagues and drive 
positive change around our business. 
I also now have a business which is 
more dynamic, more inclusive and 
open to diversity of thought as a re-
sult of involving young people. 

We all have a real opportunity 
to reach out and create meaningful 
partnerships and genuine change. 
Let’s all play our part and help in-
spire and shape our businesses and 
communities for the future.

Patrick Verwer is chief executive 
of Govia Thameslink Railway
www.govia.info

“A survey found  
that 75 per cent  
of employers think 
recruiting young 
people is vital to 
averting a skills 
crisis.”
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Accelerating London’s economic future
Canary Wharf Group has 

published a new report, Fu-
ture Proofing London’s 

Economy, that sets out a series of 
recommendations for London’s 
people, policymakers and busi-
nesses to realise the capital’s eco-
nomic potential in the coming 
decades.

With academics, entrepreneurs 
and investors sharing their per-
spectives, alongside senior figures 
from Canary Wharf Group, the 
report identifies four key areas that 
will most profoundly impact Lon-
don’s economic future. From allow-
ing emerging sectors in an evolving 
business landscape to thrive to har-
nessing new technologies and in-
frastructure capabilities; as well as 
embracing sustainability and nur-
turing the next generation of talent.

Private sector
Recommendations from the 

report include London business-
es truly embracing financial in-
clusion, prioritising digital skills, 
collectivising the private sector 
to fight climate change, uplifting 
connectivity investment, creating a 

scale-up ecosystem and more.
Contributors to the report in-

clude UCL, Microsoft, Cisco, 
Transport for London, BGF and 
the Committee on Climate Change.

The report was launched at 
Wood Wharf, a new development 
from Canary Wharf Group, with 
five million sq ft of mixed-use space 

including a school and medical 
centre, more than 3,000 new homes 
and two million sq ft of world-class 
commercial space. The event will 
take place in 10 George Street, the 
first Wood Wharf building to come 
online, a Build to Rent building 
from Vertus, Canary Wharf Group’s 
new rental arm and will be the first 

time the public has been invited on 
to the development. 

Transformed
Shobi Khan, Canary Wharf 

Group chief executive said,  “Ca-
nary Wharf Group has overseen 
the largest urban regeneration pro-
ject ever undertaken in Europe 
and transformed London’s business 
landscape, consolidating the city’s 
position as a global business capital. 
30 years later, Wood Wharf is set to 
transform the city again, providing 
space for a new generation of busi-
ness leaders and entrepreneurs, and 
a neighbourhood for people shaping 
the future of London.

“With tree-lined walkways, street 
level outlets for independent retail-
ers, industry leading sustainabili-
ty initiatives and an abundance of 
public spaces - Wood Wharf is an 
environment that will allow future 
talent to thrive and communities to 
prosper. Wood Wharf is our com-
mitment to the continued success 
and growth of London, its economy 
and its businesses.”  

www.canarywharf.com

http://www.crockettandco.co.uk
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* Members are welcome to bring a non-member guest to a Connected at .../Cereal Networking event. Please note that non-member guests are only able to attend one 
Connected at .../Cereal Networking event per year. If they wish to attend more than this they will need to join the London Chamber of Commerce.

March

04/03/20 Time 09.00-17.00 ALL MEMBERS AND NON-MEMBERS

Futurebuild Matchmaking Event 2020
Venue: ExCel London, Royal Victoria Dock,  
1 Western Gateway, London E16 1XL 
Nearest stations: Custom House for ExCel and 
Prince Regent
Patron Member, Premier Plus Member and Non-member: 
Complimentary
Contact: Emma Blanchet Tel: 020 7203 1839
Email: enterprise.europe@londonchamber.co.uk 

04/03/20 Time 12.00-14.00 ALL MEMBERS 

FULLY BOOKED
Hospitality, Leisure and Tourism Briefing with guest speaker 
Jane Storie, Head of Enterprises, Royal Opera House
Venue: London Chamber of Commerce and Industry,  
33 Queen Street, London EC4R 1AP
Nearest stations: Mansion House, Cannon Street and Bank
Patron Member and Premier Plus Member: Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk 

05/03/20 Time 16.00-18.30 ALL MEMBERS

Transport and Infrastructure Briefing with guest speaker 
Shirley Rodrigues, Deputy Mayor for Environment & Energy 
Venue: London Chamber of Commerce and Industry,  
33 Queen Street, London EC4R 1AP
Nearest stations: Mansion House, 
Cannon Street and Bank
Sponsored by: Blake Morgan
Patron Member and Premier Plus 
Member: Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

06/03/20 Time 09.00-13.30 ALL MEMBERS AND NON-MEMBERS

Meet the Experts - Southeast Asia, a Wealth of Opportunities
Venue: London Chamber of Commerce and Industry, 33 Queen 
Street, London EC4R 1AP
Nearest stations: Mansion House, Cannon Street and Bank
Patron Member, Premier Plus Member and Non-member: 
Complimentary
Contact: Zuzana Brutenicova Tel: 020 7203 1823
Email: zbrutenicova@londonchamber.co.uk 

11/03/20 Time 07.45-09.15 ALL MEMBERS

Cereal Networking
Venue: London Chamber of Commerce and Industry,  
33 Queen Street, London EC4R 1AP
Nearest stations: Mansion House, 
Cannon Street and Bank
Sponsored by: Digital Skills Solutions
Patron Member, Premier Plus Member 
and Members’ Guest: Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk
 

18/03/20 Time 17.45-20.30 ALL MEMBERS

Networking Training: How to Work a Room
Venue: etc.venues Fenchurch Street, 8 Fenchurch Place, London 
EC3M 4PB
Nearest station: Fenchurch Street
Patron Member and Premier Plus Member: £78.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk 

19/03/20 Time 18.00-20.00 ALL MEMBERS

Connect at Metro Bank Evening Networking
Venue: Metro Bank, 75 Piccadilly, Mayfair, London W1J 8AU
Nearest station: Green Park
Sponsored by: South Western Railway
Patron Member, Premier Plus Member and 
Members’ Guest: Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

19/03/20 Time 10.00-12.30 / 13.30-16.00 ALL MEMBERS AND
NON-MEMBERS

Making Sense of EU-Exit Workshop
Venue: London Chamber of Commerce and Industry,  
33 Queen Street, London EC4R 1AP
Nearest stations: Mansion House, Cannon Street and Bank
Patron Member, Premier Plus Member: Complimentary
Non-member: £36.00
Contact: Zuzana Brutenicova Tel: 020 7203 1823
Email: zbrutenicova@londonchamber.co.uk 

24/03/20 Time 09.00-16.30 ALL MEMBERS AND NON-MEMBERS

International Business Training: Letters of Credit for Exporters
Venue: London Chamber of Commerce and Industry,  
33 Queen Street, London EC4R 1AP
Nearest stations: Mansion House, Cannon Street and Bank
Patron Member and Premier Plus Member: £354.00
Non-member: £414.00
Contact: Gwen Laryea Tel: 020 7203 1840
Email: glaryea@londonchamber.co.uk 

24/03/20 Time 12.30-15.00 ALL MEMBERS AND NON-MEMBERS

Asian Business Association Spring Lunch
Venue: Tower Suites by Blue Orchid, 100 Minories, London EC3R 1JY
Nearest station: Tower Hill
Sponsored by: Trinity College London
In partnership with: Asian Voice
Patron Member and Premier Plus Member: 
£72.00
Non-member: £126.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

25/03/20 Time 08.00-09.30 ALL MEMBERS

Policy Breakfast – Is Devolution the key to unlocking 
apprenticeships in London?
Venue: To be confirmed upon registration
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk
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* Members are welcome to bring a non-member guest to a Connected at .../Cereal 
Networking event. Please note that non-member guests are only able to attend one 
Connected at .../Cereal Networking event per year. If they wish to attend more than 
this they will need to join the London Chamber of Commerce.

26/03/20 Time 12.00-14.00 ALL MEMBERS

The Grapevine Network in Croydon
Venue: De Vere Selsdon Estate, 126 Addington Road, South 
Croydon CR2 8YA
Nearest station: Sanderstead
Patron Member, Premier Plus Member and Member’s Guest: 
Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

27/03/20 Time 12.30-16.30 ALL MEMBERS

LCCI Spring Raceday
Venue: Lingfield Park Racecourse, Racecourse Road,  
Lingfield RH7 6PQ
Nearest station: Lingfield
Patron Member, Premier Plus Member and Member’s Guest: 
£78.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

April

01/04/20 Time 08.00-09.30 ALL MEMBERS AND NON-MEMBERS

Capital 500 Quarterly Economic Survey QES 1 Launch 2020
Venue: Metro Bank, 1 Southampton Row, Holborn, London WC1B 
5HA
Nearest station: Holborn
Patron Member, Premier Plus Member and Non-member: Compli-
mentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

03/04/20 Time 12.00-14.00 ALL MEMBERS

Connect at L’atelier des Chefs Lunchtime Networking
Venue: Connect at L’atelier des Chefs, 10 Foster Lane, London 
EC2V 6HR
Nearest station: St Paul’s
Sponsored by: South Western Railway
Patron Member, Premier Plus Member and 
Members’ Guest: Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

07/04/20 Time 18.30-20.30 ALL MEMBERS AND NON-MEMBERS

Hospitality, Leisure and Tourism Reception with guest speaker 
Fiona Eastwood, Chief Operating Officer, Midway Attractions, 
Merlin Entertainments
Venue: The Curtain, 45 Curtain Road, 
Hackney, London EC2A 3PT
Nearest stations: Old Street, Shoreditch 
High Street and Liverpool Street
Sponsored by: Mont Rose College
Patron Member and Premier Plus 
Member: £72.00
Non-Member: £126.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

22/04/20 Time 16.00-18.00 ALL MEMBERS

Member Get Together: Property and Construction Sector
Venue: London Chamber of Commerce and Industry, 33 Queen 
Street, London EC4R 1AP
Nearest stations: Mansion House, Cannon Street and Bank
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

30/04/20 Time 16.00-18.30 ALL MEMBERS

Transport and Infrastructure Briefing with guest speaker 
Robin Mortimer, Chief Executive, Port of London Authority
Venue: London Chamber of Commerce and Industry,  
33 Queen Street, London EC4R 1AP
Nearest stations: Mansion House, 
Cannon Street and Bank
Sponsored by: Blake Morgan
Patron Member and Premier Plus 
Member: Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

May

12/05/20 Time 09.00-16.30 ALL MEMBERS AND NON-MEMBERS

The Export Sales Guide to Minimising Risk and Maximising 
Profits Training Course
Venue: London Chamber of Commerce and Industry,  
33 Queen Street, London EC4R 1AP
Nearest stations: Mansion House, Cannon Street and Bank
Patron Member and Premier Plus Member: £354.00
Non-member: £414.00
Contact: Gwen Laryea Tel: 020 7203 1840
Email: glaryea@londonchamber.co.uk 

13/05/20 Time 07.45-09.15 ALL MEMBERS

Cereal Networking
Venue: London Chamber of Commerce and Industry,  
33 Queen Street, London EC4R 1AP
Nearest stations: Mansion House, Cannon Street and Bank
Patron Member, Premier Plus Member and Members’ Guest: 
Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

14/05/20 Time 17.00-20.00 LCCI PA CLUB MEMBERS

LCCI PA Club Showcase Evening
Radisson Blu Edwardian, Vanderbilt, 68-86 Cromwell Road, South 
Kensington, London SW7 5BT
Nearest station: Gloucester Road
LCCI PA Club Member: Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: lccipaclub@londonchamber.co.uk

Continued on p26

How to book your place(s) at a London 
Chamber of Commerce event
Visit londonchamber.co.uk/events to book your place/s on any of 

the above events following the instructions below:
• For ticket fee events use our online booking facility or download 

and complete a booking form and post or scan it back to us with 
your payment

• All prices are inclusive of VAT
• For free events book by following the instructions under each 

event’s entry on our online events diary
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19/05/20 Time 09.00-17.00 ALL MEMBERS AND NON-MEMBERS

Winning UK and Overseas Bids by 
Developing Competitive Strategies  
and Win Themes
Venue: London Chamber of Commerce and 
Industry, 33 Queen Street, London EC4R 1AP
Nearest stations: Mansion House, Cannon Street 
and Bank
Patron Member, Premier Plus Member and Non-member: 
Complimentary
Contact: Emma Blanchet Tel: 020 7203 1839
Email: enterprise.europe@londonchamber.co.uk 

20/05/20 Time 08.15-10.00  ALL MEMBERS

Property and Construction Breakfast with guest speaker 
Simon Gorski, Managing Director, Construction - Europe, 
Lendlease
Venue: The Market Place at 
Arcadis House, 34 York Way, 
London N1 9AB
Nearest station:  
Kings Cross
Co-sponsored by Advanced 
UK, Arcadis and Menzies
Patron and Premier Plus Member: 
£60.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

June

09/06/20 Time 09.00-16.30 ALL MEMBERS AND NON-MEMBERS

International Business Training: Export Documents
Venue: London Chamber of Commerce and Industry,  
33 Queen Street, London EC4R 1AP
Nearest stations: Mansion House, Cannon Street and Bank
Patron Member and Premier Plus Member: £354.00
Non-member: £414.00
Contact: Rodrigo Perez Solozabal Tel: 020 7203 1833
Email: ibintern@londonchamber.co.uk 

10/06/20 Time 09.00-12.00 ALL MEMBERS AND NON-MEMBERS

International Business Training: Incoterms® 2020
Venue: London Chamber of Commerce and Industry,  
33 Queen Street, London EC4R 1AP
Nearest stations: Mansion House, Cannon Street and Bank
Patron Member and Premier Plus Member: £102.00
Non-member: £120.00
Contact: Gwen Laryea Tel: 020 7203 1840
Email: glaryea@londonchamber.co.uk

25/06/20 Time 09.00-16.30 ALL MEMBERS AND NON-MEMBERS

International Business Training: Export Controls and 
Sanctions
Venue: London Chamber of Commerce and Industry,  
33 Queen Street, London EC4R 1AP
Nearest stations: Mansion House, Cannon Street and Bank
Patron Member and Premier Plus Member: £354.00
Non-member: £414.00
Contact: Gwen Laryea Tel: 020 7203 1840
Email: glaryea@londonchamber.co.uk 

25/06/20 Time 18.00-20.30 ALL MEMBERS

Property and Construction Summer Reception
Venue: The Argyle Room and Terrace at No 4 Hamilton Place, 
London W1J 7BQ
Nearest station: Hyde Park Corner
Co-Sponsored by: Advanced UK, 
Arcadis and Menzies
Patron and Premier Plus 
Member: £121.20
Contact: Events Team 
Tel: 020 7203 1700
Email: events@londonchamber.co.uk

30/06/20 Time 08.15-09.45 ALL MEMBERS 

Defence & Security Briefing with Commander Karen Baxter, 
National Co-ordinator for Economic Crime, City of London 
Police
Venue: To be confirmed upon registration
Patron Member and Premier Plus Member: Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

July

07/07/20 Time 18.00-20.00  ALL MEMBERS AND NON-MEMBERS

Asian Business Association Summer Reception
Venue: Lord’s Cricket Ground, St John’s Wood Road,  
St John’s Wood, London NW8 8QN
Nearest station: St John’s Wood
Sponsored by: Trinity College London
In Partnership with: Asian Voice
Patron and Premier Plus Member: £66.00
Non-member: £126.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

16/07/20 Time 18.30-20.30 ALL MEMBERS AND NON-MEMBERS

LCCI Annual Summer Party
Venue: College Garden, Westminster Abbey, Great College Street, 
London SW1P 3RX
Nearest station: Westminster
Patron Member: £118.80
Non-member: £180.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

August

04/08/20 Time 10.30-18.00 ALL MEMBERS

Cricket Day at The Kia Oval - Royal London One Day Cup - 
Surrey v Nottinghamshire
Venue: The Kia Oval, Kennington, London SE11 5SS
Nearest station: Oval
Patron Member, Premier Plus Member and Member’ Guest: 
£66.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

Continued from p23
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If you are a member of LCCI with an offer for other members, contact membersoffers@londonchamber.co.uk

n Herron Fisher
Herron Fisher is an award-winning 
firm of Insolvency Practitioners.
We offer guidance to companies 
and sole traders when their 
business has a problem. Often, 
we help turn the business around 
- the earlier we are consulted, the 
better the outcome can be.
We deal with all forms of 
insolvency appointment including 
administrations, liquidations, 
CVAs, IVAs and bankruptcies. We 
also act as Liquidators of solvent 
companies as a tax efficient 
means of extracting their capital.

Offer to members
In the March budget, the tax 
breaks for solvent liquidations 
may be abolished.  If you are 
considering liquidating your 
company, the time to act could 
be now.
We offer LCCI members an initial 
consultation free of charge and 
without obligation.

Contact
Herron Fisher
Satago Cottage,  
360a Brighton Road
Croydon
CR2 6AL
020 8688 2100
www.herronfisher.co.uk

n Managed IT Service Provider
We specialize in providing up-to-
date Microsoft technology-based 
customer solutions all over the 
UK. We can assess your business 
goals, identify a solution that 
meets your business needs and 
help your business become more 
agile and efficient. We can help 
you take full advantage of the 
cloud, opening a wide array of 
new opportunities for you to grow 
your business and your revenue.

Offer to members
Get in touch today to receive a 
competitive 10% discount on our 
professional services and a free 
advice on how you may be able to 
benefit from our state-of-the-art
IT services.

Contact
If you have further queries 
regarding the service, please email 
Hussain.Sheikh@vodanile.com or 
phone 020 3551 6938

n AMJ IT
AMJ IT specialise in delivering IT 
solutions to a range of businesses 
and organisations throughout 
London and Kent.
We focus on providing solutions 
that answers business and 
technical needs. 
Our services consists in combining 
our experience in various industries 
with our expertise in,
• Servers and infrastructure 
• Cloud Computing
• Network Maintenance
• Cyber Security & Network Audits
• VoIP/Hosted solutions
• Software Development
• Web Design & Hosting Services
• Project Management and IT 

Tutorials

Offer to members
AMJ IT are offering Chamber 
Members a free IT and Network 
Security assessment.  You will 
receive a summary report with 
suggestions, recommendations 
for improvements and 
where possible, save costs.  
Demonstrating the benefits from 
using the latest technology with 
compliance.

Contact
Call Javed Miah at AMJ IT on  
020 3475 0499 (Option 2) or 
email javed.miah@amj-uk.com to 
book your free IT review today.

n Thrive and Well
We deliver accredited Mental 
Health First Aid England 
training to help organisations 
prioritise mental health at work 
to the same level as physical 
health. Training teaches staff to 
recognise the signs and symptoms 
of increasingly common mental 
health issues including anxiety, 
depression, psychosis and suicidal 
thoughts. It equips staff with skills 
and confidence to offer first aid 
support, helps to reduce stigma 
and absenteeism and supports 
staff to look after their own 
mental health.

Offer to members
LCCI members receive a 10% 
discount on all Adult Mental 
Health First Aid (England) open 
and in-house courses.  This 
includes the 2-day Mental Health 
First Aider, 1-day Champions, ½ 
day Mental Health Aware and 
MHFA Refresher courses. 

Contact
Esther Thomas, Director
T: 44 (0)78 5275 4179
E: esther@thriveandwell.co.uk
W: www.thriveandwell.co.uk

n Cricket Day at The Kia Oval 
Join the LCCI team and watch 
Surrey v Nottinghamshire in the 
Royal London One Day Cup on 
Tuesday 4 August at The Kia Oval. 
Guests will receive three drinks 
per person and a light lunch at 
this fun and informal day.  Open 
to all members and their guests at 
£55+VAT per person.

n Cereal Networking 
The next breakfast will take place 
on Wednesday 11 March from 
7.45am - 9.15am at LCCI. Spon-
sored by Digital Skills Solutions 
this complimentary event is open 
to members only.  

n Asian Business Association 
Spring Lunch
Up to 100 members and guests 
will attend the spring networking 
lunch at the Tower Suites by Blue 
Orchid on Tuesday 24 March. 
Sponsored by Trinity College 
London and supported by media 
partner Asian Voice the event is 
open to all members, tickets are 
£60+VAT per person.

n Hospitality, Leisure & 
Tourism Reception
Join up to 80 members and guests 
and hear from Fiona Eastwood, 
Managing Director, Midway 
Attractions, Merlin Entertainment 
on Tuesday 7 April at The Curtain.  
Sponsored by Mont Rose College 
of Management and Sciences 
the event is open to all members, 
tickets are £60+VAT per person.

 n Connect at L’atelier des 
Chefs Lunchtime Networking
Up to 60 members and guests 
will attend the networking lunch 
hosted by L’atelier des Chefs, 
Wigmore Street on Friday 3 April. 
Sponsored by South Western 
Railway this complimentary event 
is open to members only. 

n The Grapevine Network in 
Croydon
Join members and guests at De 
Vere Selsdon Estate, Croydon 
for the next Grapevine Network 
event on Thursday 26 March. This 
complimentary event is open to 
members only.

n Spring Raceday
Join us at the Spring Raceday at 
Lingfield Park Racecourse on Fri-
day 27 March. This fun, informal 
day offers a cost-effective way 
to reward colleagues, entertain 
clients and increase your business 
network over lunch and during an 
afternoon of racing at Lingfield 
Park. Open to all members tickets 
are £65+VAT per person.

n Annual Summer Party
Join members and guests at 
Westminster Abbey Gardens for 
the Annual Summer Party taking 
place on Thursday 16 July from 
6.30pm-8.30pm. Tickets start at 
£99+VAT for Patron and Premier 
Plus members.

LCCI events highlights
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Who are you?
A father, a data nerd, a keen cyclist 
and a very proud managing director, 
delighted to be leading a great team 
of talented people at Digital Skills 
Solutions.

What is your connection 
with the London Chamber of 
Commerce?
We became members of the London 
Chamber of Commerce last year on 
the advice of my commercial direc-
tor and we’ve never looked back.  

What was your first job in 
London?
I worked as a temp at Dun & Brad-
street at their offices in Clifton 
Street, supporting the sales team. It’s 
strange to recall how smoking in the 
office was commonplace, as were the 
regular sojourns to Browns to cele-
brate successfully achieving sales 
targets.  The Copper Kettle café, now 
sadly closed, is also fondly remem-
bered for their gargantuan portions 
of school-grub fayre.  

Which one business 
achievement over the last 12 
months are you most proud 
of, and why?
Winning the account to provide O2 
with a managed service for their ex-
tensive programme of apprenticeship 
training.  We’re a small company that 
prides itself on providing a great cus-
tomer experience to all clients; large 
and small.  Landing the O2 contract 
vindicates our approach and values.

“If there is one thing I hate 
about my job it’s ... 
… Nothing to hate…at least not yet.”

If you were advising a young 
entrepreneur which business 
person would you suggest as 
a model?
I’ve met quite a few inspirational 
business people in my time, it’s diffi-
cult to pick one out as they have all 
influenced my approach in different 
ways.  My advice to a young entre-
preneur would be to be true to them-
selves (otherwise what’s the point?) 
And to ensure that they develop an 
extensive network of people across a 
wide range of disciplines.  I’d also rec-
ommend reading The Lean Start Up 
by Eric Ries, a well-written book with 
some interesting ideas around prod-
uct development within the broadest 
context of entrepreneurism.

How is your business reacting 
to Brexit?
We provide extensive training ser-
vices across Europe. Brexit won’t 
see this work cease but some of the 
travel arrangements could become 
more problematic.  However, Brexit 
also provides potential opportuni-
ties, particularly in providing the 
industry-relevant training needed to 
bridge the digital skills gap that could 
potentially widen even further.

How do you think the 
transport system in London 
can be improved?
London is certainly becoming less 

car-friendly, although I welcome the 
improved cycles lanes and strategi-
cally placed ‘Boris’ bikes.  My expe-
rience of using public transport in 
London is a generally positive one, 
although the rush-hour crush can 
be painful, particularly in summer.  
Carriages on the District line have 
had air conditioning for some time 
now so one major improvement 
would be roll-this out across the 
network.

Which piece of red tape 
causes most problems for 
your company and why?
The 20 per cent ‘off the job’ rule 
which is a requirement of all appren-
ticeship delivery.  The monotonous 
collecting, counting, monitoring 
and reporting of individual minutes 

spent on specific tasks seems coun-
ter intuitive to the aims of a modern, 
forward thinking apprenticeship 
training programme designed to 
meet the needs of employers.

What is your favourite and 
least favourite thing about 
London?
I love London’s diversity and cul-
tural extravagance.  Chinatown, the 
Tate Modern, great bars and people 
who don’t try to engage in small 
talk are also on my ‘like’ list.  My 
least favourite thing? People who 
stand on the left-hand side of es-
calators.

If you were Mayor of London 
for the day which one thing 
would you change?
 I would make the streets safer, re-
duce the level of knife-crime and 
provide more opportunities for 
young people.  I know this is more 
than one thing but if I’m Mayor for 
the day then why not?

Tell LBM readers about your 
bike
It’s a full-carbon Canyon Ultimate 
CF Evo Disc 10.0.  At only 5.99kg, 
it’s lightweight, sleek and gorgeous.  
The antithesis of its owner. 

www.digitalskillsuk.com

Two minute interview

Carlos Cubilo-Barsi, managing director of Digital Skills Solutions (DSS)

“I love London’s 
diversity and cultural 
extravagance.  
Chinatown, the Tate 
Modern, great bars 
and people who don’t 
try to engage in small 
talk are also on my 
‘like’ list.”
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In the December 2019 issue 
of London Business Matters, 
I highlighted the disparity in 
electricity charges and the 
need for energy infrastructure 
development, as well as the 
support the National Grid 
needs from local people and 
how we should continue 
to embrace change with a 
positive attitude towards 
our stringent 2050 carbon 
reduction targets

My purpose wasn’t just to 
raise awareness on energy 
matters but also to pro-

mote and present the energy land-
scape in a clear manner that is more 
likely to be understood. In this arti-
cle I turn to power purchase agree-
ments (PPA).

A PPA is essentially a contract 
between a generator of electricity 
(the seller) and the purchaser of 
the electricity (the buyer). It has 
become the standard method for 

farmers and landowners to opti-
mise their generation assets and 
earn extra revenue from on-site 
generated electricity. So, for ex-
ample, if you have solar panels in-
stalled on your rooftop you need 
a PPA to buy that electricity, or if 
you have an on-site-generation unit 
you may have an external company 
doing it and would need to sign a 
contract with that company. A PPA 
can be off-site too. For example, 
if in the neighbourhood there is a 
waste-treatment facility which is 
producing electricity from the heat 
of the waste incineration, you could 
use that energy through a PPA. 

It is my recommendation that 
buyers access PPA directly through 
PPA suppliers. With more supplier 
options – more competition – the 
margins get better for customers. 
We are also now seeing more PPA 
suppliers focusing on smaller con-
sumers and showing buying appetite 
for sites as small as 500kW. This rep-
resents a significant market change.

The most common PPA are from 
solar – most suitable for small-scale 
buyers – or wind renewables. 

Before deciding to enter into a 

PPA it is adviseable to evaluate your 
risk appetite. There is generally a 
choice between a fixed or flexible 
PPA. A fixed PPA is an easy and 
certain way to work with suppliers 
whilst flexible PPA are more so-
phisticated and provide full market 
access – recently it has become very 
popular for farmers and landowners 
to get involved in the day-to-day 
trading and take control of the cost 
of their generation.

Small-scale buyers would typi-
cally opt for a PPA , taking into ac-
count: 
• A reduction of their exposure 

with a long-term fixed price ar-
rangement bringing greater sta-
bility and cost control 

• Sustainability goals – a clear way 
of demonstrating they are con-
suming electricity directly from a 
renewable source.

Win-win
Are PPA the ‘golden solution’? 

That depends on a win-win situation 
where the seller can sell above mar-
ket price and the consumer/buyer 
still pays less than the grid cost. For 
example, with a commodity price of 

£50 and grid fees and taxes of £50, 
you are in a situation where if you 
engage in a PPA, ydeou don’t have 
to pay any grid fees and taxes. What 
you can then say is “we are going to 
make a price of £75 for the energy” 
and that means that as a buyer you 
are still paying £25 less than if you 
would consume that energy from 
the grid. Equally, the seller is making 
£25 more than in the case where they 
could sell that energy to the grid. Of 
course, all this depends on the regu-
latory situation so note the following:
• If you are in an on-site project, 

you will have to be careful that 
there are no regulations that will 
oblige you to make capacity pay-
ments even if you are consuming 
energy on-site.

• If you are in an off-site project, you 
have to look at whether you could 
go for some private grid arrange-
ments as if the energy is travelling 
through the grid, you’ll have to 
pay some grid fees and taxes.

Cristina Ciresi is business 
development manager of Brook 
Green Supply
www.brookgreensupply.com

by Cristina Ciresi

Energy made simple – power purchase agreements

Cleankill shines at local and 
national business awards
Croydon-based Cleankill 
Pest Control has cause 
to celebrate after being 
named ‘Company of the 
Year’ at the 2019 British 
Pest Management Awards 
(BPMAs). At the same 
event, Cleankill’s Managing 
Director, Paul Bates, was 
Highly Commended in the 
‘Unsung Hero’ category.

Organised by the British 
Pest Control Association 
(BPCA), the BPMAs celebrate 
individuals and companies 
that demonstrate exemplary 
performance and help portray 
the pest management industry 
in a positive light. Modern 
pest control is no longer the 
�at-cap and whippet brigade, it 
is a highly-developed industry 
that has signi�cant impacts 
on public health, food safety, 
environmental sustainability and 
economic development.

Commenting on being named 
‘Company of the Year’, Paul said: 
“We are absolutely thrilled to 

win. We were up against some 
amazing high-pro�le companies, 
like Rokill and Safeguard.
These businesses have been in 
operation for a long time, so for 
us to be shortlisted alongside 
them was a real achievement. To 
then be named ‘Company of the 
Year’ is wonderful’. 

Phil Halpin, BPCA President, 
said: “Taking the time to 
celebrate each other’s 
achievements helps show the 
world the important role we all 
play in protecting public health 
and safety”.

For further information go to  
www.cleankill.co.uk  or call  
0800 056 5477 .

AWARD-WINNING PEST CONTROL SERVICES

@cleankillukSEARCH:

@cleankillukSEARCH:

To the average person pest 
control might seem like a 
straightforward business, but it is 
far from straightforward. 

The world of pest control is 
constantly changing in many 
respects, from legislative issues to 
do with the use of pesticides to the 
vast range of accreditations needed 
to work in different sectors and 
different pests becoming resistant 
to treatments. 

The most common pests Cleankill 
deals with are rodents. Rats go into 
property usually by mistake. Mice 
on the other hand want to be there 
and will often have been there some 
time before you see them and the 
first signs will be their droppings. On 
average a mouse will generate 80 
droppings a day.

Cleankill Managing Director Paul 
Bates explains: “Pests know no 
boundaries and much of Cleankill’s 
work is in Mayfair and Belgravia.  
We see inside some of the most 
expensive properties in the country. 
I once carried out a survey at 

a domestic property in central 
London – 60 toilets, each with a 
gold plated waste pipe, and two 
industrial air conditioning units, one 
for the servants and one for the 
family!” 

The Cleankill team has built 
a reputation for acting with 
professionalism, courtesy and 
expertise. Customers can count on 
staff arriving in smart uniforms and 
branded vehicles, unless requested 
otherwise, and that staff will use 
the best available products and 
equipment.

Cleankill is the only pest control 
provider in England to achieve 
a Gold Investor in People 
accreditation.  
 
www.cleankill.co.uk 

More than meets the eye when it 
comes to pest control

http://www.cleankill.co.uk
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Tackling the climate emergency

My thesis today is that 
there is a right way and wrong 
way to tackle the climate 
emergency. Doing it the wrong 
way will be catastrophic. Doing 
it the right way will not just 
save the planet, it will also help 
business thrive and secure a 
more prosperous future for 
everyone

The climate emergency 
is real

There really is a climate emergency. 
• The carbon and other greenhous-

es gases we are putting into the 
atmosphere means that the plan-
et is heating up. The 20 warmest 
years on record have been in the 
last 22 years. The past four years 
have been the warmest ever.

• Sea levels are rising: sea-ice is 
shrinking year on year and the 
world’s glaciers are retreating: 
both effects are putting more wa-
ter into the oceans, and warming 
water expands – all of which is 
causing more sea level rise.

• Extreme weather events are be-
coming more common. We are 
seeing more and more violent 
floods, droughts, megafires and 
storms.

The risks are real
There are six significant longer-
term, climate-related risks for the 
UK. We face enhanced risks of: 
flooding and coastal erosion; to 
health, wellbeing and productivity; 
of water shortages for the public, 
agriculture, energy generation and 
industry; to natural capital; to food 
production; and of new and emerg-
ing pests and diseases.

The risks to business
There are physical risks: threats to 
businesses’ daily operations as the 
climate changes. Some of these risks 
are acute: more flooding incidents, 

for example, will disrupt logistics, 
transport, communications, staff 
getting to and from work; and un-
less we take steps to mitigate those 
risks, those disruptions will happen 
more frequently and more severe-
ly. Some of the risks are chronic: a 
growing shortage of water over the 
next decade or two will affect en-
ergy generation, industry and the 
wider economy.

There are policy risks which 
could affect business: future gov-
ernments may tighten regulation, 
introduce new carbon taxes, or cap 
the use of resources.

There are legal risks: we are see-
ing a steep increase in climate-relat-
ed litigation. Businesses will not be 
immune.

There are technology risks: new 
low-carbon technologies will dis-
rupt the economy and reduce the 
demand for existing products.

There are market risks: demand 
for existing products and services is 
dropping as consumers find ‘green’ 
products more attractive.

There are financial risks: inves-
tors are increasingly shying away 
from businesses which have not tak-
en steps to adjust. 

There are reputational risks: 
companies which are not taking 
steps to reduce their own contribu-
tion to global warning will take a big 
hit.

And there’s an existential risk: 
James Gorman, head of Morgan 

Stanley, has said “If we don’t have 
a planet, we’re not going to have a 
very good financial system.”

But it’s also an 
opportunity

The climate emergency is the big-
gest challenge of our or any other 
generation. But we can tackle it suc-
cessfully and come out with a better 
world.

Let’s start with how not to do it. 
We can say there’s no problem. We 
can say there’s no hope. Or we can 
say there must be no more growth. 
All these approaches are wrong.

Simply declaring that there is no 
problem and therefore no need for 
action is a position that some prom-
inent politicians have taken. Howev-
er, what’s noticeable about that is that 
politicians who deny climate change 
are increasingly being punished by 
the voters. Whatever the politicians 
say, the businesses believe in climate 
change and are investing heavily to 
manage down the risks. Moreover 
the science is irrefutable. 

The second wrong way is to de-
clare that climate change does exist 
and has already had such severe 
consequences that we are almost 
inevitably heading for extinction: in 
short, that we are all doomed. The 
problem with this approach is that 
it risks leading people to the conclu-
sion that nothing can be done and 
so we shouldn’t do anything. 

The third wrong response is the 
one that says we have to choose be-
tween climate security or prosperity 
– that we can either save the planet 
or have continued growth, but we 
can’t have both. However, it isn’t 
true: with the right policies we can 
have both growth and tackle climate 
change successfully. It is also the 
route to failure, because if you force 

people to choose between growth, 
jobs, prosperity and housing on the 
one hand, and action on climate on 
the other, most of them will choose 
growth.

And it’s immoral, because taken 
to its logical conclusion it says that 
the West, which has had its growth 
and caused the climate emergency 
in the first place can keep its pros-
perity and way of life, but that the 
rest of the world – which didn’t 
cause the climate emergency – can-
not have that same development.

The right way: growth 
and a better planet

Successfully tackling the climate 
emergency requires mitigation: we 
need to reduce the causes of climate 
change by reducing the emissions of 
the greenhouse gases that drive it. 
And it requires adaptation: making 
changes to our lifestyle, places and 
economy to negate and prepare for 
the effects of a changing climate to 
reduce the vulnerability of commu-
nities and ecosystems.

While both mitigation and ad-
aptation cost money, they are also 
opportunities to drive growth and 
innovation. We already know from 
the UK’s own experience that it is 
possible to reduce greenhouse gas 
emissions and have growth.

The need to remove carbon from 
our economy is a golden incentive 
to invent alternative technologies 
that don’t require it, which can mean 
more jobs, investment, growth and 
profit. Some technologies we al-
ready know about: hydrogen vehi-
cles for example. 

What businesses can 
do

There’s commercial as well as so-
cial and environmental benefit in 
companies taking their own action 
on the climate emergency. More 
businesses are considering the im-
pact of climate change on their own 
business; assessing the risks and op-
portunities and the implications for 
their current and future business 
models; setting metrics and targets 
to address climate change effectively; 
bringing climate change onto their 
board’s agenda; and ensuring that 
climate change disclosures are made 
in their accounts and annual reports.

What the Environment 
Agency is doing

We play a key role in mitigation, help-
ing to reduce greenhouse gas emis-
sions by regulating most of the sec-

by Sir James Bevan

“The climate 
emergency is the 
biggest challenge of 
our or any other 
generation.”
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tors which generate them e.g. power 
stations, landfill sites, and farms.

And we play a key role in adapta-
tion, helping to increase the country’s 
resilience by building flood defences, 
helping plan better cities and working 
with the water companies to ensure 
we have longer term water resilience.

Net zero commitment
The Environment Agency has set 
itself the goal of becoming a net 
zero organisation by 2030. Our aim 
is that by then we will be taking as 
much carbon out of the atmosphere 
as we are putting into it, so that we 
are no longer contributing to cli-
mate change ourselves. We have 
adopted a tough, internationally 

recognised definition of net zero: 
not just the carbon we produce our-
selves but also the carbon produced 
through our supply chain.

Success will require wholesale 
change across the organisation in 
how we do things. It will require 
hard choices: we may need to stop 
doing some things, or do them very 
differently. It will require innova-
tion, because some of the technol-
ogies we’ll need do not yet exist. It 
will require sustained focus on our 
goal, and ensuring that all our future 
decisions support it. 

Allies
One of the curious but encourag-

ing aspects of the climate debate is 

that it has brought together unex-
pected allies. The activists of Extinc-
tion Rebellion [XR] might appear to 

have little in common with business. 
Yet the best slogan I saw on one of 
their flags said: “the biggest threat to 
the planet is the belief that someone 
else will save it”. Absolutely right.

I suggest that in today’s world 
- whether you are an XR activist, 
a business executive, or just a citi-
zen of this beautiful blue and green 
planet – the main thing is the cli-
mate emergency.

Sir James Bevan is chief executive 
of the Environment Agency. This is 
an abridged and edited version of 
his address to the LCCI last month.
www.gov.uk/government/
organisations/environment-
agency
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Sustainable investing – 
an acceleration of change 

Technological advancements 
across all industries over the 
last decade have increased 

life expectancies and improved the 
quality of life in the poorest parts of 
the world. The speed in which de-
veloping economies have grown is 
also undoubtedly positive for global 
growth figures. Yet whilst the expo-
nential technological progress has 
improved the lives of the end con-
sumer, the trade-off could have far 
more damaging consequences in the 
longer-term.

More plastics than fish
As the earth consumes more, we 
produce more waste.  Since 1950, 
humans have created 6,300,000,000 
metric tonnes of plastic waste with 
only nine per cent being recycled.  
Most is dumped in landfill or the 
general environment, with more 
than eight million tonnes of plastic 
landing in our oceans every year.  It 
is estimated there will be more plas-
tics than fish in the ocean by 2050.  
Currently, the average working life 
of a plastic bag is 12 minutes and 
over the last decade we have pro-
duced more plastic than the whole 
of the last century. 

In addition to plastic waste, the 
burning of fossil fuels such as coal, 

oil and gas as economies have de-
veloped has resulted in the level of 
carbon dioxide in the atmosphere 
rising by 40 per cent since the turn 
of the 20th century.  This has been 
shown to be the leading cause of 
increasing global temperatures.  As 
of 2018, the 20 warmest years on 
record globally have occurred in 
the past 22 years and in the UK the 
ten hottest years have come in the 
last 17.

Circular
2019 seemed the year where people 
started to wake up and listen.  Both 
individuals and companies have be-
come much more aware of the issues 
surrounding plastic use.   The Ellen 
MacArthur Foundation and World 
Economic Forum recently launched 
a global commitment to address 
plastic waste by creating a ‘circular 
economy’ for plastic to ensure it 
stops polluting the planet. 

The threat of climate change on 
our planet is real, and governments 
worldwide are working to reduce 
the pace of change. The 2019 UN 
Climate Summit called on all leaders 
to come with plans to enhance their 
nationally determined contribu-
tions by 2020, in line with reducing 
greenhouse gas emissions by 45 per 
cent by 2030 and to net zero emis-
sions by 2050.  We are now seeing 
increased spending and reliance on 
alternative, renewable energy sourc-

es.  The UN member states agreed 
in 2015 to limit the damaging effects 
of modern society through the Sus-
tainable Development Goals, which 
provides a framework for govern-
ments to provide solutions to the 
biggest challenges facing our planet. 

Make a difference
In financing these initiatives, the 
investment industry has a crucial 
role to play and many firms have 
already integrated the goals into 
their investment selection. The op-
portunity to invest in companies 
which strive to make a difference 
has grown exponentially over the 
years, but until recently sustainable 
investing has largely been ignored 
by the mainstream due to the belief 
that it will not yield the same level of 
returns as other parts of the market.  
Research has found that companies 
with a higher ESG rating have out-
performed those with a low rating in 
terms of share price, and have deliv-

ered a greater return on equity over 
the past decade.

My company’s sustainability port-
folio invests across geographies and 
asset classes, providing capital for 
businesses to improve the state of 
the world we live in today.  We have 
identified various fund managers 
to deliver an attractive risk-return 
profile through our strict due dil-
igence process.  We realise that se-
curity of capital is vitally important, 
and with a diversified approach we 
believe that investing in a sustain-
able manner should deliver strong 
performance with less risk than the 
market. 

This portfolio has ended 2019 up 
17.8 per cent, gross of fees compared 
to the MSCI UK Index which was up 
16.3 per cent.  This outperformance 
has also been achieved with signifi-
cantly lower volatility than the UK 
market. We are confident that there 
will remain significant tailwinds 
for sustainable businesses for the 
foreseeable future and believe the 
direction of travel for investing in a 
sustainable manner is gathering sig-
nificant momentum. Please remem-
ber the value of investments can fall 
as well as rise and you may not get 
back the amount invested.  

Charlie McCann is an investment 
analyst at NLP Financial 
Management Limited
www.nlpfm.co.uk

by Charlie McCann
“The threat of 
climate change on 
our planet is real, 
and governments 
worldwide are 
working to reduce 
the pace of change.”
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Smart, green, efficient, and skilled 
In its business manifesto LCCI 
recommends the Mayor of 
London and London Assembly 
should:

Create a smarter London
• Appoint a dedicated Deputy May-

or for Technology and Innovation 
to develop and promote London’s 
status as a global tech hub.

• Collaborate with boroughs to 
achieve swifter roll-out of the 5G 
network.

• Review energy infrastructure re-
silience to service increased elec-
tric vehicle charging and smart 
technology usage.

Create a greener London
• Appoint a dedicated Deputy 

Mayor for Climate Adaptation 
to build and enhance London’s 
adaptive capacity to deal with 

potential climate change im-
pacts.

• Work with business organisations 
to seek a timely transition from 
diesel and petrol to electric and 

low emission vehicles.
• Inspire a reuse, repurpose and re-

cycle approach among businesses 
to accelerate growth in the circu-
lar economy.

Enhance and increase efficiency 
of transport in London
• Campaign for devolution of sub-

urban metro rail services, to be 
managed by TfL.

• Secure essential London Un-
derground network upgrades, 
including signalling on the Pic-
cadilly Line, extension of the 
Bakerloo Line to optimise the full 
potential of south east London, 
and enhancements of the DLR as 
London continues to grow east-
wards.

• Commission plans for more riv-
er crossings to the east of Tower 
Bridge. 

• Make a case for devolving local 
Vehicle Excise Duty to London 
to improve the strategic road 
network and support business 
activity.

• Appoint a Freight Commission-

Going green: how businesses
Alexa Michael offers 
ten practical ideas and 
signposts sources of 

financial help

Planet Earth is heating up. The 
20 warmest years on record 
have all occurred in the last 22 

years. The past four years have seen 
the hottest weather ever recorded. 
Sea levels are rising and extreme 
weather, including floods, fires and 
drought, is becoming more frequent 
around the world. The UK faces in-
creased risk of flooding and coastal 
erosion which poses a danger to hu-
man health and wellbeing, as well as 
economic productivity. 

What has been termed the ‘cli-
mate emergency’ also poses a haz-
ard to business. For example, more 
floods will disrupt production, 
logistics, communications and the 
ability of staff to travel to and from 
work. If water shortages occur, these 
will affect agriculture and food 
manufacture, energy production 
and wider industry, as well as every 
individual. 

So how can business help to fight 
climate change and become ‘green-
er’ in running their operations?

There are many things that busi-
ness can do to reduce their energy 
consumption and become more 
environmentally sustainable. Below 

are ten practical ideas. Some are 
very simple and can be implement-
ed immediately while others will 
require some time and investment.
1. Encourage employees to use 

public transport, walk or cy-
cle to work. If staff must drive, 
car sharing or a car pool are 
options. Depending on the na-
ture of the business, employers 
could allow people to work 
from home for part of the week, 
thus reducing the need to travel.

2. If company vehicles are needed, 
choose the lowest emission cars 
or vans. Invest in electric vehi-
cles if feasible. 

3. Save water. This could range 
from fixing leaking taps to an 
individual staff member boiling 
only enough water for one cup 
of tea.

4. Reduce energy consumption. 
This includes the obvious like 
switching off lights at the end 
of the day and not leaving com-
puters or other electrical ap-
pliances on standby overnight. 
It can also mean investigating 
alternative forms of energy such 
as solar power, wind power and 
hydro power that do not add 
to the level of toxins in the air. 
Alternative energy use can also 
lead to lower fuel bills.

5. Make sure that work buildings 
are well-insulated so that heat 
(energy and money) does not 
escape. Businesses could also 
consider traditional forms of 
ventilation such as opening the 
windows rather than air condi-
tioning which are also healthier 
for staff.

6. Buy goods and services from 
sustainable suppliers. An 
eco-friendly approach to pro-
curement not only benefits the 
company making the purchases 

but also supports local suppli-
ers and / or those with a prov-
en reputation for sustainability. 
‘Green’ goods can include those 
that are produced or grown lo-
cally, use less packaging, can be 
recycled or are manufactured 
using renewable sources. In 
this way, businesses can form a 
green supply chain and reduce 
the carbon footprint for many 
different industries within a ge-
ographic region. 

7. Choose energy-efficient elec-
tronic appliances when replac-
ing old ones. Most new appli-
ances have energy star ratings 
to demonstrate their level of 
energy usage. It is now easier 
to make an informed choice be-
tween the type of appliance re-
quired for the business and how 
much energy it will save.

8. Recycle as much as possible. 
Providing recycling bins for 
staff will make sorting of waste 
into different categories easy 
and encourage people to recy-
cle. It is particularly important 
to recycle electronic items be-
cause so many end up in land-
fill. Older electronic devices can 
be given away to a local school 
or charity if they are still in 
good working order. They can 
sometimes be recycled by the 

If company vehicles 
are needed, choose 
the lowest emission 
cars or vans. Invest 
in electric vehicles  
if feasible.
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manufacturer or retailer if they 
are not, so it’s worth finding out 
about the options available.

9. Plant trees. Our green-leafed 
friends produce oxygen which 
helps to improve air quality as 
well as provide natural beauty. 
Larger trees also produce shade 
which will be very welcome 
in the workplace during the 
warmer months.

10. Use non-toxic cleaning prod-
ucts. Many detergents use 
chemicals that can harm both 
human health and the envi-
ronment. The use of effective 
eco-friendly cleaning brands 
will enhance employees’ health 
while keeping the office clean.

What could happen if 
businesses don’t become more 
sustainable?
The government could use ‘sticks’ 
i.e. policies that work against the in-
terests of business in order to bring 
about a greener economy. These 
might include stricter regulations, 
new carbon taxes or limits on the 
use of resources.

Businesses that do not use new 
low-carbon technologies could find 
that consumers switch their buy-
ing habits to greener products and 
services. Goods made with older, 
dirtier technologies would become 

less profitable or even obsolete, thus 
threatening the existence of the 
company. 

Investors may boycott businesses 
that do not adjust to a greener econ-
omy. Mark Carney, governor of the 
Bank of England, has warned sever-
al times that investors will punish 
companies if they don’t adopt ze-
ro-carbon emissions policies. Busi-
nesses also risk loss of reputation 
if they do not seek to reduce their 
carbon footprint. 

What financial help is available 
to help businesses to go green?
With the low carbon economy 
firmly on the agenda, it’s a very 
good time for businesses to invest 
in cleaner technologies so they can 
operate in a more environmentally 
friendly way. Grants and loans to 
fund greener practices are available 
from many sources, including local 
and national government, as well 
as energy efficiency organisations 
which exist to help reduce energy 
use. They will usually offer more fa-
vourable terms than those obtained 
from commercial lenders.

Many local authorities provide 
green grants and loans to business-
es within their jurisdiction, so it’s 
worth finding out what is available. 
In January 2020, Tower Hamlets 
Council was awarded £350,000 from 

the Mayor of London’s Local Enter-
prise Panel to help local businesses 
reduce air pollution. Readers can 
find their local authority at: www.
gov.uk/find-local-council. 

Some central government depart-
ments can also assist with grants 
and loans to help businesses to 
become greener. The Department 
for Business, Energy and Indus-
trial Strategy (BEIS) (www.gov.
uk/government/organisations/
department-for-business-ener-
gy-and-industrial-strategy) and 
the Department for Environmental, 
Food and Rural Affairs (DEFRA) 
(www.gov.uk/government/organ-
isations/department-for-environ-
ment-food-rural-affairs) both pro-
vide such grants. 

The Enhanced Capital Allow-
ance Scheme is operated by BEIS. 
It enables businesses that purchase 
energy-saving plant or machinery 
to benefit from single year capital 
allowance. Find out more at: assets.
publishing.service.gov.uk/govern-
ment/uploads/system/uploads/
attachment_data/file/819673/
ECA272__July_2019.pdf . 

Also run by BEIS, the Energy 
Entrepreneurs Fund (EEF) is a com-
petitive funding scheme to support 
development of state-of-the-art 
technologies, products and pro-
cesses in energy efficiency, power 

generation and heat and electricity 
storage. Find out more at: www.
gov.uk/government/collections/
energy-entrepeneurs-fund.

The Office for Low Emission Ve-
hicles offers Plug-in Car and Plug-
in Van grants. Eligible businesses 
will receive up to £5,000 towards 
the cost of a low-emission car or up 
to £8,000 for a low-emission van. 
Find out more at: www.gov.uk/
government/publications/plug-
in-car-grant and www.gov.uk/
government/publications/plug-in-
van-grant. 

The Carbon Trust (www.car-
b o n t r u s t . c o m / w h a t - w e - d o ) 
works with businesses and gov-
ernments around the world to help 
them to become more sustainable. 
In terms of green finance, it offers 
an advisory and assurance service 
for green bonds and loans.  Find 
out more at: www.carbontrust.
com/what-we-do/green-finance. 
The Trust’s Green Business Fund 
closed in December 2019. How-
ever, there are still many resources 
available to help businesses to be-
come more sustainable and energy 
efficient. www.carbontrust.com/
our-projects/green-business-
fund

Alexa Michael is member research 
executive at LCCI

can become carbon-neutral

– what the capital needs to be
er to deliver a long-term holistic 
strategy to accommodate a sus-
tained increase in demand.   The 
Commissioner could look to 
enhance logistics industry sus-
tainability through supporting 
electric vehicle uptake on roads 
and assisting vessel operators to 
adapt to cleaner technology and 
make greater use of the River 
Thames.

Ensure access to a skilled 
workforce
• Build a lobby for flexible migra-

tion and the creation of a dedicat-
ed Shortage Occupation List for 
London to provide access to the 
talent required by business.

• Seek regional flexibility in any 
new immigration system with a 
targeted migration area designa-
tion for London, to coordinate 

its significant skills and labour 
requirements.

• Establish an annual London Skills 
Audit with civic and business 
leaders, to identify gaps, track 
trends and enable training to be 
tailored to reflect diverse local re-
quirements.

• Move towards creating a dedi-
cated London Careers Service 

to provide a hub for advice and 
relevant services, as well as em-
bedding new perceptions of, and 
approaches to, lifelong learning.

• Examine what aspects of the Ap-
prenticeship Levy system may be 
better managed and supported at 
regional and local level, including 
control of the capital’s non-levy 
allocation and allocation of un-
spent funds to more effectively 
meet local skills need.

Ensure workers can live in the 
capital
• Commission a review of the 

Green Belt to identify and assess 
how poor-quality use and dere-
lict land could be utilised to meet 
specific housing needs, while pro-
tecting spaces that enhance the 
capital’s environment.

• Secure consents and funding to 

provide dedicated homes for rent 
by emergency workers in Lon-
don, to enhance the resilience of 
the economy.

• Secure appropriate standards 
and controls on Permitted De-
velopment Rights, ensuring con-
siderations on future retail and 
commercial requirements are 
part of a decision-making pro-
cess.

• Explore how to harness and sup-
port greater take-up of innovative 
modern methods of construc-
tion, including airspace develop-
ment, to help address the lack of 
affordable homes to rent by work-
ers across London.

https://www.londonchamber.
co.uk/LCCI/media/media/LCCI-
London-Mayoral-Election-
2020-manifesto.pdf?ext=.pdf

Inspire a reuse, 
repurpose and 
recycle approach 
among businesses to 
accelerate growth in 
the circular 
economy.



Environment March 202034

Twelve steps to joining 
the circular economy
by Phil Oram 

In an era in which the environ-
ment is increasingly a major focus 
for both business and politics, the 

phrase ‘circular economy’ is expect-
ed to be one to follow 2020.

The phrase describes an alterna-
tive model to a linear business world 
in which goods are made, used and 
then disposed of.

In a circular economy, the focus 
is on a more resource-efficient way 
of doing things, one in which waste 
is eliminated and resources are used, 
recovered and then regenerated.

Economy principles
The basic principles make per-

fect sense in a world where global 
warming and climate emergency 
are regular talking points: use less, 
share more and make sure what you 
do has the potential to be re-used, 
re-purposed and recycled. But how 
should a business go about adopting 
circular economy principles?

The office itself is a good place to 
start because this is where so many 
resources are consumed – from IT 
to furniture, from energy to paper 
and stationery.

The first step, however, is a change 
of perspective from simply wanting 
to ‘look green’ to understanding that 
businesses in the 2020s need circu-
larity for their own survival.

To truly embrace a circular econ-
omy, many companies will need 
to do more than evolve – they will 
need a revolution in the very fabric 
of the organisation.

But the opening questions are 
pretty simple: “Do we really need 
it? What is this made of? What hap-
pens to it when we’re done with it?”

By designing out waste and pol-
lution, keeping products and mate-
rials in use and regenerating natural 
resources, businesses can start to 
embrace circularity in the very place 
that defines them – the office.

12 tips to join the 
circular economy in 

your workplace
1. Put service and maintenance 

contracts in place, for example 
on electrical equipment, to in-
crease lifespan, reduce future 
consumption of materials and, in 

the long term, reduce costs too.
2. Rather than throwing out office 

furniture because it doesn’t fit or 
the style is wrong, have it refur-
bished and re-modelled at a frac-
tion of the cost of new. It could 
also be sold or donated for re-use.

3. Consider partial replacement 
rather than complete renewal 
of fixtures and fittings. For ex-
ample, rather than removing an 
entire ceiling of tiles, replace the 
ones that are damaged or dis-
coloured.

4. Give fixtures such as old carpet 
tiles a new lease of life. They may 
no longer be the right look for 

the customer-facing areas but 
could easily be re-laid in storage 
areas, IT rooms. Less cost, less 
waste, more circular.

5. Remember that the things you 
need to get rid of could live new 
lives elsewhere. Older office 
equipment might feel lacklustre, 
but a smaller business or charity 
would welcome the opportunity 
to use it.

6. Consider that more effective 
space utilisation reduces the 
need for new buildings, which 
eat up resources. It can also help 
create jobs and growth. Spare 
space could be sublet or loaned 
to start-up organisation in des-
perate need of a base.

7. Think about whether buildings 
or sites could be fitted with re-
newable energy measures such 
as solar panels or wind turbines. 
These would allow the business 
to generate its own power, stop 
using fossil fuels and cut costs.

8. Equip the workforce and office 
space in ways that ‘encourage’ 
circularity. This could include 
providing all staff with reusa-
ble coffee cups, or better food 
preparation areas to reduce 
take-away packaging.

9. Rather than buying brand new 
IT equipment consider quality 
factory refurbs. These can offer 
practically the same quality and 
longevity as new equipment for 
a fraction of the price - and the 
satisfaction that resources have 
been saved.

10. Introduce more energy efficient 
resources, such as LED light-
ing, which can decrease scope 2 
emissions.

11. Make recycling and waste man-
agement the focus when items 
do need to be disposed of. Busi-
nesses should send waste to fa-
cilities that promise to recycle 
a high percentage of what they 
receive.

12. Ensure that all company vehicles, 
whether purchased or leased, are 
low emission, to help reduce 
carbon emissions. In London all 
vehicles need to be Ultra Low 
Emission Zone compliant. In or-
der to reduce carbon emissions 
further, make all vehicles ULEZ 
compliant, no matter where they 
travel. 

Phil Oram is regional director of 
Crown Workspace  
www.crownworkspace.com/uk

“The office itself is a 
good place to start 
because this is 
where so many 
resources are 
consumed – from IT 
to furniture, from 
energy to paper and 
stationery.”
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Are clean air zones a threat 
to business owners or a 
nudge in the right direction?
by Matthew Walters

 

Last month saw the government 
launch its delayed clean air 
zone online checking tool ena-

bling motorists to find out whether 
they will be charged when driving 
in Birmingham and Leeds city cen-
tres. Its delay has been blamed for 
the postponement of the two cities’ 
clean air zones, with both now ex-
pecting to see a full roll out later this 
year.

The list of towns and cities across 
the UK looking to implement simi-
lar charges continues to grow, but so 
does the controversy around them. 
While the drive to reduce toxic pol-
lutants from our high streets and 
surrounding neighbourhoods has 
been welcomed by many, others are 
worried such measures will have 
serious implications for local resi-
dents, business owners and hospital 
visitors, for example.

Polarising
In London - a city that has long 

suffered from harmful levels of air 
pollutants - the ultra-low emission 
zone which came into force in April 
2019 has proven to be particularly 
polarising. In the six months fol-
lowing its implementation, toxic air 
pollution reportedly fell by a third 
when compared to figures from 
February 2017. However, it has been 
reported that companies were very 
worried about their future as a result 
of the ‘additional cost burdens’.

We can expect to see plenty more 
clean air zones being rolled out by 
local councils across the UK over 
the course of the next few years. 
While these zones are a step in the 
right direction for the environment 
– transport, after all, is the biggest 
emitting sector in the UK consti-
tuting for about 28 per cent of total 
emissions – one of the major con-
cerns is the impact they will have 
on businesses both in and around 
participating cities. Many firms are 
still in the dark about the imminent 
rollouts over the next few years or 
have no strategy in place to deal 
with the impending charges. As a 
result, many will fall foul of the pen-

alty charges, which could severely 
impact their bottom line while si-
multaneously negatively affecting 
the UK’s emission goals.

At the same time, those aware 
of the rollout could resist switch-
ing their fleet due to the expense 
involved and a lack of incentives. 
Indeed, one in five fleet operators 
have said they will choose to pay 
fines if charged to enter a clean air 
zone rather than switch their fleets 
to newer, cleaner vehicles.

Incentivise
To stop this from happening, 

and to encourage more businesses 
to opt for a zero-emission fleet, the 
government must do more to in-
centivise electric vehicles above and 
beyond the current taxation relief. It 

also needs to significantly improve 
access to supporting infrastructure 
across the UK. A perceived lack 
of infrastructure continues to be a 
major deterrent when it comes to 
choosing whether to introduce elec-
tric vehicles to a company fleet, as 
shown by LeasePlan’s 2019 Mobili-
ty Monitor Report, in which 51 per 
cent of respondents said that they 
felt there were insufficient charging 
possibilities.

While these changes are un-
likely to happen overnight, one of 
the short-term strategies the gov-
ernment could adopt to support 
business owners and their deci-
sion-making is an awareness raising 
campaign around a vehicle’s whole 
life cost. It’s easy to focus on the 
headline sticker price when choos-

ing a vehicle, however there are 
many other costs involved – from 
taxes and insurance to fuel and ve-
hicle depreciation. Depending on 
how you intend to use the vehicle, 
choosing to purchase or lease an EV 
(electric vehicle) can end up cheap-
er than a petrol- or diesel-fuelled 
model.

Businesses of all sizes need to 
take the time to consider the types 
of behaviours exhibited by their 
fleets. This helps to narrow down 
the type of vehicles that would be 
most appropriate for the needs of 
each driver, such as extra-urban vs 
congested city driving. EVs are still 
relatively new, and this can make it 
difficult to determine whether they 
will be able to meet the demands 
of the business. Therefore, it might 
be best to start with a more flexi-
ble approach, by trialling different 
vehicles to see the short-term im-
pact – an option that is available 
through select leasing companies. 
Once firms have this information 
to hand, it’s easier to make a smart 
decision about the best time to pur-
chase or lease the most appropriate 
vehicles.

Clean air zones are a significant 
step forward for the UK in tackling 
air pollution. However, the Gov-
ernment cannot use this legislation 
in isolation. During 2018, 57.3 per 
cent of all first registrations for cars 
were made by companies, so the 
more the automotive industry and 
the government can do to encour-
age the uptake of EVs, the better. 
This means educating business 
owners about the different options 
available and empowering them 
with information, while ensuring 
that the right infrastructure is there 
to support them. The sooner we see 
more electric cars, vans and lorries 
on the UK’s roads, the less we need 
to worry over additional fines, no 
entry zones and emissions.

Matthew Walters is  head of 
consultancy and customer 
data services at automotive 
fleet management company, 
LeasePlan UK
www.leaseplan.com/en-gb

“In London - a city that has long suffered from 
harmful levels of air pollutants - the ultra-low 
emission zone which came into force in April 
2019 has proven to be particularly polarising
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Patrik Schumacher, principal of Zaha Hadid Architects

Yintong talks with...

Zaha Hadid Architects (ZHA) 
was founded in 1980 by the 
legendary Iraqi-British ar-

chitect Zaha Hadid, crowned “the 
queen of the curve” by The Guardian 
for her distinctive style representing 
“liberated architectural geometry, 
giving it a whole new expressive 
identity”.  Sadly, Zaha passed away 
four years ago, and Patrik Schu-
macher took over, championing the 
company’s cutting-edge, beautiful 
architecture throughout the world.  

Schumacher has degrees in math-
ematics and philosophy, as well as 
a PhD in architecture, and joined 
the firm when it was in its infancy. 
He was not, he tells me, driven by 
financial gain but by ideas and the 
company vision. “I believed in her 
and the firm.” 

Zaha Hadid’s creativity and tre-
mendous drive was tempered by an 
intense and occasionally abrasive 
character. Schumacher was able 
to survive and indeed thrive. With 
only four in the company, everyone 
had to pull their weight and cover all 
ground to keep the business alive.

Complementary skills
During their business partner-

ship of almost 30 years, Schumach-
er and Hadid worked through thick 
and thin, giving lectures together 
and bidding for projects all over the 
world from Azerbaijan to Mexico, 
from the Middle East to China. Their 
projects ranged from an opera house 
to retail, from culture centres to 
mega cities.  At the point of Hadid’s 
untimely death in 2016, ZHA had 
36 projects on-site in 21 countries.  
They were undoubtedly a tight team 
with complementary skills – Hadid’s 
genius of innovation and creativity; 
Schumacher, magician-like, weav-
ing ideas and creativity into finished 
products through systematic think-
ing, backed up by theory.

Inspiration
He misses her as a friend of 

course but also “her inspiration, 
her drive to succeed and dedication 
to architecture.” Despite the huge 
loss, the company has maintained 
its success, continuing to win bids 
with an enviable 30 per cent success 
ratio.  How did he manage to con-
tinue with Hadid’s legacy with such 
apparent ease? 

 “The company had matured in 
the couple of years before her sud-
den death.  Especially after the pre-
vious global financial crisis, we had 
purposely started to build a sound 
infrastructure headed by a solid 
management team.  For example, 
we formed a Zaha Cluster, a circle of 
the 40 best design brains within the 
company, responsible for much of 
the front-end design work going out.  
I also have the support of the board 
of directors, financial professionals 
and others on hand to help, so I am 
not shouldering everything alone.”  

About 50 per cent of ZHA’s rev-
enue is generated from projects in 
China and I ask how the practice 
got involved with that country in 
the first place. I learned that Hadid 
and Schumacher had popped over 
to southern China from Hong Kong 
when on a teaching assignment 
there in the late 90s.   “Shenzhen 
was a small fishing village at the 
time, it looked poor, with no shops, 
but there were lots of people making 

things with their hands, in profes-
sions such as tailoring.  You hardly 
saw any Western faces,” he recalls.

Fabulous buildings
Soon after they met the celebrat-

ed entrepreneur couple Pan Shiyi 
and Zhang Xin of the Soho Chi-
na Group in Beijing.  Their varied 
backgrounds and cultures – Pan 
was originally from Hong Kong and 
brought up in Britain – and strong 
desire to create fabulous buildings 
in China combined to make them a 
potent and multiple award-winning 
force in architecture in the decades 
to come.

Despite the challenges of lengthy 
decision-making processes, fast de-
livery expectations, Schumacher 
enjoys working in China, finding its 
political and financial stability reas-
suring. Having worked there since 
launching its first project of Guang-
zhou Opera House, 2003 – 2010, 
ZHA has now developed a compre-
hensive project management system 

with permanent local offices based 
in Beijing and Hong Kong.  

Thrilling
Unlike in Europe, several build-

ings go up together, a community is 
built, whole districts are created on a 
big scale at the same time – a thrilling 
experience and a great challenge for 
any architect.  UK government sup-
port has been welcome and helped 
secure ZHA’s recently completed 
Beijing Daxing International Air-
port, the largest airport in the world. 
This was necessary as the French and 
American competitors had mobilized 
support from their governments.  Ir-
respective of the diplomatic efforts, 
ultimately the best scheme won.

What advice could Schumacher 
share with other Western businesses 
working with China?  “Hiring capable 
Chinese colleagues and gathering a 
reliable and trusted circle of support 
is crucial.  We regularly give lectures 
and share our knowledge in China. 
Basically, we make ourselves available, 
develop friendships and build trust.  I 
still need to be involved in PR at the 
most senior level but we rely on our 
local staff to maintain the good rela-
tionship we have with related partners 
on a daily basis on the ground.” 

Vibrant
Riding on the wave of the global 

architectural boom, ZHA has grown 
in the last two decades with aston-
ishing speed. The number of per-
manent staff has increased from 40 
to 400, and it has 950 projects in 44 
countries.

With only three projects built in 
England though, I hope that Zaha 
Hadid Architects will bring more of 
its modern, innovative buildings to 
these shores.  After all, London, in 
Schumacher’s opinion, is the most ex-
citing city in the world with a vibrant 
and versatile architectural environ-
ment, and where he and Zaha Hadid 
developed their craft and prepared 
themselves for ZHA’s global success. 

Yintong Betser is managing 
director of ACTIVE Anglo Chinese 
Communications connecting 
business cross culture with PR and 
marketing.  She has published a 
series of books on doing business 
in China.
www.activeukchina.com 



March 2020 Your business 37

Personal phones are  
de rigueur for business
New research into the use of 

mobile vs landline numbers 
has revealed that an aston-

ishing 77 per cent of freelancers and 
business owners use their personal 
mobiles for business. 

A further 19 per cent admit to 
doing so too, but only within the 
first few months or year of starting 
up their business. Only four per cent 
set up a work landline when becom-
ing self-employed.

The findings also showed that 
more women use their personal 
mobile numbers for work than men, 
with five per cent more females 
choosing to do this than males. 

Habits
Outsourced communications 

provider Moneypenny who con-
ducted this research, polled 500 
business owners and freelancers in 
the UK to find out their habits when 

it comes to using personal mobiles 
for work or setting up a landline. 

Of those surveyed who said they 
use personal mobiles for business, al-
most all also admitted that they have 
found themselves in a situation where 
they were unable to answer a call. 

For over 40 per cent, this is at 
least a weekly occurrence. Further-
more, over half of those who use 
their personal mobile number for 
business have been asked to provide 
a landline number and have had to 
explain that they don’t have one.

Three in five younger business 
owners (aged between 18 and 44) 
have experienced this, whereas only 
one in five of those aged 45+ have.

Answer
The survey also focused on the 

way business owners and freelanc-
ers answer their phone, especially if 
using personal mobiles. 

Some 31 per cent admit to an-
swering their phone without stating 
their business name. 

The younger a self-employed per-
son is, the more likely they are to 
change the way they answer the phone 
to sound more professional. 82 per 
cent of 18 to 24-year-olds surveyed, 
will, in fact, make a conscious effort 
to answer the phone in a profession-
al way. However, just 16 per cent of 
those aged 45 and over, do the same. 

Young business owners and free-
lancers also are more likely to set 
up a voicemail greeting that men-
tions the name of their business. But 
overall, 39 per cent of self-employed 
admit they have not changed their 
voicemail settings. 

Almost half of those using a 
personal mobile for work say that 
a friend or family member has an-
swered their phone to a customer or 
potential customer.

Healthy barrier
Nearly three quarters of those 

who have a landline number agree 
that having a separate business 
number creates a healthier barrier 
between their personal and profes-
sional life.

Joanna Swash, global chief execu-
tive of Moneypenny, said: “Whether 
you choose to have a landline num-
ber or not, the most important fac-
tor is the way you manage and con-
duct your calls.

“Answering the phone in a posi-
tive, polite and friendly manner will 
make the biggest impact on your 
customers and potential custom-
ers. Always state your name and 
the name of your business when 
answering calls and if you say you’ll 
ring back, be sure to do so”.  

www.moneypenny.com

http://www.aeisaudi.com
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Women’s health and its 
impact on the workplace
From menstruation to 
menopause, the challenges 
that come with being a woman 
at work is causing reoccurring 
career breaks, which is 
costing UK businesses. As 
many as 11 million women 
have had to take a long-term 
leave of absence at some 
point during their working 
life, from their late teens 
to their early seventies

 

From uncomfortable periods 
to the range of symptoms as-
sociated with the menopause, 

female health challenges are causing 
over three million women to leave 
employment, costing businesses in 
valuable talent. 

 
Stage of life

The research, conducted by Bupa 
Health Clinics, found that women 
who have taken long-term absence 
from work because of menopause, 
take an average of 32 weeks to ac-
commodate their symptoms which 
can range from depression, anxi-
ety, hot flushes and mood swings. 
During this stage of life, which can 
start in a woman’s early forties, 
almost a million women have left 
their job completely. 

Meanwhile, over a million wom-
en have left a job because period 
related problems became unman-
ageable at work. That’s a significant 
loss of female talent taken because 
of the menopause and periods 
alone. In addition, there is fertility 
problems and the impact of preg-
nancy and motherhood to consider 
in between. 

In the UK, 3.5 million peo-
ple have difficulty conceiving. 
The stress of infertility can lead 
to mental health conditions, with 
one study finding that 90 per cent 
of infertile women regularly ex-
perience feelings of depression, 
which can affect their performance  
at work. 

The research found that the im-
pact on businesses doesn’t stop 
once a woman falls pregnant. 
Women who have had to take long-
term absence for pregnancy rea-
sons have taken an average of 12 
weeks – outside of their maternity 
allowance.

Support
Bupa Health Clinics is calling for 

employers to offer more support 
to women throughout all stages 
of their lives, to avoid needless-
ly losing them. Three quarters of 
working women feel their employ-
er could do more to support them 
with female health matters. Alaana 
Linney of Bupa says: “From period 
pains and pregnancies to the men-
opause, women face a number of 
health events that balance against 
their working lives. Should these 
events become so difficult that 
women decide to leave the world of 
work completely, it results in a huge 
loss in female talent.  

“Women make up 47 per cent 
of the working population but we 
are underrepresented in percent-
age terms at board level and the 
main contributor to this is breaks 
in our talent pipelines caused by 

pervasive health and childcare in-
equality.   

“Sadly, in our research we found 
that over one in 10 working women 
said they had been treated unfairly 
by colleagues because they didn’t 
understand the discomfort they 
were experiencing and 12 per cent 
said they had worked extra hours to 
accommodate a lack of productivity 
while suffering with some of these 
events.  

 “We want employers to recognise 
the impact of managing your health 
as a woman whilst working. Wom-
en don’t need special treatment but 
need businesses to act in a way that 
levels the playing field, changes per-
spectives and create cultures where 

everybody can thrive.” 
Alaana Linney gives her top 

three tips for women on how to 
manage female health events at 
work:   

 
1. Communication is 

key – speak out 
No one can help you if they don’t 
know there is a problem. Howev-
er, we know that opening up about 
female health at work can be diffi-
cult, particularly if your manager 
is male. If this is the case, consider 
approaching your HR team and go 
to someone you feel comfortable 
with. HR professionals are expe-
rienced with addressing difficult 
situations so seek advice where you 
can on how to open up the conver-
sation. 

The stigma attached to female 
health needs to be broken in the 
workplace and you can do that 
by talking about it. By speaking 
out about female health events 
in your life, you are also en-
couraging other women to do  
the same.  

 
2. Be informed  

Educate yourself. Female health 
events can overlap or be signifi-
cantly different to a friend or fam-
ily member. It’s important to know 
that everyone is different so no 
female health experience will be  
the same.  

Visit your GP to discuss any con-
cerns or questions you may have. 
You could also have a female health 
assessment where you can explore 
the various symptoms you are going 
through and find a solution. 

 
3. Suggest ways  

to support others  
Speak to your manager or your 

HR team about inviting external 
experts into the workplace to offer 
help and guidance. For example, in-
viting a menopause specialist could 
help you, or even a male colleague 
whose partner, or relative may be 
experiencing the menopause. It 
doesn’t just have to be for women. 

Bupa Health Clinics provide a 
range of health checks across  
the UK
www.bupa.com

“Female health 
challenges are 
causing over three 
million women to 
leave employment, 
costing businesses in 
valuable talent.”

“Women don’t need 
special treatment 
but need businesses 
to act in a way that 
levels the playing 
field, changes 
perspectives and 
create cultures 
where everybody 
can thrive”
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On ice
The ICEBAR in Piccadilly Circus was the 
venue for last month’s LCCI By Invitation 
Only event, sponsored by South Western 
Railway.

A temperature of minus five degrees, icy 
sculptures and a frozen bar were offset 
by a fur-lined thermal cape and gloves, 
Asian cuisine and warming drinks.

Delivering Quality 

Roadshows Corporate 
Meetings & 
Events

We can assist in providing vehicles for any 
occasion, Business or Leisure -

Airport 
Transfers

Weddings

Event 
Management

Sight Seeing

We can take care of any ground transport requirements and manage it for you. BOOK NOW!

0203 9970 092 res@ukcbgroup.com www.ukcarbookings.com  

Looking for Ground Transport 
provider? Look no further...
Our Mercedes Fleet takes care of 
passenger comfort

LCCI chief executive Richard Burge welcomes members to the ICEBAR
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Exports to the EU from developing 
countries using special tariff 
preferences under the Generalised 
System of Preferences (GSP) 
reached a new high of €69 
billion in 2018. According to the 
European Commission’s recent 
report on GSP, exports to the 
EU from the 71 GSP beneficiary 
countries increased to almost €184 
billion. Nearly €69 billion of these 
used GSP special preferences.

High Representative for 
Foreign Affairs and Security 
Policy/Vice-President of the 
European Commission Josep 
Borrell said: “Trade is one of 
the crucial tools the EU has at 
hand to address, support and 
improve human rights, labour 
rights and good governance, 
which are pillars of sustainable 
development, around the world. 
Through the EU’s GSP we support 
developing countries to grow and 
advance in a sustainable way, not 
least when it comes to climate 
action. Our preferential trade 
tariffs help to take thousands out 
of poverty, to reduce inequalities, 

and to bring economic growth.”

Incentive
Commissioner for Trade 

Phil Hogan said: “Thanks to 
our trade preferences, the EU 
imports twice as much from least 
developed countries as the rest 
of the world does. This trademark 
tool of the EU’s trade policy 
underpins millions of jobs in the 
world’s poorest countries and 
acts as an incentive to countries 
to implement international 
conventions on human rights, 
labour rights, good governance 
and the environment.”

GSP removes import duties 
on developing countries’ exports 
to the EU. By creating additional 
export opportunities, it helps the 
countries to tackle poverty and 
create jobs while also respecting 
sustainable development 
principles. For instance, this 
report shows that, thanks to the 
GSP, countries like Sri Lanka, 
Mongolia and Bolivia are more 
effectively tackling child labour.

The EU’s trade agenda 

contributes to the UN Sustainable 
Development Goals around the 
world. The preferences provide 
beneficiary countries with an 
incentive to take further steps 
towards effectively implementing 
international conventions 
related to human rights, labour 
rights, environment and good 
governance.

Challenges remain in many of 
the 71 GSP beneficiary countries, 
including when it comes to 
restrictions on civil society and 
freedom of the media, access to 
justice, minorities’ rights, capital 
punishment and freedom of 
association. Insufficient progress, 
including in some of the largest 
beneficiaries, has resulted in 
the EU increasing its monitoring 
and enhancing its engagement, 
in particular regarding human 
rights and labour rights. In the 
case of Cambodia, this has led to 
the EU initiating the procedure 
to temporarily withdraw 
preferences because of the 
serious and systematic violation 
of the principles of core United 

Nations and International Labour 
Organization conventions.

The report looks at the 
extent to which GSP countries 
make the most of the scheme. 
It also examines a number of 
overarching issues such as 
the freedom of civil society to 
operate, progress on tackling 
child labour, and environmental 
and good governance concerns. 
The report gives examples 
of how the EU works with all 
stakeholders, such as civil society, 
international organisations – in 
particular the United Nations and 
International Labour Organization 
monitoring bodies – and 
beneficiary country authorities to 
make GSP more effective and to 
make sure that trade and values 
advance simultaneously.

EU industry is an important 
partner in making sustainable 
development a reality by 
investing and producing in, and 
sourcing from, GSP countries and 
by ensuring that international 
labour and environmental 
standards are met.

Last month marked the first anniversary of 
the entry into force of the EU-Japan Economic 
Partnership Agreement (EPA). In the first ten 
months following the implementation of the 
agreement, EU exports to Japan went up by 
6.6 per cent compared to the same period the 
year before. This outperforms the growth in 

the past three years, which averaged 4.7 per 
cent. Japanese exports to Europe grew by 6.3 
per cent in the same period.

Commissioner for Trade Phil Hogan 
commented: “The EU-Japan trade agreement 
is benefitting citizens, workers, farmers and 
companies in Europe and in Japan. Openness, 

trust and a commitment to established rules 
help deliver sustainable growth in trade. The 
EU is and will continue to be the largest and 
most active trading block in the world. The 
EU is a trusted bilateral partner to more than 
70 countries, with whom we have the biggest 
trading network in the world.”

Trade preferences boost developing countries’ exports to EU

First year of the EU-Japan Economic Partnership Agreement

Approval of EU-Vietnam trade and investment agreements
The EU-Vietnam trade agreement 
is now set to enter into force 
this year, upon conclusion of 
the ratification procedure by 
Vietnam. The trade agreement 
will eliminate virtually all tariffs 
on goods traded between the 
two sides and will guarantee – 
through its strong, legally binding 
and enforceable commitments 
on sustainable development 
– the respect of labour rights, 
environmental protection and the 
Paris Agreement on climate.

Commissioner for Trade 
Phil Hogan commented: “The 
EU-Vietnam agreement has a 
huge economic potential. A win 

for consumers, workers, farmers 
and businesses. And it goes well 
beyond economic benefits. It 
proves that trade policy can be 
a force for good. Vietnam has 
already made great efforts to 
improve its labour rights record 
thanks to our trade talks. Once 
in force, these agreements will 
further enhance our potential to 
promote and monitor reforms in 
Vietnam.”

Opportunities
This is the most comprehensive 

trade agreement between the 
EU and a developing country, a 
reality that was fully taken into 

account: Vietnam will eliminate 
its duties gradually over a 
longer, 10-year period, to take 
into account its development 
needs. However, many important 
EU export items such as 
pharmaceuticals, chemicals or 
machinery will already enjoy 
duty-free import conditions as 
of entry into force. The trade 
agreement also contains specific 
provisions to address non-tariff 
barriers in the automotive sector 
and will provide protection for 
169 traditional European food 
and drink products, known as 
Geographical Indications, like 
Rioja wine or Roquefort cheese.

Through the trade agreement, 
EU companies will also be 
able to participate on an 
equal footing with domestic 
Vietnamese companies in bids 
for procurement tenders by 
authorities and state-owned 
enterprises in Vietnam.

Besides offering significant 
economic opportunities, the 
agreement also ensures that 
trade, investment and sustainable 
development go hand in hand, by 
setting high standards of labour, 
environmental and consumer 
protection and ensuring that 
there is no ‘race to the bottom’ to 
attract trade and investment.
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Registration Deadline: 
Friday 20 March 2020
Location: Togo 
n This International 
Brokerage trip to Togo 
is part of the Energy 
Catalyst programme 
and aims at helping 
organisations applying 
for the Energy Catalyst 
Round 8, understand energy access issues in South Africa and find 
potential partners for the submission of joint proposals. It will focus 
on energy sustainability tackling the energy trilemma – low cost, low 
carbon and secure supply.
There are three key parts to the visit:
• Getting Ready: Pre-visit briefing to provide background information 

on the market and training on how to improve your business and 
technology pitch for in-country brokering. Hints and tips session on 
applying to Innovate UK.

• The Visit: Access to NGOs, local businesses, academics and 
governments who will be able to provide information about local 
opportunities. They may also become potential partners to apply 
into Energy Catalyst Round 8.

• Helping you make the best of the opportunity: Enterprise Europe 
Network (EEN) and Knowledge Transfer Network (KTN) support to 
help you prepare your application.

Registration Deadline: 
Sunday 22 March 2020
Location: Kielce, Poland
n The STOM fairs 
held in Kielce are the 
showcase for the latest 
technologies as well 
as machines, state-of-
the-art technologies, 
tools and materials used in metal processing, including: laser and 
water cutting systems, bending and forming, die shearing and painting, 
machines, equipment and technological solutions as well as materials 
used in the welding industry, systems designed to support welding 
processes, automated equipment, robots, technological lines and 
technical gases.
Direct meetings at the STOM are an ideal opportunity to make contacts 
and to prepare future business. Individual bilateral meetings will be 
pre-arranged and assisted by EEN at The Chamber of Industry and 
Commerce Staropolska in Kielce. STOM Brokerage Event is a great 
opportunity for companies to find potential business partners in Central 
Europe through B2B meetings.

Registration Deadline: Thursday 2 April 2020 
Location: Liège, Belgium
Biomedica on the move covers a host of topics: wearable devices 
(in health), monitoring at hospital or at home, Artificial Intelligence, 
hardware, software, data analyse, data security (for medical data).
It offers the opportunity to make targeted and time-efficient contacts 
with visitors from Belgium, Germany, The Netherlands and further 
afield. Through an online platform, interested parties can present 

themselves in the run-up to the event with a profile and thus make 
targeted appointments.
Virtual matchmaking will get you in touch with potential partners across 
the globe, even if they are not able to be physically present. We will 
be using virtual connections so that you can meet, watch and talk with 
companies who are interested in partnerships. Participation is free of 
charge.

Registration Deadline: Thursday 23 April 2020 
Location: Kaunas, Lithuania
Textile connect is the right meeting place for companies looking for 
production, manufacturers, service providers and suppliers within 
the textile industry. The Enterprise Europe Network welcomes you to 
participate in the matchmaking event, taking place on 7 May in Kaunas, 
Lithuania. 
This is a matchmaking event that will organise face-to-face buyer-
supplier meetings. The main focus is companies coming from Sweden, 
Denmark and the Netherlands looking for production partners in the 
Baltics mainly in Lithuania. Companies from other countries are also 
welcome. 
Register today and find your potential business partner. Participation 
is free of charge. 

Registration Deadline: Tuesday 5 May 2020
Location: Copenhagen, Denmark
Danish IP Fair 2020 will showcase 80 inventions as spin-out 
investments or licensing opportunities in an open fair environment 
with the presented cases ranging from frontier technology to IP based 
start-ups within the categories: Sustainability & Advanced Materials  , 
Medtech & Diagnostics, Biotech & Pharma , Digitalisation, AI & Robotics
Autonomous Vehicles Summit Matching

Registration Deadline: 
Friday 29 May 2020
Location: Bratislava, 
Slovakia
Join b2b matching and 
have fruitful 20min 
pre-arranged meetings 
to establish long term 
partnerships. Networking is your key to success. 
Autonomous Vehicles Summit (AV Summit) taking place in Bratislava 
(Slovakia) is the right place to stimulate digitization of the Slovak and 
European automotive industry and stimulate closer interconnection 
bonds and partnerships in new system of ecosystems among 
automotive industry players. Join also its Autonomous Vehicles 
Matching (AV Matching).

EVENTS

Registrations for all events are now open
For further information contact the Enterprise Europe Network London office at: enterprise.europe@londonchamber.co.uk
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Abra Wholesale Ltd
5 Picketts Lock Lane, 
Edmonton, London N9 0AS
T: 020 8887 9303
sales@abrawholesales.co.uk
www.abrawholesales.co.uk
Wholesale goods

Acas London
23rd Floor Euston Tower, 286 
Euston Road, London NW1 3DP
T: 0330 109 3593
londonevents@acas.org.uk
www.acas.org.uk/
Workplace dispute resolution

Agari International Limited
5 Howberry Close,  
Edgware HA8 6TA
www.agariltd.com
FMCG and semi finished metals

Aria Horizons Limited
10 Boeing Way, Boeing Way, 
Southall, London UB2 5LB
T: 020 8843 9833
info@ariahorizons.com
ariahorizons.com
Manufacturer of cling film

Brooks Kebbey Limited
8 Bells Orchard Lane,  
Wareham BH20 4HR, 
T: 07495 781731
info@brookskebbey.net
www.brookskebbey.net
Bid writers

Corporate Away Days Limited 
(Wellbeing at Work)
35 Newbroad Street,  
London EC2M 1NH
T: 020 3714 0929
cbulow@ 
corporate-away-days.co.uk
www.corporate-away-days.co.uk

Decent Packaging
133 Whitechapel High Street, 
London E1 7QA
T: 07577 648631
tony@decentpackaging.co.uk
decentpackaging.co.uk
Sustainable packaging

Development Debt 
Consultancy Limited
138 Gloucester Place,  
London NW1 6DT
T: 02841 741406
jonm@developmentdebt.com
Finance

Eviction Management Services
10 Fitzroy Square, 
London W1T 5HP
T: 020 3912 6299
info@evictionms.co.uk
www.evictionmanagement 
services.co.uk
Tenant eviction company

F. Initiatives Ltd
Warnford Court, 298 
Throgmorton Street,  
London EC2N 2AT
T: 020 3922 2105
info.uk@fi-group.com
www.fi-group.com
Financial consultancy

Firstworld Ventures Ltd
54 Clarendon Road,  
Watford WD17 1DU
T: +44 751 599 3120
mail@fw-p.co.uk
fw-p.co.uk/
Mindfulness and Leadership 
Training

Golden Saffron Ltd
Unit 14-15, 7 Premier Park 
Road, London NW10 7NZ
www.anjomanfood.com
Importer, exporter and distributor

Hentons
Ground Floor, 31 Kentish Town 
Road, Camden Town,  
London NW1 8NL, 
T: 020 7637 3210
london@hentons.com
www.hentons.com/
Chartered accountants and tax 
advisers

IMG Events UEFA EURO 2020
Building 6, 566, Cheswick High 
Road, London W45HR
T: 020 8233 5974
theo.baxter@img.com
hospitality.euro2020.co.uk
Management group

Imotion Ltd
27 Lavengro Rd,  
London SE27 9EQ
www.imotion.com
Film production company

Just One Body
Victoria Avenue Industrial 
Estate, Unit 1, The Sidings, 
Swanage BH19 1AU
T: 020 8088 2860
info@justonebody.com
www.justonebody.com/
Pain relief and sports injury clinic

KMG International Limited
KMG House, 64 Bell Street, 
London NW1 6SP
T: 020 7258 0161
enquiries@kmg.uk.com
www.kmg.uk.com/
International trade and 
consultancy

Lily’s Kitchen Ltd
32 Hampstead High street, 
Hillsdown House – 3rd Floor, 
32 Hampstead High Street,  
London NW3 1QD
T: 0207 433 0508
international@lilyskitchen.co.uk
www.lilyskitchen.co.uk
Proper food for pets

Linnovate Partners
33 Cavendish Square,  
London W1G 0PW
T: 07900 911528
redmond.lee@
linnovatepartners.com
www.linnovatepartners.com
Asset fund administrator

Millnet Document Services
6-7 Princes Court, 11 Wapping 
Lane, London E1W 2DA 
T: 020 7422 8891
documentservicestaffmail@ 
millnet.co.uk
www.millnet.co.uk/
Document solutions

Philosophy & Co
91-93, Paul Street,  
London EC2A 4NY
philosophydesign.com
Brand and marketing consultancy

Planning Clarity Legal
3 Mountfield Road,  
London W5 2NG
T: 020 3196 5253
enquiries@ 
planningclaritylegal.co.uk
www.planningclaritylegal.co.uk
Planning lawyers

Rapidity
Citybridge House,  
235-245 Goswell Road,  
London EC1V 7JD
T: 07712 662436
david.spaul@rapidity.com
rapidity.com
Award-winning digital printers

Royal Air Maroc
Langham House, 32-33 Gosfield 
Street, London W1W 6HL
T: 07791 652481
jthind@royalairmaroc.com
wwww.royalairmaroc.com
Airline

RST Global Solutions 
Holdings Limited
Church Street, Batchworth 
House, Batchworth Place, 
Rickmansworth WD3 1JE
www.rst-global.com
Provide safety training to oil/gas

Sandine Zartaux Holding Ltd
83 Arkley, PO Box 3569,  
Barnet EN5 9PW
T: 020 7930 3450
Professional cosmetics

Shield Fire Safety and 
Security Limited
Unit 3, Endeavour Drive, 
Basildon SS14 3WF
T: 01708 377731
shielduk@shieldglobal.com
www.shieldglobal.com
Fire safety and security 
manufacturing

Steve Newman
13 Chesholm Road, Stoke 
Newington, London N16 0DP
T: 020 7254 4197
stevenewman55@yahoo.co.uk
www.stevenewmancoach.org/
Presentation and creativity coach

The Alternative Board
The Hollies, Netheravon Road 
South, Chiswick,  
London W4 2PY
T: 07790 000933
isahni@ 
thealternativeboard.co.uk
www.thealternativeboard.
co.uk/west-london/
Business advice

United Med Ltd
Office 3, Unit 1-3 Wyvern 
Estate, New Malden KT3 4PH
T: 020 894 21064
info@unitedmed.co.uk
www.unitedmed.co.uk
Pharmaceutical warehouse

Waste Recycling London Ltd
268 Bath Road, Slough SL1 4DX
sales@wasterec.org
www.wasterec.org
Waste and recycling collections

Zephyr Technologies Ltd
50 Seymour Street, London 
W1H 7JT, 
T: 0345 548 6700
info@zephyruk.com
www.zephyruk.com
IT reseller
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Visit southwesternrailway.com/SME
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Technology has a funny sense of 
timing. Why is it that problems 
always seem to occur when you are 
at your busiest? 

Now, we could bore you with the 
reasons this might be; Disk Space, 
CPU, RAM… Or we could cut 
through the noise, fix the issue and 
allow you to focus on running your 
business. 

This is exactly what Labyrinth 
Technology do. We will work as an 
extension of your team, detecting 
issues before they impact your 
business and responding fast when 
you do need support. 

We understand that choosing an IT 
company can be a complex maze to 
navigate. It can be hard to decide 
which option is right for your business.
 

To help with this, Labyrinth have 
created a FREE practical guide to help 
you choose the right Business IT 
Support. 

To get your copy, simply email us 
at: Enquiries@LabyrinthIT.com

IT Outsourcing for the SME 

You’re the hiring manager for 
your department, and you’re in 
desperate need of some new 
blood in your team. You call 
your friends in HR, explain your 
criteria and wait. Soon the CVs 
start flying in, but what should 
you look for in the growing pile? 
Alongside the requisite higher 
education qualification, you 
might decide those employability 
skills gained through work 
experience must also be present 
on the right candidate’s CV. You 
need a confident communicator 
that is capable of self-managing 
and has great initiative.

Unfortunately, the CVs of these 
fresh-faced grads show little 
evidence of the long-term 
professional work experience you’re 
looking for. There is, however, 
an often-overlooked group that 
has the knowledge, attitude and 
acumen to deliver for your team 
from day one: mature graduates. 

The Top 3 Reasons to Employ 
Mature Grads 

1) Experience  
Thanks to their experience, 
these guys understand the ins 
and outs of working life, and 
they know how they fit into the 
office equilibrium. These self-
assured staffers will recognise 
the importance of your company 
culture, and they’ll be the ones you 
look to when you need someone 

to stand up and be counted. 
They’ve proved their worth; now 
it’s up to you to recognise it.  

2) Ambition   
Mature students often have to 
juggle outside commitments, 
such as study and work. They’re 
practically superheroes. Perhaps 
most importantly, they’ve shown 
a level of responsibility in their life 
that will transfer into professional 
success; research from the What 

Do Graduates Do? study found 
that mature students were 
more likely to find themselves 
in managerial roles than their 
younger, first-degree counterparts.  

3) Dedication  
Research from recruitment 
specialist Seek found job security 
to be the most critical driver for 
mature graduates. If you employ 
mature graduates, you can expect a 
working environment full of settled 
and loyal employees. 

At UKCBC, we have higher-than-
average numbers of mature 
graduates. They choose UKCBC 
because we offer career-focused 
education that delivers work-ready 
employees.  Get the inside track 
on our graduates by contacting 
careers@ukcbc.ac.uk and posting 
your positions in our student portal, 
or find out why mature students 
love our courses at  
ukcbc.ac.uk/vision. 

Mature Graduates - Do They Make The Best Employees
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CITY THAT’S 

GEARED
FOR GROWTH

A truly smart city, Durban, KZN, South Africa seamlessly 
combines an innovative business environment with an 

exciting, contemporary lifestyle.

Connecting continents, here you will fi nd Africa’s busiest 
port, the top ranking conferencing city and the home to 

the continent’s very fi rst Aerotropolis. Boasting world-class 
infrastructure, manufacturing and industrial concentration 

that is constantly evolving, isn’t it time to join this progressive 
society rich in investment opportunities?

…We can help you make it happen, now.

web: invest.durban

Tel: +27 31 311 4227
Email: invest@durban.gov.za

They, along with Investment 
promotion agencies and special 
economic zone operators from 
China and Sri Lanka, received 
the awards on 11 November 
during the eleventh session of 
UNCTAD’s Investment, Enterprise 
and Development Commission 
held at the United Nation’s offices 
in Geneva, Switzerland. The 
awards were presented at the 
second Ambassadors’ Roundtable 
on Investing in the Sustainable 
Development Goals (SDGs).

Invest Durban and Dube 
TradePort Special Economic 
Zone won the award for their role 
in setting up partnerships and 
positioning KwaZulu-Natal as an 
attractive destination for high-
value-added and export-oriented 
technology production.

The award particularly recognises 
the facilitation of the investment of 
R1.5 billion by Mara Phones, which is 
a subsidiary of Mara Corporation, for 
the manufacturing of smartphones 
in the Dube TradePort Special 
Economic Zone.

“We are encouraged that 
our business model, combined 
with the sustainable investment 
requirements of Dube TradePort, 
has resulted in the winning of this 
internationally recognised award 
that speaks volumes to good 
business practice.”

“We are constantly looking to 
enhance our current productive 
capacity and technological 
innovation in order to further 
position Mara Phones as a global 
brand. After considering various 
options to locate, it was our view 
that Durban’s Dube TradePort 
Special Economic Zone best 
afforded us the geographic 
advantage to execute on our 
strategy,” said Mara Corporation 
Chairman, Jagdish D. Thakkar.

He continued, “Our decision to 
take the investment to the Dube 

TradePort was also informed by 
imperatives for job creation and 
commercial sustainability, while 
being sure that the free zone will 
continue to support us post launch 
as they have pre launch, for which 
we are very happy with our decision 
to locate in the Dube Trade Port”.

Professor Bridgette Gasa, Board 
Chairperson of Dube TradePort 
Special Economic Zone said: “We 
are thoroughly pleased with the 
internationally acclaimed Mara 
Phones decision to invest in Dube 
TradePort Special Economic Zone 
and having won this award, I believe 
these are a significant vote of 
confidence in our organisation as a 
dependable and trusted partner for 
a global player.”

“This international award 
recognises the very essence 
of our comprehensive policy 
framework, derived from national 
government policies, that ensures 
local communities are engaged 
through responsible procurement, 
enterprise development and 
localisation,” she said

“With the investment, new and 
vital employment opportunities are 
generated and localisation stops 
being a mere dream. This is what 
the Mara Phones investment brings 
to Dube TradePort Special Economic 
Zone, our operating precinct, the 
community and the provincial and 
South African economy.”

“We are also very encouraged 
by the fact that the Mara Phones 

investment bears testament to 
the agility of our organisation 
in aligning ourselves with the 
Presidential investment drive.”

 “We are exceptionally pleased 
that a globally-acknowledged 
and multi-disciplined investment 
group such as the Mara Phones, 
selected Dube TradePort Special 
Economic Zone for its smartphone 
production, and as a result we 
have been awarded the United 
Nations Investment Promotion 
Award for Excellence in Promoting 
Sustainable Investment in 
Special Economic Zones.”

“The group’s substantial 
investment here is indicative of the 
confidence investors are showing 
in South Africa, KwaZulu-Natal 
and, especially, Dube TradePort 
Special Economic Zone. We fully 
endorse UNCTAD director of 
investment and enterprise, James 
Zhan’s sentiment for the need to 
direct more foreign investment 
to sustainable development 
goal-related projects. Sustainable 
development is what we as a 
country, province and special 
economic zone strive for.”

“As a province and special 
economic zone, we have come to 
a point of enjoying an attractive 
investment profile, and have 
in place well-established and 
serviced infrastructure, with 
institutional support designed 
to fast-track the ease of doing 
business here,” she said.

“The United Nations Investment 
Promotion Award for Excellence in 
Promoting Sustainable Investment 
in Special Economic Zones is 
a validation of a Government-
led strategy that is collective, 
collaborative, single-minded 
in purpose for the delivery of 
responsible actions,” said Nomusa 
Dube-Ncube, MEC of Economic 
Development, Tourism and 
Environmental Affairs.

“I must congratulate the 
team Invest Durban, Trade 
and Investment KZN and Dube 
TradePort for their efforts in 
bringing investment of the calibre 
of Mara Phones to KwaZulu-Natal 
and South Africa. The realisation 
of this investment is absolutely 
aligned to and consistent with the 
KwaZulu-Natal Provincial Growth 
and Development Plan which has 
job creation as a primary objective.”

Entries from 29 countries 
world-wide were adjudicated 
by a panel of UN-linked experts 
based in Europe and the United 
States to a shortlist of 10 finalists 
which went into the final round of 
judging for three winners. Winning 
alongside South Africa, was the 
Guangzhou Development District 
Administration Committee from 
China and the Board of Investment 
of Sri Lanka.

Russell Curtis, Head of Invest 
Durban said South Africa, KwaZulu-
Natal and Durban are a hive of 
opportunity for business and 
investors. “We believe in working 
collaboratively with all our partners 
to provide an undeniable value 
proposition and valuable support to 
investors and business. Our slogan 
“Facilitating sustainable investment 
in Durban for the benefit of ALL”, 
says it perfectly. While we are 
delighted to be recognised for our 
work through this award, building 
the country is the responsibility of 
every individual.”

Local development agencies win the UN Award 
for the Mara Phones investment in South Africa
Dube TradePort Special Economic Zone and Invest Durban won the coveted United 
Nations Award for excellence in promoting sustainable investment in special economic 
zones for South Africa. 

Invest in Durban March 2020
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CITY THAT’S 

GEARED
FOR GROWTH

A truly smart city, Durban, KZN, South Africa seamlessly 
combines an innovative business environment with an 

exciting, contemporary lifestyle.

Connecting continents, here you will fi nd Africa’s busiest 
port, the top ranking conferencing city and the home to 

the continent’s very fi rst Aerotropolis. Boasting world-class 
infrastructure, manufacturing and industrial concentration 

that is constantly evolving, isn’t it time to join this progressive 
society rich in investment opportunities?

…We can help you make it happen, now.

web: invest.durban

Tel: +27 31 311 4227
Email: invest@durban.gov.za

https://www.invest.durban


Malta, a country with a great deal to offer to prospective investors, having:

• A diverse economy with one of the highest growth rates in EU

• Reliable and frequent connections to regional and global markets

• Economic, political and social stability

• English as the language of business

• Excellent quality of life

Find out more on www.maltaenterprise.com.

Your EU Co-Location

Today, Malta is home to a number 
of British owned businesses. It 
has proved a successful base 
for them and the country has 
an added attraction in terms of 
being a member of the EU and 
the Commonwealth. Malta has 
very strong ties with the UK. We 
envisage that these ties will remain 
as strong as ever. While not many 
British companies would want the 
upheaval of moving jurisdiction 
there can be an advantage in 
setting up a base in Malta. Co-
location can add a useful dimension 
in terms of allowing for growth 
in the medium to long term.

Malta offers an opportunity to act 
as a regional EMEA hub. Malta has 
regulated a number of niche and 
growing sectors including medical 
cannabis and DLT whilst we are 
in the process of regulating AI. 
Malta’s aim is to create a whole 
ecosystem to support these 
industries. Besides these regulated 
industries, other industries such 
as medical devices manufacturing, 
pharmaceutical, aviation, digital 
industry and precision engineering 
are also sectors which offer very 
good opportunities.

Strategically located in the middle 
of the Mediterranean, Malta is the 
ideal place to be for businesses 
looking to reach the European as 
well as the African and Middle 
Eastern markets. Apart from 
the advantageous geographical 
location, Malta has historical ties 
with a number of countries within 
the EMEA region and thus very 
good business relationships. 

Malta is currently one of the 
fastest growing economies within 
the EU. Given our size, we are able 
to get quicker access to decision 
makers and legislate faster. This 
gives us a competitive edge 
over other countries. Our people 
are also very hard working and 
flexible to adapt to change thus 
companies are able to turnaround 
challenges faster. Through our 

pro-active approach we take lead 
in developing new sectors whilst 
ensuring we reinforce existing 
industries in Malta. 

Over the last 50 years 
Malta Enterprise (ME), the 
government’s economic 
development agency, has re-
engineered its operations to 
keep pace with the fast moving 
business environment. During 
this period ME was responsible 
both to attract new foreign direct 
investment to Malta as well as 
to facilitate the expansion of all 
businesses being local or foreign 
owned to expand their operations 

in Malta. The organisation 
has managed to carry out this 
function very well as evidenced 
by the important and critical 
FDI it has attracted that shaped 
Malta’s economic and social 
spheres. We are proud to say that 
FDIs that have set up in Malta in 
the early 60s are in their majority 
still present in Malta and actually 
expanded their Maltese business 
operations several times.  

Get in touch with us if you are 
interested in knowing more about 
the opportunities Malta offers by 
sending an email on  
investinmalta@maltaenterprise.com

Finch credit rating A+

Double taxation treaties
with 70+ countries

(Source: Finance Malta)

(Source: DBRS)
Debt to GDP by 2022 at 41%

(Source: Central Bank of Malta)

Inflation for 2019 is 1.7%

(Source: European Commission)

GDP growth 2020 
forecasted at 4.2%

Moody’s credit rating is A2

Malta: a vibrant economy open for business
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Malta, a country with a great deal to offer to prospective investors, having:

• A diverse economy with one of the highest growth rates in EU

• Reliable and frequent connections to regional and global markets

• Economic, political and social stability
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the Commonwealth. Malta has 
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as strong as ever. While not many 
British companies would want the 
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there can be an advantage in 
setting up a base in Malta. Co-
location can add a useful dimension 
in terms of allowing for growth 
in the medium to long term.

Malta offers an opportunity to act 
as a regional EMEA hub. Malta has 
regulated a number of niche and 
growing sectors including medical 
cannabis and DLT whilst we are 
in the process of regulating AI. 
Malta’s aim is to create a whole 
ecosystem to support these 
industries. Besides these regulated 
industries, other industries such 
as medical devices manufacturing, 
pharmaceutical, aviation, digital 
industry and precision engineering 
are also sectors which offer very 
good opportunities.

Strategically located in the middle 
of the Mediterranean, Malta is the 
ideal place to be for businesses 
looking to reach the European as 
well as the African and Middle 
Eastern markets. Apart from 
the advantageous geographical 
location, Malta has historical ties 
with a number of countries within 
the EMEA region and thus very 
good business relationships. 

Malta is currently one of the 
fastest growing economies within 
the EU. Given our size, we are able 
to get quicker access to decision 
makers and legislate faster. This 
gives us a competitive edge 
over other countries. Our people 
are also very hard working and 
flexible to adapt to change thus 
companies are able to turnaround 
challenges faster. Through our 

pro-active approach we take lead 
in developing new sectors whilst 
ensuring we reinforce existing 
industries in Malta. 

Over the last 50 years 
Malta Enterprise (ME), the 
government’s economic 
development agency, has re-
engineered its operations to 
keep pace with the fast moving 
business environment. During 
this period ME was responsible 
both to attract new foreign direct 
investment to Malta as well as 
to facilitate the expansion of all 
businesses being local or foreign 
owned to expand their operations 

in Malta. The organisation 
has managed to carry out this 
function very well as evidenced 
by the important and critical 
FDI it has attracted that shaped 
Malta’s economic and social 
spheres. We are proud to say that 
FDIs that have set up in Malta in 
the early 60s are in their majority 
still present in Malta and actually 
expanded their Maltese business 
operations several times.  

Get in touch with us if you are 
interested in knowing more about 
the opportunities Malta offers by 
sending an email on  
investinmalta@maltaenterprise.com

Finch credit rating A+

Double taxation treaties
with 70+ countries

(Source: Finance Malta)

(Source: DBRS)
Debt to GDP by 2022 at 41%

(Source: Central Bank of Malta)

Inflation for 2019 is 1.7%

(Source: European Commission)

GDP growth 2020 
forecasted at 4.2%

Moody’s credit rating is A2

Malta: a vibrant economy open for business

Malta, a country with a great deal to offer to prospective investors, having:

• A diverse economy with one of the highest growth rates in EU

• Reliable and frequent connections to regional and global markets

• Economic, political and social stability

• English as the language of business

• Excellent quality of life

Find out more on www.maltaenterprise.com.

Your EU Co-Location



Email: admissions@walthamintcollege.ac.uk  P: +44 207 0180 430  W: www.walthamintcollege.ac.uk

WIC is proud to offer Degree Programmes 
with Foundation Year in partnership with 
Leeds Trinity University in the following areas; 
• BA (Hons) in Business 
• BSc (Hons) in Health and Social Care

Admissions open for Sep 2020 and  
Jan 2021 intakes now

It’s Time to Build A better Work Force
Waltham International College offers Apprenticeship and Traineeship 
programmes which can benefit businesses of any size or sector

Now recruiting in the following areas:
• Legal, Accounting and Finance     
• Business Administration                
• Sales and Marketing Team            
• Hair and Beauty         

• Operational and Departmental Managers   
• Leaders and Co-ordinators   
• Leadership and Management  
• Information Technology            

*Traineeship courses are only for ages 19 to 23 Email: apprenticeships@walthamintcollege.ac.uk 

http://www.walthamintcollege.ac.uk
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by Keith Smith, Director,  
Apprenticeships Group, ESFA

We wrapped up the 
13th annual National 
Apprenticeship Week 2020  
on 9 February, a key moment 
in the apprenticeship calendar

The Week is a great opportunity 
to reflect on the benefits of 
apprenticeships for us all – from 
the difference apprentices make 
in the workplace to the impact an 
apprenticeship can have on the lives 
of individuals, of all ages and from 
all backgrounds. Through National 
Apprenticeship Week we have 
celebrated diversity; recognising the 
value of apprenticeships in England 
today and encouraging everyone 
to ‘Look Beyond’ traditional 
perceptions of apprenticeships. 

Hundreds of events took 
place across England during 
the Week. In London, events 

took place that celebrated 
apprenticeship achievement, 
promoted the business benefits 
of apprenticeships and recognised 
diversity. There were events that 
engaged individuals from all walks 
of life, looking for their first, or next, 
opportunity. Teachers participated 
by inviting apprentices into school 
to present to pupils and parents 
attended employer open days with 
their children. The Apprenticeship 
Ambassador Network, a group 
of employers who spearhead the 
drive to engage new employers 
to commit to apprenticeships, 
supported, amongst other events, a 
social media campaign to increase 
the number of apprenticeship 
opportunities available and inviting 
disadvantaged young people, 
through Pearsons, to take part in 
inspiring activities with current 
apprentices.

An apprenticeship is a real 
job with training. They work for 
everyone – from those with children 
returning to work and looking to 
re-train; to young people who are 
strong academically, but don’t just 
want to do a traditional academic 
course and those for whom an 
apprenticeship has opened a new 
world of work and learning.  

Research tells us that 88% of 
apprentices continue in work after 
completing their apprenticeship, an 
advantage to both the apprentice 
and the employer. There are 
apprenticeships available in many 

sectors, covering hundreds of 
different job roles and providing 
training that employers can 
adapt, according to the needs of 
their organisation. What’s more, 
apprentices allow employers to 
diversify and freshen up their 
workforce and address the skills 
gap that they have. In London there 
are currently around 3500 live 
vacancies – in HR and Recruitment, 
Civil Engineering, Accounting and 
Marketing, to name a few – all with 
employers eager to recruit the right 
individual into their business.

Recognising the value of Apprenticeships

Continued on page 52

“Research tells 
us that 88% of 
apprentices continue 
in work after 
completing their 
apprenticeship, an 
advantage to both 
the apprentice and 
the employer.”
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Croydon College is one of the largest providers of 
Apprenticeships in the South, helping guide businesses to grow  

and develop while utilising specialist skills and expertise.

We work with a whole host of employers providing high  
quality apprenticeship training in areas including:

Construction  I  Engineering  I  Accountancy  I   

Childcare  I  Business Administration  I   

Hospitality and Catering  I  Customer Service

To find out more please contact  

apprenticeships@croydon.ac.uk
020 8686 5700   www.croydon.ac.uk

LOOKING FOR 
APPRENTICES TO GROW 

YOUR BUSINESS?

CC_Ad_185x130mm_v2.indd   1 24/01/2020   17:36

Reforms to apprenticeships in 
recent years have ensured that 
apprenticeships last longer, better 
meet the needs of employers, 
have more off-the job training and 
a proper assessment at the end. 
These changes ensure the quality of 
apprenticeships have improved, for 
everyone – for the apprentice, the 
employer and the training provider. 

Employers in England who pay 
the apprenticeship levy can choose 
and pay for training and assessment 
through the Apprenticeship Service.  
Again, we look to research, and 
it tells us that over 90 per cent of 
large levy paying organisations set 

up Apprenticeship Service accounts 
after the introduction of the levy in 
order to access their funds. 

As the system stabilises and 
we expand the offer, we are now 
offering the apprenticeship service 
to smaller employers that do not 
pay the levy, helping SMEs in every 
sector to take more control of their 
apprenticeships funding. Since 
January, SMEs have had greater 
choice over training provision, and 
greater involvement in increasing 
the quantity and quality of 
apprenticeships.

This financial year (2019-20), 
funding available for investment 
in apprenticeships is over two 
and a half a billion pounds. That’s 
double what was spent in 2010 in 
cash terms. The apprenticeship 
levy is an important part of the 
apprenticeship programme; 
creating a long-term, sustainable 
investment in training. 

Reflecting back on National 
Apprenticeship Week 2020, it was 
more apparent to me than ever 
the benefits that quality training 
brings. I saw first-hand how 
apprenticeships help individuals 
become more productive. They 
gain skills and flourish. In turn, 

businesses grow.
There’s much to celebrate in 

apprenticeships. The third phase 
of the Fire It Up apprenticeships 
campaign, which began in January, 
showcases apprentice talent and 
the diverse range of opportunities 
that apprenticeships offer, beyond 
those that might traditionally be 
associated with the apprenticeship 
career route. It continues to inspire 
individuals and employers alike. 

If you are interested in 
recruiting an apprentice, 
you can find out how 
apprenticeships could benefit 
your business, by visiting:
www.apprenticeships.gov.uk 

For more information on 
National Apprenticeship 
Week, visit:
www.gov.uk/government/
topical-events/national-
apprenticeship-week-2020

Since January, SMEs 
have had greater 
choice over training 
provision, and 
greater involvement 
in increasing the 
quantity and quality 
of apprenticeships

Apprenticeships March 2020

http://www.croydon.ac.uk


Running a business?
The complexity of legal issues for our business has 

changed exponentially as we grew from a start up to a 

£30m business with offices overseas. Over 20 years our 

solicitor has proven herself time and again. She has a deep 

understanding of complex business relations and a desire 

to find solutions. She understands the business and her 

legal knowledge means she can advise which path 

is best. This is where my solicitor really excels.

Solicitors. 
Here to help
Search FIND A SOLICITOR or visit 
lawsociety.org.uk/here-to-help

The Law Society

@LawSocietyFAS
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Using short-term lending to 
secure that can’t-miss opportunity 
Planning is everything in business. But every now and then, an opportunity you hadn’t 
planned for comes out of the blue and it’s just too good to miss. But how do you move 
fast on a great opportunity if you don’t have the cash ready? 

Specialist lender Together has 
spent the last four decades 
helping businesses grow 
and thrive, with commercial 
loans and short-term finance 
designed for the pace of modern 
commerce. They particularly 
specialise in bridging loans – a 
great option if you can pay it 
back in the short-term – and use 
experienced underwriters, not 
tick boxes, to make a common-
sense decision. 
Jon Elliott, Together’s Regional 
Development Director for 
London, works with business 
professionals to connect them – 
and their clients – to finance at 
various points of the business 
lifecycle, as he explains: 

At start-up 
“Cash flow can be challenging 
when you’re just starting out, 
so short-term finance could 
help you get out of the planning 

phase and up-and-running 
quicker. Bridging loans can help 
with stock, infrastructure costs 
and general trading costs until 
the cash starts rolling in. And 
because you can borrow over 12 
months – and in some instance 
can choose to make no monthly 
payments at all – it could be the 
ideal option to give you some 
financial breathing space in 
those tricky early days.”

In a cashflow crisis 
“When you’re waiting on a 
customer to pay their bill and 
you’ve got a big outlay on the 
horizon – like your tax bill – it 
can be incredibly stressful. Or 
perhaps you’ve landed a big 
order and need cash to buy raw 
materials or pay extra staff to 
get the job done. If you know the 
money’s coming and just need 
cash to plug the gap, a bridging 
loan could be the answer.”

To grow your business  
“If you’re converting a building, 
you can find yourself in fund-
ing limbo because it’s part-way 
between residential and com-
mercial, and if there’s a spanner 
in the works you could run out of 
working cash. Short-term finance 
can help fund one-off costs and 
gaps between current and future 
value, and can be repaid when all 
that hard work pays off.”

Got big plans for your business? 
Give Jon a call on  
0371 705 2910 or email 
jon.elliott@togethermoney.com 

“Bridging loans can 
help with stock, 
infrastructure costs 
and general trading 
costs until the cash 
starts rolling in. 
And because you 
can borrow over 
12 months...”

We’re the 
bridging loan 
experts.
For decades, we’ve provided more than 59,000* personal and 
commercial bridging loans worth £5.9bn*. No matter how complex  
the case, we’ll work fast, apply a flexible, common-sense approach, 
putting you and your clients first.

Contact your Regional Development Director:
Jon Elliott – 03717 052 910
jon.elliott@togethermoney.com

Any property used as security, 
including your home, maybe 
repossessed If you don’t 
make the repayments on your 
mortgage.

Includes unregulated and regulated 
bridging loan applications over 34 years.

*

Have a client who needs funds fast? Think of us.

Finance March 202054

We’re the 
bridging loan 
experts.
For decades, we’ve provided more than 59,000* personal and 
commercial bridging loans worth £5.9bn*. No matter how complex  
the case, we’ll work fast, apply a flexible, common-sense approach, 
putting you and your clients first.

Contact your Regional Development Director:
Jon Elliott – 03717 052 910
jon.elliott@togethermoney.com

Any property used as security, 
including your home, maybe 
repossessed If you don’t 
make the repayments on your 
mortgage.

Includes unregulated and regulated 
bridging loan applications over 34 years.

*

Have a client who needs funds fast? Think of us.



We’re the 
bridging loan 
experts.
For decades, we’ve provided more than 59,000* personal and 
commercial bridging loans worth £5.9bn*. No matter how complex  
the case, we’ll work fast, apply a flexible, common-sense approach, 
putting you and your clients first.

Contact your Regional Development Director:
Jon Elliott – 03717 052 910
jon.elliott@togethermoney.com

Any property used as security, 
including your home, maybe 
repossessed If you don’t 
make the repayments on your 
mortgage.

Includes unregulated and regulated 
bridging loan applications over 34 years.

*

Have a client who needs funds fast? Think of us.





57 Business Travel

The new service will replace 
Air Astana’s existing route 
between the Kazakhstan 
capital Nur-Sultan (formerly 
Astana) and Paris, which 
launched in 2015.

The service between the 
French Capital and Almaty, 
Kazakhstan’s commercial centre 
and second city, will operate 
on Wednesdays, Fridays and 
Sundays, with departures 
from Paris at 19.20 local time, 
arriving in Almaty at 06.35 local. 
The return flight from Almaty 
will depart at 14.15 local time 
and arrive in Paris at 18.00 hrs 
local. Flight times are 7 hours, 
45 minutes and 7 hours and 
15 minutes, respectively. The 
flights are available for booking 
on www.airastana.com.

Passengers travelling from 
the UK, can take advantage of 
the “one-stop hop” to Almaty 
using the new service, as well 
as travelling via Nur-Sultan on 
the direct flight from London 
Heathrow. The route will be 
operated by the new Airbus 
A321 Neo Long Range, the 

lie-flat business class seats are 
equipped with individual 16-inch 
screens, with four of 16 seats 
offering additional personal 
space. In the economy class, the 
Recaro seats provide increased 
comfort for long flights and 
are equipped with individual 
10-inch screens. The design of 

the interior trim, curtains and 
seat covers for both business 
and economy classes have 
been specially developed for 
Air Astana, with a combination 
of elegance and sophistication 
that embraces a clear national 
identity. The A321LR cabin is 
equipped with a Zodiac (RAVE) 
in-flight entertainment system, 
which is in common with all 
other Airbus and Boeing aircraft 
in the fleet.

The aircraft is equipped with 
the latest generation Pratt & 
Whitney engines, which reduce 
fuel consumption by 20%, 
maintenance costs by 5%, 
carbon emissions by 20% and 
noise levels by 50% compared 
with current generation of 
aircraft. 

New service from Paris to Almaty 
will launch in June 2020
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Members’ noticeboard

n Brook Green Supply
Brook Green Supply manages a 
diverse portfolio of over 1,000 I&C 
energy consumers across the UK. 
By specialising in the I&C sector 
of the market, we  provide our 
customers with the highest level 
of expertise and focus.
Asides from supplying renewable 
sourced power, we help customers 
optimise their energy supply in 
the context of a grid characterised 
by intermittent generation and a 
market that we believe will reward 
flexibility on the demand side. 
BGS management team 
combines a unique set of skills 
across operations, trading, risk 
management and policy, providing 
a comprehensive energy package, 
not limited to the traditional 
offerings. 
For further details, please 
contact Cristina Ciresi, Business 
Development Manager, 
at +44  7747 660 168 or  
+44  020 7870 4954

n UEFA Euro 2020 – Official 
Hospitality
One of the biggest sporting 
events in the world is coming 
to London this summer, with 
seven European Football 
Championship matches taking 
place at Wembley Stadium, 
including both Semi-finals and 
the showpiece Final!
Be there to see England’s 
matches in style with Official 
Hospitality, where you 
are guaranteed a fantastic 
experience and some of the best 
seats in the house. There are a 
number of options well suited for 
business or personal use, get in 
touch today to find out more.
W: hospitality.euro2020.co.uk 
E: theo.baxter@img.com 
T: 0208 233 5974

n Haddonstone
Haddonstone Shortlisted for Best 
Landscaping Supplier Award
Haddonstone has been 
shortlisted in the Best 
Landscaping Supplier category of 
the Homebuilding & Renovating 
Industry Awards, beating hundreds 
of entries across 24 categories.
The Awards are the first of their 
kind and celebrate the diversity 
and spirit of the companies, 
products and people involved in 
the self-build sector.
The winners in each category 
will be announced at the 
Homebuilding & Renovating 
Awards, held on the 27th March, 
at the Homebuilding & Renovating 
Show.
Haddonstone will also be 
exhibiting at the four day event 
between 26th – 29th March 2020.
To vote for Haddonstone, 
please visit www.futureevents.
uk/hbrindustryawards/
awardsshortlist, your support is 
appreciated.

n Sambuq
Introducing Sambuq.com, the 
world’s first B2B business media 
platform. You have heard of 
social media platforms, but they 
do not enable your business. 
Sambuq (pronounced sam-book) 
is an online B2B e-marketplace 
that helps businesses find 
solutions to fit their needs, 
based on information supplied 
by vendors. Sambuq offers an 
efficient B2B e-marketplace, 
delivering a comprehensive 
picture of what a vendor offers 
and the perceived value derived 
by explorers. Sambuq is a virtual 
port where vendors dock and 
share their wares, allowing 
explorers to make more informed 
decisions. Sambuq enables 
business connections, sales and 
productivity. 
Visit: www.sambuq.com
Contact: Trupti Jacob, 
+447725607107

n NEDonBoard
NEDonBoard is the professional 
body for non-executive directors 
and board members in the UK. 
Our mission is to produce boards 
competent at realising today’s 
opportunities and meeting 
tomorrow’s challenges. 
We are offering an opportunity 
for NEDs wanting to expand 
their networks and interested 
in roles in the public sector. 
NEDonBoard is hosting an event 
on 31 March 2020 where you 
can engage with four government 
departments on vacancies and 
NED opportunities. This event 
promotes diversity and inclusion 
in UK public boardrooms. 
For more information visit: www.
nedonboard.com/events/list.

n London Met University
Fully funded training places 
available for micro businesses 
to engage with tech to boost 
productivity.
London Met University has 
gained funding to support 50 
microbusinesses to engage with 
technology to boost productivity. 
The fully funded “Leading to Grow 
Programme” will be offered to 
microbusinesses in the capital and 
South East.
Businesses employing up to nine 
people, established for three years 
or more can apply to undertake 
the training on how to utilise 
existing technologies to improve 
efficiency and grow.
The funding is via the 
Government’s £9m Business 
Basics Programme run by the 
Department of Business, Energy 
and Industrial Strategy (BEIS) and 
Innovate UK.
Microbusinesses can register 
online http://bit.ly/leadingtogrow 
to find out more and apply to take 
part.

n BIEMH-International Machine-
Tool Exhibition
Dates: Monday 25 May 2020 - 
Friday 29 May 2020
Venue: Bilbao Exhibition Centre 
(BEC), Ronda de Azkue Street 1, 
48903, Barakaldo, Vizcaya, Spain
Exhibiting firms from more than 
23 countries have booked over 
90% of the exhibiting space 
planned for the 31st BIEMH-
International Machine-Tool 
Exhibition. The event aims to 
showcase highly innovative 
technology and solutions in a large 
exhibiting area.
Companies that have registered so 
far include major manufacturers, 
importers and distributors, all 
bringing cutting-edge technology 
to showcase to professionals from 
all over the globe.
For further information regarding 
BIEMH 2020 and to register, 
please contact Jon Iraurgi on 
jiraurgi@basquetrade.eus or visit 
biemh.bilbaoexhibitioncentre.
com/en

n Wear A Hat Day
Calling London businesses: 
Register today for Wear A Hat 
Day 2020, taking place on Friday 
27th March. This is the UK’s 
most established fundraising 
and awareness event for brain 
tumours. 
Create your Wear A Hat Day 
event and bring everyone 
together. Increase employee 
motivation, build loyalty and 
teamwork, and demonstrate your 
values to your customers. 
Sign up today to help raise funds 
for vital research into the biggest 
cancer killer of children and 
adults under the age of 40.
www.braintumourresearch.
org/fundraise/wear-a-hat-day/
at-work
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