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Budget 2017 – what 
does it mean for London? 

The Spring Budget will be re-
membered for the backlash 
against Philip Hammond’s 

decision to increase the main rate of 
National Insurance Contributions 
for self-employed workers and his 
subsequent ‘screeching U-turn’ as the 
policy was dropped when it became 
clear it broke the Conservative’s 2015 
manifesto.  The move was intended to 
reflect the self-employed’s now more 
equal pension entitlement with em-
ployed workers, but was criticised for 
undermining ‘wealth creators’ and 
those who still lack perks like paid 
holiday and sick leave.

Concerns
Behind the main headlines, what 

did the Budget mean for London’s 
businesses?  Watching closely was the 
London Chamber of Commerce and 
Industry, who before the Budget had 
called on the Chancellor to transform 
some positive noises from last year’s 
Autumn Statement – not least around 
further devolution to London – into 
action.  The Chamber was also look-
ing for measures to address London 
business’ concerns over the impact of 
the business rates revaluation, com-
mitments to investing in London’s 
critical infrastructure, and a review 
of the impact of recent changes to 
Stamp Duty on London’s property 
market.

So how did the Chancellor do?   
As anticipated, Hammond eschewed 
flashy giveaways.  Instead, he sought 

to build a “strong and stable platform 
for (Brexit) negotiations” and create 
a “stronger, fairer and more global 
Britain”.

Relief
On business rates, the announce-

ment of a £300 million relief fund 
for small businesses affected by the 
revaluation is some relief for London.  
Measures such as the monthly cap will 
certainly help some smaller business-
es which might otherwise have been 
forced to delay investment, recruit-
ment or training plans.   What will 
matter is how the funds are spent and 
how far, in reality, the money goes.   

Moving forward, the LCCI still wants 
to see a fundamental review of the 
whole business rates system, especial-
ly in today’s digital age.   An innova-
tive measure could see a ‘de-coupling’ 
of London from the national valua-
tion system – whereby an increase in 
London’s rateable values would not 
inevitably lead to significant increas-
es in business rates.   Related Budget 
announcements around devolution 
might mean that on this front there is 
renewed cause for optimism.  

Skills
Access to skills is a perennial issue 

for London businesses, and so the 

Chamber welcomed the new onus on 
technical education (via new ‘T-Lev-
els’) and efforts to transform techni-
cal education by providing students 
the same level of financial support as 
those pursuing academic routes and 
by grounding training in high quality 
industry placements. 

Turning to infrastructure, the 
noises were not so positive.   At a 
time when ‘re-balancing’ the nation-
al economy continues to be seen by 
some as the need to transfer resourc-
es away from the capital, it is more 
important than ever that London’s 
economic contribution is recognised.  
It was disappointing therefore that no 
spending commitments were made 
for London.   On Crossrail 2 – a vi-
tal, regional project – an announce-
ment from Transport Secretary Chris 
Grayling is due next month.

Significant
If you listened to the Chancellor 

deliver his speech you would be for-
given for missing what was perhaps 
the most significant announcement 
for London, such was the briskness of 
the reference. This was that the gov-
ernment has agreed a Memorandum 
of Understanding on further devo-
lution to London, with the Great-
er London Authority and London 
Councils – see box left.    

It is now for us to build on this pro-
gress, to secure for London a strong 
foundation for its future growth – not 
least with Article 50 being given the 
green light. 

Rob Griggs is head of the public 
affairs team at LCCI

by Rob Griggs

The view from City Hall
Mayor of London Sadiq Khan welcomed the 
publication of a new London Devolution 
Agreement in the Budget which could have 
an impact on mayoral powers relating to:
n Infrastructure – London to pilot a new 

Development Rights Auction Model for 
funding future infrastructure projects 
with less reliance on government funding

n Business rates –options for granting London more powers over 
the administration of business rates within the capital to be 
explored

n Criminal justice – devolution deal on criminal justice services to 
be finalised by June 

n Health – agreement reached to devolve a number of healthcare 
powers in London to better meet the needs of local communities

n Congestion – devolution of new powers to allow the Mayor and 
TfL to reduce congestion

n Skills – already agreed (in the Autumn Statement) that the adult 
education budget to be devolved to London from 2019-20. 

n Employment support – also agreed in the Autumn Statement that 
the budget for the Work and Health programme to be transferred 
to London.
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A year ago we were contemplat-
ing a new Mayor for London 
and eventually welcomed 

Sadiq Khan – elected with the largest 
ever personal mandate from the capi-
tal’s voters. We also have a new Prime 
Minister; a new Chancellor, and a 
change across nearly every Secretary 
of State and government minister. And 
we are about to embark on a new rela-
tionship with Europe through Brexit.

One of the great challenges we all 
face in the market right now is un-
certainty. Uncertainty makes some 
companies stop and put everything 
on hold which creates indecision 
and undermines future growth.

But we should see change as op-
portunity and a time to keep invest-
ing, particularly in our people.  It’s 
a time to make decisions that will 
generate wealth in the future.  

Potential
London has not stopped still. 

Regardless of the changes, and the 

potential uncertainty that change 
brings, London businesses have been 
focused on opportunities and growth. 

I commend Sadiq Khan and his 
team for giving stability during this 
period. I also want to acknowledge 
the strong positive signals from 
Prime Minister Theresa May’s gov-
ernment. Decisions on investment in 
major infrastructure projects like the 
3rd runway at Heathrow and HS2 are 
the ‘right’ signals – both for us, in the 
UK, and in the international markets.  

These major investment projects 
create long term certainty and op-

portunities across the supply chain 
– from the SMEs to the large cor-
porates.  They also create jobs, skills 
training opportunities, and regenera-
tion. And they help to attract global 
investors, and indicate London is 
‘open for business’. 

These major investment projects 

are essential to keep London as the 
best big city in the world as we pre-
pare for the capital’s growth into 
a ‘megacity’ status by 2030, with a 
projected population of 10 million. 

Barriers
For London to grow successful-

ly, we need to deal with the hous-
ing crisis.  In our Chamber surveys 
with London companies – almost 
50 per cent of business leaders be-
lieve that lack of sufficient housing 
is one of the top barriers to Lon-
don’s competiveness. 

Large areas of London still re-
main underdeveloped. There is 
plenty of land where we can build 
more affordable homes, and create 
fantastic places. 

The LCCI has consistently called 
for a review of poor quality land 
within the greenbelt, and led calls 

Message from London – we are open for business

Cannes do
LCCI set-up shop at the world’s 
biggest property conference in 
France last month to promote 
London as a great place to do 
business. 
 
Chamber president (and chair of 
the hugely successful Berkeley 
Group) Tony Pidgley CBE, chief 
executive Colin Stanbridge, 
and Mark Collins, chairman of 
residential at CBRE and chair of 
LCCI’s property and construction 
group led the capital’s contingent 
to discuss and debate key topics 
including planning, development 
and transport needs as London 
transitions to megacity status. 
 
The Cannes-based event attracts 
around 20,000 delegates and is 
a magnet for the most powerful 
people in the property industry.
 

Competitive
With an exhibition stand in the 
popular London Pavilion and 
hosting a number of events, LCCI 
promoted the need for more 
investment in infrastructure 
to ensure that the capital can 
continue to be internationally 
competitive. 

The Chamber also promoted 
its research that quantifies 
London businesses’ attitudes 

towards housing, transport 
and infrastructure and the 
construction skills gap. Guest 
speakers at LCCI events included 
London Minister Gavin Barwell 
MP, Peter Murray, chairman of 
NLA, and Jules Pipe, deputy 
mayor for planning, regeneration 
and skills.

LCCI chief executive Colin 
Stanbridge said: “MIPIM is an 
unparalleled opportunity to 
show the world of property and 
construction what London has 
to offer, as well as to learn about 
what is emerging in the sector, 
both in the UK and worldwide.
 
“We are focussing on how 
London can build more homes 
to rent, as well as to own, 
bridging the skills gap, delivering 
devolution and giving London 
the infrastructure it needs with 
an ever-growing population.”

by Tony Pidgley

Silver

214876-6-16 LBM Cleankill.indd   1 17/05/2016   16:31

[Click/tap for more info]

http://www.cleankill.co.uk


5April 2017 MIPIM 2017

for a Domesday Book of all brown-
field sites which are located within 
the Green Belt.

They want the Mayor to work 
with the local boroughs to conduct 
an honest review of these poor 
quality sites. They want the May-
or to reclassify derelict space and 
support increased housing density 
around local transport hubs. 

Connectivity
Connectivity to transport is key. 

If we want to solve the housing crisis  
we have to invest in transport. The 
73 miles Crossrail Tunnel, the larg-
est engineering project in Europe, 
with the Elizabeth Line is due to 

open in 2018. This will bring fantas-
tic dividends and additional trans-
port capacity, but already we see 
the need for more.   The Chamber 
is campaigning hard for Crossrail 
2 to deal with London’s increasing 
growth; more river crossings in 

East London, tube line expansion in 
South London and more…

London’s success comes from the 
business based in the capital, the 
people, the buildings, the culture 
and the sheer energy of so many 
different communities rubbing up 
against each other.  But if they can’t 
afford to live or work in the capital – 
we will all be poorer for it.  

Tony Pidgley CBE is president 
of the London Chamber of 
Commerce and Industry and 
chairman of the Berkeley Group. 
The above is an abridged version 
of his MIPIM address in Cannes at 
the LCCI President’s reception.

Message from London – we are open for business
And our special 
thanks go to …
The LCCI contingent in Cannes 
included 11 sponsors and 55 
delegates, without whom the 
success of London in MIPIM 
2017 would not have been 
possible.
Patron member sponsors: 
Mitsubishi Electric, CBRE, 
Berkeley Group, Essential Living
Creative partners: Wagstaffs
Supporting sponsors: AHR, 
Bruceshaw, Calfordseadem, 
University College of Estate 
Management, Vectos, Fenwick 
Elliott.

Policy 
pointers

Emily Follis picks out 
some key messages 
from MIPIM which 
could help shape 

the capital’s landscape.

Green and brown
A lot more attendees, including 
developers, were willing to discuss 
the idea of building homes on the 
Green Belt this year. However, 
ensuring that brownfield land is 
used to maximum potential was 
still the priority for most in the 
first instance.  LCCI president Tony 
Pidgley was leading the charge, 
emphatically stating that “London’s 
land belongs to Londoners” and 
calling for an honest review of the 
Green Belt. He also highlighted 
LCCI’s calls for the Mayor of 
London to create a register of 
brownfield sites that lie within 

London’s Green Belt to marry the 
potential for development on both 
categories of land.

Office talk
LCCI chief executive Colin 
Stanbridge chaired a session 
focusing on London’s changing 
office market demands. Panellists 
agreed that workspace demand is 
now being driven by connectivity, 
whether that be digital, transport 
or utility, rather than simply 
by location. Deputy mayor 
for planning, Jules Pipe, who 
participated in the discussion, 
confirmed that the Mayor now 
views protecting London’s 
dwindling employment space as 
equally important as supporting 
housing delivery.

Transport
At a breakfast hosted by LCCI 
member, Crofton Design, keynote 
speaker Lester Hampson, 
property development director 

at Transport for London (TfL), 
spoke about the challenges and 
expectations facing TfL as one of 
London’s largest landowners. He 
also explained their objectives for 
engaging with SME developers 
through their property 
development programme and 
discussed what business groups 
like LCCI could do to help.

Megacity
Perhaps the highlight of the week 
on the London stage was Tony 
Pidgley’s one-on-one interview 
with NLA Chair, Peter Murray. 
Tony discussed the challenges of 
building homes and infrastructure 
for London as a megacity and 
stressed the need for further 
devolution to the capital to make 
the Mayor more effective as well 
as more accountable.

Housing
Pidgley also took part in a panel 
discussion, with deputy mayor for 

housing, James Murray and Gavin 
Barwell MP, Minister for both 
housing and London. The Minister 
answered questions from the 
industry about the government’s 
recently-released white paper and 
how their proposals will address 
long term, structural problems 
with the UK’s housing market.

Build to rent
‘Build to rent’ emerged as a 
significant theme in the property 
sector. Mark Collins, chair of 
LCCI’s property and construction 
group, led a policy forum on 
the subject, and Gavin Barwell 
also gave his views at a separate 
event. Panellists at the policy 
session discussed the advantages 
of build to rent schemes including 
their ability to deliver homes at 
speed, and at the scale and the 
incentive for developers to invest 
in the local community.

Emily Follis is policy manager at LCCI

Tony Pidgley, Jules Pipe 
and Colin Stanbridge (l-r)
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Redefining collaborative 
workspace in London

David Ball needed office 
space—and not just any of-
fice space. The founder of 

the cutting-edge creative company 
BrandFuel envisioned a unique en-
vironment that would encourage 
his staff to collaborate and would 
inspire fresh ideas. 

Ball was in the middle of nego-
tiating a lease elsewhere when he 
toured WeWork South Bank, the 
company’s first building in London 
and decided to move in. More than 
two years later, he acknowledges 
that the move was an important 
one for his company.

“WeWork has actually been 
transformative,” says Ball. “It 
changed the culture of how we 
worked.”

That was back in 2014. Today the 
New York-based WeWork has 12 
buildings spread out around Cen-
tral London, providing space for a 
total of 14,000 members. Five more 
locations will open soon, including 
one – WeWork Mansion House – 
in the same building as the London 
Chamber’s Queen Street HQ – see 
box right. 

Creativity
Ball says it’s more than the de-

sign of the buildings themselves 
that inspire creativity – it’s the peo-
ple who work inside. With the help 
of the staff at WeWork, he created a 
collaborative space for his employ-
ees. He did away with most dedi-
cated desks, allowing staffers to be 
on the move, huddling with others 
who were working on a particular 
project.

“I was terrified what the older 
members of the company—the 

people between 45 and 60—would 
think,” says Ball. “But they were 
the quickest to adapt. It was just 
amazing.”

WeWork’s Eyad Zahra was on 
the team that helped open South 
Bank. He says one of the most 
gratifying parts was helping Ball 
and his staff come up with the right 
design for BrandFuel. “At first they 
wanted us to modify the space and 
make it more closed off, but once 
they moved in, they decided to 
keep everything open. They pre-
ferred the feeling of being more in 
the community.”

Flexibility
According to Ball, WeWork 

wasn’t like any of the other 
co-working spaces in the city. In-
stead of endless rows of desks, 
WeWork provided flexibility: pri-
vate offices, conference rooms, and 
common areas where employees 

could mingle with other members.
In many ways BrandFuel is typi-

cal of WeWork London’s members: 
a company looking for a space that 
can grow along with its staff – Ball’s 
company now has more than 50 
employees. But many others are en-
trepreneurs just starting out. 

Take Taru Merikoski, whose 
company, ArcticNut, provides 
personalized nutritional coach-

ing. WeWork enabled her to quit 
her job in project management to 
follow her dream. There’s also Si-
mon Douglass, who founded his 
marketing company Curated Digi-
tal because he had vowed to “stop 
working for somebody else.” 

“Why did I start my own agen-
cy?” Douglass asks. “I realized I 
could do things better myself in-
stead of being told what to do.”

Enterprise
On the other end of the spec-

trum are larger, well-established 
companies that have moved into 
WeWork spaces. About a quarter of 
all WeWork members work for en-
terprise companies with more than 
500 employees.

Non profits and other charita-
ble organisations are also finding a 
home at WeWork. Jobwise Training 
is a government-funded organi-
sation that trains underprivileged 
teenagers for the workforce. Each 
year it teaches 900 young people, 
ranging from 16 to 24, how to pitch 
a business idea. After a two-week 
course, they are placed in jobs at 
one of 300 partner organisations 
– many of them other WeWork 
members.

Next level
Felix Jackson, founder of the 

digital health care company med-
Digital, says WeWork’s “brilliant” 
business model has helped his 
company move to the next level. 

“Being a part of WeWork put our 
company on a different trajectory,” 
he says. “It gave the impression to 
all of our clients that we had made 
it.”

WeWork has also helped him 
attract the best employees. “Peo-
ple want to work in a cool office,” 
Jackson says. “Being in a WeWork 
space makes it easier recruiting 
and retaining people. All the im-
portant things for my team are 
right here.”

Alex Short, founder of the app 
developer Old St Labs, says We-
Work is “very much a part of our 
DNA.”

“That whole founder-to-found-
er thing sets WeWork apart,” says 
Short. “We are learning from so 
many other people here because 

WeWork Mansion House
WeWork Mansion House will bring together LCCI members and 
staff in Queen Street, London EC4 with the equally rich variety of 
WeWork enterprises. The space in the City is described aptly by the 
creative team as one “fit for artists and financiers alike.” It “enjoys 
“the convenience of Cannon Street station and Mansion House 
station, with all of the hip vibes of the South Side. Large windows 
light up our five floors of coworking space, and our roof terrace 
features beautiful views of St. Paul’s Cathedral. A stone’s throw 
away from Millennium Bridge and Southwark Bridge, and less than 
a 15 minute walk to the Tate Modern Museum, WeWork Mansion 
House is surrounded by inspiration. After work, go for a stroll 
through the neighborhood’s quaint gardens, or head to one of the 
great pubs in and around Bow Lane.”

by Mark Sullivan

“Being a part of 
WeWork put our 
company on a 
different trajectory,” 
... It gave the 
impression to all of 
our clients that we 
had made it.”
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Remembering …  
and carrying on

Thousands of people gathered in Trafalgar Square last month, 
twenty-four hours after the terrorist attack in Westminster, 
to remember the victims and to express sympathy with their 
families and friends. Mayor Sadiq Khan issued an invitation to the 
candlelit vigil to all Londoners “to show the world that we are more 
committed than ever to the values that we hold dear – that we 
remain united and open.”

Interviewed by the BBC on the atrocity LCCI chief executive Colin 
Stanbridge said that people who lived and worked in London knew 
of the dangers “but we also know, as the Prime Minister said, the 
only reaction has to be to get on with our business.”

Photograph courtesy of the Evening Standard

LCCI partners with WeWork
LCCI members receive three 
months’ free We Membership, 
giving them access to a 
90,000+ global network, 
member-only events and 
state of the art WeWork 
facilities around the globe.  

The partnership will see LCCI 
and WeWork supporting 
businesses to keep London’s 
digital economy competitive 
post-Brexit. Activities will 
include a programme of joint 

events, bringing together LCCI 
and WeWork members, and 
collaboration on issues affecting 
London businesses.  

LCCI members can learn 
more on the arrangements 
from their account manager: 
call 020 7203 1713 

they are doing the same stuff. 
More often than not, they’ve gone 
through the same process as us. 
Instead of scratching your head 
or looking up info on the internet, 
you just ask someone in the next 
office.”

Short says that clients are excit-
ed about visiting the office because 
it’s so different from the corporate 
culture they’re used to encounter-
ing.

“Our firm deals with a lot of 
large corporations, including two 
of the top 10 in the FTSE 100,” says 
Short. “When we show them the 
relaxed atmosphere at our WeWork 
office, it makes us stand out from 

other companies they deal with.”
Interest in WeWork and its en-

terprises has come from across the 
spectrum. Alison Parker, managing 
director of client network banking 
at  HSBC, has noted:  “WeWork is 
a great partnership for HSBC in 
the future, as they will provide an 
innovative open working environ-
ment where like-minded people 
can connect and HSBC can bring 
business value and advice to the 
community to help them grow and 
develop”.

Mark Sullivan is editor of Creator, 
WeWork’s daily online magazine 
www.wework.com

Jeffrey Cohen
Senior Associate Solicitor

Mackrell Turner Garrett Solicitors
Savoy Hill House, Savoy Hill, London WC2R 0BU
Tel: +44 20 7240 0521   
Fax: +44 20 7240 9457
Email: jeffrey.cohen@mackrell.com
www.mackrell.com

SPONSORED COLUMN

Whose will is  
it anyway?

Mrs Jackson died with an 
estate of just over £500,000 
and she left her daughter 
nothing in her Will and instead 
left all her estate to charities. 
Mother and daughter had been 
estranged for many years. 
The daughter was reliant 
on government benefits. 
She made a claim under the 
Inheritance Act and the Court 
in the first instance awarded 
her £50,000 i.e. 10% of the 
estate. The Court of Appeal 
increased that to £160,000. 
The charities appealed and the 
Supreme Court ruled in favour 
of the charities so that in effect 
she loses the increase awarded 
by the Court of Appeal. 

This really was a question 
of the primacy of the principle 
that a person can do what they 
like in their Will which came up 
headlong with the principles 
behind the Act which is that in 
certain circumstances; where 
insufficient provision is made 
that a beneficiary should be 
able to make a claim under the 
Will. But of course there must 
be certainty in law otherwise 
one would never know whether 
that is going to be upheld or 
not against any claim. On the 
other hand, there has to be 
recourse where a person acts 
‘wrongly’ but who decides what 
is ‘wrongly’ and what factors are 
to be evaluated? 

This should be however 
tightly regulated, it surely 
should not be based purely by 

what a reasonable person would 
do. Lord Hale commented that 
the current law is unsatisfactory 
and needs change. The sooner 
that the process starts the 
better. 

The case could open the 
floodgates to many cases of 
potential beneficiaries making 
claims which can only diminish 
the value of the estate and hold 
up its proper administration as 
well as frustrate the Will of the 
Testator. Our advice is that one 
should always seek the advice 
of an expert legal advisor and 
to be open with the advisor. 
The Testator is not going to be 
around when a claim is made so 
the Testator should put in the 
Will itself the reasons or at least 
make a written statement which 
can be used as evidence. Such 
a statement should be rational 
and avoid being capriciousness. 
Whatever future path the law 
takes the most important thing 
is to have certainty and that a 
person’s final wishes should not 
be likely overturned except in 
appropriate and safeguarded 
circumstances. 

“The case could 
open the floodgates 
to many cases 
of potential 
beneficiaries making 
claims which can 
only diminish the 
value of the estate.”

[Click/tap for more info]
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The news over the last 
couple of months has been 
dominated by Brexit, business 
rates and the Budget.

In the run up to Philip Hammond’s 
first (and last) Spring Budget, the 
Mayor and business leaders, led 

by London Chamber of Commerce 
and Industry, called on the Chancel-
lor to act to halt the potentially dev-
astating impact from the business 
rates revaluation.

The informal alliance wrote an 
open letter to the Chancellor which 
attracted widespread coverage, not 
only in mainstream newspapers but 
also in diverse trade outlets includ-
ing property and fashion. 

The Evening Standard ran an arti-
cle dedicated to the LCCI’s position 
just days before the Budget, in which 
the paper said LCCI had “stepped 
up pressure on Chancellor Philip 
Hammond” and called for a separate 
valuation system for London. On the 
eve of the Budget, the Standard ran 
another piece previewing an expect-
ed bailout for small businesses and 
reiterated LCCI’s call for a funda-
mental review of the system.

However, in the event only a small 
concession was made for struggling 
businesses and LCCI chief executive 
Colin Stanbridge, appeared on Lon-
don Live (above) just hours after the 
Budget to express disappointment 
and again press the point for a sys-
tem overhaul.  

Skills
Another major lobbying subject 

for LCCI has been on the issue of a 
London Visa to safeguard the skills 
provided by EU migrants, particu-
larly in certain sectors. Although 
the government has so far remained 
quiet on the subject, it continues 
to attract media interest with both 
Reuters and the Independent re-
porting on Colin Stanbridge’s ap-
pearance in front of the Economic 
Affairs Committee in which he said 

London would “grind to a halt” 
without the continued flow of both 
high and low-skilled labour.

The Evening Standard also revisit-
ed the topic in regards to the Cham-
ber’s research into the effect of the 
loss of EU migrants into certain sec-
tors, especially the construction in-
dustry. The concern and subsequent 
call for a Shortage Occupation List 
also chimed with a warning from 
the Mayor of London that a hard 
Brexit might harm housebuilding in 
the capital. 

In another show of strength in 

numbers, LCCI joined forces with 
TfL and other business groups to 
lobby the government for a firm 
commitment towards Crossrail 2. 
An open letter was published mid-
March in the Evening Standard and 
Colin Stanbridge was quoted in 
the accompanying articles in both 
City AM and the Standard.

Infrastructure
LCCI was also a signatory to a 

letter to the press for another Lower 
Thames crossing. The letter sparked 
a huge reaction among media in 

London the South East with LCCI 
mentioned in the story as covered 
by BBC London, BBC South East, 
Radio Kent, as well as a multitude of 
local papers and trade press running 
the story.

Once again rail strikes, both 
overground and underground, were 
high on the news agenda with Col-
in Stanbridge on the front page of 
the Evening Standard warning that 
continual industrial action would 
damage the perception of London as 
a good place to do business. There 
were also hints, speculation and rec-
ommendations ahead of the Mayor’s 
forthcoming transport strategy, later 
this year.

Authoritative
The Evening Standard reported 

that the London Assembly’s Trans-
port Committee had concluded 
that the congestion charge should 
immediately be reformed and quot-
ed Stanbridge who said that while it 
no longer fulfilled the purpose for 
which it was created, LCCI was con-
cerned that any new scheme should 
not use businesses as a money-spin-
ner and took the economic value of 
a journey into consideration. 

The story was covered in the Dai-
ly Express and City  AM, and Rob 
Griggs, head of public affairs at 
LCCI, was interviewed on BBC Lon-
don News on the subject (above).

LCCI has also provided an au-
thoritative voice on international 
trade issues with deputy chief ex-
ecutive Peter Bishop interviewed 
live on both BBC1 (above) and BBC 
World News Today on the possibil-
ity of a new trade deal between the 
UK and America.

Katharine McGee is press and 
media relations manager at LCCI

LCCI in the news
by Katharine McGee
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Last month Mayor Sadiq Khan 
launched a new £400,000 
fund that aims to encourage 
more Londoners to take part 
in athletics as the World 
Athletics Championships 
heads to London this summer.

The Mayor hopes budding 
athletes will be inspired by 
the IPC World Para Athlet-

ics Championships and the IAAF 
World Championships being staged 
in the capital – the first time both 
championships have been held in 
the same city in the same year. Half 
of the funding is being made avail-
able for disability-focused athletics 
in celebration of the World Para 
Athletics.

Inspire
He also wants the biggest global 

sporting event of 2017 to inspire 
generations of Londoners to be-

come future sporting stars, and to 
encourage them to live healthier, 
more active lives through the power 
of elite sport. The Mayor said: “I’m 
delighted that the Championships 
will welcome the world back to the 
Olympic Park to create new mem-
ories, five years after the unforget-
table Olympics and Paralympics of 
2012.

“I’m determined we capitalise on 
hosting another world-class event by 

Sport for all 
in London

n Taiwan: Taipei
Food sector, drinks and packaging related 
industries
Tuesday 20 – Friday 23 June 2017
Register your interest with 
Vanessa Vlotides 
Tel: 0207 203 1838
Email: vvlotides@londonchamber.co.uk

n United Nations: Geneva and 
Copenhagen 
Tuesday 10 – Thursday 12 October 2017
Register your interest with 
Vanessa Vlotides
Tel: 0207 203 1838
Email: vvlotides@londonchamber.co.uk

n Iran: Tehran
Multi-sector
October 2017
Register your interest with 
Vanessa Vlotides 
Tel: 0207 203 1838
Email: vvlotides@londonchamber.co.uk

LCCI trade missions

“I’m determined we 
capitalise on hosting 
another world-class 
event by ensuring it 
brings wide benefits 
for Londoners.” 
– Mayor Sadiq Khan

The apprenticeship levy is comes into play April 2017 
and the pressure is on for employers to understand the 
system and make it work for them.  London South Bank 
University is working in partnership with employers 
to provide them with objective apprenticeship 
information and has created a levy guide.

What is the apprenticeship 
levy?
The Apprenticeship Levy is 
a tax on UK employers with 
a PAYE bill over £3 million/
annum.  Employers will pay 
0.5% of their annual payroll into 
the Levy which can be used  
to pay for Apprenticeships.   
Contributions will be offset by 
a £15,000 tax-free allowance.

Levy payers
Levy payers must declare 
that they qualify to pay the 
Levy to HMRC;  payments will 
be collected monthly from 
6 April 2017 through PAYE.  
There will be the same time 
limits, penalties and appeal 
procedures for non-payment 
as there are for income tax. 

The government will give a 
10% top up so that every £1 
will be increased to £1.10.  Any 
unspent levy funds will expire 
24 months after they enter the 
digital account.  From 2018, up 
to 10% of the levy funds can 
be transferred each year to 
another employer with a digital 
account or an Apprenticeship 
Training Agency (ATA).

Non-levy payers
Non- levy payers can still 
access the levy funds to part 
fund apprenticeship training. 

What training costs will the levy 
cover?
Levy payers will have 100% 
training costs paid via levy.  

Non-levy payers will have 
90% paid via levy and the 
employer will pay 10%.  

Employers with less than 50 
staff sending an apprentice aged 
16-18 will have 100% of the 
training costs paid via the levy.  

All employers that employ 
an apprentice aged 16-18 will 
receive a £1,000 incentive.  

What can the levy be spent on?
Levy funds can be spent on 
apprenticeship training and 
assessment that meets an 
approved standard delivered by 
an approved training provider.  
The government will set a funding 
cap for each apprenticeship 
standard and the levy can only 
be spent up to the cap. Any costs 
over and above the cap must be 
met by the employer. 

The levy does not cover 
any salary or any additional 
payments or benefits.

Make the levy work for 
your business

London South Bank University
Apprenticeships Team
103 Borough Road 
 London SE1 0AA
Tel: +44 (0)207 815 7324
Email: apprenticeships@lsbu.co.uk

Levy advice – Apprenticeship employer helpline
nationalhelpdesk@apprenticeships.gov.uk, 08000 150 600

[Click/tap for more info]
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ensuring it brings wide benefits for 
Londoners. That is why I am launch-
ing this £400,000 fund to encourage 
Londoners to take up athletics and 

be inspired by world greats like Sir 
Mo Farah, Hannah Cockroft, Usain 
Bolt and Jonnie Peacock competing 
on our doorstep.”

Ambitious
The Mayor has also laid out an 

ambitious vision to make London 
the undisputed sporting capital of 
the world. This year alone, other 
than the athletics championships, 
London will host the world heavy-
weight boxing showdown between 
Anthony Joshua and Wladimir 
Klitschko and cricket’s Champions 
Trophy and Women’s World Cup 
final. Earlier in the year the O2 
hosted NBA basketball and four 
NFL American football games are 
lined up for the autumn.   Talks 
have been held with Tour de 
France officials to try to bring it 
back to London.

Sadiq Khan said: “Since I’ve be-
come Mayor, I’ve made it that we 
have to use all the strings on the 
bow to make sure that London is 
the greatest city in the world and 
sport is part of doing that.” With 
the news that Durban had been 
relieved of their duties to host the 
2022 Commonwealth Games, the 
Mayor said that London would 
need government backing if it were 
to bid.

Photo by Tim
 Hipps

Photo by Farrukh/Flickr

On film
Earlier this year the Mayor 
set out his vision for London 
to be world’s most film-
friendly city after analysis 
had shown that the film 
industry had contributed 
£1.2 billion to the capital’s 
economy in 2016.
London is the third busiest 
city for film production in the 
world after only Los Angeles 
and New York. The capital’s 
world-class crews, locations, 
talent and competitive 
tax reliefs have sustained 
London’s position in the top 
three cities. The creative 
industries account for one in 
six jobs in the capital and are 
a major area for economic 
growth.
Mayor Khan said: “From 
upcoming films Star Wars: The Last Jedi and The Mummy to the 
recent successes of Bridget Jones’ Baby and Brotherhood the 
capital’s film industry is currently enjoying record investment and 
I’m committed to making sure that it continues to flourish, making 
London the best, most inviting place for film production in the 
world.
“In order to achieve this, we need to ensure we continue to attract 
the brightest, most diverse creative talent to London and we need 
to invest in the kind of physical infrastructure that will ensure our 
city remains competitive on the global stage.”

Issue 90 November 2012
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Election 2010 – the aftermath
pages 4,5,6,7 and 20
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London 2012: 
securing a 
business legacy
pages 4 and 5

Nish Kotecha on profits 
and principles
page 32

Gujarat
India’s powerhouse
page 16

James Bond’s London
page 3

London featured heavily in Skyfall 
– James Bond’s 2012 outing. 

Corporate espionage and insider 
attacks are on the increase 
and the resulting damages 
can be severe, affecting 
share prices, undermining 

reputations.

Our services include:
• TSCM / Bug Sweeping
• Security Strategy Development Support
• TSCM Training Courses
• Espionage Awareness 
• Computer / Mobile Phone Forensic Investigations
• Cyber Risk Review

T: +44 (0) 1483 740423 • E: mail@esotericltd.com • W: www.esotericltd.com

221615-4-17LBM ESOTERIC.indd   1 16/03/2017   16:02

Esoteric Ltd awarded 
ISO 27001
ESOTERIC, a global 
counterespionage and electronic 
sweeping company, is proud to 
announce that after a rigorous 
evaluation of its information 
security processes we have been 
granted ISO 27001 Certification by 
British Standards Institution (BSi).  

Accreditation demonstrates 
our commitment to information 
security, both of internal data and 
that of our clients and partners – 
who entrust us with their valuable 
sensitive information.

Compliance with the 
International Organization 
for Standardization’s (ISO) 
strict requirements highlights 
a commitment to using best 
practice, providing our clients and 
partners reassurance with the 
handling and protection of their 
information.

ISO/IEC 27001 is the 
internationally recognized 
best practice standard for 
an information security 
management system (ISMS).  
The ISMS framework of policies 
and procedures includes legal, 

physical and technical controls 
involved in information risk 
management and covers people, 
processes and technology.  For 
more than 100 years BSi have led 
the way in standards. They are 
among the most respected and 
reputable management systems 
certification bodies in the world 
and are accredited by around 20 
local and international bodies.

“We recognise that information 
is one of a company’s most 
valuable assets – any risk to the 
integrity of that data can make 
or break a business – security 
threats impact a company 
financially, impede expansion, 
prevent client attraction, damage 
assets and above all impact 
reputation.” Remarked Emma 
Shaw, Managing Director.  When 
properly managed, a successful 
Information Security policy 
allows an organisation to operate 
with confidence – something 
the Esoteric Team lives by and 
advocates for all its clients.

i  www.esotericltd.com

ADVERTORIAL
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Attitude, policies and capacity 
crucial for Brexit success

We have reached a 
crossroads in attitudes to 
trade in Western societies. 
The orthodoxy of the post-
Cold War period, when 
globalisation became an 
article of faith, has been 
reopened, and with it the 
international economic 
system we created and have 
come to take for granted. 

Remarkably, the disruption has 
come not from the world’s 
most disadvantaged, nor from 

countries labelled as protectionist, 
but within the two rich countries that 
have been the most vocal champions 
of open trade in a rules-based multi-
lateral system:  the United States and 
the United Kingdom. We now have 
an American President who says 
“protection will lead to great pros-
perity and strength”, while Britain is 
leaving the European Union.

Discontent
It’s easy to be wise after the event 

but 2016 was a year of shocks that 
should have shocked us less. The 
signs of discontent have been there 
for some time. Our problem has 
been reading them correctly and be-
ing willing to react.     

I first worked on trade in the 
European Commission in the mid-
1990s in the heady days of globali-
sation, when we had completed the 
Uruguay Round and just created the 
World Trade Organisation (WTO). 

Multilateral liberalisation stimu-
lated competitiveness and innova-
tion. Global trade grew, consumers 
benefitted, and around the world 
standards of living were rising, de-
mocracy was spreading and poverty 
was in retreat.   

Shortly before the Millennium, 
popular opinion began to turn. It 
started among the activist fringe at 
the Seattle anti-WTO riots of 1999 
and then spread wider. The down-
sides of globalisation have  become 
evident, while we have grown more 
blasé about its benefits.   

When I returned to Brussels in 
2004, the Doha Round of global 

WTO negotiations was already be-
coming a saga of missed deadlines. 
We lowered our sights to plurilater-
al, regional or bilateral agreements 
between countries. These are easier 
to negotiate and evaluate, but they 
were a retreat from the goal of mul-
tilateral liberalisation.  

Nevertheless, growth of global 
GDP and trade remained strong, 
giving political and business lead-
ers every incentive to press ahead. 
As the global race accelerated, the 
response was too often imprudent 
deregulation and a blind eye to 
unethical risk, notably in financial 
services. 

The 2008 financial crisis was the 
watershed, and the most important 
historical event since 1989. Not only 
because it wrought economic and fi-
nancial havoc, but because it undid 
the credibility of elites. 

It is hardly surprising that the 
idea took hold that global trade does 
not after all work for the solid, sala-
ried middle class in richer countries, 
or for people squeezed out of secure 
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by Sir Simon Fraser

Market 
priorities 
In 2015, 44 per cent of total UK 
exports of goods and services 
went to the EU, and 53 per cent 
of total UK imports came from 
the EU. The EU is the biggest 
market for all major sectors of 
the UK economy. 

The 50 countries with which the 
EU currently has FTAs accounted 
in 2015 for 13 per cent of our trade. 
That rises to 25 per cent if you in-
clude countries with which the EU 
is currently negotiating. This means 
that almost 60 per cent of our trade 
will be directly affected when we 
leave the EU. 

In the same year, 20 per cent of 
total UK exports of goods and ser-
vices went to the US, and 11 per 
cent of our imports came from the 
US, amounting to 16 per cent of our 
total trade.

Eight per cent of UK exports went 
to all the BRICS countries – Brazil, 
Russia, India, China, South Africa 
– combined. 11 per cent of our im-

ports came from the BRICS. 
The Commonwealth accounted 

for 9.5 per cent of our exports and 
eight per cent of our imports. Of 
that Australia received 1.6 per cent 
of our exports and provided 0.8 per 
cent of our imports. New Zealand 
accounted for 0.2 per cent of both 
exports and imports.

The EU provides 54 per cent 
of our direct inward investment: 
France over eight per cent; Germa-
ny over six per cent; the Netherlands 
over 17 per cent. Almost 32 per cent 
of FDI into the UK comes from 
America. The BRICS, excluding 
Hong Kong, account for 1.6 per cent 
of our inward FDI. 

Of our outward FDI almost 43 
per cent goes to the EU, 23 per cent 
to the US and five per cent to the 
BRICS. 

Proximity
The figures tell a clear story. 

Whatever our longer-term goal, the 
EU and the US together constitute 
over 60 per cent of our export mar-
ket and will remain at the heart of 
our trading relationships. Certainly, 
the ratios may change over time, 
not least as a consequence of Brexit. 

Trade with the EU has fallen from 
55 per cent of our total in 1999 to 44 
per cent today. But significant struc-
tural change will not happen rapidly, 
and there will be a floor. 

There is strong evidence that 
trade flows are influenced by geo-
graphical proximity. Switzerland has 
about one third of the population of 
Canada, but imports twice as much 
from the UK. It is our third largest 
trade partner outside the EU, after 
the US and China. Over 70 per cent 
of UK agricultural exports go to the 
EU, where it is easier and cheaper 
to get them fresh to market. By any 
calculation, the trade strategy for 
Global Britain has to start with Eu-
rope and America, and we can move 
on to EU FTAs, the BRICS and the 
Commonwealth . 

European Union 
Our aim should be to achieve the 

best possible economic relationship 
with the EU that is consistent with 
our wider Brexit objectives. The 
government has decided to priori-
tise other goals over our economic 
relations with the EU.  This is fine, 
provided either people are prepared 
to pay the price in more expensive 

goods, less inward investment and 
lower growth, or we can quite rap-
idly find compensating alternative 
markets.  

There is also a risk, if the Arti-
cle 50 exit negotiation does not go 
smoothly, that our future trade rela-
tionship will be negotiated not from 
the starting point of the status quo 
– integrated membership of a com-
mon market and regulatory space 
– but from outside, almost like any 
other third country.  We should do 
our utmost to minimise this risk by 
avoiding gratuitous political friction 
and prioritising a smooth transition 
to new arrangements.

It is right to press ahead if we can 
with negotiations on both our exit 
and preparing our new relationship. 
We need to ground the speculation 
and political positioning of recent 
months in hard negotiating reality, 
which may come as a salutary reali-
ty check to politicians on both sides. 

British Ministers correctly point 
out that the EU has a strong eco-
nomic interest in minimising the 
damage with the UK, the market 
for 16 per cent of EU exports with 
which they have a big trade surplus.  
They are less quick to note that in 

“It’s easy to be wise 
after the event but  
2016 was a year of 
shocks that should 
have shocked us 
less.”

“
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work by outsourcing or cheaper 
foreign labour. As the process of 
globalisation has accelerated, driven 
by technological change, this has fed 
frustration, grievance and hostility 
to immigrants. It did not have to 
go this way. The problem was not 
globalisation itself, so much as our 
inability to manage it. 

Cohesion
Some argue that we are now 

facing a phase of active de-globali-
sation. Whether that happens de-
pends on policy makers. Trade is 
done by businesses but the policy 
and regulatory context governments 
provide is hugely influential par-
ticularly, at the moment, the new 
US administration, the behaviour of 
China, which has too often twisted 
the rules of open trade, and the fu-
ture voice and cohesion of Europe. 

This is not an easy context in 
which to leave the EU and strike 
out alone as ‘Global Britain’. During 
the post-Cold War period, as well as 
being a champion of open trade, the 
UK has pursued many of its inter-
national economic policies through 
the EU. 

The EU single market, which is 
by far the world’s most successful 
example of trade liberalisation and 
regulatory cooperation, was our 
brainchild. No other economic or 
free trade area comes near it for ease 

of cross-border activity or removal 
of non-tariff barriers. It is far from 
perfect but almost half of British 
trade in goods and services now 
takes place in this space with min-
imal border controls or regulatory 
divergence. The government’s recent 
White Paper shows that trade has 
grown more rapidly as a proportion 
of UK GDP since we joined the EU 
than before.  

Unique
The EU is also unique in operat-

ing as a single entity in trade nego-
tiation, leveraging a market of 500 
million people in the WTO, in re-
gional negotiations, and in bilateral 
deals with Korea, Canada or Japan.   

It is argued, with some reason 
that, despite its internal openness, 
the EU is externally protectionist, 
notably in agriculture. But the lack 
of multilateral trade successes since 
the Uruguay Round is no more 
down to EU protection than to that 

of the US, India or Brazil.  
It is also a fair criticism that EU 

negotiation of bilateral deals is 
ponderous. But the EU does have 
in place over 20 Free Trade Agree-
ments covering 50 countries. The 
US has 14 FTAs with 20 countries, 
and China also has 14.  Just as 
America is pulling out of the Trans 
Pacific Partnership and threatening 
tariffs on China and Mexico, the EU 
is closing in on a new agreement 
with Japan.

It is true that leaving the EU will 
allow the UK to pursue a nimbler 
and more nationally focused inter-
national trade policy. Global Britain 
is a laudable goal. But it is ironic that 
we start by withdrawing from the 
world’s most sophisticated regime 
for free trade in by far our largest 
market. 

Strategy  
To be more than an optimistic 

slogan, Global Britain needs to rest 
on a clear, evidence-based strategy 
and a consistent plan to deliver it.

The nature of trade is changing. 
There is still a tendency to talk in 
terms of finished products being 
sent from one separate nation state 
to another but in modern supply 
chains part-finished goods cross bor-
ders many times on their journey to  

neither our vote to leave the EU, nor 
the choice of the form Brexit should 
take, has UK economic interest 
overridden other considerations. 

As in all negotiations, both sides 
will pursue their interests as they 
perceive them. Two priorities on the 
EU side are to preserve the unity of 
the 27, which is now at significant 
risk, and to ensure that the UK does 
not gain advantage from leaving. 

The government is right that the 
options are not simple or binary. 
Negotiations will cover many is-
sues: tariffs and other barriers for 
trade in goods, market access and 
regulatory equivalence for provi-
sion of services, mutual recogni-
tion of product standards, dispute 
settlement and more. 

Take the customs union. Leav-
ing it would imply additional tariff 
costs on goods. The average EU 
tariff is 5.3 per cent, and in sectors 
like automotive and agriculture it is 
higher. We should aim for, and we 
have a good chance of achieving, 
an FTA agreement to reduce most 
tariffs to zero or near zero. But this 
would have to be enshrined in such 
an agreement. Under WTO rules 
we cannot unilaterally offer a ze-
ro-tariff to the EU unless we also 
offer it to all other countries - the 
trade equivalent of unilateral disar-
mament.     

Tariffs are anyway not the criti-
cal issue, especially given the fall 
of sterling.  Some analysts calcu-
late that the added Brexit cost of so 
called non-tariff barriers could be 
between five to ten per cent. They 
mean new costs of customs checks, 
inspections, regulatory compli-
ance, more intrusive paperwork 
or delays in distribution. It will be 
a high priority to minimise these. 
Even so, where trade with Europe 
is concerned, rather than reducing 
red tape Brexit seems certain to in-
crease it, and the number of public 

officials required to police it. There 
are 34 EU regulatory agencies that 
we will either need to stay within or 
replicate. 

It is not yet clear how the gov-
ernment will approach this com-
plex negotiation. The White Paper 
mentions sectoral agreements, and 
obviously there are high priorities 
such as financial services and au-
tomotive exports. The EU may re-
sist this approach as an attempt at 
cherry picking. Classic best practice 
in trade negotiations is to create a 
wide canvass which allows trade-
offs between different sectors and 
interests. If we address each sector 
separately we could weaken our 
hand. 

United States  
On the timing of new trade 

agreements outside Europe there 
are three important requirements. 
First, we cannot start formal nego-
tiations before we have left the EU 
and its external trade policy. Sec-
ond, we cannot negotiate seriously 
until we know the nature of our  

continued overleaf

continued overleaf

Intellectual 
Property 
Following on from their landmark 
ruling in February in the case 
of Argos Limited (UK) vs. Argos 
Systems Inc. (US), the intellectual 
property litigation team at 
Virtuoso Legal were again in the 
High Court on 10 March 2017. 

As mentioned in last month’s 
issue, Argos UK, the retail giant, 
had brought a claim for trade 
mark infringement and passing 
off against a little-known US 
software company, Argos US, 
in relation to ASI’s use of the 
“ARGOS” mark on ASI’s website 
www.argos.com.  

In the preceding judgment on 
the 15 February 2017, Deputy 
Judge Spearman had found 
Argos UK unsuccessful in all of 
its claims. Critical to this was 
ASI’s use of their own name, 
a lack of evidence to suggest 
ASI were targeting Argos 
UK’s customers (or providing 
identical or similar services). 

Prior to the hearing on 10 
March, the parties agreed that 
Argos UK would make an interim 
payment on account of Argos 
System Inc’s costs, in the sum 
of £273,695 – representing the 
majority of ASI’s incurred costs 
over the course of the 2 ½ year 
litigation.  It was the third time 
during the course of those 
proceedings that Argos UK 
were required to write a cheque 
for Argos US’s costs; over the 
course of last summer, they 
were required to pay Argos US 
around £37,000 in relation to 
adverse costs award related to 
Argos UK’s disclose. 

The main issue to be 
determined at the hearing on 10 
March was therefore the subject 
of Argos UK’s request for 
permission to appeal.  However, 
after over two hours of oral 
submissions, Deputy Judge 
Spearman decided to refuse 
permission to appeal as Argos 
UK had “no reasonable prospect 
of success”.  It is unclear at this 
stage whether Argos UK will 
seek permission from the Court 
of Appeal, but we will be sure to 
keep you updated!

SPONSORED COLUMN

Virtuoso Legal –  
The Intellectual 
Property Specialists
Tel: 020 7412 8372
philip@virtuosolegal.com
www.virtuosolegal.com

[Click/tap for more info]
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completion. Does President Trump 
know that 40 per cent of the content 
of Mexican exports to the US origi-
nates in the US? 

Much trade is not about physical 
goods. Services rose from 25 per 
cent to 44 per cent of UK exports 
between 1995 and 2015.  Trade poli-
cy increasingly focuses not on tariffs 
or customs controls, but on mutual 
recognition of product standards 
or human qualifications, protec-
tion of intellectual property rights, 
rules governing investment, copy-
right law, or data protection. These 
are the infrastructure of a modern 
trading system between advanced 
economies. 

We also need to know where 
our future comparative advantages 
lie and the markets which best suit 
them.  Our weight in services may 
require us to pioneer new forms of 
trade agreement since coverage is 
inadequate in the current genera-
tion. We may wish to concentrate 
on markets for our creative indus-
tries and technology. Our domestic 
strengths should guide our external 
trade priorities.    

We also need to think imagina-
tively about how trade rules, regu-
lation and taxation will cope with 
the speed and borderless nature of 
the internet economy. As far back as 
2013 60 per cent of all cross-border 
flows in services were digital and 
global e-commerce sales amounted 
to two per cent of global GDP. 

Principles
Our strategy should not be op-

portunistic or reactive, but based 
in principles. Brexit makes it even 
more important for the UK to 
have an international trade system 
with rules ensuring non-discrim-
ination, fair competition and en-

forcement.  Alone, we will be less 
equipped to cope in a trade envi-
ronment driven by the bilateral 
and power based instincts of the 
new US administration and China, 
or indeed the sheer trading weight 
of the future EU. 

That is why we should remain a 
strong supporter of the WTO, and 
resist any temptation to short-cir-
cuit rules to score quick successes. 
The first act of our new strategy will 
be to establish the UK as a nation-
al member of the WTO outside the 
EU. The government intends to rep-
licate the EU’s WTO commitments 
for trade in goods and services. This 
will need to be endorsed by all WTO 
members. It should not be unduly 
difficult but there will be issues to 
resolve, for example over commit-
ments the EU and UK have made on 
agricultural tariff rate quotas.  

Realism
Whatever any of us may think 

about the choice to leave the EU, 
and the way the government is put-
ting it into practice, our task now is 
to look forward and pursue new op-

portunity with rigour and realism. 
Success will start at home and be 
built on three foundations: attitude, 
policies and capacity.  

Britain must remain a positive 
force for sustainable growth, inter-
national cooperation, tolerance and 
respect. Fair trade, conducted in a 
rules-based international system, is 
an essential pillar of international 
security and prosperity. 

This calls for leadership. We will 
only restore faith in open trade if 
people believe it serves their inter-
est. Making this case is harder than 
peddling simplistic short term an-
swers that store up future distress. 
The failure of successive leaders to 
make the case for Europe was one 
of the reasons for the referendum 
result.  

Government also needs to under-
stand business attitudes. Large com-
panies will adjust to find new ways 
to operate in international markets. 
But their decisions will be driven by 
commercial considerations of profit 
and shareholder interest, not patri-
otism or national identity. And they 
cannot wait too long to know what 

future relationship with the EU. 
Third, no other country is going to 
make an agreement until they know 
what our future relationship with 
the EU will be, because this may 
affect the value of the deal for them 
and create other complications. 

Priority number two must be the 
US.  It is our biggest single trade 
partner and our great ally.  A small 
percentage increase in trade will 
deliver big economic benefits, and 
geography and language are favour-
able. 

However, what matters is not 
getting a deal, but what it contains. 
You can get a bad trade agreement 
quickly. Good ones, that really serve 
your interests, are harder and take 
longer. There has so far been little 
focus on the content of what either 
party actually wants. 

For the UK, the answer is not re-
ally tariff reductions on goods, but 
improved market access for services 
and investment, greater mutual rec-
ognition of standards, qualifications 
and regulation, more access to pub-
lic procurement, an agreement on 
data protection. These are politically 
sensitive issues on the US side and 
some are regulated at state rather 
than federal level. 

They are also sensitive here, as we 
know from the upsurge of opposi-
tion to the EU/US TTIP negotia-
tions. TTIP offers a starting platform 
for a UK/US negotiation, but also 

some cautionary lessons. The US will 
have other access goals in our mar-
ket, for example for hormone treated 
beef and genetically modified foods, 
of which British public acceptance 
is far from assured. In other key 
areas like financial services, the US 
may see access to the EU market, 
no longer available via the UK, as a 
more important objective. 

EU FTAs
A third early priority should be 

new arrangements with the group 
of 50 countries with which the EU 
has FTAs. Together they account for 
13 per cent of current UK trade, of 
which 70 per cent is with just four 
countries: Norway, Switzerland, Ko-
rea and Turkey. 

When we leave the EU, we will 
cease to have privileged trade access 
to these markets unless by mutual 
agreement we continue the terms of 
the EU FTA or negotiate new deals. 
Trade would not stop, but it would 
cost more and the UK would be at a 

competitive disadvantage against EU 
countries. Our aim should be to pre-
serve current arrangements and, over 
time, to improve them. Negotiating 
this will require the EU to be in-
volved because what we do will affect 
the EU agreements. The EU will in 
future be offering access to a smaller 
market unless, for example, the UK 
continues to receive its agreed quota 
of agricultural products.   

South Korea is a good example. It 
is the most ambitious EU FTA until 
the recent one with Canada. It elimi-
nated 97 per cent of tariffs and broke 
new ground in coverage of services. 
In its first five years, EU exports to 
Korea rose by 55 per cent, and the 
UK benefitted more than most EU 
countries. Global Britain will need 
to maintain participation in this 
agreement or to negotiate equiv-
alent or better market access. The 
same goes for Canada and Japan.  

BRICS
Some argue that any European 

trade disadvantages from Brexit will 
be outweighed by the gains we stand 
to make in newer, more dynamic 
markets like the BRICS.   

We will have new opportuni-
ties to pursue British FTAs with 
these countries. Strengthening our 
trade and political relations with 
them is an excellent policy which 
we have been pursuing for some 
years and should take further. It 

must be a high priority of our new 
trade strategy as they turn further 
outward on the world. The BRICS 
collectively account for eight per 
cent of our exports and this will 
certainly grow.   

But it is important to understand 
the scale of the shift in the structure 
of our trade that is implied by some 
of the airier aspirations. If we were 
to lose five per cent of our trade 
with the EU, we would need a 25 per 
cent increase in our trade with the 
BRICS, or with the Commonwealth, 
to recoup that loss before any new 
gains were made. 

Our recent record in these mar-
kets is mixed. UK exports to India as 
a percentage of India’s total import 
market fell from 5.2 per cent in 2005 
to 2.4 per cent in 2015. That was 
not directly the consequence of EU 
membership, since we lost market 
share to Germany, France and Italy. 
In China, we have done better: our 
export share rose from 1.2 per cent 
to 1.4 per cent over the same decade, 

“Britain must remain 
a positive force for 
sustainable growth, 
international 
cooperation, 
tolerance and 
respect.”

Market priorities continued
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in a growing market. Germany’s 
market share is over five per cent, 
including 23 per cent in cars. 

Also, realising the new opportu-
nities is likely to take time. It took 
Australia ten years to agree an FTA 
with China, and the US eight years 
with Colombia. India needed six 
years to get a deal with ASEAN. 
Reaching the sunny uplands will 
require a hike.  

Businesses also need to know the 
risks. Those who complain about 
red tape in the EU may overlook 
the bureaucratic or political hurdles 
to trade in other markets. These can 
include onerous customs and label-
ling requirements, language barri-
ers, legal uncertainty and discrim-
inatory taxation, not to mention 
corruption.    

The Commonwealth
If the BRICS are a high priority, 

but not a panacea, so is the Com-
monwealth. It does not offer an 
equivalent vehicle to the EU for 
projecting UK influence in the 
world but we should be looking to 
strengthen trade links. 

Australia and New Zealand are 
keen for trade deals. The problem 
is that between them they account 
for less than two per cent of our 
exports. When Australia made an 
FTA with the US, their trade grew 
about 70 per cent over a decade 
but academics suggest much of 

this was diversion of trade from 
other Australian partners.  For the 
UK, early FTAs with Australia and 
New Zealand are desirable in po-
litical terms, but secondary in eco-
nomic terms. 

Thirty-two Commonwealth 
countries, mainly in Africa and the 
Caribbean, are covered by EU FTAs 
or have tariff free access to our mar-
kets. This raises two issues. First, 
until we negotiate new agreements 
with them we risk being in the odd 
position of having worse trading 
terms with these Commonwealth 
countries than the EU. Second, 
these EU trade agreements are vi-
tal for their development goals. The 
UK will no longer be able to cham-
pion their access to the EU market 
as we have in the past. We have a 
moral responsibility to address the 
concerns of these countries, which 
illustrate how Brexit may have un-
foreseen repercussions well beyond 
Europe. 

Simon Fraser

the future holds: they need to make 
contingency plans and decisions 
well in advance. Smaller businesses 
have fewer options and may find 
operating in international markets 
more complex. British SMEs already 
have a low propensity to export, so 
the government will need to redou-
ble its support and encouragement.  

Credible
On policies, our trade strategy for 

a Global Britain should be rooted in 
a credible, sustained domestic strat-
egy for a strong, inclusive and com-
petitive economy. The government’s 
proposal for a new industrial strate-
gy is welcome. We need a sustained 
effort to give people education, skills, 
opportunities and the confidence to 
believe that they have a stake and 
can compete in a high quality, high 
technology, knowledge economy. 
We also need social and investment 
policies that convince people that 
our economically successful society 
will respect and protect the weak.   

This will be achieved neither 
through a low tax, low regulation 
sweat shop economy, nor through 

heavy state intervention or protec-
tion. Either model will invite dam-
aging international retaliation.  

Third, capacity. The agenda is huge 
and complex. Even focussing on the 
very highest priorities will be an 
enormous task for Parliament, min-
isters and civil servants, and will test 
our system to the limit. We shall need 
more high quality resources at home 
and abroad to meet the challenge. 

Sir Simon Fraser GCMG was 
Permanent Secretary at the 
Foreign and Commonwealth 
Office (2010-15) and is currently 
managing partner at Flint Global. 
This, and the extract on market 
priorities below, are taken from 
the 2017 Tacitus Lecture of the 
Worshipful Company of World 
Traders – The world is our oyster? 
Britain’s future global trading 
relations which was delivered by Sir 
Simon at the Guildhall in February. 
The lecture was sponsored by the 
Commercial Education Trust.
www.lccicet.com 
www.world-traders.org 
www.flint-global.com

“

For more information, go to: www.hunteradams.co.uk 
or contact the team: holly.milne@hunteradams.co.uk

Many underestimate the importance of an effective 
HR function on the growth of the company 

The right HR consultants 
will save you money 
and not just spend it. 
Outsourcing doesn’t need to 
mean a loss of control. The right 
interims will work in your team, 
paid and managed by someone 
else but will have the ability to 
bring in tools, processes and 
support which ultimately saves 
you time and money. 
If you spot any of the following 
warning signs then you should take 
action sooner rather than later:

Your recruitment spend 
seems high
Yes, you need to invest in 
recruitment to attract the right 
talent, but did you know many 
companies spend far too much in 
this area? Take control by hiring a 
recruitment interim who can cut 
down your recruitment budget 
by removing most placement 
fees. This approach has 
delivered hundreds of thousands 
of pounds for companies 
which had been wasted on the 
recruitment process.

Your staff are disengaged
Has your workforce become less 
productive recently? The first rule 
of engagement tools is they have 
to be deployed independently 

– you cannot get the same 
answers running it in house – for 
a few days a year use an expert 
whose aim is to reduce the cost 
of disengagement and help you 
to engage your workforce..

You need to offer some 
training and development
A business that doesn’t show 
an interest in its employees’ 
development won’t be able 
to retain the most ambitious 
people. Staff need visible career 
paths (on paper). Depending 
on your size, you may not need 
an expert in house. Make sure 
programs are tailored to your 
business but most importantly 
don’t waste your money on 
training that does not have 
a commercial impact on the 
bottom line. 

You’re struggling to keep up 
with regulations
One of the biggest challenges 
small businesses face is staying 
compliant. Many companies 
simply don’t have the in-
house expertise to manage 
compliance. Need to get to grips 
with changing laws? Bring in the 
experts, it will take them a lot less 
time to make you compliant. 

Ever heard of HR increasing 
your profitibility?

223012 APR17 LBM Hunter Adams.indd   1 20/03/2017   10:41
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New economic model  
brings opportunities in Cuba
Cuba is updating its economic 
model that puts foreign 
trade and investments at the 
forefront of its economic and 
social development.

Until the end of the 1990s, 
Cuba’s largest traditional 
export products were sugar, 

cigars, rum and seafood which still 
occupy important positions. Struc-
tures have changed however and 
the country’s main exports are now 
health, tourism and other services 
which account for nearly 70 per cent 
of all foreign income. Pharmaceuti-
cals, medical services and associated 
projects are generating considerable 
profits.

Expansion
Foreign investment in Cuba, as 

part of the updating of the Cuban 
economic model, is aimed at the 
diversification and expansion of 
export markets. Measures include 
access to advanced technologies, 
replacement of imports, foreign fi-
nancing, and the creation of new 
sources of employment. There is 
also a change in the country’s energy 
matrix through the use of renewable 
sources of energy.

Every November at the Havana 
International Fair – where the UK 
has a pavilion – new business op-
portunities (or ‘portfolios’) are pre-
sented.  The 2016-2017 documents 
show that there are 395 foreign di-
rect investment projects underway 
in Cuba involving foreign compa-
nies in 12 economic sectors worth in 
excess of $9.5 billion. The portfolios 
include 24 proposals for the western 
Cuban Mariel Special Development 
Zone with proposed developments 
in tourism, infrastructure, agri-food 
production, energy and oil pros-
pecting. 

Integrity
Investment opportunities in 

Cuba have increased and the port-
folios only cover potential projects 
with viability or pre-feasibility stud-
ies to ensure both the quality and 
the integrity of the process. There is 
no limit on investment in any sector 
other than health care, education-
al services and the armed forces.  
Even then enterprise systems affil-
iated with these sectors can receive 

foreign investment. 
One of the main current priorities 

is the substitution of food imports, 
alongside a number of agricultural 
projects. There is also a focus on the 
production of meat, rice, beans and 
other foodstuff as defined by the rel-
evant ministries.

There are more than 200 busi-
nesses with foreign capital estab-
lished in Cuba, mainly from Europe, 
principal source of investment, and 
Canada. As with all of Cuba’s in-
ternational economic relations, the 
government is interested in diver-
sifying the market and is avoiding 
dependence on a single market.

Successful
The directors of a number of 

internationally-renowned con-
sortiums from the tourism, ener-
gy, transport, and food and drink 
sectors have proclaimed, following 
the Havana International Trade 
Fair 2016, that their experiences 
in Cuba have proved successful. 
Jérome Cottin-Bizonne, general 
director of Havana Club Interna-
tional (a joint venture between the 
French Pernod Ricard Company 
and Cuba Ron) said that the alli-
ance of more than 20 years had re-
turned significant dividends on the 
basis of investments valued at $100 
million. 

It is also the case that the rene-
gotiation of medium and long-term 
debt with the Paris Club ad hoc 
group has been an important step 
for Cuba and provides evidence of 
increased confidence in the coun-
try’s economy, the result of a policy 
of honoring the financial commit-
ments made to the letter.

In practical terms, it allows Cuba 
to access new financial resources 
in creditor countries and conveys 
a positive sign about the nation to 
companies in these and other coun-
tries.

www.camaracuba.cu

Cuban deals

Olena Navas Pérez, economic and commercial counsellor at the 
Embassy of the Republic of Cuba in London, visited LCCI last month, 
and provided one-to-one advice on how UK companies can develop 
their business in, and trade with, Cuba.

The latest Cuba International Investment Summit, known as 
FIEX, takes place this year in Havana – 20-22 June – and is vital for 
contact and business updates and discovering key partnership and 
joint venture opportunities.

Contact info@irn-international.com for details

“There are more 
than 200 businesses 
with foreign capital 
established in Cuba, 
mainly from Europe.”

http://www.camaracuba.cu
mailto:info@irn-international.com


Overseas business opportunities
Do you want to access a selection of business co-operation offers 
made by European companies wishing to work with UK firms? Every 
month Enterprise Europe Network publishes a Business Opportunities 
in Europe Bulletin, which contains the latest co-operation offers from 
companies across the EU and beyond. To find out more about this 
issue’s listed overseas business opportunities or to subscribe to the 
bulletin contact Enterprise Europe Network London at enterprise.
europe@londonchamber.co.uk or 020 7248 1992. 

Italy
An innovative start-
up has developed a 
web platform that, thanks to 
a proprietary search algorithm 
for the selection of freelancers, 
automates the choice of the 
most suitable professionals to 
the realisation of a project. This 
web platform helps both web 
developers and companies, 
which do not have their own IT 
department but need innovative 
web products. The company is 
looking for financial partners.
Ref: BOIT20161215002

Germany 
SME offers exclusive 
distribution agreements 
for its diamond tools. The tools 
are usable for special applications 
like working on specific regional 
mixtures of concrete, for drilling, 
cutting, planning and foremost 
floor grinding in the construction 
industry.
Ref:  BODE20160901001

Israel 
A company which 
develops, manufactures 
and exports luxury skin, body 
and hair care products based 
on minerals from the Dead 
Sea is looking for potential 
partners worldwide under a 
distribution services agreement. 
The company holds over 200 
Dead Sea products and exports 
to more than 70 countries (such 
as USA, France and Italy) all 

around the globe.  Products 
based on the Dead Sea’s 
vitamins and minerals, help to 
assist in achieving the refreshed, 
rejuvenated and healthy skin 
appearance.
Ref:  BOIL20161222001

Poland
Specialist in 
manufacturing 
custom-made furniture and 
other wooden products offers 
doors, tables, wardrobes, beds, 
shutter, stairs etc. The firm uses 
domestic and exotic wood of 
only the highest quality. They are 
interested in establishing a long-
term cooperation in a form of 
subcontracting with companies 
from construction sector, 
furniture stores and distributors. 
Ref: BOPL20170105002

Lithuania
Company with more 
than 15 years of activity 
as trade intermediary of chemical 
products for construction and 
restoration wants to broaden 
their assortment. Therefore, they 
are offering trade intermediary 
services to manufacturers and 
suppliers of paints and varnishes, 
wood preservatives /coatings, 
protection and restoration 
materials from Austria, Finland, 
Germany, Italy and Netherlands 
under a commercial agency 
agreement or distribution 
services agreement.
Ref: BRLT20170228002

Afghan sound

Nasir Qasimi, chief executive of Balkh Chamber of Commerce in the 
north of Afghanistan, visited the LCCI last month. Balkh province 
is favoured as a business centre, not least because of its mineral 
resources and the region’s relative stability and security.
www.balkhcci.org.af
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Mediate your disputes 
early – and save a fortune 
Businesses  should  be aware that the court fees currently required 
to issue money claims in the Courts are astronomic – some would 
say egregious. In case you are not up-to-date, here are the Court 
fees that are required simply to issue a money claim:

Value of claims above £5,000	 Court fee
£5,000	-	£10,000	 £455
£10,000	-	£100,000	 £500	-	£5,000	(5%	of	the	claim)
£100,000	-	£200,000	 £5,000	-	£10,000	(5%	of	the	claim)
Over	£200,000	 £10,000

On top of the Court fees, litigation 
will involve lawyers’ fees and 
further Court fees for applications 
and hearings.  
There is another way. 
Try to nip business disputes 
in the bud.  If they cannot be 
resolved by discussions between 
the parties, then is the time to 
consider mediation.  This is the 
now well-known form of alternative 
dispute resolution (ADR) where a 
neutral third party (the Mediator) 
assists the parties to come to an 
agreement settling their dispute on 
terms which each finds acceptable.   
All parties involved in litigation must 
now consider ADR, particularly 
mediation, before a case can get 
to a Court hearing.  However, by 
then mountains of cash may well 
have been spent on Court fees 
and lawyers, and possibly experts.

If the parties to a dispute can 
agree that it should be referred 
to mediation at an early stage, 
there is the real prospect that a 
resolution of the dispute can be 
achieved, without getting involved 
in litigation at all.  The only 
condition is that both parties must 
know sufficient about the facts 
and circumstances of the dispute 
to enable them to identify the real 
issues that need to be addressed.  
A mediation can be arranged 
quickly, if necessary, and will not 
take longer than a day. Compare 
then the fees likely to be payable 
for the services of an experienced 
mediator, with the Court fees set 
out above.
A mediator’s fees are charged per 
party for preparing the case, and 
conducting the mediation over an 
eight hour day.

SPONSORED COLUMN

4-5 Gray’s Inn Square 
Gray’s Inn | London WC1R 5AH 
Switchboard: +44 (0) 20 7404 5252
clerks@4-5.co.uk

Richard Price QC
 Richard brings to mediation over 40 years’ 

experience in litigating commercial, entertainment 
and media, defamation, professional negligence, 
property and construction and other disputes. 

Accredited as a mediator by CEDR in 1997, he offers a relaxed, realistic, 
sensible and informed approach to the mediation of all types of 
disputes. He is one of the most experienced barrister mediators 
recognised by the Bar Council and mediates round the country.

Listed as a leading mediator in Chambers & Partners, who described him 
as having a “calm manner that leads you towards a settlement.”

Remember, if the mediation achieves a settlement, which it does in 
the majority of cases, all the expenses of litigation will be avoided.
Take the litigation costs out of business dispute resolution – mediate 
early, and before the costs of litigation have crippled your business.

Value of claims above £5,000 Mediator’s fee (on average)
Up	to	£100,000	 Up	to	£1,250	per	party
Up	to	£500,000	 Up	to	£1,750	per	party
Up	to	£1m	 Up	to	£2,250	per	party
Above	£1m	 Negotiable

[Click/tap for more info]
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Catalonia and the Industrial 
Internet of Things
In October this year Barcelona 
will host the IoT Solutions 
World Congress, the leading 
event that links the Internet of 
Things with industry.

After mechanisation of pro-
duction by steam power; 
mass production thanks 

to electricity; and the digital revo-
lution and electronics enabling an 
increased automation of produc-
tion processes, we now have intelli-
gent industry. Industry 4.0 revolves 
around the concept of the intelligent 
factory, one with all its processes 
computerised, digitised and con-
nected, and which interact and work 
more independently, thanks to ICT.

Industry 4.0 transforms design, 
production systems and products 
themselves. It creates new business 
models and has an impact on de-
mand – mass customisation, om-
nichannel access to products and 
services, predictive knowledge of 
consumer habits, mass access to 
information. Manufacturing goes 
from having individual automated 
parts to fully integrated automated 
installations that communicate with 
each other. Data is gathered and an-
alysed between machines to make 
processes both faster and more flex-
ible and efficient to produce higher 
quality goods at lower costs. This 
increases productivity, promotes in-
dustrial growth, modifies the profile 
of the workforce and redefines the 
dynamics of global competitiveness 
in companies and regions.

The Industrial Internet of Things 
decentralises the analysis and de-
cision-making and allows for re-
al-time responses. They are basically 
devices enriched by programming 

that communicate and interact be-
tween themselves and the central 
controllers. The data generated by 
these interactions provides oppor-
tunity for analysis and decision 
making in real time to move towards 
optimising production and energy 
savings. In recent years the amount 
of data stored has grown significant-
ly. This trend will increase. In 2003 
there were only 500 million world-
wide Internet-connected devices. 
Today there are an estimated 15 
billion connected devices with the 
figure expected  to be 50 billion in 
2020.

Industry 4.0 
The Mediterranean region of Cat-

alonia has two significant assets that 
are key to Industry 4.0 development. 
On the one hand, there is strong in-
dustrial muscle, with industry rep-
resenting up to 20% of Catalonia’s 
GDP and being one of the biggest 
industrial clusters in Europe. On 

the other, Catalonia 
has a powerful ICT 
sector, with a strong 
consumer electron-
ics sector and a highly competitive 
software development industry. 
With 23 per cent of the ICT com-
panies in Spain, the Catalan power-
house offers a dynamic, innovative 
and thriving ecosystem that is en-
hancing mobile technologies linked 
to traditional sectors.

There are many examples of com-
panies adopting 4.0 technologies 
in Catalonia. Automotive manu-
facturer SEAT  has incorporated a 

smart logistics management sys-
tem. HP has set up its worldwide 3D 
printing division in Catalonia.  Ef-
fitronix  has developed MICO24, a 
new system for real-time monitor-
ing and controlling based in pre-
dictive maintenance.  Catalan com-
pany Worldsensing  has become a 
worldwide reference in developing 
technology for traffic light control, 
smart garages and public safety. Av-
inent  has developed a production 
system of personalised dental im-
plants and prosthetics. 

Developing
Technology and research centres 

are also developing technologies re-
lated to Industry 4.0: Eurecat, Leitat, 
Computer Vision Centre, Centre 
Tecnològic de Telecomunicacions 
de Catalunya, CITCEA (UPC), etc. 
Special mention must be made of 
the creation of a Centre of Excel-
lence in Big Data, headed by Eure-
cat, with the support of Oracle, the 
Catalan Government and the Barce-

lona City Council, aimed at build-
ing, evolving, bringing together and 
making available to businesses dif-
ferential tools, datasets and Big Data 
infrastructure. 

Digital 
entrepreneurship

Key elements of this dynamic 
IoT ecosystem also include solid 
university studies in the field, spac-
es for experimentation (Catalonia 
SmartLab), a powerful hub of digital 
entrepreneurship and benchmark 
events and congresses. Evidence 
of Barcelona being at the centre of 
this industrial revolution is the fact 
that it hosts the IoT Solutions World 
Congress, the leading internation-
al event that links the Internet of 
Things with industry. 

The event is organised in part-
nership with the Industrial Internet 
Consortium, the Industrial IoT or-
ganisation founded by AT&T, Cisco, 
General Electric, IBM, and Intel to 
bring together organisations and 
technology with the goal of accel-
erating the growth, adoption, and 
widespread use of industrial IoT. 
The intense activity registered dur-
ing the three-day conference in its 
previous editions has already made 
it one of the major international 
platforms promoting this new tech-
nology sector. The conference offers 
a highly international environment 
with more than 10,000 visitors and 
focuses on IoT solutions in seven 
dedicated areas: manufacturing, 
healthcare, energy & utilities, trans-
portation & logistics, smart cities, 
agriculture, and retail.

The IoT Solutions World Congress 
2017, 3-5 October, will join 
IoT providers with industry in 
order to help the latter increase 
productivity via this disruptive 
technology. From the London 
office and in collaboration with 
key local partners, Catalonia 
Trade & Investment is organising 
a delegation of British companies 
with interest in the IoT 
technologies and invites London 
Chamber of Commerce and 
Industry members to join. 
www.catalonia.com 

International April 201718

Investment 
in Nepal
Senior Nepalese Industry Minister 
Rt. Hon. Mr. Nabindra Raj Joshi was 
a visitor to LCCI last month shortly 
after playing a key role in the 
recent Nepal Investment Summit 
in Kathmandu where US$15 
billion was pledged for investment.

http://www.catalonia.com


Celebrating the strength 
of UK-Irish trade relations
With trade between the 

UK and Ireland exceed-
ing €1 billion per week 

and supporting over 200,000 jobs 
in each country, Ireland is the UK’s 
main trading partner. Last month, 
under the auspices of St Patrick’s 
Day, leading figures from the 
business and political community 
joined up to celebrate the ongoing 
and future trade relationships be-
tween the two countries. 

Ireland has just achieved a top 
10 ranking within the 2017 Glob-
al Entrepreneurship Development 
Index, and the UK looks to build 
on its strong exporting ties with 
the innovative country as it enters 
its new economic chapter. 

Ambition
 At an event in London hosted 

by Enterprise Ireland, guest com-

panies included Deutsche Bank 
and Microsoft – both investors in 
Ireland – and Education and Skills 
Minister Richard Bruton (previ-
ously Enterprise Minister) and 
Kevin Sherry, chief executive of 

Enterprise Ireland, both advocated 
a continuation of the strong rela-
tionship between UK and Ireland. 
Sherry said “In light of Article 50, 
we are even more determined to 
uphold our strong trade relations 

and help Irish companies deepen 
their collaboration with the UK.”

Partner
Named the best country in the 

Eurozone for doing business in 
Forbes magazine, Ireland is the 
UK’s main trading partner. With 
the UK noted as the largest export 
market for Irish owned compa-
nies, 37 per cent of all exports by 
Enterprise Ireland client compa-
nies come to the UK.   As Britain 
enters its new economic chapter, 
Ireland will continue to be an im-
portant trading partner.

Ireland’s young workforce con-
tinues to drive the isle’s innovative 
industries forward in an increas-
ingly competitive trading environ-
ment.

 
 www.enterprise-ireland.com
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“With the UK noted 
as the largest export 
market for Irish 
owned companies, 
37 per cent of all 
exports by 
Enterprise Ireland 
client companies 
come to the UK.”

Richard Bruton

49 Britton Street, Farringdon, London, EC1M 5UL | Tel: 020 3740 3726  Email: enquiries@specterpartnership.co.uk.
The Specter Partnership is authorised and regulated by the Solicitors Regulation Authority (SRA No: 61942).

You may have received poor advice from:
   A Solicitor or Barrister
   A Financial Advisor
   An Insurance Broker or an Appointed Representative 
   An Accountant 
   A Bank

www.specterpartnership.co.uk

To discuss your case today call 

020 3740 3726

If you have suffered loss in the last 6 years as a result of poor advice 
you may be entitled to claim compensation.

[Click/tap for more info]
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Brexit – the logistical challenges

Triggering Article 50 has 
transformed Brexit from an 
ideological concept into a 

concrete reality with practical con-
sequences. The implications of leav-
ing the single market that have been 
overlooked, or at least downplayed, 
include the many regulatory pro-
cedures and technological systems 
that have kept import and exports 
flowing between the UK and our EU 
partners. These will be now subject 
to a massive restructuring which is 
unparalleled in our recent history.

Surprise
The UK’s Customs Code has been 

long harmonised with the Brussels 
nomenclature, the most recent de-
velopment being the Union Cus-
toms Code (UCC) that came into 
force in May 2016, seven weeks 
before the UK voted to leave the 
EU and, it now seems certain, the 
European Customs Union. The ref-
erendum result caught HMRC by 
surprise as they were working in a 
totally different direction, that of 
closer integration with the EU.

Understandably, many people 
have no idea how border control 
works and how goods end up in their 
possession, in their homes and lives. 
They see trucks and containers on 
motorways and couriers arriving at 
the doorstep with their latest inter-
net purchases but few realise that the 
process is part of a highly-systemised 
set of EU-wide procedures that have 
been woven into the fabric of the 
single market. We have a shared no-
menclature – everything has a classi-
fication known as a commodity code, 
from the most minute and seemingly 
insignificant item such as bath tap 
right up to a massive 747 aeroplane.

This is all codified and referenced 
in the UK Customs tariff, a huge 
manual in three volumes that lists 
rates of duty for many thousands of 
commodities which drill down to 
multiple sub-headings in the finest 
detail. The IT system that process-
es the millions of items hitting our 

shores is the Customs Handling of 
Import and Export system – CHIEF 
– which is primarily used to process 
goods coming from outside the EU. 
But taking back control of our bor-
ders also inevitably requires taking 
back control of imports from Eu-
rope which have long been exempt 
from frontier clearance or are sub-
ject to minimal regulatory obstacles. 
This is now all going to change and 
HMRC have wisely decided that 
CHIEF is not up to this Herculean 
task and has to be replaced.

Control
But how to replace an IT system 

that has worked well for many years 
with one that must be programmed 
to deal with a trading arrangement 
that has not been defined and may 
well be agreed at the final hour of 
the final day? And will specific sec-
tors of the economy be exempt from 
border control because it is in the 
economic interest of both the EU 
and the UK to allow the free move-

ment of certain goods? 
One of the Brexiteer’s key ar-

guments has been that realpolitik 
will prevail because economic and 
political interests go hand in hand. 
Perhaps so, but the withdrawal of 
the UK from the single market will 
make the situation more complex. 
Think back to the Millennium 2K 
bug in 2000 when the addition of 
an innocuous digit caused global 
panic in the IT industry. Rewriting a 
whole system that has to accommo-
date massive, and yet to be defined, 
changes is on a different quantum 
level. And to complicate matters 
further, most freight companies use 
third party software such as Sequoia 
and Descartes to access CHIEF, in-
tegrating Customs procedures with 
full blown forwarding software and 
links to accounting packages. The 
changes that are coming cannot be 
reverse-engineered. A new IT sys-
tem of this magnitude can take years 
to design, debug and test in sandbox 
mode, and that is with a clear set of 
objectives that seem to be lacking.

Cherry picking
So what could keep the UK show 

on the road? Ironically the system 
that would probably be the fall-back 
mechanism is the EU’s own Customs 
Code which is currently the law in 
the UK and would continue to be 
adopted after we have left the single 
market, along the lines of the Great 
Repeal Bill. With Brexit, the regula-
tory environment which requires the 

UK to comply with all of the UCC is 
no longer subject to the imperium of 
Brussels and so in theory we can de-
cide what bits of the code we like ... 
and then use, amend, ignore or dis-
card as appropriate. This is precisely 
the cherry picking that induces apo-
plectic fits in many in Brussels who 
see the European ideal as a summum 
bonum, an ultimate truth. 

Adopting the UCC may appear 
unpalatable to some but the alterna-
tives are dire. There is not the physi-
cal capacity or space to handle Cus-
toms clearance at Dover, the UK’s 
busiest port which operates on a 40 
minute turnaround. Congestion, 
many fear, would bring the UK’s 
economy to a standstill. 

One possible solution would be 
for logistics operators to be giv-
en inland clearance depot status 
alongside a reporting system for 
VAT along the lines of the Export 
European Sales List to HMRC. Oth-
erwise not only would the goods 
cease to flow but so would the rev-
enue from VAT and taxes which the 
government will need to help pay 
for the Brexit process. It may just 
be that when the UK does leave the 
single market, Customs procedures 
may be plus ca Brexit, the more it 
looks and feels remarkably the same.

Paul Bartholomew is managing 
director of Freight Metric and 
a specialist on logistics and the 
Brexit effect 
www.freightmetric.co.uk
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by Paul Bartholomew

“Many people have 
no idea how border 
control works and 
how goods end up 
in their possession, 
in their homes  
and lives.”

http://www.freightmetric.co.uk


Collaborative Innovation
How a London University is supporting 
London’s SME businesses to grow.

THE UK has some of the greatest 
businesses and brands including 
the brand of being British. This 
is very true of London which is 
admired across the Globe for 
leading in so many areas. If the 
UK and London are to remain 
world leaders we need to ensure 
that the Small and Medium sized 
businesses, the driver of 99% of 
the economy, get the support they 
need to thrive and grow.

At Brunel University London we 
recognise that there is a wealth 
of experience in Universities that 
is not being accessed by the SME 
sector because finding who to talk 
to within a large University is a 
time consuming and often fruitless 
task. When you do connect will 
they understand the type of help 
an SME needs or will it all be too 
academic and expensive?

Co-Innovate, jointly funded 
by Brunel University London 
and the European Regional 
Development Fund, was 

established by Brunel to give 
an easy access point to the 
University for London’s SMEs. 
We are resourced to look with 
you at your issues and challenges 
and to help turn them into 
opportunities. Having identified 
the real issue we work with you 
to develop a project brief which 
is then brokered through to the 
appropriate resource. This could 
be an Undergraduate Student, 
Masters Student, a team of 
Students, all supervised with 
academic oversight. Where the 

project is of special interest this 
may attract direct academic 
involvement. All projects have 
access to world class research 
materials, workshops and 
prototyping equipment and may 
last for one month or could last 
as long as 400 hours of working 
time.

For us this is about a two way 
transfer of knowledge. To do this 
the Co-Innovate specialists remain 
engaged throughout the process 
to ensure that the project aims 
are met and the desired gains 

achieved.  With most projects 
involving no cost to the business 
apart from any traveling costs or 
raw materials, which are agreed in 
advance, it is very cost effective.

The European Regional 
Development Fund supports this 
activity to see business growth 
and an increase in employment 
opportunities in London.

i  We invite you to come and 
explore these opportunities with 
us and see if together we can take 
your business forward.

ADVERTORIAL

File: 223476-3-17LBM Brunel Uni
Ad size: A4 1/2L (185mm wide x 130mm high)

Connecting with businesses for innovation excellence

Are you a London SME with an 
Innovation Challenge?

Can Brunel University London help 
you to meet this Challenge?

Come and explore opportunities

For more information:
Email: co-innovate@brunel.ac.uk
Website: co-innovate.brunel.ac.uk
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*Members are welcome to bring a non-member guest to a Changing Places/Cereal 
Networking event.  Please note that non-member guests are only able to attend 
one Changing Places/Cereal Networking event per year.  If they wish to attend 
more than this they will need to join the London Chamber of Commerce.

How to book your place(s) at a London Chamber 
of Commerce event
Visit londonchamber.co.uk/events to book your place/s on any of 
the above events following the instructions below.
• For ticket fee events use our online booking facility or download 

and complete a booking form and fax or post it to us with your 
payment.  All prices are inclusive of VAT

• For free events book by following the instructions under each 
event’s entry on our online events diary

April 2017

04/04/17 Time 09.30-11.00  LOCAL MEMBERS AND NON-MEMBERS

Maximise Your Membership
Venue: Jurys Inn, Wellesley Road, Croydon CR0 9XY
Nearest station: East Croydon
Local Member, Member’s Guest and Non-member: 
Complimentary
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran@londonchamber.co.uk

05/04/17 Time 12.30-14.30 ALL MEMBERS 

Time To Talk Business
Venue: The Knowledge Dock, 
University of East London, 4-6 
University Way, London E16 2RD
Nearest station: Cyprus
Patron Member, Premier Plus Member, Local Member and 
Member’s Guest: Complimentary
Contact: Samantha Shepherd Tel: 020 7203 1965
Email: sshepherd@londonchamber.co.uk

05/04/17 Time 14.00-17.00 ALL MEMBERS AND NON-MEMBERS

Doing Business in South Korea
Venue: Asia House, 63 New Cavendish Street, 
London W1G 7LP
Nearest stations: Oxford Circus and Regent’s 
Park
Patron Member and Premier Plus 
Member: £10.00
Local Member and Non-member: £15.00
Contact: Enea Desideri Tel: 020 7203 1822
Email: edesideri@londonchamber.co.uk 

19/04/17 Time 11.00-11.45  LOCAL MEMBERS AND NON-MEMBERS

Maximise Your Membership
Venue: Crowne Plaza Ealing, Western Avenue, Hanger 
Lane Gyratory, Ealing, London W5 1HG
Nearest station: Hanger Lane
Local Member, Member’s Guest and Non-member: 
Complimentary
Contact: Donna Subero Tel: 020 7556 2394
Email: dsubero@londonchamber.co.uk

19/04/17 Time 12.00-14.00  ALL MEMBERS 

Connect 4 Lunch
Venue: Crowne Plaza Ealing, Western Avenue, Hanger 
Lane Gyratory, Ealing, London W5 1HG
Nearest station: Hanger Lane
Patron Member, Premier Plus Member, Local Member 
and Member’s Guest: Complimentary
Contact: Donna Subero Tel: 020 7556 2394
Email: dsubero@londonchamber.co.uk

20/04/17 Time 12.00-14.00  MEMBERS AND NON-MEMBERS

Changing Places Lunchtime Networking
Venue: Druces LLP, Suite 425, Salisbury House London Wall, 
London EC2M 5PS
Nearest station: Moorgate and Liverpool Street
Sponsored by: Travelers
Patron Member, Premier Plus Member 
and Member’s Guest: Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

25/04/17 Time 19.00-23.30  MEMBERS AND NON-MEMBERS

Asian Business Association (ABA) Dinner with guest speaker 
Rt Hon Dr Liam Fox MP, Secretary of State, Department for 
International Trade & President of the Board of Trade
Venue: The Savoy, Strand, London WC2R 0EU
Sponsored by: Heathrow
INDIVIDUAL PLACES
Patron and Premier Plus Member: 
£180.00
Local Member: £210.00
Non-member: £238.80
TABLE OF 10
Patron and Premier Plus Member: £1,800.00
Local Member: £2,100.00
Non-member: £2,388.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

26/04/17 Time 09.30-11.00 LOCAL MEMBERS AND NON-MEMBERS 

Maximise Your Membership 
Venue: Hilton London Canary Wharf, 
South Quay, London E14 9SH
Nearest station: South Quay
Local Member, Member’s Guest and Non-member: Complimentary
Contact: Samantha Shepherd Tel: 020 7203 1965
Email: sshepherd@londonchamber.co.uk

26/04/17 Time 16.00-18.00  ALL MEMBERS

Afternoon Tea and Networking
Venue: Little Cake Ltd, 5-6 Hanger Green,  
London W5 3EL
Nearest station: Park Royal
Patron Member, Premier Plus Member, Local Member 
and Member’s Guest £15.00 
Contact: Donna Subero Tel: 020 7556 2394
Email: dsubero@londonchamber.co.uk

26/04/17 Time 18.00-20.30  MEMBERS AND NON-MEMBERS

LCCI PA Club Showcase Evening 
Venue: Grange Tower Bridge Hotel,  
45 Prescot Street, London E1 8GP
Nearest station: Tower Hill and Aldgate
PAs, EAs, Office Managers and Event Organisers only
Contact: LCCI PA Club Team Tel: 020 7203 1700
Email: lccipaclub@londonchamber.co.uk

mailto:lsaran@londonchamber.co.uk
mailto:sshepherd@londonchamber.co.uk
mailto:edesideri@londonchamber.co.uk
mailto:dsubero@londonchamber.co.uk
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27/04/17 Time 18.00-20.00 ALL MEMBERS

The Grapevine Network
Venue: Start Up Croydon, Weatherhill House, New 
South Quarter, 23 Whitestone Way, Croydon CR0 4WF
Nearest station: East Croydon
Patron Member, Premier Plus Member, Local 
Member and Member’s Guest: Complimentary
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran@londonchamber.co.uk

May 2017

03/05/17 Time 08.15-10.00 PATRON AND PREMIER PLUS MEMBERS

Property and Construction Breakfast Club with guest speaker 
Niccolò Barattieri, Chief Executive Officer, Northacre
Venue: CBRE, Henrietta House, Henrietta 
Place, London W1G 0NB
Nearest station: Bond Street
Sponsored by: Bond Bryan Architects, 
CBRE and Willmott Dixon Interiors
Patron Member, Premier Plus Member and 
Member’s Guests: £45.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk
 
 

03/05/17 Time 09.30-17.20 ALL MEMBERS AND NON MEMBERS

United Nations Business Clinics 
Venue: London Chamber of Commerce and 
Industry, 33 Queen Street, London EC4R 1AP
Nearest stations: Mansion House, Cannon Street 
and Bank
Patron Member, Premier Plus Member, Local 
Member and Non-member: Complimentary
Contact: Vanessa Vlotides Tel: 020 7203 1838
Email: vvlotides@londonchamber.co.uk 

03/05/17 Time 12.30-14.30 ALL MEMBERS 

Time To Talk Business
Venue: Coventry University London 
Campus, University House, 109-117 
Middlesex Street, London E1 7JF
Nearest station: Liverpool Street
Patron Member, Premier Plus Member, Local Member and 
Member’s Guest: Complimentary
Contact: Samantha Shepherd Tel: 020 7203 1965
Email: sshepherd@londonchamber.co.uk

05/05/17 Time 11.00-18.00 PATRON AND PREMIER PLUS MEMBERS

Spring Cricket Day at the Kia Oval - Royal London One Day 
Cup, Surrey vs Middlesex
Venue: The Kia Oval, Surrey County Cricket Club, Kennington, 
London SE11 5SS
Nearest station: Oval
Patron Member, Premier Plus Member and Member’s Guests: 
£39.60
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

09/05/17 Time All Day  ALL MEMBERS AND NON MEMBERS

The 4th annual UK-Nigeria Summit – The Journey Ahead
Venue: The Royal Horseguards Hotel, 2 Whitehall Court, Whitehall, 
London SW1A 2EJ
Nearest station: Embankment 
Patron Member and Premier Plus Member: £150.00
Local Member and Non-member: £200.00
Contact: Ruma Deb Tel: 020 7203 1949
Email: rdeb@londonchamber.co.uk
 
10/05/17 Time 08.00-10.00 PATRON AND PREMIER PLUS MEMBERS

Cereal Networking
The Drift Bar, 110 Bishopsgate, London EC2N 4AY
Nearest stations: Liverpool Street and Aldgate
Sponsored by: Qatar Airways and Scottish 
Widows
Patron Member, Premier Plus Member and 
Member’s Guest: Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk 

10/05/17 Time 08.30-10.30  MEMBERS AND NON-MEMBERS

London City Airport Expansion 
Plans and the Opportunities for 
East London Businesses
Guest Speaker Rachel Ness, 
Director of Planning and Strategy, London City Airport
Venue: Holiday Inn Express London – ExCeL,1018 Dockside Road, 
London E16 2FQ
Nearest station: Royal Albert
Patron Member, Premier Plus Member and Local Member: £15.00
Non-member: £15.00
Please note this event is exclusively for business based in East London
Contact: Annabel Fogden Tel: 020 7556 2389
Email: afogden@londonchamber.co.uk

10/05/17 Time 12.00-14.00  ALL MEMBERS AND NON-MEMBERS

Lunch Reception with the new Mayor of Ealing
Venue: Monty’s of London, 1 The Mall, Ealing,  
London W5 2PJ
Nearest station: Ealing Broadway
Patron Member, Premier Plus Member, Local Member 
and Member’s Guest £22.00
Non-member: £46.00
Contact: Donna Subero Tel: 020 7556 2394
Email: dsubero@londonchamber.co.uk

11/05/17 Time 12.00-14.00 ALL MEMBERS

Let’s Talk Business Hosted Lunch
Venue: Ponte Nuovo, 86-88 High Street, Croydon 
CR0 1NA
Nearest station: East Croydon
Patron Member, Premier Plus Member,  
Local Member and Member’s Guest: £23.00
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran@londonchamber.co.uk

mailto:lsaran@londonchamber.co.uk
mailto:vvlotides@londonchamber.co.uk
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16/05/17 Time 18.00-20.00 ALL MEMBERS

Changing Places Evening Networking
Hosted by: Free 2 Learn
Venue: The Koppel Project, 93 Baker Street, 
London W1U 6RL
Nearest station: Baker Street
Sponsored by: BCM London
Patron Member, Premier Plus Member, Local Member and 
Member’s Guest: Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk 

17/05/17 Time 12.00-14.00  ALL MEMBERS 

Connect 4 Lunch 
Venue: Queens Wharf, 20 St. James Street, London 
W6 9RW
Nearest station: Hammersmith
Patron Member, Premier Plus Member, Local 
Member and Member’s Guest: Complimentary
Contact: Donna Subero Tel: 020 7556 2394
Email: dsubero@londonchamber.co.uk

18/05/17 Time 18.00-20.00 ALL MEMBERS

Cheese and Wine Evening 
Venue: HSBC Commercial Centre, 184 High Street 
Level 1, 9 Wellesley Road, Croydon CR9 2AA
Nearest station: East Croydon
Patron Member, Premier Plus Member,  
Local Member and Member’s Guest: £12.00
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran@londonchamber.co.uk

25/05/17 Time 12.00-14.00 ALL MEMBERS

The Grapevine Network
Venue: AMP House, Dingwall Road, Croydon CR0 2LX
Nearest station: East Croydon
Patron Member, Premier Plus Member, Local 
Member and Member’s Guest: Complimentary
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran@londonchamber.co.uk

June 2017

02/06/17 Time 09.30-15.00 PATRON AND PREMIER PLUS MEMBERS

Clay Pigeon Shooting
Venue: Holland & Holland Shooting Grounds, Ducks Hill Road, 
Northwood, Middlesex HA6 2ST
Nearest station: Northwood
Patron Member, Premier Plus Member and Member’s Guests: 
£198.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

06/06/17 Time 09.30-11.00  LOCAL MEMBERS AND NON-MEMBERS

Maximise Your Membership
Venue: Jurys Inn, Wellesley Road, Croydon CR0 9XY
Nearest station: East Croydon
Local Member, Member’s Guest and Non-member: 
Complimentary
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran@londonchamber.co.uk

08/06/17 Time 18.00-20.00 ALL MEMBERS

Property and Construction Summer Reception with guest 
speakers: Tony Pidgley CBE, President, London Chamber of 
Commerce and Industry (LCCI) and Chairman, The Berkeley 
Group Plc and Cllr Darren Rodwell, 
Leader of the Council, London Borough 
of Barking and Dagenham 
Venue: Central London location TBC
Sponsored by: Bond Bryan Architects,  
CBRE and Willmott Dixon Interiors
Patron Member, Premier Plus Member and 
their guests: £99.60
Local Members and their guests: £138.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

12/06/17 Time 09.00-12.00 ALL MEMBERS AND NON MEMBERS

Incoterms Training Course 
Venue: Central London venue tbc 
Patron Member, Premier Plus Member, Local 
Member and Non-member: Complimentary
Contact: Olivia Ronayne Tel: 020 7203 1823
Email: oronayne@londonchamber.co.uk 

14/06/17 Time 18.30-21.00  MEMBERS AND NON-MEMBERS

Prestige Reception with Harriett Baldwin MP, Minister for 
Defence Procurement 
Venue: Central London venue to be confirmed upon registration
Patron and Premier Plus Member: £99.60
Local Member: £138.00
Non-member: £174.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

29/06/17 Time 12.00-14.00 ALL MEMBERS

The Grapevine Network
Venue: Best Western Plus London, Croydon Hotel, 
2 Dunheved Road South, Thornton Heath CR7 6AD
Nearest station: West Croydon
Patron Member, Premier Plus Member, Local 
Member and Member’s Guest: Complimentary
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran@londonchamber.co.uk

29/06/17 Time 12.00-14.00  MEMBERS AND NON-MEMBERS

Changing Places Lunchtime Networking
Venue: University of Liverpool in London (ULiL), 
33 Finsbury Square, London EC2A 1AG
Nearest station: Moorgate
Sponsored by: BCM London
Patron Member, Premier Plus Member and Member’s Guest: 
Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

How to book your place(s) at a London Chamber 
of Commerce event
Visit londonchamber.co.uk/events to book your place/s on any of 
the above events following the instructions below.
• For ticket fee events use our online booking facility or download 

and complete a booking form and fax or post it to us with your 
payment.  All prices are inclusive of VAT

• For free events book by following the instructions under each 
event’s entry on our online events diary
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n Cereal Networking 
Aimed at members from a variety 
of different business sectors 
and companies, ranging from 
SMEs to the big corporates, 
the next breakfast will take 
place on Wednesday 10 May 
from 8.00am – 10.00am at 
The Drift. Sponsored by Qatar 
Airways and Scottish Widows, 
this complimentary event is 
exclusively open to Patron and 
Premier Plus members only.  

n Spring Cricket Day
Join the LCCI team and watch 
Surrey vs Middlesex in the 
Royal London One Day Cup on 
Friday 5 May at The Kia Oval. 

Guests will receive three drinks 
per person and a light snack 
at this fun and informal day.  
Open to Patron and Premier 
Plus and their guests at £39.60 
per person inclusive of VAT.

n Asian Business Association 
(ABA) Dinner
Rt Hon Liam Fox MP, Secretary 
of State, Department for 
International Trade will be our 
guest speaker at the ABA Dinner 
on Tuesday 
25 April at 
The Savoy. 
Over 200 
guests 
will be in 
attendance 
to enjoy 
the black 
tie dinner 
which is 
co-sponsored by Heathrow. 
There is limited availability, 
tickets start at £180.00 
inclusive of VAT per person.

n Clay Pigeon Shooting
Join members and guests at 
Holland & Holland Shooting 
Grounds for a fun and exciting 
day of clay pigeon shooting 
on Friday 2 June from 9.30am 
– 3.00pm. The event can be 
enjoyed by both novice and 
experienced guests and is the 
perfect way to network and 
entertain clients in an informal 
setting. Open to Patron and 
Premier Plus members and their 
guests at £198.00 per person 
inclusive of VAT. 

n Summer Party
Westminster Abbey Gardens will 
provide the perfect setting for this 
year’s Summer Party taking place 
on Thursday 6 July. Co-sponsored 
by South Essex College, an 
evening of networking in this 
exclusive venue in the heart of 
Westminster. Tickets start at 
£99.60 inclusive of VAT for Patron 
and Premier Plus members.

n Changing Places Lunchtime 
Networking
The next networking reception 
will be hosted by Druces LLP on 
Thursday 20 April from 12.00pm 
- 2.00pm. Sponsored by Travelers, 
this complimentary event is 
open to Patron and Premier Plus 
members only.

n Annual Golf Day
Book now for the LCCI golf day 
on Thursday 13 July at Royal 
Blackheath Golf Club. Guests 
will enjoy a day of high-level 
networking and 18 holes at the 
oldest golf course in England. 
Breakfast, refreshments and a 
post-round meal will be provided.  
The day is open to all members 
with prices starting at £139.20 
inclusive of VAT per person.

LCCI events highlights

We help more than 
1,500 owners sell their
businesses every month

www.BusinessesForSale.com/sell
Free trial available

Sell online now 

James Holden

Former owner of luxury 

toddler shoe brand business

“Within days of posting I had lots 
of interest from real buyers and 
within a few weeks I had sold the 

business. Incredible!”

BORN OUT of one man’s 
need to sell a business, 
BusinessesForSale. com started in 
the mid-1990s as an online bulletin 
board.

Since those early days 
BusinessesForSale. com has grown 
into a truly global service that 
connects over a million business 
buyers and sellers each and 
every month.

For 20 years the site has 
been helping business brokers 
and private sellers market 
their listings. From cafes to 
construction businesses, some 
of the most exciting business 
opportunities have included 
the makers of Big Ben’s clock, 
a Chinese toll road, a crocodile 
farm in Thailand and even a 
tropical island!

Natalie Greenfield bought an 
online gardening business after 
finding it listed in 2008 and then 
used BusinessesForSale. com to 
sell it in 2010.

She says, “Because 
we found Plantabox on 
BusinessesForSale. com that 
was our reason to go back to 
it. As far as I can recall it was 
easy to use, easy to enter all the 
information.”

Tim Warner sold one of the 
branches of his education 
business Educ8 and liked the 
site so much he went back to list 
a second business for sale.

Tim says, “We used it again, 
because we had another business 
for sale. I did dip my toe in the 
water and try an alternative site 
and we had very few enquiries 
come back from it.”

The site lists over 68,000 
business opportunities in 130 
countries. 

i  Sell online now:  
www.BusinessesForSale.com/sell
Free trial available

Business for sale?
“It took 
approximately 3-4 
months before we 
had a buyer and 
in that time we 
had around 10-15 
email enquiries 
via the site.”
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After 70 hours of debate, 
both Houses of Parliament 
passed The European Un-

ion (Notification of Withdrawal) 
Bill on Monday 13 March. Earlier 
in the day, the Commons backed 
the government in rejecting the 
two Lords amendments to the Bill 
– guaranteeing the rights of EU 
nationals and legislating for a final 
parliamentary vote on any Brexit 
deal – by majorities of 48 and 45 
respectively. A predicted Conserv-
ative backbench rebellion failed to 
materialise; there were a few ab-
stentions on both votes but only 
two government backbenchers 
(Alex Chalk MP and Tania Mathi-
as MP) defied the whip on the first 
vote. None did so on the second 
vote.

The Article 50 Bill passes: How 
MPs and peers voted on the 
Lords Amendments
n http://brexitcentral.com/article-
50-bill-passes-every-mp-voted-
amendments/
On Thursday 16 March, The Eu-
ropean Union (Notification of 
Withdrawal) Bill was given Royal 
Assent –  it is now the European 
Union (Notification of Withdraw-
al) Act. This means that the Prime 
Minister, Theresa May MP, now 
has the power to begin formal 
talks for the UK to leave the Euro-
pean Union (EU). The Prime Min-
ister will notify Brussels by the end 
of March that the UK is leaving the 
EU, beginning the two-year count-
down to Brexit. The intention is to 
conclude the negotiations by 2019, 
before the General Election a year 
later.

Queen gives royal assent to 
Article 50 Bill, clearing way for 
Theresa May to start European 
Union exit talks 
n http://www.telegraph.co.uk/
news/2017/03/16/queen-give-
royal-assent-article-50-bill-clearing-
way-theresa/

Brexit: Queen gives Royal 
Assent to Article 50 bill
n http://www.bbc.co.uk/news/uk-
politics-39282280

When will formal 
negotiations begin?
The Prime Minister had stated her in-
tent to begin formal talks by the end 
of March 2017. However, senior Eu-
ropean diplomats have stated that the 
talks are unlikely to start until June. 
This delay would reduce the two-year 
negotiation period for Britain to reach 
a deal with the EU or negotiate its own 
World Trade Organisation terms to 
trade with the EU post-Brexit.

Brexit negotiations unlikely to 
start until June, EU diplomats 
say 
n https://www.theguardian.com/
politics/2017/mar/15/brexit-
negotiations-unlikely-to-start-until-
june-eu-diplomats-reveal-article-50

Will the UK have to pay 
a hefty Brexit fee?
There has been debate about the so-
called ‘divorce bill’ that the UK must 
pay when it leaves the EU. The sums 
have ranged from £15bn to €60bn to 
honour the UK’s financial commit-
ments (or £50bn when converted into 
sterling). A figure of €62bn was float-
ed recently when the EU added on a 
€2bn fine for the UK’s alleged compla-
cency about smuggling. 

Britain will have to pay Brexit 
‘divorce bill’, says Irish Prime 
Minister
n http://www.independent.co.uk/
news/uk/politics/brexit-latest-

divorce-bill-enda-kelly-article-50-
eu-council-summit-a7621346.html

Brexit: Early financial 
settlement won’t be ‘forced on 
UK’
n http://www.bbc.co.uk/news/uk-
politics-39261669

Theresa May ‘will ask EU to pay 
back our £9bn’
n http://www.thetimes.co.uk/
edition/news/may-will-ask-eu-to-
pay-back-our-9bn-vcp9nmk3z?CM
P=TNLEmail_118918_1457066

Will the government 
need to pass further 
Brexit legislation?
Parliament will need to pass at least 
seven bills to prepare the UK for life 
outside the EU, according to leaked 
Whitehall papers. Each new law, cov-
ering immigration, tax, agriculture, 
trade and customs regimes, fisheries, 
data protection and sanctions, could 
give MPs and peers an opportunity to 
influence the terms of Brexit.
Brexit faces fresh hurdles, 
leaked Whitehall papers reveal
n http://www.thetimes.co.uk/
edition/news/brexit-faces-fresh-
hurdles-leaked-whitehall-papers-
reveal-bfvdvv5q7

The seven legislative trouble 
spots
n http://www.thetimes.co.uk/
edition/news/the-legislative-
troublespots-jwn67gbgw

Deal or no deal? 
Opinions vary as to whether it is better 
to for the UK to walk away if no EU 
deal can be reached. Some have argued 
that the UK should negotiate bespoke 
agreements to protect crucial sectors 
of the UK economy, such as financial 
services and car manufacturing.

Now the legal eagles are urging 
the government to seek a 
bespoke Brexit agreement for 
the City, while warning a “no 

deal” situation would have 
serious consequences
n http://www.cityam.com/260973/
now-legal-eagles-urging-
government-seek-bespoke-brexit

BMW, UK car industry say 
Britain needs to keep tariff-free 
EU trade
n http://uk.reuters.com/article/
uk-britain-eu-may-autos-
idUKKBN1511XT

Leaving the EU without a deal 
on Brexit would be ‘perfectly 
OK’, Boris Johnson says, as Tory 
rebellion falters 

n http://www.telegraph.co.uk/
news/2017/03/12/leaving-eu-
without-deal-brexit-will-not-
apocalyptic-boris-johnson/

Liam Fox says no Brexit deal 
‘would be bad’ for UK
n http://news.sky.com/story/liam-
fox-says-10799493

UK looks to supercharge EU 
trade deals post-Brexit 
n http://www.telegraph.co.uk/
business/2017/03/12/uk-looks-
supercharge-eu-trade-deals-post-
brexit/

Brexit: Ex WTO chief Pascal 
Lamy in ‘no deal’ warning
n http://www.bbc.co.uk/news/uk-
politics-39295257
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LBM readers are invited to submit their own questions for 
responses to be published in future issues. Send them to  
Alexa Michael, LCCI’s business information executive:  
amichael@londonchamber.co.uk

Theresa May not doing her 
job by refusing to plan for ‘no 
deal’, influential Foreign Affairs 
Committee warns
n http://www.independent.co.uk/
news/uk/politics/brexit-article-
50-trigger-no-deal-foreign-affairs-
committee-theresa-may-david-
davis-wto-rules-a7624356.html

How has Brexit 
impacted on British 
business so far?
International Monetary Fund (IMF) 
head Christine Lagarde has indicat-
ed that the IMF will upgrade its UK 
growth forecasts in April, due to a 
strong performance in the global 
economy overall. Ms Lagarde said 
she was very encouraged by the UK’s 
stronger-than-expected economic 
performance. UK unemployment has 
fallen to its lowest level since 1975, at 
4.7% of the workforce (down from 
4.8% in January 2017). This can be 
taken as evidence that UK companies 
are performing strongly and are con-
fident enough to hire staff. 

UK unemployment falls to 
joint lowest level in more than 
40 years
n http://www.telegraph.co.uk/
business/2017/03/15/uk-
unemployment-falls-lowest-level-
40-years/

The idea that London will be 
replaced as Europe’s financial 
centre is completely potty 
n http://www.cityam.com/260998/
idea-london-replaced-europes-
financial-centre-completely

IMF chief signals upgrade for 
UK as global economy picks up 
speed
n http://www.telegraph.co.uk/
business/2017/03/14/imf-
chief-signals-upgrade-uk-global-
economy-picks-speed

Article 50, schmarticle 50: UK 
deal activity is booming, with a 
flurry of deals so far in 2017
n http://www.cityam.com/260939/
article-50-schmarticle-50-uk-deal-
activity-booming-flurry

Brexit surprise: British 
businesses are buying up 
overseas rivals
n http://www.independent.
co.uk/news/business/comment/
brexit-surprise-british-businesses-
are-buying-up-overseas-
rivals-a7629981.html

Sterling falls to eight-week 
low as traders take in Prime 
Minister Theresa May’s newly 
granted Article 50 powers 
http://www.cityam.com/260860/ 
n sterling-falls-eight-week-low-
traders-take-prime-minister
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What makes a good 
executive coach?

If you recognise these qualities in yourself or would
like to develop them, then we welcome you to find out

more at our free open events in London. 
www.aoec.com/coaching-courses or call 0207 127 5125

The AoEC have been successfully training executive coaches
for over 16 years. We are the world's most highly accredited
executive coach training company with partners in Africa, 

Asia, Europe, South America and  USA.

www.aoec.com     0207 127 5125     info@aoec.com

A good coach can quickly
build rapport with others to
develop a trusting and
authentic relationship. 

Chemistry

Genuine

Challenge

Personal Integrity

Experience

Listen

A good coach holds the
coachee accountable and
provides the balance
between support & challenge.  

A good coach maintains
confidentiality, acts ethically,
honestly and trustworthy.  

A good coach has wisdom
gained through professional
and personal experiences.
They know who they are 
and how they coach. 

A good coach listens to
understand, observes
behaviours and asks questions
to engage deeper thought. 

A good coach has a genuine
interest in developing
others to be the best they
can be. 
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http://www.cityam.com/260860/sterling-falls-eight-week-low-traders-take-prime-minister
http://www.cityam.com/260860/sterling-falls-eight-week-low-traders-take-prime-minister
http://www.cityam.com/260860/sterling-falls-eight-week-low-traders-take-prime-minister
http://www.aoec.com
mailto:amichael@londonchamber.co.uk
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Who are you?
I am the managing director of AOC 
London, a main contractor which 
specialises in commercial property 
refurbishment from office space and 
industrial units to listed properties 
and high-end residential. Based in 
central London we are at the heart 
of our core market with the ability to 
offer a professional and high quality 
project management service.

What is your connection with the 
London Chamber of Commerce?
We joined the LCCI ahead of our 
move to the City to enhance our 
profile and collaborate with Lon-
don-based businesses. Membership 
also provides us with general busi-
ness information to understand how 
other markets are impacting on our 
industry, particularly with Brexit, by 
attending events and talking to other 
businesses.

What was your first job in London?
I was a site engineer for Higgs and 
Hill, the construction company that 
built the Tate Gallery, now Tate Brit-
ain. AOC have worked in London 
since they were formed in 1976 but 
with offices outside the capital. The 
move to London brings us to the 
heart of our main trading area, en-
abling us to become even more ef-
ficient and to raise our profile. Our 

work in London only five years ear-
lier would not include projects above 
£500K; now we have a portfolio of 
projects exceeding £1 million with 
our largest project over £4 million.

Which one business achievement 
over the last 12 months are you 
most proud of, and why
I believe the development of our 
business plan culminating in the 
relocation to London and achiev-
ing business levels of £10 million 
following what had been a long pe-
riod of recession when many of our 
competitors sadly failed has been 
our greatest achievement. Through 
professional working systems and 
sheer determination AOC have 

managed to grow. As a lead sponsor 
at last year’s RICS annual conference 
in the Queen Elizabeth Conference 
Centre and now securing fit-out con-
tracts within the iconic ‘Gherkin’ in 
the City we have firmly placed AOC 
London on the map.

“If there is one thing I hate about 
my job it’s …
… I have never hated my job. My 
passion for buildings and creating 
has never been thwarted despite the 
hurdles that the industry and legis-
lation present. The satisfaction that 
I get from offering clients a quality 
product that often exceeds expecta-
tion far out ways the problems. The 
relationships in our industry are di-
verse and exciting and the sheer thrill 
of experiencing the metamorphosis 
of a building from ruin to high-end 
quality is gratifying.

“If there was one thing to hate it is 
the lack of available hours in a day to 
achieve all of my goals – who needs 
sleep anyway?”

If you were advising a young 
entrepreneur which business 
person would you suggest as a 
model?
I have never based my business de-
velopment plans on other businesses 
or models and have found our own 
way. I would advise entrepreneurs to 
never forget the people around them 
and to invest in them throughout the 
journey.

What did the 2012 Olympics 
mean to you and your business?
Our original offices were in Rain-
ham, Essex only a few miles from the 
Olympic Stadium. We were able to 
bid for some of the smaller projects 
within the development including 
some retail works within the West-
field Shopping Centre. The work was 
very competitive and margins low 
but it was satisfying to be associated 
with an element of this prestigious 
event.

Two minute interview

Mark Huttlestone, managing director, AOC London

Photo by m
allsecrets.co.uk

Jazzing it up
Mark Huttlestone didn’t include 
his passion for jazz – so timely 
with the current 
success of La 
La Land – and 
his talented 
family’s musical 
and theatrical 
achievements in 
this interview, 
so I will [Ed]. 

A trumpeter and occasional 
guitarist Huttlestone is a founder 
member of big band Opus One 
who have been on the road since 
1983 and who have played every 
kind of venue you can imagine 
including the Albert Hall.

Mark’s children have clearly 
got the showbiz bug. Elder son 

Thomas appeared as Friedrich 
Von Trapp in the Sound of 
Music UK tour a couple of 
years ago. His brother Daniel 
played Gavroche in the film of 
Les Misérables 
and rubbed 
shoulders with 
the likes of 
Meryl Streep 
when playing 
Jack in Into 
the Woods, 
the Disney 
hit, while Mark’s daughter, 
Sarah Rosina, has appeared 
in Regent’s Park Open Air 
Theatre productions and 
toured the UK in the hit 
musical Annie.

Daniel Huttlestone in Into the Woods

Photo by Razlan

Photo by Tony Hisgett

Tate Britain
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How do you think the transport 
system in London can be improved?
In general I find all areas of London 
to be accessible and, being a con-
tractor, I understand the difficulty 
of maintaining existing systems and 
constructing new transport infra-
structure. With more options the 
system will improve, and later tube 
hours is a bonus.

Which piece of red tape causes 
most problems for your company 
and why?
Health and safety legislation, whilst 
essential, has in recent years impact-
ed heavily on our business both in 

management time and commercial 
investment with costs for training 
and consulting rising steeply. Never-
theless I have to ensure that the com-
pany has stringent and safe systems 
of work and manage the risk effec-
tively for all my staff, contractors and 
the business.

What is your favourite and least 
favourite thing about London?
Since moving to Lovat Lane I have 
loved the City buzz and energy and 
being able to discover the hidden 
cobbled side lanes with boutique 
coffee shops and wine bars which 
immediately transport you into a 

calm social retreat. I also love the 
architectural diversity particularly 
when viewed from the ‘Sky Gardens’. 
I would say that my least favourite 
thing about London is the older tube 
trains on a hot day when the comfort 
levels dip well below uncomfortable! 

How has Brexit impacted your 
business?
One has to take account of all exter-
nal factors but stay true to your guid-
ing direction. After the referendum 
we initially appeared to lose a couple 
of contracts but it turned out to be a 
timing issue and they’ve now come 
back.

If you were Mayor of London for 
the day which one thing would 
you change?
In my work I see many beautiful 
properties in London that have 
been neglected by landlords. They 
become a hazard to the public 
and tenants are working in unac-
ceptable environments. London 
is a beautiful city but it needs 
constant care and more pressure 
needs to be applied to landlords 
to take responsibility and provide 
continuous investment in their 
properties.

www.aoc.london

“London is a beautiful city but it needs constant care and more pressure needs to be applied to 
landlords to take responsibility and provide continuous investment in their properties.”

Growing into the digital space

The UK sees thousands of 
new businesses launched 
each year looking to provide 

creative solutions and services to 
their potential customers. 

But while these businesses may 
be the perfect answer to a cus-
tomer’s want or desire, the target 
audience may not be able to find 
the business if it isn’t marketed 
correctly, and therefore it won’t be 
meeting its full sales potential.

On average, we now spend three 
or more hours online each day, 
and with around 80 per cent of 
people using internet searches to 
find their desired product or ser-
vice, online marketing has become 
a cornerstone to reaching your de-
sired market.  

Thousands of new businesses 
mean a potentially ever-growing 
number of competitors. As such, 
it is vital that a business, whether 
it’s a small start-up company or a 
large multinational corporation, 
has a strong digital presence.

Paving the way 
Search Engine Optimisation, 

or SEO, is a term that is used a lot 
within digital marketing, but is 
something that several businesses 
either fail to consider, appreci-
ate, or think of it as an additional 
worry/cost that can be ignored or 
postponed.

But when considering that 80 
per cent of people search the in-
ternet for goods and services, and 
that of those people 90 per cent 
won’t look past the first ten re-
sults it becomes vitally important 
to make sure that your business 
ranks as high as possible in online 
searches.

But how does your business 
grow its online visibility in the 
digital space and take advantage 
of the opportunities that the inter-
net provides? You can either delve 

into the murky world of trying to 
teach yourself how to code HTML, 
create accurate and targeted meta 
data, and keep up to date with the 
latest advances and changes in 
SEO strategy.

Or you can find a partner who 
is dedicated to boosting your busi-
ness’ online market share through 
a number of tools, including but 
not limited to targeted SEO cam-
paigns.

Finding the right 
partner

There are a lot of digital mar-
keting agencies out there, but as 
the saying goes, not all are made 
equal.

But when it comes to SEO and 
digital marketing, there’s an easy 
way to find out who can do the 
most for you – you simply look at 
the numbers.

When SureSet UK – a permeable 
paving company dealing with res-
idential and commercial custom-
ers came to my company, Optus, 
they already had fairly impressive 
sales, but wanted to expand their 
business further and gain a great-
er online presence. Optus worked 
in conjunction with SureSet’s web 
developer, creating a strategy de-
signed to leverage the business’ full 
SEO potential.

Within two months of the new 
site being launched, the SEO 
practices Optus had developed 
had boosted SureSet’s desktop 
and mobile traffic by 30 per cent. 

Through the research and execu-
tion of a thorough strategy, Op-
tus improved individual keyword 
rankings across the board, with 
the term ‘garden paving’ jumping 
56 positions, bringing SureSet in 
line with big brands like B&Q and 
Jewson.

Converting traffic  
into sales

The whole point of digital mar-
keting and optimising search en-
gine results is to funnel traffic to 
your site and convert that traffic 
into sales or leads. If your site is 
not appropriately optimised and 
your SEO activities are not cor-
rectly targeted at those who are 
looking for your products or ser-
vices, then you are missing out on 
potential revenue and returning 
business.

As more and more people have 
access to the web across more and 
more sources, standing out with-
in the crowd becomes harder and 
harder. A comprehensive and tai-
lored search marketing strategy is 
a must for any business looking to 
bring in new leads and sales. The 
‘If you build it they will come’ ap-
proach is long out to pasture and 
without the hard work your com-
petitors will be taking online sales 
or getting those important leads 
that could be yours.

Chris Simmance is director of 
Optus Digital 
www.optusdigital.co.uk

by Chris Simmance
“How does your 
business grow its 
online visibility in the 
digital space and 
take advantage of 
the opportunities 
that the internet 
provides?”

http://www.aoc.london
https://www.optusdigital.co.uk/
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On deprivation of liberty

One of the most fundamental 
rights that each of us has is 
the right to our own liberty. 

However, there are times when soci-
ety has to act to deprive a person of 
his or her liberty. 

The circumstances in which that 
arise should of course be limited 
and there should be in place ap-
propriate protections. When this 
applies to a person suffering from 
mental incapacity, the position is far 
more pronounced. 

This is covered in the Mental 
Capacity Act which does provide 
specific circumstances under which 
a person suffering from mental in-
capacity (whether that is dementia 
or any other such disability) can be 
deprived of their liberty, whether 
that is for their own safety or for the 

safety of society as a whole, which 
features a number of safeguards. 

However, the law in this area has 
become so cumbersome, and often 
extremely bureaucratic, that in many 
cases people have been deprived of 
their liberty when they should not 
have been, despite the various safe-
guards that are in place. The system 
as a whole is unable to cope. The 
statutory timescales have only been 
kept in a minority of cases. 

Failings
The recent Law Commission 

Report has made some helpful 
recommendations to try to avoid 
the unnecessary failings under the 
current system, which has seen in 
the year 2015/16 just fewer than 
200,000 people deprived of their 
liberty. 

One of the recommendations, 
which is to be welcomed, is that 
those making the decision should 

place greater weight on the person’s 
wishes and feelings. That is fine if 
such a person can make their wishes 
clear, but what about those who lack 
such capacity, the very people the 
legislation is aimed to protect?

I think this should be extended 
further to include a person’s attor-
neys where they have an appropri-
ate power of attorney. This would 
enable the members of the family 
who hold for example a health and 
welfare lasting power of attorney 
to assist with the decisions, so 
that an institute, whether that be 
a hospital or care home for exam-
ple would have to consult with the 
attorney. 

Power of attorney
This brings into focus the impor-

tance of a person having a health and 
welfare power of attorney, which is 
something we have constantly em-
phasised to our own clients. 

We believe that with a proper 
power of attorney in place and with 
additional safeguards enshrined in 
law so that the authorities will have 
to consult with the attorney, people 
will have a high level of protection. 
No person should be deprived 
of their liberty by any authority 
whether it a care home or hospital 
having consulted with their attor-
ney. 

The person who already suffers 
from mental incapacity is too late 
to request or agree to a power of 
attorney. One has to consider these 
things at a much earlier stage in 
order for them to be an effective 
safeguard in respect of one’s most 
fundamental right – that of liberty. 

Jeffrey Cohen is head of Mackrell 
Turner Garrett’s private client 
department. 
www.mackrell.com

by Jeffrey Cohen

Homing in
Shadow Home Secretary Diane Abbott MP briefed LCCI members on 
Labour’s business credentials and gave her views on what a practical 
immigration system ought to look like at a recent event at the House 
of Commons.  At the meeting, LCCI’s proposals for a ‘London Work 
Permits’ system – proposed to ensure that London continues to have 
access to the right skills mix – were aired and discussed. 

Academic interest

Professor Tony Travers was the special guest at a recent LCCI Patron 
Member lunch held at the Goring Hotel. An academic and journalist, 
Professor Travers specialises in regional government and public 
sector reform and chairs the London Finance Commission which is 
leading the movement for securing more devolution for London.

Leading the way

Last month The Old Palace of John Whitgift School in Croydon 
hosted a Young Chamber Women in Leadership event. Pictured are 
Tammy McCann (centre), programme director and co-founder of 
Progression People with Angela Wilson (right), chief executive of 
Angela’s Swim School and former Team GB international swimmer, 
and Lizzie Yirrell, global head of operations and training at Pinnacle 
Performance Academy.

http://www.mackrell.com
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Is management ready for 
the ‘liquid workforce’?

Businesses are rarely sustaina-
ble in a situation where they 
have only one client: more 

and more employees don’t want to 
be, either. They see that jobs are in-
creasingly automated, in full or in 
part. The remaining jobs are knowl-
edge work requiring mental acuity, 
which waxes and wanes throughout 
the day, or depending on stress and 
other psychological factors – like 
happiness. A happy employee is 
a more productive, more creative 
employee, but increasingly, it seems 
that a happy employee isn’t an em-
ployee at all. Is management ready 
to adapt its style to this “liquid 
workforce”?

Thinkers and luminaries have 
been heralding the end of the job 
since the 1980s. This trend has ac-
celerated recently with the ‘Uberi-
sation’ of the work force. More and 
more people become ‘Uber entre-
preneurs’ and rely on the sharing 
economy for primary or supple-
mental income, using their assets 
(a spare room on AirBnB, skills on 
Skillshare) in order to complement 
their salary, or to replace it com-
pletely.

Out of choice
The media has been quick to 

point out the negatives, with at-
tention-grabbing headlines about 
worker exploitation. However, it 
turns out that, for the most part, 
these independent workers love 
the flexibility and the ability to 
choose what projects they work 
on. Even employees in seemingly 
stable jobs are seriously thinking 
about quitting and striking out 
on their own. A recent McKinsey 
report, Independent work: choice, 

necessity and the gig economy, puts 
the number of independent work-
ers at 20 to 30 per cent of the work-
ing-age population in the United 
States and the EU-15, or up to 162 
million individuals. And it turns 
out that 70 per cent are independ-
ent by choice, not necessity – and 
they are happier for it.

Portfolio career
In other words, workers are em-

bracing a portfolio career of several 
income streams combining full- or 
part-time work and independent 
work. Parents appreciate that flex-
ible and remote work allows them 
to make their own schedule and 
manage caregiving commitments 
to children and aging relatives. For 
Millennials, the portfolio career is 
the only career path they know as 
they tend to value experiences over 
possessions, access over ownership. 
Workers increasingly want to be 
able to choose interesting, stimulat-
ing projects and do their best work, 
instead of just “punching the clock”.

Groundswell
This is not just a passing trend: 

it’s a groundswell, and it’s here to 
stay. This evolution is the conver-
gence of three factors: technology 
that now makes it easy and efficient 
to pair up workers and customers, 

or under-utilised assets and those 
who could use them. Second, busi-
nesses have been cutting costs for 
years and applying “just-in-time” 
principles not just to stocks but to 
their workforce as well. After all, 
why hire a web designer full time, 
when you only need a full website 
redesign once in a while, with only 
light to moderate maintenance in 
between? It makes more sense to 
outsource it and focus on outputs, 
rather than simply time spent at 
work. And finally, workers and 
employees are finding this new flu-
idity very much to their taste.

New approach
The question is, what are manag-

ers doing to reflect this change in 
their practices? You don’t manage a 
casual worker who might be there 
just for this one project in the same 
way that you manage somebody 
who has been with you for three 
years and is on a full-time, perma-
nent contract.

I see this disconnect every day 
in business: whenever I bring up 
the topic of training management 
to bring out the best in a liquid 
workforce, my suggestion is often 
met with perplexity. This is cor-
roborated by the findings of Peter 
Johnston, founder and chief exec-
utive of Lystable, a platform that 
allows businesses to manage their 
freelance workforce. Lystable no-
ticed that only one per cent of their 
users are in HR. This could mean 
that HR personnel are kept out of 

managing a sizeable and growing 
part of the workforce. But when 
a significant proportion or even 
most of the people who work for a 
company are on a short-term, free-
lance contract, what will HR do?

Experts
I recently interviewed Jo-Ann 

Feely of Alexander Mann Solu-
tions, who confirmed that man-
agement practices are slow to 
catch up to these new working re-
lationships. Independent workers 
aren’t gap fillers anymore: they’re 
the consummate professionals 
you deploy when you need niche 
expertise. Managers in the future 
will need to source, cultivate and 
retain them, so that they can put 
together the best possible team at 
short notice whenever an impor-
tant project comes up, requiring 
a lot of diverse, deep and narrow 
skills that the company does not 
need to hire on a permanent ba-
sis. More and more, in the words 
of Agile methodology, the task of a 
manager will be to hire ‘squads’ of 
elite specialists.

Feedback
The expertise of these specialists 

comes at a price, and that price very 
seldom is money alone: they want 
flexibility, but they also want to 
make sure they are doing excellent 
work, as well as the ability to net-
work with other professionals and 
hear about interesting opportuni-
ties. The independent workers of 
the future, careful to monitor their 
online reputation through reviews 
left by clients, will demand regular, 
precise feedback, whether praise or 
constructive criticism. This, as well 
as information about opportuni-
ties, will be the new currency. Are 
managers ready to become curators 
of that content?

Susan HayesCulleton is the author 
of The Savvy Woman’s Guide to 
Financial Freedom, published by 
Penguin, Her company provides 
financial markets, economics 
and entrepreneurship training to 
corporates and organisations in 
the UK, US, Ireland and Malta. 
www.thepositiveeconomist.com

by Susan HayesCulleton

“Workers 
increasingly want to 
be able to choose 
interesting, 
stimulating projects 
and do their best 
work, instead of just 
“punching the clock.”

http://www.thepositiveeconomist.com
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Scottish connections
In a milestone for Heathrow, Fly-

be – Europe’s largest regional 
airline – has become the first do-

mestic carrier to begin operating at 
the UK’s hub since 2013. The move 
follows Heathrow’s introduction of 
a £10 reduction in domestic passen-
ger charges in January as an effort to 
boost domestic connections at the 
airport.

With up to four daily services to 
Edinburgh and three to Aberdeen 
starting from £29.99/£34.99 one-way, 
the new Flybe flights open up a huge 
network of onward global connec-
tions for travellers from Scotland as 
well as making it easier for inbound 
tourists and investors to visit Scot-
land’s capital and the Granite City.

Flybe services operate from 
Heathrow’s award-winning Termi-
nal 2: The Queen’s Terminal pro-
viding passengers with convenient 
connections onto Star Alliance’s 
network of 44 global destinations 
served directly from Heathrow, as 
well as convenient transfers onto 
flights from Flybe’s codeshare part-
ners Emirates, Virgin, Etihad and 
Singapore Airlines in the nearby 
Terminal 3.

Choice
Flybe chief executive Christine 

Ourmieres-Widener  said: “We are 
so pleased to confirm further our 
commitment to Scotland by offer-
ing even more flights to London 
with our two new routes from Ed-
inburgh and Aberdeen to Heath-
row’s Terminal 2: The Queen’s 
Terminal, giving passengers great-
er choice and also linking them 
with our range of codeshare part-
ners through our ‘One Stop to the 
World’ approach.

“Passengers can, for example, 
fly onwards with Virgin Atlantic to 
Los Angeles or New York, or fly east 
with Singapore Airlines – all on 
one ticket from Edinburgh or Ab-
erdeen. Early bookings show this is 
an increasingly important part of 
the booking profile for these two 
new routes and we look forward to 
adding even more codeshare part-
ners shortly.

“Flybe is the UK’s leading re-
gional airline, with more routes 
connecting local communities than 
any other carrier. Our new flights 
offer the best value for money for 
those flying between Scotland and 
Heathrow and mean we can now 
better serve our passengers in both 
Scotland and the South East.”

Benefits
Heathrow Operations director 

Derek Provan added: “Earlier this 
year, Heathrow reduced domes-
tic passenger charges by £10 and 
it’s great to see the benefits of that 
coming through with Flybe’s new 
services to Aberdeen and Edin-
burgh boosting choice for our pas-
sengers.

“More airlines flying routes to 
Scottish airports means more flights, 
more competition and choice for 
families, and more visitors to Scot-
land. With Flybe operating from the 
award-winning Terminal 2, Scottish 
passengers and businesses now have 
direct access from Heathrow to over 
180 global destinations including 
some of the fastest growing export 
markets around the world. We’re 
delighted to welcome them to the 
Heathrow family.”

Emphasising the role Heathrow 
plays in boosting communities and 
businesses across the UK, politi-
cians from across the political di-
vide have united in lauding Flybe’s 
new routes.

Connectivity
UK Government Aviation 

Minister Lord Ahmad of Wim-
bledon  said:  “Flybe’s flights from 
Heathrow to both Edinburgh and 
Aberdeen will offer competition, 
choice and vital trading opportu-
nities for people and businesses in 
Scotland. These routes are good 
news for Scotland, and for Britain as 
a whole, in delivering better region-
al connectivity to important global 
markets.”

Alex Salmond, MP for Gor-
don,  added:   “It is crucial that the 
people of Aberdeen and the North 

East are conveniently connected. 
This trio of daily Flybe routes from 
Dyce will provide another option 
for travel and business, and will cer-
tainly be one I use on my weekly vis-
its to Parliament. I look forward to 
joining my constituents on this new 
flight in enjoying the latest success 
in opening the North East to new 
opportunities.”

www.flybe.com
www.heathrow.com

http://www.flybe.com
http://www.heathrow.com
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Tailor-made banking … with Italian design
Mediobanca opened its new office in London 
in February, following a design created by Il 
Prisma which provided a symbol of change 
for both the bank itself and the future. 

Is it possible to intertwine tradition and 
innovation? The history of Mediobanca 
is living proof that one can. Set up at the 
end of the 1940s in the reconstruction of 
Italian industry after WWII, the bank grew 
spectacularly, opening new branches all over 
the world. 

Renewal
Renewal of its London branch in Buckingham 
Gate focussed on the creation of tailor-made 
banking services, a concept reflected in a 
physical space masterminded by the design 
and architecture firm Il Prisma UK, the English 
branch of Il Prisma Group. 

The space can be perceived differently in 
accordance with the observer’s point of view 
and includes a help desk, a break zone and a 
lounge room.

www.ilprisma.com

The Leadership Trust has 
been working in leadership 
development for more than 

40 years, and for the first time are 
seeing a generation of leaders dis-
posed and equipped to end nearly 
a century’s worth of work practic-
es.

The organisational machine, and 
the whirring human cogs within it, 
has been the paradigm of 20th cen-
tury labour.

Since the century’s early decades, 
when large corporations first began 
to take root, the prevailing concept 
of organisational life has been down 
at the quantum scale – your small 
place in this giant enterprise. The 
social and psychological contract 
that went with that, even as recent-
ly as ten years ago, was that while 
being a cog wasn’t optimal, it was 
acceptable.

Passable
Within that contract was the 

promise that the machine would 
look after you, contribute to your 
well-being, and eventually bid you 
farewell with a decent pension and 
your own personal sunset. For a 

while it was a passable plan, though 
not without some serious flaws. It 
missed out on so much potential, it 
took the spark out of work, and it 
dressed a stage where power could 
be abusive rather than enabling, 
simply because the setup and scen-
ery gave it legitimacy.

Millennials, however, are just 
not interested in that status quo. 
The machine paradigm ends with 
them. They will not come to you if 
you make them a cog; they will not 
stay if you try. They will not thrive 
in that environment, and they cer-
tainly won’t lay out their talents for 
you without a very different under-
standing of what they expect in re-
turn. Which means that businesses 
must change.

Generation shift
So what’s made this generation 

shift its gears so dramatically and 
suddenly?

The promise of a job for life and 
a good pension is all but unfulfill-
able. A recent Manpower Group 
survey revealed that 12 per cent 
of Americans between the ages of 
18 – 35 don’t ever plan on retiring 
because they deem it unachievable. 
Moving round Europe that rises 
to 15 per cent and in Japan it’s a 
staggering 37 per cent. Millenni-

als have essentially ‘looked at the 
numbers’, seen what’s happened 
to their parents’ pensions and 
savings, and concluded that the 
machine can offer no guarantee of 
long term security.

If businesses cannot reward Mil-
lennials with security, why would 
they respond with loyalty? They 
come to work knowing there is 
no long-term guarantee. This is 
a transactional relationship; not 
entirely so perhaps, but certainly 
more than the generation ahead of 
them experienced.

Leverage
Sound depressing? The Leader-

ship Trust believes it actually gives 

Millennials a huge and often un-
appreciated advantage over their 
predecessors; one that with the 
right leverage and application will 
be fundamental to how businesses 

seize the future.
They challenge. They rock 
the boat. The concept of 

‘better not do that because 
it might risk my pension’ 

wouldn’t even enter 
their heads. They have 

little to lose (or at least believe 
they do), and they can unleash the 

fresh energy, impetus and vitality that 
comes with seeing a horizon that only 
has opportunity, not risk.

If you ask Millennials what most 
concerns them when they go job 
hunting, a familiar subject, not sur-
prisingly, floats to the top – a good 
work life balance. But perhaps more 
relevant is what comes right behind 
it: not ‘flexible hours’, or ‘dynamic 
atmosphere’, or joining a leading 
brand’. It’s ‘opportunities to pro-
gress and be leaders’.

Sue Murkin is leadership 
development manager at the 
Leadership Trust 
www.leadershiptrust.co

Millennials are breaking the mould
by Sue Murkin

Coffee  
talk
“One of the most  
important things 
about Millennials to 
me is how they’ve forced 
organisations to be freer, 
looser and take a lot more 
time and trouble explaining 
the reason for things.”
Neil Riding, managing 
director, Caffè Nero (UK)

http://www.ilprisma.com
http://www.leadershiptrust.co


Sustainable growth, jobs and security: MEPs adopt 2018 budget priorities

From farm to fork: strengthening food checks in Europe

Growth and jobs, particularly for 
young people, must remain key 
EU budget priorities, along with 
tackling migration and climate 
change, MEPs say in guidelines, 
for EU Commission officials 
preparing the EU’s draft 2018 
budget. The budget “must be 
equipped with the tools to enable 
it to respond to multiple crises 
simultaneously” and must also 
address EU citizens’ safety and 
security concerns, they add.

MEPs underline that youth 

unemployment is a key EU 
concern and that “it puts at risk 
an entire generation of young 
Europeans”. They therefore 
call for adequate funding to 
continue the Youth Employment 
Initiative and increased financial 
support for the Erasmus+ student 
exchange programme. They also 
“take positive note” of the “18th 
birthday Interrail pass for Europe” 
initiative, stressing that it should 
be socially inclusive and “not be 
financed at the expense of other 

successful EU programmes.”
Parliament stresses that the 

EU budget “has proven to be 
insufficient in dealing with the 
effects of the migratory and 
refugee crisis and corresponding 
humanitarian challenges” and 
insists that a sustainable solution 
must be found to this issue. 
However, this should not take 
precedence over “other important 
Union policies, for example in the 
field of jobs and growth.”

MEPs call for enhanced support 

for the EU agencies and funds 
addressing the effects of the 
refugee crisis and underline “the 
importance of the principle of 
burden-sharing among member 
states in financing the efforts 
needed to adequately provide for 
refugees”. More should be invested 
to strengthen the EU’s borders, 
MEPs add, and challenges in the 
security area, such as combatting 
international terrorism, must be 
addressed, as well as radicalisation 
and serious and organised crime.

Consumers are entitled to know 
that the food they buy and eat is 
safe, however food fraud cases 
such as the 2013 horsemeat 
scandal show that is not always 
the case. On Wednesday 15 
March MEPs vote on new rules 
to tighten up official inspections 
throughout the food chain.

Food fraud has been a problem 
for many years: it could involve 
anything from selling battery-
caged eggs as organic to farmed 
fish being touted freshly caught.

One notorious example is the 
horsemeat scandal that hit the 
EU in 2013 when food advertised 
as containing beef was found 
to contain horsemeat. Many EU 
countries were affected. The 
scandal was a matter of food 
fraud rather than food safety, but 
it did raise questions about the 
effectiveness of controls along 
the food supply chain.

Karin Kadenbach, the MEP 
responsible for steering the 
new rules through Parliament, 

said: “Of course this law aims to 
prevent such scandals, but it goes 
even further: Europeans have a 
right to the best possible health, 
so do animals and vegetation. 
And that’s why we need strict, 
good controls all over Europe.”

The new legislation aims to 
improve food traceability, combat 
food fraud and restore consumer 
trust in the integrity of the food 
chain. This includes setting up 
a comprehensive and more 
effective control system along 

the whole food chain, including 
controls on food, feed, plant 
health, pesticides, animal welfare, 
organic production, protected 
geographical indications and 
regular unannounced, risk-based 
controls in all sectors. The new 
rules would also allow authorities 
to react faster in crisis situations. 
There would be the same and 
stricter penalties for fraudsters 
across the EU. The new rules also 
aim to improve the health and 
welfare of animals.

Chile opens its market to EU beef exports
The prospect of seeing EU 
beef in Chile took a decisive 
step forward at the begin of 
March with the publication in 
the Chilean Official Journal of 
7 March 2017 of the agreed 
definitions of meat marketing 
standards, the last major hurdle 
to resuming trade from the EU 
into Chile.

The excellent agricultural 
trade relations between Chile 

and the EU have led to this 
understanding. Although not 
traditionally a major export 
market for EU beef, EU exporters 
could find Chile a potential new 
outlet for their veal export. 
It is an additional step in the 
European Commission’s effort to 
open new foreign markets and 
boost exports.

The EU has not been able 
to export beef meat to Chile 

because of specific requirements 
set out in the Chilean legislation 
(Meat Law No 19.162/1992). 
The law requires that meat cuts 
be identified in accordance with 
a specific nomenclature and 
classification of bovine carcasses. 
The terminology and criteria it 
sets out differ to those applied in 
the EU. Both Parties have agreed 
on a correlation between Chilean 
and EU names for the cuts and 

classification of the carcases, 
which will open the way to EU 
exporters to trade again with this 
preferential partner.

The news come in a time in 
which both the EU and Chile 
are moving forward towards 
modernising their Association 
Agreement in place since 2002 
to foster further cooperation 
and trade and investment flows 
between them.

The European Commission and 
the High Representative of the 
Union for Foreign Affairs and 
Security Policy have adopted a 
Joint Communication proposing 
a forward-looking EU strategy 
for Syria.

The High Representative/
Vice-President Federica 
Mogherini said: “The Joint 
Communication adopted today 
strengthens not only our current 
engagement and support for a 
political solution to the war as 

the only way we can bring peace 
back to Syria, but also what the 
European Union could do in a 
post-agreement context in which 
reconstruction can start. And 
there is much the European Union 
is ready to do, together with the 
United Nations and the rest of 
the international community. The 
Syrians want peace, they deserve 
it, as they want and deserve to 
finally have the possibility to 
shape the future of their country. 
We are at their side to support 

the future of Syria.”
As outlined in the Joint 

Communication, the European 
Union’s engagement in Syria goes 
beyond the current state of play. 
It is defined by a longer-term 
perspective in support of the 
EU’s strategic goals on Syria. The 
Syrian people deserve a united, 
democratic, diverse, inclusive and 
territorially integral country. A 
stable, strong and secure Syria will 
be rebuilt if a political settlement 
in line with UN Security Council 

Resolution 2254 and the Geneva 
Communiqué is reached.

The European Union will 
continue to be the first and 
leading donor in the international 
response to one of the worst 
humanitarian crises since World 
War II. Since the outbreak of the 
conflict, the EU has mobilised 
over €9.4 billion, providing life-
saving humanitarian assistance 
and resilience support to the 
Syrian people and neighbouring 
countries hosting Syrian refugees.

Towards an even stronger EU role for Syria

Enterprise Europe Network April 201734



EVENTS
Centro Exporta Business 
Matchmaking Meeting is a b2b 
event organized by the Export 
Promotion Commission of Peru 
- PROMPERU, as part of the 
Enterprise Europe Network in 
Peru, to present the export offer 

of Peruvian growers, producers and exporters from the central coast 
and highlands of Peru to the international buyers, importers and 
distributors invited for this meeting.

One of the main goals is to promote business matchmaking between 
Peruvian producers, processors and exporters of agribusiness and 
manufacturing products with importers and distributors of the US, 
Europe, Asia and Latin America. The event will take place on 4 May 
at Huanuco city - Peru and is free to participants.

Location: Upscale Hotel in Huanuco - Peru 
Registration Deadline: Friday 14 April 2017

Bio-sensing technologies are of increasing importance in healthcare, 
agri-food, environmental and security sectors, and this is reflected 
in the continued growth of global markets for such technologies. 
The matchmaking event will be held on Monday 10 May and it will 
bring together leading specialists and industry representatives. It 
is a unique and exciting opportunity for participants to meet new 
European and international technology, research and commercial 
partners, share expertise in the integration of bio-sensing 
technologies, discover leading edge, commercial technology and 
identify new opportunities for future growth and development. 

Location: Riva Del Garda, Italy
Registration Deadline: Monday 8 May 2017

Free From Functional Food Expo is THE European trade event on 
free-from. A dedicated market place for buyers from Retail, Food 
Service, Health and Convenience Store companies bringing their 
business a wider choice of suppliers and inspiring to outsource new 
free-from food products from a world-wide market, like ‘free from’ 
gluten, lactose, soya, yeast, fat, etc.

The Free From Functional Food Expo 2017 B2B matchmaking event 
will help you find international business partners, technological 
and R&D partners for co-operation, joint ventures, manufacturing 
agreements, license agreements, agency/distribution agreements 
and research and development projects. 

Location: Fira Barcelona, Gran Via, Barcelona, Spain

Registrations for all events are now 
open. For further information please 
contact the Enterprise Europe Network 

London office at E: europe@londonchamber.co.uk
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TACT Facilities 
Management: 
a unique solution 
for every building!
Tact FM is a hard services led 
Facilities Management Company. 
We make it our responsibility 
that your buildings and services 
run efficiently, smoothly and 
most importantly that all 
services / consumables are cost 
effective and of a high standard. 
We can manage all your building 
services maintenance where our 
true area of expertise lies in -:

• Complete asset management 
strategies

• Air Con/HVAC
• Planned preventative 

maintenance services
• Multi site Mechanical and 

Electrical maintenance
• Electrical fixed wire testing / 

PAT Testing
• Building fabric maintenance 

and repairs

• Consumables / Distribution 
of parts

• Recruitment 

At Tact FM, we pride 
ourselves on delivering a 
professional approach and a 
consultative service tailored to 
each of our client’s needs and 
requirements. We have direct 
relationships and partnerships 
with leading manufactures 
and suppliers bringing you 
quality of service and the latest 
innovations to the market.

i  Contact us to find out more 
on how we can assist your 
Facilities requirements 
 
Tel: 01628 244905 
Email: contactus@tactfm.com 
www.tactfm.com

SPONSORED COLUMN

[Click/tap for more info]

http://www.tactfm.com
mailto:europe@londonchamber.co.uk
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London is home to approximate-
ly 380,000 Higher Education 
(HE) students, roughly a fifth 

of whom are from overseas. Students 
make up just under five per cent of 
London’s total population of over 
eight million, according to the 2011 

Census. Just over two thirds of stu-
dents are undergraduates, with the 
remainder studying for postgraduate 
qualifications. A total of 58 per cent 
of London HE students are women, 
while ethnic minorities make up 46 
per cent of home students in Lon-
don, compared with 16 per cent at 
HE providers in the rest of the UK. 

There are 23 major universities 

in Greater London with a further 
50 or more specialised and private 
universities and HE colleges. Each 
HE institution in London has its 
own areas of expertise and strength, 
with several major London univer-
sities being world leaders and even 
surpassing Oxbridge in some cases.

London is renowned for excel-
lence in every sphere of human en-

deavour, including banking, finance, 
insurance, fintech, IT, law, science 
and medicine, engineering, modern 
manufacturing, the arts and culture, 
media and sport. This myriad of 
talent is reflected in its universities 
– and in the diversity of its alumni. 

Alexa Michael is business 
information executive at LCCI

Name No. of students Areas of excellence Notable alumni
Birkbeck, University of London
www.bbk.ac.uk

12,245 (2015-16) One of the world’s top 250 universities 
for excellence in research and teaching, 
especially in English, history and art 
history.

TS Eliot, English lecturer and Nobel prize winner 
in Literature 1948; Bear Grylls, adventurer and 
TV presenter; Ramsey McDonald, first British 
Labour Prime Minister.

Brunel University London
www.brunel.ac.uk

14,165 (2015-16) Ranked 93rd best university worldwide 
in engineering and technology, 32nd 
in Europe and 11th among British 
institutions (THES world rankings).

Tony Adams, former Arsenal and England captain 
and Portsmouth F.C. manager; John McDonnell 
MP, Labour Shadow Chancellor; Moshe Shekel, 
accountant, lawyer and author.

City University London
www.city.ac.uk

17,499 Law (its legal practice course has the 
highest quality rating from the Solicitors 
Regulation Authority), journalism and 
radiography.

Sir Stelios Haji-Ioannou, founder of Easygroup; 
Muhtar Kent, chief executive of the Coca-Cola 
Company; Ivy Williams, first woman to be called 
to the English Bar in 1922.

Goldsmiths, University of 
London
www.gold.ac.uk

8,525 (2015-16) In the top 35 research-intensive UK 
universities, 3rd in anthropology and  
7th in art and design.

Damian Hirst, artist and entrepreneur; Mary 
Quant, fashion designer; James Blake, singer 
songwriter.

Imperial College London
www.imperial.ac.uk

17,035 (2015-16) Engineering, medicine, natural sciences 
and business. Ranked second best 
university worldwide (2015 QS World 
University Rankings). Formerly part 
of London University, but became 
independent in 2007.

Sir Alexander Fleming, biologist, pharmacologist 
and botanist who discovered penicillin; Sir John 
Pendry, theoretical physicist; H.G. Wells, writer 
and ‘father of science fiction’.

King’s College London
www.kcl.ac.uk

28,900 (2015-16) One of the world’s top multi-disciplinary 
universities, ranked 21st worldwide in 
2016-17 (QS World University Rankings).

Rory Bremner, comedian and impressionist; Lord 
George Carey, former Archbishop of Canterbury; 
Sir Francis Galton, polymath who created the 
statistical concept of correlation.

Kingston University
www.kingston.ac.uk

20,885 (2015-16) Came 109th out of 127 UK universities 
in the Complete University Guide (2017). 
Subjects ranked in the UK top 10 include 
fashion & textiles, design & crafts and 
nursing.

David Chipperfield, architect; Francis Yeoh, chief 
executive of YTL Corporation;Charles Ingram, 
novelist, who cheated on Who Wants to be a 
Millionaire? 

London Metropolitan University
www.londonmet.ac.uk

12,865 (2015-16) Placed 118th out of 120 universities in 
the Guardian University Guide 2013. Law 
school ranked 70th out of 98 in the 2014 
Complete University Guide.

Ian M. Cooke, chairman and chief executive of 
Colgate-Palmolive; Sadiq Khan, Mayor of London 
(when University of North London); Nick Leeson, 
trader with Barings Bank whose actions brought 
about its collapse.

London School of Economics
www.lse.ac.uk

10,440 (2015-16) Number one in the UK for social sciences, 
ahead of Oxbridge. Ranked 35th top 
university worldwide in the QS World 
University Rankings 2015-16.

Clement Attlee, Labour Prime Minister 1945-51; 
Queen Margrethe II of Denmark, 1971-present; 
George Soros, billionaire investor and 
philanthropist.

London: a world- class student city
by Alexa Michael

Major London Universities

Photo by Tubslubeamorepersempre

Photo by Imperial College London / Christian Richters

Photo by Umezo KAMATA
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London: a world- class student city
London South Bank University 
(LSBU)
www.lsbu.ac.uk

17,605 (2015-16) In November 2016, LSBU was named the 
Entrepreneurial University of the Year at 
the Times Higher Education Awards. 

Sir David Adjaye, architect; Nick Leslau, 
commercial property investor; Greg Searle, 
British Olympic rower.

Middlesex University
www.mdx.ac.uk

19,110 (2015-16) The university has been awarded the 
Queen’s Anniversary Prize three times 
and has twice received Queen’s Award for 
Enterprise for its international work.

Sir Bernard Ingham, journalist and Margaret 
Thatcher’s chief press secretary; John Redwood, 
Conservative MP; David Turner, computer 
scientist.

Queen Mary, University of 
London
www.qmul.ac.uk

21,187 Placed 123rd globally in the 2016 QS 
World University Rankings. The Times 
Higher Education World University 
Rankings 2017 ranks Queen Mary equal 
113th in the world, and equal 71st for arts 
and humanities.

Sir Richard Broadbent, entrepreneur; 
Piers Corbyn, meteorological scientist and 
entrepreneur; Baroness Marcia Falkender, 
head of political office to former Labour Prime 
Minister Harold Wilson and member of the 
House of Lords.

Royal Holloway, University of 
London
www.royalholloway.ac.uk

9,985 (2015-16) Its graduate unemployment rate is among 
the very lowest at just 2.3%. In 2016, 
Royal Holloway was ranked 14th in the 
world for performing arts by the QS 
University Rankings. 

David Bellamy OBE, botanist, environmentalist, 
author and broadcaster; Emma Freud OBE, 
broadcaster and cultural commentator; Laura 
Moore, candidate in The Apprentice series six.

SOAS, University of London
www.soas.ac.uk

6,070 (2015-16) SOAS School of Law is one of Britain’s 
leading law schools and the only law 
school in the world focusing on the study 
of Asian, African and Middle Eastern legal 
systems.

Zeinab Badawi, television and radio journalist; 
Rt Hon. David Lammy, Labour MP and former 
Minister; Mette-Marit, Crown Princess of 
Norway.

St George’s, University of 
London
www.sgul.ac.uk

5,925 (2015-16) Alongside its medical course, St George’s 
now runs a Biomedical Sciences course 
which has expanded to meet demand in 
the last five years from an initial intake of 
30, to 150 students. 

Sir Francis Darwin, botanist and son of Charles 
Darwin; Mike Stroud, physician and explorer; 
Christine Lee, Emeritus Professor of Haemophilia 
in the University of London.

St Mary’s University, 
Twickenham
www.stmarys.ac.uk

5,535 (2015-16) Staff contribute to both national and 
international research, which was 
described as “world-leading in terms of 
originality, significance and rigour” in the 
latest Research Excellence Framework 
(REF).

Anna Maria Ashe, newsreader and television 
presenter; Mo Farah, four times Olympic athletic 
champion; Pete Postlethwaite, actor.

University College London
www.ucl.ac.uk

38,313 (2015-16) In the 2016 Academic Ranking of World 
Universities, UCL is ranked 17th in the 
world (and 3rd in Europe). In the subject 
tables, it is placed 8th worldwide (and 
2nd in Europe) for clinical medicine & 
pharmacy.

John Stuart Mill, philosopher, political economist 
and civil servant; Mahatma Gandhi, Indian 
independence leader; Gustav Holst, composer, 
arranger and teacher.

University of East London
www.uel.ac.uk

13,630 (2015-16) In the most recent Research Assessment 
Exercise, 78% of UEL’s submission was 
judged to be of at least internationally 
recognised quality, with some rated world-
leading in terms of originality, significance 
and rigour.

Garry Bushell, journalist and broadcaster; 
Ron Marchant, former chief executive and 
controller general of the Patent Office (now the 
UK Intellectual Property Office); Gina Miller, 
instigator of R (Miller) v Secretary of State for 
Exiting the European Union 2016 case against 
the British government over its authority 
to implement Brexit without approval from 
Parliament.

University of Greenwich
www2.gre.ac.uk

20,645 (2015-16) The university is ranked 87 out of 116 
institutions according to the Guardian 
University Guide 2015 University League 
Table.

Malorie Blackman, children’s author and 
Children’s Laureate 2013-15; Rachael Heyhoe-
Flint, cricketer; George Rose, entrepreneur. 
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Name No. of students Specialisms

BPP University 
www.bpp.com/bpp-university/home

9,000 Private university specialising in law, business, finance, accountancy, 
banking, chiropractic, dentistry, nursing, psychology and healthcare.

GSM London (formerly Greenwich School of 
Management)  
www.gsmlondon.ac.uk

Over 20,000 students 
educated as of 2015.

GSM London offers two-year accelerated courses alongside standard 
three-year study periods, depending on the course. Its specialisms 
include accounting, finance, economics, human resource management, 
travel and tourism and digital marketing, as well as LL.B. and MBA 
degrees.

Kensington College of Business 
www.kensingtoncoll.ac.uk

3,450 Specialises primarily in business and IT through the delivery of pre-
university, undergraduate and postgraduate studies.

London Business School (LBS) 
www.london.edu

2,075 (2015-16) International business school and a constituent college of the federal 
University of London. LBS awards only post-graduate degrees (Masters, 
MBA, PhD and EMBA). It is one of the few schools in the world to have 
the triple crown accreditation (AACSB, EQUIS, AMBA).

London School of Business and Finance 
(LSBF) 
www.lsbf.org.uk

Number unknown at time 
of writing

Offers Master’s degree programmes in: management, finance and 
marketing; bachelor’s degrees; executive and corporate training; 
and professional qualification training for the ACCA, CFA and CIMA 
qualifications. It does not have its own degree-awarding powers, so all 
degrees are awarded by external institutions.

London School of Business and Management 
www.lsbm.ac.uk

1,342 Offers undergraduate courses, postgraduate courses and Master’s 
degrees programmes in business studies, business computing, law, 
international commercial law, management and a graduate MBA 
programme. All undergraduate and postgraduate courses are awarded by 
the University of Northampton.

London School of Commerce 
www.lsclondon.co.uk

6,000+ An Associate University of the Cardiff Metropolitan University, (UWIC). 
Offers Bachelor’s degrees in business and management studies and 
computing, MBA and several Master’s degrees in commercial subjects. 

London Institute of Banking & Finance 
http://www.libf.ac.uk

25,000 The London Institute of Banking & Finance offers Financial Capability 
qualifications of the Qualifications and Credit Framework for 14 to 19 
year olds, taught by schools and colleges around the UK. It also offers 
part-time and full-time undergraduate and postgraduate degrees.

Regent’s University London
www.regents.ac.uk

3,591 Private, non-profit university with taught degree awarding powers. It 
comprises seven specialist schools, including Regent’s Business School 
London and European Business School London. The latter has a strong 
focus on banking and finance.

London’s specialist and private business universities and colleges
London’s HE institutions also train new generations of entrepreneurs and wealth-creators, many in the smaller and more specialist establishments.

University of Roehampton
www.roehampton.ac.uk

8,750 (2015-16) The university is the UK’s most research-
intensive post-1992 university. Over 
two thirds of Roehampton academics 
submitted work in 13 subject areas to 
the Higher Education Funding Council for 
England’s Research Excellence Framework.

Jon Gilbert, bibliographer; Allyson Jule, professor 
and author; David Rossdale, Bishop of Grimsby.

University of the Arts London
www.arts.ac.uk

18,205 (2015-16) UAL was recently ranked one of the 
world’s top five universities for art 
and design in the 2016/17 QS World 
University Rankings.

Quentin Blake, author and illustrator; Maggi 
Hambling, painter; Laurence Llewelyn-Bowen, 
designer. 

University of West London
www.uwl.ac.uk

10,410 (2015-16) The university was placed 96 out of 116 in 
The Guardian university guide 2017. It is 
ranked 84th in the latest 2017 The Sunday 
Times league table. 

James Cleverly, Conservative MP; Chris Galvin, 
restaurateur; Freddy Mercury, lead vocalist and 
song writer with rock band Queen.

University of Westminster
 www.westminster.ac.uk

20,195 (2015-16) In 2016, the QS World University Rankings 
put UoW’s media and communications 
departments third in the UK and 29th= in 
the world. 

Sinclair Beecham MBE, co-founder of Prêt 
a Manger; Wilfred Cass CBE, entrepreneur 
and philanthropist; Gerald Palmer, car design 
engineer.

Central  
Saint Martins
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AMA Tax Accountants Ltd
Unit 1, 214 Purley Way,  
Croydon CR0 4XG
T: 020 7099 4493
kensema@ama-tax.co.uk
Tax accountants

Basque Trade and Investment
107 Cheapside, Suite 9, 
London EC2V 6DN
T: 020 7796 8702
info@btiuk.com
www.btiuk.com
Promotion of Basque industry

Benivo Ltd
20 Ropemaker Street, 
London EC2Y 9AR
T: 020 3030 8674
steve.day@flatclub.com
www.benivo.com
Relocation services

Bolt Burdon Solicitors
Providence House, Providence 
Place, Islington, London N1 0NT
T: 020 7288 4700
info@boltburdon.co.uk
www. boltburdon.co.uk
Legal services

Brook Street
Norfolk House, Wellesley Road, 
Croydon CR0 1LH
T: 0208 686 7312
croydon.branch@brookstreet.
co.uk
www.brookstreet.co.uk
Employment agency

Caesarstone UK Ltd
Unit 3, Navigation Park, Morson 
Road, Enfield EN3 4NQ
T: 020 8216 6100
info@caesarstone.co.uk
www.caesarstone.co.uk
Building materials

Carmelcrest
Unit 1, Meridian Business Park, 
Fleming Road, Waltham Abbey 
EN9 3BZ
T: 01992 718231
info@carmelcrest.co.uk
www.carmelcrest.com
Construction and refurbishment

Corus and Laura 
Ashley Hotels
1 Lancaster Gate, London W2 3LG
T: 020 7262 5022
res.london@corushotels.com
www.corushotels.com
Hotel
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In 2012, I launched a business 
and successfully failed. I lost mon-
ey and felt defeated. But I took away 
key things that I would learn from 
which have really helped me until 
today – I just wish it hadn’t cost me 
so much money!

Failure knocks some people out 
and they never get up. However, 
others keep falling and they keep 
getting up, becoming stronger every 
time. 

So what was the 
business?

Through networking and per-
sonal contacts I was offered an op-
portunity in wholesale cosmetics. 
I looked at the industry and it was 
worth billions and thought: I just 
want a small share of that; how hard 
can it be? 

By this time in my career, al-
though property had always been 
my main focus, I had worked in tel-
ecommunications, retail, marketing, 
finance, education, food and corpo-
rate project management. Although 
I didn’t have any knowledge about 
cosmetics, I had experienced differ-
ent industries and was confident I 
could give it a shot. I mean business 
is simple: buy in bulk, get a good 
price and sell on for more. Use your 
mark-up to pay your overheads (if 
you have any) and the rest is for you! 
(And the tax man of course …)

Not that simple I’m afraid. 

Patience
Although I am keen to keep 

things simple and follow basic busi-
ness principals, there is a patience 

involved in success, and you need a 
focussed strategy. 

The manufacturer I was working 
with was well-established and had 
a record of success over the last 30 
years. They even had concession 
stores in the 80s and 90s in Selfridg-
es and Harrods so there was a huge 
network to tap into. 

I was able to alleviate barriers 
to entry into the industry as I was 
given a good credit line (limiting 
my capital investment), had been 
offered storage (resulting in limited 
overhead costs) and even had third 
party delivery distribution in place, 
so the logistics were sorted. All I had 
to do was get the product to market. 

Now you must be thinking, how 
did I manage to mess all this up?

Why I messed up … and five 
tips on learning from failure

1. Have a focus
When I was offered the oppor-

tunity I’ve just mentioned I was al-
ready at an exciting growth phase 
with Caridon Property with an 
empowered position. However my 
entrepreneurial instincts lead me 
to give it a go. I was never worried 
about time commitments as I was 
happy to work day and night – but 
I didn’t have a clear focus. 

I had ideas on how to get the 
product to market and looked at 
the e-commerce route, health and 
beauty stores, retail chain distri-
bution and export. I had conversa-
tions and meetings with some of the 
biggest health and beauty chains in 
the world and I nearly pulled off a 
six figure export deal with Russia – 
how different this article could have 
been … 

I didn’t do the deal and I didn’t 

have a focussed strategy which led to 
failure. A road map and planning is 
key to any market penetration strat-
egy. 

2. Live and breathe your 
industry

Property has always flowed in the 
blood but all of a sudden I found 
myself in a world I knew nothing 
about. I found myself operating 
in two different industries with 
nothing in common.  In the end 
I couldn’t live and breathe in two 
worlds and had to make a choice.

To be successful in your sector you 
have to be in it to win it. I’m a firm 
believer of networking events, confer-
ences and exhibitions and you need 
to know everything about your trade. 
Again the lack of focus led to failure.

3. Slow steady graft brings 
results

I didn’t have patience. I want-
ed overnight success. I wanted to 
have a team that would look after 
the business in my absence before I 
had even built the business. I want-
ed that market share and I wanted 
it quickly. 

Slow steady graft will bring re-
sults. You need patience and fore-
sight. You need to invest time in 
something which you are passionate 
about and plan for longevity in the 
business. 

Financial planning is key. Many 
great businesses fall by the wayside 
because of poor cash flow or bad fi-
nancial management. This is key and 
you need the right people looking 
at the numbers with foresight and 
budget in mind. You’re in business 
to make money after all so be sure to 
know how much you are making (or 
losing)

4. You can’t do everything on 
your own

It’s only fair to give credit where 
it’s due and although I had been 
thinking about writing and pub-
lishing my own work for a while, it 
was only after meeting and hearing 
James Caan speak at an event did I 
go for it. In fact the event was only 
last month and here I am being pub-
lished – some inspiration!

In his speech, James said he 
wanted to be the number one in the 
world. He employs 3,500 workers 
across 30 different countries and 
his businesses are worth over £1 
billion. He could not have achieved 
that without help. He dreamt big 
and worked with many people to get 
there.  

I tried to do everything on my 
own. I failed. To really achieve great 
things, you need to build relations 
and a strong team around you. Work 
with people you trust, who comple-
ment you and share your vision. 

5. At least I tried
Although my experience was fi-

nancially very painful, I have no 
regrets. The biggest lessons I have 
learnt are from the stupidest things 
I’ve ever done. But, at least I can say 
I tried. You never want to live with 
the thought: ‘if only’. If you have an 
idea, explore it and give it your all.

Failure is not always a bad thing. 
Recovering from failure is a real 
growth and perseverance is the ability 
to keep going no matter what you’ve 
been through. That’s the strength you 
need to be successful in business

Akeel Alidina BSc (Econ) is 
managing director of Caridon 
property 
www.caridonproperty.co.uk

Failure can lead to success in business
by Akeel Alidina
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Curtin&Co
299 Oxford Street, 
London W1C 2DZ
T: 020 7399 2288
katyk@curtinandco.com
www.curtinandco.com
Planning consultancy

Desamianta
126 Wigmore Street, 
London W1U 3RZ
T: 020 7009 0057
info@desamianta.co.uk
www.desamianta.co.uk
Asbestos removal

Dorsett City
9-13 Aldgate High Street, 
London EC3N 1AH
T: 020 3262 1026
infocity@dorsetthotels.com
www.dorsetthotels.com
Hotel

EASTWEST Architecture 
6-16 Arbutus Street, 
London E8 4DT
T: 020 7148 0668
projects@eastwestarchitecture.co.uk
www.eastwestarchitecture.co.uk
Architecture and design

FitCo Advisory Limited
91 Wimpole Street, 
London W1G 0EF
T: 07903 772688
milston@fitcoadvisory.com
www.fitcoadvisory.com
Strategic transformation consultancy

Great Futures Global
425 London Road, Sutton SM3 8JN
T: 07983 719903
niki@nikikerr.co.uk
www.nikikerr.co.uk
Leadership training and coaching

GSelle Designs
61 Botha Road, London E13 8PG
T: 07951 755609
sheila.gselle@gmail.com
www.gselledesigns.com
Textile design agency

Imitor Graphica
201 Borough High Street, 
London SE1 1JA
T: 020 7205 2396
niallpurcell@imitorgraphica.com
www.imitorgraphical.com
Document design and data 
consolidation

Index Property Information
203 Richmond Road, London E8 3NJ
T: 020 8525 5629
Londonne@indexpi.co.uk
Conveyancing property search 
provider

Inventtory Limited
8 Shepherd Market 123, 
London W1J 7JY
T: 020 7112 7040
speakto@inventtory.com
www.investtory.com
IP exchange

ITOrbital
No 1, Royal Exchange, 
London EC3V 3DG
T: 07405 376232
ashis.c@itorbital.com
www.itorbital.com
Software development

Kilostate Estate Agents 
22 Portland Road, London SE25 4PF
T: 020 8656 8888
dal@kilostate.co.uk
www.kilostate.co.uk
Estate agents

Kristina King Business
55 Elizabeth Court, 
Palgrave Gardens, London NW1 6EJ
T: 07970 157831
kristinaking3@aol.com
Fashion stylist

LCL Events Ltd
8 Essex Road, Longfield DA3 7QL
T: 07809 427621
www.lcleventsltd.co.uk
Event organisers

Life Force Fitness
28 Elliott Road, Thornton Heath 
CR7 7QA
T: 07960 125551
lifeforcefitness@aol.com
www.lifeforcefitness.uk
Health and fitness coach

Logic Service 
Management Ltd
Malborne House, Benyon Grove, 
Orton Malborne, Peterborough 
PE2 5ZL
T: 01733 233900
info@logicservicemenagement.com
www.logicservicemanagement.com
Security and commercial cleaning

London’s Air 
Ambulance Charity
5th Floor, 77 Mansell Street, 
London E1 8AN
T: 020 3023 3300
www.londonsairambulance.co.uk
Charity

Menzies LLP 
Lynton House, 7-12 Tavistock 
Square, London WC1H 9LT
T: 020 7387 5868
www.menzies.co.uk
Chartered accountants

Minuteman Press 
19 Stafford Road, Croydon CR0 4NG
T: 020 8688 3134
print@mmpcroydon.co.uk
www.mmpcroydon.co.uk
Printing and design

Naail & Co Ltd 
71 Lambeth Walk, London SE11 6DX
T: 020 3333 3000
info@naailandco.com
www.naailandco.com
Chartered accountant

Openplan Design
389 Edgware Road, Staples 
Corner, London NW2 6LH
T: 020 8450 9984
info@openplandesign.co.uk
www.openplandesign.co.uk
Kitchen, bathroom and interiors

Oribera Limited
21 Hollyview Close, 
London NW4 3SZ
T: 07468 599900
info@oribera.com
www.oribera.com
Import and export commodities

Pearse Trust International Ltd 
25 Southampton Buildings, 
London WC2A 1AL
T: 020 7421 7733
info@pearse-trust.ie
www.pearse-trust.ie
Corporate and trust service provider

Property Consultants Limited
Larsen & Toubro, 
3 Sheldon Square, Ground Floor, 
London W2 6PS
T: 020 7266 7771
prerna@propertyconsultantsuk.com
www.lntrealty.com
Real estate development projects

REC Ltd
Capital Business Centre,  
22 Carlton Road,  
South Croydon CR2 0BS
T: 020 3478 8076
info@recltd.co.uk
www.recltd.co.uk
Environmental consultancy

Sentinel Group 
Security Limited
Sentinel House, 38 Chigwell Lane, 
Loughton IG10 3NY
T: 020 8514 6565
zafar.choudhry@sgs-ltd.com
www.sgs-ltd.com
Security services

SH Notaries
55 Old Broad Street, 
London EC2M 1RX
T: 020 3766 6444
shnotaries@gmail.com
www.shnotaries.co.uk
Notary

Shree Sai Trading Ltd 
11 Copper Court, 2 Essex Wharf, 
London E5 9QG
T: 07735 459188
sales@sstrading.co.uk
www.sstrading.co.uk
Wholesale and export 

St James Place
York House, 23 Kingsway, 
London WC2B 6UJ
T: 07495 386626
philip.dragoumis@sjpp.co.uk
Wealth management

Svenska Handelsbanken AB
5th Floor, 13 Charles II Street, 
London SW1Y 4QU
T: 020 7930 4025
sada05@handelsbanken.co.uk
www.handelsbanken.co.uk/
londonwestend
Banking

Sysfix IT Support Ltd
23 Whitestone Way, 
London CR0 4WF
T: 020 3095 7740
paul.stanbra@sysfix.co.uk
www.sysfix.co.uk
IT support

Tate
800 The Boulevard, 
Capability Green, Luton LU1 3BA
T: 01582 692692
david.clubb@tate.co.uk
www.tate.co.uk
Office recruitment

Technology Marketing UK
195 Derry Court, 386 Streatham 
High Road, London SW16 6BF
T: 020 7193 7512
contact@ 
technologymarketinguk.com
www.technologymarketinguk.com
Digital marketing

Techserve Resource 
Management Ltd
11 Miramar Avenue,  
Canvey Island SS8 9JN
T: 020 7129 7076
info@tsrm.co.uk
www.tsrm.co.uk
Installations and moves

The Just Group
2nd Floor, Sun Alliance House,  
29 London Road, Bromley BR1 1DG
T: 020 3405 3186
office@just-group.co.uk
www.just-group.co.uk
Recruitment

The London Law Practice
915 High Road, North Finchley, 
London N12 8QJ
T: 020 8343 6041
info@londonlawpractice.com
www.londonlawpractice.com
Legal practice

Threads Styling Ltd
68-80 Hanbury Street,  
London E1 5JL
T: 07584 259657
office@threadsstyling.com
www.threadsstyling.com
Personal shopping and fashion 
styling 

Tobacco Dock
The Dock, Tobacco Quay, 
Wapping Lane, London E1W 2SF
T: 020 7680 4001
info@tobaccodocklondon.com
www.tobaccodocklondon.com
Event venue and co-working spaces

Turo UK Ltd
4 St Paul’s Churchyard, 
London EC4M 8AY
T: 08082 894113
matheus@turo.com
www.turo.com
Car sharing marketplace

Virtually Informed Limited
259 Stoke Road, Slough SL2 5AX
T: 01753 522568
sarb@virtuallyinformed.com
www.virtuallyinformed.com
Online subscription and newsletters

Williams General Enterprises 
27 Ashford Road, London E6 2AP
T: 020 8471 5230
Jewellery manufacturer
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Air Astana offers free Expo ticket to all 
international arriving Astana passengers
AIR ASTANA, Kazakhstan’s Skytrax 
award-winning national airline and 
the official carrier of Astana EXPO 
2017, is offering its international 
passengers arriving in the capital, 
Astana, a free ticket to attend the 
international exposition taking 
place from June 10th to September 
10th. The unique offer is open 
to passengers with flight tickets 
dated from June 1st to September 
10th. To obtain a free ticket, eligible 
passengers should simply go to 
www.airastana.com and click on 
the EXPO tab to register and print 
their ticket.

 With its theme of ‘Energy of 
the Future’ EXPO 2017 is expected 
to attract more than two million 
visitors. The event aims to generate 
global discussion and develop 
knowledge to help control energy 
consumption and minimize damage 
to the environment.

Peter Foster, Air Astana CEO 
and President comments: “We are 
extremely proud to serve as the 
official carrier of EXPO 2017 and we 
look forward to extending a very 

warm welcome to passengers from 
the UK and around the world as they 
visit this major international event in 
Kazakhstan’s capital, Astana.”

Timed ahead of EXPO, Air Astana 
recently announced its fifth weekly 
direct flight – on Sundays – from 
London Heathrow (LHR) to Astana 
(TSE), effective 4th June 2017. The 
new service departs T4 at 1755, 
arriving 0520 the following morning 
in Astana, a 6.25hr journey. The 

return departs Astana at 1300hrs 
local time, arriving 1505hrs the 
same day.

The new service, complements 
existing departures from London 
Heathrow to Astana on Mondays, 
Tuesdays, Thursdays and 
Saturdays. 

Air Astana offers a three class 
product aboard its comfortable 
Boeing 757 aircraft – 16 seats in 
business; 108 in economy and 

up to 12 innovative Economy 
Sleeper Seats, which afford more 
personal space and privacy with 
a guaranteed row of three seats 
in the front of the Economy class 
cabin. Return fares start from £498 
for Economy Class, £1,505 for an 
Economy Sleeper, and £1,968 for 
Business Class. Fares include all 
taxes and are valid for year round 
departures from London including 
the peak season.

“We are extremely 
proud to serve as 
the official carrier of 
EXPO 2017 and we look 
forward to extending 
a very warm welcome 
to passengers from 
the UK and around the 
world as they visit this 
major international 
event in Kazakhstan’s 
capital, Astana.”

42 MEMBER NEWS

Four tips to get the most out of 
collaboration software as an SME
BUSINESSES use software like 
instant messaging and video 
conferencing to connect with 
colleagues inside and outside 
of the office, leading to a more 
collaborative approach to 
communications. Gone are the 
days of email and phone calls, 
replaced by many SMEs with 
UCaaS and cloud-based services. 

The point of these tools is to 
drive efficiency and innovation 
through instant chat, file sharing 
and more. So why is it then, that 
some SMEs still haven’t really seen 
the efficiency benefits, aside from 
cost savings?

SMEs hear about the benefits 
of collaboration or unified 
communications from the media 
and their peers, and once they buy 
the software they understandably 
want to start seeing all of their 
employees produce the kind of 
innovative work that couldn’t have 
been achieved with emails and 
shouting across the office.

However, if you expect any 

communication service to 
miraculously transform the way 
colleagues interact, then you’ll 
end up disappointed. It’s not just 
about buying the right tools; in 
fact, much of your focus should be 
about changing the way your team 
works together to get the most 
out of collaboration software.

Know your IT limitations
Research your IT estate before you 
do anything; knowing exactly what 
you can and cannot change, as well 
as factoring in processes that are 
ingrained in the company culture. 

Think about pain points
Thinking about where the 
potential pain points for your 
colleagues are important. 
If you introduce software 
which is meant to change the 
way in which they work, it’s 
better to focus on areas that 
they are happy to change.

KPIs
Setting goals and KPIs related 
to your new communications 
system will let you see how it 
is performing. Spotting any 
issues or features which haven’t 

been used will give you the 
opportunity to know when 
and where you need to provide 
training on using the software. 

Be Patient
Above all else, you need to 
be patient and realise that 
this adoption doesn’t happen 
overnight. Even millennials take 
time to become aware of how the 
same kind of software they use 
subconsciously in their personal 
lives can make their jobs easier. 

When replacing a legacy 
communications infrastructure 
with a new cloud-powered 
unified communications solution, 
if you’ve got a good strategy 
for how you are going to get 
everybody using the new system, 
you’ll soon start to see all of the 
efficiency and collaboration you 
read on the box.

RingCentral – Your Phone 
System Everywhere 
Contact us: 0800 098 8340

“If you’ve got a good strategy for how you are 
going to get everybody using the new system, 
you’ll soon start to see all of the efficiency 
and collaborations you read on the box”

[Click/tap for more info]

http://www.ringcentral.com
https://www.ringcentral.co.uk/
https://www.ringcentral.co.uk/
tel:08000988136
http://www.airastana.com
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HSF health plan – a benefit  
to save you money, every day!
LCCI Member company 
employees can now 
benefit from a new 
health cash plan.

At HSF health plan we 
provide schemes that help 
people with their everyday 
healthcare and now the 
‘everyday’ is more important 
now than ever. With HSF 
health plan you get an 
extensive range of benefits 
to help with everyday health 
care costs, access to a 
real Doctor 24 hours a day 
and exclusive discounts 
and offers on everyday 
shopping, fitness and days 
out plus much more.

Getting money back for 
visits to the dentist, optician, 
physiotherapist, chiropodist 
and many more helps with 
the household budget, but 
HSF health plan’s saving 
ethos doesn’t stop there. 
There are other ways to 
save! HSF health plan now 
includes HSF Perkbox, which 
provides a vast selection of 
discounts and special offers. 

For example, our health cash 
plans start at £52 a year. 

With every plan, you get HSF 
Perkbox, which gives you 5% 
discount at Sainsbury’s. With 
an average weekly grocery 
bill at £100 you would get £5 
off a week, giving a saving 
of £260 a year. Minus the 
£52 for the plan, you would 
still save £208 a year!

When it comes to things like 
accessing a GP, there can be 
a long wait: we hear every 
day that GPs are under huge 
pressure to provide services 
against an impossible 
budget. Worryingly, the 
average projected time to 

see a GP is going to lengthen 
over the next 12 months. 
Within a HSF health plan, 
you can also access elements 
of healthcare such as a GP 
advice line, giving you an 
immediate point of contact 
to get medical advice. And 
this is available 24 hours 
a day, all your round.

i  For more details, 
contact HSF health plan 
on 0800 917 2208

Tell us about the company and how it was set 
up
Security Drivers International is a British owned 
and managed family business, founded in 1995. 

What type of services do you provide?
Our core business is transporting high value 
assets by road. This includes jewellery, diamonds, 
gold, digital data and fine art. We also transport, 
dignitaries and other VIPs. 

In a typical year how many escorts does the 
company do?
We carried out over 500 Security Escorts & over 
3000 VIP transfers in 2015. This makes us the UK 
leader in high value asset protection.

Who are your clients?
Due to the nature of the work we do, we can’t 
tell you who we work for. However, we can tell 
you that our clients come from a wide range 
of corporate backgrounds and include Mayfair 
Jewellers, Fine Art Auction Houses, Banking, 
Insurance, TV, Radio, Medical and Aerospace 
professionals. 

Tell us more about the vehicles you use.
We own two Range Rovers armoured to Level 
BR6, as well as high-end saloon cars. This allows 
us to convey our precious cargo with it’s owners, 
or members of staff, to any address or airport 
without delay. 

What makes Security Drivers International 
stand out from other firms in this field?
People come to us because we’re ISO9001 
accredited and by using our services, our clients 
save significant amounts on their insurance 
premiums. 

We have the technology and expertise to provide 
superb security for your assets. 
 
i  www.securitydrivers.co.uk

An Interview with Security Drivers 
International Founder John English

“At HSF health plan we provide 
schemes that help people with 
their everyday healthcare and 
now the ‘everyday’ is more 
important now than ever.”
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North East England – a 
powerful investment offer 

MANY of the world’s premier 
financial, professional and business 
services (FPBS) companies choose 
to call North East England home.

A well-established and growing 
cluster of 17,500 companies 
including corporate giants 
Santander, Convergys, KPMG, 
P&G and HP, thrive in a supportive 
environment geared to their 
success.

The sector employs more than 
130,000 people with the region 
boasting particular strengths in 
customer contact centres and 
legal, financial and insurance 
services.

More and more companies 
are choosing North East England 
to meet their expansion and 
investment requirements for 
business processing, outsourcing, 
back and middle offices, tax and 
advisory centres.

Investors are able to draw on a 
graduate-rich, highly skilled and 
loyal talent pool for their workforce 
in an economy which prides itself 
on its academic collaboration.

More than 30,000 students are 
studying on one of the 290 FPBS 
related courses at the North East’s 
five universities and 15 further 
education colleges.

North East England also boasts 
the highest proportion of students 
studying STEM subjects in the UK, 
and the country’s fastest growing 
tech cluster outside London with 
strengths in data management, 
analytics and software 
development. 

Guy Currey, Invest North East 
England Director, said: “North East 
England has an unrivalled business 
offer for FPBS companies looking 
to expand and relocate in the UK.

“The North East has some of the 
lowest worker attrition rates in the 
UK which provides companies with 
the confidence to recruit, train and 
retain their most valuable asset – 
their workforce.

“The quality of life and standard 
of living remains one of the highest 
in the UK. This work/life balance 
results in unparalleled staff loyalty to 
the company and to the North East.”

North East England is one of the 
least expensive places in Europe to 
hire FPBS staff.

The typical cost saving is 
14% compared to London for a 
customer services representative 
and a 2% to 3% saving compared 
to Scotland and Cardiff. 

Consequently, global firms 
including Barclays, EE, EDF Energy 

and Tesco Bank support a range of 
sectors from North East England 
bases as direct, third party and 
shared service centres.

A Financial Times Benchmarking 
Study confirmed North East 
England as the UK’s most cost 
competitive location for business 
and talent – savings of over £9m 
per year for a 350-person customer 
contact centre operation compared 
to London.

It offers huge cost savings 
in comparison to other parts 
of the UK, with Grade A office 
accommodation including Cobalt 
Park, the largest office park in the 
UK, available for approximately £16 
per sqft, whilst Grade A Newcastle 
city centre rents are no more than 
£22 per sqft.

Construction giant Balfour 
Beatty relocated key elements 
of its operation from London 
choosing Quorum Business Park 
in North Tyneside as the base for 
its new customer support centre 
called WorkSmart.

“The North East of England 
was selected by Balfour Beatty as 
it provided a skilled and flexible 
workforce and the best supply of 
buildings in the UK suitable for 
the new facility,” said Ian Dawson, 

Business Services Director at 
Balfour Beatty.

“We are thrilled with the team 
we have been able to build here. 
Savings achieved in the first year 
following our move exceeded 
£15m and headcount has grown 
beyond initial estimates to around 
450 as new Shared Services have 
been added.”

All business park locations have 
superb infrastructure links with 
access to the main A1 and A19 
highways. 

The Tyne and Wear conurbation 
is served by the largest rapid 
transit system outside London – 
The Tyne and Wear Metro, with 
60 stations across the area linking 
Newcastle International Airport to 
Central Newcastle, Sunderland and 
many of the key office parks. This 
is one of the main reasons that the 
area is one of the least congested 
major city regions in the UK with 
the shortest average commuting 
times.  

There are numerous daily flights 
from Newcastle to London, while 
regular trains to the capital on the 
East Coast Main Line arrive in less 
than three hours.

i  investnortheastengland.co.uk

With a potent combination of a highly skilled, 
cost competitive workforce and plentiful Grade A 
office accommodation, North East England Works 
for financial, professional and business services.

Above: Quorum Business Park – one of North East England’s premier business parks.

https://investnortheastengland.co.uk/


NORTH EAST ENGLAND   
 WORKS.
A loyal workforce, unrivalled business accommodation and a great 
return on your investment. It’s easy to see why North East England 
works for the Financial, Professional and Business Services sector.

Our winning combination of a highly skilled, cost competitive workforce, 
plentiful Grade A office accommodation and a strong and growing cluster 
make our region one of Europe’s best investment locations.

Please get in touch with the team to find out how we can support your business.

  0191 561 1121   investnortheastengland.co.uk 

  07342 069 367   enquiries@investnortheastengland.co.uk

Six reasons why Financial, Professional and Business 
Services firms choose to invest in North East England:
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One bedroom and two bedroom 
serviced apartments.

Welcome pack.

Hob, oven and microwave.

Dishwasher.

Washer/Dryer machine.

Fridge freezer.

Luxury toiletries - Spa Collection.

Spacious and light bathrooms 

PREMIER SUITES
Reading

NOW OPEN

R E A D I N G

PREMIER SUITES Reading are the perfect 
accommodation choice for the business 
traveller. These modern and spacious 
apartments boast a central location only 
a five-minute walk from both Reading 
Rail and Coach Stations whereby guests 
can be in London in 30 mins.

Visit our website to discover other locations in

Continental Europe   I   Ireland   I   United Kingdom

www.premiersuites.euFile: 223276-3-17LBM Oncall
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By: Parveen Thornhill, 
London Regional Director 
at the Department for 
International Trade

THE UK has long held a romantic 
connection with Italy, from seeking 
and appreciating its great food and 
wine, to admiring its theatre, opera 
and art. But what many people 
here don’t realise is that the Italian 
people, and Italian businesses, 
are just as fascinated with British 
culture, products and services as 
we are with them.

In 2010, the long-standing trade 
relationship between the two 
countries yielded £8.8 billion worth 
of exported goods from the UK 
to Italy, with £874 million of that 
coming from London. Since then, 
trade has been growing healthily 
year on year, and, in 2016, exports 
of goods totalled £9.65 billion, with 
London contributing £1.12 billion. 

And it is not just goods that the 
UK exports to Italy. The trade in 
services is a huge industry for 
British businesses. In 2015, the 
value of UK services traded to 
Italy, led by London’s square mile, 
amounted to a massive £8.24 
billion, equating to nearly 10% 
of the entire total of UK services 
exported to the EU.

So why is Italy such an attractive, 
successful market for British 
companies? And why should more 
London based companies look to 
export there?

Simply put, Italy has a highly 
diversified economy, which is the 
third largest in the euro zone, 

and fourth largest in the EU. 
The UK and Italy have deep and 
positive relations in almost every 
area, from science to security, 
foreign policy to food, offering an 
abundance of opportunities for 
British and London businesses.

The manufacturing sector, for 
instance, where Italy is second 
only to Germany in Europe, offers 
London companies many trade 
and collaboration opportunities. 
London’s world leading service 
sector can take advantage of Italian 
SME’s requirement for professional 
services as they start to globalise 
in a big way. Italy itself is one of the 
most popular tourist destinations 
in the world, and combined with 
one of the world’s highest rates of 
household wealth, it makes for an 
extremely affluent market.

Business confidence in Italy at 
its highest levels since February 
2015, and Italian GDP up 0.9% in 
2016 (and expected to grow 1% 
in 2017 and 1.1% in 2018). But 
whilst the size and wealth of the 

Italian market is obviously hugely 
appealing to British companies - 
Italian Gross Domestic Product 
(GDP) stood at USD $2.175 in 2015 
and is forecasted to be USD $2.220 
billion in 2016 – there are plenty of 
other benefits for UK businesses 
exporting to Italy.

For one thing, Italy has a similar 
regulatory framework to the UK 
and modern intellectual property 
protection practices which cannot 
be underestimated as benefits for 
British businesses. It also has an 
appreciation for British professional 
services, technologies and quality 
consumer goods, which all add up 
to a clear demand for the best of 
British.

Logistically, too, Italy has several 
attractive benefits. Not least the 
significant fact that it is a natural 
gateway to Mediterranean and 
Middle-East markets, and that there 
is easy, quick and cheap access 
to the country through low cost 
airlines, offering flights to and from 
several regional airports.

For companies looking to export 
and take advantage of the 
benefits of the Italian market, the 
Government’s Exporting is GREAT 
campaign is a great place to start. 

The campaign website,  
www.great.gov.uk, brings together 
UK businesses, international buyers, 
international investors and online 
marketplaces, as well as giving 
access to millions of pounds’ worth 
of potential overseas business and 
signposting improved information, 
services and support to UK 
businesses. 

Right now, on the campaign 
website, there are currently 25 
live opportunities from Italian 
companies looking for British trade 
partners; from an Italian distributor 
who wants to exclusively represent 
a UK branded range of certified 
organic teas; a company looking 
for an ICT network installation and 
maintenance partner; to a company 
who require a fully integrated 
helicopter handling system for 
installation on navy vessels. 

Italy wants to buy what we’re 
selling. For them, brand UK is a 
mark of quality, innovation and 
excellence. I’d urge as many British 
and London based companies 
as possible to look to realise that 
potential.

The Italian connection 
– a business romance
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Bribery as a business risk

Bribery is widely acknowledged 
as a significant business risk in 
many countries and sectors. The 
global market is imposing new 
challenges and the British and 
foreign companies must adopt 
their own both business and 
compliance models, considering 
not only the current legislation in 
their own country but also those 
of the countries with whom they 
most often have trade relations. 

Most countries have changed 
their laws so that bribery and 
other corruption offences are 
therefore crimes worldwide (UK 
Bribery Act, US FCPA, Italian 
Legislative Decree 231/01 etc.).

All OECD countries have now 
made it a crime for their nationals 
and organisations to bribe 
overseas.  As a result, a person 
or organisation may be liable for 
bribery both in the country where 
the bribery took place and in the 
person or organisation’s home 
country.

Criminal liability of legal 
entities in Italy and UK

In 2001, the Italian Government 
enacted the Legislative Decree 
no. 231/01 that introduced for 
the first time into the Italian 
legal system the direct liability 
of companies and other legal 
entities for crimes committed by 
subjects acting on behalf of the 
legal entity, when the unlawful 
conduct has been carried out in 
the interest of or to the benefit of 
the company concerned. 

Companies shall not be 
considered liable pursuant to 
Decree no. 231 if the following 
conditions exist: 1. the 
individual(s) who committed the 
crime acted in their own exclusive 
interest or in the interest of 

third parties not related to the 
company; 2. the managing body 
of the company has adopted 
and implemented a “Compliance 
Program” apt to prevent the 
misconducts sanctioned by the 
Decree no. 231; 3. an “ad hoc” 
“Supervisory Body” has been 
appointed by the management, 
to oversee the implementation 
and updating of the Compliance 
Program. 

In July 2011, the UK Bribery Act 
entered into force in the UK. It 

establishes company liability 
for corrupt acts committed by 
persons acting on behalf of the 
company. The Act prohibits 
bribery of public officials and 
business-to-business bribery. 
With global jurisdiction, 
companies can be held liable 
in the UK for acts of corruption 
committed by employees, agents 
or subsidiaries anywhere in 
the world.  It applies to British 
organisations and companies 
operating both inside and outside 
the UK and to British and non-

British companies that perform 
their business, or part of their 
business, in the UK.

The right solution for 
doing ethical business in 
Italy and UK: the ISO 37001 
certification 

ISO 37001 is intended to help 
an organisation to implement 
an effective Anti-Bribery 
Management System. 

It requires organisations to 
implement various anti-bribery 
measures on a reasonable and 
proportionate basis according 
to the type and size of the 
organisation, and the nature and 
extent of bribery risks faced.  

It is applicable to small, medium 
and large organisations in the 
public, private and voluntary 
sectors.  

ISO 37001 cannot provide absolute 
assurance that no bribery will take 
place in relation to an organisation, 
but it can help establish that the 
organisation has implemented 
reasonable and proportionate 
measures designed to prevent 
bribery. The organisation can 
obtain certification to ISO 37001 
in a similar way to obtaining 
certification to 9001 and 14001 
and other standards based on ISO 
Annex SL. ISO 37001 provides 
assurance to owners, directors, 
employees, business associates 
and all of stakeholders that 
organisation is taking steps to 
prevent bribery. It can be used 
as project pre-qualification 
requirement and it can also 
enhance organisation’s reputation. 
For companies looking to invest 
in compliance with local and 
global anti-bribery laws and best 
practices, and to have independent 
certification that they’ve done 
that, there’s only one standard – 
ISO 37001.

Investing in anti-
bribery compliance: 
matter of culture

“For companies looking to invest in 
compliance with local and global  
anti-bribery laws and best practices, 
and to have independent certification 
that they’ve done that, there’s only 
one standard – ISO 37001.”

Ciro Strazzeri, engineer,  
CEO of Gruppo Strazzeri, President 
of GIACC Italy and Asso231

Mia Rupcic, management 
consultant, Partner of Gruppo 
Strazzeri, Vice-President of GIACC 
Italy and Director of Asso231
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WHILE THE nature of our global 
economy makes future gazing 
virtually impossible, our increasingly 
volatile world has a huge appetite 
for quality MBA graduates. 

Future leaders must be global 
in their approach, with a focus 
on sustainability, resilience and 
agility. They need the knowledge 
and insight to know how to 
manage within complex corporate 
environments, but equally, they 
need the speed of thought and 
the ability to innovate in order to 
operate like start-ups. 

An MBA provides life skills 
required not just by large 
businesses, but by public sector 
organisations, charities, SMEs 
and start-ups; anywhere there 
is an ongoing need for qualified 
managers in the marketplace. 

The reasons for people taking an 
MBA are no longer predominantly 
financial. AMBA’s Career and Salary 
Report 2016 showed that almost 
nine in 10 (86%) respondents 
agreed or strongly agreed that 
working for a responsible/ 
sustainable organisation is as 
important as a high salary. 

An MBA focuses on giving a 
holistic understanding of the core 
areas of running a business such as 
marketing, operations and finance 
as well as sustainable business 
practice and innovation.  

But an MBA can offer more 
than that, it is a transformative 
experience. 
An MBA can enhance 
your salary, position and 
networking opportunities…
Completing an MBA is a solid 
investment for a hardworking, 
ambitious and motivated person 
who believes they are suited to a 
role in senior management. It can 
help you move up the career ladder, 
create networks and open doors 
that you may never have considered 
before. 

Although it’s a considerable 
commitment, if you know that 
you’re the type of person who can 
handle the challenge of holding 
a leadership position and are 
prepared to continuously learn and 
develop new skills throughout your 
career, then an MBA could be the 
best option for you.  

So what, in particular, can MBA 
graduates expect to gain?

Increased knowledge and 
transferable skills
While studying an MBA, you will 
develop a proficiency in leadership 
and gain an in-depth understanding 
of management strategy. These are 
vital skills that you can apply to all 
areas of business and are equally 
attractive to prospective employers. 

During your MBA, you will get the 
opportunity to work on team-based 
projects. Through these you will 
develop practical skills in people 
management, as well as teamwork 
and negotiation. You may also be 
required to complete modules 
that require public speaking; a 
key attribute of a leader is their 
ability to communicate effectively 
and to be perceived as confident, 
knowledgeable and calm. 

You will have the opportunity 
to gain a holistic understanding 
of all aspects of business; not 
just the areas in which you work. 
You will develop an increased 
understanding of these roles, which 
is paramount as a business leader.

Salary increase
If you’re looking for a high-earning 
role, an MBA could be the route 
for you. AMBA’s Career and 
Salary Report 2016 also revealed 
that UK based, AMBA-accredited 
MBA graduates that completed 

their MBA in 2014 experienced a 
20% salary increase within one 
year of graduation. In addition, 
the report highlighted that UK 
based AMBA-accredited graduates 
reported an average current salary 
of £88,568 (median: £71,000). 

However, money is no longer 
the main reason that people take 
an MBA. Our research shows that 
one of the reasons is to take part in 
more ‘worthwhile’ things and make 
a difference. 

Career prospects
Completing an MBA is a great 
way to stand out as a potential 
candidate for promotion 
opportunities. Our 2016 survey 
also found that pre-MBA 15% 
of respondents held senior 
management positions but this 
increased to 25% respondents a 
year after graduating from their 
MBA.

Research conducted by AMBA’s 
strategic partner the Graduate 
Management Admissions Council 
(GMAC) found that 84% of 
employers planned to recruit 
MBAs in 2015 compared to 
74% in 2014. In fact, 

The value of an MBA

Andrew Main Wilson, 
chief executive,  
the Association of MBAs 
(AMBA)
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the MBA was the most sought 
after postgraduate qualification 
in the opinion of the employers 
surveyed.

At the same time, if you want 
to start your own business the 
MBA will instil many fundamental 
skills required for such a move. 
Classes on business strategy 
and collaboration as well as the 
network of contacts you will gain 
throughout your studies, will put 
you in a great position to make this 
leap. 

Several Business Schools also 
have specialist entrepreneurship 
and ‘intrepreneurship’ groups or 
courses for leaders who wish to set 
up their own business or innovate 
their current organisation. With 
these transferable generalist skills, 
the MBA is also a sensible option for 
those wishing to change sector or 
industry. 

The MBA provides life skills 
required not just by large 
corporates, but by charities, small to 
medium-sized enterprises (SMEs) 
and start-ups, where there is an 
ongoing need for better trained and 

qualified managers. 

Networking
During your MBA you will meet and 
build relationships with some of the 
best business minds in the world. 
Your tutors and lecturers will share 
their knowledge and experience 
with you, and there will be regular 
talks and guest lectures from 
industry leaders.

The people who will study 
alongside you also make great 
networking contacts. During 
your course they can help as a 
soundboard to test ideas as they 
will be experiencing the same 
things as you. Afterwards, they will 
be likely to be successful in their 
field, so will be excellent contacts 
for your future career.

Studying for an MBA gives you an 
exceptional platform for networking 
at the highest level. You will be part 
of a diverse and experienced group 
of professionals, studying with 
people who have been carefully 
selected, while benefiting from 
top quality connections with the 
alumni of some of the world’s best 
Business Schools. Also, some are 
likely to become lifelong friends. 

What is an AMBA-
accredited MBA?
Accreditation is at the heart of 
the AMBAs’ commitment to 

developing standards in 

global postgraduate management 
education.
• We accredit MBA, Doctor 

of Business Administration 
(DBD) and Master of Business 
Management (MBM) 
programmes at more than 245 
business schools in over 85 
countries

• Our rigorous assessment criteria 
ensure that only highest calibre 
programmes, demonstrating 
the best standards in teaching, 
curricula, and student 
interaction, achieve AMBA 
accreditation

• Our accreditation is international 
in scope and reach and we work 
with senior academics at top 
educational institutions around 
the world to continuously update 
our accreditation policies and 
maintain our unique, in-depth 
and detailed approach to driving 
standards

• We believe that accredited 
programmes should be of the 
highest quality and reflect 
changing trends and innovation 
in postgraduate management 
education

• Our accreditation process 
reflects this commitment 
to fostering innovation and 
challenges Business Schools 
to continuously perform at the 
highest level

Each AMBA-accredited programme 
will vary and the MBA, DBA and 

MBM each offer different 

things. Most MBA students 
appreciate the flexibility the course 
offers – with some completing 
part-time MBAs, specialist MBAs, 
full-time MBAs or Executive MBAs 
(EMBA programmes), which are 
designed for people in leadership 
positions wishing to hone their 
skills, while remaining in a full-time 
role.  

Alumni from AMBA-accredited 
programmes have gone onto 
a variety of different industries 
public and private; corporate and 
non-profit organisations. There are 
a number of notable alumni from 
AMBA accredited programmes 
in the UK, including the CEO of 
Coca Cola, Muhtar Kent (Cass 
Business School), former Deputy 
Prime Minister of Thailand, Dr 
Sahas Bunditkul (Leeds University 
Business School) and former CEO 
of Citroen, Linda Jackson (Warwick 
Business School). 

AMBA has a membership 
network of more than 23,500 
MBA students and graduates in 
more than 150 countries across 
the world, who regularly connect 
via our online community or at our 
social events across the globe, to 
innovate and collaborate. 

We are here to support you 
throughout your entire MBA 
journey, from researching the right 
courses to offering support during 
and after your studies, through 
knowledge sharing, networking and 
learning events. 

For more information visit: 
Association of MBAs – Thinking 
of doing an MBA?
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LONDON is a city rich with educational 
opportunities; with specialist schools and 
colleges aplenty, you can come to London 
seeking to learn almost anything. Unsurprisingly 
for one of the world’s financial centres, business 
is a popular choice of topic and London is the 
desired destination for many hoping to explore 
the subject further and develop their skills. One 
of the best places they could hope to do this is 
London School of Business and Finance (LSBF), 
whose campuses are located in the Chancery 
Lane and Tower Hill areas.

There is a distinct division within LSBF called 
Executive Education – it has its own faculty 
and quality management, ensuring that the 
best possible quality of education is delivered. 
LSBF Executive Education’s programmes have 
been designed for high calibre professionals, 
executives and managers looking to learn the 
latest trends and techniques in the industry 
from tutors with years of academic and 
professional experience.

Widely recognised for staying one step 
ahead of the rest, LSBF was presented the 
Queen’s Award for Enterprise in 2013. Executive 
Education in itself also has endorsement from 
the British Accreditation Council, making LSBF 
Executive Education a leading provider of 
business education.

Executive Education incorporates a wide 
variety of programmes, from Postgraduate 
Certificates and the miniMBA to short courses 
in finance, marketing and management. Those 
who choose LSBF Executive Education will have 
the chance to boost their performance in their 
current workplace, whether they’re in charge of a 
small or large team, or will acquire the means to 
become a manager in the future.

As LSBF understands that every person 
has different aspirations, learners have the 
chance to tailor Executive Education courses 
to meet their professional targets; everyone 
who participates in an Executive Education 
programme walks away having learnt skills 
and theories that are relevant to the industry 
they aspire to work in or the position they 
wish to achieve.

The focus on practical aspects of learning 
makes Executive Education courses all the 
more relevant to business. All too often, people 
are taught skills without being given the 
opportunity to put them into practice in the 
classroom. This can lead to learners having a 
lack of confidence when it comes to utilising the 
skills they have learnt. To combat this lack of 
confidence, Executive Education programmes 
take a workshop approach so that those enrolled 
understand how to put the skills they learn into 
practice in their everyday working life.

After studying the Executive Education 
course in Management Consulting and 
Project Management, Iliyana Stamatova 
is just one of many people to have passed 

through LSBF’s doors and enjoyed the 
practical nature of their course.

Iliyana was pleasantly surprised by the 
knowledge she took away from the course 
given its lack of examinations, and is now 
finding the skills she learnt incredibly useful. 
“I walked out with a great boost of confidence 
and I am now really looking forward to taking 
on more complex projects,” Iliyana said.

Claire Tiphine enrolled onto the Executive 
Education course in Advanced Financial 
Modelling. As she was due to start working for 
a top strategy consultancy, Claire wanted to 
learn more about how accounting theories are 
applicable in the workplace.

Claire’s experience at LSBF Executive 
Education provided her with a wealth of real-
world knowledge and she liked how her tutor 
could bring examples from his own career to 
the classroom.

If you are in search of a work-focused 
educational experience, whether for you or your 
team, an LSBF Executive Education programme 
may be exactly what you’re looking for – the key 
to success is just around the corner.

“Those who choose LSBF 
Executive Education will 
have the chance to boost 

their performance in their 
current workplace, whether 
they’re in charge of a small 

or large team, or will acquire 
the means to become a 
manager in the future.”

Executive Education is an investment in the future
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If you are a member of LCCI with an offer for other members, contact Jo Cass on: 020 7203 1713 or membersoffers@londonchamber.co.uk

n Located in the heart of the 
Capital, Lancaster London draws 
guests in with its breath-taking 
views over Hyde Park and 
its quick access to Heathrow 
Airport. Other highlights include 
Nipa Thai – ranked amongst the 
top Thai Restaurants in the UK, 
and Island Grill – focused on 
contemporary British cuisine. 
By August 2017 the £75 million 
transition to “Royal Lancaster 
London” will be complete – a 
striking return to the hotel’s roots 
in time for its 50th anniversary.

Offer to members
We are delighted to offer LCCI 
members a 25% discount in all 
our restaurants and bars, valid 
until 30/06/2017. Subject to 
availability and limited to a table 
of 5 maximum. Please quote 
“London Chamber” at the time of 
booking.

Contact 
+44 (0)20 7551 6011
dine@lancasterlondon.com

n We are offering LCCI 
members a huge discount on 
our Cyber Security Awareness 
course – for a limited time 
only. The course provides an 
overview of: Cyber Security; 
information risk management; 
security testing; hot topics; 
and sources of authoritative 
advice and guidance. Training 
can be held at your premises or 
at our Basingstoke offices on 
a mutually convenient date. 

Offer to members
Up to Six Delegates 
£1,650 + VAT (usually £2,495) 

Up to 15 delegates 
£4,125 + VAT (usually £5,750)
 
Offer applies to bookings made 
prior to Thursday 28 April 2017

Contact 
For further information,  
please contact victoria.prewer@
amethystrisk.com.

n EcoSink is an innovative 
brand of food waste disposer. 
The machines have a patented 
‘bladeless’ turntable design, 
which combined with a powerful 
electric motor,  grinds the 
food waste efficiently and 
effectively.  EcoSink quickly 
processes food waste, including 
avocado stones, fruit/vegetable 
peelings, chicken and fish bones. 
Our best seller, the Eco3, comes 
with a ½ horsepower motor, 
sound shell for ultra quiet 
running, and an air switch, so 
it’s safe to use with wet hands. 

Offer to members
We are offering chamber 
members 25% discount off RRP 
prices.

Contact 
For more information please call 
01442 503887, or e-mail info@
ecoserviceuk.co.uk 

n THOMANN-HANRY

Thomann-Hanry® has a new 
look. We’ve recently launched 
our project of rebranding, 
including a great deal more 
attractive website, including the 
latest features in web design 
to offer an enjoyable and more 
interactive online experience for 
our visitors. 
Enjoy the tour: 
www.thomann-hanry.co.uk. 
Thomann-Hanry® is an award-
winning main contractor for 
external facade restoration using 
its secure and efficient non-
scaffold façade cleaning system. 
We also count on a dedicated 
division specialised in internal 
natural stone care. 
For more details, contact us on 
+44(0)20 8453 1494 or via email 
info@thomann-hanry.co.uk

n TAIWAN TRADE CENTRE 
Taiwan showcase renewable 
technology
Companies and academics from 
Taiwan will be showcasing a 
variety of technologies at the 
ALL-ENERGY Exhibition and 

Conference at the SEC Glasgow 
on 10 May 2017. The products 
which are focussed in the 
renewable energy sector are 
the result of the government-
sponsored National Energy 
Program Phase II programme.
The event will promote 
cooperation between UK and 
Taiwanese businesses in the areas 
of energy saving, energy storage 
and conservation biomass, smart 
grid, wind power and marine 
energy, and low carbon energy 
technology.
For more details contact  
info@taitra.co.uk or call  
01306 882288.

n THE OUTSIDER’S PERSPECTIVE
How to Win and 
Keep Customers
Thursday May 25, 
2017. 
09:30 – 17:00

Terrace Gallery, Museum of London
www.smecx.com
Learn how your business can 
attract the right customers, 
generate organic word-of-mouth, 

and set it on a sustainable 
growth course by mapping out a 
smart Customer Experience (CX) 
strategy.
This workshop is led by Loaay 
Ahmed, Strategic Business 
Therapist, and Stefan Pichler, 
Strategy Designer of The 
Outsider’s Perspective, 
an objective strategy 
consultancy in London.
Drop us a line at aks@
theoutsidersperspective.com

n MOVING ON UP
The Moving 
on Up partners 
are inviting 
construction and 
development 
employers 

to discuss practical ways of 
creating a level playing field for 
young black men to compete 
for employment opportunities 
in London’s competitive labour 
market.
http://bit.ly/2mINVjL
This event will take place on: 
Monday 10 April 2017, 6.00pm 
to 9.00pm
Ernst & Young LLP, 1 More 
London Place, London SE1 2AF
The event is generously hosted 
by Ernst & Young

n CORELINK CONSULTANTS

Corelink Consultants Ltd. proudly 
announces its first Marketing 
and Strategy consultancy 
project with Saaj productions, 
Mumbai for a very prestigious 
Asian event, Shreya Ghoshal 
concert in London and Leeds on 
the 29th April 2017 and 30th 
April 2017. Shreya Ghoshal 
is an international fame with 
number of awards and it’s a 
great opportunity for Corelink 
consultants to be associated 
with her brand.  Corelink 
consultants is a consulting 
company, providing a broad 
range of services and solutions in 
strategy, marketing, technology 
and project management. We 
help organisations maximise their 
performance by making bold 
moves and achieve their vision. 
We at Corelink consultant are 
excited for this event and look 
forward to be associated with 
various credible brands who act 
as sponsors for this event.

n The Arch London is a family 
owned and run luxurious 5 star 
boutique hotel in an enviable 
central London setting, just 
a stone’s throw from Marble 
Arch in Great Cumberland 
Place. Spanning seven Georgian 
townhouses and two mews 
homes, this urban hideaway 
offers a unique combination of 
English heritage and the ultimate 
in contemporary style. The Arch 
London provides a glamorous 
setting for an intimate family 
celebrations or business dinner. 

Offer to members
Easter package includes full 
English breakfast and Easter 
Afternoon Tea for two. (One 
Afternoon Tea experience per 
stay). The offer is non refundable 
and non changeable for stays 
between 31st March until 17th 
April (min. three nights stay.) 
Rates start from £324 inc. VAT.

Contact 
Bookings to be made directly 
via www.thearchlondon.
com or by calling the hotel on 
02077244744.

mailto:membersoffers@londonchamber.co.uk


File: 224183-4-17LBM Optus
Ad size: A4 Product Size (210mm wide x 297mm high)

www.optusdigital.co.uk
Get in touch today

services@optusdigital.co.uk

App Store
optimisation

public
relations

pay per clickSearch engine
optimisation

224183-4-17LBM Optus.indd   1 20/03/2017   16:44



File: 221847-2-17LBM Slater Gordon.indd
Ad size: A4 Product Size (210mm wide x 297mm high)

Slater and Gordon (UK) LLP is authorised and regulated by the Solicitors Regulation Authority.

Offices in London, Manchester 
and throughout the UK.

For more information call:  

0203 319 2685
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