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London enjoys record 
investment in 2017
British tech companies, espe-

cially those based in Lon-
don, managed to attract a 

record £3 billion in investment last 
year, much more than their coun-
terparts in any other European city.

Data compiled for London & Part-
ners, the capital’s inward investment 
agency, by the analyst Pitchbook 
showed that venture capital invest-
ment into the UK’s tech sector reached 
an all-time high last year with UK-
based firms attracting £2.99 billion of 
new funding – almost twice as much 
as in 2016. Of this, London-based 
firms raised £2.45 billion and ac-
counted for 90 per cent of all venture 
capital tech funding in the UK.

British tech firms gained more 
venture capital investment in total 
than Germany, France, Spain and 
Ireland combined.

Fintech was the leading sector for 
investment in 2017, with UK finan-
cial technology firms attracting a re-
cord £1.34 billion of venture capital 
funding.

London Mayor Sadiq Khan said 
that the figures were proof that Lon-
don was the undisputed tech capital 
of Europe. “I am committed to ensur-
ing we take over from Silicon Valley 
as the world’s leading tech hub.

“Technology entrepreneurs and 
businesses are attracted to our great 
city for its diverse talent pool and 
unique business ecosystem and I am 
determined that London remains 
open to investment and the best tech 
talent from all over the world.”

Global
This news followed a report last 

year that London had maintained its 
position as the world’s number one 
global financial centre, extending 
its lead over rivals New York, Hong 
Kong and Singapore.

However, City chiefs have warned 
that London’s supremacy will come 
under threat if the government does 
not secure the right kind of Brexit 
deal.

Amid political uncertainty, Lon-
don’s overall ranking fell by just two 
points, to 780, on the Z/Yen index, 
which analyses the competitiveness 
of over 100 cities and territories 
across 20 different categories. Lon-
don experienced a smaller drop than 
every other top ten city, with sec-
ond-placed New York faring worst, 
falling 24 points to 756.

Innovations
“The UK has ranked top of 

this survey for the last two years, 
thanks to its technological innova-
tions, financial infrastructure, reg-
ulatory frameworks and its ability 
to attract international talent,” said 
City of London Corporation pol-
icy chairman Catherine McGuin-
ness.

“But the sector is approaching a 
precipice. Firms do not yet know 
how they are expected to conduct 
business here in the short or long 
term. If we don’t have progress on 
Brexit negotiations, firms based 
here will have no choice but to relo-
cate some elements of their business 
elsewhere.”

“Technology 
entrepreneurs and 
businesses are 
attracted to our 
great city for its 
diverse talent pool.”

London has maintained its position as the world’s number one global financial 
centre, extending its lead over rivals New York, Hong Kong and Singapore

European city Funding raised
 in tech sector
London  £2.45 billion
Paris  £565 million
Berlin  £456m
Stockholm  £360m
Amsterdam  £212m
Dublin  £117m
Madrid  £65m
Helsinki  £56m
Copenhagen  £40m
Lisbon  £2.5m
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Last November Mayor Sadiq 
Khan published the draft Lon-
don Plan – the document that 

sets out the strategic framework for 
how the capital will develop over the 
coming decades.

In response to a consultation on 
the plan, the LCCI published its lat-
est report Brown for Blue: Land to 
house London’s emergency workers. 

Blue light housing
The new report builds on the 

Chamber’s June 2016 publication 
Living on the Edge: Housing Lon-
don’s Blue Light Emergency Services, 
which found that the majority of 
London’s essential, front-line ‘blue 
light’ emergency services personnel 
– police officers, firefighters, am-
bulance paramedics – live outside 
Greater London. This remains the 
case. 

LCCI learnt that the cost of hous-
ing in London has been a central 
factor as why most of our dedicated 
emergency services operatives live 
outside the capital. 

This is concerning as it gives rise 

to a host of impacts, most imme-
diately on the emergency workers 
themselves, but also on the capital’s 
overall resilience preparedness. Ac-
cordingly, LCCI has called on the 
Mayor to consider how London’s 
ability to deal with a major incident 
is impacted by the majority of front-
line blue light personnel living out-
side the city. 

The Chamber also seeks an al-
teration to the London Plan so that 
it formally identifies the need for 
specialist emergency services hous-
ing as an important planning issue 
for the capital. A recommendation 
to consult on such a proposal was 
adopted by the final report of the 
independent review undertaken by 
Lord Toby Harris into London’s pre-
paredness to respond to a terrorist 
incident.

LCCI’s latest report takes those 

Housing London’s 
by Thomas  

Wagemaakers

www.cleankill.co.uk
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emergency workers
recommendations forward, and 
outlines practical proposals to pro-
vide housing for London’s emergen-
cy services, within the capital. 

Brownspace
Alongside the need for housing 

for the emergency services, there 
is still land in London that is con-
tributing little to London’s needs, 
including ‘brownspace’ in London’s 
Metropolitan Green Belt.

LCCI has long called on the May-
or and boroughs to audit and map 
this disused and poor-quality land, 
and to assess if it could be developed 
to better serve the capital’s needs.

For its new report, LCCI commis-
sioned mapping specialists FIND 
to identify this brownspace. This 
exercise found that more than 300 
hectares of London’s Green Belt are 
made-up of such disused, derelict or 
poorly-used land.

Equivalent to 500 football pitch-
es (but less than one per cent of the 
London Green Belt), it could po-
tentially accommodate up to 20,000 
new homes. 

Brown for blue
It does not make sense that der-

elict, poor-quality land has protect-
ed status while emergency services 
personnel often cannot even afford 
to live in London, and have to en-
dure long commutes prior to start-
ing their shift.  

LCCI’s report proposes that con-
sideration be given to using a small 
portion of ‘brownspace’ in the 22 
per cent of Greater London that is 
Metropolitan Green Belt for the spe-
cific need of affordable housing, to 
rent, for London’s blue light emer-
gency services. 

Support
There is support for this amongst 

the capital’s business community, 
as is highlighted by recent LCCI 
commissioned polling by ComRes: 
69 per cent of London businesses 
would back such a proposal.

The mere mention of ‘building’ 
and ‘Green Belt’ can be contentious. 
However, LCCI’s proposal is for a 
limited intervention, with suitable 
safeguards, to provide homes for the 
men and women in essential ‘blue 
light’ emergency services. 

Recommendations
To enable this, LCCI recommends 

that the London Land Commission 
be tasked with formally identifying 
all ‘brownspace’ in Greater London’s 
Metropolitan Green Belt. In addi-
tion, a way must be found to enable 
the identified brownspace to be uti-
lised for blue light housing (which 
may require national planning pol-
icy to be challenged).

LCCI therefore proposes that the 
Mayor and his team focus on two 
principal recommendations:
• That the new London Plan should 

identify a ‘need’ for housing pro-
vision in London for front-line 
staff in the police, fire and ambu-

lance paramedic services – in a 
similar way that previous reviews 
of the London Plan conclud-
ed there was a need for housing 
provision for older people and 
students

• That the volume and location 
of ‘brownspace’ land in those 
London boroughs that have 
Metropolitan Green Belt within 
their confines, be collated by the 
Greater London Authority and 
the feasibility of it being utilised 
to build homes for rent by front-
line staff in the police, fire and 
ambulance paramedic services 
be examined.
This would be a significant un-

dertaking, but one that would ad-
equately prepare and enhance the 
resilience of our capital city as its 
population increases.

Thomas Wagemaakers is policy 
research manager at LCCI

Industrial relations
Rachel Reeves MP, chair of the Business, Energy and Industrial 
Strategy select committee, briefed members at an LCCI policy 
event at the Goring Hotel a week after the publication of the UK’s 
Industrial Strategy.

London-born Reeves 
represents the Leeds West 
constituency and was part of 
the shadow cabinet team from 
2010-15 in which she held the 
work and pensions portfolio. 

Having completed an inquiry 
into modern working practices, 
her committee is increasingly 
looking at Brexit and the 
implications for UK businesses 
focussing on a number of 
sectors including nuclear, 
automotive, aerospace, 
processed food and drink, and 
pharmaceuticals.

l Furnish vacant homes to Airbnb or long-let for a premium

l	Stage homes to increase their rental value during viewings

l	Deliver on-demand emergency packages to find hassle-free 
replacements/substitutes if something breaks down at a property

l	Supplement your guest experience through offering extra perks 
during their stays such as baby equipment, exercise equipment, and 
electronics

Visit us at Rentuu.com and drop us a message on live chat requesting 
a free case study

E: info@rentuu.com
T: 07414893150
25 Horsell Road, Highbury, London, N5 1XL

Rentuu is a Technology company 
that has created Europe’s first 

B2B online rental marketplace for 
household and event essentials. We 
become your single point of contact 
for all your rental equipment needs

“

“

mailto:info@rentuu.com
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Carrying the torch
For 16 days this month the eyes of the world will be on 
PyeongChang in South Korea, hosts of the XXIII Olympic Winter 
Games. Bark-Jae Shin (known universally as ‘BJ’), a vice chair of the 
ICC World Chambers Federation and vice chairman of the Seoul 
Chamber of Commerce and Industry, was invited to join the relay of 
distinguished runners bringing the Olympic torch to the Games. 

One in four London businesses 
unaware of new data protection rules
A quarter of London business-

es are not aware of the new 
General Data Protection 

Regulation (GDPR) – with only a 
few months to go before it becomes 
law, a new survey has found.

The poll of more than 500 busi-
nesses commissioned by LCCI also 
found that, of those business deci-
sion-makers who believe that the 
GDPR will affect them, just 16 per 
cent say their business is already pre-
pared for it.

Of the same group, one in five say 
their business would like to prepare 
for the GDPR but needs to find out 
more about it.

One in three of the London busi-
ness community say that the GDPR 
is not relevant to their business.

Vigilant
LCCI chief executive Colin Stan-

bridge said: “Businesses that are al-
ready vigilant about their data pro-
tection responsibilities, are unlikely 

to be unduly burdened by the new 
legislation.

“However we would urge business-
es to take this opportunity to review 
their processes to see if they need to 

make any changes to be compliant.”
On 25th May the GDPR will re-

place the Data Protection Act (1998) 
and introduce tougher fines for 
breaches.

Crucially for businesses, the 
GDPR sets out much bigger fines for 
non-compliance — up to four per 
cent of global annual turnover.

Currently the Information Com-
missioner’s Office can issue a maxi-
mum fine of £500,000 for breaches of 
data rules.

Businesses still in 
the dark over 
apprenticeships 
More than a third of London 

businesses say that their 
company is not aware of 

the new apprenticeship funding 
arrangements according to a new 
survey of more than 500 businesses.

The LCCI poll found that only 
nine per cent of London business 
decision makers say their business 
has increased the use of apprentic-
es as a result of the apprenticeship 
funding changes.

In addition just nine per cent of 
firms say they have employed exist-
ing employees as apprentices follow-
ing the changes to the apprentice-
ship funding arrangements.

Benefit
But nearly 60 per cent of London 

companies don’t think their busi-

ness would benefit from increasing 
the number of apprentices it em-
ploys, compared to 14 per cent that 
think they would benefit.

LCCI chief executive Colin Stan-
bridge, said: “Worryingly what is 
most clear, is that there is a lack 
of understanding and indeed per-
ceived clarity over the levy and how 
it can benefit businesses.

“At a time when many companies 
and industries in the capital facing 
skills shortages apprenticeships can 
be a vital tool, but such schemes will 
only work with increased business 
understanding and involvement.”

The apprenticeship levy was in-
troduced in April 2017 for employ-
ers with a wage bill of over £3 million 
per annum, in order for them to in-
vest in apprenticeship programmes.

“One in three of the 
London business 
community say that the 
GDPR is not relevant to 
their business.”
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For four evenings last month visitors to London were treated 
to over 50 public exhibits in the London Lumiere light festival, 
writes Taylor Vraney.

Sponsored by Artichoke, a charity which helps integrate artwork 
within communities, the event transformed London – from King’s 
Cross to Waterloo – into an illuminating, interactive art gallery.  

Cirque Bijou’s LED-lit umbrellas provided popular as did 
Comoscope, a light sculpture inspired by both the universe and 
the flow of blood around the human body. LBM’s front cover 
depicts The Light of the Spirit (Chapter 2) at Westminster Abbey 
by French digital artist Patrice Warrener.

The event premiered in January 2016 and recorded around 1.3 
million attendees. Public reaction to the assortment of neon and 
projected artwork featured ensured its return.

www.visitlondon.com/lumiere

Top 10 Business 
Resolutions for 2018
Nigel Rowley, Managing Partner, 
Mackrell Turner Garrett Solicitors & 
Chair of Mackrell International.

Contact
Mackrell Turner Garrett Solicitors
Savoy Hill House, Savoy Hill, London WC2R 0BU 
Tel: +44 20 7240 0521   
Email: chris.lane@mackrell.com
www.mackrell.com

SPONSORED COLUMN

Many people will start the new year by setting out their personal 
resolution for the next 12 months, but there a number of import-
ant steps that many businesses and their management teams can 
make to ensure they have a successful year, that is what we are 
to help you with.

GDPR 
On 25 May 2018, the new General 
Data Protection Regulations 
(GDPR) will come into force and 
will require businesses across the 
UK to review and change their 
policies for storing and collecting 
data on customers, suppliers and 
importantly staff. Failure to com-
ply with the new rules could lead 
to substantial fines. 

The next generation
Business leaders needs to consid-
er what happens to the business 
after they leave or pass on, which 
is why it pays to update succes-
sion plans, including reviewing 
wills to ensure all wishes are met.

Love and Marriage
Business leaders considering 
marriage must protect their 
wealth. Creating a pre or post-
nup may ensure assets are not 
lost in a messy or complicated 
divorce. 

New location
You may decide that 2018 is the 
perfect time to move to a new 
location or you may be experi-
encing issues with your current 
lease. Moving to a new site or dis-
puting a lease can be a stressful 
and disruptive time, so it pays to 
have expertise on your side.

Time to Merge
There are plenty of opportunities 
out there to acquire or merge 
with other companies, but doing 
so requires careful due diligence 
and a thorough review of con-
tracts and employment arrange-
ments. 

Protect your intellectual property 
Marketing a new idea, process or 
product can be an exciting and 

lucrative time for a business, but 
it has never been more important 
to ensure your intellectual prop-
erty (IP) is protected. Taking early 
action against someone who has 
used you IP illegally is vitally im-
portant to prevent further loss of 
income. 

New to the UK 
Despite Brexit concerns, there is a 
lot of interest in the UK and many 
overseas entrepreneurs may be 
considering a move to the UK. 
Having the right visas in place for 
you and your staff is essential, as 
is advice when setting up a sub-
sidiary or new company.

Keeping Compliant
Regulations in the UK are con-
stantly changing and it is easy 
to find yourself in hot water. It 
therefore pays to have an advisor 
on your side in case something 
goes wrong.

Terms, conditions and contracts 
The start of a new year is the per-
fect time to review your existing 
arrangements to ensure they are 
still fit for purpose. 

Heading overseas 
It is comforting to know that 
when heading overseas you have 
legal support across a number 
of jurisdictions. Mackrell Turner 
Garrett is a founding member 
of Mackrell International – an 
award-winning global network 
consisting of more than 4,500 so-
licitors in 60 countries – meaning 
you are always in safe hands. 

How we can help 
Make sure the business resolutions 
are more successful than most 
personal ones and contact us!

London in lights

http://www.visitlondon.com/lumiere
mailto:chris.lane@mackrell.com
http://www.mackrell.com
http://www.mackrell.com
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LBM 2017 front covers – 
Brexit provides a theme
Unsurprisingly the UK’s 2016 
referendum decision to exit 
the European Union dominated 
London Business Matters 
content last year, and was well 
represented in front covers 
too. In January Prime Minister 
Theresa May gave her Lancaster 
House speech finally revealing 
the government’s Brexit priorities 
and we covered it in the first 
issue of the year alongside the 
Brexit Q&A which has become a 
regular feature of the magazine.

Whatever the priorities Mayor 
Sadiq Khan and Deputy Mayor 
Rajesh Agrawal were getting 
out the message that London 
remained open for business. 
In between their appearances 
on the front cover we featured 
MIPIM, the annual property and 
construction extravaganza in 
Cannes at which the UK capital 
and indeed the LCCI regularly 
mount a strong presence. The 

Chamber’s refurbished premises 
was the subject of July’s front 
cover.

Celebrated
The Francis Crick Institute 
(June) is the home of world 
class science and research 
in the capital while, five 

years after the Olympics, the 
Queen Elizabeth Olympic Park 
(September) has become the 
focal point for the economic 
emergence of East London.  
Staying in that part of the 
capital, London City Airport’s 
success story and thirty years 
of operation was celebrated 
in November. Since 1987 it 
has experienced tremendous 
growth, now recording nearly 
five million passengers annually.

A spotlight on Australia – a 
country with whom the UK is 
likely to sign a trade deal post 
Brexit – provided a reason to 
feature Sydney Harbour Bridge 
and the city’s iconic Opera 
House in the October issue while 
the customary gift of a Christmas 
tree from Norway, another 
country with whom a trade deal 
may be sought, rounded off the 
year. Expect more Brexit-related 
covers this year.
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“The UK’s 2016 
referendum decision 
to exit the Europe 
Union dominated 
London Business 
Matters content last 
year. Expect more 
Brexit-related covers 
this year.”
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LCCI in the news
The New Year began with Lon-

don Chamber of Commerce 
and Industry in high demand 

among the media, on subjects rang-
ing from domestic issues, such as 
train strikes and business costs, to 
the pressures of Brexit.

Chief executive Colin Stanbridge 
injected a positive note when he ap-
peared both on BBC London news 
and the Eddie Nestor drivetime 
show on BBC radio London talking 
about the benefits of basing business 
in the capital rather than moving 
out to save on costs.

He agreed that there may be quick 
overhead savings but said that, in 
the long term, London was the best 
place to be. “We’re a city of eight and 
a half million people growing to ten 
million people. That’s a big market 
place so I think you have to consider 

carefully before you opt for a small 
short-term saving and move out of 
somewhere which is a huge market 
place and a place where your com-
pany can grow.”

Challenges
LCCI was also asked to com-

ment as train ticket prices were 

hiked at the same time as further 
train strikes loomed. LCCI’s trans-
port policy advisor Tom Evans was 
quoted in CityAM on the price ris-
es saying that transport costs were 
one of the biggest challenges to re-
cruitment in London. On the same 
day the Evening Standard quoted 
Colin Stanbridge on the damage 

that rail strikes do not only to Lon-
don’s economy but also to its rep-
utation.

Head of public affairs Rob Griggs 
gave an interview to CityAM and 
was quoted extensively in a feature 
about how best to address London’s 
skills gap, while director of policy 
Sean McKee spoke about the need 
to press on with airport expan-
sion in the South East ahead of the 
launch of Heathrow’s public consul-
tation.

Research
The Chamber has also featured 

heavily in the media as a result of its 
own research, reports and policies, 
both new and established. This has 
included calls on the government 
for an urgent review of stamp duty 
ahead of the budget. The issue was 
covered by CityAM as both a news 
item and a feature, as well as leading 
a large piece in Property Week. 

Research work with ComRes 
has also produced many interest-

by Katharine Barney
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DEBATE
Has the time come to start
building on the green belt?
It’s a common misconception that all
green belt land is lush rolling fields.
However, our recent mapping exercise
found that at least one per cent of the
so-called green belt is made up of
“brownspace” – disused, derelict or
poorly-used land.

That one percent, equivalent to 500
football pitches, could potentially
accommodate up to 20,000 new
homes.

The London Chamber of Commerce
found that the majority – 54 per cent –
of London’s Blue Light emergency
services staff (police, firefighters, and
paramedics) now live outside the
capital. We are told by their
representatives that this is mainly
because of housing costs.

This could have an impact on
resilience – particularly with an incident
of prolonged duration.  

With the new London Plan under
review, the mayor should consider a
limited and targeted invention to
provide affordable homes for the men
and women that serve our city with
such dedication.

It is nonsensical that derelict, poor
quality land has protected status, while
emergency services personnel often
have to endure long commutes prior to
starting their shift. 

�Thomas Wagemaakers is research
manager at the London Chamber of
Commerce and Industry (LCCI).

THOMAS WAGEMAAKERS

YES

LAURA PERRINS

NOThe destruction of the London skyline
is complete, so now it’s time for the
green belt.

The green belt stops suburban sprawl
and towns merging into one. It also
gives people in towns and cities access
to green space for their children and
recreation. It is a resource that
improves the lives of town and
suburban dwellers, but despite all
these benefits, we are told that it must
be destroyed because of the housing
crisis.

And when all the houses we need are
built on the green belt, what will be
left? Where will children and families go
for recreation, and how will we
maintain the character of towns and

villages?
No doubt, the “anywheres” out there

care not a jot for such things as
character of towns or green spaces, but
other people do value them. It gives
them a sense of belonging, a sense of
community, and sense of home. It is
worth protecting. 

� Laura Perrins is co-editor of the
Conservative Woman website. 
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Nightmare of business
rates eased with raft of
changes for ratepayers
HELEN CAHILL

@HelCahill
THE NIGHTMATHE NIGHTMARE of businesses rates
was eased yesterday as the chancellor
announced a raft of measures to help
firms with the property tax.

The government will switch the
indexation for the rise in business
rates due next April from RPI (retail
prices index) to CPI (consumer prices
index), a measure for which lobby
groups have campaigned, and which
is designed to save businesses £2.3bn
over the next five years.

The British Retail Consortium (BRC),
which led the campaign for the
change, said the decision was “hugely
welcome and positive”.

Hammond also said he would
extend the £1,000 discount handed as
a relief to pubs with a rateable 

value of up to £100,000.
In addition, revaluations of business

rates will now happen every three
years to ensure rate changes will not
be as dramatic as they were this year.

London will also retain 100 per cent
of its business rates as part of a trial.

The pilot programme will take place
in 2018-19, with the Greater London
Authority and the London boroughs
forming a business rates pool that will
be invested across the capital. Colin
Stanbridge, chief executive of the
London Chamber of Commerce and
Industry, said City Hall was best
placed to know how investments
should be made.

Alex Probyn of Altus Group said even
with the limits it will still drive “rev-
enue receipts up by £284m across the
32 London boroughs and the City
through inflation alone”.
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Khan urged to 
develop Green 
Belt housing
By Isabelle Fraser

THE Mayor of London should build af-
fordable housing in poor-quality areas 
of the capital’s Green Belt, a report has 
argued. 

The London Chamber of Commerce 
and Industry mapped the “browns-
pace” – derelict and underdeveloped 
land within the Metropolitan Green 
Belt in London – and found more than 
800 acres which could be built on.

Colin Stanbridge, chief executive of 
LCCI, said: “It is a misconception that 
all Green Belt is lush parkland. Our re-
search found hundreds of hectares of 
brownspace which is poor quality or 
disused space – and makes up just 1pc 
of the Green Belt.”

In a report, it has argued that this 
land could be used to build 20,000 
homes to house emergency services 
workers. It found that 54pc of police, 
firefighters and paramedics live out-
side London due to the cost of housing. 

The 813 acres of brownspace it found 
represents less than 1pc of the Green 
Belt within London while 7pc of it is 
covered by golf courses. The unused 
areas include former quarries and 
landfill sites, as well as idle land and 
storage areas. The report urged the 
Mayor, who last month released his 
planning strategy in the draft London 
Plan, to take an active role in develop-
ing these proposed homes.

However, Sadiq Khan said he would 
not build on the Green Belt and pledged 
to increase the amount of green space 
in the capital to 50pc by 2050. He said 
last month: “With my new London Plan 
I’m sending a clear message to devel-
opers that building on or near the 
Green Belt must respect and protect 
this vital natural resource.”
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“We’re a city of eight 
and a half million 
people growing to 
ten million people. 
That’s a big market 
place...”  
Colin Stanbridge

Helping businesses
protect what they 
value most
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Assume for a moment that you decide to climb 
Mount Everest. The first thing you would need 
to know is that it is 8,848 metres. This is where 
most people would give up.

What if you knew the secret technique to 
climbing 8,848 metres? Would it make it less 
difficult?

Now think about a 12.12-metre ladder. Do you 
think you could climb it? Could you climb it 
again tomorrow? How about 
every day next week? Next 
month? Next year?

Well, if you climbed this 
ladder every day for two 
years, at the end of the 
two years you would have 
climbed 8,848 metres – the 
height of Everest.

By breaking it into bite-
sized pieces, the seemingly 
unachievable target suddenly 
became quite achievable. 
However, this is only 10% 
of the battle. Many people 
decide to stop at different 

levels of the mountain, either satisfied with 
their ‘progress’ or in defeat.

As a business coach, one of my primary 
responsibilities is to help clients define their 
Mount Everest, break it down into five-year, 
three-year, one-year and 90-day plans, and 
then work with them to make sure they keep 
going. Sometimes, when I sit down with a client 
and help them define their Big Hairy Audacious 

Goal, they think I’m being 
naive in my understanding 
of their industry, 
competition, products and 
services, environment, etc. 
They are convinced that the 
goal is impossible.

I may not be an expert in 
every industry, but I certainly 
know how to set aggressive 
goals and help my clients 
achieve them. Usually, when 
broken down into bite-sized 
chunks, it is surprising what 
you can achieve if you are 
fully committed to your goal.

Excerpted from the Amazon bestseller ‘Sparks: 
Ideas to Ignite your Business Growth’ by Shweta 
Jhajharia, a leading global business coach. 
Claim your FREE copy at www.londoncoaching-
group.com/sparks (P&P extra)

Climbing Everest

“By breaking it into  
bite-sized pieces, the 

seemingly unachievable 
target suddenly became 

quite achievable.”
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Rail strikes threaten new disruption 
after commuters are hit by fare rises

Dick Murray

HUNDREDS of thousands of commut-
ers face mayhem throughout next week 
with a series of strikes coming just days 
after massive fare increases.

Three 24-hour walkouts on Monday, 
Wednesday and Friday — January 8, 10 
and 12 — have been ordered on South 
Western Railway (SWR) with up to 450 
trains a day, a quarter of the service, 
expected to be cancelled. Crisis talks 

were taking place today between RMT 
and SWR bosses but both sides 
remained entrenched over the chang-
ing role of the train guard.

SWR, which operates the UK’s largest 
franchise, carries more than 300,000 
passengers a day — a third of those into 
mainline Waterloo during the morning 
peak. The three days have been delib-
erately chosen to cause maximum 
disruption all week, with delays threat-
ened on the non-strike days of Tuesday 

and Thursday due to train stock and 
staff being out of place.

A single 24-hour strike will take place 
on Monday at Southern Rail, resulting 
in some cancellations and changes to 
service. It will be the 39th strike in the 
20-month-old dispute at Southern, 
which serves London Bridge, Charing 
Cross and Cannon Street.

London’s business leaders con-
demned the walkouts, saying they 
damaged both the economy and the 

UK’s world standing. Colin Stanbridge, 
chief executive of London Chamber of 
Commerce and Industry, said: “This is 
another blow for commuters and for 
business, especially as it comes hot on 
the heels of the fare rises.

“Londoners and businesses need reli-
able and affordable train services and 
these latest strikes are damaging the 
capital’s economy and reputation.” 

Richard Dilks, director of transport 
policy at London First, said: “The RMT 
needs to stop walking out and instead 

work with the train operators to bring 
in the new and better trains millions of 
commuters so badly need.”

Train staff at Greater Anglia, includ-
ing services into Liverpool Street, have 
also been ordered to strike on the Mon-
day, Wednesday and Friday but the 
company today insisted it would run a 
full service.

The RMT strikes are all in protest over 
changes, or proposed changes, to train 
guard duties, the central issue in all the 
disputes.

At SWR the RMT is demanding “assur-
ances” that no train will run without a 
second trained member of staff on 
board. SWR management is refusing 
to give that assurance, saying there may 
be some occasions when a train will 
operate with just the driver.

Andy Mellors, SWR managing direc-
tor, said: “The RMT executive knows 
we plan to keep a guard on all our trains 
to assist passengers. What we want to 
discuss with them is what happens 
when a guard is unavailable at short 
notice so that our passengers aren’t left 
stranded. 

“We have given them repeated reas-
surances that we will need more guards 
as we introduce new and longer 
trains.” 

Mick Cash, the RMT leader, said the 
union was “seeking an agreement 
which guarantees a guard on their 
trains and protects the safety, security 
and access of the travelling public”. 

He said similar agreements had 
already been reached in Scotland and 
Wales.
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London’s business chiefs urge Mayor to  
build on green belt to ease homes crisis

Pippa Crerar
City Hall Editor

BUSINESS chiefs today urged Sadiq 
Khan to drop his opposition to building 
on neglected, derelict and unused 
green belt land.

The London Chamber of Commerce 
believes thousands of new homes 
could be located there to address the 
housing crisis. 

It commissioned mapping of the 
capital’s green belt and identified 
under-developed and vacant land 
equivalent to 500 football pitches, with 

the potential for 20,000 homes. It also 
called for the London Land Commis-
sion, set up by Boris Johnson when he 
was mayor, to formally identify “brown 
space” within the green belt.

The chamber’s plea puts it on  
a collision course with the Mayor, who 
has resisted moves to build on any part 
of the green belt, vowing to safeguard 

the “lungs of the capital” in his draft 
London Plan last month. 

Theresa May has also vetoed calls to 
build on the green belt as many Tory 
MPs represent constituencies near or 
next to it. But the report warned that 
decisions on how to use land should be 
“shaped by evidence-based, not  
political, points”. There has been 

mounting pressure to allow building 
on the one per cent of the green belt 
that has already been developed and 
is currently derelict or of poor quality 
use, like scrapyards and car parks. 

A report by Shelter last year urged 
the Mayor to “think the unthinkable” 
if he wants to hit his housing targets. 
Others point out that there are 63 golf 

courses within the green belt, 20 
owned by local councils.

The chamber identified 72 sites for 
development, covering 329 hectares, 
mostly  small plots but also larger ones 
such as a quarry in Havering and 
unused golf courses in Kingston and 
Hounslow. It urged the Mayor to  

recognise the need for homes for  
London’s  emergency “blue light” 
workers, and said 54 per cent of them 
are forced to live outside London.

But a spokesperson for the Mayor said 
he believes the green belt “must be 
protected”.
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ing findings, including how firms 
backed plans for English tests for 
private hire drivers and that busi-
nesses were already losing staff in 
the wake of the referendum result 
but before Brexit had happened –  
issues picked up and reported in the 
Evening Standard and CityAM.

Emergency
LCCI’s report Brown for Blue: 

Land to house London’s emergency 
workers and its recommendations 
were covered in CityAM, the Eve-
ning Standard and The Daily Tele-

graph along with a wide range of 
trade magazines. LCCI policy re-
search manager and co-author of 
the report, Thomas Wagemaakers 
had his say in the DEBATE section 
of CityAM in a feature Is it time 
to start building on the green belt? 
while research officer Fernanda 
Ribas wrote a comment piece for 
24 Housing.

Green
Addressing the issue of conges-

tion within London, LCCI called 
for a River Commission to be set 

up to turn the Thames into ‘a green 
highway’. The story was covered in 
trade publications and the Evening 
Standard which quoted Colin Stan-
bridge’s view that the Thames was 
“an underused superhighway which 
flows through the heart of our cap-
ital.” 

LCCI also delivered its final QES 
of 2017 at the start of the year with 
the findings and recommendations 
published in the Evening Standard 
and CityAM. With a BBC business 
journalist and other media-savvy 
speakers on the launch event panel 

and in the audience the event also 
attracted a lot of twitter activity 
with one guest even posting a vlog. 

In fact social media continues to 
play an ever-widening role in the 
reach of LCCI messaging. This can 
be through publishing of blogs or 
articles on social media platforms, 
commenting on policy announce-
ments on twitter or the simple shar-
ing of articles published by a media 
outlet.

Katharine Barney is press and 
media relations manager at LCCI
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Rail fare hikes
‘will lock some
out of London’ 
REBECCA SMITH

@BexKSmith
BUSINESS dBUSINESS and commuter groups have
warned that yesterday’s rise in train
fares will add to commuter woes and
the growing problem of being “priced
out” of the capital.

Average rail fares rose by 3.4 per
cent, the biggest hike in five years,
with many commuters facing season
ticket rises of £100 upwards.

The government uses the previous
July’s retail prices index measure of
inflation to set increases in regulated
fares.

Naomi Smith, from London First,
said employers were struggling to 
recruit and retain talent in London
“because of the cost of living”.

“Instead of having to endure long
commutes, workers should be able to
afford to live in the capital. But with
average rents soaring past £1,700 per
calendar month, more and more 
Londoners are being priced out”..

Smith added that “only by ending
the housing crisis will London’s work-
ers get a better deal”.

Research out yesterday from the
Trades Union Congress found UK com-
muters spend up to five times as
much on rail fares than other Euro-
peans on comparable routes.

The London Chamber of Commerce
and Industry’s transport policy ad-
viser Tom Evans said: “Our research
has repeatedly found increased trans-
port and housing costs mean London
businesses face stiff challenges in 
recruiting and retaining staff.

“Nearly half of businesses surveyed
told us that reducing transport costs
would be one of the main ways to im-
prove staff retention.”

However, Richard Wellings from the
Institute of Economic Affairs said it
was right that rail users should foot
the bill: “Shameful that so many com-
mentators would prefer to force tax-
payers to pump even more subsidies
into the railways.”
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London firms’ 
Brexit blues 
show no sign 
of easing
Russell Lynch

@russ_lynch

CONFIDENCE has dropped among 
London businesses for the fourth quar-
ter running as Brexit overshadows 
trading, a worrying new snapshot of 
firms in the capital signalled today.

The London Chamber of Commerce 
and Industry’s Capital 500 survey of 
businesses painted a picture of sliding 
domestic demand and drooping export 
sales between October and December, 
while costs such as raw materials rose.

Most business leaders are short on 
confidence and expect economic con-
ditions to worsen over the next 12 
months, with expectations for profits 
and turnover at a record low. Firms’ 
view of overall prospects for the Lon-
don and UK economy have been in 
negative territory since the Brexit vote 
in 2016, the organisation added. 

More than half of the 577 respondents 
are struggling to recruit staff, particu-
larly in managerial and skilled manual 
roles. LCCI is pushing to support Lon-
don’s would-be exporters such as 
increased funding for trade missions.  

Chief executive Colin Stanbridge said: 
“Our new survey findings show why 
2018 will be such an important year for 
London firms. It is crucial that efforts 
are maximised to strengthen the foun-
dations of London’s economy to deal 
with challenges ahead. 

“Key among these are enhanced sup-
port to get more small businesses 
exporting more and limiting the over-
all costs burden that the capital’s busi-
nesses have to endure.”
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Susan HayesCulleton’s 
business got a six-figure grant 
as a direct result of a trade 
mission to the United Arab 
Emirates.

Are trade missions a waste of 
time? Well, let me put it this 
way: on the flight home after 

five days in the Emirates with the 
London Chamber of Commerce, 
I had this realisation: our business 
will never be the same again.

I don’t know what it is about trade 
missions, but many people seem to 
think going on one will cripple the 
finances of their business for years 
to come. Every time I ask audiences 
how much they think a trade mis-
sion costs, I get tentative answers 
in the vicinity of “I don’t know, 
five grand?” And that’s because I’ve 
planted an expectation that trade 
missions are a lot less expensive 
than commonly thought.

No, the real cost of the trade mis-
sion that transformed my business 
wasn’t anywhere to close to that. The 
flights and accommodation were 
heavily discounted, but the trade 
mission itself – five days in Dubai, 
Abu Dhabi and Sharjah – was £150. 
I think we can agree this is not ex-
pensive for an experience that has 
the potential to put your business 
growth on the fast track.

So, did I go home clutching a 
thick sheaf of million-pound con-
tracts to my heart? No. Did I go on 

the trip because I was expecting to 
do business in the Emirates asap? 
No. And still it was the best in-
vestment of time and money that I 
could have made for my business in 
a week.

Advantages
I see three main advantages to a 

trade mission that people complete-
ly overlook – and these advantages 
are huge.

First of all, the networking on the 
trip. Yes, you go on a trade mission 
to network, and London Chamber 
and Enterprise Europe Network 
did make sure that we got plenty of 
opportunity to meet with local busi-
nesses. The emphasis was very much 
on the rubber hitting the road: few-
er high-level briefings and seminars, 
and more time for buyers and sellers 
to have great conversations.

But what people often miss is that, 
by definition, you’re not going on a 
trade mission alone. I was part of the 
UK delegation as my company has 
an office in Wales and we do a lot of 
business in Northern Ireland, Lon-
don, Manchester and Bristol. The 
other people on that delegation were 
delightful – and we were together for 
five days. That was a networking op-
portunity like no other. Instead of a 
rushed networking event where you 
can actually, really, meet six people 
at the most – and you have to make 

an effort the next day to remember 
who was who – here we were, for five 
days, with plenty of transport time 
as we were ferried from one place 
to the next. The quality of the con-
versations was of course immensely 
better. What is more, our own dele-
gation was part of a European group. 
So not only did we get to meet busi-
nesses from the UAE, and not only 
did we get to network in our own 
backyard, but we also mingled with 
highly motivated business people 
from Belgium, Greece, Italy, Lithu-
ania and Hungary. As all the impli-
cations of Brexit are becoming clear, 
nourishing these relationships will 
be essential.

The second important thing that 
people overlook is the way travelling 
to a foreign country, with a business 
focus, has a knack for making you 
see things in a new light. Of course 
they do things differently there: 
every single thing, big and small, 
that you find strange and unusual, is 
one of your assumptions being chal-
lenged. Cultural differences sudden-
ly throw into relief things we take for 
granted. That’s when innovation and 
disruption happen. Nothing will 
encourage you to think outside the 
box like realising people find per-
fectly normal something that you 
find inconvenient, or that they find 
mind-boggling something you’ve 
been doing without even thinking. 

This is one of the main reasons I go 
on trade missions: taking a few days 
away from the minutiae of business 
to focus on the big picture – and 
what is more, in a context where you 
have to question all your assump-
tions: that’s the ideal headspace in 
which to strategise.

Value
And finally, even if I never do busi-

ness in the Emirates, I am now more 
knowledgeable about Dubai, Abu 
Dhabi and Sharjah than before the 
trade mission. This has increased the 
value proposition of our business at 
home: this knowledge has found its 
way into our entrepreneurial train-
ings and financial market briefings. 
And our existing network can now 
benefit from this knowledge too. On a 
mission you are not only representing 
your business – you are also gathering 
information and business intelligence 
for your business network at home. 
This will allow you to provide more 
value and nourish those all-important  
relationships.

How do you make the most 
of a trade mission? I have 
four key tips.

1. Choose your trade mission 
wisely
The mission put together by the 
London Chamber of Commerce 

Trade missions can 
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Etihad: fly to the world from Abu 
Dhabi was the message as I 
drove to the drop-off area at 

Heathrow’s Terminal 4 last month. 
With well over a hundred destina-
tions worldwide you certainly can, 
but the UK cohort of a sizeable Eu-
ropean mission was actually flying 
to Abu Dhabi, part of a six-country 
mission totaling seventy-plus del-
egates and support staff, easily the 
biggest LCCI-organised trade mis-
sion in recent times.

A logic-defying Etihad A380 – how 
can a plane that big be so quiet? 
– covered the 3,500 miles in six 
and a half hours, and we were in 

the Emirate’s capital on schedule 
to meet up with colleagues from 
Belgium, Greece, Hungary, Italy 
and Lithuania. The group covered 
a wide range of sectors including 
big contingents from construc-
tion, fashion and design, food and 
drink, and ICT. Etihad was our 
travel partner, with Duke’s Court 
Travel our agent, and the whole 
endeavour was supported by the 

European Commission under a 
project called EAGLE – a tortuous 
but appropriate acronym.

Topical
Sport is bigger than ever in the 
Emirates and the object of massive 
investment. November’s F1 Grand 
Prix in Abu Dhabi’s stunning Yas 
Island circuit was being trailed 
during our visit while rising French 
tennis star Lucas Pouille, a recent 
conqueror of Rafa Nadal at the US 
Open, had joined Roger Federer in 
setting up a training camp in Du-
bai. Football though was especially 
topical. We arrived just after the 
national team had returned from 
Tokyo, having beaten Japan in the 
first round of qualifiers for the 2018 
FIFA World Cup. Could this be the 
start of triumphant march towards 
qualification? If so it would be only 
the second time ever, the first be-
ing in Italy in 1990. A reality check 
came a few days later however 
when the visiting Australians beat 
their hosts by the only goal in the 
match. 

Investment in cultural institu-
tions is not neglected. Abu Dha-
bi’s Saadiyat Island, a virtually 
routine mega-reclamation pro-
ject for this part of the world, is 

creating “the world’s largest cul-
tural district” with plans to have 
a branch of the Louvre as well as 
a Guggenheim museum. Dubai’s 
opera house, run by Jasper Hope, 
formerly of the Albert Hall, 
opened in August with a perfor-
mance by Placido Domingo. Jose 
Carreras tops the bill this month. 
Indigenous culture features heav-
ily too and is clearly exportable. 
It was announced during the 
visit that Emirati film direc-
tor Ali Mustafa’s much-praised, 
post-apocalyptic film The Worthy 
will premiere at this month’s Lon-
don Film Festival, a return for the 
director to the city of his birth.

Ecosystem
Trade and business though is the 
bedrock of the Emirates. Expo Du-
bai 2020 – which features projects 
valued at £4.7 billion – is just four 
years away and though centred on 
the commercial capital is an event 
for the whole region. Latest news 
on the fair is that the huge site, 
alongside Jebel Ali, the world’s big-
gest freezone, will be transformed 
into an ecosystem connecting busi-
nesses in logistics, tourism, real es-
tate and education after the event is 
over. The plan fits Dubai’s strategy 
to create a knowledge-based econo-

Eagles ready to soar in Abu Dhabi,  Dubai and Sharjah
 Peter Bishop’s  

UAE Diary

How can a DPA barrister save 
your business money?
A Direct Public Access (“DPA”) 
barrister is a barrister who is able 
to work directly for members 
of the public without the need 
to have a solicitor to act as an 
intermediary.

Historically barristers could 
only be instructed via a solicitor. 
However these traditional roles 
are changing. A DPA barrister 
is now able to take instructions 
directly from the public.

What are the advantages?
A barrister is a specialist in written 
and oral advocacy, as well as 
having expertise in specific areas 
of law.  With DPA, you can go 
directly to a specialist.

The cost of instructing a DPA 
barrister is often significantly less 
than going to a solicitor for two 
reasons:

First, a barrister does not 
have the overheads of a firm of 
solicitors. Barristers operate out of 
‘chambers’ where self-employed 
barristers share the cost of 

clerks and conference facilities. 
Barristers are therefore able to 
offer lower rates and, increasingly, 
can offer fixed fees.

Second, it is often the case that 
a legal matter may necessitate 
having a barrister involved at 
some stage in the case. Hiring 
a barrister directly avoids 
duplication in those cases.

What kind of work can DPA 
barristers do?
They can do most of the work a 
solicitor can do including giving 
advice, drafting court documents 
and providing representation in 
court.

Where can you find a DPA 
barrister?
Many barristers at Goldsmith 
Chambers, operating in the Temple, 
London, are DPA qualified. 

i  To discuss with a clerk about how 
a barrister might help your business, 
call 0207 353 6802 or visit  
www.goldsmithchambers.com.

Direct Public Access 
Barristers

ADVERTORIAL

GOLDSMITH CHAMBERS

Our team of public access barristers are 
available to assist you directly with your 

legal questions, with advice, drafting legal 
documents or representation in court.

GOLDSMITH CHAMBERS

The Chambers of Anthony Metzer QC 
Goldsmith Building, 
Temple, EC4Y 7BL

Tel: 0207 353 6802
www.goldsmithchambers.com

Clerks@goldsmithchambers.com
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Banter that 
bites
Company culture is often 
created by the conversations in 
the office. In some firms silence 
is only broken by the furious 
tapping away of keyboards, in 
others there’s plenty of friendly 
banter.

A shared giggle helps to boost 
the mood and build team spirit, 
however one person’s joke can 
be offensive to another person.

A study from the University of 
Missouri found that ‘bad’ bosses 
should avoid using sarcasm. The 
success of a joke between 
management and the workforce 
all depends on the job 
satisfaction levels among 
employees.

If job satisfaction levels are 
high, employees are less likely to 
take offence from both positive 
and negative humour used by 
leaders. Being able to laugh with 
colleagues was one of the most 
desirable traits employees want 
in management according to a 
study by the Bell Leadership 
Institute.

What about when things go 
wrong? For example, in the 
Minto v Wernick Event Hire Ltd 
(2011) case a manager felt that 
comments made of a sexual 
nature in the style of “Carry On” 
films were friendly banter. 
Female employee, M, did not 
feel the same way. The tribunal 
ruled in her favour saying: 
“Banter’ is a loose expression, 
covering what otherwise might 
be abusive behaviour on the 
basis that those participating do 
so willingly and on an equal 
level.”

There is a school of thought 
that says humour can help 
businesses profit. A jovial 
environment encourages the 
exchanging of ideas. However, 
there are occasions where it’s 
not appropriate and can be 
misinterpreted. To avoid this, set 
clear ground rules for everyone 
to help minimise 
misinterpretation and outline 
what is and isn’t acceptable.

i  If you’d like some help 
establishing clear rules around 
communication in your SME  
then please contact us on  
0207 977 9200 or email 
enquiries@bradfield.co.uk

Caroline Griffiths MSc BA 
Chartered FCIPD is Managing 
Director of Bradfield Group, an HR 
Consultancy and a CIPD training 
provider.
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Eagles ready to soar in Abu Dhabi, Dubai and Sharjah
my which contributes to the UAE’s 
diversification plans. Earlier this 
year, Simon Clegg, British Olympic 
team manager in Beijing in 2008 
and highly involved in London 
2012, was appointed chief operat-
ing officer and will play a major role 
in helping to attract the expected 
25 million visitors.

Clegg’s boss is HE Reem Ebrahim 
Al-Hashimi who has been a UAE 
government minister since 2008 
and now doubles up as director 
general for Expo. She is one of a 
significant number of women in 
top jobs and an indication of the 
great strides the Emirates have 
taken in championing equality 
in the workplace – as we learned 
from her in person in a special 
session for mission members 
run by the Links Group, high-
ly-respected local partnership 
specialists in the region. The 
equality message was backed up 
by HE Raja Al Gurg, founder, 12 
years ago, of the Dubai Business 
Women’s Council whose doors 
are open both for Emirati and ex-
patriate business women.

The Council was set up by the Du-
bai Chamber of Commerce in a 
typically forward-thinking initia-
tive. Under Hamad Buamim’s lead-

ership they have set standards for 
Chambers world-wide and play an 
active role in the World Chambers 
Federation programme. No less im-
pressive on this mission were the 
Abu Dhabi and Sharjah Chambers 
of Commerce who also generously 
hosted the European group and set 
up well-attended business-to-busi-
ness meetings.

In advance of Expo 2020 there 
are no shortage of other projects. 
Jumeira Central, off Dubai’s arte-
rial Sheik Zayed Road, is getting 
a makeover to become a “fully 
self-sufficient futuristic mini city”. 
Palm 360 at neighbouring Palm 
Jumeira on reclaimed land has got 
the go-ahead and includes bou-
tique hotels which feature a 135 
metre pool (“longer than a football 
pitch”). Sharjah has given the green 
light to a two million square foot 
shopping mall, the Emirate’s big-
gest, at Tilal City, to be completed 
by 2020.

Diversification
Diversification is a key theme in 
the Emirates – a response, in part 
at least, to the drop in the oil price 
– can take many forms. Valued
Added Tax is being introduced in
2018, quite a statement in a coun-
try where taxes are few and far be-

tween and customs duties are min-
imal. The rate is expected to be five 
or six per cent, much lower than 
European equivalents, and the list 
of exemptions is long but it is a 
significant development. Dubai’s 
exhibition season was launched 
last month with a self-proclaimed 
accent on diversification and an 
extended list of sectors covered. 
Most striking though was the fact 
that many people were still talking 
about (and, by and large, praising) 
the Dubai ruler’s – Sheikh Mo-
hammed bin Rashid al-Maktoum 
– recent impromptu visit to a gov-
ernment office at 7.30 a.m. after
which he “retired” all the senior
officials not at their desks.

Back in London a few days after 
returning from the mission, I 
walked through Waterloo station 
concourse … and straight into 
Dubai Tomorrow, “an experiential 
marketing campaign” designed to 
boost the city’s reputation as one 
of the UK’s most popular holiday 
destinations. Interactive videos, 
virtual reality displays, and op-
tical illusions did a good job of 
transporting me to the city that, 
indicative of the whole of the 
UAE, doesn’t rest on its laurels, 
and certainly doesn’t stand still.

The mission was the first in a 
series under the EAGLE project, 
supported by the European 
Commission, to enhance 
cooperation between European 
trade promotion organisations. 
Next destination is India, with 
pan-European visits also lined to 
Iran and Taiwan. Brexit may mean 
Brexit but it certainly doesn’t 
preclude joining forces with our 
European partners to explore 
trade opportunities in third 
countries now or in the future.  

Alongside the LCCI the trade 
promoters managing their 
country’s participation were the 
Brussels Chamber of Commerce, 
Federation of Industries of 
Northern Greece, Chamber 
of Commerce of Hajdu-Bihar, 
Sicindustria and the Lithuanian 
Innovation Centre.

UAE –facts and figures
There are seven emirates: Abu Dhabi – the capital, Dubai, Sharjah, 
Ra’s al-Khaimah, Ajman, Umm al-Quwain and Fujairah

Population:  8.19 million including over 200 nationalities in  
resident population; expatriates account for about 
85 per cent of the workforce

President:  Sheikh Khalifa bin Zayed Al-Nahyan
Import partners:  • China 15.5 %

• India 12.7%
• US  9.6%
• Germany 6.8%
• UK 4.3%.

In October 2016, LBM reported on LCCI’s biggest ever trade mission to Abu Dhabi, Dubai and Sharjah

“I don’t know what it 
is about trade 
missions, but many 
people seem to think 
going on one will 
cripple the finances 
of their business for 
years to come.”

http://www.goldsmithchambers.com
http://www.goldsmithchambers.com
mailto:Clerks@goldsmithchambers.com
mailto:enquiries@bradfield.co.uk
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and Enterprise Europe Network was 
tremendously well organised. Every 
little detail had been optimised 
with business in mind. As a result, 
there was no time wasted and all the 
delegates were able to meet highly 
relevant business contacts. So find 
a trade mission run by people who 
truly get business and who work 
hard to make the mission worth 
your while.

2. Preparation is the name of 
the game

London Chamber put together 
a full day pre-briefing before the 
mission, and this was immensely 
helpful, especially as the culture of 
the UAE is quite different to that 
of Western culture. I was doing 
business in Belgium that week, but 
I made a special day return to Lon-
don to attend that pre-briefing, and 
I was very glad I did. You should 
also take the time to think in detail 
about what you want to achieve on 
the trip, and how the trip will help 

your business. Don’t make your 
plans too rigid, because opening 
yourself up to opportunities is par-
amount, but the better you prepare, 
the luckier you get.

3. Efficiency and focus
On a great trade mission like this one, 
everything was pre-arranged. It’s like 
having a group of personal assistants. 
They set you up with actual face-to-
face meetings with people that you 
choose. They take care of all the logis-
tics. You get a full profile of everybody 

on the mission, their background and 
what they’re looking for. A trade mis-
sion is not a discounted holiday or 
an opportunity to go shopping. Your 
business will benefit if you have laser 
focus, avail yourself of as many of the 
meetings as possible, and follow up 
without fail.

4. Remember that 90 per 
cent of the work happens 
afterwards
Don’t get home and think: “I’ll leave 
it at that.” On the trade mission I 

met a business woman who was 
extremely knowledgeable about a 
market I was interested in. We were 
able to meet up for a longer conver-
sation, and from that a new business 
idea was sparked. I got to work as 
soon as the plane landed, and a year 
later our company won an Inno-
vation Partnership in Ireland, a 60 
per cent funded grant of €125,000 
to commercialise research. This 
wouldn’t have happened without 
the incredible conversations and 
high energy on the mission.

It sounds obvious but one year 
from now your business will be a 
year older. Where do you want it to 
be? Start planting the seeds now of 
what your business will be next year. 
Foster new relationships and widen 
your horizons. A trade mission is 
just the ticket.

Susan HayesCulleton CFA 
is managing director of the 
HayesCulleton Group 
www.hayesculleton.com

transform business

Direct to Taipei
After a five-year break you 

can again fly non-stop be-
tween the UK and Taiwan. 

Last December a China Airlines 
A350-900 made the inaugural 
flight from Taipei’s Taoyuan In-
ternational Airport to Gatwick, a 
journey which took 13 hours.

The occasion was celebrated with 
an event at the Royal Horseguards 
Hotel, Whitehall with guests in-
cluding Lord Faulkner of Worces-
ter, the Prime Minister’s trade en-
voy to Taiwan, Guy Stephenson, 
chief commercial officer for Lon-
don Gatwick Airport, and Greg 
Hands MP, Minister of State for 
Trade and Investment who spoke 
enthusiastically about travelling to 
Taiwan in his younger days. 

Benefits
Nuan-Hsuan Ho, chairman of 

China Airlines (pictured) said: 
“We’re delighted to be back in the 
UK with the inaugural flight mark-
ing the ease of travel between the 
UK and Taiwan.

“As the only non-stop service 
between the two countries, we 

want to highlight to travellers the 
benefits to travelling to Taipei, for 
business or leisure purposes. In 
addition, our extensive route net-
work offers destinations through-
out Asia and onward to Australia 
for British travellers to enjoy.” 

www.china-airlines.com

“We’re delighted to 
be back in the UK 
with the inaugural 
flight marking the 
ease of travel 
between the UK  
and Taiwan.”

http://www.hayesculleton.com
http://www.china-airlines.com
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Investment opportunities in Iran
Since concluding the Joint 
Comprehensive Plan of Action 
in 2015, Iran has been able to 
focus on attracting foreign 
investment. Ahamad Imandoost 
updates LBM readers on ten key 
areas of sectoral opportunity.

Oil
Iran plans to increase its crude oil 
production to 5.7 million barrels 
a day by 2021, around 25 per cent 
of which is likely to be exported to 
European buyers. Investment to the 
tune of $200 billion will be required 
and, according to Iran’s oil minis-
try, 70 per cent of this sum will be 
sought from foreign investors.

Gas
Iran’s gas reserves are one of the 
most profitable fields in which to 
invest; one example of investment in 
this field is the contract between the 
National Iranian Oil Company and 
Total to develop the world’s largest 
gas field – South Pars. Iran’s oil min-
ister has invited foreign investors to 
participate in oil and gas explora-
tion in the Caspian Sea.

Petrochemicals
Iran’s petrochemical production 
share is 2.5 per cent globally and 
23.6 per cent in the Middle East. 
With 70 projects in this field and an 
investment capability of $40 billion, 
it’s an area with significant potential 
for foreign investors.

Wind energy
With many countries across the 
globe aiming to increase their ca-
pacity to develop wind turbines 
or renewable technologies, con-
struction of electric power plants 
represents a viable opportunity 
for foreign investors. The Iranian 

and British authorities have con-
tracted to build a large solar pow-
er plant in Iran, and the amount 
of foreign investment related to 
this project is estimated at €600 
million.

Solar energy 
With more than 300 sunny days 
and an average of 2,800 hours of 
sunshine each year, Iran is one 
of the best countries in the world 
to produce and use solar energy. 
Countries which have already in-
vested in this area include Germa-
ny, Greece and Switzerland. Under 
the Paris Agreement, Iran is re-
quired to produce 7,500 megawatts 
of electricity from renewable ener-
gy sources by 2030.

 
Aviation

Although Iran has 54 airports, com-
prising 20 domestic, 25 air-board, 
and nine international, there is not 
enough parking for 500 aircraft, 
therefore foreign investment and fi-
nancial cooperation is required. It’s 
also worth noting that auxiliary and 
support equipment on the runway, 
in addition to hangar equipment, is 
needed.

Rail transport
With the Iranian government 
looking to increase rail passenger 
capacity by 25 million to 45 mil-
lion customers, investment in this 
sector is necessary. One example 
is the electrification project for the 

Tehran-Mashhad railway, the con-
tract value of which is equivalent to  
$1.7 billion.

Mining
There is an extensive plan for the 
development of the mining indus-
tries in Iran, requiring capital of 
$40 billion. Development projects 
are planned for mine production 
such as titanium, petroleum coke, 
coal, strategic products and rare 
earth elements. There are building 
plans to increase production of 
copper to 450,000 tons and alumi-
num to 1.5 million tons, for which 
a capital of $10 billion is required. 
Note that the foreign investment 
sums will be backed by government 
capital guarantees.

Waste management
The area of waste management has 
significant potential for investors. 
Indeed, around 50,000 tons of gar-
bage is generated every day in Iran, 
with Tehran accounting for around 
8,000 tons. Currently, only seven per 
cent of this is being separated and 
existing factories do not possess the 
capacity to cope with such volumes. 

Healthcare
In Iran there are 95,000 hospital beds, 
equating to 1.7 beds per 1,000 people 
whereas Japan, as a comparison, has 
at least 13.4 hospital beds per 1,000 
people. According to economic de-
velopment plans, if Iran is to reach 
the level of 2.6 beds per 1,000 people, 
more than 100,000 hospital beds will 
be needed. Negotiations have taken 
place with countries including South 
Korea, Japan, and Italy with a view to 
build 24 hospitals. According to the 
current budget for the treatment sec-
tor in Iran, only 1,600 hospital beds 
can be created annually, therefore 
foreign investment in this sector is 
necessary. 

Ahmad Imandoost is managing 
director of Sohatoos Industrial 
Consulting Company with offices 
in Mashhad and Tehran.  Contact 
them online to get involved. 
www.sohatoos.com/en
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Upcoming LCCI trade missions

LimaJakartaDubai
UAE 
Sector: Aid Funded Business 
Date: 4 – 8 March 2018 
Register your interest  
Contact: Marta Zanfrini 
Tel: 0207 203 822 
mzanfrini@londonchamber.co.uk

Indonesia: Jakarta 
Sector: Healthcare  
Date: 23 – 25 April 2018 
Register your interest  
Contact: Vanessa Vlotides 
Tel: 0207 203 1838 
vvlotides@londonchamber.co.uk

Peru: Lima
Sector: Multi
Date: 13 – 17 May 2018
Register your interest  
Contact: Vanessa Vlotides 
Tel: 0207 203 1838 
vvlotides@londonchamber.co.uk

http://www.sohatoos.com/en
mailto:mzanfrini@londonchamber.co.uk
mailto:vvlotides@londonchamber.co.uk
mailto:vvlotides@londonchamber.co.uk
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Do you want to access a selection of business co-operation offers 
made by European companies wishing to work with UK firms? Every 
month Enterprise Europe Network publishes a Business Opportunities 
in Europe bulletin, which contains the latest co-operation offers from 
companies across the EU and beyond. To find out more about this 
issue’s listed overseas business opportunities or to subscribe to the 
bulletin contact Enterprise Europe Network London at enterprise.
europe@londonchamber.co.uk or 020 7248 1992.

Germany
Supplier of raw herbal 
materials such as edible 
oils, cosmetic oils, essential 
oils, aromatic extracts, active 
ingredients and herbs and spices 
is focusing on controlled organic 
cultivation. The company is now 
looking for suppliers of natural 
raw materials from European 
countries and is interested in a 
commercial agency agreement.
REF: BRDE20171018001

Spain
Womenswear designer 
and manufacturer 
produces handmade jackets, 
tops and coats. The firm 
exclusively uses natural raw 
materials and entrusts the 
production of its clothes to 
expert local tailors. In order to 
expand its jacket sales abroad, 
they are looking for multi-

brand showrooms that already 
work with mid-range women’s 
clothing companies to effect 
distribution agreements.
REF: BOES20171030001

Czech Republic
Company is looking 
for international sales 
channels from the information 
and communication technologies 
sector for its products, which 
include a wide range of products 
and services focused on network 
security and analysis. The 
company is working globally 
through its business partners 
and seeks new contacts 
in Europe and beyond for 
commercial agency agreements 
or distribution services 
agreements.
REF: BOIE20170508001

Portugal
A start-up provides 
architectural and project 
management services, as well as 
carrying out construction and 
building restoration work. It is 
looking for suppliers of building 
materials such as gypsum board, 
wood and window frames 
through a manufacturing services 
agreement.
REF: BRPT20170404001

Sweden
A furniture agent is 
sought to represent 
a contemporary Swedish 
manufacturer of Scandinavian-
designed contract furniture, 
such as sofas, chairs and bed 
furniture. Primary markets are 
Germany and Italy, but other 
European and global markets 
can also be of interest. The 
manufacturer is looking for 
commercial agent agreements.
REF: BOSE20160114001

Belgium
Retail company 
specialises in electronic 
smoking devices and household 
electrical appliances including 
radiators, ovens, fridges, 

microwaves and washing 
machines. It wants to represent 
foreign companies selling these 
products on the local market 
through either agency or 
distribution agreements. 
REF: BRBE20160219001

France
Gardening equipment 
distributor is looking 
for new distributors to trade 
intermediary services through a 
distribution services agreement. 
The company trades in robust 
and high-quality gardening 
equipment and accessories. It 
wants to expand in Europe. 
REF: BOFR20170622001

Italy
Specialist in 
professional translation 
services for industry, is looking 
for services agreements with 
foreign private companies and 
associations entering the Italian 
market. Its expertise ranges 
from technical to legal, web, 
commercial and advertising.
REF: BOIT20151106001

            Overseas business opportunities

Hi, my name is Jimmy Kamau and I’d 
like to introduce you to our company 
(W&K Estates Limited) and secondly 
why investment in the Kenyan real 
estate is big business as it is globally. 
Well why invest? That is quite simple. 
Louise Brooke – Smith President of the 
RICS wrote on the inevitable trend to 
Africa’s real estate in the March 2015 
Modus “Africa’s built environment is 
seeing unprecedented change” which 
has not only become a reality but 
also made tangible investment returns so 
far. Kenya is certainly on the right track and 
without doubt worth the investment with the 
right people. 

In the last two years we have seen major 
changes to our area with the Two Rivers 
Mall the largest in Kenya coming up and 
now fully completed, the expansion of the 
Village Market with now its hotel sector, 
trendy new shops, the development of the 

Tamarind Tree Suites and 
significant expansion of 
the Limuru and Redhill A 
and B category roads. 

About us. We are a 
privately owned family 
business previously in 
coffee farming but now 
developing our estate 
of 55 acres of mixed 
zoning (commercial and 
residential). Thankfully our 
location being minutes 

to the UNEP [United Nations Environmental 
Programme] World Head Quarters coincides 
with the upper end of the real estate market 
available in Nairobi.  Property in this zone 
is predominantly of ½ an acre upwards 
which is a prerequisite of the planning and 
urbanisation policies for such areas.  

We have constructed 18 beautiful houses 
of 550m2 and 650m2 on a spend profile 
of £2.8M and achieved 90% of the first fix 
works. We have also completed the main 
infrastructure works providing full and 

easy access to the gated community and 
new developments to come. We welcome 
interested parties who wish to partner with 
us from an investment prospective.

Currently the completion of the show houses 
is in progress. For further updates on our 
progress please visit our website www.wk-
estate.co.ke 

To read more about what Louise had to say 
please visit the News and Updates page of 
our website. 

For further information please contact me 
at jimmy@wk-estate.co.ke or on +44 (0)75 
955 42613

Links of interest:
www.villagemarket-kenya.com
www.tworiversstaines.com
www.tamarind-treesuitesrosslyn.com

mailto:europe@londonchamber.co.uk
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Research carried out in advance of 
the Business Travel Show which 
takes place at Olympia next 

month shows that four out of ten small 
businesses will spend more on corpo-
rate travel in 2018, compared to 32 per 
cent 12 months ago. Half of them say 
they will also spend more on air trav-
el and accommodation. Forty five per 
cent expect to travel more and 47 per 
cent expect total travel costs to rise. 

David Chapple, Business Travel 
Show event director, said: “This time 
last year, geopolitical events such as 
Brexit and the imminent inaugura-
tion of President Trump left many 
concerned for the economy and the 
widespread feeling of uncertainty 
about what the future holds un-
doubtedly leaked in to the corporate 
travel market.” 

 
Growth

Chapple added that survey results 
indicated that caution in business 
travel was short-lived and budgets and 
growth appear to be healthier than 
ever. “In fact, some commentators 
have even suggested corporate travel 
may do better than other industries, as 
companies invest more in travel to ex-

plore alternative trade avenues outside 
of Europe following the Brexit vote.”

Business Travel Show is Europe’s 
leading event for corporate travel 

professionals and takes place 
at Olympia London from 21-22 
February 2018.  The LCCI stand is 
located at B882. Pop in and meet 
Josie Rogers and her team.

Buyers can register for the show 
for free at 
www.businesstravelshow.com/
register

Business travel on the rise

Showcasing London in the USA
London-based companies are 

featuring in a high-profile 
US e-commerce campaign to 

showcase the best of British tech 
goods to US consumers. 

Extreme Fliers, iStorage, SAM 
Labs, HereO, Blue Maestro, KICK-
mobiles and Burlingham London 
Watches will host their products on 
marketplace giant Newegg, a leading 
American tech-focused e-retailer. 

Founded in 2000, Newegg has 
32 million registered users globally. 
The Department for Internation-
al Trade (DIT) has partnered with 
Newegg, as part of its e-exporting 
programme, to help UK firms access 
the US market. 

DIT’s Newegg campaign, which 
aims to showcase the best of British 
goods to U.S. consumers, launched 
last December. More than 20 British 
businesses have registered to partic-
ipate in the campaign. 

Platform
Parveen Thornhill, regional di-

rector for London at DIT said: “On-
line marketplaces make it easier for 

small businesses in London to sell 
their goods and services across the 
globe. This campaign is a brilliant 
platform to help companies attract 
new consumers and grow their 
business. 

“There is huge demand for British 
products across the world. Export-
ing is a journey for businesses but 
we’re helping firms to navigate any 
barriers to exporting so they can ex-
pand into international markets. 

“Our e-exporting programme 
is just one of the many ways we’re 
helping businesses across London, 
and the rest of the UK, to sell to 
overseas markets.”

Burlingham London Watches, 
based in Covent Garden, London, 
creates watches inspired by British 
heritage and distributes to inde-
pendent retailers across London.

Upscale
Henry Waddilove, the company’s 

co-founder, said: “We’ve distributed 
our products to independent bou-
tiques across London for a while 
now, but we wanted to upscale sales 
and build brand awareness in the 
US, as well as the UK.

“DIT’s e-exporting programme 
has given us a platform to show-
case our offering overseas, as well as 
providing support and guidance to 
help overcome the common issues 
faced when operating overseas, such 
as managing cross-border payment 
risks. Now we can accelerate our 
outreach to new markets and access 
more customers around the world.”

Access
DIT’s e-exporting programme 

helps UK businesses to accelerate 
their global growth via e-commerce. 
As well as delivering campaigns 
with online marketplaces to raise 
awareness of UK products, the pro-
gramme also provides access to the 
Selling Online Overseas Tool at sell-
ing-online-overseas.export.great.

gov.uk, a free-to-use service that 
allows businesses to click, connect, 
prepare and sell on global market-
places such as Amazon, eBay, Tmall 
and Newegg. The tool provides ac-
cess to discounts and benefits, in-
cluding waived commissions and 
special marketing packages.

The Department for Internation-
al Trade has a network of experi-
enced international trade advisers 
in London, as well as staff based in 
UK Embassies and other Diplomat-
ic Offices around the world. They 
provide expert trade advice, market 
know-how and practical support to 
grow businesses internationally. 

To apply to list your business on 
Newegg or on another one of 
DIT’s partner sites visit  
www.great.gov.uk  
To arrange a free meeting with an 
international trade adviser email 
export@tradelondon.org.uk. 

“There is huge 
demand for British 
products across  
the world.”

http://www.businesstravelshow.com/
http://www.great.gov.uk
mailto:export@tradelondon.org.uk


February 2018 Your business 17

Housing, transport and skills 
to feature at MIPIM
Established in 1990, MIPIM  – 

Le marché international des 
professionnels de l’immobilier –  

is the world’s foremost international 
property event and brings together 
the major players in the global prop-
erty sector in a stunning location in 
the south of France. 

For the sixth year running LCCI 
will have a significant presence at 
the expo at Les Palais des Festivals 
in Cannes. High-profile partici-
pants will include Chamber Presi-
dent Tony Pidgley CBE (chair of the 
Berkeley Group), LCCI chief exec-
utive Colin Stanbridge, and Mark 
Collins, chair of LCCI’s property 
and construction committee, and 
chairman of CBRE Residential. 

With over 24,000 participants 
from over 100 countries MIPIM 
– held over four days in March – 
attracts the most influential inter-
national property players from the 
office, residential, logistics and in-
dustrial sectors. 

Visibility
LCCI will have significant visibil-

ity across the London Pavilion as a 
key stakeholder in the coordinated 
message from the UK capital that 
‘London is Open’. 

LCCI will be communicating 
key matters of concern and inter-

est to London businesses, playing 
an active role in the New London 
Architecture discussion forum pro-
gramme that is hosted within the 
London Pavilion.  

Megacity
Policy priorities this year will be 

dominated by housing, transport 

and skills, all critical to London’s 
continued success as it approach-
es megacity status by 2027 with a 
population forecast to exceed 10 
million. LCCI will use the draft 
London Plan unveiled by the Mayor 
of London in November 2017 as the 
key mechanism to ensure the views 
of businesses are represented. 

BFI and LSO join chamber MIPIM team
LCCI’s delegation will consist 
of some of the leading players 
within the real estate industry. 
The Chamber’s flagship stand 
within the London pavilion 
will showcase supporters’ 
companies and contribute 
to a strong voice for London 
business. This year, for the first 
time, the British Film Institute 
and the London Symphony 
Orchestra will join the 
Chamber as cultural partners.

Patron sponsors
Berkeley Group plc, Grant 
Thornton, Henry Construction, 
and Mitsubishi Electric

Supporting sponsors
AFEX currency exchange, AHR 
Architects, calfordseaden, 
Fenwick Elliot, Interserve, Moore 
Stephens, Smart Deskers, SMP 
Design, Tridonic, Vectos, 

Creative partners
Wagstaffs Design 

For more information on LCCI  
at MIPIM 2018 visit  
www.londonchamber.co.uk/
events/mipim
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South London Export Club – supporting 
businesses trade internationally
South London Export Club was 
launched in 1998 at Nestles 
HQ in Croydon by Trevor Baylis 
– inventor of many products 
including the clockwork radio. 
It has continued to meet in 
and around Croydon some 
10 times a year and helped 
many individuals, sole traders 
and companies into markets 
around the world – its policy 
that it should be a “ two-way 
street” has ensured that all 
Importers get the same help 
and assistance. 

With the large ethnic population 
of Croydon Trade Visits to the 
Caribbean, Africa both East and 
West, Bulgaria, Singapore and 
Vietnam plus the Baltics and 
Scandinavia we have produced large 
amounts of Business for Croydon. 

BREXIT is proving a challenge to 
anyone who exports or imports 
and our phones have been ringing 

asking for advice, which in general 
is “do something don’t sit on your 
hands” take advantage of the 
situation as it is TODAY! 

Whatever happens paperwork will 
be important so take advantage 
of any training on INCOTERMS, 
certificate of origins, EUR 1 ATA 
Carnets and if you are importing 

goods make sure you have 
someone inspecting in the country 
of origin.

We are here to help new 
exporters/importers small and 
large companies and if we can’t 
help we will normally know 
someone who can, we are 
members of the Institute of Export 

and via COBCOE have access to 
many Chambers of Commerce 
worldwide and through Innovate 
European Enterprise Network 
many International Projects.

Bryan Treherne MBE
www.southlondonexport.org.uk 
South London Export Club
0203 747 4700
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London economy to suffer 
– but less than the UK
According to independent 

economic analysis commis-
sioned by London Mayor 

Sadiq Khan, a no deal hard Brexit 
could lead to a lost decade of signif-
icantly lower growth, with the coun-
try potentially having 500,000 fewer 
jobs in the worst-case scenario and 
nearly £50 billion less investment 
by 2030 than would otherwise have 
been the case.

In the capital there could be as 
many as 87,000 fewer jobs and the 
capital’s economic output could be 
two per cent lower by 2030 than pre-
dicted under the status quo.

The findings are in an analysis of 
the potential impact of five different 
Brexit scenarios on London and the 
whole of the UK, commissioned 
by the Mayor last year from eco-
nomic analysts Cambridge Econo-
metrics.   The document also looks 
at the impact each Brexit scenario 
could have on nine key sectors of 
the economy.

The research shows that every 
Brexit outcome analysed would be 
bad for the British economy, and 
the harder the Brexit, the more  
severe the economic damage could 
be.

Inequalities
The analysis also shows that Lon-

don’s economy would suffer signifi-
cantly less from Brexit than the rest 
of the UK. For example, economic 
output across the rest of the UK 
could be on average between three 
per cent and 3.3 per cent lower by 
2030 than it would if Britain were to 
remain within the single market and 
customs union compared with be-
tween 1.9 per cent and 2.1 per cent 
down in London. This would widen 
geographic inequalities across the 
UK.

If the UK leaves the EU in March 
2019 with no deal on the single mar-
ket, customs union or transition ar-
rangements  there could be 482,000 
fewer jobs across the entire UK, 
together with 15 per cent – or £46.8 
billion – less investment than with a 
continuation of the status quo. The 
UK’s economic output (measured 
by Gross Value Added) could fall by 
three per cent by 2030 – the equiva-
lent of £54.5 billion.

The worst-affected key sector in a 
no-deal, hard Brexit scenario would 

be financial and professional servic-
es, which could have up to 119,000 
fewer jobs nationally than would 
otherwise be the case. There could 
be 92,000 fewer jobs in science and 
technology, 43,000 fewer jobs in 
construction and 27,000 fewer jobs 
across the UK’s creative sector.

Transition
Even much softer Brexit scenar-

ios, such as the UK remaining in 
the single market, but leaving the 
customs union after a transition pe-
riod – the so-called ‘Norway’ option 
– could result in 176,000 fewer jobs 
than there otherwise would have 
been UK-wide.

In this scenario, there could also 
be a loss of £18.6 billion of econom-
ic output and £20 billion in invest-
ment. There would be 40,000 fewer 
jobs nationally in financial and pro-
fessional services, 36,000 in science 
and technology, 18,000 fewer jobs in 
construction and 14,000 fewer jobs 
across the UK’s creative and cultural 
sectors, than there otherwise could 
have been. In total, there would 
be 31,000 fewer jobs in London, 
compared to the 87,000 jobs under 
threat by a no-deal hard Brexit sce-
nario.

London’s professional and finan-
cial services would be the worst 

hit by a no-deal hard Brexit, with 
29,000 fewer jobs by 2030 than if 
we remained in the single market 
and customs union. There would 
be 11,000 fewer jobs in science 
and technology, 5,000 fewer jobs in 
construction and 6,000 fewer jobs 
across London’s creative sector.

Risks
A final deal including the full 

details of a transitional deal and de-
tailed agreement on the outline of 
a future trade relationship must be 
agreed between the UK government 
and the EU 27 by October this year 
in order to receive ratification from 
all EU members.

Mayor Khan said: “This inde-
pendent analysis reveals the poten-
tial economic risks – and human 
costs – at stake in the negotiations. 
It should help guide the government 
to the best outcome for London and 
the UK.

 “The analysis concludes that the 
harder the Brexit we end up with, 
the bigger the potential impact on 
jobs, growth and living standards.

 “I’ve released these impact as-
sessments because the British peo-
ple and our businesses have a right 
to know the likely impact of the 
various options the government are 
considering on their lives and per-

sonal finances. This new analysis 
shows why the government should 
now change its approach and nego-
tiate a deal that enables us to remain 
in both the single market and the 
customs union.” 

Both the Mayor and Cambridge 
Econometrics are clear that this 
analysis is not a precise forecast of 
what will happen. There are a large 
number of factors that could im-
pact these scenarios, not least the 
details of any final deal with the EU 
or trade deals struck with any coun-
tries. The analysis does however 
highlight the scale of the compara-
tive risks associated with each sce-
nario and potential outcome from 
the negotiations.

Analysis
Ben Gardiner of Cambridge 

Econometrics, said: “This is the 
first time that the various impacts 
of Brexit –  trade, investment and 
migration – have been compre-
hensively assessed across a num-
ber of key indicators and sectors at 
sub-national level. Our analysis is 
particularly valuable to local lead-
ers because it indicates the potential 
impact on employment and output 
of Brexit under a range of scenar-
ios, which is necessary given the 
uncertainty surrounding the final 
outcome of negotiations.   Rigorous 
analysis and robust evidence such as 
this could also be usefully applied to 
other parts of the UK helping politi-
cal and business leaders plan for the 
future.”

Final Report January 2018 Cambridge Econometrics 
Cambridge, UK 

bg@camecon.com 
www.camecon.com 
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To access the report by Cambridge 
Econometrics visit www.london.
gov.uk/brexit-analysis 

“This independent analysis reveals the 
potential economic risks – and human costs – 
at stake in the negotiations. It should help 
guide the government to the best outcome for 
London and the UK.”
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Anyone for half a million mugs of tea?
Launched in 2017, the Newton 
Membrane Recycling Service is 
the first recycling scheme of its 
kind in the UK waterproofing 
industry. Now, with the release of 
Newton Waterproofing Systems’ 
first annual recycling report it 
is also possible to get an insight 
into quite how much HDPE 
plastic was sent for recycling in 
2017 instead of landfill, and how 
Newton saved enough energy to 
make 519,690 mugs of tea…

Why recycle waterproofing 
membrane?
One of the primary forms of below-
ground structural waterproofing, 
cavity drainage membranes are 
manufactured from High Density 
Polyethylene (HDPE) and are 
designed to last for the lifetime 
of the building in which they are 
installed.

However each year the UK water-
proofing industry sends hundreds 
of tonnes of membrane off-cuts to 
landfill, as there was previously no 
service available for collecting and 
recycling the material.

With the environmental creden-
tials of many new projects com-
ing under increased scrutiny by 
assessments such as BREEAM, the 
ability for any company to utilise a 
recycling service that allows them 
to trace their waste is a valuable 

asset when undergoing sustain-
ability assessments.

Finally, the importance of the en-
vironment in construction will only 
increase – as Stuart Foster, CEO 
of not-for-profit recycling charity 
RECOUP states, “Environmental 
issues are increasingly in the spot-
light. The plastic and construction 
industries are under more pressure 
than ever before to do the right 
thing in terms of the environment.”

How does it work?
Available through Newton’s na-
tionwide network of Specialist 
Contractors (NSBCs), the service 
collects the waste membrane on 
delivery backloads from across 
Great Britain and Ireland, and 
processes it at Newton’s Kent 
headquarters. Returning it in this 
way also ensures that no extra 
emissions are released in the pro-
cess of collecting the membrane. 
From Newton, it is recycled by a 
third-party and manufactured into 
new construction products, there-
fore achieving a fully ‘closed-loop’ 
recycling process.

Most important however, is that 
the entire Newton Membrane 
Recycling Service is transparent 
and traceable. It is therefore pos-
sible to track where all waste ma-
terial is generated and produce re-
ports for participating companies, 
from contractors to specifiers, on 

how much they are recycling and 
how much energy they are saving.

What have been the results?
As a result of Newton’s significant 
efforts to improve their environ-
mental impact and ensure the 
sustainability of their operations, 
in 2017 a total of 3.255 tonnes of 
membrane was collected for re-
cycling.

Whilst 3.255 tonnes sounds like a 
lot, what does it actually mean? To 
help translate this rather obscure 
amount into real terms, it is pos-
sible to convert 3.255 tonnes of 
HDPE into several more quantifi-
able measurements:

•	 By recycling this quantity of 
HDPE plastic, Newton have 
avoided the release of 3.74 
tonnes of Carbon Dioxide 
equivalent (CO2e) into the at-
mosphere, which would have 
been created in the manufac-
turing of new, virgin HDPE

•	 To create the same quantity of 
emissions by burning fuel would 
require 1,702 litres (1.24 metric 
tonnes) of petrol

•	 Both of these quantities can be 
equated to the generation of 
14,616 Kilowatt Hours (kWh) of 
energy

•	 Finally, at an average of 0.028 

kWh per cup, this amount of en-
ergy would therefore be enough 
to make 519,690 cups of tea!

Finally, and perhaps more impor-
tantly than the above figures, it is 
also hoped that innovative new 
schemes such as these will act as 
motivation for other construction 
industry suppliers to start con-
sidering their own processes and 
the ways in which they too can 
improve their environmental cre-
dentials.

Get involved
To get a list of NSBCs who can 
provide the recycling service on 
your project, contact Newton di-
rectly for a list of companies in the 
area.

“When we’re looking to deliver a 
building we’re trying to make it as 
sustainable and energy efficient 
as we possibly can. If you’ve got 
two products that are compara-
ble and if one of them has got a 
recycling scheme like the Newton 
scheme, then obviously it’s a bit of 
a no-brainer.”
– Matthew Edwards, Associate 
Director, HGP Architects.

Contact us
info@newtonwaterproofing.co.uk
Telephone: 01732 806 877
www.newtonwaterproofing.co.uk
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Putting Brexit in perspective

Firstly, congratulations to Prime 
Minister May, the Brexit Sec-
retary David Davis and their 

team for reaching an agreement of 
principles at the end of last year to 
enable negotiations to move on to 
the next, crucial stage. 

I voted and also campaigned to 
remain. However, the people of the 
country have decided to leave the 
EU and I am now looking to achieve 
the best from that decision. Often 
when one accepts a different real-
ity and starts applying one’s mind 
to what can be achieved, new ideas 
come along and bring fresh oppor-
tunities.

The Brexit decision has been the 
biggest decision that we have made 
since World War II; even bigger 
than when we decided to join the 
EU. In time of war would our me-
dia and political figures continue to 
find fault with the government that 
is leading the battle? Would there 
not be a pact between stakeholders 
to draw red lines and then let the 
government go into negotiations 
with confidence?  A good analogy 
perhaps is a national cricket team to 
which we publicly give our backing. 
Why can’t we do the same for the 
team that is batting for our national 
interest?

Gloomy
Some commentators present an 

unrealistically gloomy 2019 scenar-
io in which we stop having anything 
to do with Europe – no business, 
no easy travel arrangements. But a 
complete freeze is definitely not on 
the cards. There will be an impact 
on trade but let’s get this in perspec-
tive.

The fact is that London actually 
voted (60/40) to remain in Europe 
– it was the northern part of Eng-

land that voted to leave. There are 
around 2.37 million EU nation-
als working in the UK. In London 
12.5 per cent of the workforce are 
EU nationals, far higher than the 
north west or Scotland where the 
figures are six and four per cent re-
spectively. EU nationals contribute 
£26 billion to London’s gross value. 
Twelve per cent of the financial ser-
vices and 25 per cent of construc-
tion employees are EU nationals. In 
London, it is clear that we need EU 
nationals and there is good reason 
to have a different approach – that 
is why the LCCI has been calling 
for a work permit for the capital.

Impact
UK exports to EU are around 

£240 billion and these make up 
12 per cent of our economy (2016 
figures). Exports from EU to UK 
are around £320 billion and repre-
sent up to five per cent of the size 
of EU economy. Of course Brexit is 

bound to affect trade between the 
two geographies and the impact 
will depend on how hard or soft our 
exit is. Up to eight per cent of UK 
companies are involved in selling 
to the EU. One thing is certain, all 
this business is not just going to dis-
appear completely when we leave 
the EU. It may come down by ten 
to 15 per cent owing to tariffs or 
other controls but the EU will still 
want to buy UK goods and services. 
Likewise the UK will still wish to 
source from the EU.  In fact, if the 
British pound remains low against 
the Euro, import costs may not rise 
significantly.

Will the negotiators on both sides 
take a position which puts this busi-
ness at risk? No, they will play hard 
ball initially but ultimately there will 
be compromise.

Trade
The UK has always been a free 

trading nation. I have led many 
LCCI trade missions and know that 
the UK brand is very well respected 
around the world. However we have 
never remotely realised the full po-
tential of markets in China, India 
and Africa nor indeed the Com-
monwealth and the USA.  One of the 
reasons for this is that our business 
people have been concentrating on 
the EU as it is easy and convenient. 

What can we export more of? I 
believe there are great opportuni-
ties in educational products and 
services, professional services, cars, 
whisky and the English Premier 
League.

Advantage
Moreover the UK has always 

been attractive for foreign direct 
investment owing to our legal 
system, time zones (GMT gives 
us a huge advantage), the English 
language (the EU will continue to 
do its business in English) and we 
have many of the world’s best uni-
versities. 

A transitional arrangement, al-
lowing more time to achieve a UK/
EU agreement, appears to be agreed. 
If talks break down the UK can fall 
back on World Trade Organisation 
agreements. Either way, one must 
not panic. We must allow our team 
to negotiate and support them. As 
we know, nothing is agreed until 
everything is agreed.

For the EU, the UK will be just 
another third country. But it is clos-
er than Canada and bigger than 
Norway which are both outside the 
EU and actively doing business with 
them and the UK will still remain 
uniquely integrated with EU in 
many other ways.

We are the sixth biggest economy 
in the world and have, I believe, a 
uniquely able and advanced busi-
ness community. All we need to do 
is to change our focus on the mar-
kets outside the EU. We may just 
surprise ourselves of our potential if 
we take a positive and constructive 
approach.

Subhash V Thakrar FCA FRSA is 
vice president and past chairman 
of the LCCI 
subhashvthakrar.com

by Subhash Thakrar

“In London 12.5 per 
cent of the 
workforce are EU 
nationals, far higher 
than the northwest 
or Scotland where 
the figures are six 
and four per cent 
respectively.”



services landscape for over a 
decade. We are London’s only 
Community Interest Company, 
delivering skills and training 
recognised by OFSTED as a ‘Good’ 
provider. 

Based in Croydon we operate in a 

premises and at a range of venues, 
focusing on delivering impact 
and opportunity to residents and 
employers across London and the 
South East. 

Funded directly by the government, 
we are recognised as being adept 
at delivering high quality training, 
development and employment 
related services directly ourselves 
and in partnership with a wide range 

LLC works with both SMEs and large 
employers in both the Private and 
Public sectors and also works with 

that deliver social impact. 

units, as well as short accredited 
and bespoke employer led 

and highly valued by employers.

Our programmes are taught by 

Development Consultants, and are 

providing great value for money.  

Training is delivered at our venues 
across London, through our 

employer’s premises. 

Our programmes are suitable for 
professionals who want to acquire 
new skills and knowledge, to help 

progress and ensure they are up to 
date with sector developments. 

Discounted rates are available for 
corporate groups and LLC members 

government funding available to 

its workforce and prepare for the 
future.

Whatever your learning and 
development needs are, LLC and 
its wide range of partner providers 

Next Step’.  

LLC on , 
 or visit 

our .

Call us now to book your place
020 8774 4040
courses@londonlc.org.uk

 ▪ LLC programmes are taught by highly 
experienced and dedicated Training & 
Development Consultants 

 ▪
and convenient for employers

 ▪
groups and LLC members

 ▪ LLC provide in-house bespoke delivery 
solutions at an employers premises in 
venues across London

 ▪ Our training delivers measurable outcomes 
which can improve your business 

 ▪ Government funding may be available to 
support your organisation’s training needs.

The London Learning Consortium 

training, as well as short accredited 
and non-accredited programmes.

LLC PROFESSIONAL

LL
c

London Learning Consortium

mailto:courses@londonlc.org.uk
www.londonlc.org.uk


22 LCCI Events February 2018 – March 2018 

February 2018

01/02/17 Time 09.30-11.00 LOCAL MEMBERS AND NON-MEMBERS

Maximise Your Membership
Venue: Jurys Inn, Wellesley Road, Croydon CR0 9XY
Nearest station: East Croydon
Local Member, Member’s Guest and Non-member: 
Complimentary
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran@londonchamber.co.uk

06/02/18 Time 09.00-16.00 ALL MEMBERS AND NON-MEMBERS

Grow Global Using International E-Commerce Workshop 
Venue: London Chamber of Commerce and Industry, 33 Queen 
Street, London EC4 1AP
Nearest stations: Mansion House, Cannon Street and Bank 
Patron Member and Premier Plus Member: £200.00 
Local Member and Non-member: £250.00
Contact: Marta Zanfrini Tel: 020 7203 1822
Email: mzanfrini@londonchamber.co.uk

06/02/18 Time 12.00-14.00 PATRON AND PREMIER PLUS MEMBERS

Changing Places Lunchtime Networking FULLY BOOKED
Venue: Mint Leaf Lounge, 12 Angel Court, London EC2R 7HB
Nearest station: Bank
Patron Member, Premier Plus Member and Member’s Guest: 
Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

07/02/18 Time 07.45-09.15 PATRON AND PREMIER PLUS MEMBERS

Cereal Networking
London Chamber of Commerce and Industry, 33 Queen Street, 
London EC4R 1AP
Nearest stations: Mansion House, Cannon Street and Bank
Patron and Premier Plus Member: Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

07/02/18 Time 10.00-11.30 ALL MEMBERS

Business Question Time with Rt Hon Chris Grayling MP, 
Secretary of State for Transport
Venue: Central London location TBC
Patron Member, Premier Plus Member, Local Member and 
Member’s Guest: complimentary – three places per Member 
company applies
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

07/02/18 Time 12.30-14.30 ALL MEMBERS 

Time To Talk Business
Venue: Davy’s at Canary Wharf, 31-
35 Fishermans Walk, Canary Wharf, 
London E14 4DH
Nearest station: Canary Wharf
Patron Member, Premier Plus Member, Local Member, Member’s 
Guest: Complimentary
Contact: Irene Fatuzzo Tel: 020 7203 1965
Email: ifatuzzo@londonchamber.co.uk

14/02/18 Time 09.30-12.00 ALL MEMBERS AND NON-MEMBERS

Workshop: LinkedIn - How to Optimise your 
Engagement and Boost your Business 
Venue: Sussex Innovation Croydon, No 1 Croydon, 
12-16 Addiscombe Road, Croydon CR0 0XT
Nearest station: East Croydon
Patron Member, Premier Plus Member, Local 
Member and Member’s Guest: £15.00
Non-members: £36.00
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran@londonchamber.co.uk

19/02/18 Time 08.15-09.45 PATRON AND PREMIER PLUS MEMBERS

Security Breakfast Briefing with T/Commander David Clark
Central London location TBC
Patron Member and Premier Plus Member: £48.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

20/02/18 Time 18.30-20.30 PATRON AND PREMIER PLUS MEMBERS

By Invitation Only
Venue: The Ivy, 5 West Street,  
London WC2H 9NQ
Nearest station: Covent Garden
Sponsored by: Middlesex University
Patron Members and Premier Plus Members in the 13+ employee 
subscription rate: Complimentary
You are welcome to bring a guest with you (if you are bringing a 
non-member as a guest, they must be from a company with 13+ 
employees).
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

21/02/2018 Time 08.30-10.15 ALL MEMBERS AND NON-MEMBERS

Managing the Uncertain Business 
Environment - How Micro and 
Small Businesses Succeed 
Venue: London College of 
International Business Studies, Dock Managers Office, Surrey 
Quays Road, London SE16 2XU
Nearest station: Canada Water 
Patron Member, Premier Plus Member, Local Member and Non-
member: Complimentary
Contact: Irene Fatuzzo Tel: 020 7203 1965
Email: ifatuzzo@londonchamber.co.uk

21/02/18 Time 12.00-14.00 ALL MEMBERS

Connect 4 Lunch
Venue: Metro Bank, King’s Road, 234 King’s Road, 
Chelsea, London SW3 5UA
Nearest stations: Sloane Square and South 
Kensington
Patron Member, Premier Plus Member, Local 
Member and Member’s Guest: Complimentary
Contact: Donna Subero Tel: 020 7556 2394
Email: dsubero@londonchamber.co.uk

* Members are welcome to bring a non-member guest to a Changing Places/Cereal Networking event. Please note that non-member guests are only able to attend one 
Changing Places/Cereal Networking event per year. If they wish to attend more than this they will need to join the London Chamber of Commerce.

mailto:lsaran@londonchamber.co.uk
mailto:mzanfrini@londonchamber.co.uk
mailto:events@londonchamber.co.uk
mailto:events@londonchamber.co.uk
mailto:events@londonchamber.co.uk
mailto:ifatuzzo@londonchamber.co.uk
mailto:lsaran@londonchamber.co.uk
mailto:events@londonchamber.co.uk
mailto:events@londonchamber.co.uk
mailto:ifatuzzo@londonchamber.co.uk
mailto:dsubero@londonchamber.co.uk
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22/02/18 Time 12.00-14.00 ALL MEMBERS

The Grapevine Network
Venue: TMRW Hub, 75-77 High Street, Croydon 
CR0 1QE
Nearest station: East Croydon
Patron Member, Premier Plus Member, Local 
Member and Member’s Guest: Complimentary
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran@londonchamber.co.uk

March 2018

07/03/18 Time 07.45-09.15 PATRON AND PREMIER PLUS MEMBERS

Cereal Networking
London Chamber of Commerce and Industry, 33 Queen Street, 
London EC4R 1AP
Nearest stations: Mansion House, Cannon Street and Bank
Patron and Premier Plus Member: Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

07/03/18 Time 12.30-14.30 ALL MEMBERS 

Time To Talk Business
Venue: Crowne Plaza London 
Docklands, Royal Victoria Dock, 
Western Gateway, London E16 1AL
Nearest station: Royal Victoria
Patron Member, Premier Plus Member, Local Member, Member’s 
Guest: Complimentary
Contact: Irene Fatuzzo Tel: 020 7203 1965
Email: ifatuzzo@londonchamber.co.uk

07/03/18 Time 17.45-20.30 ALL MEMBERS AND NON-MEMBERS

Networking Training: How To Work A Room
Venue: etc.venues Fenchurch Street, Fenchurch Place, London 
EC3M 4PB
Nearest station: Fenchurch Street
Patron Member and Premier Plus Member: £72.00
Local Member: £108.00
Non-member: £156.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

14/03/18 Time 12.00-14.00 ALL MEMBERS

Connect 4 Lunch
Venue: DoubleTree by Hilton Hotel London - Ealing, 
2-8 Hanger Lane, London W5 3HN
Nearest station: Ealing Common
Patron Member, Premier Plus Member, Local Member 
and Member’s Guest: Complimentary
Contact: Donna Subero Tel: 020 7556 2394
Email: dsubero@londonchamber.co.uk

16/03/18 Time 08.30-10.30 ALL MEMBERS AND NON-MEMBERS

Spring Prestige Breakfast 
Venue: Searcys The Gherkin, 30 St Mary 
Axe, London EC3A 8EP
Nearest station: Aldgate
Sponsored by: Middlesex University
Patron Member and Premier Plus Member: £60.00
Local Member: £84.00
Non-member: £108.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

16/03/18 Time 09.00-11.30 ALL MEMBERS AND NON-MEMBERS

Unlocking your Export Potential
Venue: EY, 1 More London Place, London 
SE1 2AF
Nearest stations: London Bridge
In partnership with: EY
All Members and Non-members: Complimentary
Contact: Marta Zanfrini Tel: 020 7203 1822
Email: mzanfrini@londonchamber.co.uk

21/03/2018 Time 08.00-10.00 ALL MEMBERS AND NON-MEMBERS

Breaking Conventions, Making 
Connections - networking in a 
complex diverse world
Guest Speakers: Ben Carter, Julia 
Hobsbawn and Kay Scorah 
Venue: Theatre Royal, Gerry Raffles Square, Stratford, London E15 
1BN
Nearest station: Stratford
Patron Member, Premier Plus Member, Local Member and Non-
member: £10.00
Contact: Irene Fatuzzo Tel: 020 7203 1965
Email: ifatuzzo@londonchamber.co.uk

22/03/18 Time 10.00-12.00 ALL MEMBERS 

One of a Kind Networking 
Venue: Hallmark Hotel, 680 Purley Way,  
Croydon CR9 4LT
Nearest station: Waddon
Patron Member, Premier Plus Member and Local 
Member: £20.00
* Only one representative from any given industry sector will be 
present
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran@londonchamber.co.uk

23/03/18 Time All Day ALL MEMBERS

LCCI Spring Raceday
Venue: Lingfield Park Racecourse, Racecourse Road, Lingfield, 
Surrey RH7 6PU
Nearest station: Lingfield
Patron Member, Premier Plus Member and Local Member: £58.80
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

How to book your place(s) at a London Chamber of Commerce event
Visit londonchamber.co.uk/events to book your place/s on any of 

the above events following the instructions below.
• For ticket fee events use our online booking facility or download and 

complete a booking form and fax, post or scan it back to us with your 
payment.

• All prices are inclusive of VAT
• For free events book by following the instructions under each event’s 

entry on our online events diary

mailto:lsaran@londonchamber.co.uk
mailto:events@londonchamber.co.uk
mailto:ifatuzzo@londonchamber.co.uk
mailto:events@londonchamber.co.uk
mailto:dsubero@londonchamber.co.uk
mailto:events@londonchamber.co.uk
mailto:mzanfrini@londonchamber.co.uk
mailto:ifatuzzo@londonchamber.co.uk
mailto:lsaran@londonchamber.co.uk
mailto:events@londonchamber.co.uk
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Connecting at the 
Bombay Brasserie
Over 130 guests attended the 

LCCI’s Asian Business As-
sociation’s Winter Reception 

at the Bombay Brasserie in early De-
cember. Welcoming guests LCCI dep-
uty chief executive Peter Bishop spoke 
of the strong connection between 
the iconic restaurant and the late and 
much-missed Lord Gulam Noon who 
was the founder of the ABA and the 
Chamber’s first Asian president.

The ABA was set up by Lord 
Noon and Subhash Thakrar in 
1995 in recognition of the huge 
contribution the Asian economy 
makes to London.  Now under the 
chairmanship of Tony Matharu, 

hotelier, entrepreneur and philan-
thropist, its annual programme 
includes networking events such 
as an annual dinner, internation-
al trade promotion, and targeted 
campaigns.

Entrepreneurs
The ABA works in close partner-

ship with the London Mayor’s office 
and has produced reports on the 
contribution of Asian businesses to 

London’s economy. Its committee 
has led work on diversity in the work 
place, Asian business representation 
on FTSE boards, crime in the work-
place, and a funding guide for entre-
preneurs. Current members of the 
committee include deputy chair Ra-
hul Mehta, Kalyani Gandhi-Rhodes, 
Harshad Kothari, Pitu Suri, Abby 
Ghafoor, Vimal Shah, and Tarun 
Ghulati. Rajesh Agrawal, London’s 
deputy mayor for business, is a for-
mer member of the committee.

To find out more about the ABA 
contact Rachael Bourke rbourke@
londonchamber.co.uk

Obituary

Professor Poonam Kumar
It is with great sadness that 
we announce that Professor 
Poonam Kumar passed away just 
before Christmas.  Poonam was 
a much-loved Chamber member 
sitting both on the Council and 
Asian Business Association 
committee, providing considered 
and valuable input over many 
years.

As founder and chair of Mega 
Ace Consultancy she had an 
enviable reputation for her 
comprehensive knowledge 
of commerce and economics 
and was in high demand as an 
adviser, speaker and analyst, 
particularly but by no means 
exclusively on business relating 
to India and the UK.  

Poonam was particularly 
passionate about the convergence 
of socio-economic and cultural 
aspects that global enterprises 
need for managing business in 
emerging economies. Moreover 
she was very aware of and active 
in harnessing the power of 
business to create a better world.  
She will be sorely missed.

Last year the EU and India cele-
brated 55 years of diplomatic re-
lations between the world’s two 

largest democracies. 
The EU-India relationship has 

evolved through a Cooperation 
Agreement in 1994, the upgrading 
of the relationship to a strategic part-
nership in 2004, the adoption of an 
EU-India Joint Action Plan in 2005, 
and the endorsement of an EU-India 
Agenda for Action 2020 in 2016.

A summit to mark the occasion 
provided an opportunity for leaders 
to take stock of EU-India activities 
across the full spectrum of coopera-
tion, including tackling global chal-
lenges, the economic relationship, 
and sectoral cooperation.

President Juncker of the European 
Commission (above) subsequently 
delivered the keynote speech at the 
EU-India Business Forum.  He said: 
“I am more convinced than ever that 
India and the European Union, bea-
cons of democracy and tolerance, 
must shape the world together. We 
are ready to help India achieve its am-

bitions, and we are counting on India 
that India will reach its ambitions. 
The benefits will be mutual. The op-
portunity should be seized.”

Dynamic
India is currently the fastest grow-

ing economy in the world and a stra-
tegic partner for the EU, representing 
a sizable and dynamic market of 1.25 
billion people. 

Negotiations for a comprehensive 
free trade agreement (FTA) started 
in June 2007 and discussions are cur-
rently taking place on a number of 
key outstanding issues.

This FTA would be one of the most 
significant trade agreements, touch-
ing the lives of 1.7 billion people.

The negotiations cover mainly but 
not exclusively:
• access to each other’s markets, for 

goods, services and to public pro-
curement contracts

• the framework for investment, in-
cluding investment protection

• the rules that frame trade, such as 
intellectual property and compe-
tition

• sustainable development, to ensure 
growth in trade is in tandem with 
the environment, social and labour 
rights.
In the meantime, India continues 

enjoying unilateral trade preferences 
when accessing the EU market under 
the EU Generalised Scheme of Pref-
erences.

EU - India 55 years of diplomatic relations
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Powering ahead
Congratulations to Asian Business Association 
committee member Abby Ghafoor who, with husband Talha, made 
it into this year’s Asian Power Couples Hot 100.

Abby is the founder of Arc management consulting which specialises 
in helping organisations achieve growth, develop strategy and 
increase market share. Previously she managed partnerships with 
luxury brands for Asian Wealth magazine and was a marketing 
consultant for Hibu. Husband Talha Ghafoor is a director at Cognizant 
Technology Solutions, a provider of information technology 
consulting and technology services.

www.arcmanagementconsulting.com
asianpowercouples.com

Defence of the realm

Berry Bros. & Rudd, the UK’s 
oldest wine and spirit merchant, 
was the venue for the Chamber’s 
annual winter reception which 
was sponsored by the Ministry of 
Defence (MoD).

LCCI chief executive Colin 
Stanbridge welcomed guests to 
the historic Napoleon Cellar in St 
James’s Street before introducing 
Richard Wilton, director of the 
MoD’s defence relationship 
management section which offers 
advice and support on employing members of the armed forces 
community.

Guests were also able to take part in a number of wine tastings with 
sommeliers from Berry Bros, a company that can boast two Royal 
Warrants – courtesy of HM The Queen and HRH The Prince of Wales.

www.gov.uk/government/groups/defence-relationship-management
www.bbr.com

See Deepak 
Nangla’s two- 

minute interview 
on page 28

http://www.arcmanagementconsulting.com
http://www.gov.uk/government/groups/defence-relationship-management
http://www.bbr.com
www.asianpowercouples.com
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Don’t grow up, grow out
Catherine Senda 
offers solutions to 
London’s housing 
market problems 

In last year’s Autumn Budget, the 
government announced that it 
would increase its annual house-

building target to 300,000 homes 
per year. It had not met the previous 
target of 250,000, set by David Cam-
eron, so where does this increased 
confidence in delivery come from?

Well, in some cases the green 
shoots of recovery which politicians 
were so confidently talking about 
in 2015 have come to fruition.  The 
Ministry of Housing, Communities 
and Local Government (MHCLG) 
is starting to crack down on local au-
thorities which don’t have up to date 
local plans while completion rates 
continue to rise and the City’s year-
end figures certainly look promising, 
at least from the outside. 

But the target of building 1,000,000 
homes by 2020 still seems a long way 
off. Why is that?

Tension
I detect a core political tension 

which everyone is struggling to over-
come between the metropolitan cen-
tres – where growth is not a ‘nice to 
have’ but a fundamental need – and 
the rural (Conservative) heartlands 
from where most legislation deter-
mining development was drafted.  

The continued focus on the green 
belt debate means that the conversa-
tion in London and other metropol-

itan areas has shifted from moving 
outwards, to moving up and increas-
ing density.  But is this creating plac-
es people want to live in or just an-
swering a long-term problem with a 
short-term solution?  In my view, it’s 
the latter.  

A 2014 study by Centre for Cities 
– Delivering change: building homes 
where we need them – suggested 
that only two per cent of London’s 
green belt would be needed to build 
430,000 homes.  If that happened, 
we could not only create units, flats 
or houses but genuine homes where 
people would want to spend years to 
come and create real communities.  

Impact
The obsession with the green 

belt is one of the core drivers of the 
continued calls for devolution of 
powers to cities: the national argu-
ment doesn’t reflect the reality which 
urban leaders face on a daily basis, 
with London being the clearest ex-
ample. Cities will grow so we need 
a long-term, politically-neutral and 
sustainable plan for redefining un-
der-utilised green belt with no en-

vironmental importance to achieve 
the greatest benefit and least nega-
tive impact of any policy.  

If Mrs May had won her increased 
majority in the 2017 general election 
we might have seen a bolder ap-
proach to tackling the housing crisis.  
The scrapping of stamp duty for first 
time buyers certainly won favourable 
headlines (and maybe votes amongst 
the younger generation) but it doesn’t 
deal with the major issue for most of 
the industry: cutting the red tape. 

Our clients are desperate to see 
their applications submitted and 
determined as quickly as possible, 
but the system often doesn’t allow 
it.  Everyone is aware of the impact 
that the recession and cuts have had 
and are trying to make the best of 
it.  But a situation where developers 
are funding officer time, councils are 
continuing to share resources, and 
the most simple of conditions takes 
an age to discharge is far from ide-
al.  It isn’t land-banking if you aren’t 
allowed to build, but the term has 
become a watch word for the tension 
between the public and private sector 
at a time when the country needs the 
two to be working together.

Popular
The short terms of office we have 

in the UK are a major issue for effi-
cient town planning and that is being 
brought into clear focus now that we 
are only a few months away from 
elections in London. Most councils 
across the country are looking to-
wards elections almost every year, 

and the government is only five years 
away the polls the moment it steps 
into office.  This means that they have 
to continually consider the views of 
their electorate in all controversial 
matters, with planning top of the list.  
Often it means that the most popu-
lar decision is taken, rather than the 
best.  

What if we took planning out of 
the hands of local authorities al-
together? That may not be ideal 
either. Local people, especially rep-
resentatives, come with a wealth of 
knowledge and experience which is 
invaluable to good town planning.  
I have often worked with clients 
who recognise the positive changes 
made following genuine consulta-
tions.  However it would sometimes 
be helpful to have the higher bod-
ies such as MHCLG taking some of 
the more difficult decisions out of 
their hands.  It would enable local 
authorities to retain their priorities 
and popular policies, whilst ensur-
ing that a long-term strategic view is 
being implemented to the benefit of 
future generations.

Every London Mayor has sought 
further devolution of planning pow-
ers by citing the capital as a ‘special 
case’.  It is, but it also needs a long-
term strategy which looks at the 
wider impact of the city and seeks to 
address it far beyond the next politi-
cal term.

Catherine Senda is managing 
director of Curtin & Co 
www.curtinandco.com

From the moment you wake up 
when you unplug your freshly 
charged phone to check your 

social media updates, when you 
turn up the heating in the office 
to make a winter morning bear-
able, as you try to get on top of 
your emails before finally settling 
down to have a good shout at the 
TV while watching The Apprentice 
you will be interacting with the en-
ergy market in a constant and yet, 
for most people, largely uncon-
scious way.

Generation, 
transportation and 

supply
The energy market is roughly di-

vided into three areas: generation, 
transportation and supply. These 
provide the basis for your monthly 
energy bill.

Generation of energy has changed 
drastically over the last 20 years. Tra-
ditionally, generating electricity has 
been either meant going nuclear or 
burning fossil fuels but as the whole-
sale value of coal and gas has risen 
there has been a surge in renewable 
power generation.  This is supported 
by the growing environmental con-
sciousness of recent times.

The transportation of the ener-
gy is an enormous endeavour with 
over 818,000 km of cables supply-
ing power to every office, house and 
street lamp in the UK, a distance 
equivalent to go to the moon and 
back.  With power currently flow-
ing to almost 30 million customers 

in the UK and an estimated 100,000 
new consumers connecting to the 
network every year, maintaining a 
smooth flow of power is a complicat-
ed affair. Around a quarter of your 
bill goes towards investment in and 
the maintenance of this network.

Finally, there is the ‘face’ of the 

by Kieron Blundell

Understanding the energy market

“The obsession with 
the green belt is one 
of the core drivers of 
the continued calls 
for devolution of 
powers to cities.”

http://www.curtinandco.com
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David Willetts is champion-
ing the cause of natural light 
in the belief that it improves 

people’s mind sets and health. He is 
the chairman of SerraLux, a compa-
ny founded in 2012 which has creat-
ed SerraGlaze®, a see-through film 
applied to the interior surfaces of 
new and existing windows. The film 
contains micro-structured ‘louvres’ – 
thinner than a human hair – that help 
convert harsh glare into beneficial 
daylight by redirecting the incoming 
sunlight upwards whilst maintaining 
a clear view out of the window.

Some very smart brains from both 
sides of the Atlantic have been in-
volved in the product’s development 
and the resulting product is based 
both on established scientific theo-
ry and new technology. At its heart 
though there is a simple concept. As 
Willetts says: “We all feel better when 
waking up to a sunlit day. That’s not 
rocket science, it’s just a normal, nat-
ural human response to daylight.”

Boost
Indeed natural light has been 

found to help beat seasonal affective 

disorder, increase levels of Vitamin 
D, aid concentration and alertness, 
improve a variety of skin conditions 
and even boost immune systems. 
“It’s clear that the benefits of sun-
light go way beyond just making 
people feel better. We are able to live 
in harmony with our natural circa-
dian rhythms.” 

At present the company operates 
both in the UK and US markets in 
schools and offices where it is said to 
reduce absenteeism and make work-
ers and students more effective and 
attentive. Naturally there is also in-
terest from the retail and healthcare 
sectors as well as schools and offic-
es – testament, says Willetts of the 
reputation that has been built both 
sides of the pond. “As awareness 
around wellbeing grows, so too will 
the awareness around natural light 
and its role in improving employee 
satisfaction levels.”

Deeper
The company has new products 

on the horizon which are aided by 
new technology to bring light deeper 
into the room, helping people to har-
ness the maximum amount of day-
light. “The vision is two-fold,” says 
Willetts. “First, we are focussing on 
developing our practical products – 
we have designs in the pipeline and 
lots of behind the scenes work which 
is coming to fruition. The next log-
ical step after production is to then 
get that rolled out more widely, on 
a global basis. We are also current-
ly conducting research into markets 
in the Middle East and India, where 
there is a lot of sun and we’re excit-
ed about expanding our geographi-
cal reach, After all it’s the same sun 
wherever you are in the world.” 

The second goal is about chang-
ing mindsets. “Rather than make 

good use of beneficial daylight and 
turn off the lights in the day time, all 
too often everyone from architects 
to facility managers tend only to see 
the unwanted effects of the sun and 
automatically seek to block it out by 
drawing the blinds. 

“We need to encourage thinking 
which recognises the importance 
of daylight on our bodies, and our 
environment and strive to educate 
the next generation about the ben-
efits. Instead of blocking light out 
we should manage it to reduce our 
dependence on artificial light dur-
ing the day. Independent research 
conducted by Lawrence Berke-
ley Laboratories in California has 
demonstrated that very significant 
energy savings are achievable when 
SerraGlaze ® is installed.” 

 
David Willetts has a thirty-year 
history of pro bono work in 
London, first founding and leading 
an Enterprise Agency in East 
London, followed by a similar 
role with agencies for the built 
environment – Changing Places, 
Changing Lives. 
Following six years’ service as an 
elected member of the Council 
of the London Chamber of 
Commerce and Industry, Willetts 
currently serves as trustee of the 
LCCI Commercial Education Trust, 
supporting and funding research 
and practical projects to imbed 
commercial education in schools, 
higher education and in industry 
and commerce. 
www.serraluxinc.com 
www.lccicet.com

industry – the suppliers. Since the 
energy market was deregulated in 
the 1990s the number of suppliers 
in the market has grown from the 
‘Big Six’ (British Gas, SSE, Npower, 
EDF, E.ON, Scottish Power) to over 
60.  Suppliers bulk purchase energy 
wholesale and sell it on to consumers 
through supply contracts. They also 
pass the transportation and govern-
ment levies on to the end user.  Sup-
pliers are the most direct path for 
most businesses and individuals to 
engage with the energy industry.

Engage with the 
market

Despite businesses and individ-
uals being involved within the en-
ergy market consumer engagement 
with the market, has always been 
low.  Even though there have been 
attempts by the regulator body – Of-

gem – and suppliers to increase the 
levels of competition and innova-
tion in the industry, customers tend 
to stay with suppliers with whom 
they are familiar. 

According to Ofgem studies only 
one in four businesses have changed 
suppliers in recent years despite sav-
ings being available both in time and 
money.  Of those who did switch 85 
per cent were offered a cheaper deal 
from their new supplier.

One of the biggest perceived bar-
riers to changing suppliers is the 
apparent complexity of the indus-
try and fear of locking into an un-
competitive rate. But with the right 
approach – and the following tips – 
you can get more out of the market. 

• Do some research
Some energy suppliers are better 

than others. Don’t allow yourself to 

be led by an attractive rate without 
doing a quick Google to ensure the 
company doesn’t have a reputation 
for misselling or misleading its cli-
ents.

• Consider a new supplier, even 
if they are not a household name

There are many smaller niche 
suppliers entering the market, many 
of which have great reputations for 
customer service and billing practis-
es. When you are looking to change 
supplier, consider moving outside of 
the big six.

• Consider your energy efficiency
The rise of green energy is largely 

due to the greater financial viability 
of renewable solutions. Sometimes 
the best way to save money on your 
energy bills is to simply reduce your 
consumption rather than reduce the 

rate your paying. Ask your supplier 
or consultant about an energy effi-
ciency review.

• Consider working with a 
consultant 

Energy consultants are experts 
in the field of utilities and the best 
ones will work to save you money 
while also handling day-to-day bill 
validation and queries saving your 
team’s time too.  Any decent con-
sultants will offer free, impartial 
advice.

With a renewables revolution on 
the horizon and the industry more 
competitive than ever now is a great 
time to change your approach and 
get involved. 

Kieron Blundell is a key account 
manager at MAXIMeyes (UK) Ltd 
www.maximeyes.me

Harnessing the power of daylight

David Willetts

http://www.serraluxinc.com
http://www.lccicet.com
http://www.maximeyes.net
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Who are you?
My name is Deepak Nangla and 
I run Brightsun Travel. We are 
worldwide holiday specialists.

What is your connection 
with the London Chamber of 
Commerce? 
I am a member of course and I am 
associated with its Asian Business 
Association committee for whom I 
am now looking after approaching 
new members.

What was your first job in 
London?
I was a messenger.

Which one business 
achievement over the last 12 
months are you most proud 
of, and why?
The fact that we have completed 
over 30 years in business. I am 
constantly reminded that eight of 
ten companies fail within a year.

“If there is one thing I hate 
about my job it’s ...
... being able to get the work 
completed at the same pace as the 
organisation has grown.”

If you were advising a young 
entrepreneur which business 
person would you suggest as 
a model? 
It’s always good to have inspiration 
from a successful icon, but everyone 
has made their mark in the business 
world through a different method. 
Therefore I’d say reach out to a few 
directors (like the ones who are 
members of the London Chamber of 
Commerce) through conversations. 
Take ideas and implement the ones 
relevant for your business. 

How is your business reacting 
to Brexit?
We hedged, but not to the extent 
that we would have liked to and we 
did not imagine that we would be 
going out. Immediately after Brexit, 
we lost money on the exchange rate 
on committed holidays as we had to 
pay suppliers on the new exchange 
rate. We also lost money with 
suppliers who went out of business 
due to Brexit, and could not fulfil 
our accommodation requests. 

As a long-term, ongoing issue, we 
still continue to lose on exchange 
rates (as compared to pre-

referendum) as some of the work 
force is based in India and paid in 
Indian rupees. However we control 
our costs and margins, grit our teeth 
and accept the terms and conditions 
of the new business environment.

How do you think the 
transport system in London 
can be improved?
Possibly more safety barriers on the 
underground, and traffic free zones 
during selected times. However 
with projects such as Cross Rail and 
HS2 under way, connectivity will be 
up there with the best in the world.

Which piece of red tape 
causes most problems for your 
company and why?
I believe red tape is going to increase 
now due to Brexit. The only other 
country we operate in is India, so 
compared with that, British red tape 
is non-existent!

What is your favourite and 
least favourite thing about 
London?
My favourite thing its vibrancy, and 
diversity, and the worst is the early 
winter darkness.

If you were Mayor of London 
for the day which one thing 
would you change?
I would enforce regulations around 
disposing of chewing gum properly.
I would also grant an extra runway 
to both Heathrow and Gatwick, and 
start a lobby for their completion 
with three years.

In this day and age, why would 
you still use a travel agency?
We save people time and money, 
especially for business travellers 
and for complicated itineraries. It 
often looks like you’re getting the 
best deals online buying directly 
– but the volumes we sell enable 
us to negotiate cheaper prices and 
better value holidays. And you’re 
financially protected with any ATOL 
registered agent.

For someone that runs a travel 
company, what’s on your 
bucket list?
It’s got to be Latin America – 
Argentina, Peru, and Brazil – 
for escapism into nature, with 
rainforests, waterfalls, beaches, 
mountains, and the incredible 
sights, food, history and music.

www.brightsun.co.uk

Two minute interview

Deepak Nangla, managing director, Brightsun Travel

“We save people 
time and money, 
especially for 
business travellers 
and for complicated 
itineraries.”

http://www.brightsun.co.uk
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Anticipating new trade 
arrangements post-Brexit

Martin Dubbey, a former 
customs official, looks into his 
crystal ball

With just over a year to go 
before the official with-
drawal of the UK from 

the EU there remains a huge range 
of issues relating to import and ex-
port procedures to be resolved.

There are business-critical issues 
for traders brewing that must be 
addressed over the coming year. If 
you are already trading outside the 
EU then you may feel comfortable 
with all the clearance process re-
quirements but if you trade exclu-
sively within or via the EU you will 
be unfamiliar with what are likely to 
be new procedures.

In terms of next steps for those 
companies, the question I am cur-
rently asked most frequently is: 
what practical activity, accepting 
that there are unknowns, should I 
be undertaking in anticipation of 
whatever the politicians and negoti-
ators decide on trade for the coming 
years?

Experience
To help answer the question, 

colleagues and I can draw on over 
40 years’ experience in customs 
matters – indeed some of us even 
worked on trade and entry clearance 
work prior to the UK’s entry to the 
EU. We hope it will not be a return 
to those days whatever is negotiat-
ed. Furthermore, while technology 
has changed, the current customs’ 
clearance system CHIEF (whose 
replacement is to be the Customs 
Declaration Service – CDS) is on its 
last legs and unlikely to be able to 
absorb the additional number of en-
tries that may be required, however 
streamlined. 

At the same time, HM Revenue 

& Customs is recruiting hundreds 
of new officers to help implement 
whatever procedures are introduced 
for EU trade. It has been reported 
that the UK will be paying £44 mil-
lion to upgrade the French Customs 
clearance system and to train the ex-
tra officers needed to facilitate trade. 
In all probability, the computer en-
try systems of our near neighbour 
EU states are as outdated as CHIEF. 
There are therefore fears that sys-
tems will crash, causing long delays.

Compromise
Looking across the Channel there 

appears to be little political will to 

spend vast sums of money improv-
ing ‘out of date’ Customs’ computers 
to facilitate trade with the UK. So I 
believe that an EU compromise may 
be effected at the eleventh hour in 
the future negotiations.

Whatever happens, it is clear 
from current policies and political 
indications, that a form of trusted 
trader programme will be nego-
tiated and hopefully implement-
ed to speed up procedures. These 
programmes may be akin to the 
EU Authorised Economic Oper-
ator (AEO) or Registered Export-
er System (REX). However these 
are EU programmes and they may 
be resisted by the UK. Ultimately 
though AEO could be adopted as 
part of the inevitable compromises 
required to secure a beneficial trade 
deal. This could cause a scramble for 
businesses to achieve AEO status in 
the remaining time and any agreed 
transition period.

Security
Looking beyond Europe and 

whether we join the Trans Pacific 
Partnership or agree a trade deal 
with the USA or Japan, there is 
likely to be a requirement for sup-
ply chains to be ‘secure’ in order for 
fast clearance to be facilitated. Trade 

deals tend to ratify mutual recogni-
tion of the countries’ AEO systems. 
Indeed, it is in every company’s in-
terest to ensure that their supply 
chain security is at its highest pos-
sible level.

Whatever programme will be in 
place post-Brexit, there will be a re-
quirement to demonstrate the phys-
ical security characteristics of your 
company. In our view, a health check 
of your company’s physical security 
arrangements in the UK and abroad 
would be a prudent use of time in 
the coming year. Whilst we are not 
as such recommending application 
for AEO status until more is known, 
a security review along the lines of 
the AEO security questionnaire will 
stand you in good stead for whatev-
er is going to be thrown at you. Bear 
in mind that may be sooner than 
you think. 

Martin Dubbey is chief executive 
of Harod Associates who specialise 
in investigation, security and 
supply chain management 
www.harodassociates.com

“With just over a 
year to go before the 
official withdrawal 
of the UK from the 
EU there remains a 
huge range of issues 
relating to import 
and export 
procedures to be 
resolved.”

http://www.harodassociates.com
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At the end of 2017 the necessary breakthrough in talks was 
made and the European Commission were able to recommend 
that talks move on to post-Brexit trade between the UK and EU. 
The trade talks will begin next month. 

What was agreed in the 
‘dawn deal’?
• There will be no ‘hard border’ in 

Ireland
• EU citizens living in the UK and 

UK citizens living in the EU will 
have their rights protected

Accompanying the 
announcement was a 15-page 
joint report which outlined the 
key areas of agreement. 
n http://bit.ly/2iGFODe

A direct acknowledgement that “the 
UK is leaving the European Union’s 
Internal Market and Customs Union” 
was also inserted into the report. 
However, this was accompanied by 
a further commitment which stated: 
“In the absence of agreed solutions, 
the United Kingdom will maintain 
full alignment with those rules of the 
Internal Market and the Customs 
Union which, now or in the future, 
support North-South co-operation, 
the all-island economy and the pro-
tection of the 1998 Agreement.”

On 18 December, the Prime Minister 
reported back to the House of Com-
mons where she told MPs that Britain 
must leave the Customs Union and the 
Single Market. It must also be free to 
sign trade deals during a transitional 
phase. Her speech can be watched at:
https://www.youtube.com/
watch?v=f6HhkFOCMXw.

What next for Brexit in 2018?
n http://bbc.in/2BpI9t1

What was the reaction?
Reaction to the deal was mixed, 
with many welcoming the outcome. 
However, this was not universal.

European Commission 
recommends Brexit talks 
move to Phase 2
n http://politi.co/2BV6rwA

Brexit: How business leaders, 
economists and strategists 
reacted to the breakthrough 
in negotiations
n https://ind.pn/2DGHJUj

Businesses relieved after 
Brexit breakthrough 
confirmed
n http://bit.ly/2DCxqBH

Richard Tice and John Longworth, 
who jointly chair Leave Means 
Leave, wrote open letters to the 
Prime Minister and to the Cabinet 
stressing their belief that ‘regula-
tory alignment’ with the EU would 
be ‘totally unacceptable’. They ar-
gued that the economic benefits of 
Brexit will be diminished without 
Britain being free to move away 
from EU rules and regulations 
from 30 March 2019. 

Break free from EU red tape 
straitjacket, Brexit campaign 
urges Prime Minister
n http://bit.ly/2F6RisF

Break with EU red tape to 
secure Brexit bonus, Leave 
campaigners tell Cabinet
n http://bit.ly/2rvuL7a

What progress has been 
made with the European 
Union (Withdrawal) Bill?
On 17 January, the European 
Union (Withdrawal) Bill cleared its 
third reading in the House of Com-
mons. MPs voted in favour of the 
Bill by 324 votes to 295, a majority 
of 29. Every Conservative MP vot-
ed with the government while only 
four Labour MPs did so, together 
with all ten DUP MPs and two In-
dependents.

Those voting against the Bill includ-
ed 243 Labour MPs, 35 SNP MPs, 
11 Lib Dem MPs, four Plaid Cymru 
MPs, three Independent MPs and 
the one Green Party MP.

The Bill will now proceed to the 
House of Lords for its first read-
ing. House of Lords debates do not 
function in the same way as those 
in the Commons. In addition, the 
government does not have a major-
ity there.

European Union (Withdrawal) 
Bill 2017-19
n http://bit.ly/2zCzmXE

Bill Documents – European 
Union (Withdrawal) Bill 2017-
19
n http://bit.ly/2AevHgm

European Union (Withdrawal) 
Bill – Remaining Stages
n http://bit.ly/2DxjlFk

Institute for Government: EU 
Withdrawal Bill: amendments 
and debates
n http://bit.ly/2F7Y7Kr

What other Brexit-
related legislation will 
come before Parliament 
in 2018?
The Queen’s Speech confirmed that 
the EU (Withdrawal) Bill and sev-
en other pieces of Brexit legislation 
would need to be introduced. In No-
vember, the government also agreed 
to include an additional Withdrawal 
Agreement and Implementation 
Bill.

• Withdrawal Bill
The government hopes to obtain 
Royal Assent by the summer, so it 
can bring forward the mass of sec-
ondary legislation needed. The De-
partment for Exiting the European 
Union’s White Paper estimates that 

between 800 and 1,000 statutory 
instruments will be needed to guar-
antee that UK laws operate effec-
tively after Brexit. The later the bill 
receives the Royal Assent, the less 
time ministers will have to make 
these changes.  

Legislating for the United 
Kingdom’s withdrawal from 
the European Union
n http://bit.ly/2nj2GZq

• Customs and trade
There were Second Readings of the 
Taxation (Cross-border Trade) Bill 
on 8 January and the Trade Bill on 
9 January. The Trade Bill does not 
address the role of Parliament in  
future trade agreements. As the 
Customs Bill deals with taxation, 
it will have limited scrutiny in the 
House of Lords.

Taxation (Cross-border Trade) 
Bill 2017-19
n http://bit.ly/2zp1ka6

Trade Bill 2017-19
n http://bit.ly/2AmgFEq

• Fisheries and agriculture
Environment Secretary Michael 
Gove said there would be a Fisheries 
White Paper before Christmas and 
an Agricultural White Paper early in 
2018. To date, neither has appeared. 
It is also not clear as to whether the 
country will stay in the Common 
Fisheries Policy and the Common 
Agricultural Policy during any tran-
sitional period although the Prime 
Minister has made clear that she 
wants Britain to leave them on the 
day it leaves the EU. She said: “We 
will be leaving the European Union 
on 29 March 2019. We will therefore 
be leaving the Common Fisheries 
Policy and the Common Agricultural 
Policy at that date.”

• Post-Brexit Immigration 
Policy
A White Paper on Post-Brexit Im-
migration Policy was originally 
expected in summer 2017, then 
autumn and now 2018. Former Im-
migration Minister Brandon Lewis 
confirmed that the final version of 
the paper will confirm that freedom 
of movement for EU migrants will 
end on 29 March 2019 – Brexit Day. 
However, key details of the new mi-
gration policy will not be published 
until autumn 2018.

Brexit Q&A is researched and written by Alexa Michael, LCCI 
business information executive. LBM readers are invited to 
submit their own questions for responses to be published in 
future issues. Send them to amichael@londonchamber.co.uk

Brexit 

Q&A Photo: U
K governm

ent

http://bit.ly/2iGFODe
https://www.youtube.com/
http://bbc.in/2BpI9t1
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Don’t risk your business reputation 

A business reputation can be 
seriously harmed, if not de-
stroyed, by a single action – 

think back to the viral clips of a Unit-
ed Airlines passenger being dragged 
off a plane. This wiped $250 million 
off the company’s share value.

Last year, reacting to the loss of 
their license to operate in London, 
Uber’s chief executive acknowl-
edged that “there is a high cost to a 
bad reputation.” Warren Buffett has 
advised that: “It takes 20 years to 
build a reputation and five minutes 
to ruin it. If you think about that, 
you’ll do things differently.”

The 2017 Global Risk Manage-
ment Survey of public and private 
companies of all sizes around the 
world has again identified damage 
to brand and reputation as the top-
ranked of all 53 major areas of risk.

A company’s reputation is its 
greatest asset yet it is frequent-
ly unprotected. Adverse online 
comments are a rapidly increasing 

threat. A one-star loss in a business’ 
online rating can result in a nine per 
cent loss in revenue.

Few people are aware of the scale 
of the risk. Eighty per cent of pur-
chase decisions are preceded by an 
online check by the potential cus-
tomer. This figure is increasing with 
97 per cent of 18-34 year-olds read-
ing online reviews to make a judge-
ment on a business or product.

Fake
Every day there are 3.5 billion on-

line searches, this increase owing to 
the ease of searching on hand-held 
devices which are estimated to ac-
count for about two thirds of total 
searches.

In the US it is estimated that two 
thirds of all adults get their news 
from social media. This is why the 
issue of ‘fake news’ has emerged as 
such a severe threat to reputations. 
Traditional printed and TV media 
– out of fear of legal reprisal – use 
highly structured fact-checking to 
ensure the accuracy of broadcast 
information.

The top three services now host 

over 440 million blogs in the world. 
Their reach is vast with over 20 
billion pages viewed each month. 
None of this material is fact-checked 
before publication. 

Knowledge
The onus is on an affected person 

to contact and complain to the ser-
vice provider or host if the material 
violates their standards. This takes 
time and expert knowledge. This 
‘editing’ can only occur after pub-
lication and only once the business 
becomes aware of the online threat. 

Online customer complaints have 
the potential to rapidly become emo-
tional and in so doing acquire ex-
tremely harmful volume and velocity 
– a phenomenon known as ‘going vi-
ral’.  Viral complaints can be extremely 
damaging to a company reputation – 
unless quickly detected and resolved.

Many businesses are unaware of 
the speed of viral stories. Music vid-
eos illustrate the potential for speed 
– with many new releases receiving 
over 100 million views in less than 
24 hours. The speed of internet dis-
semination means that viral stories 

will always outrun most unstruc-
tured attempts at containment – un-
less the content is challenged within 
seconds of publication. 

Attention
Loss or damage to reputation or 

brand receives surprisingly little 
attention in the risk statements of 
the annual accounts of public com-
panies despite very specific FCA re-
porting requirements.  Industry ex-
perts think it is only a matter of time 
before a major company is found to 
be non-compliant. 

Reputation can be protected by 
using 24/7 monitoring and assess-
ment to detect and generate no-
tifications about online threats or 
attacks. This requires immediate re-
sponses that range from better cus-
tomer service to working with PR 
and legal experts to get inappropri-
ate online material removed – but 
this is a challenge for all but larger 
businesses. 

David Almond is sales director of 
RiskEye Ltd  
www.riskeye.com

by David Almond

On parade
Photographer Damian Walker 
shares his experiences of 
London’s New Year’s Day parade

Getting to the parade early 
gives you an added experience 
as you can mix with the 
‘paraders’ themselves, watching 
their rituals as they prepare in 
the side streets before moving 
on to the main drag.

Fleets of multi-coloured minis 
and other vehicles park behind 
American cop cars while their 
drivers proudly pose for photos 
or indulge their petrol head 
affinities.

You can watch horses getting 
groomed in the Piccadilly 
underpass as it becomes a 
paddock.

Tethered inflatables start silently 
emerging round the corner from 
puffing miniature steam engines.   
Fending off the cold or just 
amusing themselves, musicians 
and dancers outdo each other 
in limbo dances. A good hour 
before the start, the warm-up 
acts are in full swing.

Bands are brought in by the 
coachload and fast-arriving 
spectators fill out the crowd. I 
am looking to leave but then a 
set of Star Wars soldiers make 
their way through the assembled 

bands en route to their photo 
call. Two Met Police officers 
are in their path and clock the 
possible caption. But I just 
couldn’t resist … 

May the force be with you in 
2018!

www.damianwalker.com

http://www.riskeye.com
http://www.damianwalker.com
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They’re the events that had 
office workers talking during 
2017. Business relocation 
specialists LondonOffices.
com talked to companies 
across the UK about uplifting 
and feel-good moments that 
generated the most chit-
chat in UK offices. Here is a 
selection of what they came 
up with.

Prince Harry and Meghan 
Markle’s engagement
It came towards the end of the year, 
but of course blew everything else 
out of the water by comparison. 

Within mere hours our TV 
screens and social media feeds were 
filled with everything Royal Wed-
ding related – from predictions 
about the dress, to valuations on 
the ring, and what Princess Diana 
would have thought about it.

The Great British Bake Off
The Great British Bake Off has be-
come a quintessential part of Brit-
ish culture with the start of each 
series being something the entire 
nation looks forward to, and this 
series will undoubtedly go down in 
history.

This year, the British public sat 
with baited breath to see whether 
the Channel 4 programme would 

live up to the show’s former gig at 
the BBC, and surprisingly enough 
the majority of people seemed to be 
pleasantly surprised. 

Liam Charles stole the nation’s 
hearts, before judge Prue Leith pro-
ceeded to break them when she let 
the name of the winner slip on Twit-
ter, hours before the finale was due 
to air. 

The Snap Election
2017 hosted the third post-war snap 
election called unexpectedly before 
a party’s term of office had come to 
an end, and many will agree that the 
results shook the nation. 

The Conservatives lost their 
Commons majority, Labour gained 
30 seats, and calls for Theresa May 
to quit were rife.

Tons of politicians quit and 
it seemed at first as though the 
country was in a state of disrepair. 
Despite this, the Tories went on to 
form an unexpected coalition with 
the Democratic Unionist Party, af-
ter leader Theresa May visited the 
Queen at Buckingham Palace.

Anthony Joshua vs Wladimir 
Klitschko 
Widely regarded as the most excit-
ing heavyweight fight since its last 
glamour era of the 1990s, the AJ/
Klitschko fight was very much the 

talk of the town running up to the 
event. 

Joshua was heavily dropped for 
the first time in his professional ca-
reer, before going on to secure victo-
ry against the Ukrainian in the 11th 
round of the exhilarating bout. 

Whether you follow boxing or 
not, it was hard to escape the excite-
ment and magic surrounding this 
momentous sporting event. 

La La Land/Moonlight Best 
Picture mix up
While the majority of the 89th 
Academy Awards took place with-
out a hitch, the final announcement 
of the evening – the coveted Best 
Picture award – was an unprece-
dented disaster.

Presenters Warren Beatty and 
Faye Dunaway announced La La 
Land as the overall winner when, 
actually, Moonlight had scooped the 
top prize. 

What ensued was nothing short 
of chaos, with the blame being 
passed from pillar to post and theo-
ries as to what happened being spec-
ulated left, right and centre. 

Beyoncé’s pregnancy 
announcement
In February, Beyoncé broke the in-
ternet (again) when she revealed 
that she and husband Jay-Z were 
pregnant with twins. 

The singer delivered the news on 
Instagram with a photo that only 

she could have gotten away with. It 
showed her theatrically kneeling in 
front of a wreath of flowers with a 
long green veil over her face and her 
hands tenderly placed on her baby 
bump. 

Predictably, the Twitter-verse ex-
ploded with responses to the news 
and it was a firm talking point for 
weeks after. 

Pippa Middleton wedding
The Duchess of Cambridge’s sister 

married her millionaire beau James 
Matthews in May, in a star-studded 
ceremony where one of the world’s 
most famous bridesmaids finally be-
came the bride.

The couple wed in front of a pleth-
ora of royal and celebrity guests, 
who enjoyed a flyby from a World 
War Two Spitfire before heading 
to the reception held at the Mid-
dleton’s garden in a stunning 150ft 
glass marquee specially shipped in 
from Belgium. 

What was hot in the office in 2017
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In 1930 John Maynard Keynes sug-
gested in his essay Economic Possi-
bilities for Our Grandchildren that 

technological advances would allow 
people to work just 15 hours per week 
by the year 2030.

Barring serious upheaval in the 
next 12 years, Keynes has been prov-
en incorrect. Whilst the average work 
week declined throughout the 20th 
century, extreme working hours have 
been on the rise in Western nations. 
The number of people working more 
than 48 hours per week in the UK 
has risen by 15 per cent since 2010, 
and the proportion of people doing 
unpaid overtime is now at its highest 
ever level – amounting to two billion 
hours or the equivalent of one million 
full time jobs.

For some time now, evidence 
has been piling up that more hours 
do not equal more output. In other 
words, overwork doesn’t work!

Evidence
Henry Ford found this when he 

reduced the work week of employ-
ees from six to five days and output 
increased. The British government 
discovered this at the height of the 
first world war. A committee was 
instructed to advise on how to max-
imise munitions factory output; it 
concluded work hours should be re-

duced. A large American consultancy 
found this when a study by Boston 
University found managers could not 
tell the difference between employees 
who worked 80 hours a week, versus 
those who just pretended to. Manag-
ers would penalise employees who 
were transparent about working less, 
but the study couldn’t find any evi-
dence  that those employees accom-
plished less.

Even on the international level this 
rule holds true. The Greeks are some 
of the hardest working in the OECD, 
clocking over 2,000 hours a year on 
average. Germans are comparative 
slackers working around 1,400 hours 
each year. But German productivity is 
70 per cent higher. In the UK today, 
despite people all over this country 
working longer hours, productivity 
has barely increased since 2006 and 
we languish bottom of the G7 in 
terms of growth. It takes a German 44 
minutes to match the value of a Brit-
ish working hour.

Complex
The reasons behind the associa-

tion of a drop in productivity with 
increasing hours are complex. First, 
sleep deprivation can have detrimen-
tal effects on performance. People 
who average four to six hours of sleep 
per night for just a couple of weeks 
show cognitive performance deficits 
equivalent to having no sleep at all for 
72 hours. Secondly, motivation can 
wane as stress leads employees to-

wards depression. Staff putting in 11 
or more hours a day at the office are 
twice as likely to suffer a severe bout 
of depression as those working eight 
hours. Finally, we may find our health 
deteriorating. People who work ten 
or more hours per day have a 60 per 
cent higher risk of heart-related prob-
lems, including heart attacks, angina 
and cardiovascular disease.

These factors impact the bottom 
line of companies through absentee-
ism and employee turnover. The total 
bill UK organisations pay for work 
absence each year is just shy of £29 
billion. Work-related stress, depres-
sion and anxiety is a large contribu-
tor, accounting for 12.5 million work-
ing days between 2016-2017.

Stronger
For management, the case for 

‘getting a life’ is even stronger. Re-
search has found that 94 per cent of 
UK managers work over their con-
tracted hours each week, with two 
thirds feeling under pressure to do 
so. LCCI members may have read 
Marshall Goldsmith’s influential 
book What got you here won’t get you 
there. Goldsmith argues that many 
of the behaviours that propel high 
achievers up the corporate ladder 
are paradoxically the same ones that 
prevent them from reaching the very 
top. These traits include ‘winning 
too much’ (the need to win every 
workplace disagreement), ‘adding 
too much value’ (adding opinions in 

every discussion), and  ‘goal obses-
sion’  (fixating on short-term goals 
and losing sight of the big picture). 
To this list we can add ‘failure to dis-
connect’.

Performance
When you first enter the corpo-

rate world, working overtime helps 
get you noticed. However, the skills 
needed early in your career are very 
different to those needed higher up 
the ladder. Early in your career, the 
primary measure of your perfor-
mance is how well you manage your-
self, higher up it’s about how you 
manage others. Where you previous-
ly relied on technical skills, your suc-
cess now depends on interpersonal 
skills. The problem? When we’re 
lacking energy we misread those 
around us – happy faces appear neu-
tral, neutral faces look like frowns. 
What’s more, we find it harder to re-
sist lashing out at colleagues – we are 
more likely to act upon our incorrect 
perceptions.

Long hours damage your health, 
happiness, productivity, the ability to 
lead and the finances of your compa-
ny. To change attitudes and behaviour 
is difficult, but in the coming months 
I hope you all find some ways to save 
time and add a little more life to your 
work-life balance.

Niall Purcell is head of business 
development at Imitor Graphica 
www.imitorgraphica.com

by Niall Purcell

Overwork doesn’t work
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Royal baby #3
In September, the Duke and Duch-
ess of Cambridge announced they 
were expecting their third baby, and 
naturally, the UK went into melt-
down.

Not too long after the arrival of 
son George and daughter Charlotte, 
baby number three is expected to 
arrive in April 2018. 

Sir Bruce Forsyth’s death 
When Sir Bruce Forsyth, one of 
Britain’s most beloved entertainers 
who boasted a fabulous career that 
spanned decades, died at his home 
in August at the age of 89, reams of 
heartfelt messages from former col-
leagues, friends and fans flooded the 
internet.

Brucey was one of the most quin-
tessential characters of modern 
British pop culture, and well regard-
ed as the king of UK gameshows af-

ter delighting millions of people and 
defining Saturday night television.

Conversation
Chris Meredith, chief execu-

tive of LondonOffices.com com-
mented: “We’ve picked out a va-
riety of pop culture, sporting and 
political events which seemed to 
spark the most conversations over 
the office water cooler this year – and  
nothing seems to get the British pub-
lic going more than Bake Off, or in-
deed anything Royal Family related!  

“These moments become the 
perfect opportunity for friends 
and work colleagues to bond 
over mutual thoughts, or indeed 
clash over disagreements. The 
main thing though, is that they 
spark conversation and get people  
talking.”

www.LondonOffices.com

“These moments become the perfect 
opportunity for friends and work colleagues  
to bond over mutual thoughts, or indeed  
clash over disagreements. The main thing 
though, is that they spark conversation and 
get people talking.”

http://www.imitorgraphica.com
http://www.LondonOffices.com
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n Buddy Burst
Buddy Burst jumps into bed with 
DoubleTree by Hilton! 
Buddy Burst is proud to announce 
a new partnership with the 
DoubleTree Islington. All guests 
will now receive a DoubleTree 
branded lavender Seedsticks upon 
checkout asking them about their 
stay as part of the DoubleTree 
Make It Right campaign. This 
unique giveaway is perfect for 
hotels; given the close association 
lavender has for not only sleeping 
better but also the added health 
benefits. Guests can enjoy all these 
benefits at home whilst keeping 
the brand front of mind!

n Newton Waterproofing 
Systems
The Newton Membrane Recycling 
Service
Every year the waterproofing 
industry sends hundreds of tonnes 
of plastic membrane offcuts to 
landfill, as there was no service 
capable of collecting and recycling 
the material. In direct response to 
this, Newton Waterproofing has 
therefore developed the Newton 
Membrane Recycling Service.
Available through Newton 
Specialist Basement Contractors, 
the service is entirely traceable 
and ‘closed-loop’, as the recycled 
product is used to manufacture 
new products for the construction 
industry.
The Newton Membrane Recycling 
Service is the first scheme of its 
kind in the UK, and has recycled 
over 3 tonnes of material since it 
was launched in April 2017.

n Interactive Theatre
Faulty Towers The Dining 
Experience – now booking for the 
whole of 2018!
This fabulous globetrotting show 
is now booking six shows a week 
for the whole of 2018 at its new 
venue in London’s West End. In 
a move designed to give greater 
flexibility in performance space, 

the show has transferred to the 
4-star Radisson Blu Edwardian 
Bloomsbury Street Hotel.
Of course, Basil, Sybil and Manuel 
will continue to dish up plenty 
of laughs and a 3-course meal in 
this 5-star immersive show – but 
it’s always fresh because 70% 
is improvised. With a unique 
theatrical script too, it’s ideal for 
comedy and theatre fans alike – or 
anyone who just fancies a fun night 
out! 
- ‘Crammed full of laughs’ 5* 
Everything Theatre, London 2017
- ‘Outrageously funny’ 5* 
BroadwayBaby, Edinburgh Fringe 
2017 
Venue: Radisson Blu Edwardian, 
9-13 Bloomsbury Street,  
London WC1B 3QD
Bookings & info: www.
torquaysuitetheatre.com 

n Billmonitor
Specialist mobile tariff advisor 
Billmonitor has been short-listed 
in this year’s ‘Digital Innovators 
Power List’, which was launched in 
October by international law firm 
Bird & Bird LLP and City A.M. 
Bird & Bird partner and Head 
of London Nicholas Perry, says: 
“This year’s Digital Innovators 
Power List celebrates some of the 
most visionary digital companies 
in the city and will explore the 
many ways in which technology is 
transforming the world…” 
The winners will be announced in 
2018. 
www.billmonitor.com

n Travel 
Counsellors
Travel Counsellors 
Triumphs at the 
National Business 
Awards
Travel Counsellors were recently 
awarded the Customer Focus 
Award at the Lloyds Bank National 
Business Awards UK 2017. This 

award recognizes those constantly 
striving to exceed customer 
expectations and innovation 
around customer experience and 
nationally recognizes and rewards 
for continued commitment to 
placing customers at the heart 
of everything they do. This 
rounds off an exceptional year 
for Travel Counsellors, in which 
they achieved record sales, both 
in the UK and internationally. This 
international growth also saw them 
secure a place in the 2017 Sunday 
Times HSBC International Track 
200, the sixth time that they have 
been included on the list.
For more details on how Travel 
Counsellors can assist with your 
business travel please contact:
Leila Grochowski
07595 316309
leila.grochowski@
travelcounsellors.com

n The Croatian Embassy
Steora Smart Bench launched at 
Croatian Embassy
Following the British Smart 
Conference, Croatian IoT company, 
Include Ltd, (https://www.include.
eu), a leading manufacturer of 
innovative smart city solutions, 
announced its arrival on the UK 
market with the launch of the 
solar-powered Steora Smart Bench 
(www.steora.com) at the Croatian 
Embassy in London on 11 October.
Ambassador HE Mr Igor Pokaz 
and Counsellor for Economic 
Affairs, Mrs Davorka Zanic Drazic, 
addressed media representatives, 
The UK Department for Business, 
Energy & Industrial Strategy and 
Digital Greenwich, among others.
Mr Ivan Mrvos, CEO of Include 
and innovator of Steora, presented 
the benefits and functionality of 
the Smart Bench, which include a 
wireless charging pad and ports 
for smart devices, Wi-Fi hotspot, 
street light, night illumination and a 
cooling system.

n Little’s Chauffeur 
Bronze Award for Little’s at the 2017 
Professional Driver QSi Awards
Little’s, one of the industry’s 
longest standing chauffeur drive 

businesses has taken the Bronze 
Award in the Chauffeur Operator 
(31+ vehicles) category at the 2017 
Professional Driver QSi Awards. 
The Awards are Britain’s only 
national awards for the private 
hire, taxi and chauffeur sector.
Heather Matthews, Managing 
Director of Little’s commented; 
“I am extremely proud to receive 
this award on behalf of Little’s, 
especially as the Professional 
Driver Magazine is so highly 
regarded within the industry.  My 
team and I continue to strive for 
excellence and always stay true to 
our family business roots.”

For more information about Little’s 
please contact sales@littles.co.uk 
or call 0141 883 2111.

n NEDonBoard
As the Professional Body for 
Non-Executive Directors and 
Board Members, NEDonBOARD 
is delighted to offer LCCI members 
a 20% discount to join our 
membership, events and courses. 
We provide a safe environment 
to connect, train and inform 
20,000 business leaders during 
your Board and Portfolio careers; 
and champion the NED role by 
connecting organisations with your 
expertise as Board Members.

Visit www.nedonboard.com and 
use the discount code LCCI to 
receive 20% off membership, 
as well as our ‘Excellent’ rated 
courses and upcoming 1 Day 
Conference - Board of Tomorrow. 
Email Team@nedonboard.com or 
call 02081 333 220.

Members’ noticeboard

http://www.torquaysuitetheatre.com
http://www.torquaysuitetheatre.com
http://www.billmonitor.com
https://www.include.eu
https://www.include.eu
http://www.steora.com
mailto:sales@littles.co.uk
http://www.nedonboard.com
mailto:Team@nedonboard.com
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Password protection
Welcome, Letmein, Ad-

min, Qwerty – none of 
these is the worst pass-

word used in 2017. That dubious 
honour, for the 5th consecutive year, 
goes to 123456. It remains the case 
that password security is the largest 
hole in an organisation`s defence 
against cyber-attacks, and employ-
ees are the weakest link. 

Sophisticated
Would you buy a strong safe and 

leave the keys in it overnight? That 
is the equivalent of what some com-
panies do, introducing the most 
sophisticated cyber defences to 
evaluate the level of each threat and 
give appropriate responses but ne-
glecting to educate their employees 
about malware, dumb passwords 
and employee impersonation. Help 
desks have been known to give out 
reset passwords over the phone to 
alleged employees without verify-
ing the callers` credentials. There is 
poor communication on how to cre-
ate strong passwords or passphras-
es, often limited to instructions that 
they must be a minimum of eight 

characters, a combination of letters 
and numbers, and a minimum of 
one upper case. 

The first line of defence to a com-
pany`s data is their employee’s pass-
word and once one user`s identity 
is compromised the whole organ-
isation is at risk.  Implementation 
of a strong password policy is the 
foundation of a secure organisa-
tion. Hackers know how rare it is for 
businesses to audit password quality 
across all systems and that adequate 
protection of sensitive information 
is still an issue within organisations. 

Opportunism
A burglar targets an alarm-free 

property with an open window 
rather than a house with a dog, an 
alarm system and sealed entry. Cy-
ber criminals act in a similar way. 
Armed with data acquired from 
the dark net – recently researchers 
discovered a new database floating 
around that contains 1.4 billion user 
names and passwords combinations 
from past hacks – they test a compa-
ny’s defences. They are looking for 
the easiest way to make a fortune. 

Some companies have introduced 
facial recognition or finger print se-
curity. Despite many conversations 
about the death of passwords (IBM 

forecast in 2011 that by 2016 none 
would exist) they are still here and 
with the introduction of the inter-
net of things will continue for many 
years to come.

Breaches
The National Cyber Security Cen-

tre has warned business that it needs 
to be more prepared than ever in 
2018 to defend against cyber-attacks. 
Introduction of new legislation in-
cluding the General Data Protec-
tion Regulation this May, means the 
landscape for companies who hold 
data on EU citizens is changing. If 
any personal data breach occurs that 
could have a detrimental impact on 
those whose data has been stolen it 
must be reported to the Information 
Commissioner’s Office within 72 
hours of detection. Information se-
curity is not just the preserve of the 
IT staff or chief information officer 
but goes wider. Breaches could not 
only lead to a potential loss of rep-
utation but also fines and litigation. 
Equally of concern is the situation 
that if the breach is found to be relat-
ed to a weak password (such as a de-
fault, manufacturers` passwords or 
access codes) or the passwords have 
not been changed within 60 days, the 
organisation may find that the terms 

of its cyber security insurance policy 
have been invalidated.

Serious
There is a history of human error 

in checking the security of pass-
words so companies are advised to 
automate the process of auditing 
all networks and internet of things, 
produce regular internal reports and 
maintain the strength of their pass-
words.  Technology has been devel-
oped permitting organisations to 
customise the strength of passwords 
for different groups of people within 
the entity.  Active efforts to become 
smarter and introduce different lev-
els of strength to employees` pass-
words (depending on the sensitivity 
of the information accessed) may 
prevent disgruntled staff exposing 
sensitive company data. An auto-
mated password auditor and moni-
tor may not stop a breach by some 
international players but it will 
seriously deter lone opportunists, 
prevent invalidation of insurance 
policies, and prove to the authorities 
that the company is serious about 
security.

Seamus Hoole is head of business 
development UK at Detack GMBH 
www.epas.de 

by Seamus Hoole

Growing 
business
Jamie Gray (right), the brains behind 
Buddy Burst, the eco-friendly 
promotional products company, 
started 2018 with back-to-back trade 
fairs five and a half thousand miles 
apart. First up was the PSI Trade Show 
in Dusseldorf to test out the European 
market for his innovative sticks of seeds and 
grow packs. Then it was on to Las Vegas 
for the PPAI Expo and a gateway to the 
lucrative American market.

Before the round trip he was able to pop into 
the LCCI members’ lounge and deliver his 
‘Christmas tree Christmas card’. Potentially 
five future festive trees – but don’t plan on 
making a saving for a while as Jamie warns 
that it can take up to ten years to grow a 
regular-sized Christmas tree from the seed!

www.buddyburst.com

Photographs by Kelsey Naylor

http://www.epas.de
http://www.buddyburst.com
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Reasons to be a co-worker

Yoav Segev makes the case

Co-working spaces have not 
only made office life more 
enriching, it’s also accepted 

that a positive and inspiring work 
environment is  important for a 
business to succeed. Here are some 
of the reasons why.

1. Cutting costs and headaches
A recent report  noted that the av-
erage savings earned by companies 
that moved to co-working spaces 
was 25 per cent. While that figure 
alone is significant, the value goes 
beyond monetary savings.

Time is precious. For corporate 
leaders, removing the hassle of 
maintaining an office opens up so 
much more time that can be used, 
for example, to form new partner-
ships, develop the brand, manage 
personnel, and create new revenue 
channels.

Co-working spaces offer enter-
prises the ability to bundle up all the 
office necessities from furniture and 
equipment, to utilities and internet 
connectivity, and to end up with a 
single bill.

2. Recruiting and keeping 
talent
While leading enterprises aren’t 
short of applicants, finding top-level 
talent isn’t easy, and keeping those 
valuable employees in the company 
can be a real challenge. Millennials 
aren’t satisfied with just a decent sal-
ary package. They believe that when 
the bulk of the day is spent at work, 
it should be spent well.

Co-working spaces are generally 
well thought-out and designed to 
match the needs of today’s young-
er minds. They offer an environ-
ment that is naturally attractive 
with a friendly yet professional at-
mosphere that can be enjoyable as 
well as conducive to productivity. 
Potential employees, or any visi-
tor to the space, will immediately 

notice the attention to detail that’s 
been put into everything from the 
lighting and furniture to the types 
of coffee offered and the art on the 
walls.

Co-working offices and meet-
ing rooms are highly functional, 
catering to the needs of today’s 
technological workplace. No more 
fiddling around with the projec-
tor or trying to fix the paper jam 

in the photocopier. International 
meetings via Skype, presentations, 
and brainstorming sessions are all 
smooth sailing. Thought is put into 
the design of shared spaces. Rec-
reational and informal discussion 
areas are welcoming and comfort-
able, giving peace of mind that al-
lows for creative thinking and clear 
dialogue.

3. Finding clients and forming 
partnerships
At the heart of the co-working 
approach is the informal interac-
tion that develops between com-
panies and the professionals they 
employ. This can can lead to new 
partnerships and collaborations 
that wouldn’t have otherwise come 
about.

The co-working space is unique 
in this respect as it creates an at-
mosphere of creativity and passion 
that rubs off on anyone exposed 

to it. It’s become commonplace 
for companies to find unexpected 
partners at the same co-working 
location. This isn’t surprising as we 
are all human  and meeting some-
one in person or seeing how a team 
works together is far more power-
ful than checking a company page 
on LinkedIn.

4. Increasing innovation and 
productivity
In today’s rapidly-evolving market, 
no enterprise can afford to ‘stick to 
what works’. Enterprises need an 
environment that promotes effi-
ciency, as well as creative thought. 
Co-working spaces supply this type 
of environment so that employees 
can focus on getting things done, 
and still have the headroom to 
think creatively and come up with 
new ideas that will take the compa-
ny forward.

5. Company events that people 
actually want to attend

Holding events is something 
that all large companies do, yet few 
do it well, and those that do often 
spend a lot of money on outsourc-
ing production agencies. Not all 
co-working companies are created 
equally with regards to events but 
leading spaces consider events as 
core to what they have to offer their 
clients.

6. Being part of a community
Often overlooked, an active com-
munity – online and off – is what 
separates leading co-working spaces 
from the pack. This sense of com-
munity has been shown to have 
very positive effects on its members. 
Co-working companies with loca-
tions in different parts of the world 
will commonly allow members to 
move freely between the locations. 
This further increases the chance 
for fruitful partnerships and brand 
exposure on a global scale.

It’s clear why more and more en-
terprises are opting for the move 
to a co-working operation. Some 
companies prefer to test the water 
by moving only a single depart-
ment at first, but even this cautious 
step is becoming less needed as the 
evidence of the positive impact of 
co-working on businesses becomes 
better known.

Yoav Segev is content and social 
manager at Mindspace  
www.mindspace.me

“Coworking offices 
and meeting rooms 
are highly 
functional, catering 
to the needs of 
today’s 
technological 
workplace.”

http://www.mindspace.me
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Rachael Bourke 
experiences the 
Game Bird at The 
Stafford

I visited the Game Bird during 
the Christmas period just a cou-
ple of months after the notori-

ously hard to please Giles Coren 
of The Times gave it a glowing re-
view, so I knew I was in for a treat. 
The restaurant is situated in the 
heart of St James’ in the Stafford, a 
five-star boutique hotel which has 
been the venue for a number of 
LCCI events. It was my first time 
though and my initial impressions 
focussed on its elegance, chic dé-
cor and relaxed feel. Comforta-
ble in the plumped velvet seats, I 
enjoyed a starter of smoked ham 

hock with quail eggs and deep 
fried black pudding beignets. The 
ham was flavour-full but quite 
light so as not to overfill before the 
main course. 

For my main I chose the restau-
rant’s signature dish ‘The Game 

Bird’ which features a bird in sea-
son, on this occasion a squab pi-
geon. Roasted, it was cooked to 
perfection, pink and tender on 
the inside with a crisp skin. It was 
served with a braised leg on the side 
and a small hip flask of ‘bullshot’, a 
sloe gin jus which complemented 
the dish perfectly.

I finished with a cap-
puccino which arrived 
with a trinket box 
of chocolates and 
mini mince pies, 
a lovely touch to 
end a lovely expe-
rience.

The Game Bird at The Stafford 
16-18 St James’s Place,  
London SW1 
www.thestaffordlondon.co.uk

Thames Water needs you!
Thames Water is set to reveal 

its plan for water resource 
management for the next 80 

years – and needs the help of busi-
nesses in London to shape it.

The Water Resource Manage-
ment Plan, to be launched early 
this month, will set out how the 
company will continue to supply a 
rapidly increasing population across 
London and the Thames Valley with 
high-quality drinking water in the 
decades to come.

As part of a consultation on the 
plan, a series of round-table discus-
sions and meetings will be held with 
businesses to gather their views, in-
cluding an event on 8 March with 
LCCI patron members. 

Stressed
London and the south east are 

classed as seriously water stressed 
by the Environment Agency, and the 
Greater London Authority predicts 
an increase of 1.8 million in the cap-
ital’s population by 2040. Climate 
change is also set to reduce the water 
available in hot, dry summers when 
we need it most.

If nothing is done, the gap be-
tween supply and demand for water 
would equate to the water used by 
two million people in London by 
2045, and six million people by 2100 
– enough water to fill 11 million 
baths every day. 

In the short to medium term the 
plan will focus on managing de-
mand for water including ambitious 
plans for reducing leakage. This on 
its own won’t be enough, and in the 
longer term new water supplies are 

needed. These will include taking 
more water from the River Thames, 
and building a new storage reservoir 
in Oxfordshire. 

Reliable 
Richard Aylard (pictured below), 

external affairs and sustainability di-
rector at Thames Water, said: “Busi-
nesses depend on a reliable supply 
of water, and the pressures of pop-
ulation growth and climate change 
mean we need to act to make sure 
we continue to provide it.”

As the capital continues to expand, 
water supplies will play an impor-
tant role in facilitating growth, but 
Thames Water also wants to increase 
the capital’s level of resilience to se-
vere drought, which would pose a 
significant risk to London’s economy.

Resilience
Currently, the system is designed 

to cope with severe droughts oc-
curring approximately once in 100 
years, but the company’s plan aims 
to increase its resilience to one in 
300 years.

Without action, the risk of water 
restrictions – such as hosepipe bans 
– increases and in times of a severe 
drought more serious restrictions 
could be imposed such as reduc-
tions in water pressure and tem-
porary cuts to supplies potentially 
forcing businesses, schools and 
restaurants to temporarily close. An 
independent assessment places the 

economic cost of the most severe 
restrictions that could be needed at 
£330 million a day. 

Aylard added: “It’s crucial we start 
planning long-term, and we’re keen 
to hear views from London busi-
nesses to know what they would like 
to see from us, and what their key 
priorities are.”

The public consultation on the 
plan will be open for 12 weeks 
and closes on 29 April 2018. To 
find out how to have your say, 
visit the Thames Water website 
www.thameswater.co.uk/
yourwaterfuture 

Restaurant choice 

http://www.thestaffordlondon.co.uk
http://www.thameswater.co.uk/yourwaterfuture
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Ranked as Germany’s number 
one city for foreign direct 
investment, Düsseldorf is 
an international business 
hub in the heart of Europe. 
Thanks to its high quality of 
life and moderate living costs, 
Düsseldorf is a magnet for 
international companies. 

Düsseldorf is ideally centrally 
located on the European continent, 
has excellent transportation 
infrastructure, and a first-rate 
international airport. European 
and wider destinations are within 
easy reach. The city government is 
decidedly pro-business and actively 
promotes entrepreneurship. 
Combined with a safe living 
environment, tolerance, open-
mindedness and the famous 
Rhineland hospitality Düsseldorf is 
a hotspot for international business. 

Every sixth company registered 
in Düsseldorf has a foreign origin. 
The largest business communities 
are from the Netherlands, the 
UK, China, the USA, and Japan. 
Düsseldorf has a very strong appeal 
particularly to Asian companies, 
hosting the largest business 
community of Japanese companies 
in continental Europe.

Digital transformation is 
happening here
Düsseldorf has become a hotspot 
for Europe’s digital economy, 
thanks to the city’s unique 
cluster of mobile communication 
firms, start-ups and industrial 
manufacturing companies. The 
digital transformation is already 
a reality today in Düsseldorf. 
Currently, there are around 300 
start-up companies in Düsseldorf, 
forming an important backbone of 
the innovative economic strength 
in and around the state capital of 
North Rhine-Westphalia. 

This cluster of IT and 
telecommunications companies, 
innovative start-ups, and a state-
of-the-art manufacturing base is 
unique in Europe. All three large 
German mobile network operators 
(Vodafone, Deutsche Telekom 
and Telefónica) are represented 
here as well as the most important 
network suppliers such as Ericsson, 
NEC, Huawei, Hitachi, Nokia, 
Oracle, and ZTE. These companies 
are developing the software and 
hardware for the future “Internet of 
Things” and 5G applications. The 
proximity of developers and users, 
of customers and suppliers, is of 
utmost importance for creating 
new business models. 

Talent pool of Digital 
Trendsetters
Düsseldorf offers a deep pool of 
qualified employees with a high 
level of experience in technology, 
industry, and services. The city 
has more than 42,000 digital 
trendsetters, forming a huge 
network of expert employees. 

For the talents of tomorrow, the 
region of Düsseldorf offers world 
class education in IT, engineering 
and design. There are a total of 37 
private universities, 12 Max Planck 
Institutes, and 35 public universities 
located in and around the city. 

More and more companies are 
choosing to locate in Düsseldorf, 
rather than other cities in Germany 
and Europe, as they either find the 
right talent here, or an attractive 
city for the international talent they 
consider recruiting. In response to 
this trend, the City has founded in 
cooperation with regional partners 
an Expat Service Desk to make 
international recruiting even more 
attractive and easy for companies.

Focus on your success
How can the City of Düsseldorf’s 
Office of Economic Development 
assist you to relocate, expand or 
start up in Düsseldorf?

Düsseldorf – where business 
works! We live up to this promise. 
We make sure that companies find 
a business environment that makes 

settling down, getting started, and 
actually doing business, as smooth 
and as easy as possible. 

The Office of Economic 
Development acts as a one-stop 
agency supporting companies with 
tailored services, such as assisting 
investors with administrative 
procedures and permits, helping 
with relocation or recruitment 
of staff, or finding suitable office 
space. We work with a tight 
network of consultants, including 
lawyers, tax advisors, and property 
managers, who are experienced 
in dealing with international 
entrepreneurs. 

The city of Düsseldorf’s Office 
of Economic Development is 
the central point of contact for 
international companies, providing 
comprehensive advice and support 
to not only establish a company, 
but also advise during every phase 
of development. Information 
is offered in 10 languages, and 
consulting services are offered 
in English, French, Japanese, 
Chinese and Russian. The services 
offered by the Office of Economic 
Development include: 
• Information on establishing a 

company
• Establishing contacts to local 

service providers, such as 
lawyers and tax consultants

• Help with finding commercial 
real estate

• Advice and support regarding 
visas and permits

• Support during entire set-up 
process and also settling in

• Linking up to business networks

City of Düsseldorf 
Office of Economic Development 
Annette Klerks 
Head of International Business 
Service 
Tel: +49 211 89 95503 
annette.klerks@duesseldorf.de

Welcome to 
Düsseldorf
Germany’s top location for business  
and foreign investment 
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EU negotiators reached a 
provisional agreement last 
December to make prices for 
cross-border parcel delivery 
services more transparent and 
affordable, and to increase 
regulatory oversight of the EU 
parcel market.

The new regulation is a key 
pillar of the Commission’s efforts 
to boost e-commerce to allow 
consumers and companies, in 
particular SMEs, to buy and sell 
products and services online 
more easily and confidently 
across the EU.

Vice-president Andrus Ansip, 
responsible for the Digital Single 
Market, said: “High delivery 
prices are a major concern for 
consumers and companies, 

especially SMEs. With more 
transparency and a stronger 
role for the regulators, we are 
tackling this issue. It is good 
news again for the development 
of e-commerce in the EU, 
after a series of agreements to 
improve consumer protection, 
simplify VAT rules and fight 
unjustified geo-blocking. I 
thank the European Parliament 
and the Estonian Presidency 
for their efforts in reaching an 
agreement.”

The main elements of the 
new regulation on cross-
border parcel delivery focus 
on price transparency. While 
the regulation does not impose 
a cap on prices, it will foster 
competitive pressure by allowing 

users to easily compare domestic 
and cross-border tariffs. Parcel 
delivery providers will have to 
disclose prices for the services 
individual consumers and small 
businesses often use, which the 
Commission will publish on a 
website.

Where parcel delivery is 
subject to the universal service 
obligation, national regulatory 
authorities will assess whether 
tariffs for cross-border services 
are unreasonably high compared 
to the underlying cost – as they 
already do for postal services. 
National regulators will be given 
new powers to identify better 
parcel service providers and 
the services they offer. This 
will allow them to get a better 

overview also of the many 
innovative new players in the 
fast-growing EU cross-border 
e-commerce market.

Traders must also provide 
consumers with clear information 
on prices charged for cross-
border parcel delivery and 
returns, and customer complaints 
procedures, in line with the 
consumer rights directive.

The provisional agreement 
reached by the European 
Parliament, the Council and 
the Commission now needs 
to be finally approved by the 
Parliament and the Council. It is 
expected to formally enter into 
force at the beginning of next 
year and it will be fully applicable 
in 2019.

A draft proposal to allow non-
personal data to move freely 
across borders, removing 
unjustified restrictions on the 
geographical location for storing 
and processing data, has been 
agreed by EU states.

Member states’ ambassadors 
agreed the mandate for Council 
talks with the European 
Parliament on the new rules, 
which will in essence create a 
single market for data storage 
and processing services, such as 
cloud computing.

Eliminating data localisation 
measures is expected to 
drive down the costs of data 
services, give companies greater 
flexibility in organising their data 

management and data analytics, 
and expand their choice of 
providers. A company operating 
in several member states will 
be able to avoid the costs of 
duplication of IT infrastructure. 
Removing data localisation 
restrictions is considered a key 
factor for the data economy to 
reach its full potential and double 
its value to four per cent of 
European GDP in 2020.

“Seamless data mobility saves 
costs for businesses, especially 
for start-ups and SMEs, and 
is essential for many next-
generation digital services,” said 
Estonia’s Entrepreneurship and 
IT minister Urve Palo, for the EU 
presidency.

The Council text allows 
member states to impose data 
localisation requirements only 
when these are justified on 
grounds of public security. To 
ensure the effective application 
of the principle of free movement 
of data, member states must 
notify their data localisation 
requirements to the Commission. 
The text is also designed to 
ensure that member states are 
not prevented from insourcing 
the provision of services 
involving data processing.

Member states’ competent 
authorities will continue to 
have access to data even when 
it is stored or processed in 
another country. An additional 

cooperation mechanism will be 
created to make sure such access 
is not hampered.

If a data set contains both 
personal and non-personal data, 
the general data protection 
regulation will apply to the 
personal data part of the set, 
while the non-personal data will 
be covered by the free flow of 
data regulation.

The draft regulation also 
encourages the development 
of codes of conduct to make 
it easier for users of data 
processing services to switch 
service providers and to port 
their data from one service 
provider to another or back to 
their own IT systems.

Bulgaria takes over the rotating 
six-month presidency of the EU 
from Estonia from the beginning 
of this year, marking the first 
time that the Balkan country, 
which became an EU member 
in 2007, is holding the post. 
This task will be an important 
test for the national political, 
administrative and diplomatic 
capacity as the presidency is 
responsible for the preparation, 
coordination and leadership of 
all meetings of the Council of the 
EU and its supporting bodies and 
structures (with the exception of 
the Foreign Affairs Council). 

The presidency of the 
European Council rotates among 
the EU member states every 18 
months. During this period, the 
presidency chairs and sets the 
agenda of meetings at every 
level in the Council, helping to 
ensure the continuity of the EU’s 
work in the council. This system 
was introduced by the Lisbon 
Treaty in 2009, which states that 
a group of three member states, 
also known as ‘trios’, will work 
together to hold the presidency 
of the EU for an 18-month period. 
The trio work together to set 
long-term goals and prepares a 

common agenda determining the 
topics and issues to be addressed 
by the council. The current trio 
is made up of Estonia, Bulgaria 
and Austria which rotate the 
presidency every 6 months.

The presidency of the EU 
provides substantial political 
opportunities for the member 
state who performs it as well as 
potential for influence over the 
strategic agenda-setting of the 
EU. It will provide an additional 
stimulus for Bulgaria to achieve 
better results on some targets 
regarding EU funds adoption 
and reforms as well as the 

opportunity to focus the national 
political and civic attention on 
European politics

“When talking about united 
Europe, we should not forget 
that the Western Balkans need a 
clear European perspective and 
connectivity between them and 
with the member states,” Bulgaria 
said on its EU presidency website.

During the next six months, the 
presidency aims to focus on the 
following key areas: the future 
of Europe and young people, the 
Western Balkans, security and 
stability, and the digital economy 
and migration. 

Parcel delivery to be more affordable

Talks set to remove barriers to free flow of data in Europe

Bulgaria takes on EU Presidency
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1 Essex Court
1 Essex Court, 1st Floor, Temple, 
London EC4Y 9AR
T: 020 7936 3030
clerks@1ec.co.uk
www.1ec.co.uk
Barristers chambers

Ablemarsh Safety Consultants
Ryan House, 96 Park Lane, Croydon 
CR0 1JB
T: 020 3405 7660
michael@ablemarsh.co.uk
www.ablemarsh.co.uk
Health and safety consultancy

Addington Palace Golf Club
Gravel Hill, Croydon CR0 5BB
T: 020 8654 3061
sarah@addingtonpalacegolf.co.uk
www.addingtonpalacegolf.co.uk
Member golf club

AJA Portfolio Brands Ltd
Q West 6L6, 1100 Great West Road, 
London TW8 0GP
T: 020 8817 5285
info@terramezzo.com
www.terramezzo.com
Fine Food

Algoba Systems
Chemin du Puits Fleuri, Juan les Pins,  
06160, France
T: +33 (0) 153 20 3370
info@orphea.com
www.blue-channel.com
International Business Development

Allah Bakhsh Services Ltd
Unit 17-18  Silicon Business Centre, 28 
Wandsworth Road, Perivale, London 
UB6 7JZ
T: 07455 226 625
info@allahbakhshservices.co.uk
www.allahbakhshservices.com
Marketing management consultancy

Asona Ba UK limited
5 Butterfield Square, London E6 5QP
T: 020 8522 4885
asonaba5@yahoo.co.uk
Grocery shop

ATO Tours
27 Sackville Avenue, Bromley,  
London BR2 7JS
T: 07375 473 072
info@ato-tours.com
www.ato-tours.com
Tour operator

Avin Accountants
63-66 Hatton Garden,  
London EC1N 8LE
www.avinaccountants.com
Accountants and register auditors

az.design
36 Thackeray Court, Hanger Vale Lane, 
London W5 3AT
T: 07976 310 548
angela@az.design
www.az.design
Strategic brand and design

B D Jobs
Suite M0 275, 265-269 Kingston Road, 
Wimbledon, London SW19 3NW
bdjobsuk@gmail.com
Recruitment

Birchfield Technology
31 Cairn Avenue, Ealing,  
London W5 5HX
T: 07900 050 912
brendan@appruvo.com
https://www.appruvo.com/
Business references and testimonials

British Film Institute
21 Stephen Street, London W1T 1LN
T: 020 7255 1444
www.bfi.org.uk
Film institute

Buddy Burst
Buddy Burst Towers, 112 Wardo 
Avenue, London SW6 6RD
T: 07841 757 420
jamie@buddyburst.com
buddyburst.com
Marketing promotional

Cactus Communications Limited
Devonshire House, 60 Goswell Road, 
London EC1M 7AD
T: 07582 024 426
Nikesh.Gosalia@editage.com
www.cactusglobal.com
Communication services

Cafe Rouge St Pauls
5 Condor House, 5-10 St Pauls Church 
Yard, London EC4M 8AY
T: 020 7489 7812
amy.williams@casualdininggroup.com
www.caferouge.com/location/st-pauls
Restaurant

Cargo Logic Management Ltd
3 Roundwood Avenue, Stockley Park, 
Uxbridge,  UB11 1AF
T: 020 3198 9042
bd@clm.aero
www.clm.aero
All-Cargo Airline Group

Carline Perulla Ltd
105 Abbeville Apartments, 37 London 
Road, Barking, London IG11 8FW
T: 07745 921471
info@carlineperulla.com
www.carlineperulla.com
Handmade sterling and fine silver

City Survey & Engineering 
Consultants
GF-Unit 20, Dagenham Business 
Center, Dagenham,  RM10 7FD
www.csecuk.com
Surveying, eng & management consultants

Collab Group
Victoria Centre, Westminster Kingsway 
College, London SW1P 2PD
T: 07823 336424
matt.harvey@collabgroup.co.uk
www.collabgroup.co.uk
Membership organisation

continued on page 42

A chance to meet potential business partners in one day.
Enterprise Europe is organising  a B2B matchmaking during Ecobuild, 
one of the biggest event in the world for sustainable construction.

This free matchmaking event takes place on 7 March 2018 and 
provides the opportunity to meet potential business and technology 
partners during pre-arranged 20 minute meetings and create real 
opportunities between companies, active in the construction sector 
and energy efficiency.  
Location: London, UK
Registration deadline: Monday 5 March 2018

Healthcare company mission to 
Indonesia - 23 – 25 April 2018
Indonesia is a country of big numbers 
and big opportunity. With 252 million 
inhabitants, it’s the world’s fourth most 
populous country and the largest in 
South East Asia. Indonesia’s healthcare 
industry provides profitable opportunities 
for European companies. For the healthcare equipment and medical 
device market, attractive subsectors include dental equipment, medical 
equipment and laboratory equipment industries. The implementation 
of the national health insurance system will lead to a strong increase 
in the need for advanced medical devices, especially related to surgical 
equipment, diagnostics and medical imaging equipment.

This mission will explore the current healthcare trends in Indonesia 
and how to export and register your products in the country. The 
programme also includes a site visit to a hospital and individual B2B 
meetings with local importers and distributors/agents.
Location: Jakarta, Indonesia
Registration deadline: Friday 23 February 2018

Technology & Business Cooperation Days at HANNOVER MESSE 2018
24 - 26 April 2018
HANNOVER MESSE 2018 will be the world’s leading showcase for 
new industrial technologies, materials and product ideas. It is the ideal 
place to obtain latest industrial know-how.

The trade fair topics are integrated industry, industry 4.0, integrated 
energy, smart materials and coatings, predictive maintenance, energy 
efficiency and digital twin. The brokerage event offers SMEs and 
research organisations the opportunity to find and meet partners for 
commercial agreements and for research and technology cooperation.

This event provides an opportunity to acquire new technologies, 
concepts and solutions and make contact with potential suppliers and 
business partners to foster the international marketing and sales of 
already existing products and services.
Location: Hannover, Germany

Registration deadline: Thursday 9 April 2018
Space, energy and transport NCPs, the French clusters ASTech Paris 
Region and Mov’eo and Enterprise Europe Network are pleased to 
invite you to the first Horizon 2020 brokerage event dedicated to the 
space, environment and transport communities.

During this brokerage event which takes place on 27 April 2018 
you will have the opportunity to present your project in front of an 
international audience, get the latest information from the European 
Commission and meet future partners.
Location: Paris, France
Registration deadline: Friday 20 April 2018

Registrations for all events are now open. For further information please contact the  
Enterprise Europe Network London office at E: enterprise.europe@londonchamber.co.uk

mailto:enterprise.europe@londonchamber.co.uk
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Comansco Ltd
19 Ewell Road, Sutton SM3 8DD
T: 020 8770 0055
sales@comansco.com
www.comansco.com

Cornelius Enterprises
Mayfair Point, 34 South Molton Street, 
Mayfair, London W1K 5RG
T: 020 7409 5106
info@corneliusenterprises.co.uk
www.corneliusenterprises.co.uk
Real estate investment

Dexter Serviced Offices
Southbridge House, Southbridge Place, 
Croydon CR0 4HA
T: 020 8240 4444
gemma@dextergroup.co.uk
www.dexterservicedoffices.co.uk
Serviced offices

DWFM Beckman Solicitors
101 Wigmore Street, London W1U 1FA
T: 020 7408 8888
info@dwfmbeckman.com
www.dwfmbeckman.com

Estate Apps
1 Matthew’s Yard, London CR0 1FF
T: 020 3086 8206
social@estateapps.co.uk
www.estateapps.co.uk
Website design

Euporia Limited
28 Pound Lane, Bowers Gifford, 
Basildon SS13 2HF
T: 07721 509 269
martin@euporialimited.co.uk
www.euporialimited.co.uk
Serviced apartments

Euro Presentations Limited
Unit 7, Oxgate Centre, Oxgate Lane, 
London NW2 7JA
T: 020 8846 8003
www.europresentations.co.uk
Audio visual equipment hire and services

Finance Flow Partners LLP
2nd Floor, c/o Mariana Investment 
Partners, 100 Cannon Street, London 
EC4N 6EU
www.financeflowpartners.com
Working capital financing

Get Living London
5 Celebration Avenue, East Village, 
London E20 1DB
T: 020 3944 0344
hello@getlivinglondon.com
www.getlivinglondon.com
Property development/management

GIC Capital
83 Baker Street, London W1U 6AG
T: 020 3290 9019
kennedy@giccapital.co.uk
www.giccapital.co.uk
Working/expansion capital solutions

Grad Technologies Ltd
37 St Fillans Road, London EC2A 4NE
T: 020 3322 8363
gwen@gradtechnologies.co.uk
www.gradtechnologies.co.uk
Security in the cloud

Grande Stevens International
2nd Floor, 28-29 Dover Street,  
London W15 4NA
T: 020 3862 2900
info@grandestevensint.co.uk
www.grandestevensint.co.uk
Law firm

Green Cities and Architecture
Unit 27, Branscombe Court, 109 
Westmorland Road, London BR2 0UL
T: 020 3715 9530
office@greencitiesandarchitecture.com
www.greencitiesandarchitecture.com
Architects interior and urban design

Hourglass Business Services
47 Selwyn Avenue, Highams Park, 
London E4 9LP
T: 03302 234 491
seema@hourglassbusinessservices.com
hourglassbusinessservices.com
Business support services

iBass Solutions Limited
Flat 18, Huntsworth Court, 44-46 
Canadian Avenue, London SE6 3AS
Agri-food & international trade

iExpertini Ltd
83 Baker Street, London W1U 6AG
T: 02032878601
Info@iExpertini.Com
iExpertini.com
Web design and app development

Intercontinental London - The O2
1 Waterview Drive, Greenwich 
Peninsula, London SE10 0TW
T: 020 8463 6868
info@iclondon-theo2.com
www.iclondon-theo2.com
Hotel

James Elliott Wealth Management
3 Moorgate Place, London EC2R 6DA
T: 020 7744 4403
james.elliott@sjpp.co.uk
jameselliottwealthmanagement.co.uk
Financial planning

KBM Training & 
Recruitment Limited
1 Concord Business Centre, Concord 
Road, Park Royal, London W3 0TJ
T: 020 8992 4506
salman.khan@kbmgroup.co.uk
www.kbmtr.co.uk
Specialists in training and apprentiship

KKA CO
Unit D0, Golnaz Tower, No 3 Magnolia 
Alley, Mahroo St, Golnar St, Elahiyeh, 
Tehran, Iran
T: +98 21 220 55 887
info@kansarkavosh.com
www.kansarkavosh.com
Import and export

Light & Legal Indemnity Solutions
The Whitehouse, Belvedere Road, 
London SE1 8GA
T: 020 3829 8777
info@laudis.co.uk
www.laudis.co.uk
Rights of light insurance

Maven Strategic Advice and 
Funding Solutions Ltd
120 Southern Drive,  
Loughton IG10 3BY
T: 07557 116 788
info@mavensafs.co.uk
www.mavensafs.co.uk
Debt advisory

Mindspace Properties Relay
Lenta Business Space, Coppergate 
House, 16 Brune Street, London E1 7NJ
T: 020 3472 4004
london@mindspace.me
www.mindspace.me
Market Research Agency

Misnak International (UK) Ltd
22-24 Red Lion Court, Fleet Street, 
London EC4A 3EB
T: 020 3475 8008
www.cabamisnak.com
Freight Forwarder & NVOCC

My Super Connector
TMRW Hub, 75 - 77 High Street, 
Croydon CR0 1QQ
T: 07482 252244
www.mysuperconnector.co.uk
Social media consultancy

Newham Workplace
112-118 The Grove, Stratford E15 1NS
T: 020 3373 1291
natasha.williams@newham.gov.uk
https://www.newham.gov.uk
Employment

Niveda Group Ltd
Berkeley Square House, Berkeley 
Square, Mayfair, London W1J 6BD
T: 020 7887 6274
info@niveda.com
www.niveda.com
Real estate private equity

Optimor Ltd
1 St Aldates, St Aldates,  
Oxford OX1 1DE
T: 0800 689 3035
business@billmonitor.com
Billmonitor.com
Specialist mobile phone tariff advisor

Osman Perfect Five
32 Percy St., London W1T 2DE
T: 020 7401 9514
accounts@osmanlondon.com
www.osmanlondon.com
Clothes wholesaler

Owl & Giraffe
Riverside Studios, 65 Aspenlea Road, 
London W6 8LH
T: 020 3289 8644
hello@owlandgiraffe.com
www.owlandgiraffe.com
Design agency

Pitch Blue Services Ltd
44 Broadway, London E15 1XH
www.pitchblue.services
Corporate service provider

PVOT Ltd
9 Hadley Road, Enfield EN2 8JT
info@pvot.co.uk
www.pvot.co.uk
IT audit and IT compliance

Quest TGO Ltd
Brickfield Cottage, Stokes Marsh, 
Coulston, Wiltshire BA13 4NZ
T: 020 3394 0123
info@questtgo.com
www.questtgo.com
Team building/development and events

Rainbow London Ltd
10-12 Lumina Way, Office 6,  
Enfield EN1 1FS
Wholesale, transport services

Right Angles
Fourth Floor, 27A Floral Street,  
London WC2E 9EZ
londonchamber@90degrees.co.uk
www.right-angles.info
PR and reputation management practice

SAAB Technologies UK Ltd
3rd Floor 2 Savoy Court,  
London WC2R 0EZ
T: 07585 227 159
anne.lewis-olsson@saabgroup.com
www.saabgroup.com
Defence and security

Singapore Airlines
Building 11 Chiswick Park, 566 
Chiswick High Road, London W4 5YS
T: 020 8563 6704
ephraim_zechanaih@ 
singaporeair.com.sg
Airline

Sodexo
Avalon House, Breckland, Linford 
Wood, Milton Keynes,  MK14 6LD
T: 07867 907 359
adamjoyce@sodexo.com
www.sodexoengage.com
Employee and consumer engagement

Sound Diplomacy
68-80 Hanbury Street, London E1 5JL
T: 020 7613 4271
info@sounddiplomacy.com
www.sounddiplomacy.com
Musical strategies and consulting

Tech Talenta
Ormond House, 65 Queen Victoria 
Street, London EC4N 4UA
T: 01908 546100
www.techtalenta.com/Index.aspx
IT recruitment

TecLiaison Ltd
120 Manwood Road, Lewisham, 
London SE4 1SE
T: 020 8314 1429
tecliaison@tecliaison.com
www.tecliaison.com
Spare parts

The Big Draw
Electrician’s Shop, Trinity Buoy Wharf, 
64 Orchard Place, London E14 0JY
T: 020 3758 4118
enquiries@thebigdraw.org
www.thebigdraw.org
Arts education  and Cultural

The Field Box
119 High Street, Croydon CR0 1QG
T: 01483 320898
alexa.pegasiou@thefieldbox.com
www.thefieldbox.com
Market research

Trailfinders Sports Club
Vallis Way, Ealing, London W13 0DD
T: 020 8998 7928
shaun.justice@trailfinders.com
www.tfsc.co.uk
Sports Club

Valor Automotives Limited
555-557 Cranbrook Road,  
Ilford IG2 6HE
T: 07931 806 458
samir.safi@altaraf-trd.com
Import export auto spares

Vestey Foods UK Limited
29 Ulswater Crescent,  
Coulsdon CR5 2XX
T: 020 8668 9344
info@vesteyfoods.com
www.vesteyfoods.com
International food traders

Vision de Marques
21 Rue Georges Boisseau,  
Clichy, 92 110, France
T: +33 17106 3532
oguillotin@visiondemarques.com
www.visiondemarques.co.uk
Visual communication

WESAM Business Co. Ltd
5A Ebbsfleet Road, London NW2 3NB
www.wesambusiness.com
Export makeup products

World Expat International
120 Pall Mall,  SW1Y 5EA
T: 0203 637 7470
www.worldexpatlondon.co.uk
Marketing & PR to expat UK community

Zandi Architects
158 Burford Wharf Apartments,  
3 Cam Road, London E15 2SS
T: 07766734625
Architects
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Making business travel easy...

With a dedicated team of business travel 
consultants, we have expertise and 
knowledge to ensure you receive the best 
availability at the best possible rates.

• Personal, knowledgeable and experi-
enced consultants

• Business, leisure, events and sports
media travel

• Fully licensed and accredited TMC

Visit the 
Advantage stand 
and meet some of 
our members...

Global Travel Management was formed in 
1997 and is based in Woking, Surrey and 
Watford, Hertfordshire. Technology focused 
with a range of tools including:

• The GTM Traveller App
• GTM Business Insights – a powerful new

data analysis tool for us and our clients
• Winner of the Outstanding

Achievement Award 2017 at the
Advantage Big Celebration Lunch

Review Travel is an established, award- 
winning business travel specialist across all 
sectors, which provides clients with:

• Excellent customer service
• Cutting edge bespoke online booking

technology
• Customised management information
• Cost saving content from across the

globe

Selective Travel Management is a full service 
travel management company, representing 
the needs of a diverse portfolio of clients, 
ranging from SME’s, Charities, Government 
Bodies and Higher Education Sectors.

• Headquartered in Belfast
• 110 staff provide 24/7 expert assistance
• Customer base spread across UK

Visit Advantage on stand B261 at The Business Travel Show 
Follow us @AdvantageHQ | Visit advantagemembers.com

The Advantage Travel Partnership is the UK’s largest group of independent leisure and business 
travel agents. Around 120 of Advantage’s members are business travel agents or travel manage-
ment companies (TMCs) servicing corporate clients, predominantly within the SME market. 

Advantage will once again be exhibiting at the Business Travel Show on 21-22 
February 2018 on stand B261. Visit us on the stand and you could win a prize!

Meon Valley Business Travel, a seamless 
extension of your business, providing excep-
tional customer service complimented by 
industry leading self-booking solutions. 

• Industry leading service response times
• Real savings on your travel costs
• CSR compliance and traveller security

WIN
a prize!

Chamer of Commerce advertorial Jan2018.indd   1 18/01/2018   16:46:38

www.advantagemembers.com


45 News

The road to GDPR: 
Three questions for medium 
and small sized businesses
RingCentral is a leading provider 
of global enterprise cloud 
communications and collaboration 
solutions. More flexible and cost-
effective than legacy on-premises 
systems, RingCentral empowers today’s 
mobile and distributed workforce to 
communicate, collaborate, and connect 
from anywhere, on any device.

General Data Protection Regulation (GDPR) 
lands on the 25th May and is set to shake 
things up and though organisations large and 
small who will be facing the same kinds of 
questions there is one crucial difference. 

One has the deep pockets to outsource their 
compliance conundrums to consultants. For 
the rest, it’s essential to work with suppliers 
like RingCentral that understand and are 
committed to GDPR compliance. 

Here are three crucial questions they’re  
going to want to ask themselves in the run up  
to May 25th.

Where is all your personal data?
One of the biggest problems for a company 
of any size is actually finding all their personal 
data. 

RingCentral products like Office can work with 
CRM systems to index call logs and recordings 
alongside customer records, leaving all that 
data easily retrievable, as the GDPR states, 
“without undue delay.” 

The GDPR’s “Right to be Forgotten” through 
which customers can inquire after, transfer 
and delete any and all data you may be holding 
on them. RingCentral leaves organisations 
data close at hand for account admins, 
allowing access across the data should a 
customer want their details deleted. 

Who is your Data Protection Officer 
(DPO)?
This new independent role will oversee 
compliance and report at the highest levels. 
Still, a new hire can be a big expense for an 
SME.

Thankfully, a DPO could be a pre-existing 
member of your organisation, provided that 
the duties they currently have match up with 
the DPO’s. This role can also be outsourced 
and plenty of security companies are gearing 
up to fill that position.

Redesign for data protection?
Your security policy may need a rethink as 
“Data protection by Design” is now one of 
GDPR’s main points. Avoidable breaches will 
not be taken lightly anymore. You won’t have 
to be bulletproof, but customers should have a 
reasonable expectation that their data is safe.

If you are hit, you may need to tell both 
customers and the regulator within a short 
window. If your security is slack, you’ll need to 
tighten up and create infrastructure for speedy 
reporting. 

As a vendor that is committed to GDPR, 
RingCentral is helping smaller organisations 
meet their compliance needs. 

Contact us on 0800 098 8340 to see how 
we can help you on the road to May 25th.

Inside this issue...
For any queries on features or 
advertising in Capital Matters, 
contact:

Gina Forshaw – 0161 274 9329
gina.forshaw@crosbyassociates.co.uk

Published by:  
 
 

Crosby Associates Media Limited 

Liverpool (Head Office): 

Burlington House. Crosby Road North

Liverpool L22 0PJ

Tel: 0330 124 3780

www.crosbyassociates.co.uk

COVER STORY 
BUSINESS TRAVEL  
SPECIAL 
Pages 44-66

INVEST IN HAMBURG 
Pages 67-69

mailto:gina.forshaw@crosbyassociates.co.uk
http://www.crosbyassociates.co.uk
www.ringcentral.co.uk


Business Travel February 201846

We understand that when it comes to your business, you won’t settle for less than accessible, convenient, comfortable, air travel at 
the right price. Flybe is the business-friendly airline that flies from more UK airports than anyone else, so you can get to where you 
want to be, fast. But that’s not all. We offer a professional, friendly service at every stage, from booking to check-in and beyond. 
That’s why we’re Close to You. 

It’s all about networking
With 211 routes from 80 airports throughout 
the UK and Europe1, Flybe is Europe’s largest 
regional airline. We operate 376 flights in and 
out of London each week2 from five airports – 
London City, Heathrow, Gatwick, Stansted and 
Southend – to Edinburgh, Aberdeen, Belfast City, 
Düsseldorf, Dublin and many more destinations. 

Choose Flybe for business
We are currently recognised byWhich? Magazine 
(2018)3 as the most punctual UK-based airline, 
with an on-time performance of 80%. Whether 
you’re meeting with clients, attending a 
conference, or simply commuting to and from 
work, your business could benefit from time-
saving and cost-effective air access to the world 
with Flybe.

Connections in all the right places
We work in partnership with 11 of the world’s 
leading airlines – including Cathay Pacific, 

Emirates, Etihad, and Virgin Atlantic – to 
offer convenient connections to long-haul 
destinations. Last year, we introduced flights 
from Heathrow to Aberdeen and Edinburgh and 
announced a new alliance with Eastern Airways, 
bringing our business customers closer to 
Scotland’s cities, Highlands and Islands.

Business matters
With Flybe, you can tailor your travel needs 
whatever the size of your business. Our Just Fly, 
Get More and All In ticket types offer flexible and 

competitive fares for every type of corporate 
traveller. Booking through a travel management 
company? No problem - Flybe fares are also 
available through their systems, making it 
easy for you to manage your budget and your 
schedule. Meeting finished early? With Fly Early, 
you can jump on an earlier flight for a flat fee with 
no fare difference to pay4. 

Reap the rewards
Collect Avios every time you fly with Flybe. You 
can also collect Avios on your everyday spend, 
including on your groceries, fuel and online 
shopping. Then, use them to save money on your 
next Flybe flight, hotel stays, days out and more.

Timing is everything
With 52% of our regional routes5 offering two 
or more services a day, our flights are scheduled 
to be business-friendly, so you can fly out in the 
morning, then make it back in time to spend the 
night in your own bed.

1. Correct as at: 16.01.2018
2. Some routes may be operated by  Flybe franchise partners, Stobart Air or Blue Islands.
3. Which? Report (Jan 2018) on ‘Best and Worst  Airlines’
4. Subject to availability. See full terms and conditions at flybe.com/fly-early/ 
5. Route information correct as at 16.08.17. Day returns are based on direct UK and Ireland flights - Day returns applies to the following routes: Aberdeen-Birmingham, Aberdeen – Kirkwall, Aberdeen – London 

City, Aberdeen – London Heathrow, Aberdeen – Manchester, Belfast City – Birmingham, Belfast City – Cardiff, Belfast City – Edinburgh, Belfast City – East Midlands, Belfast City – Glasgow, Belfast City 
– Leeds Bradford, Belfast City – London City, Belfast City – Manchester, Belfast City – Southampton, Birmingham – Edinburgh, Birmingham – Glasgow, Birmingham – Jersey, Cardiff – Edinburgh, Cardiff – 
Edinburgh, Cardiff - Dublin, Dublin – Southampton, Edinburgh – East Midlands, Edinburgh –London City, Edinburgh –London Heathrow, Edinburgh – Manchester, Edinburgh – Southampton, East midlands 
– Glasgow, Exeter – London City*, Exeter - Manchester, Glasgow – Manchester, Glasgow – Southampton, Glasgow – Stornoway, Guernsey – Jersey, Ilse of Man – Liverpool, Ilse of Man – Manchester, Jersey 
– Southampton, London Gatwick – Newquay, Manchester – Newquay, Manchester – Southampton, Newcastle – Southampton. *Provides day-return due to directional flights. Some routes may be operated 
by Flybe franchise partners Stobart Air or Blue Islands.

Your next business opportunity 
has never been closer



Be better connected for business with 

convenient day returns to 4 London airports.*

*Correct as at 15.01.18. Day returns are based on direct UK and Ireland � ights and are only available to London Heathrow, London City, London Gatwick & London Southend on the following routes: ABZLCY, ABZLHR, BHDLCY, 
DUBSEN, EDILCY, EDILHR, EXTLCY, GLASEN, JERLCY, LGWNQY, MANSEN – available for travel until 27.10.18, subject to availability, please see � ybe.com for full schedule details. All route information correct at the time of going 
to print. Some routes are operated by Stobart Air or Blue Islands. Flybe does not charge processing fees for payment by debit or credit cards or PayPal.

GETTING YOU 
CLOSER TO
BUSINESS

flybe.com

10881024_FLYBE_TRAVEL_AWARDS_LONDON CHAMBER ADVERT_A4_AW3_R.indd   1 12/01/2018   15:53

www.flybe.com
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E
xperiencing a period 
of strong growth with 
increases in client 
enquiries and new 
business wins is no 
doubt a dream scenario 

for SMEs. However dealing with 
all these potential new customers 
brings with it one inevitable 
challenge – ensuring you are able 
to arrange face to face meetings 
that will help establish valuable 
long term relationships.

It’s fair to say that travelling 
for business is one of those 
things that doesn’t feature on 
the radar of most entrepreneurs 
until it becomes a more regular 
requirement. Arranging flights, 
hotels or rail tickets can be a 
time consuming and laborious 
process – worse still if you’ve got 
employees that are travelling too. 
And that’s before you’ve even 
thought about how to manage 
the cost. 

Thankfully, help is at hand. It’s 
time to call a travel management 
company.

TMCs – essentially travel 
agents for businesses – come in 

all shapes and sizes and have a 
whole range of specialities. Some 
will concentrate on the needs of 
smaller businesses whose staff 
might only travel within the UK. 
Others will deal with companies 
in a particular industry, like oil 
and gas for example, arranging 
complex trips for workers in hard-
to-reach destinations. 

Despite these different areas 
of expertise, what unites all 
TMCs is the benefits they offer to 
clients. Savvy businesses know 
that to really prosper you should 
concentrate on the business of 
running your business and work 
with a good TMC who will take 
the headache out of the travel 
booking process and deliver real 
value.

So how can a TMC support 
SMEs? 
First, and most obvious, is finding 
the best price. You might think 
booking over the internet is the 
best route to securing the best 
value on the cost of a business 
trip, but in reality, this is far 
from true. Typically, TMCs are 

able to tap in to global buying 
programmes, meaning they 
have access to the best rates on 
elements such as hotel rooms 
and flights. 

At the start of your 
relationship, a TMC will analyse 
how you travel. Do you use lots 
of rail, for example? Do staff fly 
to a particular destination more 
often? Have you got a favourite 
hotel chain?

From this it will create a 
bespoke travel policy that 
helps you further maximise the 
benefits you might be entitled.

Creating a travel policy brings 
other benefits too, particularly 
as your business grows. 
Without guidance, employees 
will invariably book travel 
independently. As well as being 
a waste of their time, they also 
will put personal preference first 
which can have a significant 

impact on profit margins. TMCs 
take away this issue. Expert 
consultants will offer a range of 
travel options to staff that stick 
to your travel policy, ensuring you 
are getting the best itinerary in 
terms of cost, convenience and 
productivity. Alternatively, they 
can offer you an online ‘self-
booking tool’, which lets you and 
your staff do the booking from a 
range of options suited to your 
requirements.

Importantly, your travel 
and expenses spend is careful 
monitored. TMCs typically give 
clients complete ‘management 
information’ in an easy-to-digest 
form, allowing business owners 
and managers to track trends, 
and identify opportunities for 
further savings.

Cost aside, TMCs can offer 
practical help in times of crisis. 
Political unrest, terror incidents 
and bad weather are just some 
of the factors that can impact 
travellers, so having an expert on 
hand to manage disruption can 
be a definite benefit.

Allied to this is the increasingly 
important issue of duty of care. 
All businesses have a legal 
and moral obligation to ensure 
the welfare of staff, and this 
is paramount when they are 
travelling for work. At its most 
basic level, a TMC will ensure 
your business has pre-trip travel 
advice on destinations and 
conduct risk assessment and 
help with visas and vaccinations. 
Meanwhile, having travel 
information held centrally makes 
it easier to locate and contact 
staff in case of emergency. TMCs 
are also linked in to a range 
of specialists, such as expert 
medical and repatriation services 
worldwide. For more volatile 
areas of the world, they can also 
provide specialist driving and 
security teams.

To find out more about how 
using a TMC could help 
your business take care of 
employees when they travel, 
visit www.gtmc.org. 

GTMC – Understanding the 
value of a TMC for SMEs

Arranging flights, 
hotels or rail 
tickets can be a 
time consuming 
and laborious 
process – worse 
still if you’ve got 
employees that are 
travelling too. And 
that’s before you’ve 
even thought 
about how to 
manage the cost. 

Adrian Parkes
CEO, GTMC

http://www.gtmc.org


At Applehouse, we know that business travel is essential for company growth, as 
well as benefi tting the UK economy through increased trade (Oxford Economics 
Research 2016).

We understand the importance of achieving a balance between returns on 
investment, traveller satisfaction and budgetary requirements, all incorporated 
within a duty of care culture.

We don’t just get you there, we help you before, during and after your trip,
with our all day, every day service.

Call us today to fi nd out more about our services, discuss how we can assist you 
or simply for a free quotation.

0207 355 8509  |   sales@applehousetravel.co.uk   |   www.applehousetravel.co.uk

Your business is our business

Making Business Travel aff ordable

MAKING BUSINESS TRAVEL AFFORDABLESINCE 2008 

10
YEARS

mailto:sales@applehousetravel.co.uk
http://www.applehousetravel.co.uk
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By Pat McDonagh
CEO, Clarity

T
he idea that small 
changes, when 
taken together, can 
result in significant 
and measurable 

differences in an organisation 
were first made popular by 
British cycling chief Sir Dave 
Brailsford.

His notion was that by looking 
at the tiniest details – improving 
things by one per cent here and one 
per cent there – you quickly arrive 
at an overall improvement that is 
significant.

This rings as true in the world of 
business as it does in elite sport - 
and nowhere more than in business 
travel.

Flights, trains, hotels, taxis… could 
small, but effective, improvements 
in the way these journeys are 
booked and undertaken by 
companies and individuals improve 
traveller experience and increase 
savings?

We already live this way of thinking 
day in, day out with our clients 
at Clarity, developing policies to 
manage travel spend preferred hotel 
programmes, educating travellers 
on rail fares and much more.

The easiest way for a travel 
management company to bring 
this to life for a business is via 
data. By looking at several months’ 
worth of traveller behaviour within 
an organisation, it is fast work to 
present breakdowns that prompt 
the travel booker or procurement 
manager within the business to 
think  ‘what are we doing’, ‘where 
are we spending’ and ‘where are the 
opportunities for saving’.

By analysing traveller data, 
we can show where smarter 

behaviours can be applied. These 
recommendations are founded 
on data and analysis, so are 
always a wise solution and clearly 
demonstrate the value of keeping 
control of travel costs.

If there is one golden rule, the 
simplest marginal gain of all, it is 
to book travel earlier. Sure, the 
nature of everyone’s business 
means this isn’t always possible. But 
where it is possible, early booking 
of travel and accommodation 
will always reduce costs.

At Clarity, our clients range from 
Premier League football clubs to 
Universities to global professional 
services firms.

These are all massive organisations, 
with turnover in the hundreds 
of millions of pounds. Yet what 
unites them as businesses is their 
attention to detail. They are the 
best because all those little details 
matter, including business travel.

Elsewhere, in the retail sector 
where we also have a number of 
clients, a lot of employees who are 
required to travel for business still 
do not have the ability to have the 
trip booked by their company. So, 
they book the rail travel or hotel 
themselves and claim it back later 
via expenses. 

This takes so much administration 
time to process that introducing 

online self-booking, such as Clarity’s 
Go2Book, will cut the time required 
for booking each trip down to an 
average of just three minutes, with 
no expenses to fill out afterwards 
or admin time required to process 
these claims. Imagine those time 
and productivity savings rolled out 
across one large multi-store retailer 
over the course of a year.

This is why only a travel 
management company can affect 
the changes needed to bring about 
these marginal gains. To not only 
identify the areas where traveller 
behaviour is impacting budgets, 
by analysing our data, but then to 
be able to educate staff into new 
behaviours and ways of booking 
and to have access to lower rates for 
booking future travel.

At Clarity, we pride ourselves on 
doing things differently, on always 
looking to be better and bringing 
our clients a brighter approach 
to travel. It’s the little things that 
matter, after all.

Why marginal gains in 
business travel can improve 
your entire business

British cycling chief Sir Dave Brailsford’s notion 
was that by looking at the tiniest details – 
improving things by one per cent here and 
one per cent there - you quickly arrive at an 
overall improvement that is significant.



SECURITYEFFICIENCYQUALITY

Can planning ahead 
boost your  
bottom line?

See what bright ideas  
we have for your travel:

Call 0800 731 1627 

Visit claritytm.co.uk

After research and consultation with leading procurement and 
business travel professionals, our latest report, Planes Trains 
and Marginal Gains, investigates how a brighter approach to 
business travel can make your organisation more productive 
and profitable. Download your copy at Claritytm.co.uk/ptmg

DOWNLOAD 
THE REPORT 

NOW
claritytm.co.uk/ptmg

Come and say hello at the 
Business Travel Show 

Stand B520
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Last year was an incredible 12 months for Heathrow with 78 million passengers choosing to use us – a 
new record. These passengers directly benefited from another Heathrow record in 2017 which saw 
80% of our departing planes leaving on time. This success is a tribute to the resilience and skill of my 
operational colleagues who have delivered these outstanding results for our passengers. 

This year will be a transformative 
period for Heathrow starting 
with the launch of our first 
formal planning consultation on 
Heathrow expansion - one of the 

biggest ever undertaken in this 
country. Launched in January, 
this consultation will give us the 
chance to talk about how we 
secure national benefits, while 

making expansion work for our 
local communities too. Heathrow 
expansion will not be a choice 
between the economy and the 
environment – it must deliver 

for both. In post-Brexit Britain, it 
will connect our whole country 
to the global growth markets of 
tomorrow and a robust package 
of environmental commitments 
will help us expand responsibly.
 
Until recently, Heathrow was 
the best-connected airport in 
the world and the regular direct 
flights to long-haul destinations 
from Heathrow help make 
London the vibrant world city 
it is today. But because we are 
at capacity, Paris has overtaken 
us. Heathrow expansion will 
help keep London as number 
one and will deliver a world-
class, affordable experience for 
passengers with airport charges 
close to today’s levels and more 
competition and choice between 
airlines.
 
One of the great advantages 
of Heathrow is its transport 
connections which make the 
airport so convenient to access. 
The airport is close enough to 
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continued on page 54

A record-breaking 
year for Heathrow

Heathrow expansion will not 
be a choice between the 
economy and the environment 
– it must deliver for both

by Nigel Milton
Heathrow’s Director of Communications



JOIN TODAY the thousands
of companies already
SAVING on their travel
budget every time they fly
As a member of PartnerPlusBenefit
businesses of all shapes and sizes
can earn BenefitPoints and then spend
them on a range of exclusive awards.

Fly on 10 member airlines to over 500
destinations all over the world.

For more information and to sign up visit 
www.ppb-infolounge.com PPB-INFOLOUNGE.COM

Member Airlines

Travel rewards for businesses of all shapes and sizes

Award 
flights

Cashback

Hotel 
egiftcards

Limousine 
Transfer

Heathrow
Express

Upgrades
£

http://www.ppb-infolounge.com
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London that you can see Canary 
Wharf from the control tower 
(and with Crossrail it will only 
be 40 minutes away). Of course, 
the convenience of Heathrow 
for London has also been the 
reason that expansion has been 
difficult in the past. There are 
concerns over noise and air 
quality.  However, these are being 
addressed as airlines invest in 
quieter and cleaner planes; new 
rail lines are built to the north, 
south, east and west; and there 
is a shift from diesel to electric 
vehicles.  We are seizing the 
opportunity to make Heathrow 
a world leader in sustainability 
and to develop a masterplan that 
better fits Heathrow  within its 
surrounding area.
 
Our new plans will make 
Heathrow a world leader in 
sustainable aviation, meeting 
tough air quality and noise 
standards and targeting zero 
carbon growth. Already we have 
one of the biggest fleets of 
electric cars in the UK (and are 
trialling electric buses and HGVs). 
 
Tackling noise is a key part of our 
plans and by 2020 we will be the 
first large European airport to be 

completely free of “Chapter 3” 
aircraft, the oldest and noisiest 
classification of aircraft. We have 
increased the charges airlines pay 
to land the noisiest aircraft, which 
has seen airlines increasingly use 
their quietest, cleanest aircraft 
when flying to Heathrow yielding 
positive results for our local 
communities and passengers.  
In 2017,  we made significant 
steps to reduce the number of 
late running flights that disturb 
Londoners’ sleep.
 
Our commitments on 
apprenticeships put local people 
and their futures at the heart of 
our plans. Expansion will deliver 
5,000 additional apprenticeships 

bringing the total number to 
10,000 by 2030, enough to end 
youth unemployment in the 
local boroughs. With expansion, 
we will set aside a £2.6billion 
compensation package to ensure 
local people are treated fairly and 
will provide sound insulation to 
applicable homes and schools. 
And we have already agreed to 
strict environmental conditions 
including a 6.5 hour ban on 
scheduled flights at night. 
 
Already our skills taskforce, 
chaired by Lord Blunkett, is 
helping us plan how we can 
prepare children in local schools 
to be the pilots, engineers and 
customer service professionals 

of the future. And we were very 
proud to be the first airport 
accredited as a London Living 
Wage employer last year. 
 
In this coming months, the 
Transport Select Committee 
will make a recommendation to 
Parliament on the Government’s 
National Policy Statement, and 
MPs will decide whether to give 
the green-light to Heathrow 
expansion in the summer. 
 
During our Consultation, we want 
to hear your views on our plans 
– as a neighbour, a passenger, 
an exporter, or as someone who 
cares about the future of London.  
We have a unique opportunity 
to secure London’s, and Britain’s, 
future as one of the world’s 
great trading centres – creating 
tens of thousands of skilled 
jobs for local communities and 
making Heathrow a world leader 
in sustainability. Expansion will 
ensure that future generations 
enjoy the opportunities that our 
generation has benefited from.
 
Your views matter, and I hope you 
will take the time to share them 
with us in 2018 – a critical year 
for Heathrow and for London. 

Our new plans will make 
Heathrow a world leader in 
sustainable aviation, meeting 
tough air quality and noise 
standards and targeting 
zero carbon growth



Lufthansa is proud to 
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There are five more 
stars in the sky now.
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JAL doubles daily flights amid 
soaring demand for Japan travel
In response to the ever 
increasing demand for travel 
to Japan from the UK and 
Europe, Japan Airlines has 
now increased the number 
of non-stop flights operating 
between London and Tokyo to 
two daily.

The new flight from London 
Heathrow (JL042) departs at 09:30 
and arrives into Haneda Airport at 
06:25 the next day. Meanwhile the 
return flight (JL041) from Tokyo 
Haneda departs at 02:45, arriving 
into London Heathrow at 06:25 on 
the same day. With the addition 
of these flights JAL is now offering 
a total of four non-stop flights 
between London and Tokyo, in 
partnership with British Airways.

With the introduction of these 
new flights, JAL can now provide 
both greater seat capacity and 
more travel options for customers 
travelling between Europe and 
Japan. The early arrival times into 
both Haneda and Heathrow mean 
that travellers have the whole day, 
either for work or sightseeing, 
or to connect to onward flights. 
Customers travelling to Japan can 
easily connect to JAL’s extensive 
domestic network, offering 
access to 36 cities across Japan. 
Meanwhile those travelling to 
Europe from Japan have easy 
access to onward flights within the 
UK or to European destinations, 
thanks to Japan Airlines’ 
partnership with British Airways. 

Boeing 787-8 Dreamliners are 
used for the new flights, divided 
into three cabins: Business Class, 

Premium Economy and Economy 
Class. Each is fitted with Japan 
Airlines’ award-winning seats; fully 
flat with 23 inch touchscreen TV 
and guaranteed aisle access in 
Business Class, shell seats with the 
most generous leg room in their 
class in Premium Economy and 
the Skytrax 2017 award winner in 
Economy Class.

Exclusively for the JL041 late night 
departure from Haneda airport, 
all customers have access to the 
JAL Sakura Lounge in Haneda 
airport after 23:30 on the evening 
of departure. Economy Class 
customers have access to their 
own area on the 5th floor of the 
lounge where complimentary 
hot and cold food, beer, wine and 

soft drinks are available. Business 
and Premium Economy Class 
customers have access to both 
the 4th and 5th floors as usual, 
including shower and massage 
chair facilities.

Also, for a limited time only, 
all JL041 customers can enjoy 
complimentary access to the 
natural hot spring spa facilities 
at Hot Spring Heiwajima, located 
approximately 20 minutes from 
Haneda airport by bus. Customers 
can make their own way to the hot 
spring where they can soak away 
the fatigue of a long day in Tokyo 
in true Japanese fashion. A free 
shuttle bus then takes passengers 
to the airport, refreshed and 
relaxed ahead of the flight.

Japan Airlines is offering return 
flights to Japan from £709 indirect 
and £831 direct in Economy Class, 
£1,295 indirect and £1,674 direct 
in Premium Economy Class, and 
£2,642 indirect and £3,611 direct 
in Business Class.

To reserve flights and for full 
details about JAL’s services 

and fare terms and conditions 
please visit JAL’s UK home page 

www.uk.jal.co.jp
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You asked. We Listened.

New Morning Flight from London to Tokyo.

Now offering Double Daily non-stop flights.

Visit www.uk.jal.co.jp for more information.

http://www.uk.jal.co.jp


2018 promises to be another year 
of great change. From Parliament’s 
vote on Britain’s Brexit deal, to new 
laws on data, GDPR, which will 
transform the way businesses of all 
sizes and sectors use and handle 
people’s personal information. 
While change can be disruptive for 
companies and their employees, 
it is often fundamental for better 
business and society. 

The evolution of London’s 
transport infrastructure offers 
a good case in point. From the 
extension of night time tube 
services to the expansion of 
environmentally-friendly buses, 
the Capital’s transport network 
has undergone significant change 
over the last 80 years. Today it’s 
easier than ever for people to move 
around the city for work or pleasure 

and that brings economic as well as 
social benefits. 

There’s no doubt London has 
a world-leading aviation network. 
As the CEO of London’s fastest 
growing airport, London Luton 
(LLA), I’m proud of the role our 
sector plays in making London a 
leading hub for global business. 

As businesses have become more 
international in their activities, and 
as tourists continue to be drawn 
to the UK’s vibrant culture, the 
demand for air travel in the South 
East has soared. Official figures from 
the Department for Transport (DfT) 
predict that passenger demand will 
more than double to 445 million 
passengers per year by 2050.

However, we have not seen the 
same level of change in our airspace 
capacity. Demand is quickly 
outpacing capacity, which has the 
potential to constrict economic 
prosperity. 

The long-debated review of 
Heathrow’s third runway shows 
that the government is aware of the 
challenge and is looking at fixes. But 
with a new runway at least 10 years 
away from completion, London 
desperately needs more immediate 
capacity solutions. 

In part, that’s why we’re investing 
£150 million in growing LLA’s annual 

capacity by 50% to 18 million by 
2020 and making it easier for more 
people to access the airport. It is 
fitting that many elements of this 
transformation will come to fruition 
this year as we celebrate our 80th 
anniversary. 

Since 1938, we have grown from 
a small municipal aerodrome into 
a major international airport. 2017 
was our busiest ever year: 15.8 
million passengers chose to travel 
with us as we added 22 new routes 
– with more to come this year. 
Independent economic analysis 
shows that, once completed, the 
transformation will increase LLA’s 
economic contribution by £1 billion 
per year, creating 10,500 new jobs 
while indirectly supporting 37,700.

Against this backdrop of change, 
one important fact has remained 
static.  LLA is the only London 
airport without a direct, express-
style rail service.  

This matters because rail is 
critical in helping airports grow. 
Good links make it quicker and 
easier for people to travel for leisure 
and business. They make export 
more efficient. They offer a more 
environmentally friendly travel 
option.

In fact, the Transport Select 
Committee has identified 

inadequate rail links as a significant 
limiting factor for airports to reach 
their full potential. In the case of 
LLA, increasing the number of fast 
trains to Luton Airport Parkway 
would help to unlock available 
capacity that the South East 
desperately needs to keep pace 
with demand. 

As is often the case in business, 
the most effective changes can 
be the simplest ones. All these 
benefits can be achieved through 
timetable change alone. It would 
not require any capital spending 
or new infrastructure. Better still 
the DfT would reap an additional 
£110million in revenue over the 
lifetime of the new franchise. 

The BCC, CBI and easyJet have 
all pledged their support for more 
fast trains to Luton Airport Parkway 
because they recognise it will 
accelerate the benefits of LLA’s 
transformation for passengers, local 
businesses and the economy.

The next East Midlands Rail 
franchise, due early 2019, offers 
a once in a decade opportunity 
for change – change that will help 
tackle the South East’s capacity 
challenges.  Let’s not miss the 
chance to deliver a positive social, 
economic and environmental 
impact.  

Looking forward to a 
better-connected London
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Don’t let your Business 
Travel cost the Earth

T: 01892 515900 | E: bt@baldwins-travel.co.uk | www.bbtm.co.uk
Your independent award-winning business travel agent

Your travel is our business
BBTM (Baldwins Business Travel 
Management) is part of the family-
owned, Baldwins Travel Agency Ltd 
(established in 1895). We have been 
providing business travel solutions to our 
clients for over 40 years and each of our 
consultants has a minimum of 25 years 
professional business travel experience 
offering exceptional knowledge and 
advice when needed. 

We are the largest independent travel agency 
in Kent with 8 retail stores in addition to our 
Business Travel Division and have a host of 
awards to our name including ‘National Agent 
of the Year as well as ‘Travel Agent of the Year 
London and the South East’ for the last 10 years 
in a row (Agency Achievement Awards).

We are delighted to announce that as a result 
of requests from our business clients and our 
ongoing commitment to offer the very best 
customer experience, we have launched a new 
Bespoke Travel Service. This will be headed up 
by Steph Witchell whose specific role will be to 
provide a dedicated service to our executive 
business travellers in taking care of their personal 
travel needs.

Steph has been part of the Baldwins Travel Group 
for over 25 years and her wealth of experience 
and knowledge allows her to offer a discerning 
and exceptional VIP level of service which is 
tailor-made to meet individual requirements. 
Whether it be a family break, a relaxing cruise, 
a trip of a lifetime or indeed the much looked 
forward to retirement holiday, Steph will take the 
time to arrange every aspect of your trip ensuring 
you receive a seamless travel experience. 

• Business Travel Services Include Flights, 
Hotel, Car hire, Rail, Ferries, Group & Incentive 
Travel

• Special deals are available through your agent 
that you won’t find online

• Itinerary changes are handled quickly & 
efficiently by an agent

• Time savings and Trust on finding you the 
right trip combination 

• Options are offered on the best combination 
of ways to complete your trip

• Accountability on travel spend is available 
through reports and travel policy advice 

• Expert Guidance on all areas of travel
• Emergency help 24/7 we are here to help
• Transparency with no hidden costs
• Knowledge Each team member has over 25 

years’ experience
• Online Booking Tool Corporate all-in-one 

booking tool
• Extra services are available from visa advice to 

foreign currency, chauffeurs, lounge passes, 
airport parking, airport transfers and more

• Bespoke Leisure Travel Service Our clients 
can also book their holidays through our 
concierge service and enjoy impeccable 
service and attention to detail that you would 
expect from an Award-Winning travel agency

T: 01892 515900 
E:bt@baldwins-travel.co.uk 
www.bbtm.co.uk

Bespoke Travel Services
T: 01892 515401
E:steph.witchell@baldwins-travel.co.uk

Your Independent Award-Winning 
Business Travel Agent
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Following the news that 
London Stansted Airport 
recorded its busiest ever 
year as it welcomed 26 
million passengers in 2017, 
Commercial Director Martin 
Jones reflects on the last 12 
months, and looks at what this 
year has in store.

Last year was arguably the 
most successful year for London 
Stansted under MAG ownership 
in terms of airline development, 
with the launches of several new 
carriers including Jet2.com, Air 
Mediterranean and bmi regional.

Most exciting for me was our 
success in securing deals with more 
carriers for 2018 onwards. Stansted 
already has one of the strongest 
European networks so it’s great to 
secure deals with Air Corsica and 
Widerøe to develop this further.

The journey to long-haul
Further afield, we have been 
focusing on developing our  

long-haul network.
We have seen low-cost transform 

the European aviation market in 
recent years, and the next big thing 
will be low-cost long-haul. With 
this on the horizon, and following 
the redevelopment of Satellite 1 
to attract and accommodate new 
airlines, we’re delighted to have 
secured direct routes to New York, 
Boston and Toronto with Primera 
Air, and with WOW air serving 
Reykjavik and its many onward 
connections across the USA.

Announced before Christmas, 
the new service with Emirates 
will fly from London Stansted 
from next summer, which is a 
huge achievement. We have 
been working on securing this 
deal for a long time, with many 
conversations, negotiations and 
meetings but I am delighted that 

the team were able to close a 
deal. As well as direct access to 
Dubai, this opens up 154 onward 
connections and new countries, 86 
of which will now become a viable 
choice from London Stansted. 
No longer will passengers have to 
drive past Stansted to access these 
routes from Heathrow and Gatwick!

These great successes are just 
the start, not the end, of our long-
haul ambitions with more routes to 
the USA and new services to China 
and India key targets for us.

2018 will see almost 50 per cent 
more carriers flying from the airport 
compared to 2016. However, we 
can’t forget our existing carriers 
and will also see new routes served 
including Bodrum, Turkey and 
Naples, Italy by Jet2.com, as well as 
Bourgas, Bulgaria by TUI and Rimini, 
Italy by Ryanair.

Stansted Transformation 
Project
As our destination list grows, 
upgrades to the terminal to 
improve the passenger experience 
are imminent. Phase 1 of the 
Stansted Transformation Project 
will be completed before summer, 
including 2,000 new short stay car 
parking spaces in the blue carpark, 
12 new check-in desks, and eight 
new aircraft stands, some of which 
will be delivered before summer.

The biggest improvement 
to the customer journey will 
be a reconfigured International 
Departure Lounge with extra 
seats being added above the main 
restaurant area, a new two-storey, 
400-seater restaurant opening and 
the mezzanine in Wetherpoons 
doubling in size. In total, 1,500 new 
seats will be added to the 2,000 
currently in the departure lounge.

Beyond Stansted
Of course, there is much to think 
about outside the airport itself 
as we look ahead. Discussions on 
Brexit and aviation are underway 
and the debate around a new 
runway in London is in full swing 
but I am confident, with available 
runway capacity, London Stansted 
has a critical role to play over the 
next decade helping to foster new 
trade links, grow global connectivity 
and increase tourism to the UK.

For us, the largest challenge 
will be accommodating this new 
growth prior to fully completing the 
Stansted Transformation Project. 
However, we are already working 
hard to prepare for Summer 2018, 
and I am sure we’ll have another very 
successful and exciting year ahead.

Exciting times ahead

Martin Jones
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SMEs are faced with many 
challenges with their growing 
enterprise, as the business 
scales up, so do costs. It is 
very easy to allow travel costs 
and budgets to spiral out of 
control, where there is a risk 
that if you are not seen to 
offer an advantageous travel 
programme, your staff will be 
attracted to other companies.

As a start-up it’s typical to allow 
travellers to make their own 
decisions but as the company 
grows other factors become 
increasingly important, such as 
traveller safety, corporate and social 
responsibility, budgeting and time 
(it takes a long time looking for the 
cheapest deal!)

The key to creating a travel 
policy that is robust yet flexible 
enough for the 21st century 
traveller is to understand 
your organisation’s travellers. 
Communicating with travellers, 
asking them for their opinions and 

feeding back suggestions will help 
you to gain support, and more 
importantly adherence to your 
travel policy.

I often hear that the job of the 
Travel Manager has changed, 
but I disagree. Controlling 
budgets, choosing preferred 
suppliers, negotiating rates, 
passenger safety and wellbeing 
are the same considerations – 
however the approach we take 
to get there has changed. 

We work in environments that 
are more consultative, in fact 

many of us see consultancy as an 
integral part of our job roles. We 
understand problems and discuss 
solutions daily with our clients, 
however all too often this is not 
reflected when writing our internal 
policies. Using the approach you 
take to win new business can be 
even more successful when used 
inside your organisation. 

The culture of travel in an 
organisation is influenced from 
the top down. Travellers these 
days are a lot savvier about 
making bookings and their travel 

preferences. They are more 
adventurous and aware than ever 
before and a lot more experienced 
about how, where and when 
to book. They fit into two main 
categories the Rewarded traveller 
and the Last-minute traveller. 
Understanding these nuances and 
how to work around them with the 
travellers can help you to develop 
a future-proof policy. Our advice 
is to keep it as simple as possible, 
be realistic about costs, lead by 
example and ensure that your 
travellers understand not only what 
they can and can’t do, but why!

Blue Cube prides itself as 
a true travel consultancy, 
rather than simply an ‘order 
taker’ or ‘travel facilitator’. Our 
consultative approach will 
help you gain control of your 
spend whilst looking after your 
travellers needs and wellbeing.  

 
To discuss further:  
0208 948 8188 or  
paul.king@bluecubetravel.co.uk 

Paul King

“Our advice is to keep 
it as simple as possible, 
be realistic about 
costs, lead by example 
and ensure that your 
travellers understand 
not only what they can 
and can’t do, but why!”

Understand your organisation’s travellers

bluecubetravel.co.uk

BLUE CUBE IS A CORPORATE TRAVEL MANAGEMENT COMPANY 

THAT WILL MAKE A POSITIVE DIFFERENCE TO YOUR COMPANY’S 

TRAVEL SPEND AND DELIVER UNRIVALLED, PERSONAL SERVICE

• Full Business Travel Service

• Online Booking Tools

• 24/7 emergency out of hours 
service

• Account Managament

• Travel management reporting

We endeavor to make each trip you embark upon 

as comfortable, time efficient and cost effective 

as possible.  Behind the scenes, we monitor the 

‘little things’; such as preferred seating, on-line 

check-in, airport transfers, meeting rooms, dinner 

reservations, and client entertaining requirements, 

so you don’t have to.  

Blue Cube is not a call centre operating different 
departments; all of your travel requirements are 
handled by your designated or preferred account 
handler from start to finish.

We operate 24 hours a day, 365 days of the year 
so that you can be in contact with us at all times 
regardless of where you are around the globe.

London
+44 (0)208-948-8188

Glasgow
+44 (0)141-433-8300

Accra
+233 (0)30 297 6143

mailto:paul.king@bluecubetravel.co.uk
www.bluecubetravel.co.uk
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Air Astana, the flag carrier 
of Kazakhstan, is destined 
to become one of the largest 
A320neo Family operators 
in Central Asia and CIS over 
the next three years. The 
airline became the first 
operator of this type in 
the region in 2016 and the 
fleet will grow to 17 aircraft 
by 2020. Air Astana will 
then operate 6 A320neo, 7 
A321neo and 4 A321neoLR 
types. All aircraft will be 
acquired on operating lease 
basis in accordance with 
agreements that were signed 
for 11 aircraft in 2015 and 6 
aircraft in 2017. 

The delivery of the new generation 
A320neo Family aircraft will allow 
for an overall increase of capacity 
by up to 40% over the next 
three years. The A320neo and 
A321neo will operate on domestic 
and medium haul destinations, 

whilst the A321neoLR has the 
capability to operate long-range 
services from Almaty and Astana 
to destinations in Asia and Europe. 
As well as boosting frequencies 
on existing routes, the aircraft 
will also be deployed on new 
services to CIS and South Asia. 
Air Astana has plans to grow the 
fleet to more than 60 aircraft over 
the next 10 years and we look 
forward to becoming one of the 
largest A320neo Family operators 
in the region,” said Peter Foster, 
President and CEO of Air Astana. 
“The existing fleet of A320 
aircraft has been a great success 
in service for many years, and 
the A320neo family now offers 
further improvements in terms 
of passenger comfort and cost 
efficiency”. 

The airline recently took delivery 
of the first A321neo at the Airbus 
facility in Hamburg, Germany. 
The aircraft is on an operating 

lease from Aercap, with the deal 
including two further A321neo 
and one A320neo aircraft for 
delivery planned in 2018. The Air 
Astana A321neo is configured 
with 28 Business Class and 151 
Economy class seats, all of which 
are equipped with personal IFE 
systems. The A321neo is powered 
by the latest generation Pratt & 
Whitney engines, which together 
with aerodynamic improvements, 
make it the quietest aircraft in 
its class and also delivers fuel 
consumption 15% lower than the 
previous model. The cabin features 
larger overhead-bin capacity and 
a new mood-lighting system 
with LED technology. The aircraft 
will be operated on Air Astana’s 
network of domestic and regional 
routes. Air Astana currently 
operates 13 A320 aircraft and one 
A320neo, which was delivered in 
2016. The carrier plans to increase 
the fleet of A320neo family aircraft 
to 17 by 2020.
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Air Astana destined to become one 
of the largest Airbus A320neo Family 
operators in Central Asia and CIS

A320neo, A321neo and A321neoLR to enter service by 2020

“Air Astana has 
plans to grow the 
fleet to more than 
60 aircraft over the 
next 10 years and 
we look forward to 
becoming one of 
the largest A320neo 
Family operators 
in the region,”
– Peter Foster, President 
and CEO of Air Astana



www.airastana.com


UK aviation has thrived under 
the EU Common Aviation Area.  
In partnership with others 
across the industry, Gatwick 
is working hard to secure 
early certainty from Brexit 
negotiations to preserve as 
many of today’s advantages 
as possible so that we all enjoy 
continued levels of choice, 
competition and service.

The introduction of competition 
in particular has been central to 
the recent success of UK airports 
and has driven down airfares, 
made it cheaper to get goods to 
market and improved standards 
dramatically.  

Gatwick connects the UK to 
the world, not just Europe, and 
we believe the strong demand for 
air travel that we have seen over 
the last 20 years will continue. 
The single market in Europe has 
brought competition to air travel, 
lowering prices and improving 
service standards to the benefit of 
passengers everywhere.

Since the introduction of the 
EU-US Open Skies Agreement, 
Gatwick and many of its European 
competitors have benefitted 
enormously from increased links 
within Europe and to the United 
States. This has stimulated 
competition in the market and 
putting downward pressure on 
fares while increasing the choice 
of airline and long and short haul 
destination for passengers.

We believe the Government 
needs to act quickly to put in place 

the arrangements for post-March 
2019.  Air passengers will start 
buying tickets for 2019 towards 
the end of this year and they need 
certainty.

More UK competition
In the UK, since BAA was broken up 
by the Competition Commission, 
various UK airports have launched 
long haul route networks of their 
own.  Most regional airports had 
very few if any long haul routes 
prior to the decision so passengers 
– including those travelling on 
business - living elsewhere in 
the country normally had to 
connect through a London or 
other European airport to reach 
destinations further afield.  

These new long haul routes also 
deliver more capacity for business 
to get goods to market as the 
majority of airfreight goes in the 
‘belly’ of long haul passenger flights.  
Businesses across the UK now 
have more choice and can often fly 
goods out more quickly and cheaply 
from local airports, rather than via 
a London airport as used to be the 
case.  

Developing long haul networks 
in numerous UK airports – not only 
helps to deliver more balanced 
economic growth across the 
country – they also provide 
convenient and fast routes to 
markets across the globe, which 
will be vital post-Brexit as the 
UK focusses more attention on 
exporting beyond Europe.  

By some margin, Gatwick now 
offers more long haul routes than 

any other single runway airport 
in the world.  Businesses across 
London and surrounding regions 
can choose from more than 60 
routes across the US, China, the 
wider Far East, South East Asia, 
South America and Africa.   

These routes will become 
increasingly important for the 
UK economy and growing the 
airport’s long haul network further 
is a priority.   Discussions with a 
range of international operators are 
ongoing, including to some of the 
largest cities in China and India. 

Growing the airport
To provide these new routes the 
airport must grow and this coming 
year is likely to be the busiest ever. 
It will also be our biggest year 
of investment with £240 million 
planned to be spent over the next 
twelve months, which is part of an 
overall £2.7 billion transformation 
programme. 

Gatwick is essentially full in the 
summer months so – in order to 
grow – we are investing in the clever 
use of our existing infrastructure 
and technology, both inside our 
terminals and on the airfield.  

The airport plans to hit 50 million 
passengers a year in the near future 
– up from 45 million today – and 
this number will be reached by 
building facilities for larger long haul 
aircraft with more seats.  In turn this 
will permit our long haul network to 
grow further still.  

This growth will be challenging 
as we tackle the constraints on 
the airport, including capacity on 

the runway and in the skies above.  
We will also have to rely heavily 
on the latest technology to get an 
increasing number of passenger 
through the terminal buildings.  

One solution to the constraints, 
both for the Gatwick and the wider 
UK economy, would be a new 
runway.  Gatwick recognises the 
Government’s current position, 
but continues to stand ready to 
expand should they give the airport 
the green light.  The opportunity 
is still on the table to unlock new 
investment for Britain, bearing in 
mind that the Airports Commission 
concluded that Gatwick expansion 
is “plausible, financeable and 
deliverable”.  

Things have also changed 
since the Commission made 
its recommendation, not least 
Brexit.  The business community 
has responded with the Institute 
of Directors recently stating that 
Heathrow expansion will not be 
enough and that they plan to start 
lobbying Government to build 
two more runways in southeast 
England, given competition from 
Europe and the new political 
situation.  London Chamber of 
Commerce also put Gatwick 
expansion in their new manifesto.

Regardless of a new runway, 
Gatwick will continue to play a 
central role in the UK’s competitive 
network of airports.  By investing, 
innovating and fighting to 
preserve choice, Gatwick will 
continue to provide UK businesses 
with access to an increasing 
number of global markets.  

Gatwick and Brexit: providing business with 
vital long haul routes to global markets
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Priority Pass is the world’s largest independent airport 
lounge membership program, giving exclusive access to over 
1000 lounges worldwide. Corporate membership starts with 
just 10 named staff and recognizes and rewards employees. 

Transform airport dead time to productive time.

FIND OUT MORE AT PRIORITYPASS.COM/CORPEMPLOYEES

www.prioritypass.com/corpemployees


Ranked by IATA as one of 
the most efficient carriers in 
the world, EL AL passengers 
experience an unrivalled 
level of reliability, care 
and punctuality...And the 
rewards of travelling don’t 
stop there.

Since its establishment, 
EL AL’s history has been 
intertwined with the 
history of the country, as 

an inseparable narrative.
EL AL Israel Airlines, Israel’s 

national airline, established 
in 1948, celebrates its 70th 
anniversary this year. The 
guidelines by which the company 
continues to operate are 
creativity, efficiency, punctuality 
and professionalism, in order to 
meet its passengers’ requirements 
at all times and places. Through 
broad global coverage supported 
by an international chain of 77 
sales offices and warm Israeli 
hospitality, EL AL has become 
more than a means of transport 
from one place to another in the 
world.

Our Schedule
EL AL offers more non-stop flights 
than any other airline to/from 
Israel as it serves 36 destinations 
from Israel and flies to hundreds 
of other destinations throughout 
the world via partnerships 
with many other carriers. EL 

AL embodies Israel’s values of 
innovation and caring and is 
known for its genuine Israeli 
hospitality.

EL AL operates 27 weekly 
flights out of both London 
Heathrow (Terminal 4) and 
London Luton Airport, offering 
different services classes including 
First Class, Business Class, 
Premium and Economy Class.

Our Kind David Lounge
Located in Heathrow, The King 
David Lounge has already earned 
a reputation in the business 
community as a meeting place 
for business associates and a 
unique venue for conducting 
business. Day or night, guests 
will find a rich assortment of 
refreshments available, from 
baked goods, fruits and cookies 
to a selection of hot and cold 
drinks, beer and wines. EL AL First 
and Business Class passengers; 
Top Platinum, Platinum and 
Gold Matmid Frequent Flyer 
Club members as well as EL AL 
passengers who are King David 
Club members are entitled to 
be hosted in the Lounge.

EL AL embarked on a new 
path
2017 marked an important 
phase in EL AL history as we 
began the acquisition of 16 
new Dreamliner aircraft with an 
investment of over $1.25 billion.

The first of 16 Boeing 
Dreamliner 787’s, the world`s 
most advanced aircraft, joined 
EL AL’s renewed fleet in August 
2017. Starting in September, 
the Dreamliner began operating 
flights to London and is gradually 
being integrated into EL AL’s 
long-haul destinations in North 
America and the Far East.

As part of this plan, EL AL 
purchased 16 modern Dreamliner 
aircraft, taking a major step 
forward in passenger service and 
flight experience. These aircraft 
will be gradually phased-in by 
2020 and replace the existing 
747-400 and 767-300 fleets. The 
advanced aircraft are state-of-
the-art, offering many operational 
advantages and known as highly 
efficient and economical in fuel 
consumption, utilization and 
maintenance. These aircraft 
joined the Company’s new 737-
900 aircraft, which are already 
operating on short-hauls to 
Europe, modernizing the EL AL 
fleet.

In its new Dreamliner 
aircraft, EL AL is offering a new, 
significantly improved flight 
experience, thanks to cutting-
edge onboard technological 
systems. Among others, a 
system that reduces the impact 
of moderate turbulence and 
enables passengers to enjoy a 
smoother flight, while advanced 
air purification and humidity 

systems improve cabin air quality 
and provide passengers a sense 
of freshness, during and after the 
flight. The Dreamliner offers three 
service classes: Business Class, 
offering full-flat bed seats, the 
new Premium Economy Class and 
Economy Class.

Superstar Holidays
Superstar Holidays – EL AL’s 
in-house tour operator has been 
leading tourism to Israel for over 
30 years. Immerse yourself in 
luxury at a top hotel, take one of 
our 7-night absorbing classical 
tours, or simply take to the open 
road and tour around Israel 
at your own pace. From short 
stays City breaks to long-stay 
holidays of a lifetime, all with a 
range of fun add-on features, 
there’s something for everyone 
– because Superstar allows 
you to discover Israel your way. 
Recognised as market leaders in 
tailor-made packages to Israel 
and offering the most unique 
packages, Superstar Holidays 
prides itself in specialising 
in group travel and for the 
independent traveller by tailoring 
any holiday package.

www.elal.co.uk
Tel: 0207 6249708
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I
n 2017, Hamburg was in the 
limelight of international 
attention like no other city 
in Germany. Major events 
included the opening of the 
Elbphilharmonie Hamburg, the 

G20 summit, and the launch of 
the European XFEL super-laser – 
to name but a few. In particular, 
Hamburg has made a name for itself 
with several new research facilities. 
London Business Matters spoke 
to Dr Rolf Strittmatter, managing 
director of Hamburg Invest, 
about the background to this and 
Hamburg’s bold plans for the future.

LBM: In a well-received speech a 
couple of weeks ago, Hamburg’s 
mayor Olaf Scholz announced his 
vision of Hamburg as a city that 
is on its way to become a centre 
of science in Northern Europe. Is 
Hamburg now turning away from 
its centuries-old tradition of being a 
trading town? 

RS: Not quite, but it is certainly a step 
forward and it is pointing the way 
towards Hamburg’s future. Hamburg 
will always remain a merchants’ 
town, and yet it has always had a 
much broader profile too. Even in the 
old days, the port and trade provided 
the basis for innovative stakeholders 
from industry and services 
associated with such industry.

LBM: Could you explain this in 
more detail? I would figure that 
innovation isn’t the first thing to 
come to mind when thinking of 
Hamburg.

RS: And yet not rightly so. I suppose 
this notion is due to Hamburg’s 
understatement. Take, for 
instance, Nivea, Leukoplast, Tesa or 
Montblanc – all of these are world-
renowned brands from Hamburg. 
Or take the cruise industry, the chip 

Hamburg – a 
centre of science in 
Northern Europe

Dr Rolf Strittmatter
managing director of  
Hamburg Invest

"Hamburg is strengthening 
its research and science 
landscape.."
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card, and navigation devices: all of 
these are inventions from Hamburg 
that have changed our lives. In 
areas such as medical technology, 
pharmaceuticals and aviation, 
Hamburg businesses are innovation 
champions even at this stage. And 
we would like to strengthen and 
promote this facet of Hamburg’s 
economy to a greater extent.

LBM: So what exactly are your 
plans for the future?

RS: Hamburg is strengthening its 
research and science landscape. Our 
beacon project, the European XFEL, 
can be regarded as the “science 
sector’s Elbphilharmonie”. In 
addition to this, we have also been 
supporting application-oriented 
research. Our agenda includes the 
foundation of science institutes, 
an expansion of existing ones, and 
further support to university-based 
research. Prominent names here 
include the Max Planck Society, the 
Fraunhofer Gesellschaft, and the 
German Aerospace Center (DLR).

LBM: And what is the role of 
Hamburg Invest in this process?

RS: In Hamburg there are currently 
four research and innovation 
parks underway, and these are 
being developed and operated by 
Hamburg Invest. What is more, we 
serve as the main port of call for 
knowledge- and technology-based 
startup businesses. And of course 
we promote Hamburg as a startup 
and innovation location at both 
national and international levels.

LBM: When thinking of startups 
in Germany, the British audience 
would tend to think of Berlin rather 
than Hamburg, though.

RS: Berlin is certainly very appealing 
to young entrepreneurs. That said, 
Hamburg has actually replaced 
Berlin as Germany’s number one 
startup city since 2016. Hamburg 
performs particularly well when 
it comes to linking up the old 
economy with the new. Traditional 
Hamburg businesses invest heavily 
in fresh ideas and provide room for 
growth. This is something Berlin 
cannot offer to such an extent. 
As regards lower rents, the gap is 
becoming narrower with each year. 
Commercial leases are nearly at the 
same level now.

LBM: Ever since the Brexit 
referendum, Berlin has been 
prompting London-based 
businesses to relocate to Berlin. Is 
Hamburg also active in this regard?

RS: Yes of course, but mostly with 
targeted activities and less “loud”. 
We focus on startups that have 

connecting factors with Hamburg 
businesses within their field and 
on those that can be provided 
with specific science partners in 
Hamburg. There are a number of 
recent examples e.g. in logistics and 
in the pharmaceuticals industry. 
And then there are start-ups that 
may suffer from the more restrictive 
immigration policy in London and 
the skills shortage resulting from 
this. We will be happy to help these 
companies.

LBM: So how does Brexit affect 
your overall work?

RS: In fact, it affects our work 
considerably. And yet we are 
currently focusing on businesses 
from Asia and North America 
who are expanding into Europe 
and who don’t consider London 
their first choice anymore. At this 
point in time, companies outside 
the financial and pharmaceutical 

sectors are not under pressure to 
decide. They are currently preparing 
and will base their decision on 
the final conditions agreed. While 
we do not believe in an exodus of 
UK-based companies, there will 
certainly be additional activities to 
be launched in Continental Europe. 
And of course Hamburg provides 
an ideal gateway to the European 
Union. This has also been confirmed 
by many British businesses we have 
spoken to in the UK to date. 

LBM: Thank you for your time, Mr 
Strittmatter.

Hamburg has 
actually replaced 
Berlin as Germany’s 
number one startup 
city since 2016
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Security Drivers International 
provides premium 
transportation services for 
high value assets including 
diamonds, jewellery, gold & 
artwork.

Going the extra 6000 miles
We recently completed a three 
thousand mile round-trip to meet 
our client’s plane to then convey 
assets to a private exhibition for 
invited dignitaries. Eight days later, 
we completed the whole trip in 
reverse. 

We did this because our client 
couldn’t find a closer, reliable 
security company that they could 
trust.  They trusted us.

Jewellery & Diamond Secure 
Transportation
With airside access to London’s 
Heathrow airport, we can personally 
transport your diamonds & 
expensive jewellery anywhere they 
need to go.

We offer a bespoke service 
enabling your staff to travel with 
your items, giving you complete 
peace of mind.

Fine Art Security Escort 
Service
We are the go-to security partner 

for fine art & auction houses across 
London.

We’ll follow, film & track your 
delivery vehicles to ensure your 
masterpiece reaches its destination.  
We can also stream live images 
to our control centre in London if 
required.

Gold Transportation
We provide a 
bespoke gold 
collection service 
for many of our 
prestigious 
clients. With 
22 years’ 
experience, 
we’re well-
placed to 
move your bullion investment.

Premium Service
We understand that it can be 
difficult to find a security escort 
company to transport your 
diamonds & expensive jewellery. 
We offer you a discreet, bespoke & 
professional service.

Choose Security  
Drivers International

Helping you to reduce costs
EU figures show that the cost to 
businesses from theft of high value 
assets in transit is in excess of 
€8.2 billion annually.

Our professional former police 
Royalty Protection drivers and 
our Armoured Range Rovers 
(certified to Level B6) provide you 
with the means to help mitigate 
any loss and to further reduce 
your insurance costs.

Our armoured vehicles are 
equipped with military grade 
technology
Our special operations vehicles 
have cameras, trackers and 
various electronic devices, which 
are supplied and installed by two 
of the companies who provide this 
service for the UK Police.

When you employ our 
security drivers, 

we can deploy 
the following 
measures to 
further enhance 
your safety:

• Real Time 
monitored tracking 

systems fitted to 
all our vehicles including geo 
fencing.

• Monitored World Wide tracking 
systems for your personnel 
when required.

• Remotely deployed response 
systems which can be 
activated in an emergency to 
cause maximum disruption to 
persons with criminal intent.

• Cameras fitted to each convoy 
vehicle to record the entire 
journey.

• Mobile ANPR cameras fitted 
to select vehicles in our fleet. 
These streams are monitored 
by a London control centre.

• Standard Operating Procedures 
followed in consultation 
with each client to ensure 
the correct response to any 
criminal intent.

• Deployment in conjunction with 
a mobile street security team.
These measures are completely 

unobtrusive but provide a  
further layer of security and 
protection for you, your people 
and your assets.

Expertise second to none
Our Security Drivers are former 
police officers who hold the Home 
Office National Certification to 
provide VIP Anti-Hijack Security 
Escorts, having successfully 
completed & passed the 
recognised course.

Our drivers have provided 
protection to members of 
the Royal family, government 
ministers and overseas dignitaries 
visiting the UK.

ISO 9001 certification
This quality management 
achievement reflects our continued 
drive to delivering the very best 
courier & chauffeuring services.

Trusted by our clients
We have an enviable client base 
who trust us to safeguard their 
jewellery, diamonds, gold, money 
and art with our security escort 
services.

We provide these services on 
a daily basis & pride ourselves 
in our flexibility, discretion & 
impeccable safety record. Last 
year we carried out over 600 
security escorts by road.

In a world where terrorism, theft & hijacking 
are commonplace, protecting your company’s 
assets has never been more important.
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Secure asset 
transportation

Get in touch
Discuss your requirements 
with one of our experts 
today on 020 3393 2004.
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Getting from A to B 
isn’t always child’s play

Talk to our experts
020 3393 2004

www.securitydrivers.co.uk

We’re the experts to call when you need 
to move valuable assets

Jewellery | Gemstones | Bullion | Artwork



72

The all-important search 
engine visibility

Making sure your business is 
discoverable online is more 
important now than ever before. 
More than 80 per cent of people 
turn to the internet when trying 
to find goods or services, and 
of those searches, they will only 
look at the first ten or so results.

Adwords (part of a practice 
known as pay-per-click, or PPC) 
campaigns and organic search 
marketing are two ways to boost 
your search visibility, but both 
operate differently and have their 
advantages and disadvantages.

Adwords
Pay-per-click campaigns can be a 
very effective way of generating 
leads for your business. By selecting 
the correct search terms (and 
carefully adding negative terms 
to tighten your targeting), your 
business is visible when people 
search using those terms (or close 
variations) above the organic search 
results. 

Using the most relevant terms 
can dramatically increase traffic 
to your site, but there are several 
factors that need to be considered 
when using Adwords campaigns 
other than the fact that they 
will cost your business money. 
You need to be very selective 
with the terms and monitor 
which campaigns are working. 

It’s also best not to cut corners, 

like using Adwords Express – This 
service removes many options to 
‘simplify’ the online advertising 
process, but also strips out a lot of 
the control, meaning you’re likely 
to spend more on your campaigns 
without being able to target your 
audience properly.

Organic search marketing
Using the correct keywords, 
practices and techniques will 
boost a website ranking on search 
engines. On average, the first four 
search results get almost 70 per 

cent of search traffic, with the first 
result holding nearly half of that at 
33 per cent. If you’re not showing 
up in one of those four spots, the 
likelihood of people clicking on your 
link plummets.

Getting into those top four spots 
means taking more than 200 factors 
into account when optimising your 
website (there’s more, but they’re 
interwoven, so 200 is a cleaner 
way to put it). It takes time to climb 
rankings but considering it’s build 
off traffic, visits and click throughs 
(which are free), it makes sense to 
get it right. Once you’ve organically 
climbed those rankings, you’ll be 
seeing a lot more relevant leads.

Which one is right for my 
business?

Adwords and organic search 
marketing have their strengths and 
drawbacks, but complement each 
other nicely – Adwords needs to 
be maintained and paid for but will 
provide near instant results. Organic 
search optimisation takes time and 
needs to be correctly targeted, but 
is free and can provide more traffic 
the higher your ranking.

Therefore, investing in both is a 
wise choice for any business with an 
online presence.

Chris Simmance 
Managing Director of Optus 
Digital Ltd a central London 
based digital marketing agency. 
Chris is a self confessed gadget 
addict and loves the technical 
side of the industry.

Adwords and 
organic search

By Chris Simmance 
Managing Director,  
Optus Digital Ltd

News February 2018



www.optusdigital.co.uk
Get in touch today

services@optusdigital.co.uk
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If you are a member of LCCI with an offer for other members, contact Rachael Bourke at membersoffers@londonchamber.co.uk

n Is a company specialised in 
flooring. We offer everything 
to give your construction an
elegant Italian, High quality, 
touch. Within our product range 
you can find different kinds of
marble, granite, many woods and 
of course the polished concrete 
(Terrazzo Veneziano).
Our skilled workers are at your 
disposition, lying down a perfect 
floor in your constructions.
We are ready to evaluate and 
help you to choose the most 
convenient option and the 
best quality floor to finish your 
building, square, patio, terrace. 
For areas over 200 m2

Offer to members
We are offering an extra discount 
of 10% for all members of the 
London Chamber of
Commerce in the already 
discounted promo price Heathrow 
2017. Offer valid until 01.10.18.

Contact
E: info@ottavianisrl.eu
T: 0203 009 3053
W: www.ottavianisrl.eu

n Book your stay at the preferred 
choice hotel for business and 
London visitors looking for 
a luxury boutique hotel in 
Marylebone and Mayfair.  London 
best shopping such as the world 
famous Selfridges, fashionable 
Oxford Street and stylish Bond 
Street, are all within walking 
distance.  Take advantage of the 
luxury, style and location, we 
look forward to welcoming you  

Offer to members
Group rate from £150 per room 
including Breakfast, excluding VAT. 
It also includes Wi-Fi, Nespresso 
Coffee Machine in every room and 
international* and Local Calls.
And you can also choose from 
one of the following three 
options which will be with our 
compliments:
1. Book 10 delegates and 

get one free with our Day 
Delegate Rate Package 

2. Welcome drink reception 
3. Upgraded coffee Break 

Contact
For enquiries and more 
information please contact Sales 
Office on sales@mandeville.co.uk 
or +44 (0) 207009 2212

n County Ground, Beckenham
Strategically situated in the heart 
of Beckenham with easy access 
from the City, The County Ground 
offers a classically modern facility 
overlooking the First-Class pitch. 
Outdoor and indoor spaces
perfect for team building –  
4 amazing function rooms, each
with their own style and character
This unique combination truly 
offers a venue for all seasons. 
With varying capacities from 
2 – 200 guests for business or 
social events, free on-site parking 
and WiFi, a dedicated on-site 
catering and event team with a 
commitment to customer service. 

Offer to members
We look forward to hearing from 
you to receive a 50% discount 
on room hire for any event in 
February or March 2018 quoting 
TCGB01

Contact
Email: sales-
countygroundbeckenham@
centerplate.co.uk
Tel: 0208 650 8444

n Links of London 50% 
off Business Gifts*
Looking for stunning Business 
Gifts? Links of London has a 
great range of jewellery and 
accessories for you to choose 
from. Our soft leather card 
holders can be embossed with 
your company logo or message. 
Or we can engrave a charm with 
your logo as part of a gift set. 
Contact our team today for your 
PDF brochure. We are here to 
help you find the perfect gifts. 

Offer to members
Receive 50% off your first 
Business Gifts order with Links of 
London! 
*discount applies to first order 
only in 2018, minimums and 
exclusions apply

Contact
Simply email us today for a PDF 
brochure and mention LCCI50. 
corporategifts@linksoflondon.co.uk 

n Is Customer Experience on 
your agenda for 2018? But 
unsure where to start?
Our in-house Customer Journey 
Mapping Workshops will allow 
you to gain a real insight into the 
current state of your customers’ 
experience helping you identify 
the gaps in your service that 
cause frustration and lead to 
negative experiences.
We will then use these insights to 
co-create the ideal state journey 
with you and build a roadmap 
outlining quick wins and mid to 
long term customer experience 
objectives.

Offer to members
We are offering a Free Customer 
Centric Maturity Assessment to 
anyone that books a Customer 
Journey Mapping Workshop 
during February or March.   All 
of our workshops have a Money 
Back Guarantee included.  For 
more information about pricing 
or availability email to amy@
multifarious.co quoting LCCI offer. 

Contact
Amy Brustia
amy@multifarious.co
020 7096 0546
experience.multifarious.co

n Buddy Burst is the leading 
provider in eco-friendly 
promotional products. This 
award-winning startup has 
already worked with the likes 
of BNP Paribas, JCDecaux, 
Willmott Dixon, Innocent and 
Bill’s Restaurant. Projects vary 
from helping increase brand 
awareness to educating staff 
internally. If your company 
is looking for a unique yet 
sustainable giveaway, please get 
in touch using the details below.  

Offer to members
This discount offers all LCCI 
members 15% off all prices 
across our entire product range. 
To redeem, please quote LCCI 
when contacting us via email or 
telephone.

Contact
For more information you can visit 
www.buddyburst.com
Please contact Jamie Gray
hello@buddyburst.com 
T: +44 [0] 207 157 9598 

n A Curious Group of Hotels 
is a British company of chic 
hotels and restaurants for the 
culturally Curious; including 
Cowley Manor in the Cotswolds, 
L’Hotel and Le Restaurant in 
Paris, Canal House in Amsterdam 
and The Portobello Hotel in 
London. There is also a 1920’s 
motoring yacht, M.Y. Fair Lady, 
and our very own bath, body and 
skincare range, Green & Spring.  

Offer to members
Discover the Cotswolds, Paris, 
Amsterdam & London and receive 
25% off the best available rates 
throughout January & February 
2018.
Ease into the new year with 
a relaxing break at one of the 
Curious Hotels and enjoy 25% 
off the best available rates 
throughout February & March. 
Curated and created for the 
culturally curious. 

Contact
To claim offer, enter the code 
‘XMAS25’ when booking via  
www.curioushotels.com

n We design ergonomic 
workplace solutions that 
have a positive impact on 
performance and wellbeing.

• Sit-stand workstations
• Quiet zone acoustic pods
• Monitor arms
• Organisational tools
• Ergonomic consultancy   

Offer to members
We are offering a FREE half 
day Workplace Assessment or 
Workshop to LCCI members, to 
help increase wellbeing, comfort 
and productivity.

Contact
Please contact Lynne Rushen 
on 07734 600440 or 
lynne@adapt-uk.com

mailto:membersoffers@londonchamber.co.uk
mailto:amy@multifarious.co
http://experience.multifarious.co
mailto:sales-countygroundbeckenham@centerplate.co.uk
http://experience.multifarious.co
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londoncityairport.com

BE THERE FOR WHAT MATTERS.
    Canary Wharf: 14 mins         Bank: 22 mins         Westminster: 25 mins.    

• Only 20 mins from terminal entrance to departure lounge
• On return, just 15 minutes from plane to train
• Best UK airport for punctuality*

Fast, punctual and actually in London.*C
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* Terms and conditions apply. Subject to availability. Includes all taxes, 2 x 23kgs checked bag, baggage handling, on-board meals and carrier imposed surcharges. Taxes 
subject to exchange rate fluctuation and choice of UK airport and are correct at time of advert publication. May have limited capacity. Offer is combinable with other half-trip 
fares. Minimum stay to include one Saturday night.
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