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Rates rise will squeeze 

the life out of London 

A REMARKABLE group of Londoners writes to this paper 

today — an open letter to the Communities Secretary Sajid 

Javid — to point out the devastating effect of the increase 

in business rates on London. They are the Mayor of 

London and leaders of 43 organisations, including 

32 local Business Improvement Districts, the London 

Chamber of Commerce and London Councils, which 

represents all 33 local authorities. This is a formidable 

consensus, and this paper agrees with every word of their 

argument.

The swingeing increase in rates is not just untimely, it is 

wrong. Ministers are making much of the provision of 

transitional relief to business and the fact that the annual 

increase is being capped — though for large businesses, 

the increase will be nearly half, or 45 per cent in one year. 

But it’s not just the rate at which the increase is being 

phased in that is iniquitous — it is the scale of the increase, 

which amounts to £885 million annually, a huge sum. One

restaurant will have to pay an extra £70,000 a year.

There are limited responses possible to an increase of 

this order: businesses may lay off staff , increase prices, 

move online or out of the centre of London, or just cease 

trading. Is that really what the Government wants?

London is the milch cow for the economy — we all know 

that — but this increase does not just fall on shops 

patronised by the global elite but on coffee shops, 

patisseries, newsagents, small theatres, galleries and 

independent restaurants. Do ministers actually want to 

turn the centre of London into a ghost zone where only 

the rich can shop and eat and only chain stores and 

multinationals can afford a physical presence? London 

pays a third of all business rates nationally. It is too much.

At the very least we need better transitional relief. As the

letter suggests, we also need a fundamental rethink of this

tax as a matter of urgency. It is based on rental value which

in turn reflects the inordinate increase in property prices;

not many businesses own their own premises. There are

several fairer and more rational options; the most obvious

would be a local sales tax but all the alternatives are up for

discussion. Post-Brexit, the Government is meant to be

providing a benign environment for trade. London is, as

this paper often affirms, open for business. But not at this

rate. Time for a rethink and a reformation. Now.

Reproduced by Gorkana under licence from the NLA (newspapers), CLA (magazines), FT (Financial Times/ft.com) or other copyright owner. No further

copying (including printing of digital cuttings), digital reproduction/forwarding of the cutting is permitted except under licence from the copyright 

owner. All FT content is copyright The Financial Times Ltd.
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New steps towards devolution 
for London were welcomed 
by London Chamber of 

Commerce and Industry following 
November’s Autumn Statement.

Chancellor Philip Hammond  
(above) announced that London 
will receive £3.15 billion as its 
share of national housing budget to 
deliver more than 90,000 homes.

In addition the government will 
devolve the adult education budget 
to London and employment servic-
es. Equally welcome news came as 
the government also said it would 
continue to work with London to 
explore further devolution of pow-
ers over the coming months.

LCCI chief executive Colin Stan-
bridge said: “Overall there are a lot of 
encouraging noises and we welcome 
the moves towards devolution for 
London in terms of the £3.15 billion 
housing fund for new homes as well 
as adult education and employment 
support services.

“The doubling of UK export fi-
nance capacity is also good news for 
business.

Economic success
“Likewise we welcome invest-

ment in infrastructure, in faster 
broadband and tech research. All 
these are vital if we are to maintain 
our competitiveness as a global 
city and the rest of the country is 
to benefit from London’s economic 
success.

“But we all know, as the Chan-
cellor himself acknowledged, that 
these are uncertain times for busi-
nesses and we need further reassur-
ance and more specifics.”

In its October report, London 
business and Brexit: Reactions, ex-
pectations and requirements, LCCI 
made the recommendation to  gov-
ernment it should use set-pieces in 

the political calendar such commit 
to investing or progressing strategic 
London infrastructure projects such 
as Crossrail 2, airport runways and 
river crossings.

The Chancellor’s Autumn State-
ment also indicates that the gov-
ernment looks forward to receiving 
the business case for Crossrail 2 – a 
response welcomed by LCCI.

Chancellor Hammond moves 
London in right direction

Photo by N
um

ber 10

Autumn views
Many of the opinions expressed 
about the Chancellor’s approach 
mentioned that his general 
lack of drama was a good thing 
– serious challenges require
overtly serious responses.

n The view from 
City Hall was 
that the Autumn 
Statement 
signalled “the 
start of a long-
term process of 
giving London government the 
control it needs to grow and 
protect the capital’s economy 
from the current economic 
uncertainty.” 

However 
Mayor Sadiq 
Khan voiced his 
disappointment 
that the chance 
was missed 

to devolve to the capital some 
control over suburban rail 
services which he believes would 

have led to improved services for 
millions of passengers.

n The respected London 
Communications Agency weren’t 
expecting 
a great 
deal for 
the capital 
noting the Chancellor’s view that 
economic growth in the UK had 
been concentrated for too long in 
London and the South East.

However the agency were 
relieved that that there was 
no suggestion of “dragging the 
capital down” and pointed out 
that London got “rather more by 
the back door as a result of  the 
government’s devolution agenda 
and the national need to address 
the housing crisis.”

n Picking up 
on the boost to 
export finance, 
Institute 
of Export director general 
Lesley Batchelor said: “This is 
excellent news as UK exporters 

need vital support to access 
overseas markets – especially 
in these uncertain times. Any 
government support in winning 
and fulfilling contracts is greatly 
welcomed to help equip UK 
businesses to fulfil international 
demand.”

n Adam Marshall, British 
Chambers of Commerce director 
general, said that the Chancellor 
had delivered 
a “responsible, 
solid and 
focused package 
that will reassure 
both business 
and markets.

“Increased resources 
for local and regional 
transport infrastructure, 
broadband, housing and 
innovation will boost business 
confidence at a critical moment. 
The Chancellor’s strong focus 
on the growth requirements of 
our cities, regions and nations 
will not go unnoticed in business 
communities across the UK.”
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Immigration has underpinned 
London’s economic, social and 
cultural development over centu-

ries, helping make it the great city it 
is today. 

Following June’s referendum and 
the UK’s decision to leave the Euro-
pean Union (EU), immigration has 
been front and centre of the UK’s 
public policy debate. When LCCI 
took soundings of London business 
leaders through roundtable discus-
sions and polling over the summer, 
by far the issue of most concern to 
London’s businesses was the status 
of their foreign employees – par-
ticularly those from the EU – and 
how they would be able to access 
overseas talent once Brexit happens. 

It is in this context that LCCI pub-
lished a new report, Permits, Points 
and Visas: Securing practical im-
migration for post-Brexit London, 
at City Hall, which sets out practical 
proposals to review, renew and re-

fresh the UK immigration system to 
keep London, and the wider United 
Kingdom, globally competitive in 
the wake of Brexit.

The role of migrant 
workers in driving 
London’s economy

The report builds on economic 
analysis commissioned by LCCI 
from the Centre of Economics and 
Business Research (Cebr), which 

notes that non-UK migrant em-
ployees currently constitute 25 per 
cent of the capital’s workforce (three 
times more than in the rest of the 
UK), made a £44 billion GVA con-
tribution and paid £13 billion in 
direct tax revenues in the past year. 
London’s businesses are particularly 
dependent on EU nationals (15.4 
per cent of the workforce), rather 
than non-EU nationals (9.3 per cent 
of the workforce), which raises con-
cerns around the impact of restrict-
ing the current freedom of move-
ment of EU citizens post-Brexit.

Migrants also fill substantial 
skills gaps in sectors vital to the 
success of London’s economy; 24 
per cent of positions in the finan-
cial industry and 36 per cent of 
construction jobs are currently 
filled by non-UK nationals. Cebr’s 
analysis reveals that the departure 
of EU migrants from London’s 
workforce would be economically 
harmful, impacting upon various 
key industries and putting pressure 
on public funds. 

Looking to the future, Cebr finds 
that it would be particularly detri-
mental if new EU migrants would 
have to enter Britain under the same 
points based system that current-
ly applies to non-EU nationals: by 
2020, London could have lost access 
to 160,000 migrant workers, and 
there would be a negative impact 
on economic output (£7 billion) and 
direct tax contributions (£2 billion). 

LCCI’s new report draws from 
this economic case and addresses 
two key questions:

How to practically treat the 
771,000 EU nationals currently em-
ployed within London firms. 

How to realistically plan to pro-
cess future migrant workers that 
London will need, in the short to 
medium term at least.

The challenge  
of EU citizens

Following the Referendum re-
sult, the government released a 
statement saying that it “fully ex-
pected” to protect the legal status 
of EU nationals working in the 
UK. However, a statement does 
not provide legal certainty; Inter-
national Trade Minister Liam Fox 
MP has suggested that EU nation-
als’ uncertain status could be a 
‘main card’ in Brexit negotiations. 
More must be done to provide 
clarity. LCCI polling over the sum-
mer found a quarter of businesses 
(24%) indicating the position of 

their EU employees was causing 
uncertainty. 

As such, the first recommenda-
tion of LCCI’s new report is that the 
Mayor of London should champion 
a single-issue ‘London Work Visa’, 
granting indefinite leave to remain 
to reassure current EU national 
employees and their London em-
ployers. 

London’s particular 
skills needs

Cebr’s analysis reveals that, while 
all regions across the UK have their 
own particular skills requirements, 
none is as entwined and reliant 
upon migrant labour as the econo-
my of the London Region. Around 
the world many examples can be 
found of countries that have suc-
cessfully implemented immigration 
systems that are responsive to re-
gional skill needs

Aside from international exam-
ples, there are domestic precedents 
for tailoring immigration controls 
to specific regions and sectors of the 
economy. From the inception of the 
UK’s current immigration system, it 
was recognised Scotland had spe-
cific and differing labour needs to 
the rest of the UK. As such, Scot-
land has a separate ‘Shortage Oc-
cupation List’, identifying medical 
and scientific positions for which 
Scotland employers don’t have to 
demonstrate no local candidates can 
be found, before hiring a non-EEA 
national.

LCCI wants the Government 
to acknowledge that London also 
needs a different immigration status 
through a ‘Targeted Migration Area’ 
designation, as its labour market 
needs are arguably unique within 
the UK. Such a status could be tem-
porary, for a transitional period, to 
safeguard both the London and UK 
economy, post-Brexit. In addition, 
like Scotland, London should have a 
separate ‘Shortage Occupation List’, 
acknowledging London’s particular 
skills needs.

A Capital Work Permit
With Brexit happening as early 

as 2018, considerable national ben-
efit could also be derived from re-
viewing and amending provisions 
of the immigration system now, 
to provide for London’s distinct 
migration profile with a new sys-
tem of regional work permits. This 
proposal would not be a radical 
departure from the existing system; 
responsibility for all UK immigra-

by Thomas Wagemaakers
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Securing practical immigration  for post-Brexit London
tion will remain with the Home 
Office. However, London City Hall 
and London business can offer a 
supportive role in devising future 
immigration controls for the capi-
tal that pay regard to the prevailing 
national public mood on migration 
yet offer practical solutions to the 
capital’s labour and skills require-
ments.

One proposal is that the Office of 
Mayor of London and established 
Business Organisations, including 
LCCI, could together seek to form 
a ‘Work Permit Sponsorship Body’ 
for the London Region. That Body 
could be licensed by UKVI to act 
as a broker – with London employ-

ers on certificates of sponsorship, 
and with non-UK applicants for 
work permits – for the London re-
gion, under specified Home Office 
immigration criteria.

Holders of a Capital Work Per-
mit could then have the permis-
sion to work (and live) within 
London as defined by the capital’s 
33 local authority areas. The num-
ber of permits granted, and pri-
oritization of applications could 
be informed by an annual skills 
audit, which could for example be 
conducted by the London business 
organisations. The Capital Work 
Permit would be time limited and 
tied to a contract of employment, 

and should signal that London re-
mains open for business.

Keeping London 
competitive

London’s position as a national 
economic hub is well established; 
the capital contributes heavily to UK 
economic output and tax collection. 
However, businesses have signalled 
very clearly that London’s economy 
is under threat. There are significant 
ongoing labour and skills needs over 
and above any other UK region, and 
– especially following Brexit – ac-
cess to sufficient numbers of skilled 
workers cannot be guaranteed. 

What we are asking for does not 
constitute a radical departure from 
the existing system, rather a degree 
of regional variation that will help 
safeguarding London’s access to 
talent, and work alongside a major 
effort to boost our domestic skills 
base.  

LCCI’s proposals to review, renew 
and refresh the UK Immigration 
system will help keeping London, 
and the wider UK economy, global-

ly competitive in the wake of Brexit. 
The Mayor has committed to 

keeping London open. We have 
started the debate by providing 
evidence-based proposals on ways 
to help this happen. Now comes 
the time to discuss these proposals 
with officials at City Hall and the 
Home Office so that London firms 
can get clarity as soon as possible 
about how they are going to ac-
cess much-required talent in the 
future.

Thomas Wagemaakers is a policy 
research officer at LCCI

In symphony
LCCI members and guests were treated to a concert and private 
reception with the London Symphony Orchestra in November. 
The concert included the overture from Rossini’s opera William Tell, a 
Bruch violin concerto and Strauss’ Alpine Symphony conducted by Sir 
Antonio Pappano and featuring LSO’s lead violinist Roman Simovic.
www.lso.co.uk

(Above) lead violinist Roman Simovic is pictured with LCCI chairman 
Jeffrey Adams (left) with Jonathan Moulds, chairman, LSO Advisory 
Council and Development Board
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In a world reeling from one politi-
cal shock after another, the LCCI 
media team has kept pace to make 

sure the business voice is heard by 
the media and politicians both on 
fresh topics and continuing debate.

Preparation and quick reactions 
to the government’s announcement 
of a planned third runway at Heath-
row meant that  LCCI chief execu-
tive Colin Stanbridge’s comments 
were included in front page stories 
in CityAM and the Evening Standard 
as well as a background piece in the 
history of the decision making in 
The Times. Stanbridge was also live 
on BBC News and CBNC, while a 
letter from policy director Sean Mc-
Kee was included in The Guardian.  
LCCI had was not only ahead of 
other business organisations, it had 
a unique voice in welcoming the de-
cision, and was also putting on the 
pressure for additional expansion at 
Gatwick and continuing improve-
ments in relation to other London 
airports.

Emergency
LCCI also scored in media terms 

when Lord Toby Harris published 
his recommendations into the read-
iness of London’s Emergency Ser-
vices. In the report, commissioned 
by Mayor Sadiq Khan, Harris made 
147 recommendations, the first two 
taken from LCCI’s Living on The 
Edge report – a fact reflected in 
housing media.

LCCI also stoked a debate into 
24 hour cycle superhighways in its 
response to the London Assembly’s 

consultation into congestion. It re-
sulted in two opposing comment 
pieces in the Evening Standard and 
Colin Stanbridge was interviewed 
on Radio 1’s Drivetime with Eddie 
Nestor. There were subsequent LCCI 
mentions in the Sunday Times and 
Mail on Sunday.

Stanbridge was also widely quot-
ed welcoming Mayor Khan’s an-
nouncement that the Silvertown 
tunnel, along with a CLR extension 
and a cycle bridge, were getting 
the go-ahead. The Chamber went 
further with a comment piece in  
CityAM saying that, while welcome, 

the new crossings weren’t enough to 
cope with an expanding population.

Highlight
LCCI has stood together with 

other businesses on collective issues 
such as business rates and devo-
lution.  However the highlight of 
the media coverage in the past two 
months was as the Chamber domi-
nated the discussion on a London 
Visa with a report that was already 
being discussed in the City Hall 
Chamber before it was even released.

Months of meticulous work by 
the policy and public affairs team 

led to the autumn launch of a re-
port: Permits, points and visas, 
which reaped much debate and a 
high levels of  press coverage. This 
included a teaser on the front page 
of the Financial Times followed by a 
full write up on page 2, quoting pol-
icy director Sean McKee. It was also 
the most read article on FT website 
on the day of the launch. There was 
also coverage in the Saturday Times 
business section, the Daily Express 
and Evening Standard quoting Colin 
Stanbridge. 

City AM ran the story on two 
subsequent days, initially preview-
ing the report, then reporting on the 
launch event from which politicians 
and journalists, including the BBC’s 
Tim Donovan, were tweeting. It was 
also the topic of the paper’s ‘Debate’ 
feature and was discussed on Radio5 
live with LCCI research manager 
Victoria O’Brien interviewed. The 
subject was also picked up abroad 
and featured in China Daily, The 
South African and was heard on 
mainstream Italian Radio, Radio 24.

Pragmatic
The autumn also saw the publi-

cation of the latest Capital 500 QES 
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Richard 
Brown

DEBATE

YES

Q:   As the London
Chamber of
Commerce
proposes London
only visas post-
Brexit, are they a
good idea?

For much of the UK, immigration was the
big issue in the EU referendum. Londoners
have always been slightly more relaxed.
One in four workers in the capital are from
overseas, and Londoners in general are far
more positive about immigration than
people from outside the city. Losing
London’s overseas workers, or slowing
their supply, would hit the capital’s
economy and UK tax revenues hard. But
what works for London may not work for
the rest of the country. Different areas
have different skills shortages, so we
believe that London and other UK regions
should be able to influence the national
framework, sponsoring work permits to
meet their needs.  A similar system has
worked well in Canada. It may sound
complex, but the Home Office already
distinguishes between many categories of
migrant; a regional dimension would not
add that much paperwork. And business
as usual won’t offer the flexibility to
respond to real concerns across the UK,
while keeping London open to the skilled
workers who drive our economy. 

�Richard Brown is research director at the
Centre for London.

Denis 
MacShane

NO
There was once an Ealing comedy called
Passport to Pimlico. It seems some want
to bring it up to date with calls to bring in a
special passport for Europeans to keep
working in London. The latest is from the
London Chamber of Commerce who want
the UK to issue visas to skilled workers just
for London. The mind boggles. Who
defines a skilled worker? Skilled in Libor
trading, driving for Uber or serving in bars?
Who decides – a new Office of Managed
Migration or OMM? Will passports be
stamped with L? What is London – the
City, Oyster Card area, London boroughs?
If spotted outside London, will the L
worker be deported? The bureaucracy,
cost, and waiting time for every startup,
investment fund, university, or dentist will
be enormous. There are ways of changing
the UK’s labour market to reduce
dependence on foreign workers, but
London or regional passports and quotas
are archaic. They will drive business mad.

�Denis MacShane is the former minister
of Europe and author of Brexit: How Britain
Left Europe published by IB Tauris. He is a
senior adviser at Avisa Partners, Brussels.
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which ran in both major City news-
papers, CityAM and The Evening 
Standard, saying that while confi-
dence had slumped to the lowest 
level on record, businesses were 
taking a pragmatic approach and 
Colin Stanbridge called on the gov-
ernment to reduce uncertainty.

Polling carried out at the same 
time of the survey also resulted in 
LCCI calling on the government to 
address the issues most important 
to businesses in the wake of Brexit. 
CityAM reported on how businesses 
were concerned about the access to 
skilled workers, which Colin Stan-
bridge calling on the government to 
“act not placate”.

In a separate story, but based on 
the same set of polling data, CityAM 
also reported on how half of London 
businesses thought there should be a 
review of the green belt with a view 
to building new homes.

With continuing economic un-
certainty and a new president elect 
across the pond, it continues to be 
a fascinating time in the news and, 
as ever, the LCCI media team will 
continue to strive to ensure its voice 
and that of members is heard loud 
and clear.

Katharine McGee is press and 
media relations manager at LCCI
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One new East London road crossing just isn’t enough
Colin 
Stanbridge

A FTER years of lobbying for
more fixed river crossings
east of Tower Bridge, Sadiq
Khan’s announcement yester-
day that the Silvertown tun-

nel, along with a DLR extension from
Gallions Reach towards Thamesmead
and a cycle bridge between Rotherhithe
and Canary Wharf, will get the go-
ahead is hugely welcome news for
London. 

But he must not stop there. These are
just the first steps in a journey in which
we need to make giant leaps. 

It is no secret that London is growing.
On current trends, the city’s population
will reach 10m by 2030, up from 8.6m
today. That will make the Greater
London area a megacity. The majority
of this growth is taking place in the east
of the capital. However, despite almost
half of London’s population living east
of Tower Bridge, this area is currently
served by just two fixed river crossings –
compared to 22 crossings to the west.

If that growth is to be accommodated,
London needs the transport infrastruc-
ture to match it. The capital’s
businesses are well aware of the employ-
ee work time that is lost when the
Rotherhithe and Blackwall tunnels are
closed. The lack of alternative routes
regularly causes long traffic diversions
and travel delays, with significant costs
for firms. Unfortunately, Khan’s plans
are not enough of an answer.

The mayor’s commitment to the
Silvertown tunnel will make a sizeable
contribution towards tackling these
problems. But TfL’s original proposals
for new river crossings focused on tack-
ling the issue at hand – congestion. Now
the focus has shifted markedly to give
more weight to public transport and
greener issues.

Of course a balance needs to be struck
and we are aware of the need to be
mindful of pollution. But even if we

wake up tomorrow morning and all our
vehicles were electric, there would still

be congestion. There is a technological
solution to many elements of pollution
such as electrification and lower emis-
sion vehicles, but this doesn’t apply as
readily to congestion. 

We also welcome the mayor’s commit-
ment yesterday to improved public
transport links across the river, and bet-
ter use of the river. Khan says he will use
the Thames for the transportation of
construction materials and that’s fan-
tastic. A “cycle bus” also sounds intrigu-
ing.

But, again, this is not likely to be suffi-
cient. Businesses and residents rely on
efficient freight logistics to meet the
demands of a modern 24/7 city. Our
restaurants, offices, shops, and tourist
attractions could not operate without
reliable access to the goods their cus-
tomers want. Most of this comes by
road. New homes and offices cannot be
built without the delivery of construc-
tion materials. As the population of East
London and its hinterland increases

over the next decade and the economy
grows, traffic levels will also rise, and
with it the demand for crossing points
across the river.

These demands cannot be achieved
without fixed crossings for road traffic.
As TfL itself has spelt out, vital delivery
and servicing trips cannot be undertak-
en by public transport or entirely on the
River Thames. The short of it is that East
and South East London need more fixed
road crossings to support economic
regeneration – delivering the homes,
jobs and business opportunities our city
needs.

That is why proposals for road cross-
ings at Gallions Reach and Belvedere
should be front and centre of the
mayor’s package of new river crossings
to the East, and must not be kicked into
the long grass.

�Colin Stanbridge is chief executive of the
London Chamber of Commerce and
Industry.

The focus has shifted
away from tackling
congestion to public
transport and
greener issues
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Rates rise will squeeze 
the life out of London 
A REMARKABLE group of Londoners writes to this paper 
today — an open letter to the Communities Secretary Sajid 
Javid — to point out the devastating effect of the increase 
in business rates on London. They are the Mayor of 
London and leaders of 43 organisations, including  
32 local Business Improvement Districts, the London 
Chamber of Commerce and London Councils, which 
represents all 33 local authorities. This is a formidable 
consensus, and this paper agrees with every word of their 
argument.

The swingeing increase in rates is not just untimely, it is 
wrong. Ministers are making much of the provision of 
transitional relief to business and the fact that the annual 
increase is being capped — though for large businesses, 
the increase will be nearly half, or 45 per cent in one year. 
But it’s not just the rate at which the increase is being 
phased in that is iniquitous — it is the scale of the increase, 
which amounts to £885 million annually, a huge sum. One 
restaurant will have to pay an extra £70,000 a year.

There are limited responses possible to an increase of 
this order: businesses may lay off staff , increase prices, 
move online or out of the centre of London, or just cease 
trading. Is that really what the Government wants? 
London is the milch cow for the economy — we all know 
that — but this increase does not just fall on shops 
patronised by the global elite but on coffee shops, 
patisseries, newsagents, small theatres, galleries and 
independent restaurants. Do ministers actually want to 
turn the centre of London into a ghost zone where only 
the rich can shop and eat and only chain stores and 
multinationals can afford a physical presence? London 
pays a third of all business rates nationally. It is too much.

At the very least we need better transitional relief. As the 
letter suggests, we also need a fundamental rethink of this 
tax as a matter of urgency. It is based on rental value which 
in turn reflects the inordinate increase in property prices; 
not many businesses own their own premises. There are 

several fairer and more rational options; the most obvious 
would be a local sales tax but all the alternatives are up for 
discussion. Post-Brexit, the Government is meant to be 
providing a benign environment for trade. London is, as 
this paper often affirms, open for business. But not at this 
rate. Time for a rethink and a reformation. Now.
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Who will deal with 
your business if you 
are incapacitated?
What happens if you are 
incapacitated either physically, 
mentally or maybe you are unable 
to run your business for some 
other reason. Who is going to 
handle your business affairs?

If you have nothing in place for 
such an eventuality, your 
representative will have to go 
through the expensive process of 
applying to the Court of 
Protection to allow them to deal 
with your banks, suppliers, 
employees etc on your behalf. 
This is time consuming and risks 
putting your business in jeopardy 
because of the delays.

The answer is to a make a 
Lasting Power of Attorney (LPA), 
to give someone authority to act 
on your behalf. 

There are two types of LPA, one 
to deal with your health and 
welfare, and one to deal with 
your assets and finances. It Is the 
Assets and Finances LPA that will 
allow your attorney to deal with 
your business matters.

The first thing to do is to assess 
your business and the need for a 
power of attorney. It may not be 
needed for some businesses, but 
the vast majority of businesses 
owners will need one, for 
example, simply to access a bank 
account on your behalf.

If you are in partnership or a 
director of a company, check any 
agreements in place such as 
partnership or shareholder 
agreements, or the Memorandum 
and Articles of Association to 
make sure there are no 
restrictions on you appointing an 
Attorney.

Next you need to decide the 
best person to act as your 
Attorney. This may be a fellow 
partner or director, or a close 
relative or friend. 

Finally, you will need to have 
the LPA drawn up and registered 
with the Office of the Public 
Guardian.

Once registered, the Power of 
attorney can be used almost 
immediately should you lose 
capacity preventing unnecessary 
delays and potential damage to 
your business.

If the worst should happen and 
you are unable to run your 
business for any reason, you 
know that your affairs will be 
dealt with, until you can get back 
to normality.

At Hodders Law we have experts 
in the area of Making Lasting 
Powers of Attorney. Contact us 
to discuss how we can help on 
08442 640 290
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It was, he asserted, too undem-
ocratic and too bureaucratic.  It 
interfered too much in our daily 
lives and the scale of EU migra-
tion, triggered by new members 
acceding to the union, had had a 
huge impact on local communi-
ties. The need for real change, he 
believed, was urgent.

The Prime Minister explained 
that he would negotiate for more 
powers to be given back to Britain, 
a better deal for taxpayers, con-
tinued control of our borders and 
a crackdown on benefit tourism.  
We needed more control of justice 
and home affairs, more trade and 
economic independence.  I do not 
disagree with any of that but I do 
not believe he achieved any real 
change in his negotiations, try his 
best as he did.

I have no idea what the future 
will look like but I believe we will 
be able to build a new and better 
future outside Europe.  I cannot 
see the future and, like an econo-
mist, I can only see the road ahead 
through a rear view mirror.

Question 
time
What impact would leaving or 
remaining have on charities, 
EU student programmes, 
immigration, the refugee crisis, 
inward investment, security 
and defence? The panel were 
challenged to respond to all these 
issues as the audience displayed 
a keen understanding of the wide 
range of issues in play.

From the archives 
London Business 
Matters’ predecessor 
as the journal of the 
London Chamber 
of Commerce and 
Industry was the 
socialist-sounding 
Commerce 
international. The 
front cover of May/
June 1975 was more 
concerned with 
regenerating the 
capital’s dockside wastelands 
than the imminent referendum 
on Europe, but inside it 

provided a 
forensic analysis of the trade 
issues at stake.

Europe is not and has not been a 
success.  Yes, there has been peace 
between nations but we have also 
failed to respond adequately as 
Europe to the problems in Bosnia, 
Ukraine, Crimea, Libya, Iraq and 
Syria.  Yes, there has been an 
economic community but it failed 
to prevent the biggest recession 
since the thirties and the UK has 
suffered from a collapse of the 
fishing industry, and the affects of 
wine lakes and butter mountains.   

Furthermore EU laws have pre-
vented governments in the UK 
from stepping in to prop up or 
manage the decline of strategic 
industries such as steel.

None of us can know what a 
future outside the EU would hold.  
I would welcome being part of a 
new community – the only way 
we will achieve this is from the 
outside as internally the EU has 
neither the appetite or the ability 
to reform itself from within.”
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“In a world reeling 
from one political 
shock after another, 
the LCCI media 
team has kept pace 
to make sure the 
business voice is 
heard by the media 
and politicians both 
on fresh topics and 
continuing debate.”

“Through the diverse 
voices of this 
selection, we show 
millions of people 
that London is open 
– to creativity, to 
internationalism, to 
the world.”

Transport for London have 
launched a new set of Po-
ems on the Underground 

to be displayed in Tube train car-
riages across London. The poems 
are in support of the award-win-
ning #LondonIsOpen campaign, 
which was introduced by Mayor of 
London Sadiq Khan, to show the 
world that London remains open, 
entrepreneurial, international, and 
full of creativity and possibility.

Extensive
The six new poems highlight 

the diversity of the capital. All of 
the works are set in London but 
celebrate the extensive range of 
voices and cultures that exist with-
in the city – from Europe, Asia and 
the Caribbean as well as the UK.

The poems featured are:
• Chilling Out Beside the Thames 

by John Agard
• No. 3 from Uses for the Thames 

by Jane Draycott
• An extract from Autumn Jour-

nal by Louis MacNeice

• Our Town with the Whole of In-
dia by Daljit Nagra

• London Fields by Michael 
Rosen

• A Trojan Horse in Trafalgar 
Square by George Szirtes.

Eleanor Pinfield, head of art on 
the underground, said: “Poems 
on the Underground consistently 
brings an exciting range of poetry 
to London. Through the diverse 
voices of this selection, we show 
millions of people that London is 

open - to creativity, to internation-
alism, to the world.”

Diversity
Judith Chernaik, writer, edi-

tor and founder of Poems on the 
Underground, added: “We are 
delighted to support the Mayor’s 
campaign with a set of Tube poems 
celebrating the wonderful diversi-
ty of London’s people and places, 
all included in a leaflet of London 
Poems on the Underground free 
to the public at Tube stations and 
public libraries.”

Poems on the Underground, 
founded in 1986, aims to bring po-
etry to a wider audience. It showcas-
es a combination of classical, con-
temporary and international works 
in Tube train carriages across Lon-
don. The programme helps to make 
journeys more stimulating, and has 
inspired similar displays in cities 
around the world, from New York 
and Paris to Moscow and Shanghai.

http://www.tfl.gov.uk/poems

Poems on the Underground 

Click/tap for more info

http://www.hodders.co.uk
http://www.tfl.gov.uk/poems
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The roar of 
Ransomware
Ransomware is used by 
criminals to encrypt your 
files and then demand 
payment to allow you to 
access them. Although mainly 
targeted at Windows and 
Android users, there was an 
example of Apple users being 
affected. First seen in 2005, 
it has evolved into a service 
available for hire by anyone 
wanting to make money 
(illegally). Criminals offer 24/7 
support and a dashboard 
showing how many people 
pay up. Most of the ransom 
money is kept by the person 
hiring the service, with the 
rest going to the “service 
providers”. Demanding 
payments in the virtual 
Bitcoin currency makes it 
hard for police to track down 
the criminals behind it. 
 
Ways to get ransomware 
onto your computer 
include clicking links in an 
email or opening an email 
attachment. It has also been 
delivered using infected 
ads on reputable websites 
and when downloading 
software. Protect yourself by 
applying operating system 
and software updates as 
they become available, 
and keeping anti-virus 
software up-to-date. Train 
staff in what to look for; not 
expecting an email from 
someone? Then don’t click 
links or open attachments 
until you have checked they 
actually sent it.
 
If the worst does happen and 
you get infected then restore 
from backups. At this point 
you don’t want to find the 
backup has an issue, so make 
sure backups include all your 
data and a check is done on a 
regular basis to confirm data 
can actually be restored.

i  e: ian.grey@ 
wadiff-consulting.co.uk 
t: +44 (0)7941 188462 
www.wadiff-consulting.co.uk

SPONSORED COLUMN Protecting the capital 
– Harris Review backs 
LCCI recommendations 
In October Lord Toby Harris 

published his wide-ranging inde-
pendent report into what could be 

done to improve London’s resources 
and readiness to respond to a major 
terrorist incident. The Harris review 
commends London’s emergency 
services, but makes 127 recommen-
dations for the Mayor, the govern-
ment and other agencies to consider.  

Calling for this review was one 
of the first major actions taken by 
Mayor Sadiq Khan after he took of-
fice, in the wake of a series of terror-
ist attacks including at the Bataclan 
in Paris in November 2015, and in 
Brussels in March. 

The resilience of London in the 
face of a major incident, terror-
ism-related or otherwise, has been 
a focus of the LCCI for a number of 
years.  In June, the Chamber pub-
lished a report – Living on the Edge: 
Housing London’s Blue Light Emer-
gency Services – which showed that 
more than half of the capital’s emer-
gency service workers live outside 
London, raising concerns about 
the city’s preparedness to respond 
to major incidents.  It found that 
high housing costs, in particular, 
meant that a total of 54 per cent of 
frontline ‘Blue light’ police, fire and 
paramedic staff now live outside 
London, and have to commute into 
the capital. 

Stress
Blue light workers interviewed 

for the report said lengthy travel 
times and inevitable travel delays 
added to the stress and strain of shift 
working - and could impact on the 
emergency services’ response to in-
cidents, particularly their ability to 
deploy and sustain large number of 
emergency responders in the field. 

In the report LCCI made a series 
of recommendations to the Mayor 
to help tackle this problem, from 
changing planning guidelines and 
providing rental deposit loans, to 
the Mayor becoming the landlord 
for emergency services housing. 

The LCCI report was welcomed 
by the Chair of the GLA London 
Resilience Forum, Fiona Twycross 
AM, who said “In the event of a ma-

jor incident it is the dedicated staff 
from our blue light services who we 
will rely on, so we owe it to them to 
take action”.

Endorsed
Soon after publication, LCCI’s 

director of policy and public affairs 
Sean McKee was invited by Lord 
Harris to discuss the detail of the re-
port, as it related to his inquiry, and 
two recommendations have subse-
quently been endorsed.  

The Mayor of London asks the 
Chair of the London Resilience 
Forum to consider how London’s 
preparedness to deal with a major 
incident may be impacted by a ma-

jority of the three main ‘blue light’ 
emergency services workers living 
outside London. 

The Mayor of London should 
consult the London boroughs and 
the Corporation of London on an 
alteration to the London Plan for-
mally to identify the need for spe-
cialist emergency services worker 
housing as an important planning 
issue for London. 

LCCI awaits the Mayor’s formal 
response to the Harris Review, and 
hopes that he will take forward these 
– and other recommendations – as a 
matter of urgency. 

The Chamber recently welcomed 
the news that the London Fire Bri-
gade has now implemented the re-
port’s second recommendation, by 
providing an interest free tenancy 
deposit loan for all permanent Lon-
don Fire Brigade staff.  This is a re-
ally positive step, but more needs to 
be done to ensure that the capital’s 
housing crisis, already the cause of 
so many issues for the city, doesn’t 
also undermine the ability of our 
emergency workers to do their es-
sential job. 

Rob Griggs is head of policy at LCCI

June 2016

living on the edge 

housing london’s Blue light emergency Services

LBM fact: 392,400 people are employed in the City of London

“The resilience of 
London in the face of 
a major incident, 
terrorism-related or 
otherwise, has been 
a focus of the LCCI 
for a number of 
years.”

Click/tap for more info

http://www.wadiff-consulting.co.uk
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London rates 
rises could lead 
to pricier pints
London beer 
drinkers have been 
warned they could 
face paying more 
for their rounds 
when crippling 
increases in business 
rates come into play.

Across the capital, 
bills for pubs will 
increase by an average of 
25.6% over the next five years, 
compared to just 9.2% for the 
rest of the country.

Where’s it worst?
Central London pubs bear the 
brunt. Over the next five years, 
pubs in Westminster will see 
their rates rise by an average 
of 43.2%, followed by Camden 
(39.8%), Southwark (36.4%) and 
Kensington & Chelsea (35.6%).

Soho’s O’Neill’s and 17th 
Century Anchor Bankside to 
take a heavy blow
The pub set for the biggest 
immediate rise in April is 
O’Neill’s on Wardour Street, 
Soho, which will have to find 
an extra £102,000 - a 31.5% 
increase, according to CVS 
research.

Some of the capitals longest-
standing pubs will also be 
badly affected. The Anchor, on 
the South Bank near London 
Bridge, will pay an average of 
£143,000 extra each year until 
2022, taking its annual business 
rates to an average of £269,000 
a year. 

What can London pubs do?
Rating for pubs is notoriously 
complex. Unlike other rates 
assessments based on rents, 
valuations for pubs are based 
on an assessment of ‘fair 
maintainable trade’, which is 
calculated using information on 
turnover, services offered, local 
area and other factors.

CVS Business Rent & Rates 
Specialists want all pub 
landlords to know that, despite 
Government reforms which 
disadvantage ratepayers, 
it is possible to challenge 
these new assessments with 
professional support.

i  www.cvsuk.com
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In 1913, Hawkes, 
the most pres-
tigious military 

and court tailors in 
London, bought No. 

1 Savile Row thereby establishing 
Savile Row as the centre for fine 
tailoring. In 1974 they joined with 
naval specialists Gieves and a new 
classic company was born writes 
Cara Fautley.

I learned this from Matthew 
Crocker, the company’s military 
manager, who looks after the bespoke 
tailoring for the army, navy and 
RAF – both full-time and reservists 
– when he recently gave me a tour of 
Gieves & Hawkes London HQ.

Inspecting  the world-renowned 
military dress and famous ‘number 
ones’ – the complete dress for the 
armed services on all major cere-
monial occasions – I could see the 
expertise and effort that went into 
each garment. Indeed I was told that 
it takes the tailor 85 hours to com-
plete the embroidery alone on some 
uniforms.

Naturally the company has a 
Royal Warrant of Appointment, a 
mark of recognition for suppliers to 
the Households of HM The Queen, 
HRH The Duke of Edinburgh or 
HRH The Prince of Wales for at 
least five years, and who have an on-
going trading arrangement. Fewer 

than a thousand companies in the 
UK have such a warrant, but only 
14 have one for all three members 
of the Royal Family, including of 
course Gieves & Hawkes.  Further 
afield, the King of Tonga has also 
sported Gieves & Hawkes suits, as 
did the king of pop himself – Mi-
chael Jackson.

Cara Fautley is sponsorship and 
promotions apprentice at LCCI 
www.gievesandhawkes.com

Number one

An outfit for Michael Jackson

Trading places
HE Mohammed Sharaf, Assistant Minister 
for Economic Affairs and Trade of the 
United Arab Emirates, visited LCCI 
in November to discuss future trade 
promotion activities involving the Chamber 
and the Emirates. 
In September LCCI took its biggest ever 
trade mission to the UAE with over 70 
delegates from Belgium, Greece, Hungary, 
Italy, and Lithuania as well as the UK.

Click/tap for more info

http://www.cvsuk.com
https://en.wikipedia.org/wiki/CVS_Business_Rates
http://www.cvsuk.com/contact-us
http://www.cvsuk.com/contact-us
file:///C:\Users\rigbym.OAKLAND\AppData\Local\Microsoft\Windows\INetCache\Content.Outlook\Z4TH530C\www.cvsuk.com
http://www.gievesandhawkes.com
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Right signals needed for transport 
Secretary of State for 
Transport Rt. Hon Chris 
Grayling was the guest 
speaker at the LCCI’s annual 
transport dinner in November. 

In his introduction LCCI chair-
man Tony Pidgley (above right)
pointed out that since last year’s 

event there had not only been a 
new transport secretary but also 
a new Prime Minister, and a new 
relationship with Europe. He con-
tinued: “I was hoping at this stage 
to be congratulating Chris Gray-

ling on having given the go-ahead 
to not one but two runways – at 
Heathrow and Gatwick – as the 
Chamber has campaigned for over 
a number of years, there being a 
solid case for both.

“Nevertheless we hope that the 
government drives though the 
Heathrow expansion with real 
confidence over the coming year.”

Uncertainty
Pidgley said that one of the great 

challenges everyone faces in the 
market currently was uncertainty 

which created indecision and un-
dermined growth.

 “Uncertainty” he said, “makes 
some companies stop.  They put 
everything on hold. Other com-
panies see change as opportunity.  
They keep investing.  They keep 
their people.  And they make de-
cisions that will generate wealth in 
the future.  

Turning specifically to Brexit, 
Pidgley said that many were nerv-
ous of its implications, a factor 
which also contributed to uncer-
tainty. “But I think the government 
understands this, and they want to 
give the right signals when it comes 
to investment in infrastructure. 

Positive
“The Chamber has been re-

searching what business leaders 
think will safeguard London and 
the UK economy. More than 80 
per cent said that increased in-
vestment in infrastructure is im-

portant between now and the start 
of the Brexit negotiations. That is 
why we are delighted that Cross-
rail 2 and HS2 are going ahead.” 
The decision, he believed, sent a 
strong and positive signal to sec-
tors across the board, including 
housing and construction.

But, Pidgley pointed out, none 
of the projects could be delivered 
unless there were the right skills 
and people in place. To achieve 
this would need investment in 
young people and getting the de-
bate about work permits right. 
“Don’t forget that up to 50 per cent 
of the people working in construc-
tion across London are European.”

In his speech Secretary of State, 
Chris Grayling, outlined the gov-
ernment’s national transport pri-
orities. Stating that the decision on 
both HS2 and Heathrow were major 
commitments by the government to 
drive forward infrastructure pro-
jects, he said that the government 
would look to focus on smaller pro-
jects in future which could deliver 
significant improvements for pas-
sengers and businesses with a short-
er lead time than larger projects. 

The LCCI annual transport dinner 
was sponsored by CH2M and 
Willis Towers Watson and took 
place at the Berkeley Hotel.

Top table guests with the Secretary of State

Click/tap for more info

http://www.cleankill.co.uk
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LCCI property and construction committee 
chairman Mark Collins of CBRE and Patron 
Members including Capita, EY, GVA Bilfinger, 
Middlesex University and Tideway were given a 
tour of the new Farringdon Crossrail station in 
October.

With Phase 1 – the Shenfield-Stratford section – 
opening in May 2017 and full completion scheduled 
for December 2019, the Elizabeth Line will support 
57,000 new homes and 3.25 million square metres 
of commercial office floor space.
www.crossrail.co.uk

Going underground

Call us on 08442 640 290 email business@hodders.co.uk or visit www.hodders.co.uk

Battersea  •  Brixton  •  Harrow  •  Mayfair  •  Park Royal  •  Wembley

If you are in 
business..

You need a 
trusted expert 

legal advisor

At Hodders we are not just experts in business law, our clients also 
value our practical business advice

We can help you with:
Agreements  •  Contracts  •  Employment Law  •  Buying or selling a business 

Business Start Up  •  Business Immigration

“I instruct Sherine because her knowledge and vast experience on all my commercial 
matters are second to none”  -  RKC Properties
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 Peter Bishop’s  
Madrid Diary

Spain gets its government back

The international airport code 
for Madrid is MAD which 
could also describe the city’s 

nightlife (in the Manchester-at-the-
height-of-Oasis sense), much ap-
preciated by students who recently 
voted it the best city in Europe for 
its culture and vibe. Witnessing the 
buzzing bars and restaurants around 
the Puerta del Sol, Santa Ana and 
the Plaza Major, just a paseo from 
the Prado, Teatro Real, and El Reti-
ro, the city’s green lung, I could eas-
ily agree.

Looking beyond Madrid, the coun-
try’s political impasse over the last 
ten months could also be viewed as 
less than sane.  During that period 
two inconclusive elections and a se-
ries of failed negotiations – against 
a backdrop of a national debt crisis 
and scarily high unemployment – 
have produced a political paralysis 
unprecedented since Spain’s return 
to democracy in the 1970s. Sanity 
eventually prevailed however and 
just before I flew into the capital 
for the latest World Chambers Fed-
eration (WCF) Council meeting, 
Mariano Rajoy, leader of the Pop-
ular Party, was returned to office 
– he originally became Prime Min-
ister in 2011 – after the Socialist 
Party abstained in a vote to avert a 
third election.

Reforms

Who better to get an informed opin-
ion on what this meant than Alfredo 
Bonet (pictured above), internation-
al director of the Camera Spanish 
Chamber and the country’s former 
Secretary of State for Trade? Speak-

ing to him at the Chamber’s futur-
istic HQ in Ribera del Loira, in the 
newly-developed north-east of the 
capital, he told me that the main im-
pact on the economy was the ‘wait 
and see’ approach to investment 
adopted by businesses. Now that the 
new government was in place they 
needed to address structural and 
legal reforms and help companies 
internationalise. “It’s the smaller 
companies who need most help. At 
the top level we have come a long 
way since the closed economies of 
the 1970s and 80s and now have 
some world-beating corporates like 
Santander, Ferrovial and Iberdrola. 
Joining the European Union in 1986 
was a great boost and now we occu-
py leading positions in renewables, 
transport, banking and insurance 
among other sectors.”

Madrid, Bonet said, was a very 
dynamic city, the engine of the 
Spanish economy. It had suffered, 
like the whole of the country, be-
cause of the construction crisis but 
prospects were improving. Unem-
ployment – especially among the 
young – was still worryingly high 
though job creation schemes were 
now bearing fruit.

Trashed
Meanwhile, coffee break talk at the 
Council meeting centred on the 
impact of Brexit and the (then) up-

coming American elections. Dele-
gates appreciated the huge number 
of potential scenarios in the case 
of UK’s trading future with Europe 
and beyond, but if there was a com-
mon theme it was: yes, we remain 
keen to grow business with the UK 
but any new arrangements must be 
on mutually beneficial terms. For 
a movement that champions free 
trade however there were clearly 
going to be issues whoever was to 
become the 45th President of the 
USA. Trump of course has trashed 
both NAFTA – the US, Canada, 
Mexico trade agreement – and the 
Trans-Pacific Partnership, and has 
even threatened to leave the World 
Trade Organisation (WTO). Inter-
esting times ahead …

In the Council meeting proper 
WCF Deputy Chairman and boss 
of the Dubai Chamber Hamad 
Buamim maintained the topicality 
when he led a session on migration 
and global mobility. Buamim heads 
a task force which is preparing a 
common position for the WCF to 
reflect the clear benefits migration 
gives balanced with the political is-
sues it poses. Not unconnected, the 

Council was later reminded that 
nominations were being sought for 
the 2017 Oslo Business for Peace 
Awards, International Chamber of 
Commerce recognition of ‘busi-
nessworthy’ accomplishments 
which contribute in this arena. 
Previous winners (or ‘honourees’ 
as they are termed) include Ratan 
Tata, Sir Richard Branson and Uni-
lever boss Paul Polman. Nomina-
tions close on 20 December 2016   
www.iccibo.org/bfp2017

Extravaganza
The focal point of the meeting were 
presentations by the three short-
listed candidate cities to host the 
2019 WCF Congress, the bi-annual 
extravaganza which has caught the 
imagination of the Chamber world 
since its 1999 inception in Marseilles 
where the world’s first chamber  had 
been established four hundred years 
previously. The congress moves 
from continent to continent and on 
the shortlist for the Americas are 
Bogota, Orlando, and Rio de Janie-
ro. Any of the three would make a 
superb host and all, I am sure, have 
picked up on the strengths of pre-
vious congresses in Seoul, Quebec, 
Durban, Istanbul, Kuala Lumpur, 
Mexico City, Doha, Turin, and (next 
year) Sydney. Local and national 
support for the applicant cities was 
impressive – from Presidents down 
to local Mayors. I was pleased to 
meet again with James Bacchus who 
was championing Orlando’s bid. He 
is a trade experts’ expert and a for-
mer member of the U.S. House of 
Representatives and chairman of the 
Appellate Body of the WTO. Boy, 
will his skills be needed now!

www.iccwbo.org

“At the top level we 
have come a long 
way since the closed 
economies of the 
1970s and 80s and 
now have some 
world-beating 
corporates.” Hamad Buamim (left) and WCF 

chairman Peter Mihok

http://www.iccibo.org/bfp2017
http://www.iccwbo.org
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by Nicole Subrovska

Fair trade – making the most 
of overseas exhibitions 

International trade fairs provide an 
invaluable opportunity for busi-
nesses to target potential custom-

ers, win business, and boost your 
brand and reputation abroad, but 
you need to plan and orchestrate 
carefully. That was the message from 
LCCI’s recent seminar: How to make 
the most of trade fairs abroad which 
was held in the splendid library of 
the Royal Society of Chemistry.

Niels Dickens of the Luxembourg 
Chamber of Commerce stressed that 
planning, preparation and persever-
ance were the keys to success within 
this competitive environment. Iden-
tifying the trade show that works 
best for your business objectives is 
critical, and will set businesses in 
the right direction to achieving their 
potential. Company staff can then 
focus on the details from perfecting 

their pitches to familiarising them-
selves with the event venue to help 
them stand out from the crowd. 

Focusing on the importance of en-
gaging with all visitors during t trade 
shows, Amelie Galatry from Promosa-
lons revealed that of all business to 
business (B2B) marketers interviewed, 
75 per cent believed that trade fairs 
and face to face meetings were the 
most effective tactic to get business.

One way to maximise this po-
tential is through B2B brokerage 
meetings which are often arranged 
at trade shows, fairs, exhibitions or 

conferences but can also be stand-
alone events. These give businesses 
the chance to meet a maximum of 
potential business partners within 
a short period of time, making the 
most of time in-between exhibiting.  

Investment
Making the most of trade fairs 

abroad, however requires considera-
ble marketing, investment and time 
from participating companies. Social 
media can play a key role and indus-
try expert Warren Knight shared 
his experience in using the digital 

world to access 
potential clients. 
In an increasingly 
digital environment, 26 per cent of 
sales come from recommendations 
on social media. Platforms such as 
LinkedIn, Twitter and Facebook are 
revolutionising the way companies 
can use the internet to make the 
most of international trade fairs, and 
with an average of 5,700 tweets being 
sent every second, this can be done 
faster than ever before.

Cutting costs and not corners was 
also a theme and Nghia Tran from 
the Department of International 
Trade briefed delegates on the fi-
nancial support that was available to 
companies. 

Nicole Subrovska is studying 
law at the University of 
Surrey and is completing an 
international business internship 
at LCCI within the Enterprise 
Europe Network team.

See page 32 for  
Eight tips to make 

your next exhibition 
a success

Your partner for high-value asset transportation across the UK and Europe

With our specialist & professional drivers, 

armoured Range Rovers, a fleet of top 

marque saloons and over 500 high-value 

asset moves in 2015, we have the  

experience and the means to ensure 

secure transportation of money, jewellery 

and even high value artwork across the 

UK & Europe.

Visit: www.securitydrivers.co.uk

Email: london@securitydrivers.co.uk

Call: 020 3393 2004

O�ices: London | Glasgow | Paris | Cannes
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n Egypt: Cairo and Suez Canal 
Development Project,  
Port Said, Ismailia and Suez
11-15 February 2017
Register your interest with  
Vanessa Vlotides
Tel: 0207 203 1838 
Email: vvlotides@londonchamber.co.uk

n Iran: Tehran
Multi-sector 
May 2017  
Register your interest with  
Vanessa Vlotides  
Tel: 0207 203 1838 
Email: vvlotides@londonchamber.co.uk

n Taiwan: Taipei 
Focusing on food sector, drinks and 
packaging-related industries 
Tuesday 20 – Friday 23 June 2017 
Register your interest with  
Vanessa Vlotides  
Tel: 0207 203 1838 
Email: vvlotides@londonchamber.co.uk

LCCI trade missions

Morgensprache 
in Hamburg
The traditional Morgensprache 
event was held at the Hamburg 
Chamber of Commerce in 
October writes David Senior. 
This commemorates the 
granting of a charter to 
Hanseatic merchants by 
King Henry III of England in 
November 1266 and celebrates 
the on-going warm relations 
between Hamburg and the City 
of London. 

The Hanseatic merchants set 
up their own community in the 
Steelyard on the banks of the 
Thames which remained until 
the site was incorporated into 
Cannon Street Railway Station 
in the 19th Century.

The name had nothing to 
do with steel – it came from 
an old German word for 
measuring and referred to 
the English cloth which was 
a major export from England 
to the Hanseatic lands.

Dame Fiona Woolf, former Lord Mayor of London

How can a DPA barrister save 
your business money?
A Direct Public Access (“DPA”) 
barrister is a barrister who is able 
to work directly for members 
of the public without the need 
to have a solicitor to act as an 
intermediary.

Historically barristers could 
only be instructed via a solicitor. 
However these traditional roles 
are changing. A DPA barrister 
is now able to take instructions 
directly from the public.

What are the advantages?
A barrister is a specialist in written 
and oral advocacy, as well as 
having expertise in specific areas 
of law.  With DPA, you can go 
directly to a specialist.

The cost of instructing a DPA 
barrister is often significantly less 
than going to a solicitor for two 
reasons:

First, a barrister does not 
have the overheads of a firm of 
solicitors. Barristers operate out of 
‘chambers’ where self-employed 
barristers share the cost of 

clerks and conference facilities. 
Barristers are therefore able to 
offer lower rates and, increasingly, 
can offer fixed fees.

Second, it is often the case that 
a legal matter may necessitate 
having a barrister involved at 
some stage in the case. Hiring 
a barrister directly avoids 
duplication in those cases.

What kind of work can DPA 
barristers do?
They can do most of the work a 
solicitor can do including giving 
advice, drafting court documents 
and providing representation in 
court.

Where can you find a DPA 
barrister?
Many barristers at Goldsmith 
Chambers, operating in the Temple, 
London, are DPA qualified. 

i  To discuss with a clerk about how 
a barrister might help your business, 
call 0207 353 6802 or visit  
www.goldsmithchambers.com.

Direct Public Access 
Barristers

ADVERTORIAL

GOLDSMITH CHAMBERS

Our team of public access barristers are 
available to assist you directly with your 

legal questions, with advice, drafting legal 
documents or representation in court.

GOLDSMITH CHAMBERS

The Chambers of Anthony Metzer QC 
Goldsmith Building, 
Temple, EC4Y 7BL

Tel: 0207 353 6802
www.goldsmithchambers.com

Clerks@goldsmithchambers.com

220151-7-16LBM Goldsmiths.indd   1 21/06/2016   14:58
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Increases to the 
Living Wage
The Living Wage Foundation has 
announced a 20p rise in its pay 
rate equalling a 3.7% pay increase 
for workers across c.3000 
employers.  The Voluntary pay 
rate, which is separate from the 
Government’s compulsory 
National Living Wage, has 
increased to £8.45 per hour and 
up to £9.75 in London.  This is 
much higher than the 
Government’s set National Living 
Wage which is £7.20 per hour for 
workers aged 25 and over.

The Living Wage Foundation has 
argued that minimum salaries 
should be high enough to support 
the real cost of living.  Around 
20% of people earn less than the 
wage they need to get by on and 
there have been calls on 
employers to increase wages 
further than the suggested 
minimum set by Government.

Many employers feel it is 
important to exceed the 
minimum in order to attract and 
retain staff and therefore achieve 
a smaller turnover rate and 
reduce absence.  It also increases 
productivity as employees feel 
valued.
More businesses are being called 
upon to sign up with more than 
1000 businesses in London 
paying their employees the 
London Living Wage.

A number of new companies 
announced their commitment to 
pay the living wage, including 
RSA Insurance, the British Library, 
Curzon Cinemas and Everton 
football club.

On the downside, the 
introduction of Mr Osborne’s 
national living wage has 
prompted some companies to use 
more short-hours contracts and 
other systems to try to increase 
their own flexibility and trim their 
wage costs. 

i  If you’re unsure about what 
your organisation needs to do or 
should be doing to meet 
requirements then Bradfield’s 
HR experts can help you put in 
place and communicate a clear 
and effective policy.  Get in 
touch with us to find out more 
on enquiries@bradfield.co.uk or 
0207 977 9200.
 
Caroline Griffiths MSc BA Chartered 
FCIPD is Managing Director of 
Bradfield Group, an HR Consultancy 
and a CIPD training provider.

SPONSORED COLUMN
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The underwhelming reception 
that accompanied Theresa 
May’s trip to India in early 

November would have come as a 
disappointment, but not necessarily 
as a surprise, to Indian observers. 
The outcome of the referendum 
on Brexit has fundamentally al-
tered the UK’s position on world 
trade and created deep uncertain-
ties. According to some, the main 
consequence of Brexit could be a 
rebalancing of trade away from its 
traditional partners in Europe and 
towards the rest of the world, par-
ticularly the Commonwealth coun-
tries. India could potentially play a 
big part in this rebalancing, on ac-
count of the scale and dynamism of 
its economy, its rapidly expanding 
urban middle class, and its historic 
links with the UK.

A trade agreement with India 
could bring obvious benefits to the 
UK. India has experienced a huge 
increase in the degree of openness 
of its economy since the far-reach-
ing pro-market reforms implement-
ed since the early 1990s. Exports 
plus imports were only 15 per cent 
of GDP in 1990, but are now about 
50 per cent. Import tariffs have been 
slashed, from an average of 83 per 
cent to about 20 per cent now. At the 
same time, the country has experi-
enced a significant change in foreign 
trade specialisation with its compar-
ative advantage increasingly lying 
in sectors with medium and me-
dium-high technological content, 
including pharmaceutical products 
and IT. India is now one of the fast-
est growing economies in the world. 
But what incentives do the Indian 
government and private businesses 
have in promoting privileged trade 
links with the UK? And what inter-

est do they have in expanding their 
exports to the UK and in investing 
in the country?

Marginal
The answer to this question lies 

in the economic fundamentals of 
post-Brexit UK. At present only 
three per cent of total merchandise 
export from India comes to the UK: 
bilateral trade amounts to two per 
cent of the country’s internation-
al trade. The UK is therefore very 
much a marginal player for India. 
For trade to improve, it is necessary 
that the domestic demand in the UK 
grows to absorb the imports from 
India. In the short run, the risk of an 
immediate recession has been offset 
by the expansionary policies of the 
Bank of England, which has allowed 
sterling to depreciate significantly, 
and of the Treasury, which has all 
but abandoned its commitment to 
fiscal consolidation.

The counter-cyclical expansion-
ary monetary and fiscal policies 
have so far proved effective. In the 
long run, however, the growth pros-
pects of the country will depend on 
three main factors: labour input, 
capital input, and technical progress. 
After Brexit, it will be harder for 
workers from the European Union, 
and possibly from other countries, 
to come and work in the UK. This 
will imply a reduction in the size of 
the UK labour force, with negative 
effects on output. Regarding capi-
tal, uncertainty is likely to act as a 
deterrent to new investment. Many 
foreign companies used to regard 
the UK as a bridge to the EU market: 
this form of investment is also likely 
to suffer. Finally, technical progress: 
at present the UK hosts some of the 
best universities in the world, many 
of which are actively engaged in the 
creation of synergies with private 
sector R&D investment. The antic-
ipated reduction in EU funding is 
likely to damage this cutting-edge 
research. In the long run, therefore, 
Brexit is likely to leave the UK a 
smaller economy.

Model
It is by now well established that 

the opening up of foreign trade has 
positive effects on the economy. 
India itself gained huge benefits 
from its liberalisation policies. The 
impact that Brexit will have on UK 
trade with the rest of the world will 

depend on which model for leav-
ing the EU will be adopted. It is 
likely, however, that some forms of 
tariff and non-tariff barriers with 
EU countries will have to be put 
in place. UK-based financial insti-
tutions might lose their financial 
passport. It is maintained that the 
post-Brexit UK will be free to devel-
op strong trade links with countries 
outside the EU, with a positive net 
effect on trade. A robust finding 
of the recent empirical analysis of 
trade, however, shows that the in-
tensity of trade flows between two 
countries depend positively on the 
size of the countries but negatively 
on their geographical distance: the 
so-called gravity models of trade. In-
dia is a large country, but it would 
take a determined effort to compen-
sate for the fact that its distance with 
the UK is much larger than for EU 
partners.

Finally, why should talented Indi-
an professional who decide to leave 
their country wish to come here? 
The UK is likely to end up a small-
er economy. The real value of their 
remuneration will be lower because 
of the weak pound. Furthermore, 
the rhetoric on immigration in the 
run-up to the referendum and in its 
aftermath have damaged the UK’s 
reputation as an open society.

The UK will need to put in place 
trade deals in a short time once it 
leaves the EU. At the same time, it 
possesses insufficient capacity to 
conduct complex trade negotia-
tions. India is in a privileged posi-
tion to take advantage of the new 
circumstances, thanks to the rapidly 
increasing strength of its econo-
my and its expertise in trade. India 
could also play off the UK and the 
EU to obtain a better deal. There is 
certainly scope for a trade agree-
ment between the two countries: 
but does the UK risk being the jun-
ior partner?

Pasquale Scaramozzino is 
Professor of Economics at 
the School of Finance and 
Management, SOAS, University of 
London 
www.cefims.ac.uk

by Pasquale  
Scaramozzino

Brexit: what future for 
trade with India?

India PM Narendra Modi

Click/tap for more info
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Do you want to access a selection of business co-operation offers 
made by European companies wishing to work with UK firms? Every 
month Enterprise Europe Network publishes a Business Opportunities 
in Europe Bulletin, which contains the latest co-operation offers 
from companies across the EU and beyond. To find out more about 
this issue’s listed overseas business opportunities or to subscribe to 
the bulletin contact Enterprise Europe Network London at europe@
londonchamber.co.uk or 020 7248 1992.  

France
Textile designer of 
exclusive fashion 
clothes and accessories made 
from upcycled materials is 
looking for distributors or agents. 
The company offers a range of 
unique clothes and accessories 
made of upcycled materials. The 
materials used mainly include 
handmade tapestry, canvas and 
embroidery. The product range 
includes sweatshirts for men 
and women, handbags, pouches, 
purses, cushions, lamps and 
vases. 
BOFR20160712002

Turkey
A company specializing 
in raw materials, 
auxiliary materials, spare parts 
and other equipment used 
in the production of ceramic 
tiles and walls is looking for 
manufacturers of such products. 
The company is looking for 
European manufacturers that are 
experienced in the production of 
the mentioned materials under a 
distribution agreement.
BRTR20160812001

Denmark
A Danish designer 
creates various design 
items, varying from kitchenware 
to small furniture and is now 
looking for a partner who 
can produce high quality cast 
stoneware bowls, cups and 
plates with reactive glaze under 
a manufacturing agreement. 
Their tableware collection 
includes various sizes of casted 
and pressed stoneware bowls, 
cups and plates covered with 
different shades of reactive glaze 
to ensure an individual look on 
each item, yet still maintaining a 
uniform overall appearance. 
BRDK20161020001

Poland
Manufacturer and 
distributor of packaging 
for food, pharmaceutical 
products and cosmetic products 
is willing to establish cooperation 
with manufacturers of new 
innovative packaging solutions 
under a distribution, commercial 
or license agreement. The 
aim of the cooperation is to 
establish medium or long-
term cooperation with foreign 
partners who wish to introduce 
their products into new markets. 
BRPL20161108002

Montenegro 
Distributor of art 
material, such as frames, brushes, 
varnishes, canvasses, paints 
and other products is offering 
distribution services. The 
company has already established 
cooperation with manufacturers 
of such products from France, 
Italy, Turkey and Serbia, and 
is looking for new partners. 
The company is interested in 
potential cooperation with new 
EU partners specialized in the 
manufacturing of such products. 
They are willing to promote 
and sell these products in 
Montenegro, as distributors.
BRME20160616001

Spain
Producer of high 
quality hair products 
is looking for distributors in the 
UK, France, Germany and Russia. 
The Spanish company, based 
in Barcelona, produces hair 
products made of concentrated 
pure keratin, particles of ginseng 
and perfume. The formula 
stimulates, revitalizes and 
treats hair and, simultaneously, 
reinforces its natural defences. 
Already present in EU countries, 
as well as other worldwide 

locations, the company is 
interested in expanding its 
growth by finding distributors 
specialised in selling to luxury 
professional beauty, hair and 
spa salons in the UK, France, 
Germany and Russia, in order to 
establish a long term relationship 
agreement.
BOES20160429001

Russia
Distributor of car 
parts and accessories 
seeks manufacturers of tires, 
car wheels and accumulators 
under a distribution services 
agreement. The company has a 
large client network in Russia 
and already represents many 
European manufactures. The 
company wishes to expand 
their range of products being 
sold and therefore is looking 
for partners that aspire to enter 
Russian market. The company 
is interested in partners 
(manufacturers of oils, tyres, car 
wheels, accumulators and other 
parts already engaged in cross-
border cooperation) in order 
to form a distribution services 
agreement. 
BRRU20160816003

Italy
Italian distributor of 
food and beverages 
seeks producers wishing to 
enter the Italian market. An 
Italian company specialised in 
trading food, gourmet products, 
alcoholic and soft drinks is 
looking to expand its portfolio 
by acting as distributor/agent 
for foreign manufacturers. 
The company runs its business 
through the large-scale organised 
distribution and retail networks 
in Central and South Italy. 
The company has an excellent 
knowledge and coverage of 
the market, is extensively 
experienced in foreign trade 
operations and operates in a 
professional and reliable way.
BRIT20160822001

Czech Republic
A traditional Czech 
manufacturer and 
exporter of high-quality custom 
made micro/mini breweries is 
looking for a European supplier 

of stainless elliptical/rounded/
conical vessel bottoms that 
are used as vessels endings in 
brewery.
BRCZ20161101001

Belgium
Manufacturer of woof 
joinery machines 
is looking for resellers. This 
Belgian company is looking for 
resellers for its machinery that 
creates efficient and accurate 
wood joints by using a variety of 
templates in combination with a 
classic router. Users can create 
their own custom made designs. 
The multiple size indications and 
tilting work table allow users to 
take control of compound angles 
up to 90°. Accurate wood joints 
can be made with ease. The 
company would like to expand 
its market in Western Europe. 
Therefore, they are looking for 
partners to join their network of 
experienced resellers.
BOBE20160624002

Netherlands
This Dutch producer 
has a well-established 
market position in the 
Netherlands and produces 
customer- specific nutrition bars 
for brand owners or private label. 
They are looking for large scale 
retailers willing to represent 
their nutrition bars in specialized 
shops and sports clubs. They 
are open to negotiate different 
kinds of commercial agency 
agreements.  The Dutch SME 
is internationally active and is 
a leading producer of nutrition 
bars. The company started in 
1976 as a producer of sausage 
rolls and other puff pastry 
products and since 2003 they 
are specialized in creating and 
producing bars, tailor made for 
the costumer. 
BONL20161101002

               Overseas business opportunities
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www.mrsl.co.uk

Kemp House | 152 – 160 City Road | London | EC1V 2NX

Call us today on 0203 092 4119 or email 
London@mrsl.co.uk

Outsourcing 
our H&S 
responsibilities … 
now there’s a 
thought.

� Practical Health & Safety Advice
� Support to Meet Legal Obligations
� A Dedicated Competent Advisor
� Safety Policy & Safety Audits
� Safety Management Systems
� Risk Assessments & Safe Systems of Work

Flexible solutions from qualified specialists

Peace of mind – cost saving – compliance guaranteed

21937-1-17LBM MRS Training.indd   1 16/11/2016   11:45

ADVERTORIAL

Practical H&S advice 
and support
MRS Training & Rescue, the new 
name for Mines Rescue Service, 
are fully accredited health and 
safety experts, with over 100 
years of experience. 

We can provide a dedicated 
advisor who can act as your 
competent person for health and 
safety. We can tell you what you 
need to do to meet your health and 
safety responsibilities and how you 
can do it, giving you peace of mind.  

We can help you:
• PLAN – Determine your H & 

S policies and procedures and 
the arrangements to deliver 
them

• DO – Organise risk 
assessments and implement 
control measures / safe 
systems of work. Provide 
effective information, 
instruction, training & 
supervision

• CHECK – assess your level of 
compliance by safety audits, 

workplace observations / 
inspections

• ACT – Review your safety 
performance for effectiveness 
in managing risk and 
protecting your people and 
your business (i.e. make sure 
the plan is working)  

We can build and develop your 
health and safety management 
system, keeping documents 
functional and concise, with the 
emphasis on their effectiveness 
rather than sheer volume of 
paperwork.
• Competent, practical, jargon free 

advice
• Tailored specific to you and 

not just a generic ‘package’ of 
information

• Continuing support to keep you 
up to date with changes to legal 
requirements, guidance and best 
practice

i  Call us today on 0203 092 4119 
or email london@mrsl.co.uk

Travelling business class
Do you or your colleagues trav-

el on business? And do you 
book the trips yourself or are 

they organised by an office admin, 
HR manager or external travel agent 
or travel management company? 
However you answered that question, 
a visit to the Business Travel Show will 
help your company book those trips 
smarter, saving you time and money. 

The Business Travel Show is Eu-
rope’s leading corporate travel event 
in Europe. It takes place in Lon-
don on 22-23 February 2017 and 
is a must-attend for whoever books 
your company travel. 

Source smarter 
More than 260 companies exhibit 

at the Business Travel Show – every-
one from global airlines to innova-
tive interrupters. Being able to visit 
so many different suppliers under 
one roof at one time means it is eas-
ier for visitors to find the best deal. 

Exhibitors include Addison Lee, 
booking.com, easyJet, Enterprise 
Rent-a-Car, Egencia, Hilton World-
wide, InterContinental Hotels 

Group, Mastercard, Melia Hotels, 
Premier Inn, Sabre, Star Alliance, 
Trainline Business, Uber, United, 
Virgin Atlantic and Virgin Trains. 

Sharpen your skills
The Business Travel Show also 

hosts a two-day conference and the 
programme features ten sessions 
specifically for travel bookers. They 
are called the Fundamentals and 
they give bookers a better insight 
into issues like traveller safety, us-
ing traveller data to cut costs, how 
to write a travel policy and what to 
look for if you’d like to work with a 

travel management company – vital 
skills for booking travel better.  

Build new bonds  
More than 7,500 business travel 

professionals attend the show each 
year, providing visitors with an 
unrivalled chance to network, to 
share supplier tips with their peers, 
to benchmark buying activity and 
build new relationships. 

LCCI will be hosting a stand – 
B1060 - at the show. Register for a 
free visitor pass at 
www.businesstravelshow.com. 

Click/tap for more info

http://www.mrsl.co.uk
mailto:london@mrsl.co.uk
http://www.businesstravelshow.com


How will the High 
Court ruling impact on 
Brexit?
On 3 November 2016, the High 
Court ruled that the Prime Minister 
could not trigger Article 50 of the 
Lisbon Treaty (the process which 
sets in motion the UK’s withdrawal 
from the European Union over a 
two-year period) without recourse to 
Parliament.. The government has ap-
pealed to the Supreme Court to seek 
to overturn the decision. At time of 
writing, a verdict is expected on 7 
December 2016 although this could 
be delayed. Despite the landmark 
constitutional ruling, the Prime Min-
ister says she remains determined to 
invoke Article 50 in March 2017.

Brexit: High Court ruling on 
Article 50 explained
n www.cam.ac.uk/research/news/
brexit-high-court-ruling-on-article-
50-explained
Professor Kenneth Armstrong 
from the Centre for European 
Legal Studies explains the High 
Court ruling.

Reality check: Could High 
Court ruling on Article 50 
scupper Brexit?
n www.bbc.co.uk/news/uk-
politics-37860618
BBC reality check article arguing 
that the process of obtaining 
Parliamentary approval to move 
Article 50 may delay or compli-
cate the process but it is unlikely 
that Parliament could ignore the 
outcome of the referendum.

What does the High Court’s 
Article 50 ruling mean for 
Brexit?
n fullfact.org/europe/what-does-
high-courts-article-50-ruling-mean-
brexit/
Concludes how the government 
cannot leave the EU without Par-
liament passing a law, not that the 
judges have blocked Brexit.

Taking back control
n www.economist.com/news/
britain/21709589-high-court-rules-

parliament-must-vote-trigger-brexit-
process-taking-back-control
Economist article suggesting that 
the High Court ruling will make a 
‘soft’ Brexit more likely.

Brexit: Theresa May creates 
‘bombproof’ Article 50 bill  
to prevent MPs from holding 
it up
n www.independent.co.uk/news/
uk/politics/brexit-article-50-
vote-bill-three-lines-theresa-
may-parliament-trigger-eu-
exit-a7418696.html
The government believes the leg-
islation could be put through the 
Commons in two weeks.

Government already drafting 
Brexit Article 50 bill
n news.sky.com/story/govt-al-
ready-drafting-brexit-trigger-bill-
10648882?utm_source=Brexit-
Central+Mailing+List&utm_cam-
paign=cbad84af13-Mailchimp+ 
bulletin&utm_medium=e-
mail&utm_term=0_23a30e67d9-c
bad84af13-1382691
The government is already 
preparing the first draft of a bill 
to move Article 50 so the Prime 
Minister can hit her 31 March 
deadline for officially triggering 
Brexit.

Was Theresa May’s 
visit to India a 
precursor to a post-
Brexit free trade 
agreement?
To what extent was Theresa May’s 
recent visit to India, a coun-
try with 7.1 per cent year-on-
year growth in gross domestic 
product in the second quarter of 
2016, as well as shared historic 
and linguistic ties, a precursor 
to new free trade agreements 
for the UK outside the EU? 

British PM Theresa May heads 
to India with eye on post-
Brexit ties
n economictimes.indiatimes.
com/news/politics-and-nation/
british-pm-theresa-may-heads-to-

india-with-eye-on-post-brexit-ties/
articleshow/55260434.cms
The Prime Minister wants to send 
a message that the UK is ready for 
post-Brexit bilateral trade deals 
outside of the UK.

Theresa May’s visit: Britain 
looks to further bilateral trade, 
India keen on liberal visa 
policy
n www.firstpost.com/world/theresa-
mays-visit-britain-looks-to-further-
bilateral-trade-india-keen-on-
liberal-visa-policy-3090230.html
An important matter for both 
countries will be to look at the 
implications of a post-Brexit UK 
on bilateral relations.

Britain PM Theresa May’s 
India visit was underwhelming, 
say critics
n www.hindustantimes.
com/india-news/britain-pm-
theresa-may-s-india-visit-was-
underwhelming-say-critics/story-
YMwLbjtnDFNpgs0jCvnvbI.html
Overview of the Prime Minister’s 
recent visit to India from the 
sub-continent point of view.

Theresa May’s visit has moved 
India-UK relations forward: 
Indian envoy
n www.india.com/news/world/
theresa-mays-visit-has-moved-
india-uk-relations-forward-indian-
envoy-1640952/
Theresa May’s first visit to India 
as Prime Minister has sent a clear 
signal to the world about the close 
ties shared by the two countries, 
according to the acting high com-
missioner of India to the UK.

Theresa May’s empty-handed 
return from India; critics say 
visit was ‘pointless’
n www.financialexpress.com/world-
news/theresa-mays-empty-handed-
return-from-india-critics-say-visit-
was-pointless/445297/
While the prime minister was 
pleased with her visit to India 
and its outcome, critics took a far 
more negative view.

What is the impact of 
the US Presidential 
Election result on 
Brexit?

The US Presidential Election 
2016 result meant that pro-Brexit 
Donald Trump will be the next 
occupant of the White House. 
Trump has described his victory 
as “Brexit plus plus plus”  but what  
impact do commentators think it 
will have on US-UK relations?

What Donald Trump’s victory 
means for post-Brexit Britain?
n www.independent.co.uk/voices/
donald-trump-president-wins-us-
election-2016-brexit-britain-what-it-
means-for-uk-a7395146.html
While the impact of Donald 
Trump’s victory on a post-Brexit 
UK is hard to determine, Trump’s 
advisers have let it be known that 
Britain would not be last in line for 
a trade deal with the United States.

Brexit Briefing: what Trump’s 
victory means for Britain
n www.ft.com/content/1632b2c6-
a673-11e6-8b69-02899e8bd9d1
The results of the US Presidential 
Election should prompt some seri-
ous thought about the UK’s place 
in the world.

Donald Trump’s win will make 
Brexit more painful
n www.economist.com/blogs/
bagehot/2016/11/mr-brexit-and-
britain
Argues that the risks of a Trump 
presidency—protectionism, 
geopolitical turmoil, American 
isolationism—will be counter to 
British interests.

So what does Donald Trump 
mean for Brexit?
n news.sky.com/story/so-what-
does-donald-trump-mean-for-
brexit-10650871
The UK was warned Brexit would 
leave it at the back of the queue for 
US trade deals but Trump’s victory 
means we might have jumped to 
the front.

LBM readers are invited to 
submit their own questions 
for responses in future 
issues to Alexa Michael, 
LCCI’s business information 
executive: amichael@
londonchamber.co.uk

Photo by Gage Skidm
ore
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Mayor Sadiq Khan and dep-
uty mayor for business Ra-
jesh Agrawal led a London 

trade mission of London’s fastest 
growing technology scale-ups in 
October as part of the Mayor’s In-
ternational Business Programme 
supported by LCCI. The aim of the 
visit to was to secure extra invest-
ment and explore opportunities to 
expand and export to the US mar-
ket – as well as send out the message 
that London remained open for 
business in the post-EU referendum 
environment.

New York
In New York Mayor Khan was 

able to announce that London 
ranked as Europe’s leading destina-
tion for technology and financial 
services, and was the best city in 
which to build a European opera-
tion according to a post-Brexit sur-
vey of over two hundred senior US 
tech executives. 

The findings of the poll com-
missioned by London & Partners, 
the Mayor of London’s promotion-
al company, reveals that more of 
the  tech execs surveyed rank Lon-

don as Europe’s leading tech hub 
ahead of other cities such as Berlin, 
Paris and Dublin. Fifty seven per 
cent also view London as Europe’s 
leading financial services centre 
ahead of Frankfurt, Zurich and Am-
sterdam.

To coincide with the Mayor’s vis-
it, WeWork announced it will be 
opening two additional spaces in 
London: London Fields in Hackney 
and a new flagship location, Al-
dwych House, near Covent Garden. 
WeWork is already one of the larg-
est New York-based companies to 
invest in London with ten locations 
across London and over 10,000 
members.

During the visit Mayor Khan 
also joined a delegation of Lon-
don-based female entrepreneurs at 
the New York Stock Exchange where 
he rang the closing bell and further 
highlighted the opportunities for 
trade and investment between Lon-
don and the United States.

London is the leading global city 
for foreign direct investment from 
the United States, with US business-
es investing $30.9 billion and cre-
ating 70,100 jobs for the London’s 
economy between 2005 and 2015. 
London is also the leading destina-
tion city for foreign direct invest-
ment from New York City in the last 
10 years.

Chicago
The Mayor was also able to an-

nounce that London was the lead-
ing, global city for Chicago-based 
companies looking to establish 
an operation outside the United 
States when he met the city’s May-
or Rahm Emanuel.

In the last ten years more Chica-
go-based companies have chosen 
to setup in London than any other 
global city including Tokyo and Sin-
gapore, and significantly more than 
the nearest European cities of Am-
sterdam and Paris.  

To coincide with the Mayor’s vis-
it, Chicago-based brokerage firm 
TJM Holdings announced that it 
will open its first European office 
in London. Meanwhile, the world’s 
largest options exchange, Chicago 
Board Options Exchange, recently 
announced its first international 
business development office in Lon-
don in June this year.  

London’s status as a leading glob-
al financial services centre has also 
attracted a large number of Chica-
go’s businesses, with financial ser-
vices representing the top sector for 
foreign direct investment from Chi-
cago into London.

www.londonandpartners.com

Stateside

Click/tap for more info
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Calm and rational 
consideration needed

Adam Marshall, 
director general 
of the British 
Chambers of 

Commerce, reflects on Brexit 

No one, least of all myself, can 
yet predict either the politi-
cal endgame or the ultimate 

economic impacts of the transition 
that lies ahead.

Most of the pronouncements we 
have seen and heard so far are little 
more than political warning shots, 
with the heavy artillery and the pre-
cision weapons held in reserve for 
later. They may make waves in the 
British and international press, but 
until Article 50 is triggered by the 

end of March 2017, and the exit pro-
cess is well underway, many of these 
positions are just speculative.

There are a number of areas that 
are of prime importance to business.

Trade
There is universal agreement 

across government that Britain’s fu-
ture is as ‘a trading nation’. Yet that 
is where the consensus ends. Many 
Brexiteers want a full exit from the 
EU customs union, eschew access 
to the single market, and favour the 
conclusion of free trade agreements 
with our traditional allies and the 
Commonwealth. Others speak more 
cautiously about maintaining single 
market access, particularly in sen-
sitive sectors like financial services, 
and prioritising an in-depth agree-

ment with the EU over free trade 
agreements elsewhere. 

There are a number of nations 
who will want to do a trade deal 
with the UK in future - although 
most are careful to say that this can 
only take place after we leave the EU. 
Even where there’s a will, there is 
caution - which will likely keep talks 
informal for now.

What’s most interesting is that, in 
this era of protectionism and con-
flicting interests, many also express 
a private belief that doing a trade 
deal with the UK will be easier than 
doing a deal with the EU, as one 
country is easier to reach agreement 
with than 27. 

So there are some who believe 

that there is a real opportunity to 
increase the flows of two-way trade 
between the UK and a range of other 
countries, something that we must 
continue to explore. Our growing 
network of British chambers and 
business groups in markets around 
the world will be key partners in 
helping to seek out intelligence and 
opportunities in this regard.

Labour market
Of all the Brexit-related subjects 

we’re dealing with, this is the most 
pressing one for many of the UK 
and multinational firms we speak to, 
and possibly the most frustrating for 
me. We continue to call for guaran-
tees for existing EU workers in the 
UK. It’s the right thing to do for our 
businesses, for the economy and for 

the individuals concerned.
Ministers, even those sympa-

thetic to our arguments, demur. 
They insist on their responsibility to 
British citizens living elsewhere in 
the EU, and that formal guarantees 
can only be made when both issues 
are resolved. The issue with this 
‘bargaining chip’ approach when it 
comes to existing EU workers is that 
businesses are left with unaccept-
able levels of uncertainty about their 
workforce planning. 

My present worry is a short-term 
crackdown on non-EU skilled work-
ers and students – so that ministers 
can say they are making progress on 
migration. We will have to fight this 
as a business community, to pro-

tect both the interests of our firms 
and the universities and colleges 
that serve as anchors for many lo-
cal economies and as links to many 
markets around the world.

Regulation
Good news here. Regulatory sta-

bility, at least in the short-to-medi-
um term, looks to be the order of 
the day. Businesses around the UK, 
and those they trade with around 
the world, cite potential regulatory 
instability during the Brexit tran-
sition as a key concern. Ministers 
have, to date, sensibly spoken of 
maintaining regulatory equiva-
lence for a period of time, including 
bringing forward a Great Repeal 
Bill, to transpose all existing EU law 
into the UK statute books before we 

leave the European Union.
The early talk is of making regu-

latory change as painless as possible 
– a good aspiration when compared 
to the long history of burdensome, 
resource-sapping regulatory change 
that businesses have often faced.

EU funding
Here, the Chamber Network has 

already had a significant – if incom-
plete – win. Following our protests 
about the impact of the potential 
withdrawal of EU funding for key 
local growth projects, research 
collaborations and infrastructure 
schemes, Chancellor Philip Ham-
mond responded with a swift Treas-
ury guarantee for all projects signed 
off by Autumn 2016. This will keep 
many local projects, as well as 
match-funded schemes for trade 
with other countries, going until 
the end of the current parliament 
in 2020. 

Taxation and Customs
Indirect taxes, such as VAT, and 

questions of origin, are important 
concerns for UK companies doing 
business across Europe – and be-
yond – during the Brexit transition.

While the UK itself is very like-
ly to adopt much of the EU Union 
Customs Code as a point of de-
parture, there will be opportuni-
ties to sharpen and improve some 
elements of this in the interests of 
our importing and exporting firms. 
While it is still early days, chambers 
plan to engage at both political and 
technical levels to achieve a good 
outcome for businesses.

The Prime Minister and her team 
have a real chance to craft a bespoke 
set of arrangements that are both 
advantageous to UK firms and ac-
ceptable to our trading partners in 
the EU and beyond.

The diverse businesses in the 
Chamber network are – rightly – fo-
cused on the impact of our transition 
on their own business models and 
prospects. They expect government 
and the Bank of England to deliver 
stability of markets, further clarity 
on the timetable for transition, and 
firm action on those matters that are 
entirely within Westminster’s gift. 
Calm, rational consideration is the 
order of the day.

“Indirect taxes, 
such as VAT, and 
questions of origin, 
are important 
concerns for UK 
companies doing 
business across 
Europe – and 
beyond – during 
the Brexit 
transition.”
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SEVEN BEDFORD ROW

Save time & 
money by getting 
legal advice direct 
from a barrister

Catherine Rayner and Gregory Burke are employment law 
experts. 7BR barristers host breakfast debates and evening 
seminars covering topical cases and common issues faced 
in Employment law throughout the year.

7BR is a leading barrister’s Chambers with a 
specialist team of employment law experts 
available for direct instruction by both individuals 
and businesses seeking support in legal matters.

The recent case of Alsam v 
Uber held that two drivers who 
provide services to the taxi 
company are ‘workers’ within 
the meaning of the Employment 
Rights Act 1996.

Why does that matter? Because 
the rights of thousands of people 
to receive a minimum wage, to 
have paid holidays and be eligible 
for benefits such as maternity 
and paternity leave and pay and 
a workplace pension, and to be 
protected from discrimination 
and whistleblowing detriments 
all depend upon whether they 
too are considered workers.

It matters for businesses whose 
model depends on a workforce 
which is both available and 
wholly flexible to the needs of 
a business. This so-called  “Gig 
economy” depends on the 
availability of people willing to 
work, but not being paid until 
they take or are allocated an 
assignment. 

The Employment Tribunal (ET) 
decision was that the Uber 
drivers were workers while they 
were waiting to work and not just 
when they were in fact driving a 
passenger. 

The ET came to that decision 
despite the contract Uber had 

with the drivers. The contract 
was specifically designed to 
ensure the status of that driver 
was a self-employed person 
providing a service, and not a 
subordinate worker working for 
the company.

But the question of who decides 
whether a person is a worker or 
not is answered by the Tribunal 
examining the reality of the 
business relationship. The label 
which the parties put on the 
relationship is not necessarily a 
true indicator of the reality. 

This is not new law or even a 
new approach to the law: if a 
person looks like a worker acts 
like a worker and is treated like a 
worker, then the likelihood is that 
they are a worker. 

Whether the contract is with 
Uber or ASOS, Deliveroo or a fast 
food provider or a care service, 
the bottom line is that the 
contract must reflect the actual 
working relationship.  It may be 
possible to change a contract 
to facilitate a non-worker 
contract, but for these types of 
businesses a significant adaption 
to the business model would be 
needed. Unless this judgment is 
overturned on appeal, we can 
expect many more workers to 
file claims at the ET.

For more information or to sign 
up to receive notification on 
upcoming events please email 
dwilliams@7br.co.uk

LCCI’s Asian Business Associa-
tion winter reception was held 
at the Cinnamon Kitchen in De-

vonshire Square, a less formal venue 
than its sister restaurant, the fabled 
Cinnamon Club, and perfect for an 
informal evening of networking.

LCCI deputy chairman Subhash 
Thakrar, welcomed guests and re-
minded them of the ABA’s prov-
enance, set up over 20 years ago 
by himself and the late and much-
missed Lord Gulam Noon.

The ABA, and the Indian business 
community, especially has made a 
huge contribution to the London 
economy and trade relations with 
the Indian sub-continent should 
become even more important in the 
wake of Brexit.

Contribution
Thakrar pointed out that the 

success of the ABA group would 
be impossible without the partic-
ipation, contribution and leader-
ship of its members, its committee 
members and its chairman Vijay 
Goel. 

Goel has presided over a bur-
geoning ABA and, speaking next, 
spoke of the group’s activities and 
events over recent months includ-
ing a cricket reception at the Kia 
Oval and a House of Lords re-
ception at which Rajesh Agrawal, 
former ABA committee member 
– and now deputy mayor for busi-
ness under Sadiq Khan – was the 
keynote speaker.

Cinnamon pearls

Mitul Patel is the founder and managing director 
of face2face creative merchandise, a multi-award 
winning promotional merchandise company. Initially 
funded by the Princes Trust he now boasts over 
15 years’ experience in the events, marketing and 
branding sector working with a multitude of large 

multinational companies like ArcelorMittal, Ted Baker, Starbucks, 
Day Lewis etc.  Patel is a young, vibrant and driven individual who 
enjoys the challenges of business and is also a keen golfer.
www.face2face.online-catalogue.net

Who’s who on the ABA  
committee – Mitul Patel

Subhash Thakrar (left) with ABA chairman Vijay Goel

Click/tap for more info

http://www.7br.co.uk
mailto:dwilliams@7br.co.uk
http://www.face2face.online-catalogue.net
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01/12/16 Time 09.30-11.00  LOCAL MEMBERS AND NON MEMBERS

Maximise Your Membership
Venue: Jurys Inn, Wellesley Road, Croydon CR0 9XY
Nearest station: East Croydon
Local Member, Member’s Guest and Non-member: 
Complimentary
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran@londonchamber.co.uk

01/12/16 Time 18.00-20.00 ALL MEMBERS AND NON-MEMBERS

Annual Winter Reception
Venue: Fortnum & Mason, 18 Piccadilly, London W1A 1ER
Nearest station: Green Park
Sponsored by: RiskEye 
Patron Member and Premier Plus Member: £99.60
Local Member: £123.60
Non-member: £159.60
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk 

06/12/16 Time 12.00-14.00 PATRON AND PREMIER PLUS MEMBERS

FULLY BOOKED
Changing Places Lunchtime Networking
Venue: Connections at Trafalgar Square, 8 Northumberland 
Avenue, London WC2N 5BY
Nearest station: Charing Cross
Sponsored by: RiskEye
Patron Member, Premier Plus Member and Member’s Guest: 
Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

07/12/16 Time 12.30-14.30 ALL MEMBERS

Time To Talk Business
Venue: HSBC, 8 Canada Square, 
London E14 5HQ
Nearest station: Canary Wharf (Underground and DLR)
Patron Member, Premier Plus Member, Local Member and 
Member’s Guest: Complimentary
Contact: Samantha Shepherd Tel: 020 7203 1965
Email: sshepherd@londonchamber.co.uk

07/12/16 Time 18.00-20.00  ALL MEMBERS AND NON-MEMBERS

Festive Networking Cocktail Evening
Venue: Ealing Park Tavern, 222 South Ealing Road, 
Ealing, London W5 4RL
Nearest station: South Ealing
Patron Member, Premier Plus Member, Local Member, 
Member’s Guest and Non-member: £22.00
Contact: Donna Subero Tel: 020 7556 2394
Email: dsubero@londonchamber.co.uk

January 2017

04/01/17 Time 08.15-09.30 ALL MEMBERS AND NON-MEMBERS

Capital 500 Quarterly Economic Survey Presentation – 
Quarter 4 2016
Venue: Capita Property and Infrastructure, 6th Floor, 65 Gresham 
Street, London EC2V 7NQ
Nearest station: St Paul’s
Patron Member, Premier Plus Member, Local Member and Non-
member: Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

11/01/17 Time 08.00-09.30 PATRON AND PREMIER PLUS MEMBERS

Cereal Networking
Venue: Pitcher and Piano, 28/31 Cornhill, London EC3V 3ND
Nearest station: Bank
Sponsored by: Travelers
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

11/01/17 Time 12.00-14.00  ALL MEMBERS 

Connect 4 Lunch
Venue: Novotel London West, 1, Shortlands, 
London W6 8DR
Nearest station: Hammersmith
Premier Plus, Local Member and Member’s 
Guest: Complimentary
Contact: Donna Subero Tel: 020 7556 2394
Email: dsubero@londonchamber.co.uk

12/01/17 Time 12.30-14.30 ALL MEMBERS 

Time To Talk Business
Venue: Holiday Inn London – 
Stratford City, 10B Chestnut Plaza, 
Westfield Stratford City, London 
E20 1GL
Nearest station: Stratford
Patron Member, Premier Plus Member, Local Member and 
Member’s Guest: Complimentary
Contact: Samantha Shepherd Tel: 020 7203 1965
Email: sshepherd@londonchamber.co.uk

17/01/17 Time 18.00-20.00 PATRON AND PREMIER PLUS MEMBERS

New Year Networking
Venue: ICEBAR London, 31-33 Heddon Street, London W1B 4BN
Nearest stations: Piccadilly Circus and Oxford Circus
Patron and Premier Plus Member: £55.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk
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*Members are welcome to bring a non-member guest to a Changing Places/Cereal 
Networking event.  Please note that non-member guests are only able to attend 
one Changing Places/Cereal Networking event per year.  If they wish to attend 
more than this they will need to join the London Chamber of Commerce.

How to book your place(s) at a London Chamber of Commerce event
Visit londonchamber.co.uk/events to book your place/s on any of the 
above events following the instructions below.
• For ticket fee events use our online booking facility or download and 

complete a booking form and fax or post it to us with your payment.  
All prices are inclusive of VAT

• For free events book by following the instructions under each event’s 
entry on our online events diary

mailto:lsaran@londonchamber.co.uk
mailto:events@londonchamber.co.uk
mailto:events@londonchamber.co.uk
mailto:sshepherd@londonchamber.co.uk
mailto:dsubero@londonchamber.co.uk
mailto:events@londonchamber.co.uk
mailto:events@londonchamber.co.uk
mailto:dsubero@londonchamber.co.uk
mailto:sshepherd@londonchamber.co.uk
mailto:events@londonchamber.co.uk


18/01/17 Time 18.00-20.00  ALL MEMBERS

New Year Networking at Ponte Nuovo
Venue: Ponte Nuovo, 86-88 High Street, Croydon 
CR0 1NA
Nearest station: East Croydon
Patron Member, Premier Plus Member, Local 
Member and Member’s Guest: £17.00 
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran@londonchamber.co.uk

25/01/17 Time 09.30-11.00  LOCAL MEMBERS AND NON MEMBERS

Maximise Your Membership
Venue: London Marriott Hotel West 
India Quay, 22 Hertsmere Road, 
Canary Wharf, London E14 4ED
Nearest station: West India Quay DLR
Local Member, Member’s Guest and Non-member: Complimentary
Contact: Samantha Shepherd Tel: 020 7203 1965
Email: sshepherd@londonchamber.co.uk

26/01/17 Time 12.00-14.00  ALL MEMBERS

The Grapevine Network 
Venue: Croydon College, College Road, Croydon 
CR9 1DX
Nearest station: East Croydon
Sponsored by: AS Securities Ltd 
Patron Member, Premier Plus Member, 
Local Member and Member’s Guest: 
Complimentary
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran@londonchamber.co.uk

26/01/17 Time 18.00-20.00 ALL MEMBERS

Changing Places Evening Networking
Venue: Imparando, 56 Commercial Road, Aldgate East, London E1 1LP
Nearest station: Aldgate East
Sponsored by: Travelers
Patron Member, Premier Plus Member, 
Local Member and Member’s Guest: Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

February 2017

01/02/17 Time 12.30-14.30 ALL MEMBERS 

Time To Talk Business
Venue: Rich Mix, 35-47 Bethnal 
Green Road, London E1 6LA
Nearest station: Shoreditch High 
Street 
Patron Member, Premier Plus Member, Local Member and 
Member’s Guest: Complimentary
Contact: Samantha Shepherd Tel: 020 7203 1965
Email: sshepherd@londonchamber.co.uk

02/02/17 Time 09.30-11.00  LOCAL MEMBERS AND NON-MEMBERS

Maximise Your Membership
Venue: Jurys Inn, Wellesley Road, Croydon CR0 9XY
Nearest station: East Croydon
Local Member, Member’s Guest and Non-member: 
Complimentary
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran@londonchamber.co.uk

09/02/17 Time 09.30-12.00  MEMBERS AND NON-MEMBERS

Workshop: How to Create a One Page Business 
Plan to Elevate your Business in 2017
Venue: AMP House, 6th Floor Meeting Room, 
Dingwall Road, Croydon CR0 2LX
Nearest station: East Croydon
Patron Member, Premier Plus Member, Local 
Member, Member’s Guest and Non-member: £15.00 
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran@londonchamber.co.uk

22/02/17 Time 09.00-11.00 MEMBERS AND NON-MEMBERS

Perfect your Elevator Pitch
Venue: Coventry University London 
Campus, University House, 109-117 
Middlesex Street, London E1 7JT
Nearest station: Liverpool Street 
Patron Member, Premier Plus Member, Local Member and 
Member’s Guest: £15.00 
Non-Member: £39.00 
Contact: Samantha Shepherd Tel: 020 7203 1965
Email: sshepherd@londonchamber.co.uk

23/02/17 Time 18.00-20.00 PATRON AND PREMIER PLUS MEMBERS

By Invitation Only
Venue: Bluebird Chelsea, 350 Kings Road, London SW3 5UU
Nearest stations: Sloane Square and 
South Kensington
Sponsored by: Travelers
Patron Members and Premier Plus Members paying the 13+ 
employee subscription rate – Complimentary
You are welcome to bring a guest or colleague with you (if you 
are bringing a guest, they must be from a company with 13+ 
employees). Space is limited and places will be allocated on a first-
come first-served basis, a maximum of two places per company 
applies. Telephone bookings will not be accepted 
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*Members are welcome to bring a non-member guest to a Changing Places/Cereal 
Networking event.  Please note that non-member guests are only able to attend 
one Changing Places/Cereal Networking event per year.  If they wish to attend 
more than this they will need to join the London Chamber of Commerce.

How to book your place(s) at a London Chamber of Commerce event
Visit londonchamber.co.uk/events to book your place/s on any of the 
above events following the instructions below.
• For ticket fee events use our online booking facility or download and 

complete a booking form and fax or post it to us with your payment.  
All prices are inclusive of VAT

• For free events book by following the instructions under each event’s 
entry on our online events diary
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Olympic success in business

TeamGB’s success at the Rio 
Olympics was stunning, 
transcending the already su-

perb results in London 2012.
During interviews, coaches 

acknowledged National Lottery 
funding as one of the keys to un-
locking the UK’s potential across 
Olympic sports but money is not 
the only factor in creating success. 
In fact, it’s what the money is in-
vested in that produces the results.

Marginal gains
Take cycling for example where 

the ‘one per cent approach’ was in-
troduced by performance director 
Sir Dave Brailsford, in 2003. The 
whole sport, each type of race, has 
been broken down into elements 
and then each one analysed for 
ways to achieve a one per cent im-
provement. This is known as the 
aggregation of marginal gains.

This strategy predates the 2012 
Olympics, so if proof was needed 
that incremental improvements 
across all aspects of a sport con-
tinue to yield results year after year 
– look at Rio and the pipeline of 
athletes on the brink of top success 
ready for the future.

Businesses often reach a state of 
comfort where things are running 
well and smoothly and the old ques-
tion of: If it ain’t broke why fix it? 
comes up. However, change does not 
mean breaking what is working well. 
Brailsford has said: “Forget about 
perfection; focus on progression, 
and compound the improvement.”

The Olympic motto is: Citius, 
Altius, Fortius. Faster, Higher, 
Stronger. The implication is that 
there can be no victory without 
improvement.

Techniques
Improvement means change 

and in a well-run business change 
means changing processes which 
can be improved. It implies a deep 
understanding of why things work 

well, achieved through an analytical 
approach known as the Plan-Do-
Check-Act cycle. It’s built into every 
high-performing company. They 
use techniques to evaluate cyclical 
performance of repeated tasks. It is 
also a requirement of all ISO man-
agement system standards, particu-
larly ISO 9001:2015, the underlying 
principle being for leadership (from 
the top of the organisation all the 
way down) to encourage improve-
ment. This approach will enable 
organisations to identify, create and 
exploit new opportunities, just as 
TeamGB has done.

While there should always be 
room for experimentation, allow-
ing for failure as well as success, 
the important ingredient is to have 
measurable information come out 
of the experiments. Management 
make better decisions when they 
are presented with meaningful 
information. Yes, that is another 
underlying ISO principle: Use ev-
idence to make decisions.

The effect is to improve pro-
ductivity (something that the UK 
could really do with) and reduce 
waste (a good thing for everyone). 
The result? Higher profitability. 
Happier, loyal customers. A more 
sustainable business.

The World Economic Forum 
confirms this, again based on a 
study of the Rio Olympics. They 
identify four leadership lessons:
1. Embrace the power of data (ISO 

principle: 6.  Evidence-based 
decision making – use evidence 
to make decisions) 

2. Create the right ecosystem (ISO 
principles: 3. Engagement of 
people – engage and involve 
your people. 7. Relationship 
management - manage your 
corporate relationships) 

3. Know how to pivot (ISO princi-
ple: 5. Improvement – encour-
age and support improvement) 

4. Cultivate empathy (ISO princi-
ple: 1. Customer focus – focus 
on customers and interested 
parties, seek to understand 
their requirements and then set 
out to exceed expectations) 

Challenge
The membership of the London 

Chamber is a great mix of busi-
nesses including many small ones 
for whom the challenge is to un-
derstand and exploit the gains to 
be made from repetition. It’s easi-
er to see how that would work in 
larger organisations but TeamGB 
itself is not a monolithic structure. 
Each sport requires different skills 
and capabilities. Imagine asking a 
synchronised diver to take over in 
an equestrian event. The point is 
that the PDCA cycle works even 
when applied to smaller and small-
er units – even where the output is 
that of a single individual.

So, it may be a surprise to some 
but Management Systems are not 

dry, dull things but dynamic, living 
contexts that produce enable and 
support world-beating athletes. Is 
there any reason why these lessons 
cannot inspire all types of business, 
especially the smaller ones?  After 
all, the medals are won by individ-
uals, not systems.

In all sports and businesses, there 
is the potential for subverting the 
system. Athletes must be checked 
for the use of banned substances 
so that there is a level playing field. 
For businesses, society imposes 
similar constraints in the form of 
laws and regulations. While we 
can all quibble about the red tape 
of bureaucracy, most are there for 
everyone’s good. So it follows that a 
well-run business must understand 
and respond to the full context in 
which it works, including accepted 
codes of practice, technical specifi-
cations and regulations. That way, 
a self-regulating organisation can 
assure its management and staff it is 
not in breach.

Someone one asked me how fast 
it was safe to go in my car. I looked 
at the speedometer and guessed 
100mph. The correct answer is “only 
that speed from which your brakes 
can stop you”.  In fact, without 
brakes, even 10mph might not be 
safe. So the way to look at regula-
tions positively is that compliance 
with them helps make the organisa-
tion more robust and safer.

Roderick Hogarth is regional 
director - London & South East, 
IMSM 
www.imsm.com 

 by Roderick Hogarth

“Take cycling ... each 
type of race, has 
been broken down 
into elements and 
then each one 
analysed for ways to 
achieve a one per 
cent improvement.”

http://www.imsm.com
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ADVERTORIAL

A new home in 
Shoreditch for digital 
agency Fat Media
THANKS TO a growing London 
client-base, and an expanding 
team, digital agency Fat Media 
have left their first London office 
behind, and moved to a larger 
premises just a stone’s throw 
from Old Street. 

Fat Media was first set up 
11 years ago in Lancaster, and 
from humble beginnings with 
4 staff in an attic room, have 
grown into a leading national web 
design, branding and marketing 
agency. They first opened a small 
Shoreditch office in 2015, but 
quickly outgrew it. The time came 
to move…but not far!

MD John French explains; 
“We needed to relocate to 
accommodate our growing 
team, and also to be able to 
better host clients when they 
come in to see us. But, we 

love having our London base 
in Shoreditch – it’s got a really 
unique vibe which perfectly 
suits the creative industry. It 
may only be a small move in 
terms of distance, but it’s a big 
achievement to be able to expand 
our London base so quickly.”

Fat Media’s client list includes 
The Original London Sightseeing 
Tour, Foresight, the Medical 
Schools Council and Chivas 
Brothers. The company is made 
up of over 120 staff, each with 
their own specialisms, meaning 
they are able to offer a large 
range of core services including 
website design, branding, graphic 
design and digital marketing.

i   www.fatmedia.co.uk   
 info@fatmedia.co.uk   
 020 3440 5198

WEBSITE DESIGN

BRANDING & STRATEGY

DIGITAL MARKETING

TECHNOLOGY & HOSTING

Fat Media is all about the people - us and you. We build successful 
long-term relationships with our clients throughout the UK. We’re digital 

marketing experts and we love every minute of it.

Get in touch, the kettle is always on.

info@fatmedia.co.uk         www.fatmedia.co.uk
London Office: 020 3440 5198

We are a national, award-winning full-service digital marketing agency.

222013-1-17 LBM Fat Media.indd   1 08/11/2016   12:10

n Changing Places Lunchtime 
Networking
The final lunchtime reception 
of the year will be hosted at 
Connections at Trafalgar Square 
on Tuesday 6 December from 
12.00pm - 2.00pm. Sponsored by 
RiskEye this complimentary event 
is open to Patron and Premier 
Plus members only.

2017 Events
n New Year Networking
Join us for a unique networking 
experience in -5 degrees at 
London’s only permanent 

ICEBAR London on Tuesday 17 
January from 6.00pm-8.00pm. 
This exclusive networking event 
will provide members with the 
opportunity to network in the bar 
which is made out of ice from the 
Torne River in Sweden and kept at 
a constant minus five degrees all 
year round.  Guests will then be 
able to warm up over drinks and 
canapés in the Wolf Bar. Open to 
Patron and Premier Plus members 
only tickets are £66.00 inclusive 
of VAT.

n Cereal Networking 
Aimed at members from a variety 
of different business sectors 
and companies, ranging from 
SMEs to the big corporates. 
The first breakfast networking 
event of 2017 will take place on 
Wednesday 11 January from 
8.00am - 9.30am at Pitcher & 
Piano, Cornhill. Sponsored by 
Travelers this complimentary 
event is exclusively open to Patron 
and Premier Plus members only.  

n Changing Places Evening 
Networking
Our bi-monthly flagship 
networking receptions are 
regularly attended by up to 100 
members from a wide range of 
industry sectors. Our next event 
will be hosted by Imparando on 
Thursday 26 January. Sponsored 
by Travelers this complimentary 
event is open to members only.

n Capital 500 Quarterly 
Economic Survey – Q4 2016 
Launch 
LCCI’s Capital 500 Quarterly 
Economic Survey – in partnership 
with leading polling agency 
ComRes – is London’s largest 
and most authoritative business 
survey, measuring business 
performance and confidence 
in the capital. Join us for a 
presentation of the findings from 
the final quarter of 2016 on 
Wednesday 4 January at Capita 
Property and Infrastructure 
which will include expert analysis 
on what the results mean for your 

company and London’s economy, 
as well as opportunities to 
network over breakfast.  Panellists 
include Tom Mludzinski, Director 
of Political Polling, ComRes, Vicky 
Pryce, Board Member, Cebr and 
Richard McCarthy, Executive 
Director, Capita Property and 
Infrastructure with discussion 
chaired by Colin Stanbridge, 
Chief Executive, LCCI. This 
complimentary event is open to 
all members.

Diary Dates
n Friday 31 March  
Prestige Spring Breakfast 
n Wednesday 5 July  
Summer Party and  
Parliamentary Reception 
n Thursday 13 July  
Annual Golf Day

LCCI events highlights

Click/tap for more info

http://www.fatmedia.co.uk
http://www.fatmedia.co.uk
mailto:info@fatmedia.co.uk
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Titans of the future
“When I look at the classroom 
I think of Titans. They will 
be working for or creating 
tomorrow’s companies but 
they need our help.” 
Sherry Coutu CBE

Business and education leaders 
gathered at the City of London 
Club in November to hear se-

rial entrepreneur, Ambassador for 
London and Chairman of Founders-
4Schools Sherry Coutu CBE deliver 
the Commercial Education Trust 
(CET) Third Annual Lecture.  

Her talk From Classroom to Ti-
tan: transforming student attainment 
through business engagement, AI and 
data science urged those present in 
the packed-out venue to consider 
the labour market challenges of the 
digital age: the ever-increasing skills 
shortage combined with the rapid 
pace of change in our economies. 

Refocus
Large numbers of young people 

are at risk of becoming NEETS – 
not in education, training or em-
ployment.  It is now, she argued, that 
employers and educators can refo-
cus their efforts to support the talent 
of young people into the future and 
not just for a five-year timeframe: 
“but ten, twenty… the exogenous 
shocks that are disrupting our soci-
ety are pretty extreme. On the one 
hand it is very, very exciting but on 
the other hand it causes people to 
feel uncomfortable. 

“As a parent how do you guide 
your child? As a teacher how do you 
advise them? It is our responsibility 
as employers and educators to in-
troduce them to who is creating the 
jobs so they can navigate in uncer-
tain times, so they can answer the 
question: ‘What will you do when 
you grow up?’”

For the next generation to be-
come ‘titans’, Sherry Coutu argued, 
the business community has to get 
involved. The Economist predicts 
that “one billion young people will 
start work in the next decade – only 
40 per cent in jobs that now exist”.  
Business leaders need to capture the 
imaginations of young people so 
that they can aspire to the real jobs 
of the future, so that “today’s stu-
dents will be working for and creat-
ing tomorrow’s companies”. 

Intervention
Coutu revealed that few young 

people aim for careers such as engi-
neering or science and the engage-
ment in STEM declines dramatical-
ly for older students, particularly 

girls. And the costs of intervention 
to help young people become em-
ployable increases dramatically the 
older a student becomes. The cost 

of helping a 14-15 year old is neg-
ligible compared to those for 25 
year-old.

The value of employer contacts 
at school and the difference they 
make to the employment prospects 
of young adults is well documented  
but alongside business engagement, 
AI, and data science also play a key 
role.

Sherry Coutu’s own charity –
Founders4Schools – has been able 
to build a platform which facilitates 
business-student encounters at a 
local level and across the UK – and 
at no cost to the teachers who use 
their facility.  “What if you knew the 
need and where all the schools are 
and how many students there are in 
every class – and what if you knew 
where all the businesses are and 
could put them there to chat? 2 sec-
onds, that’s all it takes”

The potential to make a difference 
Coutu argued, is huge.  Founders-
4Schools aims to have reached one 
million students by next year.  In ad-
dition, in the future ‘big data’ will be 
able to help answer other questions 
as well and provide a more granular 
understanding of the kind of inter-
ventions that work, their frequency 
and the best age to deploy them.  
“The time is perfect and it is a very 
great need that we have at the mo-
ment”.

On display
The Commercial Education Trust is an independent grant-making 
charity, originally established by the LCCI, which supports projects 
which help young people into work and enterprise and to succeed 
in work. This year’s annual lecture provided an opportunity for CET- 
funded projects to be on display and these included the ‘Young 
Chamber’ project, Junior Chamber International, Teambuild, Enabling 
Enterprise, Action Through Enterprise, the Royal Academy of 
Engineering, Five Talents and Future First.
www.lcciet.com

Dr Helen Gray with Clinton Leeks OBE

http://www.lcciet.com
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Some of the organisations we have worked with: 

Why create
sustainable culture 
change in your
organisation?
> Maximise team success and

collaboration
> Improve business results
> Increase personal resilience

and wellbeing
> Support the development 

of all employees to reach their 
full potential

Talk to us about how
you can get started

PwC
UK Airport Group

CapGemini 
Sita Aero 

Ambassadors
Theatre Group

Newtec College
Deloitte

Thames Water
Ladbrokes

Help for Heroes
Bentley
Rentokil
KPMG

Thomson Reuters
Rocela

220345-1-17LBM AoEC.indd   1 16/11/2016   14:49

LCCI joined employers from 
across the country to visit 
Royal Navy and Royal Marine 
reservists as they supported 
the UK’s biggest maritime 
exercise of the year – Exercise 
Joint Warrior, NATO’s 
biggest and most dynamic 
international maritime 
exercise

Representing both the private 
and public sectors, the em-
ployers travelled from Lon-

don, South Wales and Glasgow to 
Her Majesty’s Naval Base at Faslane 
on the River Clyde to witness ex-
actly what reservists do when they 
swap their civilian clothing for a 
military uniform.

Louise Joseph of the ABM Uni-
versity Health Board in South Wales 
which employs HMS Cambria re-
servist Chief Petty Officer Leon 
Munierks said: “I was completely 
blown away by the huge variety of 
roles available to reservists, who can 
choose to do something which com-
pliments their civilian job or some-
thing completely different!”

Skills
The group were hosted at Faslane 

by Colonel Jeff Moulton, the Depu-
ty Commander of the Maritime Re-
serves. Colonel Moulton (pictured), 

a Royal Marine by background but 
now the second in command of 
both the Royal Navy Reserve and 
the Royal Marines Reserve, said: “It 
was great to have employers with 
such a wide range of backgrounds to 
visit our reservists as they put into 
practice the skills they’ve learned 
alongside their regular counter-
parts.

“Our reservists live by the mantra 
‘train hard, fight easy’ which means 
that they take part in exercises like 
Joint Warrior in Scotland to practice 
the skills they would need on active 
service. 

“Our group of employer guests 
were given a real insight into what 
their reservists do when they’ve left 
the office and donned their military 

uniform.”
As part of their visit, the employers 

were taken to the Maritime Opera-
tions Centre, the nerve centre of the 
exercise, and introduced to reservists 
working in a variety of roles, from 
media operations officers telling 
the Navy’s story, to maritime trade 
specialists who liaise with merchant 
ships in operational areas, to subma-
rine controllers who are similar to ‘air 
traffic controllers’ but underwater.

Diving
The employers were given a tour 

of the UK’s submarine base, includ-
ing a visit to the Northern Diving 
Group, who are responsible for 
dealing with any threat to the UK 
from improvised explosive devices 
or mines from previous conflicts.

The Royal Navy Reserves regular-
ly support their regular counterparts 
on operations around the world, or 
on exercises like Joint Warrior.  

Captain Drew Stacey, the com-
manding officer of the planning 
team who manage the exercise, said:  
“I can’t deliver Joint Warrior with-
out reservists. 

“Whether it’s media, intelligence, 
maritime trade or submarine con-
trol, the reservists supporting my 
team in niche capabilities that we 
don’t have in the regular Royal Navy 
are making a real difference to the 
safety and security of our country. 
The support of their employers is 
fundamental to that success.”

To find out more about employing 
reservists visit www.gov.uk/
government/groups/defence-
relationship-management

Making a difference

“Our group of 
employer guests 
were given a real 
insight into what 
their reservists do 
when they’ve left 
the office and 
donned their military 
uniform.”

Click/tap for more info

http://www.aoec.com
http://www.gov.uk/government/groups/defence-relationship-management
http://www.gov.uk/government/groups/defence-relationship-management
http://www.gov.uk/government/groups/defence-relationship-management
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Who are you?
I run the CEME Conference Cen-
tre – the Centre for Engineering & 
Manufacturing Excellence.

What is your connection with the 
London Chamber of Commerce?
CEME have been members for over 
four years, as was my previous or-
ganisation. I find that membership 
of the Chamber is an invaluable 
asset.

What was your first job in London?
I was general catering manager at 
the London Business School in Sus-
sex Place (below).

Which one business achievement 
over the last 12 months are you 
most proud of, and why?
CEME Conference Centre not 
only hosted the Havering Business 
Awards last October but were also 
the winners of the customer care 
award for best customer service … 
essential criteria for any successful 
conference and meeting venue. 

“If there is one thing I hate about 
my job it’s ...
… under-performing and disen-
gaged staff. The former is usually a 
consequence of the latter”.

If you were advising a young 
entrepreneur which business 
person would you suggest as a 
model?

Mark Zuckerburg because he was 
innovative, steadfast, driven and 
hugely dedicated. The story of his 
success is evident to everyone and 
an inspiration to millions of young 
people on where commitment and 
passion can take you. 

What did the 2012 Olympics 
mean to you and your business?
CEME is a regeneration charity 
that specialises in supporting new 
SMEs in engineering, manufactur-
ing and technology through the 
provision of office and workshop 
space, business support and the 
delivery of education, skills and 

learning. We are extremely hopeful 
that the Olympic legacy will benefit 
East London not just for the Olym-
pic boroughs, but also throughout 
the Thames Gateway as London 
truly does ‘look East’.

How do you think the transport 
system in London can be improved?
Crossrail will help to provide im-
provements. In addition, high den-
sity areas in central London like 
Oxford Street and Piccadilly Circus 
should be pedestrianized. There 
should be more one-way systems 
along key road routes, and the un-
derground/DLR network needs to be 
extended eastward, north of the river 
along the Thames Gateway to Thur-
rock and beyond. The night tube is 
an absolute must and long overdue.

Which piece of red tape causes 
most problems for your company 
and why?
The lack of affordable parking in 
central London and the ridiculous 
lengths that many London Bor-
oughs go to in order to catch out and 
rip-off motorists.

How is your business reacting to 
Brexit?
As a regeneration charity support-
ing new businesses in the Thames 
Gateway and delivering high quality 
education, skills and learning, our 
focus, post Brexit, remains totally 
on offering an inspirational envi-

ronment for learning and business 
growth.

Whatever challenges Brexit brings 
for business, they can be multiplied 
for new and smaller SMEs and we 
strive to ensure that each one we 
assist in the region has all the nec-
essary business tools and support 
to establish best business practices, 
compete effectively and achieve sus-
tained growth and success.

Similarly, there has never been a 
greater need for the UK workforce 
to have all the necessary skills, 
learning and development, especial-
ly within the manufacturing, engi-
neering and technology sectors, to 
equip British businesses to realise 
their manpower objectives through 
a highly skilled and engaged work-
force and to compete in the global 
market. 
 
What is your favourite and least 
favourite thing about London?
The best thing about London is its 
diversity of people and pastimes. 
London really does have everything, 
especially theatre, music and the 
arts. My least favourite is driving 
into central London – an absolute 
nightmare day or night!

If you were Mayor of London for 
the day which one thing would 
you change?
Restrict the expansion and devel-
opment of private property invest-
ment, designate affordable housing 
zones, and get property investors to 
pay a levy from new builds to sub-
sidise the construction of affordable 
housing. 

How should local services be 
funded?
Bring back the poll tax. Everyone 
living in a borough or local area 
should contribute to the services 
they benefit from which are provid-
ed by the local council. So, everyone 
should contribute, not just home 
owners and tenants. It would be a 
great deal fairer, cheaper for the in-
dividual, and would raise substan-
tially more money for local author-
ities to improve public facilities and 
services in their areas.

www.ceme.co.uk

Two minute interview

Eamonn Cole, director, CEME Conference Centre

“There has never 
been a greater need 
for the UK workforce 
to have all the 
necessary skills, 
learning and 
development...”

LBM fact: There are 32 London Boroughs, plus the City of London. Before 1965, there were 60 councils in Greater London

Photo by JD Lasica

http://www.ceme.co.uk
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ENTREPRENEURS often dream of 
being “big leaders” like Steve Jobs or 
Bill Gates.

The important thing to 
remember is that most leaders 
always have a strong support 
structure of a really good manager. 
Steve Wozniak made sure Apple 
was built so they could create the 
iPhone. Paul Allen ensured that 
Microsoft was built in a way that 
would allow it to scale to put a 
PC on every desk. These were big 
managers.

There are 3 essentials in every 
business where leader and manager 
play distinct, but equally critical 
roles. You need to think carefully 
as to which hat you need to be 
wearing on your business right now. 

‘What’ Decisions 
The LEADER sets the direction 
of the business and develops the 
vision for a future.
The MANAGER ensures targets 
are set, plans are followed, and 
resources are being allocated.

‘Who’ Decisions
The LEADER sets the ethos and 

culture of the business to match 
their vision.  

The MANAGER operates the 
mechanics – the organisational 
structure, the roles required, and 
the recruitment.

‘How’ Decisions
The LEADER will motivate, inspire, 
and reenergise the team to give 
them direction and purpose.

The MANAGER focuses on 
details: numbers, trackers, reports. 
They identify deviations and 
ensure plans are being followed or 
being reorganised as required.

Where the leadership 
part comes naturally to an 
entrepreneur, the business may 
end up being undermanaged 
and over-led. Similarly, where the 
entrepreneur is a natural manager, 
the vision and direction may go 
amiss.  

So which Steve do you need to 
be in your business right now? Jobs 
or Wozniak? 

i  Register for our next workshop 
at londoncoachinggroup.com/
webinar. 

ADVERTORIAL

Which Steve do you need to be?

I have been advising my clients on 
Venture Capital Trusts (VCT) for 
over ten years and my conviction 

in the usefulness of these products 
for suitable clients has only in-
creased over this time.

By way of illustration, one invest-
ment arranged for a client in April 
2007 has already paid back 49p in 
dividends from the £1 invested with 
the net asset value still being around 
87p. This is on top of the initial In-
come Tax Relief of 30p. This clearly 
demonstrates the value of such in-
vestments which provide investors 
with the opportunity of attractive 
tax relief alongside annual dividend 
payments.  

A VCT is designed to help small 

and medium-sized private compa-
nies raise finance through offering 
a range of tax reliefs to investors 
including:
• Income tax relief of 30 per cent on 

the amount invested
• No liability to income tax on div-

idends generated
• No liability to capital gains tax on 

any gains made.
The maximum per tax year 

that can be invested into a VCT is 
£200,000 and the income tax relief 
is clawed back if the shares are held 
for less than the five year minimum 
holding period. There are various 
conditions that a company must 
fulfil to qualify as a VCT and the 
managers are charged with running 
the company so that this is achieved.  

We categorise VCT investments 
into three main types:
• Generalist funds that will not 

focus on any specific sectors but 
instead invest across a variety of 
businesses.

• Limited Life VCTs that aim to pro-
tect capital and return it at the ear-
liest possible opportunity i.e. after 
five years, but tend to have less 
scope for high levels of growth.

• AIM VCTs that invest in com-

panies quoted on the alternative 
investment market.
We have generally favoured in-

vesting in generalist funds that are 
risky in nature but have scope for 
high capital growth with risk being 
mitigated through the attractive 
tax benefits available and through 
holding a number of separate VCT 
schemes.

Investors should be aware that 
VCTs are high risk investments and 
specific advice must be taken on ap-
propriate schemes as they apply to 
individual investors. These invest-
ments are not suitable for everyone 
and must be held for a minimum 
of five years to retain the initial tax 
incentives.

Adam Katten is managing director 
of NLP Financial Management 
www.nlpfm.co.uk

by Adam Katten

Venture capital trusts 
– risks and rewards

“Investors should be 
aware that VCTs are 
high risk 
investments and 
specific advice must 
be taken on 
appropriate 
schemes...”

http://www.nlpfm.co.uk/
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The election of a new Mayor comes as 
the number of people living in the capital 
has reached its highest level since 1939. 
London is forecast to reach a population 
of 9 million by 2020 and achieve ‘megacity’ 
status by 2030 with over 10 million 
citizens.      

The four-year period of the new mayoralty 
must see important decisions taken to 
prepare for the London population of 
2020 and beyond. 

London Chamber of Commerce and 
Industry (LCCI) members range from 
small and medium enterprises through to 
multi-national companies. 

LCCI surveys of business leaders and 
focused research will provide the new 
Mayor with insights into what the capital 
needs to remain an attractive, productive 
and competitive global city.  

TOWARDS A GREATER

LONDON
20 STEPS THE NEW MAYOR CAN TAKE TO ENSURE OUR

CAPITAL IS AN EVEN BETTER PLACE FOR BUSINESS 

LONDON MAYORAL ELECTION 
MAY 2016

Keep up to date with the debate on Twitter by following @londonchamber
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London Business Matters 2016  
– a year in front covers
LCCI president Tony Pidgley featured on two LBM 
covers this year – making a key note address at 
MIPIM in Cannes and to mark his re-election at 
the Chamber’s September annual general meeting 
– but I am sure he would agree that other covers 
marked even more momentous occasions. The 
Palmyra Arch of Triumph, for example, which was 
erected briefly in Trafalgar Square in April, a replica 
of one destroyed in Syria by ISIS. The inauguration 
of the Elizabeth Line gave LBM the opportunity 
to feature the reigning monarch while the fifth 
Mayoral elections in May provided June’s cover 
with the victorious Sadiq Khan saluting the capital.

Surely the most momentous occasion though 
for a business magazine to mark in 2016 was 
the June referendum in which the British people 
voted to leave the European Union. Neutral in 
the campaign, LBM focussed on turning Brexit 
into opportunity for London business and has 
been running a series of articles on the subject 
in every edition since – opinion, information, 
and analysis from business people, academics 
and other experts in the quest to ensure that 
London and the UK is able to trade in the 
future in the most effective way possible.
The Editor
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Public and private sector solutions 
to small business challenges
The Travelers Institute, the 

public policy division of The 
Travelers Companies, Inc is 

bringing its Small Business – Big 
OpportunitySM symposium series 
to London on 24 January 2017. The 
complimentary event  which will 
run from 8.30 to 12.00 will be held 
at the London Science Museum, 
in collaboration with the London 
Chamber of Commerce and Indus-
try, London & Partners and Small-
business.co.uk.

Industry professionals will dis-
cuss solutions to some of London’s 
most pressing business challenges, 
including business continuity plan-
ning as a competitive advantage and 
accessing capital in today’s lending 
environment.

Effective
“Small businesses help fuel the 

economy by creating jobs and 
putting money back into commu-
nities,” said Joan Woodward, pres-
ident of the Travelers Institute and 

executive vice president of public 
policy at Travelers. “We are pleased 
to bring our symposium series to 
London to help entrepreneurs de-
velop effective plans for long-term 
success.”

The Travelers Institute engages in 
discussion and analysis of public pol-
icy topics of importance to the insur-
ance marketplace and to the financial 
services industry more broadly. The 
Small Business – Big Opportunity se-

ries was launched in 2011.

To register go to: www.cvent.
com/d/0vqs44/4W 
www.travelersinstitute.org/
smallbusiness 

The offer to you, the mentor, is:
• Free access to high quality online mentor 

training

• Free face to face training in your local area

• Access to relevant resources and good 
practice in mentoring in the UK and 
internationally 

• Ongoing support throughout the 
mentoring relationship

ONE MILLION MENTORS IN LONDON 

ONE MILLION MENTORS is a new and 
innovative project established by UpRising. 
Our aim is to build a movement of a million 
mentors in the UK over the next ten years.  
We are coming to London in January 2017.

If you are an employer interested in getting involved the benefits to 
your company are:
• Enhanced professional development for staff

• Opportunities to identify and support new talent in local communities

• Utilising in house professional talents, skills and experiences effectively in 
order to prepare the future workforce to be able to enter the workplace

• Opportunities for staff to ‘come out of the bubble’ and engage 
meaningfully with a diverse range of people

To become a one in a million mentor you need to be either a professional/retired professional
and complete the mandatory online training.

Our supporters include;
If you are interested in becoming a One Million Mentor please contact Judith McKinney

at E: judith.mckinney@uprising.org.uk or T: 07391415769. 
For more information please visit our website   

http://www.uprising.org.uk/onemillionmentors

222553-1-17LBM UpRising.indd   1 22/11/2016   14:42Click/tap for more info

http://www.cvent.com/d/0vqs44/4W
http://www.cvent.com/d/0vqs44/4W
http://www.travelersinstitute.org/smallbusiness
http://www.travelersinstitute.org/smallbusiness
http://www.uprising.org.uk/onemillionmentors
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Eight tips to make your 
next exhibition a success

1. The power of great design
Never underestimate the impor-

tance of making sure your stand 
design looks great. After all, your 
stand is your shop window for 
the day, and it’s how potential cli-
ents will judge you. If your stand 
looks like you’ve penny-pinched 
and thrown it together at the last 
minute, what does that say about 
how you’re going to handle their 
business?

2. Make sure what stays with 
the customers has an impact

Although literature can be 
(physically) a small element of the 
whole exhibition stand it is one of 
the only things that customers take 
away. Ensure that the literature on 
your stand gives the right message. 
Not only does it need to include 
the services and products that you 
supply, but you need to make sure 
that the branding and dates are 
current. I’ve seen some nice-look-
ing stands where literature on dis-
play included different branding to 
the stand, and the date on the front 
of the brochure was from the year 
before! What does that say about 
the exhibitor?

3. Planning, planning and 
more planning

Virtually every show/exhibition 
organiser require exhibitors using 
a custom-built stand to submit 
the stand design for approval. This 
normally involves submitting risk 
assessments and method state-
ments for the build, show and 
breakdown. Failing to do this will 

mean the organisers will not let 
you start building the stand until 
they have all the relevant informa-
tion.

Submitting your stand design 
also works as a safety net to ensure 
the stand space you think you have 
booked is what you expect. For ex-
ample, you may think your stand 
space has three open sides but it is 
actually only open on one, mean-
ing your stand design is not fit for 
purpose.

Some venues require you to pre-
book access/parking permits to 
load and unload your vehicle. Fail-
ing to do this will probably mean 
a long wait for a time slot to get to 
your stand space or maybe even 
a long walk carrying bulky and 
weighty items.

4. It’s all about the money
The budgeting for an exhibition 

does not stop at paying for stand 
space and the stand build itself. 
One of the most common over-
sights is not booking the hotel for 
the exhibitors until near the show. 
This means that the closest hotels 
will be either fully booked or ex-
tremely expensive.

How are your products and dis-
plays getting to the exhibition? If 
this is planned early on in the pro-
ject, arrangements can be made to 
get the stand contractor to take it 
with them to avoid separate logis-
tics and venue fees.

A common cost saving can be 
made when booking the onsite ser-
vices for your stand - such as elec-
trical connections, internet and 
rigging - whilst the costs are in the 
‘early bird’ stage. This is approx-
imately 30 days before the show. 
This can save up to 50 per cent 
compared to ordering onsite. There 
are usually three stages to ordering 

onsite services: early bird 
(30 days before build up 
starts), standard (before 
build up starts) and onsite 
(during build up).

5. Don’t just book the 
cheapest stand

It is a good idea to con-
sult with either your exhi-
bition contractor or any-
one internally who’s been 
to the venue before. After 
all, they may have prior 
knowledge of the venue – 
pick their brains and find 
out the best space on offer 
to you. They may know of 
a stall that’s gets all the attention 
due to its proximity to a coffee stall 
- or more likely the bar!

6. Draw in your target 
audience

Having a perfect exhibition 
stand is one thing but if no-one 
stops by then the effort and ex-
pense has been wasted. Think 
about ways to get people to your 
stand in a bid to engage them in 
conversation – what attracts you to 
an exhibition stand?

People love a freebie but try 
to think of a giveaway that’s a bit 
different but still in line with your 
brand. It’s also good to have an el-
ement that keeps the visitor on the 
stand - for example, coffee freshly 
made by a barista.

Many exhibitors will run a com-
petition to attract visitors. Think of 
something that will draw in your 
target audience and make them 
stay on the stand whilst they en-
tering their details for a chance to 

win, as this gives you a great op-
portunity to pitch your products 
and services.

7. Don’t fail to follow up 
leads

Prior to attending the trade-
show it’s critical to set up a post-
show plan for following up on any 
leads. When you return to the of-
fice after the exhibition it’s impor-
tant to get your sales team on the 
phones as soon as possible to avoid 
missed opportunities (or, worse, 
losing business to your competi-
tors). Studies have shown that up 
to 75 per cent of trade show leads 
are  never followed up - don’t let 
your team fall into this percentage.

8. Choose your stand staff 
wisely

You may have the best-looking 
stand at the show but if your staff 
on the stand are dressed inappro-
priately, have a poor attitude, are 
unable to answer questions from 
potential customers or are insuffi-
ciently experienced at generating 
sales, your efforts in exhibiting 
may be wasted. Exhibition stand 
staff should be happy, friendly and 
knowledgeable, so choose those 
most capable of achieving your 
business performance targets for 
the show.

Sharon Knight is business 
development manager at Identity 
Events 
www.identitygroup.co.uk

by Sharon Knight

“Having a perfect 
exhibition stand is 
one thing but if 
no-one stops by 
then the effort and 
expense has been 
wasted.”

LBM fact: There are an estimated 688,683 businesses in London

http://www.identitygroup.co.uk
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Should new working mums be 
London employers’ flexible friends?
A recent national survey of 

2,000 women found that 
almost one in five working 

mums felt they had been pushed 
out of work due to having a flexi-
ble working request refused. Is this 
legal? It obviously doesn’t help the 
mums involved, but does it help the 
business? Fintan O’Toole from HR 
Dept sheds some light on the mat-
ter.

“The first thing to stress is that 
there is no obligation on employ-
ers to grant a flexible working re-

quest, as long as they consider it 
in a reasonable manner. We know 
how tough it can be running a 
small business, and if the numbers 
don’t add up, then employers are 
well within their rights to refuse a 
request. However, all employees 
do have a right to request flexible 
working if they have been employed 
for 26 weeks or more.”

‘What is a reasonable manner 
for considering a request?’ you may 
ask. Guidance includes weighing 
up its advantages and disadvantag-

es, discussing the request with the 
employee in a meeting and offering 
an appeal process. If an employer 
ignores this guidance an employee 
may have a case at an employment 
tribunal.

“That’s the legal bit over with,” 
Fintan continues “However, there 
is a lot to be said for flexible work-
ing. Sometimes, it just might not be 
practicable, but on other occasions 
it may allow you to match resource 
to peak demand efficiently; make 
for calmer, happy and unstressed 

employees, or simply help keep tal-
ent in the business. Clearly some 
companies recognise these benefits 
– in the same survey 10 per cent of 
women described their job as ex-
tremely flexible.”

Flexible working is one of those 
areas when a balance between good 
old-fashioned people management 
plus thinking outside the box can 
reap dividends for employer and 
employee alike. 

www.hrdept.co.uk

Property futures
The Financial Times will host 

the 10th Annual FT Proper-
ty Summit on 7 December 

2016 at the Waldorf Astoria, Lon-
don.  Martin Wolf CBE will deliver 
the opening keynote – the Eco-
nomic Outlook – and Judith Evans, 
property correspondent, will be 
chairing the event.

The summit brings together glob-
al investors, occupiers, lenders and 
developers to discuss the opportuni-
ties and challenges facing the real es-
tate market. It will provide a window 
onto the latest investment and de-
velopment trends to assess what the 
future holds for London and beyond.

Real estate in key gateway mar-
kets may have passed its peak, ana-
lysts suggest; but the continuing era 
of low yield means property retains 
its allure, and investors are looking 
to fresh locations and property types 
in the search for yield. Meanwhile, a 
new generation of occupiers – both 
businesses and city-dwellers – are re-
shaping how buildings are designed 
and relate to their surroundings.

Over 150 senior executives from 
across the industry are expected with 
delegates able to hear from leading 
players in the industry including:
• James Murray, deputy mayor for 

housing, London City Hall
• Lisette Van Doorn, chief execu-

tive, Urban Land Institute’s Euro-
pean operations

• Rob Tincknell, chief execu-
tive, Battersea Power Station De-

velopment Company
• Liz Peace, advisor, property, Pol-

itics and the Built Environment
• Craig McWilliam, execu-

tive director and chief execu-
tive, Grosvenor Britain & Ireland 

• Harry Badham, head of develop-
ment, AXA investment managers 
– real assets.

Shock waves
The UK’s vote to leave the EU this 

year sent shock waves through the 
property market, with the closure of 
a series of property funds and City 
of London deals collapsing. Invest-

ment into UK real estate has fallen, 
with many investors looking to Ger-
many instead – but even the London 
market has been relatively resilient 
thanks to the search for income in 
a low-yield era. Further afield, glob-
al property investment has fallen 
for the first time in seven years and 
China is fighting a property bubble. 

The summit will attempt to an-
swer questions: how will global 
political and economic shifts, such 
as Brexit, the rise of the populists 
and China’s economic slowdown, 
affect commercial property? What 
is the future for investment flows, 

particularly from sovereign wealth 
funds? How is real estate adapting 
to demographic trends and what do 
the world’s fastest-growing compa-
nies want from their workspaces?

LCCI is partnering with The 
FT Property Summit which is 
sponsored by Grosvenor, Clifford 
Chance and HB Reavis. Tickets are 
limited and subject to availability.  
LCCI members are being offered a 
discount on ticket prices – quote 
LC15 when booking via the link 
https://live.ft.com/Events/2016/
FT-Property-Summit-2016 

http://www.hrdept.co.uk
https://live.ft.com/Events/2016/FT-Property-Summit-2016
https://live.ft.com/Events/2016/FT-Property-Summit-2016
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Economic growth in Europe 
is expected to continue at 
a moderate pace, as recent 
labour market gains and rising 
private consumption are being 
counterbalanced by a number 
of hindrances to growth and 
the weakening of supportive 
factors. In its autumn forecast 
released today, the European 
Commission expects GDP 
growth in the euro area at 1.7 

per cent in 2016
Private consumption is set 

to remain the primary engine 
of growth through to 2018, 
supported by expectations 
for employment to continue 
growing and wages to pick up 
slightly. Borrowing costs remain 
supportive to growth due to 
exceptionally accommodative 
monetary policy. The euro area 
aggregate budget deficit is set 

to continue to edge down, while 
the fiscal stance is projected 
to remain non-restrictive. 
Investment is set to continue 
increasing.

However, political 
uncertainty, slow growth 
outside the EU and weak 
global trade weigh on growth 
prospects. There is also still a 
risk that the economy’s weak 
performance in recent years 

could hold back growth, and 
persistent slack points to the 
possibility of faster growth 
without undue inflationary 
pressures. Moreover, in the 
coming years, the European 
economy will no longer be 
able to rely on the exceptional 
support it has been receiving 
from external factors, such as 
falling oil prices and currency 
depreciation.

Autumn 2016 Economic Forecast: modest 
growth in challenging times

The European Commission 
has approved an investment 
package of €222.7 million 
from the EU budget to support 
Europe’s transition to a more 
sustainable and low-carbon 
future. The EU funding will spur 
additional investments leading 
to a total of €398.6 million to be 
invested into 144 new projects 
in 23 Member States.

The support comes from 
the LIFE programme for the 
Environment and Climate 
Action. €323.5 million will 
go to projects in the field of 
environment and resource 

efficiency, nature and 
biodiversity and environmental 
governance and information.

Commissioner for the 
Environment, Maritime Affairs 
and Fisheries Karmenu Vella said: 
“I am delighted to see that this 
year again our LIFE programme 
will support many innovative 
projects to address our common 
environmental challenges. LIFE-
funded projects use relatively 
little funding and with simple 
ideas to create profitable green 
businesses that deliver on the 
transition to a low-carbon and 
circular economy.”

Commissioner for Climate 
Action and Energy, Miguel 
Arias Cañete said: “With the 
Paris Agreement entering 
into force, we must now 
focus on delivering on our 
promises. These projects will 
create the right conditions to 
promote innovative solutions 
and spread best practices in 
reducing emission and adapting 
to climate change across 
the European Union. In this 
way they support the EU’s 
implementation of the Paris 
Agreement.”*

The projects illustrate 

the Commission’s ongoing 
commitment to its flagship 
circular economy package. A 
significant number of awards 
are granted to help Member 
States best make the transition 
to a more circular economy. 
Examples of recognized projects 
in 2016 include the new energy-
saving hydrogen-electric 
garbage trucks in Belgium, 
technologies for reducing 
the health risks of sludge in 
wastewater pioneered in Italy 
and a project to help Greek 
municipalities, such as Olympia, 
increase recycling rates.

The European Commission  has 
adopted its annual Enlargement 
Package. It assesses where 
the countries of the Western 
Balkans and Turkey stand in 
implementing key political and 
economic reforms, and what 
needs to be done to address the 
remaining challenges. Among 
other things, the Commission 
recommends that Member 
States consider opening 
accession negotiations with 
Albania. This is, however, strictly 
subject to credible and tangible 
progress in the implementation 
of the judicial reform, in 
particular the re-evaluation of 
judges and prosecutors. 

Presenting the Enlargement 
Package, Commissioner for 
European Neighbourhood 
Policy and Enlargement 
Negotiations, Johannes Hahn 
said: “The prospect of EU 
membership continues to drive 
transformation and anchor 
stability in the countries of 
Southeast Europe, and a 
credible enlargement process 
remains an irreplaceable tool to 
strengthen these countries and 
help them carry out political 
and economic reforms. Today 
we reiterate the EU’s continued 
support for these efforts and 
call on the governments of 
the enlargement countries to 

embrace the necessary reforms 
more actively and truly make 
this their political agenda – not 
because the EU is asking for 
it, but because it is in the best 
interest of their citizens, and 
Europe as a whole”.

Commissioner Hahn 
added that this year’s annual 
report on Turkey comes 
at a very important point 
in time for Turkey and for 
EU-Turkey relations: “We are 
gravely concerned about the 
degradation of the rule of law 
and democracy unfolding in the 
aftermath of the failed coup 
attempt. In its own interest, 
Turkey urgently needs to stop 

moving away from the EU.’’
Enlargement policy 

continues to deliver results 
and reforms are moving 
forward in most countries, 
albeit at different speeds. A 
continued commitment to the 
principle of fundamentals first 
therefore remains essential: 
The Commission will continue 
to focus efforts on the rule 
of law, including security, 
fundamental rights, democratic 
institutions and public 
administration reform, as well as 
on economic development and 
competitiveness. A stronger role 
for civil society and stakeholders 
more broadly remains crucial.

Commission invests over €220 million in green 
and low-carbon projects 

2016 Enlargement Package: driving transformation 
and anchoring stability in Southeast Europe
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International ocean governance: EU's contribution for 
safe, secure, clean and sustainably managed oceans

EVENTS

n This Business-to-Business Matchmaking event sets up 30 minute 
speed meetings between “Born Global” startups and international 
SMEs, and potential strategic partners and investors from the US and 
global markets.
Enterprise Europe in alliance with the European American Enterprise 
Council, have organised an international B2B session. You will be 
guaranteed 30 minute meetings with other businesses, stakeholders 
and investors. It is designed to be of high value if you are planning for a 
soft landing or fundraising on the West Coast.
Deadline for registration: Monday 1 January 2017

n Don’t miss out on a unique opportunity to meet potential business 
partners during WaterMatch. This international water technology 
brokerage event gives you the opportunity to meet with companies, 
researchers, knowledge institutes and government representatives 
in one-on-one meetings. This way you can explore cross-border 
opportunities and discuss collaboration with water technology 
businesses world-wide.
WaterMatch 2017 is an official side-event of WaterLink 2017 (26th of 
January 2017) and is being organized by the Water Alliance and the 
Enterprise Europe Network.
Deadline for registration: Monday 23 January 2017

n On Wednesday, 8th March, Enterprise Europe is organising a FREE 
matchmaking event at Ecobuild, the world’s biggest exhibition for 
sustainable construction.

This is an excellent opportunity for suppliers, contractors, 
distributors to discover new and innovative products and services from 
the international marketplace and a chance for product manufacturers, 
service providers, sub-contractors to meet construction professionals, 
such as: architects, contractors, distributors, agents, builders’ 
merchants, research centres, universities.
Deadline for registration: Monday 6 March 2017
H2020 European Health Brokerage Event – Zagreb 2017
Thursday 19 January 2017

n More than 200 participants from 22 countries have conducted over 
500 meetings on the last year event in Paris.
This year, the Partnering event will target a wide spectrum of 
companies, universities and researchers from Europe and beyond 
interested in sharing new project ideas and finding collaboration 
partners and will be focused on the following challenge of the Horizon 
2020 Health Call.
Participants will get information on the new Horizon 2020 « Health, 
Demographic change and Wellbeing » 2017 calls, the chance to present 
innovative project to the participants and meet potential partners from 
Europe and beyond.
Deadline for Registration: Monday 6 January 2017

n Organic is more than a label or 
certification: organic stands for quality 
and conviction – for the responsible use 
of nature’s resources. BIOFACH in the Exhibition Centre Nuremberg is 
the place where people share their passionate interest in organic food, 
get to know each other and exchange views, and this for more than 
25 years! Join us in a world of organic products and taste. As a visiting 
professional you can meet organic producers from the international 
organic market and be inspired by the sector’s latest international 
trends. Enter the world of organic food – into organic.
Deadline for registration: Friday 10 February 2017

Registrations for all events are now open. 
For further information please contact the 
Enterprise Europe Network London office at 
E: europe@londonchamber.co.uk

The Commission and the High 
Representative for Foreign 
Affairs and Security Policy have 
adopted a Joint Communication, 
proposing actions for safe, 
secure, clean and sustainably 
managed oceans. As a strong 
global actor, the European 
Union sets out an agenda for 
better ocean governance based 
on a cross-sectoral, rules-based 
international approach.

Federica Mogherini, 
High Representative of the 
Union for Foreign Affairs 

and Security Policy/Vice-
President of the European 
Commission, said: "With 
this Joint Communication, 
we confirm our engagement 

to be at the frontline in the 
implementation of the United 
Nations' 2030 Agenda for 
Sustainable Development, for 
the benefit of EU citizens and 

the whole world. Our oceans 
are threatened by crime, 
piracy and armed robbery. 
Attempts to assert territorial or 
maritime claims are affecting 
regional stability and the global 
economy. We need to use all 
the tools we have to shape 
ocean governance and make 
it more part of the European 
Union's external action. This 
is also a concrete example of 
how the EU Global Strategy 
for foreign and security policy 
delivers in practice".

https://www.b2match.eu/BEHealthZagreb
https://www.b2match.eu/BEHealthZagreb
mailto:europe@londonchamber.co.uk


Smart meters and your business
– how they can help you get your energy costs under control

ADVERTORIAL

[Click/tap for more info]

http://www.smartenergyGB.org/small-businesses


MOST OF us have by now read or heard 
something about smart meters. But with 
the million and one things the average small 
business owner has to do every day, how 
many of us can honestly say they’ve taken 
the time to understand all the ins and outs 
and the pros and cons of getting a smart 
meter? 

 So we’ve teamed up with Smart Energy 
GB – the voice of the smart meter rollout – to 
give you all the key info on what they are, 
how you get one, and how you can use them 
to make life easier and keep costs down.

What is the smart meter rollout?
By 2020, every household and many small 

businesses will be offered a smart meter by 
their energy supplier. 

The smart meter rollout is an essential 
technology upgrade unprecedented in 
scale. It will improve Great Britain’s energy 
infrastructure and bring the same benefits 
already enjoyed by over 4 million homes to 
small businesses across England, Scotland 
and Wales.  

How does it benefit me and my 
business?

The key attribute of a smart meter is that 
it communicates information about your 
energy use in near real time. This gives you 
as a small business owner two key benefits 
that you may well not be getting already. 

1. No more 
estimated bills 
and you’ll only 
pay for the gas 
and electricity 
actually used 

As a small business, cashflow 
management is perhaps the most important 
juggling act, and anything that causes 
uncertainty is a problem. 

Imagine if you had to arrange for someone 
to come and check the number of text 
messages you’d sent every quarter? Or if 
your web hosting service sent you estimated 
invoices every month, only to land you with 
a big bill at the end of the year? Because 
smart meters send energy readings directly 
to suppliers, estimated bills and inconvenient 
meter readings will become a thing of the 
past, as is the looming threat of being hit 
with an unexpectedly large bill in the future 
due to incorrect estimates. So you’ll only 
ever pay for the energy you’ve used.

According to Citizens Advice, the 
cost of mains electricity is currently the 
main concern of nearly 50% of all small 
businesses and estimated billing can make 
it very difficult to budget for energy bills, 
especially over the winter months that 
can incur a considerable amount of debt. 
Accurate information on energy use can help 
small businesses make sure they’re on the 
best tariff for them. 
 
2. Help you identify where savings 
can be made

As it shows near real time information 
about your energy use in pounds and pence, 
your smart meter can help you identify 
what’s costing you the most (and it may well 
be something unexpected).

According to The Carbon Trust, existing 
smart meter data has already revealed that 
businesses use around 46% of their energy 
outside normal working hours (6pm-
8am) and smart meters can help identify 
appliances that are big culprits. You probably 
don’t give a moment’s thought to the energy 
consumed by the tatty old fridge/freezer 
in the back room, but it may be using a lot 
more than you think. Your smart meter 
can help you work out if you could save 
significant sums by upgrading to a more 
efficient one. 

How do I get one? 
Your smart meter is installed by your 

energy supplier. Many small businesses will 
be able to get a smart meter at no additional 
cost but some might be charged for part of 
the upgrade such as installation and access 
to information about energy use. This will 
depend on your energy supplier and tariff 
but if there are any charges the supplier is 
obligated to tell you about them up front.

Depending on your supplier and tariff 
you will be offered a variety of ways of 
monitoring your energy consumption quickly 
and easily. These include from hand-held 
digital displays, to websites and apps. 

  If you operate from rented premises and 
you have a contract for the supply of gas 
and electricity, you can still claim your smart 
meter (though it’s probably best to inform 
your landlord of your plans). If you don’t 
have a contract for the supply of gas and 
electricity you should still check with your 
landlord to see if it’s possible to get a smart 
meter for the building.

 Installation work will only take around 2 
hours depending on the type of property 
and energy suppliers will try to work with 
you to find a time that’s convenient for you 
to minimise disruption to the business.

i  To find out more about how to get a 
smart meter from your energy supplier, or 
anything else about the smart meter 
rollout, visit  www.smartenergyGB.org/
small-businesses

http://www.smartenergyGB.org/small-businesses
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n OASIS Group Reaches Major 
Acquisition Milestone
OASIS Group, the fastest 
growing records and information 
management company across 
Europe confirmed the completion 
of their 20th acquisition to 
date. In a deal finalised October 
20th, the company acquired 
Westcountry Storage Solutions 
located in Plymouth. This 
landmark acquisition marks the 
entry into a new region for OASIS 
Group. Providing services to 
the South West was a strategic 
move that supports their goal to 
better serve their clients while 
continuing to grow and expand 
their overall client reach. 

n Siemens – The Crystal
Registering places at the Crystal 
Christmas Showcase 
Tuesday the 20th December 2016 
4.00pm- 8.00pm 
The Crystal, 1 Siemens Brothers 
Way, Royal Victoria Dock, London 
E16 1GB
The Crystal is opening its doors 
for a very festive evening 
showcase. Welcoming up to 
80 guests the venue will be 
serving up food and drinks 
whilst offering an extraordinary 
dance show from Trinity 
Laban Conservatoire of Music 
and Dance.  PA’s, EA’s, office 
managers, event organisers and 
booking agents are all welcome 
and will also have the chance 
to take tours of the iconic 

sustainable events venue  with 
entry to the interactive exhibition 
on urban sustainability.  This is the 
perfect opportunity to network 
and increase knowledge of the 
venue whilst counting down to 
Christmas!
To register your interest please 
send through your full name, 
company and job title along 
with additional colleagues or 
clients to: Rhiannon.thomas.ext@ 
siemens.com 

n Newton Waterproofing 
Systems
Newton Waterproofing Systems’ 
industry-leading App is now 
available on both Android and 
Apple devices, bringing the world 
of waterproofing to everyone.  
View all documentation for 
Newton’s products, benefit from 
over 200 waterproofing drawings 
and a selection of our 
most prestigious case 
studies, and, in a new 
update, watch our 
product tutorial 
videos too.  With 
offline access, 
finding what you 
want, when you 
want it, is quick and 
easy.  Download it for 
free from the App Store or 
Google Play.

n Simmons Gainsford

Simmons Gainsford Corporate 
Finance LLP is pleased to 
announce the completion of 
an oversubscribed £645,000 
growth capital funding round 
for Econovate Limited. Funds 
were provided by a group of 
angel investors.  Econovate 
uses a patented process to 
produce construction blocks 
from cellulose fibre from recycled 
paper otherwise destined for 
landfill.  The blocks have a 
carbon footprint of minus 174kg 
of CO² per cubic metre – in 
comparison traditional concrete 
block have a carbon positive 
figure of ca. 200 kg of CO².

n Victory Services Club

Victory Services Club partners 
with The Christmas Decorators
The Victory Services Club 
(VSC) has partnered with 
specialist interior and exterior 
festive lighting and Christmas 

decorations company The 
Christmas Decorators 
for a second year in a 

row to transform the venue in 
preparation for the Christmas 
party season.  The Christmas 
Decorators will be decorating the 
Club with a traditional Christmas 
theme, which will include 
Christmas trees, which have 
been individually designed by a 
dedicated team, in the Main Hall, 
the El Alamein & Trafalgar Suite, 
the Lounge Bar and the Main 
Reception entrance, a garland in 
the Carisbrooke Hall Balcony and 
tailor-made decorations. 

n Great Northern Hotel

The Great Northern Hotel is one 
of London’s finest 5 star boutique 
hotels located King’s Cross, the 
city’s most vibrant and culturally 
exciting quarter.  The hotel 
features in Condé Nast Traveller’s 
Global 100 Hit List and has won 
many prestigious international 
design awards.  Situated on the 
first floor of the hotel is the award 
winning destination restaurant 
Plum + Spilt Milk, celebrated for 
the quality of its seasonal Modern 
British dishes under the direction 
of Michelin-star chef, Mark 
Sargeant.  
www.gnhlondon.com

Members’ noticeboard

Professionalism 
guaranteed
LCCI chief executive Colin Stanbridge 
made the key note speech in the 
stunning Tower Bridge walkways at 
an event to launch The Professional 
Institute’s new suite of courses in 
accounting and logistics delivered by 
industry professionals and designed 
to help individuals reach their career 
goals.

Based at South Essex College’s 
Thurrock Campus, near Grays railway 
station, The Professional Institute is 
only a short train ride from London 
and offers a course fee guarantee 
meaning they will beat any like-for-like 
quote in central London.
www.professionalinstitute.co.uk

mailto:Rhiannon.thomas.ext@siemens.com
mailto:Rhiannon.thomas.ext@siemens.com
http://www.professionalinstitute.co.uk
http://www.gnhlondon.com
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Access Pay 
City Tower, Piccadilly 
Plaza, Manchester, Greater 
Manchester M1 4BT
T: 020 3811 3722
marketing@accesspay.com
www.accesspay.com
Payment connectivity 

Ascend Business Services Ltd 
30 Union Road, Croydon, 
Surrey CR0 2XU
T: 020 3633 3708
info@ascendinbusiness.com
www.ascendinbusiness.com
Business planning

Bathrooms International 
by THG Paris
Central London Showroom,  
4 Pont Street, London SW1X 9EL
T: 020 7838 7788
www.bathroomsint.com
Bathroom fittings and sanitary ware

B-Life Ltd 
Unit F14A, Waterfront Studios, 
1 Dock Road, London E16 1AH
T: 07497 093830
info@a-drop.co.uk
www.a-drop.co.uk
Domestic portable water ioniser

Boulevard Events 
1a Trowbridge Road, 
Hackney, London E9 5LG
T: 020 8533 3341
F: 020 8986 5823
enquiries@boulevardevents.co.uk
www.boulevardevents.co.uk
Catering and event organisers

David Wyld & Co Solicitors 
Fleet House, 8-12 New Bridge 
Street, London EC4V 6AL
T: 020 3405 4706
info@davidwyld.co.uk
www.davidwyld.co.uk
Solicitors

Edgo UK Ltd 
Edgo House, 186 Sloane 
Street, London SW1X 9QR
T: 020 7235 7202
london@edgo.com
www.edgo.com
Oil and gas project management

Elvino Company Limited 
161-165 Greenwich High Road, 
Greenwich, London SE10 8JA
T: 020 7353 5384
all@elvino.co.uk
www.elvino.co.uk
Bar and restaurant

Export-Pro 
291 Elmsleigh Drive,  
Leigh-on-Sea, Essex SS9 4JP
T: 020 7993 6691
rudiluft@export-pro.co.uk
www.export-pro.co.uk
Export support services

fourfoursixsix 
43 St John Street, 
London EC1M 4AN
T: 020 7690 4466
info@fourfoursixsix.com
www.fourfoursixsix.com
Architects

GoodManager.com 
Juxon House, 100 St Paul’s 
Churchyard, London EC4M 8BU
T: 020 3021 3970
info@mjerl.com
www.mjerl.com
Advisory training and 
recruitment services 

Grange Hotels 
15 Monck Street, 
London SW1P 2BJ
T: 020 7630 2000
F: 020 7233 8525
sales@grangehotels.com
www.grangehotels.com
Hotel

Gruppo Strazzeri 
Via Felice Paradiso 7, 
Catania, Italy 95123
T: +3933 8839 5177
info@gruppostrazzeri.com
www.gruppostrazzeri.com
Management consulting 

H10 London Waterloo 
284-302 Waterloo Road, 
London SE1 8RQ
T: 020 7928 4062
h10.london.waterloo@
h10hotels.com
www.h10hotels.com
Hotel

Handelsbanken 
Unit 1 48 the Mall, Ealing, 
London W5 3TJ
T: 020 8579 0003
ealing@handelsbanken.co.uk
www.handelsbanken.co.uk/ealing
Banking and financial services

Inside Advantage Ltd 
The Lansdowne Building,  
2 Lansdowne Road, Croydon, 
Surrey CR9 2ER
T: 020 3582 0107
monica@insideadvantage.co.uk
www.insideadvantage.co.uk
Business management

iPWC 
71-75 Shelton Street,  
Covent Garden, London 
WC2H 9JQ
www.ipwc.co.uk
Property advisory services

ISG Plc 
Aldgate House, 33 Aldgate High 
Street, London EC3N 1AG
T: 020 7247 1717
email@isgplc.com
www.isgplc.com
Construction services

KAS Exporters & Importers 
05 - Grain Market Okara, 
Okara, Pakistan 56300
T: +92 44 2661351
khalil@ravirice.com
www.ravirice.com
Rice producer

Kingsway Hall Hotel 
66 Great Queen Street, 
London WC2B 5BX
T: 020 7309 9179
F: 020 7309 9129
sales@kingswayhall.co.uk
www.kingswayhall.co.uk
Hotel 

Labyrinth Technology 
184 Lower Road, 
London SE16 2UN
T: 020 3744 6984
www.labyrinthit.com
IT solutions

Mohawk Limited 
The Garden Suite,  
91 Brick Lane, London E1 6QL
T: 020 3740 8411
ken.muir@mohawkhq.com
www.mohawkhq.com
Advertising and digital 
communications

My PT Therapy 
40-44 St George’s Walk, 
Croydon, Surrey CR0 1YJ
T: 07984 052823
bea@myptstudio.co.uk
www.croydonsportstherapy.com
Sports therapy

Pinnacle Infotech Ltd 
TechHub, 4-5 Bonhill Street, 
London EC2A 4BX
T: 07551 827708
mgomes@pinnaclecad.com
www.pinnaclecad.com
BIM services to architects 
and contractors

Presented Ltd 
26 Salmons Road, London N9 7JT
T: 020 8807 0870
hello@presented.co.uk
www.presented.co.uk
Presentation design agency

Queen Mary 
Bioenterprises Ltd 
42 New Road, London E1 2AX
T: 020 7882 8950
Commercial labs for hire

Rubicon 
65 Narrow Street, 
London E14 8DP
T: 020 7987 8777
info@rubiconestates.co.uk
www.rubiconestates.co.uk
Independent estate agent

Rubicon Interiors Limited 
The Warehouse, Unit 5, 
Morewood Close, Sevenoaks, 
Kent TN13 2HU
T: 020 3818 5700
enquiries@rubiconinteriors.co.uk
www.rubiconinteriors.co.uk
Design and build of office interiors 

Sami’s Studio 
167 Green Street,  
Forest Gate, London E7 8JE
T: 020 3590 0210
info@samisstudio.com
www.samisstudio.com
Photography services

Sanabil Digital Ltd 
The Blue Tower, MediaCityUK, 
Manchester, Lancashire M50 2ST
T: 01614 136128
contact@sanabil.net
www.sanabil.net
Digital advertising 

Sauba & Co Ltd 
33 George Street, Croydon, 
Surrey CR0 1LB
T: 020 3559 9595
info@sauba.co.uk
www.sauba.co.uk
Accountancy and tax services

SMElocale (Holdings) Limited 
7 Charles Sumner House,  
56 Hobill Walk, Surbiton, 
Surrey KT5 8SZ
T: 020 7041 6404
sme.london@gmail.com
Training and technical support

Spencer Maguire 
Human Capital Ltd
Riverside House, 47 The Lynch, 
Uxbridge, Middlesex UB8 2TQ
T: 01895 543140
info@spencer-maguire.com
www.spencer-maguire.com
Sales recruitment

Spoke Conversation Limited 
402 VOX Studios,  
1-45 Durham Street, 
London SE11 5AP
T: 020 3735 8656
hello@wearespoke.co.uk
www.wearespoke.co.uk
Creative agency 

Square Yards Advisory Limited 
5 Harbour Exchange Square, 
Canary Wharf, London E14 9GE
T: 020 8090 4126
piyush.bothra@squareyards.com
www.squareyards.com
Marketing of real estate properties

Xallegro Ltd 
Unit 79, 41 Millharbour, 
London E14 9NB
T: 020 8144 5393
info@xallegro.com
www.xallegro.com
Back end system and 
iOT consultancy
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Police registered installer

For a free no obligation quotation please contact:

Tel: 0345 371 3245www.hewessecurity.co.uk

SECURE IN THE 
KNOWLEDGE THAT 

YOU’RE IN SAFE HANDS

Hewes Security serving the community for over 50 years

Intruder Alarms      CCTV Systems        Fire Alarms         Access Control

Teneo Translations UK

®

TM

Teneo Translations UK™
Teneo Translations UK Ltd is a full-service agency supplying translation, 
localisation, transcreation, DTP, transcription, subtitling and interpreting. We are 
accredited to ISO 1700:2015 which is the new quality assurance standard specifically 
designed for the translation industry and approved by the EU. All our translators are 
native tongue speakers so that all the linguistic nuances of the target language are 
observed and respected. In addition, our linguists are all specialists in their chosen 
field and so sector specific terminology is always accurate. This applies whether the 
translation is legal, financial, marketing, technical or medical in nature.

Teneo Translations UK Ltd
33-35 Howard Business Park, Waltham Abbey EN9 1XE

Tel: 0844 409 6709 • enquiries@teneo-translations.com

®
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How can we help your business improve its profitability?
Call: 02034340903 /  02086600566

Visit: http://auditel.co.uk/consultants/sancus/

Are you getting the very best from your business cost suppliers?
With access to hundreds of suppliers and huge buying power, Auditel can save 
your business time and money so you can focus on meeting your clients needs

Cost Management

Auditel, lowering the cost of doing business

Want a more profitable Business?
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AS THE ACCREDITED 
ENTERPRISE CENTRE FOR 
CROYDON, we’ve helped 
8,000 businesses to get off 
the ground and grow in the 
last 33 years.

FREE BUSINESS 
TRAINING AND 
MENTORING…..        
for anyone, from 
anywhere and 
in any business 
sector, we’re here to 
support you every 
step of the way.

CROYDON BASED OFFICE SPACE THAT  
GROWS WITH YOUR BUSINESS!
• All inclusive packages with no hidden costs
• Superfast broadband and Wifi
• Free meeting rooms with digital functionality
• Serviced reception desk
• Access across 6 days of the week
• Full support from our business advice team
• Excellent public transport links.
www.startupcroydon.co.uk      Tel: 0203 7474747                                           
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Pre-fabricated success
Make more sales, make your offerings engage the heart and the mind

NORMALLY FEATURES, functions and benefits 
are used by businesses to convince customers 
to buy their products and services. This logic 
can extract a ‘yes’, but it may not lead the 
customer to taking actions to buy. A more 
human connection between offerings and 
the person is far more effective. It engages 
customers in multiple and deeper levels. It builds 
recall, cooperation, empathy and ultimately 
action. The human connection can go where 
statics and trends are denied admission: our 
hearts. Data and logic can persuade people, 

but it does not inspire them to act. We human 
beings are social creatures. We relate to values, 
empathy, meaning and relationships. We have 
been working with these for the last 20,000 
years, when cave walls were our flat screen 
TVs. Objects and stories that make cultural and 
emotional connections also create empathy, 
optimism and focus in human minds. Don’t take 
our word for it, neurological studies revealed this 
at the John Hopkins University. For example after 
an emotionally charged story, researchers found 
that people were more likely to give to charity. 

Many advertisers and other firms use the trust-
inducing power of this human centred design. 
It has the power to change behaviours and 
attitudes. So are your offerings making a human 
connection?.

i  Sikander Shaukat is a partner in Value 
Dynamics LLP that helps clients grow their top-
line. They pre-fabricate success with business 
development and offerings design, and they 
resolve limiting problems.  
Contact sikander@valuedynamics.uk.com

Essential benefits for London Chamber 
Member organisations
Think you know about health 
insurance? Well, you may have to think 
again. HSF health plan, a London based 
health cash plan, provides a range of 
essential benefits especially for London 
Chamber Member organisations.

HSF health cash plan is not private 
medical insurance. It is designed to help 
employees cover the cost of their everyday 
healthcare needs such as dental, optical and 
physiotherapy.

It provides your employees with a staff 
benefit that gives cash back for everyday 

healthcare costs, as well as an employee 
assistance program.

Preferential rates for LCCI member 
organisations start from £1 per week and can 
be provided on a purely voluntary basis with 
no cost to your company.  Family members 
can be added too – at no additional cost!

HSF health plan is the trading company 
of the charity The Hospital Saturday Fund. 
The charity provides grants to medical 
charities, hospices and hospitals, as well as 
to individuals where ill health or disability has 
caused financial difficulties. By joining HSF 

health plan, employees not only get a great 
benefit which will save them money, they 
help the important work of the charity - not 
something which usually happens when an 
insurance policy is taken out!

i  For more information contact HSF health 
plan on 0800 917 2208

Train2Protect International – Industry 
Leaders in Security and Safety
AT TRAIN2PROTECT we never accept the 
status quo. And when it comes to life safety, 
you shouldn’t either. 

Preparing for the worst and meeting any 
regulatory requirements, mitigates the risk 
of prosecution, compensation, protects staff 
and your reputation.

In an emergency, could you feed staff for 24 
hours? The mere mention of ration packs has 
most people thinking about the military on 
active service. Our ration packs are compact 
to store and packed with all the nutrition your 
staff need in the event of a hostile situation.  

We can also provide Emergency Response kits 
to enable you to respond to a variety of threats 
that can be tailor made for your requirements

Accidents can happen at any time, being 
prepared is what counts: If you use X-ray 
machines then you need a Radiation Protection 
Supervisor (RPS), our RPS courses ensure that 
someone is qualified to deal with the day to 
day operation and any potential incidents.

‘Incident’ is an all too familiar word when it 
comes to vehicles in the workplace. Training 
is vital for safety; it increases productivity, 
reduces damage and insurance claims and 

increases staff confidence. We provide training 
on a range of vehicles including forklifts and 
scissor lifts. Our valet driver courses improve 
driver skills, awareness and manoeuvring 
experience whilst our loading bay safety service 
ensures vehicle guides operate safely.

i  So whatever your need, safety or security, 
Train2Protect can offer you a solution. For 
more information call 08000438827 or email 
info@t2pinternational.co.uk.

Merry Christmas and a safe new year.
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44 SPOTLIGHT ON TURKEY

By: Parveen Thornhill, London Regional Director at the Department for International 
Trade

TURKEY HAS long 
fascinated British 
companies. Businesses 
big and small have been 

flocking to Turkey for years – and no 
wonder. It’s got geography, history 
and economic growth on its side. 

Joining together the Eurasian and 
Western Asian continents, Turkey’s 
geographical location makes it a 
bridge between the East and the 
West. Its border countries include 
Greece, Bulgaria, Armenia, Georgia, 
Iran, Iraq and Syria. The Gulf States, 
Near East and north Africa are also 
within easy reach. Access not just 
to the domestic Turkish market 
but these wider markets has made 
Turkey a hub for exporters looking 
for new business.

Turkey has close historic ties 
to Europe. The Ottoman Empire 
ruled large parts of the continent 
and played a key role in European 
power politics. It was also a major 
trading partner for many European 
economies providing access to vital 
trade routes.

The case for trade has further 
grown since the fall of the Ottoman 
Empire and its transformation into 
modern Turkey in 1923. Whilst 
the young democracy has seen 

periods of political uncertainty, it 
has largely trodden down the path 
of democracy, leading to a relatively 
stable business environment. 

Limited state involvement and 
economic reforms have further 
strengthened the market and 
opened the country up to trade. 
Turkey is currently the 18th largest 
economy in the world and 8th 
largest in Europe by GDP. It is, 
however, forecast to grow further, 
becoming a top 10 economy by 
2023 1. Its Gross Domestic Product 
(GDP) has grown rapidly, with 
growth rates averaging at 5% 
between 2002 and 2012 2. 

It’s therefore no surprise that 
British businesses have been 
investing heavily in establishing a 
foothold in Turkey. More than 2,500 
UK companies already operate 
in Turkey. These include global 
businesses such as BP, Vodafone, 
Unilever and HSBC, but also retail 
brands and high street favourites 
including Tesco, Harvey Nichols, 
Marks and Spencer and Laura 
Ashley. 3 

Whilst recent years have seen 
Turkey face some challenges, 
the country continues to be an 
attractive prospect for exporters. 

Turkey is already the UK’s tenth 
largest European export market, 
and the bilateral relationship 
between the UK and Turkey was 
further strengthened by a Strategic 
Partnership signed in 2010 4. As 
a result, a number of lucrative 
exporting opportunities await 
UK businesses in Turkey: from 
healthcare – one of the fastest 
growing sectors in Turkey – to the 
third airport planned for Istanbul; 
from renewable energy, which 
the country wants to reach 30% 
of total energy consumption by 
2023, to oil and gas; and public 
private infrastructure projects to 
opportunities in the Turkish banking 
industry, which remained relatively 
unscathed by the financial crisis 5.

Among those flocking to 
Turkey have been a number of 
London-based businesses. I visited 
Istanbul last year, with a number of 
businesses from the capital. Whilst 
most UK businesses exporting to 
Turkey specialise in machinery, 
mechanical appliances, vehicles, 
iron and steel, or plastics, we took 
a number of small and medium-
sized food and drink companies to 
explore the export opportunities 
in the market. One of those 

Turkey: the exporter’s bridge 
between the East and the West
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Specialists in:
 � Website translation
 � Multilingual SEO
 � Software localisation 
 � Interpreting services
 � Document translation

Capita Translation & Interpreting –
The secure language service provider.

We invest heavily into the newest 
translation technologies and protection 
of your files – saving you money and 
giving you high quality output. As our 
systems are based in Capita’s secure 
servers, all documents we handle remain 
under strict privacy guidelines. We are 
part of Capita plc – so you can be assured 
of the quality and processes expected 
from a FTSE 100 company. Our clients 
trust us implicitly with their work, and 
return to us time and time again.

Discover how we can benefit 
your business...

https://www.capitatranslationinterpreting.com
+44 (0)845 367 7000
marketing@capita-ti.com
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TURKISH-BASED passenger 
airline, Pegasus Airlines, turned to 
Capita Translation & interpreting 
(Capita TI) when then needed to 
reach more global customers and 
increase their worldwide presence. 

Pegasus operates the youngest 
fleet of aircrafts in Turkey, with 65 
aeroplanes flying to 92 destinations 
in 37 different countries.

Pegasus needed high-quality 
localisation to ensure their website 
could be accessed and used by 
customers around the world. As 
Pegasus have strict deadlines for 
product launches; agility and quick 
turnaround time of translations 
were essential.  

In order to accommodate 
Pegasus’ language requirements, a 
bespoke system was implemented 
whereby content was translated 
from Turkish into English first 
before being ‘pivoted’ into other 
languages, including German, 
Russian, Dutch, French, Danish, 
Italian, Spanish and Swedish. In 
doing so, Capita TI saved a huge 
amount of time and money in 
sourcing linguists, in comparison 
with direct translation between 
Turkish and those languages. A 
twenty-four-seven service also 

meant that tight deadlines could 
be met effectively.  

Helped in part by localisation, 
Pegasus is now the most rapidly 
expanding airline in Europe, and 
recently received a prestigious 
Stevie Gold award for one of their 
PR campaigns.  

As Pegasus’ requirement 
expanded from 5 to 9 languages, 
Capita TI scaled up the 
solution, making sure quality 
and consistency were always 
maintained. Today the relationship 
continues to go from strength 
to strength, and Pegasus are 
confident that Capita TI’s delivery 
system will always ensure 
communication with customers 
across the world rests on strong 
foundations.

 “Working with Capita TI has 
allowed us to focus on our core 
task of expanding across Europe 
without having to worry about 
whether the localisation aspect 
has been managed properly. With 
Capita TI we can always keep to 
our content schedules and know 
that the content will be properly 
and consistently translated.” Emre 
Güney, Senior Digital Marketing 
Specialist, Pegasus Airlines.

Capita extends Pegasus 
Airlines reach

companies was London-based 
coconut water brand, Cocofina, 
who were visiting Istanbul for the 
first time. As a result of contacts 
made during the visit, Cocofina 
has since gained a foothold in the 
Turkish market. Now exporting to 
28 countries, Cocofina’s products 
are for sale across Turkey, including 
in Watsons, one of Turkey’s leading 
beauty and personal care product 
chains

For companies looking for 
exporting opportunities in Turkey, 
the Government’s Exporting is 
GREAT campaign is a great place  
to start. The campaign website, 
www.GREAT.gov.uk, brings 
together UK businesses, 
international buyers, international 
investors and online marketplaces, 
as well as giving access to millions 

of pounds’ worth of potential 
overseas business and signposting 
improved information, services and 
support to UK businesses. 

For centuries the Turkish market 
has attracted British companies 
– and with all the opportunities 
out not just in Turkey but in its 
neighbouring countries, new 
exporters should look to Turkey for 
growth. 

References
1.	 http://www.cnbc.com/id/100390252
2-5	https://www.gov.uk/government/publications/exporting-to-turkey/doing-business-in-turkey-turkey-trade-and-export-guide

“Turkey is 
already the UK’s 
tenth largest 
European export 
market.”

[Click/tap for more info]

http://www.capitatranslationinterpreting.com
http://www.GREAT.gov.uk
http://www.cnbc.com/id/100390252
https://www.gov.uk/government/publications/exporting-to-turkey/doing-business-in-turkey-turkey-trade-and-export-guide


46 SPOTLIGHT ON TURKEY

ON THE occasion of this report, I 
would like to give brief information 
on the Prime Ministry Investment 
Support and Promotion Agency of 
Turkey (ISPAT) as the president. 
ISPAT, established under the 
Prime Ministry in 2006, unified 
all the foreign investment-related 
services under one umbrella. 
Catering to the needs of foreign 
investors looking to do business 
in Turkey, ISPAT operates with a 
one-stop-shop formula. From first 
contact to after-care services, 
ISPAT is present at every stage of 
an investment project undertaken 
by an international company 
in Turkey. Turkey is constantly 
undergoing reforms to make its 
investment environment more 
user friendly and accessible, and 
ISPAT continues to provide key 
guidance in these processes to 
ensure that bureaucratic steps 
are kept to a minimum. As per the 
reform program, ISPAT will also 
contribute to the strategy and 
policy making processes in the 
government so as to help tune the 
investment incentives to better fit 
our country’s needs. 

Given current economic 
challenges and global needs, it 
is not realistic to limit Turkey’s 
mission to bilateral trade 
relations. It is obvious that 
Turkey, strategically situated at 
the crossroads of a global trade 
volume of more than USD 7 trillion 
and 1.6 billion people, is more than 
a trade partner. 

Under the leadership of 
our President Recep Tayyip 
Erdogan, Turkey aims to be one 
of the top 10 economies in the 
world by 2023, the centennial 
of the Republic, increasing 
export revenues and upgrading 
the country’s infrastructure 
investments through energy, 
transportation, and healthcare 
projects. Shaping its future 
through unique, ambitious, 
and ongoing projects, Turkey 
is currently the 17th largest 
economy in the world, and has 
been growing at an average 

annual rate of 4.7 percent since 
2002. It occupies a unique 
location that provides access to 
the European, Middle Eastern, 
North African, Central Asian, 
and Gulf markets that cover 1.6 
billion people. Add to this a young 
and dynamic population with an 

average age of 30 and a liberal 
investment climate, it is clear 
to see why Turkey welcomes all 
investors and all opportunities. 

Unfortunately, on the way 
towards the above targets we 
have faced some obstacles 
as well. The most recent ones 

Turkey has written a success 
story spanning 14 years
As the president of an outward looking institution of Turkey,  
I believe that this report for London Business Matters has a 
vital role to promote our country to foreign investors.

GLOBAL GROWTH RATES (%)
Turkey outperforms both developed & emerging countries

Source: CBRT
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Arda Ermut 
President, Prime Ministry 
Investment Support and 
Promotion Agency of Turkey 
President, WAIPA



DECEMBER 2016 / JANUARY 2017 47SPOTLIGHT ON TURKEY

were the failed coup on the 
night of July 15th attempted by 
the Fethullah Gülen terrorist 
organization (FETÖ), and the 
rating downgrade of Moody’s.

Moody’s, one of the big three 
ratings issuers, announced on 
August 5 that its review on 
Turkey’s Baa3 rating remained 
ongoing and would be released 
within 90 days of July 18th. 
On the 23rd September 2016, 
just two days after a Moody’s 
analyst announced that the 
rumors that they will downgrade 
Turkey were not true, the rating 
agency downgraded Turkey’s 
government bond ratings to 
Ba1 from Baa3 but retained the 
outlook as stable. Despite Fitch 
affirming Turkey’s investment 
grade rating in the aftermath of 
the failed coup attempt, Turkey 
lost its investment grade status 
after Moody’s downgrade, 
since most of the funds require 
investment grade ratings 
from at least two agencies.

According to Moody’s report 
released on September 23rd, 
key drivers of the downgrade 
were the increase in the risks 
related to Turkey’s external 
funding requirements and 
the weakening in credit 
fundamentals such as growth 
and institutional strength. When 
Turkey’s growth rates, external 
and public debt ratios, and 
strength of the financial sector 

and institutions are analyzed, 
one can see that Turkey is in a 
better position when compared 
to its peers and to the data of 
2013 when Moody’s increased 
Turkey to investment grade.

The question here is “If the 
coup attempt on the night of July 
15th had not happened, would 
Moody’s downgrade Turkey?” The 
answer is absolutely no, because 
there is no ground for rating 
agencies to take such a decision 
under normal circumstances. The 
Turkish economy has posted an 
annual average real GDP growth 

rate of 4.7 percent over the past 
14 years, while GDP per capita has 
more than tripled. Turkey stands 
out as one of the fastest growing 
economies in the world. Turkey’s 
GDP growth rate of 4.7 percent 
in the first quarter of 2016 has 
outperformed many emerging 
and developed countries, leading 
Turkey to become the 2nd 
fastest growing OECD country 
after Malta and 4th in G20 after 
India, China, and Indonesia. 
Private consumption is the main 
source of these growth levels in 
Turkey, which accounted for 70 
percent of Turkey’s GDP as of 
the first quarter of 2016. A visible 
narrowing in the current account 
deficit and sound improvement 
in external balances have been 
observed so far in 2016. Turkey’s 
year-on-year current account 
deficit was USD 31 billion in 
August. 

And yet, the question at this 
point is “Can a failed coup attempt 
by itself be a driver of a rating 
downgrade for Turkey?” Fitch 
ratings gave the answer as “no”, 
by keeping Turkey’s sovereign 
rating at investment grade in the 
wake of its review on August 19th.  
The agency affirmed Turkey’s 
rating at BBB-, while revising its 
outlook to negative from stable. 
Despite raising concerns on 
economic performance, Fitch said 
that it does not expect the fiscal 
stance to weaken in response to 
the coup attempt. 

Considering all these, I am 
pleased to say that the future 
of the Turkish economy remains 
bright, and key factors for 
investors’ economic operations 
are untouched. Turkey still 
meets many of the major 

competitiveness criteria that 
investors favor, such as ongoing 
economic growth, sound policy 
framework, sizeable domestic 
market, and competitive labor 
costs.  

With regard to UK-Turkey 
business relations, I am glad to 
say that, the UK takes top honors 
as Turkey’s main partner country 
for exports in recent months of 
2016. This is an indicator of the 
strong business ties between the 
UK and Turkey. In terms of capital 
inflows from the UK, we are happy 
to see that the share of long-term 
capital investments in total has 
been increasing in recent years. 
From Vodafone to Rolls Royce 
and from BP to HSBC, there are 
around 3,000 British companies 
investing in Turkey. The stock 
value of companies’ combined 
investments is USD 21 billion, 
making the UK the second largest 
investing country in Turkey. 

Thanks to all these, with a 
young and qualified work force, 
a stable economy, a reformist 
investment climate, developed 
infrastructure, a central location, 
low taxes, generous incentives, 
and a sizeable domestic market, 
Turkey awaits all UK investors with 
all the opportunities it has to offer. 

TOTAL FDI ATTRACTED
Turkey has attracted USD 170 billion FDI in 2002-2016 period. 
This amount was USD 15 billion up to 2002.

2012 2013 2014 2015

13.3
12.4 12.5 $15

billion

$170
billion

16.9
1923-2002

2002-2016

BILLION DOLLARS

PEER GROUP AVERAGE
2002-2015 ANNUAL GDP GROWTH RATE (%)

TURKEY  4.7

POLAND 3.9

ROMANIA 3.4

CZECH REP. 2.6

HUNGARY 1.6

“From Vodafone to 
Rolls Royce and from 
BP to HSBC, there 
are around 3,000 
British companies 
investing in Turkey.”
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DESPITE THE economic 
challenges of recent times, council 
leader Cllr Simon Henig said: 
“We are committed to bringing 
more investment into the county 
and over the last four years we 
have helped 3,400 businesses 
to relocate, set up or expand 
their business in Durham, which 
equates to a £187m boost for the 
economy. In addition to that 40 
multinationals, unique and niche 
companies have invested and 
re-invested in the county over the 
last three years - Durham really is 
becoming a beacon for business in 
the North.”

But the council isn’t simply 
looking to shine a light on the 
business opportunities in the 
county. Cllr Henig added: “We 
are looking to create a better 
future for people living in the 
area. Working with our economic 
development company, Business 
Durham, we are launching a 
number of innovative projects 
which aim to create high volume 
jobs, generate economic growth 
and stability.”

One of those projects is the 
council’s development NETPark, 
which is now a leading science 
park with the aim of becoming the 
global hub for materials integration 
by 2025.

The council also recently 
purchased Salvus House to 
act as a business incubator for 
Durham City, which will create up 
to 200 direct jobs with a further 
500 indirectly. Cllr Henig said: 
“We have also set out our plans 
to create approximately 6,000 
private sector jobs and a potential 
investment of £370m in the 
county’s economy by redeveloping 
the county hall site and moving 
the council to a smaller HQ in the 
city centre. The Aykley Heads area 
is home to the award-winning 
Atom Bank’s HQ and already has 
over 30 businesses. 

“In June we announced that 
ResQ, a fast-growing customer 
contact firm, will create 1,300 
jobs over the next three years 

at Spectrum Business Park in 
Seaham. 

“We have secured £20m for a 
new venture capital fund, Finance 
Durham and launched a new 
innovation process, Durham Smart 
County; linking the county’s social 
challenges, such as health, directly 
to companies who can develop 
and provide new solutions.

“There has never been a more 
exciting time to be doing business 
in County Durham.”

But it isn’t just the business 
sector that the council is putting 

in the spotlight; it is also making 
great strides to showcase the 
county as a vibrant destination for 
visitors and residents alike.

Working with Visit County 
Durham, the destination 
management organisation, core-
funded by the council, it is shining 
a light on the outstanding offer 
the county makes to visitors and 
residents. Cllr Henig said: “Durham 
is a great county to live in with 
a rich and diverse landscape 
from dales to coast, brimming 
with history and vitality. Housing 
options are plentiful, we have 
excellent schools and the county 
boasts a vibrant cultural scene. 

“Our proven track record in 

hosting world class cultural 
programmes, such as the UK’s 
largest light festival, Lumiere, 
which returns for its fifth edition 
in 2017 and the amazing Kynren; 
An Epic tale of England in Bishop 
Auckland, means Durham is fast 
becoming a go-to destination for 
many visitors. In the last four years 
visitor numbers grew by almost 
a million with 18.6m visiting the 
county last year.”

Visit County Durham has also 
developed a new place brand, This 
is Durham, Place of Light, which 
the council is using as part of its 
campaign to promote the county 
as a place to invest, live, work and 
meet. 

Cllr Henig concluded: “This 
is Durham, Place of Light will 
be shining the spotlight on our 
wonderful county as a place we 
should all be proud of; a beacon to 
guide businesses, residents and 
visitors alike to this vibrant place.”

i  Find out more at  
www.durham.gov.uk/PlaceOfLight

Durham County Council is working on an innovative new campaign to showcase the 
county as a thriving area for investment, business development and innovation.

Shining a light 
on Durham

Business leaders at the recent opening of Salvus House

“Durham Place of 
Light will be shining 
the spotlight on our 
wonderful county as 
a place we should 
all be proud of.”

Council leader Cllr Simon Henig

http://www.durham.gov.uk/PlaceOfLight
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If you are a member of LCCI with an offer for other members, contact Jo Cass on: 020 7203 1713 or membersoffers@londonchamber.co.uk

n Work with a company 
that provides an exceptional, 
professional and personal 
service whilst achieving savings 
using the latest innovative 
technology! Effective and 
economic management of your 
travel expenditure is crucial.   
We recognise that all client 
requirements are different 
so we provide an exemplary 
service with a flexible and 
bespoke approach to specific 
client requirements. Contact 
ACE for a meeting, discussion 
or just fare quote benchmarking 
- no obligation - allow ACE to 
demonstrate our service to you!  

Offer to members
Many airlines operate corporate 
reward schemes which run in 
tandem with individual frequent 
flyer programmes and allow 
businesses access to discounted 
airfares and the opportunity to 
accrue points that can be used for 
free flights, upgrades and even 
cashback!  Contact ACE and find 
out how you can reduce your 
travel budget.

Contact
Contact sarah.wilson@acetravel.
co.uk or martine@acetravel.co.uk  
Tel: 0845 241 3406  
www.acetravel.co.uk

n A Suit That Fits are a bespoke 
tailoring company.  Your suit, 
shirt or overcoat will be uniquely 
designed with you then ethically 
hand made by us. You will 
choose from hundreds of cloths 
and decide on everything from 
the colour of the lining to the 
width of your lapel in one of 
over 30 locations nationwide 
or take advantage of our 
home/office visiting service in 
London.  With suit prices from 
just £299, there’s never been a 
better excuse to go bespoke!. 

Offer to members
We are offering members of The 
London Chamber of Commerce 
an extra free pair of trousers with 
every bespoke suit purchase, 
plus a 3 week expedited delivery 
(usually 8).

Contact
Call 0203 355 3567 or email 
corporate@asuitthatfits.co.uk 
to book your personal tailoring 
appointment. Quote LCC.
www.asuitthatfits.co.uk

n London Serviced Apartments is 
a leading serviced accommodation 
agency in London.
Established in 2000, we have 
over 15 years’ experience 
in offering a comprehensive 
collection of serviced apartments 
in London for business, leisure, 
medical and relocation.
Our friendly serviced apartments 
team provides personal service 
tailored to clients’ needs, 
helping them to find the finest 
selection of serviced apartment 
at the best possible rates. 

Offer to members
5% discount on all bookings 
made from members of the 
London Chamber of Commerce & 
Industry for stays between 2nd 
January 2017 and 13th February 
2017. Minimum stay of 7 nights 
required. 

Contact
+44(0) 20 8004 0007
info@londonservicedapartments.co.uk
www.londonservicedapartments.co.uk

n DO YOUR PRESENTATIONS 
ENGAGE YOUR AUDIENCE? 
Presenting in front of your 
audience is a valuable opportunity. 
Are you sure you’re getting your 
message across? Presented 
help companies to improve 
their presentations. Naturally, 
we use great design, but also 
presentation science to help 
your audience remember your 
content. Without presentation 
science, your audience is more 
likely to suffer from ‘Death by 
PowerPoint’. Avoiding this will 
help you to engage your audience 
and get your message across. 

Offer to members
Put our expertise to good use 
with a FREE PRESENTATION 
CONSULTATION for LCCI 
members. We’ll give you advice 
and tips on how to improve your 
deck.

Contact
0800 246 1373 
hello@presented.co.uk
mentioning LCCI free  
consultation offer.
www.presented.co.uk 

n GoodManager.Com was 
developed with the aim to 
provide skills and behaviours for 
Line Managers and Supervisors 
through ‘Open Workshops’. 
We help with their continuous 
professional development, 
regardless of size and sector 
of organisation.  Our one-day 
Workshops are £395+VAT 
per person and are available 
nationwide, places can be 
booked by visiting the website. 

Offer to members
We are offering our Workplace 
Relations for Line Managers 
and Supervisors Workshop for 
FREE to LCCI Members for a 
limited time. We will run these 
Workshops for you in-house, for 
up to 15 employees. In exchange 
for testimonials.

Contact
+44 (0) 203 058 4491
info@GoodManager.Com
GoodManager.Com

n We are a niche law firm 
located in the west end and 
we are passionate about what 
we do.  We believe in offering 
a highly efficient and personal 
legal services that is affordable 
to commercial SME’s and 
entrepreneurial individuals 
from a variety of sectors. 
We provide legal advice and 
assistance in the following areas: 

• Corporate/Private Immigration 
• Civil/Commercial Dispute 

Resolution 
• Commercial Law
• Corporate Law
• I.T. Law
• Property
• Professional Regularity & 

Disciplinary Investigation. 

Offer to members
We would like to offer LCCI 
members a free 30 minute 
consultation for the first meeting.

Contact
0207 499 0620
email@marsans.co.uk
www.marsans.co.uk

n Harod Associates specialise 
in the utilisation of traditional 
investigation techniques, 
combined with global connections 
and cutting-edge technology 
to investigate, hunt assets and 
solve complex crime issues.  

Our Services:

• Global risk and investigations
• Claims and disputes
• Bribery and corruption
• Financial Crime and AML 

services
• Enhanced due diligence
• Asset tracing
• Intellectual property and brand 

protection
• Cyber investigation and 

monitoring
• Forensic crime scene 

investigation.

Offer to members
10% discount on our normal 
Consultancy services.

Contact
44 0203 287 0607
ian.weatherhead@
harodassociates.com
www.harodassociates.com

n Whether its team building 
events, presentations or 
interviews the meeting rooms 
located in our exquisite business 
lounge can accommodate for 
all.  The layouts we can cater 
for are boardroom, classroom 
and conference style. Booking 
options are hourly, half day and 
full day this includes Free Wi-Fi, 
complimentary tea, coffee and 
water, Smart Screens, notepads, 
pens and conference phone. 

Offer to members
We would like to offer to all LCCI 
members 20% off meeting room 
bookings. Simply quote LCCI 
MEMBER when booking, prices 
exclude VAT.

Contact
Chen Fowlin
02033712370
chen.fowlin@westfield-uk.com
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Legal maze 
ahead.

We’ll see 
you through.
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