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Turning Brexit 
into opportunity 
With the UK having voted 

to ‘leave’ the EU, London 
Chamber of Commerce 

and Industry (LCCI) has said that 
the government should now work 
to maximise opportunities to boost 
UK trade internationally. 

LCCI chief executive Colin Stan-
bridge commented straight after the 
referendum decision was known:

“While the UK electorate has 
made its choice it is notable that 
London voted quite differently. 

As Ministers now contemplate the 
UK’s future outside the EU, London’s 
new mayor Sadiq Khan needs to be 
involved in that planning - to help 
harness the resources necessary to 
sustain long-term economic growth.

Government must look to main-
tain the capital’s position as a 
world-leading place to do business. 

That means having the pull factors 
that will attract global companies to 
invest and locate in London wheth-
er that is around business environ-
ment, strategic infrastructure or 
skilled staff. We need to turn the 
result of the referendum into a time 
of opportunity for Britain.  

International trade has long been 
a critical component of Britain’s 
economic well-being. Now more 

than ever there is a pressing need 
to encourage and support British 
businesses to engage in internation-
al commerce and help build a strong 
and prosperous UK economy. 

In the new landscape, the gov-
ernment needs to develop a na-
tional strategy for exports and 
growth to coordinate departmental 
activity and ensure appropriately 
resourced support is delivered to 

UK businesses looking to trade 
overseas.

One element of that strategy 
should be to ensure London has 
the infrastructure to compete and 
that includes aviation capacity to 
connect to far-off key markets. 
Therefore it is now an absolute pri-
ority that Ministers take a decision 
on expanding both Heathrow and 
Gatwick”. 

London Business Agenda for Brexit
With a new Conservative 
Party leader – and the next 
Prime Minister – due to be 
announced in mid-September, 
London Chamber  of Commerce 
and Industry will be working 
over the summer to probe 
London business views, 
concerns and expectations 
of the forthcoming ‘Brexit’ 
negotiations the UK 
government will engage in. 

Since the referendum result, 
the Chamber has been very clear 
that as the only English region 
to vote to ‘remain’ within the EU 
- and given the capital’s role as 
the engine of the UK economy – 
the Mayor of London has to be 
involved in the UK negotiations 
to protect and promote London’s 

interests – the future relationship 
with the single market and a 
flexible immigration policy to fill 
sector-specific skills vacancies 
being key. 

LCCI met with new Mayor 
Sadiq Khan’s chief of staff 
to offer support ahead of 
the autumn negotiations. 
The Mayor’s office is keen 
to understand how London’s 
businesses are viewing the 
new landscape, what they are 
concerned about and what they 
really need to be delivered from 
the Brexit talks. 

There are a broad range of 
issues that businesses may 
be anxious to have clarity on. 
Through the summer LCCI will 
be hosting a series of member 

roundtables and commissioning 
polling to gauge the London 
business mood – with the 
intention of providing Mayor 
Khan, and London MPs, with 
the London Business Agenda for 
Brexit.  

LCCI will also be setting up a 
help desk to inform and advise 
members on the practical 
aspects of doing business in 
the new environment. This will 
be informed by the outcome of 
the negotiations but, whatever 
the details of the outcome, 
the Chamber will ensure it 
continues to promote and 
facilitate cross-border trade 
with missions, events and the 
issue of export and import 
documents. 

[Click/tap for more info]
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It is clear from the referendum 
result that London is in quite a 
different place from the rest of 

England. However, while knee-jerk 
responses around the capital getting 
its own arrangements with the EU 
or becoming some sort of city state 
are outlandish, it is now apparent 
that London does need to have more 
control over its finances.  

Britain will now look to make its 
way in the world outside the EU, how-
ever the economic burden of paving 
that way ahead will fall most heavily 
on London. That being the case then 
it is common sense to make sure that 
London is enabled to operate success-
fully and so in turn, drive wider UK 
future growth and prosperity. 

Currently the Mayor of London 
has control over only 7 per cent of 
taxes raised within the capital yet 
the Mayors of equivalent global cit-
ies such as New York or Tokyo 50 
per cent and 70 per cent of local tax 

revenues respectively. 
In our greatly changed political 

landscape our Mayor’s weak fiscal 
position cannot continue. The case 
for change and the means to achieve 
that are clear.      

Enhancements
The capital’s business sector, 

welcomed the 2013 proposals of 
the London Finance Commission, 
chaired by Tony Travers, for West-
minster to increase London control 
of local tax revenue from seven per 
cent to around 13 per cent.  Hardly 

a revolutionary request but enough, 
as all of London’s political leaders 
agreed, to begin making a notice-
able difference in what and how 
the Mayor could advance enhance-
ments in key infrastructure like 
transport, housing or broadband. 
Additional revenue could help boost 
Mayoral efforts to project London’s 
presence on the international stage 
with more overseas trade missions 
to forge new trade links and attract 
inward investment. 

Renewal
New Mayor Sadiq Khan should 

now commission an update of the 
London Finance Commission final 
report to provide an understanding 
of potential financing options.

Long before the EU referendum 
was even a thought, London Cham-
ber of Commerce and Industry ad-
vocated more power to for London 
to grow – for the simple reason that 
the captial is forecast to reach a pop-
ulation of 9 million by 2020 and 
then become a megacity by 2030. 
The existing devolutionary settle-

ment needs renewal. 
Retaining more London generat-

ed taxes is crucial, but greater devo-
lution to London must be about 
more than just money. Securing new 
competencies will be key. 

The referendum result indicated 
that for many in England and Wales 
migration was a cause of concern. 
However in London it is not. Lon-
doners know that successive waves 
of migrants have made London the 
success it is today.  

It is crucial to the future of the Lon-
don economy that the capital contin-
ues to have a flow of migrant workers 
to help our capital thrive. Without 
them success cannot be guaranteed, 
without their work and efforts our 
city would slowly grind to a halt. 

Growth
London businesses need access to 

a diverse, skilled workforce. Enabling 
more businesses to recruit workers 
from overseas will help. That is why 
we believe a new ‘London Visa’ could 
give the capital the ability to attract 
the people from the rest of the world, 

by Colin Stanbridge
“Britain will now 
look to make its way 
in the world outside 
the EU, however the 
economic burden of 
paving that way 
ahead will fall most 
heavily on London.”

London needs its Financial  Independence Day

[Click/tap for more info]
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Prospering outside the EU
London Mayor Sadiq Khan and 

London & Partners, the capi-
tal’s promotional and economic 

development company, stepped in 
quickly after the referendum result to 
reassure business.

The Mayor said that he believed 
that Britain would be better off with-
in the EU but that the British people 
had spoken and their democratic will 
should be fulfilled. He praised David 
Cameron for his dignified exit and 
agreed with him that Britain could 
survive and prosper outside the Eu-
ropean Union.

“I want to send a clear message to 
the British people and to businesses 
and investors around the world this 
morning - there is no need to panic.

“I still believe that our country is 
better off within the European Union, 
but there is no doubt that London 
will continue to be the successful city 
it is today. Our city and our country 
will continue to be the best place in 
the world to do business. And we will 
continue to look outwards and trade 
and engage with the entire world - in-
cluding the European Union.

“Although we will be outside the 
EU, it is crucial that we remain part of 
the single market. Leaving the single 
market of 500 million people - with 
its free-trade benefits - would be a 
mistake. I will be pushing the govern-
ment to ensure this is the cornerstone 
of the negotiations with the EU. It is 
crucial that London has a voice at 
the table during those renegotiations, 
alongside Scotland and Northern Ire-
land.

“We all have a responsibility to 
now seek to heal the divisions that 
have emerged throughout this cam-
paign - and to focus on that which 
unites us, rather than that which di-
vides us.”

“I want to send a particular mes-

sage to the almost one million Euro-
peans living in London, who make a 
huge contribution to our city - work-
ing hard, paying taxes and contrib-
uting to our civic and cultural life. 
You are welcome here. We value the 
enormous contribution you make to 
our city and that will not change as a 
result of this referendum.”

Global
Gordon Innes, chief executive of 

London & Partners said that the vote 
did not change London’s fundamental 
position as  the world’s pre-eminent 
business city and as one of the most 
desirable cities in the world in which to 
live, work and build a global business. 

   “London is the leading centre 
in Europe for technology and life 
sciences. We have more universities 
ranked in the world’s top 100 than 
any other city and attract thousands 
of international students from all over 
the world. London is a world-class 
centre of creativity and innovation 
and a cultural powerhouse, with 215 
museums, 857 art galleries and 245 
live music venues.” 

Innes said that the vote did not 
alter London’s position as one of the 
world’s truly global cities, a city which 
is open, welcoming and cosmopoli-
tan.   

Addressing what should happen 

next Innes said: “The process and 
timeline for  leaving  the European 
Union and the terms on which this 
will be achieved will now be negoti-
ated. This is a matter for UK govern-
ment and Parliament and it will take a 
number of years.  

 
Equitable

“It  is  in the interests of the 
EU  member states and institutions 

for the exit process to be smooth and 
equitable, and there is no evidence to 
suggest that this will not be the case.  

  “I am confident that London 
will remain a world class centre for 
international business during,  and 
after,  the UK’s  exit from the EU.  I 
am also committed to continuing to 
support growth in our great city.” 

 
www.londonandpartners.com
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London needs its Financial  Independence Day
with specific skill-sets, to contribute 
to London’s growth. 

The London Visa could be devel-
oped and underwritten by the May-
or of London and the main long-es-
tablished, business organisations on 
his Business Advisory Council. This 
would provide a collective body 
that could guarantee a third-party 
sponsorship route for registered sec-
tor-specific firms with recognised 

skills deficiencies.  
Keeping London an economic 

success has always been vital not 
just to us who live and work in the 
capital but to the whole country. 

Now, as we face into the future, 
outside the EU, it is more impor-
tant than ever that policymakers in 
Whitehall carefully consider what 
they can do to ensure the UK pros-
pers, not falters, in the years ahead. 

As a first step they can move rela-
tively easily to grant London just a lit-
tle more autonomy in tax retention. 
Once that is achieved and working 
successfully then consideration can 
be given to the case for more. 

To prosper in the post referen-
dum world the UK needs econom-
ic certainty. To secure that London 
needs to be given more control over 
its destiny.

Colin Stanbridge is chief executive 
of the London Chamber of 
Commerce and Industry

Mayor Sadiq Khan

[Click/tap for more info]
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Making London an even 
better place for business

London is a world class city, a 
great place to live and work. 
I cannot think of a better lo-

cation to do business. But this has 
become a year of change and uncer-
tainty.  

That’s why the London Cham-
ber of Commerce and Industry has 
published ‘Business Agenda 2020’ 
– twenty ways for the new mayor 
to deliver jobs and growth in the 
capital. 

Sadiq Khan has taken office as 
the number of people living in the 
capital reached its highest level since 
1939.  London will achieve ‘megac-
ity’ status by 2030 with over 10 mil-
lion residents. So the new Mayor 
has four years to make some big de-
cisions and prepare us for a new era. 

I think the challenge is clear. It 
revolves around housing, skills and 
transport. 

Housing
First, we have to fix the housing 

crisis. Chronic undersupply impacts 
on both employees and employ-
ers. We need more land and more 
builders. Let’s have the courage to 
face into the debate over the green-
belt and have a review of the status 
of poor quality land which does not 
benefit the community in any prac-
tical way. This could identify many 
plots of land that small developers 
could build on. 

At the London Chamber, we 

would like to see City Hall establish 
a Small Developers Panel to help de-
liver the additional supply at prices 
that people can genuinely afford. 

Building these homes also de-
pends on closing the skills gap. The 
construction skills crisis is very well 
documented, with the elephant 
in the room being that 20% more 
workers are required to deliver just 
the current pipeline of infrastruc-
ture projects alone, and more work-
ers are retiring from the industry 
than there are young people joining. 
And the problem is just as acute in 
science, engineering and manufac-
turing.

Part of the challenge is simple. It’s 
about communication. We have to 
reassure young people that appren-
ticeships can lead to excellent pay 
and security. We need to show them 
that a career in construction is excit-
ing and demanding and something 
you can be passionate about.  

Skills
The London Chamber is calling 

for every schoolchild to have high 
quality careers advice from year sev-
en and for City Hall to secure pri-
mary control over the Skills Fund-
ing Agency budget. 

Now I appreciate that all of us 
want to improve the domestic skills 
base. But the reality is this is a long-
term project and the skills gap needs 
attention now. So while it might be 
difficult for politicians to support 
immigration, London also needs 
talent and ideas from abroad. 

That is why we should promote a 

‘London Visa’ - third party sponsor-
ship facilitated by well-established 
organisations - to underpin non-
EEA worker cover for smaller busi-
ness with specific, recognised skills 
shortages. 

Clearly, a lot of business and com-
merce is online these days. But the 
London Chamber has found that 
many of London’s smaller firms face 
real challenges in sustaining an on-
line presence. Furthermore, almost 
a quarter of London firms have no 
active online presence at all. 

So we think the Mayor must also 
lead efforts to boost digital capabili-
ty. Digital infrastructure is a critical 
part of keeping London connected 
and competitive and all developers 
and landlords should be actively en-
couraged to fit high-speed connec-
tions into every new development. 

Transport
Above all, Sadiq’s team has to 

keep London moving. Overcrowd-
ing and congestion are a curse on 
everyone. London is actually awash 
with international investors and 
pension schemes looking for secure 
investments. The Mayor must now 
persuade them of the benefits of 
backing strategic infrastructure pro-
jects in rail, road and air.  

Crossrail 1 will bring 1.5 million 
more people within a 45 minute 
commute of jobs in the West End, 
the City and Canary Wharf and de-
liver a 10% increase in the number 
of 18 to 24 year olds living within 
30 minutes of central London uni-
versities. 

Crossrail 2 would open up an 
incredible corridor of land for new 
development and the Mayor must 
work with business to secure the fu-
ture of this project.    

None of these things are easy. But 
we have a history in London of over-
coming the odds. Part of the answer 
lies in securing the autonomy to 
grow. That means retaining more of 
the taxes generated by London and 
acquiring new powers for City Hall. 

The obvious place to start is with 
an update of the London Finance 
Commission report on the potential 
for greater financial devolution. It 
makes no sense to me that London’s 
Mayor keeps 7% of London taxes 
when New York’s Mayor keeps 50%.   

It would also make a difference 
if clusters of local authorities could 
drive greater economic cooperation 
across the capital. 

At its heart, London is a great 
global city. We need our Mayor to 
be an ambassador ready to champi-
on London companies of every size 
on the world stage. We need him on 
overseas trade missions like those 
we organise at the London Cham-
ber. 

The truth is, the most successful 
places in the world are also the most 
open. That is why London has been 
successful in the past and that is the 
key to our future. 

Tony Pidgley CBE is President 
of the London Chamber of 
Commerce and Industry. This 
article was first published in 
Estates Gazette. 
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Businesses 
beware! 
If you are a UK business or an 
individual employing persons 
without permission to work in the 
UK then you are liable for a fine up 
to £20,000 per employee or a 2 
year prison sentence. Your 
company will be listed by the 
Home Office in a public register 
and in newspapers – named and 
shamed.

Companies will be given an 
opportunity to mitigate their 
circumstances for a reduction or a 
cancellation of the penalty. They 
will have to satisfy the Home 
Office that they had taken 
reasonable precautions and have 
implemented systems to check 
the employee’s immigration status 
and that such reasonable checks 
were breached by the employee. 

It is essential that you:
• Have systems in place to check 

employees
• Check the validity of any 

documents provided
• Have systems for ongoing 

checks of employees’ 
immigrations status.

Make sure that you understand 
your duties when employing 
non-EEA nationals.

To employee a non-EEA national 
you must apply for a Home Office 
Sponsor License enabling you to 
legally employ non-EEA or a Swiss 
national. 

Obtaining a license from the 
Home Office can be an arduous 
process as the Home Office 
requires sensitive documentation 
and information from the 
business. The license is not a 
one-off license but a process 
which needs careful attention and 
includes the audit of your business 
to make sure that your procedures 
and processes are in line with 
Home Office guidance.

If you are employing Turkish 
citizens, there is the Ankara 
agreement which offers a speedier 
and easier Visa application 
process.

If you employ staff, whether they 
are non-EEA nationals or not, you 
need to ensure that you check 
your employees’ immigrations 
status, when you employ them 
and on an ongoing basis.

If you do not take these basic 
precautions, then you may have to 
suffer the full penalties that can 
be levied against you.

At Hodders Law we have Experts 
in Immigration Law who can help 
and advise you. Contact us to 
discuss how we can help on 
08442 640 290

SPONSORED COLUMNInternational trade 
documentation – 
impact of Brexit

Many documents used in 
international trade tran-
scend trade blocs and 

agreements so procedures and Cus-
toms formalities will not be affected 
at any time by the UK’s eventual de-
parture from the EU. 

I am thinking particularly of 
transport documentation such as 
Bills of Lading and Air Waybills but 
many others also fall into this cate-
gory such as so-called ‘non-prefer-
ential’ Certificates of Origin (CO), 
issued by the LCCI which will con-
tinue to be called for by importers as 
before. I would expect however that 
in future EU buyers will call more 
often for these to be raised for UK 
shipments – at the moment this is a 
rarity.

Preferential CO are used to apply 
for lower (often zero) rates of duty 
for goods which satisfy origin re-
quirements and are being shipped 
to one of over 50 countries with 
whom the EU has a free trade agree-
ment. These ‘movement certificates’ 
or EUR forms will continue to be 
used, I believe, until the UK for-
mally exits the EU and then only  if 
no further trade arrangements have 
been concluded – something that is 
clearly not envisaged . The timing 
on this is hard to predict but it will 
certainly be years. 

The ATA Carnet, often referred 
to as a ‘passport for goods’, used for 
materials being exported tempo-
rarily from the UK for trade fairs 
and exhibitions, and for samples 
and professional equipment, will 
not be affected in the medium 
term. We will continue to issue 
the documents in the UK both at 

LCCI and through our authorised 
network who operate in accord-
ance with the ATA Carnet Manual; 
and members of the global ATA 
chain will also continue to issue 
for goods temporarily coming to 
the UK. In the longer term, it may  
be that temporary exports from  
the UK to EU could be covered by 
the ATA Carnet but this is some 
way off. 

The LCCI will keep both a 
watching brief on all documenta-
tion relating to cross-border trade 
and seek to provide input to discus-
sions and negotiations as appropri-
ate while involving and informing 
London business as necessary.

Peter Bishop is chairman of the 
ICC World Chambers Federation 
International CO Council and a 
former chair (2004-13) of the 
World ATA Carnet Council.

by Peter Bishop
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Before the referendum fall-out 
achieved near-total domina-
tion of the news channels, the 

main focus was on the new May-
or with the media scrutinising his 
every move and asking the LCCI for 
his verdict on Sadiq Khan and his 
team.

From opinion pieces and letters, 
to television appearances and in-
sightful comments, LCCI has spo-
ken to the media on behalf of busi-
nesses on a wide variety of issues 
including business rates, infrastruc-
ture and pollution.

Watchful
Since Sadiq Khan became Mayor 

of London in early May the LCCI 
has commended several announce-
ments, called for caution on others 
and kept a watchful eye on whether 
some key priorities, set out before 
the election, will be delivered. 

Transport announcements have 
been high on the agenda with the 
date of the start of the night tube 
revealed. LCCI policy manager Si-
wan Puw was interviewed live out-
side Oxford Circus on London Live 
where she said that while the delay 
was regrettable, the benefits to the 
economy and London as a 24-hour 
city were vital.

Mayor Kahn also announced he 
would remove objections to selling 
City Hall land needed for London 
City Airport to expand. Reporting 
on the story City AM quoted LCCI 
chief executive Colin Stanbridge 
who said: “London City Airport has 
the potential to increase capacity in 
the short term so this move is cer-
tainly a step in the right direction 
but must not deter the government 
from making a decision about air-
port expansion in the South East.”

And to show he was also concerned 
about pollution Mayor Khan talked 
about plans to fast track a further pol-
lution charge in the form of the Ultra 
Low Emission Zone (ULEZ). In the 
Financial Times. Colin Stanbridge 
said: “For small businesses the cost 
implications could be great”, adding 
that “the good thing is the consulta-
tion rather than firing from the hip.”

River crossing
LCCI head of public affairs Rob 

Griggs spoke to BBC London about 
the need for another river crossing 

for East London, following the news 
that Tower Bridge was to be closed 
for three months. He said that a new 
crossing would “unlock” the housing 
and economic potential of the area.

Mayor Kahn criticised his prede-
cessor Boris Johnson for “leaving the 
cupboard bare” in terms of housing. 
Director of policy and public affairs 
at LCCI, Sean McKee responded in 
the Evening Standard saying: “To 
get the most out of London’s finite 
land, our new mayor should seek an 
honest review of the status of poor 
quality land within the greenbelt to 
determine whether it can be better 
used to house London’s workers.”

Campaign
Away for mayoral decisions, there 

has been a host of other issues to 
campaign for in the media.

LCCI were mentioned by City AM 
in an article on Heathrow, calling on 
the government to push ahead and 
deliver expansion after the airport 
accepted the Davies Commission’s 
conditions.

And the subject was again a hot 
topic in both the Evening Standard 
and City AM under the headline: 
‘London airport expansion: London 
Chamber of Commerce pushes for 
Heathrow decision’ as the Chamber 
reflected that the government was in 
stagnation and called on it to make 
a decision on Heathrow a priority 
following the referendum.

Opposing MPs Wes Streeting (La-
bour) and Mike Freer (Conservative) 
wrote a joint opinion piece in City 
AM in which they referenced LCCI 
as backing Heathrow expansion.

Meanwhile policy manager Siwan 
Puw wrote an opinion piece in the 
Local Government Chronicle on the 
issue of business rates, warning that 
the cost of doing business in Lon-
don is set to soar as business rate are 
re-evaluated in October. She wrote: 
“London’s high streets in particular 
face a significant threat with many 
businesses facing the prospect of 
having to move to more affordable 
boroughs, nearby regions or even 

stop trading altogether.”
LCCI also featured in the letters 

pages of the Financial Times calling 
for more power in the devolution 
quest saying that the “devolution 
revolution” needed to be more than 
a soundbite.

And while LCCI did not cam-
paign to remain in or to leave the 
EU it still provided a platform for 

debate with speakers from opposing 
camps, chaired by deputy City edi-
tor of the Evening Standard, Russell 
Lynch. This resulted in Sky News 
filming a case study featuring Will 
Tyler of Octink who explained how 
the result would affect the firm.

Katharine McGee is press and 
media relations manager at LCCI

LCCI in the news
by Katharine McGee

Chamber connections

As London Business Matters went to press at the end of June former 
LCCI policy and public affairs executive Stephen Crabb MP was on 
the point of entering the Conservative leadership race following the 
resignation of Prime Minister David Cameron.

Working at the Chamber for four years either side of the 
Millennium, Crabb was an effective and highly personable policy 
adviser whose efforts were much appreciated by member companies 
and colleagues alike. On leaving the LCCI he became a marketing 
consultant and studied for an MBA at London Business School to add 
to his degree in politics from Bristol University. He was first elected 
to Parliament in 2005.

Stephen Crabb was appointed Secretary of State for Wales 
and a member of the Cabinet in July 2015.The MP for Preseli 
Pembrokeshire garnered more than the usual quota of column inches 
for such an appointment as the press picked up on the fact that he 
was the first bearded Conservative cabinet minister since 1905.  
Since March 2016 he has been Secretary of State for Work and 
Pensions.
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Lighting up London’s bridges
Mayor of London Sadiq 

Khan has announced am-
bitious public art project 

spanning London’s most celebrated 
bridges, from Albert Bridge in Chel-
sea to Tower Bridge in the City.

The new Mayor is calling for sub-
missions to create a permanent light 
art installation on 17 bridges across 
the city.

The aim of The Illuminated Riv-
er is to encourage new investment 
and use of the river, bridges and riv-
erbanks at night. Once complete it 
will become the world’s longest free, 
permanent outdoor river gallery.

The project is in keeping with the 
Mayor’s plans to appoint a Night 
Czar to help protect London’s live 
music venues, clubs and pubs. This 
includes the introduction of a 24-
hour weekend Tube service on key 
lines from August.

Khan, said: “It is a really excit-
ing opportunity to breathe new life 
through the heart of London each 
night. The project will throw a spot-
light on the river and its banks, and 
extend their daytime bustle and 
buzz into the darker hours, support-
ing London’s burgeoning night-time 
economy.”

The full list of locations from west 
to east, is: Albert Bridge, Chelsea 
Bridge, Grosvenor Bridge, Nine 
Elms Bridge (in development), 
Vauxhall Bridge, Lambeth Bridge, 
Westminster Bridge, Hungerford 

Bridge, Jubilee Bridge, Waterloo 
Bridge, The Garden Bridge (in de-
velopment), Blackfriars Bridge, 
Blackfriars Railway Bridge, Millen-
nium Bridge, Southwark Bridge, 
Cannon Street Railway Bridge, Lon-
don Bridge, and Tower Bridge.

Hannah Rothschild, chair of the 
Illuminated River Foundation, said: 
“Even by London’s standards, this 
project is unprecedented in bold-
ness and imagination. We’re look-
ing for the finest artists, architects, 
designers, engineers, technologists 
and specialists to work together 
to help realise this exciting ambi-
tion.  What matters is bold and in-
novative thinking to put the art back 
into London’s greatest artery.”

Shortlisted competitors will 
be asked to create the most for-
ward-thinking and environmentally 
friendly designs that build on Lon-
don’s low-carbon emission drive.

The jury for the Illuminated River 
International Design Competition 
includes Lord Rothschild OM GBE 
(chairman of RIT Capital Partners 
plc, chairman of the Rothschild 
Foundation), Hannah Rothschild 
(chair of The Illuminated River 
Foundation), Malcolm Reading (ar-
chitect and competition director), 
Ralph Rugoff (director, Hayward 
Gallery), and Justine Simons OBE 
(head of culture, Mayor of London).

www.illuminatedriver.london

All images ©Luke Hayes / Malcolm Reading Consultants

Specialists in:
 � Website translation
 � Multilingual SEO
 � Software localisation 
 � Interpreting services
 � Document translation

Capita Translation & Interpreting –
The secure language service provider.

We invest heavily into the newest 
translation technologies and protection 
of your files – saving you money and 
giving you high quality output. As our 
systems are based in Capita’s secure 
servers, all documents we handle remain 
under strict privacy guidelines. We are 
part of Capita plc – so you can be assured 
of the quality and processes expected 
from a FTSE 100 company. Our clients 
trust us implicitly with their work, and 
return to us time and time again.

Discover how we can benefit 
your business...
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+44 (0)845 367 7000
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Birthday celebrations
Even before the 
referendum and 
political leadership 
struggles June 

was proving to be an 
extraordinary month. HM The 
Queen’s official birthday – her 
ninetieth – was celebrated and 
Cathy Scott was at the party.

A friend and I decided to be 
tourists for the day and 
join thousands of other 

well-wishers to soak up a unique 
experience. We travelled down from 
North London to Green Park tube, 
finding a good spot on the Mall not 
far from the front.

You couldn’t miss the Queen in 
her vivid lime green coat and match-
ing hat as the horse-drawn carriages 
made their way to Horse Guards Pa-
rade. We stayed until the last horse 
drawn carriage and all the military 
personnel had disappeared having 
seen a large contingent of the Royal 
Family. Our sightings included the 
Duchesses of Cornwall and Cam-

bridge, both dressed in white, trav-
elling with Prince Harry, the Duke 
of York and his daughters, Princess-
es Beatrice and Eugenie, the Earl 
and Countess of Wessex with their 
children Lady Louise Windsor and 
James, Viscount Severn, and of course 
the Prince of Wales and the Duke of 
Cambridge who rode on horseback 

in their ceremonial uniforms.
Where now to go for a cup of 

coffee before the fly past? Chamber 
member The Stafford was the ide-
al choice: quiet, out of the way, and 
round the corner! Then back to the 
palace to see the RAF’s best – includ-
ing two Spitfires, four helicopters 
and, of course, the Red Arrows. It just 

remained for us to toast the Queen’s 
ninetieth birthday with champagne 
over a late lunch. Where better than 
The Goring, another LCCI member, 
and also just round the corner?

Cathy Scott is executive assistant 
to the chief executive’s office at 
the LCCI
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Siwan Puw profiles the men 
and women who will be 
joining Mayor Khan in  
City Hall.

The 2016 Mayoral election 
saw London elect its first 
Muslim mayor. During 

the campaign Sadiq Khan, as the 
Labour nominee for the mayor-
al race, pledged to be the “most 
pro-business Mayor” the capital 
had ever seen. Here we take a look 
at his senior staff appointments 
who will be helping drive forward 
his agenda.   

Joanne McCartney – 
Statutory Deputy Mayor

It is required by law that a Dep-
uty Mayor be appointed from 
among the Assembly Members.  
As the incumbent, Roger Evans 
AM, was a Conservative member it 
was expected that the new Depu-
ty Mayor under Khan would be a 
Labour politician. And so it was. 
McCartney has been the Assembly 
Member for Enfield and Haringey 
since 2004 and sits on the Trans-
port and Economy committees. 
Previously she worked as a barris-
ter specialising in employment law. 

James Murray – Deputy 
Mayor, Housing

One of the first appointments 
made by the new Mayor – and one 
of the most high profile – Murray 
(right) has been brought in from 
Islington Council where he worked 
as the Executive Member for Hous-
ing and Development. Even though 
Murray has only been in position 
since late May, he has already met 
with and heard from LCCI mem-
bers at our recent Property and 
Construction Summer Reception. 
He has a reputation within the 
housing sector for enforcing strict 
affordable housing targets, which 
aligns with one of the Mayor’s key 
manifesto pledges to make 50 per 
cent of all new homes in London 
‘genuinely affordable’. 

Val Shawcross – Deputy 
Mayor, Transport and Chair of 
Transport for London

Having stood down from the 
London Assembly at the 2016 
election, after a brief hiatus Khan 
has brought Shawcross back to 
City Hall as his Deputy Mayor for 
Transport.  Shawcross served six-
teen years as an Assembly Member, 
eight of which as chair and deputy 
chair of the transport committee, 
and will now be tasked with steer-
ing the TfL efficiency programme 
and upholding the Mayor’s pledge 
to freeze fares. It will also be her 
responsibility to improve the con-
ditions of London’s roads by re-
ducing congestion and improving 
conditions for cyclists and pedes-
trians.   

Sophie Linden – Deputy 
Mayor for Policing and Crime

Linden will be stepping down as 
Deputy Mayor of Hackney Council 
to take up the role of Deputy May-
or for Policing and Crime. During 
her time at Hackney Council she 
had lead responsibility for crime 
and community safety, having 
served previously as a Special Ad-
viser to Lord David Blunkett at the 
Home Office. She will be responsi-
ble for overseeing the Metropolitan 
Police, and has spoken of the im-
portance of education and mental 
health services as a crime preven-
tion mechanism. 

Fiona Twycross – Chair, 
London Fire and Emergency 
Planning Authority (LFEPA)

First elected as a Londonwide 
Assembly Member in 2012, she was 
re-elected in 2016. During her first 
Assembly term she acted as the La-
bour Group leader on the LFEPA 
before being asked by Khan to act 
as its chair. In addition to her new 
appointment, Twycross chairs the 
Assembly’s important Economy 
Committee and sits on the Regen-
eration Committee. She previously 
worked as Head of Governance for 
Diabetes UK. 

Lord Adonis – Chair of the 
Crossrail 2 Board (proposed 
appointment)

Widely rumoured to be joining 
the new Mayoral team as Deputy 
Mayor for Transport, Lord Adon-
is has instead been proposed as 
chair of the Crossrail 2 Board. A 
seasoned politician, Adonis brings 
a wealth of expertise from his time 
spent in Parliament and extensive 
experience from his current role as 
chair of the newly founded Nation-
al Infrastructure Commission. This 
appointment is subject to approv-
al by the London Assembly and 
Transport for London Board.  

David Bellamy – Chief of 
Staff

Up until the election Bellamy 
served as Khan’s campaign man-
ager and will continue as his right-
hand man. His background is in 
software engineering, having led 
software development teams at Ex-
perian, so he brings with him ex-
tensive experience from the private 
sector. 

Lord Toby Harris of Haringey 
– Chair of the Terror 
Preparedness Review

The new 
Mayor has 
a p p o i n t e d 
Lord Harris 
to undertake 
a review of 
London’s pre-
paredness to 

respond to a major terrorist inci-
dent. He will assess the ability of 
each London agency to cope with 

Your business July/August 2016
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Team Khan: who’s who in the  new Mayoral administration
multiple simultaneous incidents in 
the capital, as seen recently in Paris 
and Brussels.

STOP PRESS
Rajesh Agrawal – Deputy 
Mayor for Business 

As LBM was going to press it was 
announced that Rajesh Agrawal 
was taking on the business portfo-
lio.  Agrawal is well known to the 
LCCI having been a member of the 
Asian Business Association for a 
number of years.

Born and educated in India, 
Agrawal is a financial technology 
entrepreneur. In 2005 hefounded 
RationalFX, the UK’s first online 

currency exchange system at real 
time prices. RationalFX has pro-
cessed over $4 billion for its tens 
of thousands of customers from 
across Europe. 

He later launched Xendpay, the 
world’s first global, cloud-hosted, 
multilingual online payment trans-
fer system. Agrawal is a patron of 
several charitable organizations in-
cluding The Prince’s Trust and Che-
rie Blair Foundation for Women. 

LCCI awaits the first meeting 
of the mayor’s proposed London 
Business Advisory Board now that 
the Deputy Mayor for Business has 
been announced. 

The Mayor is yet to appoint sen-
ior advisors (some of which may be 
deputy mayors) for art and culture, 
environment, and community re-
lations. It has been suggested that 
this reflects an attempt to avoid the 
pitfalls encountered by his prede-
cessor Boris Johnson who, having 
appointed quickly, found several 
of his senior team having to step 
down within his first few weeks in 
office. 

Getting the business view
LCCI is always keen to hear from companies across the capital. The 
Chamber’s policy and public affairs team works on behalf of business 
to influence national and local government to ensure London is 
a great place to do business.  If you are concerned about how 
government policy is or might affect your business get in touch at 
policy@londonchamber.co.uk.  

Standard fare
Pippa Crerar, City Hall editor at the 
Evening Standard, gave a recent 
meeting of the LCCI Council her 
expert view on how new Mayor 
Sadiq Khan would tackle the 
challenges for London.

The experienced journalist shared 
her insights on the sort of Mayor he 
would be, how he would work with 
Westminster, his top team, and who 
else, like LCCI and its members, could 
help in his objectives for London. 

[Click/tap for more info]
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London & Partners have an-
nounced that 2015-16 has 
been another record year for 

foreign direct investment into Lon-
don. The capital’s inward invest-
ment agency has helped to attract 
a record 289 overseas businesses 
from 44 countries to set up or ex-
pand in London. These businesses 
have created 6,337 new jobs and 
are contributing £127 million of 
net economic benefit to the Lon-
don economy.

Creation
The USA remained London’s 

most important source market, 
accounting for almost a quarter of 
all projects and a third of all job 
creation.  China and India were the 
second and third most important 
markets in these categories.

The ICT sector accounted for a 
third of all projects and 22 per cent 
of job creation. Successes included 
Chinese technology giant Hua-
wei’s new global finance centre and 

Glassdoor, the ‘TripAdvisor for 
HR’. Lifesciences and healthcare, 
creative industries, retail and fi-
nancial and business services were 
also important sectors for jobs and 
growth. 

The results underline London’s 
position as the leading, global hub 
for business and correlate with 
a recent EY Attractiveness Sur-
vey which ranked London as the 
leading European destination for 
foreign direct investment. EY also 

highlighted the strength of Lon-
don’s booming technology sector, 
which investors now see as second 
only to Silicon Valley.

London has also maintained 
its status as fDi Market’s ‘Europe-
an City of the Future’, a position 
which it has held since 2006. Ac-

cording to the report, London out-
performs its rivals on economic 
potential, business friendliness, 
access to human capital and life-
style.

 
Talent

Commenting on the figures, 
Mayor Sadiq Khan said: “London 
is an established world leader in 
finance, creative industries and 
business services. It is a great place 
to live and work in and that is why 
the capital attracts the very best 
organisations, talent and invest-
ment from across the globe. 

“I have pledged to be the most 
pro-business mayor yet and I will 
champion London’s industry, her-
itage and culture at home and 
abroad to make the case for further 
inward investment and ever more 
global business.” 

www.londonandpartners.com

London pulls them in
“London is an 
established world 
leader in finance, 
creative industries 
and business 
services. It is a great 
place to live and 
work in ...”
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Increasing engagement 
in your SME

Only 36% of employees report 
being highly engaged*, so creating 
a culture with highly engaged 
workers is a priority for SMEs.

We've picked four indicators to 
help you judge whether your 
employees really enjoy their jobs:
•	 Recognition: Every employee 

needs some praise to ensure they 
feel valued therefore lowering 
turnover.

•	 Feedback: Employees want to feel 
part of a company so both 
positive and constructive 
feedback is vital to achieve this.

•	 Personal	Growth: Allowing 
employees to excel at work and 
also outside of the office is 
important. People are motivated 
by autonomy, mastery and 
purpose.

•	 Satisfaction: A happy employee 
will be satisfied by their work 
environment, wage and benefits.

How can your SME apply an 
engagement programme?
Frequent surveys: conducting 
short, regular surveys will help you 
to gain insight into your company's 
culture, what your employees' value 
and what engages them.

SMEs winning at employee 
engagement
Here are three ideas from the top 
three winners of The Sunday Times 
Best Small Companies to Work For 
2016:
1. Paragon Interiors Group, 

provides perks such as free 
breakfasts, bacon butties on 
Fridays, curry nights and social 
events, where partners are all 
invited.

2. Phaidon International, a 
recruitment firm, give their staff 
fun extras including the "king or 
queen for the day" incentive, 
which rewards the month's top 
biller with a limousine ride to 
work, free meals and a massage.

3. Educ8, a vocational training 
provider in Wales provides 
external training for their staff 
and quarterly "gr8 days" when a 
morning of business information 
sharing is followed by lunch and 
an activity such as rock climbing 
or bowling.

If you'd like some advice on how to 
engage your employees then contact 
us enquiries@bradfield.co.uk

*What's killing UK productivity? By 
Red Letter Days for Business 
(September 2015)

Caroline Griffiths MSc BA 
Chartered FCIPD is Managing 
Director of Bradfield Group, an 
HR Consultancy and CIPD 
training provider.

SPONSORED COLUMN

Do you want to access a selection of business co-operation offers 
made by European companies wishing to work with UK firms? 
Every month Enterprise Europe Network publishes a Business 
Opportunities in Europe Bulletin, which contains the latest 
co-operation offers from companies across the EU and beyond. To 
find out more about this issue’s listed overseas business opportunities 
or to subscribe to the bulletin contact Enterprise Europe Network 
London at europe@londonchamber.co.uk or 020 7248 1992.

Portugal 
Apiculture company 
located in protected 
landscapes produce sells 
several kinds of organic honey. 
All of them are produced in 
protected zones and are entirely 
biological. The company is 
looking for partners in Europe 
for distribution and marketing 
their products. 
REF: BOPT20151217003

Poland
Producer of paints, 
construction chemicals, 
products for creative interior 
design, wood protection and 
decoration, designed for DIY 
customers and renovation 
companies, is looking for 
distributors able to develop the 
brand in their local market.
REF: BOPL20151109003

Spain
A Barcelona-based 
company is offering an 
innovative and fashionable self-
drying umbrella to distributors in 
Northern Europe. They are also 
looking into commercializing 
the product as a marketing 
merchandising item.
REF: BOES20160602001

Czech Republic
Producer of raw food 
(snacks and confectionery) 
that is 100 per cent organic, 
vegan, gluten-free, lactose-free, 
without any added sugar,  and 
full of essential nutrients. The 
products, based on their own 
recipes, are not cooked, baked, 
pasteurized or roasted. The 
ingredients are cultivated and 
dried at temperatures below 42°C. 
The company seeks distributors 
devoted to promotion and sales of 
healthy and organic food.
REF: BOCZ20160504001

Latvia
Specialist in the 
manufacturing of various 
structures from organic glass and 
plastics  wants to establish new 
partnerships in the European 
market to distribute their products. 
The company is interested in 
establishing a commercial agency 
or distribution service agreement.
REF: BOLV20160304001

Brazil
Manufacturer of 
antiseptic liquid soap is 
looking for commercial partners 
and distributors interested in 
distributing its product in the EU 
market, but also worldwide.
REF: BOBR20151202001

Finland
Company in the 
cleantech sector has 
developed a solution that collects 
energy from the heated shower 
water thus creating 40 per cent of 
energy savings in the households. 
The solution is easy to install, 
either during building phase or 
renovation projects. The company 
wishes to cooperate with energy 
efficiency companies and is 
looking for partners in the United 
Kingdom. The cooperation would 
be in the form of a commercial 
agency agreement.
REF: BOFI20160523001

Romania
Importer of different 
types of insecticides and 
deracination products is looking 
for other similar products under a 
distribution agreement, in order to 
complete its range.
REF: BRRO20160510001

Lithuania
Retail and wholesale 
company which has 20 
years’ experience and working in 
Lithuanian market is expanding 
its activities and looking for a 
range of systems for the domestic 
market for heating, air pumps, air-
conditioning and related products. 
They are offering agency and 
distribution agreements in the 
Lithuanian market.
REF: BRLT20160518001

               Overseas business opportunities

Growing beyond  
borders 
In June leading global accountants 
Crowe Clark Whitehill hosted the 
latest in their series of business 
growth events with a seminar at the 
Royal College of Physicians focussing 
on international trade.

The firm’s chief executive 
David Mellor welcomed delegates 
and introduced speakers (l to r): 
Thomas Sapsted, international 
trade adviser at UKTI London; Jane 
MacKay, tax partner at Crowe Clark 
Whitehill; Geoffrey de Mowbray, 
co-chairman of BEXA and founder 
of Dints International; Nigel Bostock, 
international liaison partner at Crowe 
Clark Whitehill; and LCCI deputy chief 
executive Peter Bishop.

www.croweclarkwhitehill.com
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Three hundred Texas Cham-
ber of Commerce Executives 
(TCCE) gathered in Cor-

pus Christi on the Gulf of Mexico 
in June for their annual congress. 
The three-day event featured an 
exhibition, inspirational speak-
ers, excellence awards honouring 
chambers and staff, and ‘education’ 
sessions which included certificates 
of origin, hence my involvement 
as a speaker on behalf of the In-
ternational Certificates of Origin 
Council of the World Chambers 
Federation.

The annual conference has been 
going nearly as long as the 110 year-
old TCCE and is clearly a popular 
event in the diary.   This year’s theme 
was adapting to industry chang-
es and getting ahead of a shifting 
business climate. Aaron Cox, vice 
president of chamber relations and 
member engagement said: “We are 
going to talk about leadership, and 
not only the dynamics of leadership 
but leading through change because 
all our communities and cham-

ber organisations are experiencing 
change.”

Cox and his team, including 
Paula Romano, member engage-
ment director, working with TCCE 
chair Eddie McBride and the com-
mittee and ably supported locally 
by the Corpus Christi Chamber, 

scored a major success with their 
programme.  Accomplished vio-
linist Kai Kight used music as a 
metaphor to teach business leaders 
to change the way they think, and 
had the audience spellbound with 
a number of his own compositions, 
one of which paid homage to Mi-

chael Jackson. 
Other topics which 

informed delegates 
included effective board 
engagement, campaign-
ing, education, accounta-

bility in the workplace, healthcare, 
sponsorship, data management, 
and serving women and minori-
ty-owned businesses.

Change was a theme in many ses-
sions and Aaron Cox pointed out: 
“Our world is experiencing change, 
and it is never-ending. But as asso-
ciations we will change our model 
based on the way people communi-
cate and interact. It may be a little 
or a lot but the dynamics of the en-
vironment in which we do business 
will certainly shift over the next sev-
eral years”.

Some things don’t change though. 
Outside the conference and exhibi-
tion venue networking continued 
one evening on McGee beach where 
Texan hospitality was put to the test 
and passed with flying colours. 
Peter Bishop

Texan exchanges

Texas exports more than any 
other American state – €290 
billion in 2014 – so I guess I 

shouldn’t have been surprised when 
the State Chamber of Commerce 
got in touch to arrange a presenta-
tion on certificates of origin at their 
annual conference. I knew of course 
that oil would be a major foreign 
currency earner but what else did 
they export and where to? Answers: 
coal, electronics and computers, 
chemicals, machinery and transpor-
tation equipment. Main markets: 
Brazil, Canada, Mexico and the 
Netherlands.

Its economy is doing very well 
despite the drop in oil prices. If 
it were a country the Lone Star 
state would be the tenth biggest 
economy in the world, having 
recently leapfrogged Canada 
and Russia who have diversified 
less. It also strongly believes in 
the free market.  State Governor 
Greg Abbott has said: “Texas 
leads the nation as a beacon of 
individual liberty and economic 
opportunity.”

This philosophy, combined with its 
vast size (as big as France plus half 
of Germany) and natural resources, 
has resulted in 1.2 million net 
new jobs since 2007 (out of a US 
total of 2.1 million), state capital 
Austin being the fastest growing 

city in the States, (Dallas is second 
and Houston fourth), and up to a 
thousand people moving in to the 
state every day – it is estimated that 
its 26 million population will grow 
to 45 million by 2040. As well as 
being the top exporting American 
state for the last 13 years running, 
Texas has also recorded major 
growth in technology, finance, 
manufacturing and 
sustainable energy – 

the land of oil rigs is also now the 
land of wind turbines. If all that 
sounds boastful remember the 
Texan saying: “It ain’t bragging if 
it’s true!”

Over 50 Texan chambers were 
represented at the conference with 
Galveston (just outside Houston) 
the oldest, having been established 
in the nineteenth century. 
Chambers have quite a history in 

From the Gulf of Mexico  to Lake Michigan
Peter Bishop’s Texas 

and Chicago diary

The board of Texas Chamber of Commerce Executives
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From the Gulf of Mexico  to Lake Michigan
the US.  The first was in Charleston, 
North Carolina in 1773 (over sixty 
years before the first British one), 
the same year that a newly-formed 
chamber further up the east coast 
led a protest against the British-
imposed tax on tea. That’s right, 
the Boston Chamber and the 
Boston Tea Party.

The conference schedule didn’t give 
me a lot of time to look around 
Corpus Christi but from my hotel 
window I could see USS Lexington 
(above), the world’s oldest aircraft 
carrier, which saw service in the 
Pacific in WW2 and is now a naval 
aviation museum. I moved on to San 
Antonio where the Alamo mission 
found notoriety in an earlier conflict 
– the war with Mexico – and then to 
Dallas, scene of perhaps the second-
most famous assassination of the 
20th century. In the news, following 
the Orlando shootings, I noted that 
the US Senate had rejected plans 
to tighten gun controls and in a 
souvenir shop saw on sale a joke 
pair of wooden revolvers to adorn 
one’s front porch and which bore the 
legend: We don’t dial 911.

Much to my Texan colleagues’ 
surprise (or even shock) I had 
taken the Greyhound to San 
Antonio and then travelled by 
Amtrak to Chicago. The journey 
took me through Little Rock, 
Arkansas where the Clintons once 
held court, across the Mississippi 
river to St. Louis, Missouri, the 
‘Gateway to the West’, and past 
Springfield, Illinois, home to 
Abraham Lincoln. What a way so 

see America, through the windows 
of a top deck observation car, 
chatting with locals!  

The Willis (formerly the Sears) 
Tower is the tallest in Chicago but 
it doesn’t match the shorter Trump 
Tower, shinily dominating the 
centre of the city, overlooking the 
Chicago river. In Texas I had noticed 
a single Trump car sticker (“no one 
bothers, they support him anyway”) 
and in Chicago I saw just one ‘I like 
Hillary’ badge. Not for the same 
reason though. True Clinton had 
won (just) the Illinois state primary 
against Bernie Saunders but the 
real power in its main city lies with 
Mayor Rahm Emanuel, re-elected 
last year, and formerly President 
Obama’s White House chief of staff.

Emanuel looks after a truly 
stunning city. Like San Antonio it 
has developed its waterside with a 
riverwalk much used by tourists 
and residents. But Chicago also 
has the vast Lake Michigan and 
its beaches to provide a fresh 
dimension, as well as a buzzing 
Navy Pier, the acclaimed Art 
Institute of Chicago, the Loop 
overhead rail system (riding it is 

like being on a film set), and 
skyscraper architecture to delight 
amateur and professional alike.

Plenty to do then but a lot to distract 
as well. I spotted a newspaper 
headline: “US stocks increase, 
investors hope Britain stays”. Oh 
yes, the referendum. USA Today 
ran a piece: 4 ways Brexit ought to 
matter to Americans. What were 
they? Weakening of America’s 

largest trading partner; unrest in 
the stock market; loss of national 
security benefits; and bruised 
worldwide economic growth. And 
then the result came through. The 
Wall Street Journal: Cliffhanger 
British vote sends markets on wild 
ride. The New York Times: Global 
shocks after upheaval in Britain. 
And the Daily Herald, Chicago’s 
largest daily newspaper. What 
now for Britain?   I flew back from 
O’Hare International to find out.

“If it were a country 
the Lone Star state 
would be the tenth 
biggest economy in 
the world.”

The Mississippi river at St. Louis
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Top tips for exporting to new markets

The UK has always been a na-
tion of exporters, from its 
products and services to its 

language, culture and music. How-
ever, according to the Confedera-
tion of British Industry, UK is per-
forming poorly when it comes to 
SME-generated exports compared 
to exporting countries of compara-
ble size. 

Many small businesses worry that 
shipping overseas is not worth the 
time and effort. But UK Trade & 
Investment estimates that value of 
exports (EU and non-EU) increased 
to £24.9 billion in March this year, 
demonstrating the undeniable op-
portunity for SMEs who are willing 
to expand to new markets, whether 
in the EU or further afield.  

On 24 June, the EU referendum 
resulted in a majority vote to leave. 
As a result, trading in the EU could 
see growing complexity in the com-
ing years. The UK will transition 
from its current economic and 
trading relationship into a new, as 
yet unknown position.  Therefore, 
it is not possible to quantify the 
effects, but there is the likelihood 
that new customs procedures will 
be implemented by UK and EU 
governments to allow for goods 
transported between the markets to 
come and go from the UK. UPS will 
closely monitor changes in appli-
cable laws and provide brokerage, 
customs clearance and other servic-
es, along with our global integrated 
shipping network.  Our aim is to 
ensure our customers have the least 
possible complexity when import-
ing to, or exporting from, the U.K. 
and Europe.

Every business has, and will 
continue to have, the capacity to 

export, it’s simply a case of putting 
the right processes in place. There 
are a number of steps that business-
es can take to start exporting, and 
thereby join the thousands of oth-
er UK SMEs who are successfully 
shipping their products across the 
globe.

Research
There is no substitute for visiting 

potential markets and experiencing 
the local culture first hand. Getting 
to know your target market will 
be hugely helpful when preparing 
your delivery strategy, as it provides 
priceless insights into a market’s 
trading values. You can travel on 
your own or you can take part in an 
organised trade mission. 

Governments and industry 
groups often organise trade mis-
sions, which provide an excellent op-
portunity for business owners to fur-
ther explore a specific market. They 
can include useful activities such as 
‘meet and greets’ with potential trade 
partners, as well as the opportunity 
to connect with local businesses, 
speak with other businesses about 
similar experiences, and assess the 
competition.  This year UPS has al-
ready led two trade missions in part-
nership with Enterprise Nation, one 
to Ireland and a second to Germany, 
which include focused educational 
sessions in addition to networking 
opportunities – see below for LCCI’s 
current missions.  

Rules and regulations
It’s necessary to identify what the 

local laws and regulations are when 
exporting to a selected market. Al-
though there is ‘free movement’ of 
goods within the EU, in some cas-
es, paperwork may still be required 
for customs purposes to ensure that 
products can move across borders. 
And, while the US is a relatively 

open market, regulations and li-
censing requirements can vary on a 
state-by-state basis. 

Regulations are also subject to 
change and it’s vital to remain up 
to date on these changes. This due 
diligence can help SMEs avoid ex-
pensive customs holdups and late 
deliveries. The recent change to the 
de minimis threshold for shipments 
to the U.S. is a great example, as UK 
businesses stand to benefit from an 
increase in the lower limit on im-
ported items, making it easier to do 
business with the U.S.  A great tool 
to help you keep on top of all rules 
and regulations is the UPS Export 
Toolkit. 

Prepare for growth 
Be sure to map out your supply 

chain from the start. Don’t under-
estimate the importance of how you 
will produce, warehouse and dis-
tribute your goods. The internet is 
a great leveller, especially for small 
businesses, because it can put you 
in touch with customers around 
the world. However, you do need 
to have the process in place behind 
the scenes to reach these customers 
quickly and at a reasonable rate.

Partnering with a logistics provid-
er can be a good way to get the flex-
ibility you need to react quickly to 
shifting market needs.  Gilo Indus-
tries Group, a world-leading man-
ufacturer of paramotor aircraft and 
engines, worked with UPS to meet 
there logistics needs.  Gilo now uses 

a fully automated system that helps 
them reduce transportation time 
and errors. It also allows them to 
keep their customers informed dur-
ing the entire export chain with on-
screen visibility and notifications, 
giving customers peace of mind. 

Partnering with a logistics compa-
ny can also be useful for SMEs that 
are just starting to ship internation-
ally. Services offered through UPS 
Today enable SMEs to guarantee that 
their overseas customers will receive 
items quickly and at a competitive 
rate. This can help differentiate you 
from your competitors. 

Returns
Remember, it’s not just about get-

ting your products to your custom-
er. If someone from overseas is buy-
ing a product online they need to 
know they can return it easily if the 
product is not quite right. Returns 
are important in creating a positive 
customer experience and can play 
a significant role in driving pur-
chases, repeat customers and brand 
loyalty. A key way that retailers can 
make returns more convenient for 
their customers is to prepare for 
them when the product is initially 
shipped. A strategy that is particu-
larly valued by consumers is provid-
ing a pre-paid return label with the 
delivered product, just in case they 
change their mind. 

So, while entering an unfamiliar 
market can be daunting, if done cor-
rectly it can be incredibly rewarding 
and profitable. By seizing new ex-
port opportunities and selling in-
ternationally to the EU and beyond, 
these business can build their own 
success and contribute to the broad-
er economic success of the UK.  

Aarti Ravi is startup and small 
business manager at UPS 
www.ups.com

by Aarti Ravi

LCCI trade missions
n United Arab Emirates (multisector, 
priority given to women in business)
Saturday 3 September –  
Thursday 8 September 2016
Fully booked

n United Nations, Geneva 
Monday 3 – Wednesday 5 October 2016
Register your interest with Vanessa Vlotides – 
Tel: 0207 203 1838
vvlotides@londonchamber.co.uk

n India
Monday 7 – Friday 11 November 2016
Register your interest with Ruma Deb –  
Tel: 020 7203 1949
rdeb@londonchamber.co.uk

https://exporttoolkit.ups.com/export-checklist/growth-opportunity-tool/?wt.mc_id=UPSEXPORTTOOLKIT_UK_20140915
https://exporttoolkit.ups.com/export-checklist/growth-opportunity-tool/?wt.mc_id=UPSEXPORTTOOLKIT_UK_20140915
http://www.ups.com
mailto:vvlotides@londonchamber.co.uk
mailto:rdeb@londonchamber.co.uk
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7BR experts host breakfast debates and evening seminars 
covering topical cases and common issues faced in 
Employment law throughout the year. 

For more information or to sign up to receive updates on 
upcoming events please email bbateman@7br.co.uk. 

Welcome to the first in our series of barristers’ 
advice columns. 7BR is a leading barristers’ 
chambers with a specialist team of employment 
law experts available for direct instruction by 
both individuals and businesses seeking support 
in legal matters. 

In this column we address 
the prominent topic of dress 
codes, using two case ex-
amples which have domi-
nated recent headlines: First, 
the case of a receptionist 
required to wear high heels 
at work. Employers are enti-
tled to require employees to 
look smart and fit in with their 
company image and brand. 
This may impose different 
requirements on men and 
women. For example, men 
may be required to wear ties 
but women not. 

However this only goes so 
far. A requirement to wear 
high heels at work is likely to 
be regarded as indirectly dis-
criminatory unless it can be 
justified. This is because whilst 
some men may wear high 
heels, most do not and a pol-
icy requiring employees to do 
so discriminates against wom-
en since wearing high heels 
over a prolonged period may 
cause physical damage. In ad-
dition high heels, when not a 

genuine requirement of a role, 
may be regarded as objectify-
ing women.  A requirement on 
men to wear ties is unlikely to 
do either of these things.

The second case, ongoing 
in Europe, involves a Bel-
gian employee dismissed 
for wanting to wear her 
headscarf at work. This is at 
a preliminary stage. An ad-
visory opinion provided for 
the Court was that where 
a company has a clear and 
consistent policy applied to 
all employees which prohib-
its the manifestation of reli-
gious or political affiliations 
then a ban on headscarves 
is justifiable.  This is only a 
provisional opinion and the 
judgment of the court may 
in due course give greater 
prominence to manifest re-
ligious freedom. 

It’s interesting that neither 
case is clear cut and the is-
sues raised look set to appear 
increasingly frequently in both 
UK and overseas courts.

T: 0207 242 3555

E: clerks@7br.co.uk

W: 7br.co.uk

7 Bedford Row, London, WC1R 4BS
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Trade, tax and geopolitics

ICC UK bought together a stellar 
cast of business gurus and 
commentators last month at a 
global debate on tax, trade and 
geopolitics introduced by their 
chairman Sir Mike Rake and 
moderated by British Chambers 
of Commerce President Nora 
Senior.  Sir Martin Sorrell, chief 
executive of WPP, Carolyn 
Fairbairn, director general of 
the CBI, Robert B Koopman, 
chief economist at WTO, and 
Richard Meddings of Deutsche 
Bank made up the panel which 
discussed:

• What business and 
governments could do to 
restore confidence in world 
trade.  Do the measures 
taken to tackle corruption 
and tax evasion go far 
enough?

• Are we facing the return of 
geopolitics and how is the 
unstable security landscape 
affecting economic growth 
at home and in emerging 
economies?

• In or out of the EU, what role 
should the UK be playing on 
the global stage?

www.iccwbo.uk

Carolyn Fairbairn Robert B Koopman

Sir Martin Sorrell

[Click/tap for more info]

http://7br.co.uk
http://www.iccwbo.uk
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London’s blue plaques – connecting 
the past with the present

This year sees the 150th anni-
versary of the London blue 
plaques scheme, set up to 

commemorate the links between 
notable men and women of the past 
and the buildings in which they 
lived and worked (and in some cas-
es, were born or died in) and which 
still stand today. Over 900 official 
plaques have been put up through-
out Greater London by English Her-
itage and its predecessors since the 
scheme began in 1866.

The idea of erecting a plaque to 
commemorate the life and works 
of a famous person on a building in 
a public location was conceived by 
Liberal MP William Ewart, Henry 
Cole, an English civil servant and 
inventor, and the Society of Arts 
(now the Royal Society of Arts), 
which initially ran the scheme. It 
was later administered by the Lon-
don County Council and then the 
Greater London Council but has 
been the responsibility of English 
Heritage since the latter’s demise in 
1986.

Standard
The original plaques were blue 

but plaque-makers created brown, 
terracotta, green, bronze, lead 
and stone plaques early on in the 
scheme’s history. Various shapes, 
such as squares and rectangles, were 
also used. The blue roundel that is 
used today only became standard 
after World War II. To be ‘official’, a 
plaque must bear the name of one of 
the four successive bodies that have 
run the scheme.

Individuals from all backgrounds 
have been celebrated under Lon-
don’s blue plaque scheme, includ-
ing writers, artists, actors, doctors, 
scientists, engineers, industrialists 
and entrepreneurs, lawyers and pol-
iticians. The first blue plaque was 

awarded to the poet Lord Byron in 
1867 but his house in Holles Street, 
near Cavendish Square, was demol-
ished in 1889. Today the site is oc-
cupied by a John Lewis department 
store but a Westminster City Coun-
cil plaque pays homage to Byron. 
The oldest surviving plaque belongs 
to Napoleon III, the last French em-
peror. The French imperial eagle is 
depicted on the plaque which was 
erected in 1867. 

Only 18 London houses carry 
two plaques, so this is statistically 
unusual. Examples of double com-
memorations include 20 Maresfield 
Gardens (Sigmund Freud and Anna 
Freud - below) and 29 Fitzroy Square 

(George Bernard Shaw and Virgin-
ia Woolf). Blue plaques celebrate 
the relationship between people 
and place, so English Heritage only 
awards them if there is a close link 
between a person and a surviving 
building. It no longer fixes plaques 
if the original building associated 
with a person has been demolished 
(or is changed beyond recognition) 
because the strongest connection 
between person and place will have 
been lost. 

Significance
Blue plaques don’t carry any legal 

status to protect buildings but they 
do raise awareness of their historical 
significance and so can help to pre-
serve them. For example, the homes 
of Oscar Wilde in Chelsea and Van 
Gogh in Stockwell were preserved 
because of the historic associations 
celebrated by their blue plaques. 

There is just one blue plaque in 
the City of London – except that it 
isn’t blue but terracotta and com-
memorates Dr Samuel Johnson who 
wrote the Dictionary of the English 
Language, published in 1755. It was 
put up in 1876 by the Society of 
Arts in Gough Square, just north 
of Fleet Street. Outside London, 
many local councils and civic so-
cieties run similar plaque schemes. 
English Heritage piloted a national 
project between 2000 and 2005 but 
found that other organisations were 
already covering much of the work, 
so it was decided to focus solely on 
London. Similar schemes have been 
pioneered around the world.

Nominations
The blue plaque scheme depends 

on nominations from the public 
to English Heritage. To quality, a 
nominee must have been dead for 
at least 20 years. There can only be 
one blue plaque per person and no 
more than two per building. At least 
one building associated with the in-
dividual must survive within Great-
er London (but outside the City of 
London, which has its own scheme). 
In addition, the building must ex-
ist in a form that the person would 
have recognised and be visible from 
a public highway. 

Nominees are subject to strict 
historical research in order to be 
shortlisted. English Heritage’s Blue 
Plaques Panel of experts meets three 
times a year to decide the shortlist. 
Proposals may be rejected for sever-
al reasons, for example, if a subject is 
deemed to have insufficient historic 
significance or if there is only a ten-
uous connection to a London build-
ing. It usually takes two to three 
years from shortlisting to unveiling 
a blue plaque because English Her-
itage has to work through a short-
list and then obtain consent from 
the current building owners. It may 
also be necessary to obtain Listed 
Building consent. The unique blue 
plaques take several months to man-

ufacture, being handmade by skilled 
craftspeople and kiln fired twice. 

London legends
Famous London business peo-

ple who are commemorated with 
blue plaques include Walter Bage-
hot (1826-1877), the writer, banker 
and economist at 12 Upper Belgrave 
Street in Belgravia. In 1860, he be-
came editor of The Economist, a 
position he held until his death. His 
most famous work is The English 
Constitution, a learned account of 
the workings of government.

Sir Jack Cohen (1898-1979), the 
founder of Tesco Stores, is com-
memorated at his childhood home 
at 91 Ashfield Street, Whitechap-
el. Furniture designer and retailer 
Sir Ambrose Heal (1872-1959) is 
remembered with a blue plaque at 
The Five Court in Pinner where he 
lived between 1901 and 1917. The 
Lansdowne Club in Mayfair carries 
a blue plaque for upmarket depart-
ment store owner Harry Gordon 
Selfridge (1858-1947). 

The contribution of William 
Hesketh Lever, 1st Viscount Lever-
hulme (1851-1925), who founded 
the soap and cleaning products 
company Lever Brothers with his 
brother James in 1885, is recog-
nised with a blue plaque at Inver-
forth House in Hampstead where he 
lived for his entire life. He began by 
manufacturing Sunlight Soap and 
later headed a business empire with 
many famous brands such as Lux 
and Lifebuoy. He was also a noted 
philanthropist.

Investment bankers John 
Pierpont Morgan (1837-1913) and 
Junius S. Morgan (1830-1890) have 
a joint blue plaque at 14 Princ-
es Gate in Kensington where they 
lived from 1858 onwards. An earlier 
banker and philanthropist, George 
Peabody (1795-1869), was given a 
blue plaque at 80 Eaton Square in 
Belgravia where he died. 

Commemorative plaques are of 
interest to people of all ages and 
backgrounds in London, both resi-
dents and visitors. If you would like 
to celebrate a prominent individual 
who doesn’t already have a plaque, 
contact English Heritage.

www.english-heritage.org.uk

Alexa Michel is a business 
information executive at LCCI

by Alexa Michael

Photo courtesy of English H
eritage
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https://en.wikipedia.org/wiki/William_Ewart_%28British_politician%29
https://en.wikipedia.org/wiki/Royal_Society_of_Arts
http://www.english-heritage.org.uk/visit/blue-plaques/freud-sigmund-1856-1939
http://www.english-heritage.org.uk/visit/blue-plaques/freud-anna-1895-1982
http://www.english-heritage.org.uk/visit/blue-plaques/freud-anna-1895-1982
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http://www.english-heritage.org.uk/visit/blue-plaques/wilde-oscar-1854-1900
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https://en.wikipedia.org/wiki/Sunlight_%28cleaning_product%29
https://en.wikipedia.org/wiki/Lux_%28soap%29
https://en.wikipedia.org/wiki/Lifebuoy_%28soap%29
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Threat to London’s emergency service
More than half of London's 

emergency service work-
ers live outside London, 

raising concerns about London's 
preparedness to respond to major 
incidents.

A new LCCI report Living on the 
Edge: Housing London's Blue Light 
Emergency Services, launched  in 
June, found that high housing costs 
mean that a total of 54 per cent of 
frontline 'blue light' police, fire and 
paramedic staff now live outside 
London and have to commute into 
the capital. 

Blue light workers interviewed 
for the report said lengthy travel 
times and inevitable travel delays, 
added to the stress and strain of shift 
working - and could impact on the 
emergency services' response. 

LCCI has made six recommenda-
tions to the Mayor from changing 
planning guidelines to providing 
rental deposit loans to the Mayor 
becoming the landlord for emergen-
cy services housing. 

LCCI chief executive Colin Stan-
bridge said: "The findings, and in 
particular some of the comments 
from members of the emergency 

services, do give one cause for con-
cern.

"The report has found that a ma-
jority of London's main 'blue light' 
emergency services workers live 

outside London. As London moves 
towards becoming a 'megacity', the 
preparedness of 'blue light' emer-
gency services is a matter that the 
new Mayor - and the new Assem-

bly - will want to comprehensively 
examine."

Fiona Twycross AM, chair of the 
GLA London Resilience Forum wel-
comed the report and its practical 
implications. “In the event of a ma-
jor incident it is the dedicated staff 
from our blue light services who we 
will rely on, so we owe it to them to 
take action. 

This is an issue high on my agen-
da as newly appointed Chair of the 
London Resilience Forum. I look 
forward to working with relevant 
agencies to address this issue”.

In preparing the report LCCI 
heard how earnings in the NHS had 
gone up by three or four per cent 
compared with travel costs of 35 per 
cent and housing costs of a third. In 
addition, subsidised travel for police 
officers has been discontinued for 
new recruits after 2014. 

Representatives from the blue 
light services said that in some 
cases London workers were better 
off employed elsewhere. The Met-
ropolitan Police Federation said 
that travel times together with long 
shifts contributed towards "huge 
stress levels".

Living on the edge - recommendations 
 The Mayor of London should:
• ask the London Resilience 

Forum to consider how 
London's preparedness may be 
impacted by a majority of 'blue 
light' emergency 
services workers 
living outside 
London.

• explore the 
feasibility of 
Rental Deposit 
Loans for full-
time, permanent, 
operational staff 
in the London 
Fire Brigade and 
London Ambulance 
Service.

• consult local authorities on 
an alteration to the London 
Plan to identify the need for 
emergency services housing as 

an important planning issue.
• consider assuming an Owner - 

Landlord position for housing 
stock for London 'blue light' 
emergency services workers.

A dedicated unit 
should be established 
within the Mayor's 
new 'Homes for 
Londoners' agency to 
act as an intermediary 
to secure, commission 
or build homes 
specifically to rent to 
emergency services 
workers.

Homes for 
Londoners should 

work with the London boroughs 
to bring local authority empty 
homes back into use for London 
emergency services workers to 
rent.

June 2016

living on the edge 

housing london’s Blue light emergency Services
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July 2016  

01/07/16 Time 10.00-12.00 ALL MEMBERS AND NON MEMBERS

Philippines Roundtable
Venue: London Chamber of Commerce, 33 Queen Street,  
London EC4R 1AP
Nearest stations: Bank and Cannon Street
Patron Member and Premier Plus Member: Complimentary  
Non Member: £10.00
Contact: Olivia Ronayne Tel: 020 7203 1823
Email: oronayne@londonchamber.co.uk

01/07/16 Time 11.00-20.00 ALL MEMBERS AND NON MEMBERS

LCCI Golf Day
Venue: Royal Blackheath Golf Club, Court Road, Eltham,  
London SE9 5AF
Nearest station: Mottingham
Individual Places
Patron, Premier Plus and Local Members: £139.20 
Non-member: £180.00
Teams of Four
Patron, Premier Plus and Local Members: £556.80 
Non-member £720.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

06/07/16 Time 12.30-14.30 ALL MEMBERS

Time To Talk Business
Venue: Charlton Events, Delaware 
North at Charlton Athletic Football 
Club, The Valley, Floyd Road, 
London SE7 8BL
Nearest station: Charlton
Patron Member, Premier Plus Member, Local Member and 
Member’s Guest: Complimentary
Contact: Samantha Shepherd Tel: 020 7203 1965
Email: sshepherd@londonchamber.co.uk

07/07/16 Time 08.15-09.30 ALL MEMBERS

Capital 500 Quarterly Economic Survey Quarter 2 2016
Venue: RadcliffesLeBrasseur, 85 Fleet Street, London EC4Y 1AE
Nearest station: City Thameslink
Patron and Premier Plus Member: Complimentary 
Local Member Complimentary
Contact Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

13/07/16 Time 07.45-09.00 PATRON AND PREMIER PLUS MEMBERS

Cereal Networking
Venue: Jamies Wine Bar, 1 Fleet Place, Holborn Viaduct, 
London EC4M 7RA
Nearest station: City Thameslink
Patron and Premier Plus Member: Complimentary
Contact Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

13/07/16 Time 12.00-14.00  ALL MEMBERS

Connect 4 Lunch
Venue: DoubleTree by Hilton Hotel London –  
Ealing, 2-8 Hanger Lane, Ealing, London W5 3HN
Nearest station: Ealing Common
Patron Member, Premier Plus Member, Local Member 
and Member’s Guest: Complimentary
Contact: Donna Subero Tel: 020 7556 2394
Email: dsubero@londonchamber.co.uk

14/07/16 Time 18.00-20.30 ALL MEMBERS AND NON MEMBERS

Summer BBQ
Venue: Farleigh Golf Club, Farleigh Common, 
Farleigh, Surrey CR6 9PE
Nearest station: Upper Warlingham
Patron Member, Premier Plus Member and Local 
Member: £25.00
Non-member: £49.00 
*Special member’s promotion of three tickets for the price of two.
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran.croydon@londonchamber.co.uk

21/07/16 Time 09.30-11.00 LOCAL MEMBERS AND NON-MEMBERS

Maximise Your Membership
Venue: London Marriott West India 
Quay, 22 Hertsmere Road, Canary 
Wharf, London E14 4ED
Nearest station: West India Quay 
Local Member, Member’s Guest and Non-member: Complimentary
Contact: Samantha Shepherd Tel: 020 7203 1965
Email: sshepherd@londonchamber.co.uk

22/07/16 Time 19.00-21.00  

Asian Business Association Reception 
Venue: House of Lords, London SW1A 0PW
Nearest station: Westminster
By Invitation Only
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

How to book your place(s) at a London Chamber of Commerce event

Visit londonchamber.co.uk/events to book your place/s on any of the above events following the instructions below.

• For ticket fee events use our online booking facility or download and complete a booking form and fax, post or scan  
it back to us with your payment. 

• All prices are inclusive of VAT
• For free events book by following the instructions under each event’s entry on our online events diary

mailto:oronayne@londonchamber.co.uk
mailto:events@londonchamber.co.uk
mailto:sshepherd@londonchamber.co.uk
mailto:events@londonchamber.co.uk
mailto:events@londonchamber.co.uk
mailto:dsubero@londonchamber.co.uk
mailto:sshepherd@londonchamber.co.uk
mailto:lsaran.croydon@londonchamber.co.uk
mailto:events@londonchamber.co.uk
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27/07/16 Time 12.00-14.00  ALL MEMBERS

Connect 4 Lunch
Venue: Fulham Football Club, Craven Cottage, 
Stevenage Road, London SW6 6HH 
Nearest station: Fulham Broadway
Patron Member, Premier Plus Member, Local 
Member and Member’s Guest: Complimentary
Contact: Donna Subero Tel: 020 7556 2394
Email: dsubero@londonchamber.co.uk

27/07/16 Time 13.00-18.00 PATRON AND PREMIER PLUS MEMBERS

Summer Cricket Day at The Kia Oval
Venue: The Kia Oval, Surrey County Cricket Club, Kennington, 
London SE11 5SS
Nearest station: Oval
Patron Member, Premier Plus Member and Member’s Guest: 
£39.60 
Contact Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

August 2016

03/08/16 Time 12.00-14.00 PATRON AND PREMIER PLUS MEMBERS

Changing Places Lunchtime Networking
Venue: University of Liverpool in London, 33 Finsbury Square, 
London EC2A 1AG
Nearest stations: Liverpool Street and Moorgate
Patron Member, Premier Plus Member and Member’s Guest: 
Complimentary
Contact Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

03/08/16 Time 12.30-14.30 ALL MEMBERS

Time To Talk Business
Venue: Leyton Orient Football Club, 
The Matchroom Stadium, Brisbane 
Road, Leyton, London E10 5NF
Nearest station: Leyton
Patron Member, Premier Plus Member, Local Member and 
Member’s Guest: Complimentary
Contact: Samantha Shepherd Tel: 020 7203 1965
Email: sshepherd@londonchamber.co.uk

09/08/16 Time 09.30-11.00 LOCAL MEMBERS AND NON-MEMBERS

Maximise Your Membership
Venue: Jurys Inn Hotel, Wellesley Road, Croydon 
CR0 9XY
Nearest station: East Croydon
Local Member, Member’s Guest and Non-member: 
Complimentary
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran.croydon@londonchamber.co.uk 

17/08/16 Time 08.30-10.30 ALL MEMBERS AND NON-MEMBERS

LCCI Prestige Summer Breakfast
Venue: Sky Bar, Grange St Pauls, 10 Godliman St, London EC4V 5AJ
Nearest stations: City Thameslink, Blackfriars and St Paul's
Patron Member and Premier Plus Member £54.00 
Local Member £78.00
Non-member £96.00  
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

24/08/16 Time 18.00-20.00 ALL MEMBERS

Make Your Own Bellini Evening
Venue: G&Tea Lounge Bar, London 
Marriott Hotel West India Quay, 22 
Hertsmere Road, London E14 4ED
Nearest stations: West India Quay and Canary Wharf
Patron Member, Premier Plus Member and Local Member: £17.00
Contact: Samantha Shepherd Tel: 020 7203 1965
Email: sshepherd@londonchamber.co.uk

25/08/16 Time 12.00-14.00  ALL MEMBERS

The Grapevine Network
Venue: Holiday Inn Express London – Croydon, 
1 Priddy Yard, Croydon CR0 1TS
Nearest station: East Croydon
Patron Member, Premier Plus Member, Local 
Member and Member’s Guest: Complimentary
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran.croydon@londonchamber.co.uk

September 2016

07/09/16 Time 12.30-14.30 ALL MEMBERS

Time To Talk Business
Venue: TBC
Patron Member, Premier Plus 
Member, Local Member and 
Member’s Guest: Complimentary
Contact: Samantha Shepherd Tel: 020 7203 1965
Email: sshepherd@londonchamber.co.uk

15/09/16 Time 18.30-20.30 PATRON AND PREMIER PLUS MEMBERS

Women in Business – An Inspiring Networking Evening 
with guest speaker Julie Meyer MBE, Chairman and Chief 
Executive, Ariadne Capital
Venue: London Capital Club, 15 Abchurch Lane, 
London EC4N 7BW
Nearest stations: Cannon Street and Bank
Patron Member and Premier Plus Member: £30.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

* Members are welcome to bring a non-member guest to a Changing Places/Cereal Networking event. Please note that non-member guests are only able to attend one 
Changing Places/Cereal Networking event per year. If they wish to attend more than this they will need to join the London Chamber of Commerce.

mailto:dsubero@londonchamber.co.uk
mailto:events@londonchamber.co.uk
mailto:events@londonchamber.co.uk
mailto:sshepherd@londonchamber.co.uk
mailto:lsaran.croydon@londonchamber.co.uk
mailto:events@londonchamber.co.uk?subject=LCCI%20Prestige%20Summer%20Breakfast
mailto:lsaran.croydon@londonchamber.co.uk
mailto:sshepherd@londonchamber.co.uk
mailto:events@londonchamber.co.uk?subject=LCCI%20Prestige%20Summer%20Breakfast
mailto:sshepherd@londonchamber.co.uk
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20/09/16 Time 09.00-16.30  ALL MEMBERS AND NON MEMBERS

International Business Training: VAT on International 
Transactions 
Venue: ETC Venues, Garfield House, 86 Edgware Road, 
London W2 2EA
Nearest station: Marble Arch 
Patron Member and Premier Plus Member £354.00
Local Member £414.00
Non-member £414.00
Contact: Olivia Ronayne Tel: 020 7203 1823
Email: oronayne@londonchamber.co.uk

22/09/16 Time 10.00-12.30 ALL MEMBERS

One of a Kind Networking
Venue: Hallmark Hotel Croydon Aerodrome, 
680 Purley Way, Croydon CR9 4LT 
Nearest station: Waddon
Patron Member, Premier Plus Member and Local 
Member: £20.00
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran.croydon@londonchamber.co.uk

29/09/16 Time 12.00-14.00  ALL MEMBERS

The Grapevine Network
Venue: Jurys Inn, Wellesley Road, Croydon CR0 9XY
Nearest station: East Croydon
Patron Member, Premier Plus Member, Local 
Member and Member’s Guest: Complimentary
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran.croydon@londonchamber.co.uk 

29/09/16 Time 18.00-20.00 ALL MEMBERS 

Changing Places Evening Networking
Venue: The Exhibitionist Hotel, 8-10 Queensberry Place, 
London SW7 2EA
Nearest station: South Kensington
Patron Member, Premier Plus Member, Local Member and 
Member’s Guest: Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

October 2016

04/10/16 Time 12.00-14.00 PATRON AND PREMIER PLUS MEMBERS

Changing Places Lunchtime Networking
Venue: Mint Leaf Restaurant and Bar, Suffolk Place, St James’s, 
London SW1Y 4HX
Nearest station: Piccadilly Circus
Patron Member, Premier Plus Member and Member’s Guest: 
Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

05/10/16 Time 12.30-14.30 ALL MEMBERS

Time To Talk Business
Venue: Holiday Inn Express London 
– ExCeL, 1018 Dockside Road, 
London E16 2FQ
Nearest station: Royal Albert
Patron Member, Premier Plus Member, Local Member and 
Member’s Guest: Complimentary
Contact: Samantha Shepherd Tel: 020 7203 1965
Email: sshepherd@londonchamber.co.uk 

12/10/16 Time 17.45-20.30 ALL MEMBERS AND NON MEMBERS

Networking Training: How to Work a Room
Venue: etc.venues Fenchurch Street, 8 Fenchurch Place, 
London EC3M 4PB
Nearest station: Tower Hill
Patron Member and Premier Plus Member: £66.00
Local Member: £102.00
Non-member: £150.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

13/10/16 Time 08.15-10.00 PATRON AND PREMIER PLUS MEMBERS

Property and Construction Breakfast Club with 
guest speaker Donagh O’Sullivan, Managing 
Director, Galliard Homes
Venue: CBRE, Henrietta Place, London W1G 0NB
Nearest station: Bond Street
Sponsored by: Bond Bryan Architects, CBRE,  
Middlesex University and Willis Towers Watson
Patron Member and Premier Plus Member: £45.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

26/10/16 Time 09.00-16.30 ALL MEMBERS AND NON MEMBERS

International Business Training: Export Documents 
Venue: ETC Venues, Garfield House, 86 Edgware Road, 
London W2 2EA
Nearest station: Marble Arch 
Patron Member and Premier Plus Member £354.00
Local Member £414.00
Non-member £414.00
Contact: Olivia Ronayne Tel: 020 7203 1823
Email: oronayne@londonchamber.co.uk

* Members are welcome to bring a non-member guest to a Changing Places/Cereal Networking event. Please note that non-member guests are only able to attend one 
Changing Places/Cereal Networking event per year. If they wish to attend more than this they will need to join the London Chamber of Commerce.

How to book your place(s) at a London Chamber of 
Commerce event
Visit londonchamber.co.uk/events to book your place/s on any of 
the above events following the instructions below.
• For ticket fee events use our online booking facility or download 

and complete a booking form and fax, post or scan it back to us 
with your payment. 

• All prices are inclusive of VAT
• For free events book by following the instructions under each 

event’s entry on our online events diary

mailto:oronayne@londonchamber.co.uk
mailto:lsaran.croydon@londonchamber.co.uk
mailto:lsaran.croydon@londonchamber.co.uk
mailto:events@londonchamber.co.uk?subject=LCCI%20Prestige%20Summer%20Breakfast
mailto:events@londonchamber.co.uk?subject=LCCI%20Prestige%20Summer%20Breakfast
mailto:sshepherd@londonchamber.co.uk
mailto:events@londonchamber.co.uk
mailto:events@londonchamber.co.uk
mailto:oronayne@londonchamber.co.uk
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n Transport Dinner 
Join leading representatives 
from the transport industry at 
this prestigious event to hear 
Rt Hon Patrick McLoughlin MP, 
Secretary of State for Transport 

discuss transport strategy and 
the transport issues affecting 
business in the capital on 
Wednesday 2 November. The 
event will be held at the iconic 
five star hotel, The Berkeley and 
provides the opportunity to make 
new business connections and 
strengthen existing relationships. 
Tickets start at £220 per 
person, inclusive of VAT.

n Women in Business
This evening reception celebrates 
women in business who have 
positively contributed to the 
business landscape, inspiring 
change. We are delighted to 
be joined by Julie Meyer MBE, 
Chairman and Chief Executive, 
Ariadne Capital, who will talk 
about her remarkable career 
journey. Taking place on Tuesday 
15 September this event is for 
Patron and Premier Plus members 
only at £30.00 inclusive of VAT.

n Property and Construction 
Breakfast Club
Don O’Sullivan, Managing 
Director, Galliard Homes will 
be our keynote speaker at 
the breakfast on Thursday 
13 October. Sponsored by 
Bond Bryan Architects, CBRE, 
Middlesex University – BIM 
Management and Willis Towers 
Watson, the event is open to 
Patron and Premier Plus members 
only at £45.00 inclusive of VAT 
per person.

n Summer Breakfast 
Embrace morning networking in 
style at our inaugural Summer 
Breakfast event being held at 
the Sky Bar at Grange St Paul’s 
on Wednesday 17 August from 
8.30am - 10.30am. This event 
will provide high-level networking 
opportunities whilst enjoying 
views of St. Paul’s Cathedral. 

Guests will have the opportunity 
to mingle with new business 
contacts; share knowledge 
and skills with like-minded 
professionals, as well as catch up 
with familiar acquaintances over a 
glass of fizz and breakfast. Open 
to all members and non-members 
prices start at £54.00 inclusive of 
VAT per person.

n Changing Places Lunchtime 
Networking
The next lunchtime reception 
of the year will be hosted at 
University of Liverpool in 
London on Wednesday 3 August 
from 12.00pm - 2.00pm. This 
complimentary event is open to 
Patron and Premier Plus members 
only.

n Cricket at The Kia Oval
Join the LCCI team and watch 
Surrey v Gloucestershire in the 
Royal London One Day Cup on 
Wednesday 27 July. Guests will 
receive three drinks per person 
and a light snack at this fun and 
informal day.  Open to Patron and 
Premier Plus and their guests at 
£39.60 per person inclusive of VAT.

LCCI events highlights

Top tips for tech start-ups
Early stage technology-based 
companies are being urged to 
take advantage of a series of tips 
published by a Centre for Innovation 
in the East.

Part of the Centre for Engineering 
and Manufacturing Excellence 
(CEME) campus, the CEME 
Innovation Centre is designed 
for ambitious, forward-thinking 
companies requiring offices, 
workshops or studios for one to 14 
people. 

CEME is a catalyst at the heart 
of the technology revolution 
in the Thames Gateway area 
delivering the skills and facilities 
required to stimulate growth in 
sustainable technologies, advanced 
manufacturing and knowledge-led 
business sectors. 

In a bid to encourage and support 
innovative new businesses and 
entrepreneurs, the centre has 
published five nuggets of advice:

• Ensure your concept is viable – 
you have got to be able to turn 

your vision into reality so start 
small but aim high

• Check out specialist legal advice, 
including intellectual property 
– ensure your idea is protected 
but also explore whether you are 
encroaching copyright, which 
could become costly, so definitely 
worth getting some advice 

• Pick the right location – 
knowledge is key and surrounding 
yourself with people who have 
the experience, skills and ‘know 
how’ to help you build your 
business can make a huge 
difference, while the right location 
can also elevate your profile

• Network – get your business off 
the ground by mixing with the 
right people

• Support and funding – there is 
plenty of support and funding 
opportunities available, including 
the specialist individual support 
offered by CEME Innovation 
Centre’s vastly experienced 
advisors with open-access to 
investment and funding channels, 

so make sure you are not missing 
out
To read our full list of tips 

with further information, visit 
http://www.ceme-ic.co.uk/
news/2016/05/24/top-tips-for-
tech-start-ups/.

David Studd, Business 
Development, of Oxford Innovation, 
which runs the centre, said: “We’re 
passionate about supporting growth 
in early stage technology-based 
companies, that’s why we have 
published these tips.

“We are located at the heart of 
the campus, which is a perfect base 
for ambitious companies looking 
for the space, facilities and business 
support to accelerate their growth.” 

The purpose built building 
provides a selection of office, 
workshop and studio space, 
serviced by a professional 
management and reception team. 
Currently, there are 45 businesses 
based at the Centre with a further 
15 start-ups using it as a ‘virtual’ 
base. 

Being part of the wider campus, it 
also has access to a Conference 
Centre with state-of-the-art 
meeting facilities for up to 120 
people, a café, free parking and 
a whole range of expertise and 
equipment essential for light 
innovative manufacturing and 
engineering businesses. 

A pilot project, being launched by 
the in-house business coaching 
team, is also taking place at the 
centre to help spark a selection of 
businesses based there to find new 
ways of developing their business 
models so as to compete better in 
their chosen markets. 

For more information about the 
CEME Innovation Centre, visit 
www.ceme-ic.co.uk or call  
020 8596 5422.

ADVERTORIAL

[Click/tap for more info]

http://www.ceme-ic.co.uk
http://www.ceme-ic.co.uk/news/2016/05/24/top-tips-for-tech-start-ups/
http://www.ceme-ic.co.uk/news/2016/05/24/top-tips-for-tech-start-ups/
http://www.ceme-ic.co.uk/news/2016/05/24/top-tips-for-tech-start-ups/
http://www.ceme-ic.co.uk
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Tucked away in a quiet part 
of Mayfair, stretched across 
numbers 16-18 St. James’ Place 
is The Stafford, a stunning 5-star 
hotel full of charm and character, 
with an interesting history 
dating back to the 17th century.

Number 17 was most 
famously owned by Lord and 
Lady Lyttelton, ancestors of 
Diana, Princess of Wales and 
her brother, Earl Spencer. A 
few doors away is the official 
Spencer family residence: 
London’s most magnificent 
eighteenth-century aristocratic 
palace. 

The Stafford was founded in 
1912 incorporating numbers 16 
and 18 to form the stately red-
bricked building it is now. 

Heart of Mayfair
The most scenic way of 

reaching the hotel is a short 
walk from Green Park tube 
station (Piccadilly line) via the 
Queen’s Walk, a path which runs 
alongside Green Park itself, and 
then through an unassuming 
alleyway which leads directly to 
the hotel’s entrance. The hotel 
can also be accessed from St 
James’ Street, just off Piccadilly.

The hotel is situated in the 
heart of Mayfair in an area that 
showcases the very best of 
British design and products – 
think Fortnum and Mason, round 
the corner in Jermyn Street. 
Buckingham Palace and St James’ 
Palace are also a few steps away, 
making The Stafford a fantastic 
base from which to explore.

First impressions are that of 
a traditional, quintessentially 
English hotel. With friendly 
doormen who show you into 
an elegant reception area. The 
service is top class and more 
than meets expectations of a 
leading 5-star hotel.

Courtyard
The Stafford is made up of 

105 bedrooms and suites which 
are split across three buildings: 
the Main House, Carriage 
House and Mews Suites. I was 
fortunate enough to stay in 
a Junior Mews Suite situated 
within the hotel’s private 

cobbled courtyard.
Decorated in subtle gold, 

white and coffee colours with 
cedar wood furniture, the 
suite was elegant and lavish, 
but homely at the same time. 
Junior suites consist of a very 
comfortable king-sized bed, 
adorned with monogramed, 
luxurious linen. A widescreen 
HD TV and iPod docking station 
are available in a comfortable 
seating area alongside a working 
desk with complimentary 
stationary. 

There is a spacious, luxurious 
en suite bathroom with a 
separate bath and shower and 
elegant ‘his and hers’ sinks with 
luxurious Floris toiletries, bath 
robes and slippers.

The American Bar

The hotel has a number of 
very special features – one 
of which is the American Bar 
(open daily for breakfast, 
lunch and dinner) which is an 
institution in itself. The bar is 
home to a fascinating collection 
of American memorabilia with 
previous guests’ items such as 
baseball caps, model planes and 

ties hanging from the ceiling and 
signed celebrity photographs 
covering the walls.

I recommend ordering a pre-
dinner signature cocktail from 
the extensive menu. I sampled 
the vodka-based Spitfire 
cocktail which was served with 
a selection of complimentary 
bar snacks including delicious 
green olives, crisps and Japanese 
crackers. 

The Lyttelton 

Named after the former 
owners, The Lyttelton is an 
elegant, light, beautifully 
decorated restaurant with a 
serene, tranquil feel. 

For a starter, I chose the 
leek and potato soup with 
black pudding and a poached 
egg. An unusual combination 
which worked very well. For 
main, I dined on melt-in-the-
mouth, slow-roasted pork 
belly and celeriac fondant with 
apple purée. For dessert, I 
recommend the white chocolate 
crème brûlée with dark 
chocolate ice cream and milk 
chocolate espuma which was 
stunning.

The Lyttelton has been 
awarded two AA Rosettes 
for culinary excellence. I was 
served by restaurant manager, 
Maciej Ratajczyk whose 
recommendations were very 
helpful and who was attentive to 
dietary needs offering a variety 
of alternatives to suit.

The meal was accompanied 
with some delicious wine 
carefully chosen to accompany 
each course and expertly chosen 
by the hotel’s master sommelier 
Gino Nardella. Don’t miss a visit 
to the unique, 380-year-old 
Wine Cellars where Gino can 
be booked for a wine tasting or 
wine pairing session. The cellars 
can also be reserved for private 
dining events.

During World War II, The 
Stafford served as a club for 
American and Canadian officers 
stationed overseas and now 
houses a small museum with an 
interesting, authentic collection 
of items from the conflict.

The next morning, I was more 
than happy to be back in The 
Lyttelton for a hearty breakfast 
where a variety of delicious 
breads, cheeses, meats, cereals 
and fresh fruit were on offer. 
I chose The Stafford English 
Breakfast which was perfect.

Oasis
Whether meeting clients for 

a business meeting over lunch 
in The Lyttelton, or post-work 
cocktails in The American Bar, 
The Stafford offers a calm 
oasis away from the hustle and 
bustle of the city. For the wow 
factor, an event in the Wine 
Cellar would certainly be an 
unforgettable experience. The 
Stafford is a unique, special 
hotel, in a great location with so 
much to offer – a first class hotel 
with a first class offering.

Staying in TownThe Stafford London
by Jo Wallis

 The Stafford London 16-18 St James’s Pl, London SW1A 1NJ | www.thestaffordlondon.com

http://www.thestaffordlondon.com
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World Class Accredited Executive Coach 
Training Programmes

www.aoec.com     0207 127 5125     info@aoec.com

To find out more, join us in London 
www.aoec.com/intro or contact

sue.burston@aoec.com

Your route to becoming 
a qualified and accredited

Executive Coach

I was recommended 
the Practitioner Diploma with 

AoEC and it exceeded my expectations. 
The combination of learning about myself,
learning from others and understanding my 

own coaching technique has not only enabled 
me to get coaching clients but to be more

effective in my current role.

Gemma Jones – TalkTalk Group

“

“

London and Paris
Mayor of Paris Anne Hidalgo 
was quick off the mark to 
congratulate Sadiq Khan on 
his election in London and the 
two civic leaders subsequently 
joined forces to discuss greater 
cooperation between the 
two capital cities on counter 
terrorism as well as issuing a joint 
appeal to EU legislators to help 
cut pollution.

While Mayor Khan went on 
a round-Britain trip to boost 
the ‘Remain’ vote in the EU 
referendum, Mayor Hidalgo was 
facing floods and strikes in Paris 
in advance of France’s hosting 
of the UEFA Euro football 
tournament. Plenty of Brits were 
making the trip and P&O Ferries 
announced a surge in bookings 
for travel across the English 
Channel. 

It ultimately ended in tears 

for England with an ignominious 
defeat by Iceland, a country of 
330,000 people and a part-time 
football league. At one time 
things were looking good – for 
English soccer and business. If 
England had beaten (and not 
drawn with) Slovakia in the 
last group stage game, they 
would have been lined up for 
a Saturday match about which 
prospect LCCI chief executive 
commented: “There is certain 
to be a significant boost to the 
capital. England playing on a 
Saturday would be ideal for 
London’s economy because of 
the event greater increase in 
numbers going out to watch the 
game and the amounts they will 
spend. A primetime sporting 
event will have that effect, and  
England is the biggest draw of 
all.” Ah well, it just wasn’t to be …

[Click/tap for more info]

http://www.aoec.com/intro
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Who are you?
I am the managing director of Lit-
tle’s, a fifty years old global chauffeur 
drive company with headquarters in 
Scotland, and a large London client 
base. 

What is your connection with the 
London Chamber of Commerce? 
We have been a member of other 
Chambers and have found their net-
work hugely beneficial, and we re-
cently joined the London Chamber 
to make new contacts in London. 
Our London business development 
manager, Neil Barton, is keen to 
meet other Chamber members and 
tell them about our company and 
the services we offer in London and 
worldwide. 

What was your first job in London? 
I have never lived in London, but 
have been travelling to London to 
meet with clients for the past 25 
years, mainly in the City and Canary 
Wharf. 

Which one business achievement 
over the last 12 months are you 
most proud of, and why? 
Last year I was one of eight finalists 
at the Scottish Business Awards for 
Female Business Leader of the Year, 
and six weeks later my company won 
Scottish Family Business of the Year. 
This was the culmination of three 
years’ work by myself and my staff as 
we launched a new brand identity, a 
new website and an innovative client 
portal in 2014 and 2015. 

“If there is one thing I hate about 
my job it’s …”
I don’t hate anything about my job. I 
am lucky to have such a great prod-
uct to offer to our valued clients but 
I suppose my job is sometimes made 
more difficult when clients assume 
that chauffeur drive is comparable 
with a taxi. This happens particu-
larly with new customers who are 
unfamiliar with the level of service 
we provide, which is enhanced by a 
large office team providing 24/7 back 
up and support to clients, and chauf-
feurs on the road. Chauffeur driven 
cars are a business tool, mainly used 
by corporate clients, who need an ef-
ficient and discrete method of trans-
port. Once clients use us, they quick-
ly see the difference. 

If you were advising a young 
entrepreneur which business 
person would you suggest as a 
model?
Tom Hunter is a Scottish entrepre-

neur whom I greatly respect, partic-
ularly in terms of his philanthropic 
and social enterprise ethos. 
 
What did the 2012 Olympics 
mean to you and your business?
We work very closely with destina-
tion management companies and 
saw an increase in the requirement 
of chauffeur driven cars, MPVs and 
coaches from them over the period of 
the London Olympics. It introduced 
new destinations such as Weymouth, 
Portland and Lee Valley to the UK 
and international sporting commu-
nity, which in turn further increased 
our reach across the country. 

How do you think the transport 
system in London can be improved?
I find the transport system in Lon-
don very efficient. I tend to fly into 
London City Airport, and find the 
city very accessible by train or car 
from there. I think that the extend-
ed tube hours will benefit the city, as 
long as engineering works are car-
ried out at considered times.  

Which piece of red tape causes 
most problems for your company 
and why?
The licencing system for chauffeur 
cars in London can be cumbersome, 
but I understand the need for regu-
lation in this area as it is important 
to protect clients from unscrupu-
lous operators. 

What is your favourite and least 
favourite thing about London?
I love the small parks and green spac-
es which I come across when I have 
spare time between meetings, often I 
can sit on a bench and feel as if I am 
not in a bustling capital city. I would 
say my least favourite thing would be 
the lack of time everyone has, and the 

way people rush about and push past 
each other on the tube.

If you were Mayor of London for 
the day which one thing would 
you change?
The constant roadworks and road 
closures make our job more diffi-
cult, particularly on the main access 
points such as London Bridge. I 
think an assessment of major junc-
tions and roads in the city now that 
so many high-rise buildings are be-
ing built in a relatively small area 
would benefit the whole city.

What drives you (no pun 
intended) and keeps you doing 
what you do each day?
I have strong family values and a 
work ethic which means I value in-
tegrity above all else – it is part of 
the inheritance from my father who 
started the business in 1966. I am 
not in it for the short term, I believe 
in building relationships and taking 
a holistic view of my business to try 
and ensure we are still around in an-
other fifty years.
 www.littles.co.uk

Two minute interview

Heather Matthews, managing director of Little's

“I have strong family 
values and a work 
ethic which means I 
value integrity above 
all else.”

LBM fact: London’s creative industries are worth £35 billion annually and provide almost 800,000 of the capital’s jobs.

Photo by Caroline Granycome

http://www.littles.co.uk
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MRS Training and Rescue
EACH training course is 
personally organised by working 
closely with you to ensure 
it exceeds your needs and 
expectations. We have developed 
our specialist skills, experience 
and knowledge gained from 
working in difficult and potentially 
high risk environments, and our 
team of qualified trainers not 
only provide expert training, but 
can impart real life scenarios of 
situations they have faced, to 
bring the learning to life.

We have a choice of air 
conditioned training rooms where 
we run a full range of Health and 
Safety training courses including:

• High Risk Entry and Rescue
• Working in Confined Spaces
• Working at Height
• Health and Safety
• First Aid
• Fire Fighting
• IOSH and NEBOSH

We are also able to offer first 
class practical training facilities 
which include a state of the art 

confined space facility, to prepare 
and train anyone who works in 
confined spaces. Here we can 
simulate how to prepare for entry, 
how to work in a safe manner 
while in a potentially dangerous 
environment and then create 
emergency situations where 
candidates are taught to escape in 
a safe manner.

Offsite training
We also have a mobile training 
facility that allows us to deliver 
confined space training and 
assessment at a customers' 
premises if preferred.

Please visit our website  
(www.mrstrainingandrescue.com) 
for the full list of courses available. 
We also offer discounts for group 
bookings of six or more delegates 
- call us today to find out more.

Expert training 
providers in:

www.mrstrainingandrescue.com

� Working in Confined Spaces
� High Risk Entry and Rescue
� Health and Safety
� First Aid
� Fire Fighting
� IOSH and NEBOSH  

MRS Training and Rescue | London Office 
Kemp House | 152 – 160 City Road | London | EC1V 2NX

Training Centres at: 
Unit 24 | Gemini Business Park | Hornet Way | Beckton | London | E6 7FF
Lugg Approach | Ilford | London | E12 5LN

T: 0203 092 4119         E: london@mrstrainingandrescue.com

Contact our Central Booking Team

We have 7 training centres throughout 
the UK - contact us today.

219233-7-16LBM MRS.indd   1 04/07/2016   15:43

ADVERTORIAL

Tackling construction skills shortages

There is a lack of skilled la-
bour in UK construction that 
is proving to be a problem 

across all sectors of the industry. It 
is a problem that has been building 
for decades and its cause has many 
roots. Foremost amongst them is a 
lack of foresight among educators 
and employers in creating vocation-
al training programmes and other 
initiatives which spur the devel-
opment of a workforce sufficiently 
large enough to service the needs of 
the UK construction industry.

Many companies already are 
committed to the traditional ap-
proach of training students at 
colleges and in apprenticeship 
programmes. Those are relation-
ships that should be encouraged, 
supported and expanded. But our 
industry should also be challenged 
to think outside-the-box for solu-
tions to our construction skills 
shortages.

Initiative
Last year MACS Plasterboard 

Systems, working closely with 
HM Prison Highpoint in Suffolk 
(a Category-2 prison with 1,300 
inmates), embarked on a bold and 
exciting new initiative to train 
prisoners for post-incarceration 
careers in construction.

The reasons for doing this were 

simple, and the potential bene-
fits clear. Prisoners are a potential 
source of labour to a UK con-
struction industry that is short of 
workers. Preparing prisoners for 
employment after release benefits 
the UK taxpayer - the annual cost 
to the UK Exchequer from ex-pris-
oners re-offending is £13 billion 
per year.

That figure came directly from 
the Prime Minister, who earli-
er this year announced sweeping 
prison reforms which are designed 
to give prison governors much 
more flexibility in running their 
respective prisons.

After careful consultation and 
planning with the HMP High-
point Governor, MACS was asked 
to come into the prison and train 
prisoners (on-site at Highpoint) 
for careers in construction after re-
lease from the prison system.

“The idea to create the in-prison 
training scheme came to me after 

by Brian Smith
“An important part 
of keeping offenders 
from re-offending is 
to give them the 
tools and confidence 
of getting into the 
workforce.”
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Continued on page 31

[Click/tap for more info]
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A marriage of equals
Sarah Jones argues 
that the power shift 
between big brands 
and startups is a 

new force for good

We love entrepreneurs at 
my communications 
agency. Of course we’re 

very proud to have worked with 
some of the world’s biggest brands, 
but startups are increasingly leading 
the innovation stakes and disrupt-
ing whole industries from the bot-
tom up. For professional storytellers 
this is a very exciting space to play 
in. 

And we’re not alone. As an agen-
cy with clients on both ends of the 
scale we have witnessed a palpable 
shift in power between the two. 
Where the end goal of many start-
ups was once to attract corporate 
investment, the past few years have 
seen this blossom into a two-way 
relationship – with corporates be-
ginning to understand that the true 
value of the startup generation is 
more than monetary. 

Collaboration
This is something of a new fron-

tier from a communications per-
spective. Historically, the conver-
sation has centred on two angles: 
startups were either disrupting or 
securing investment. Now a third 
angle, collaboration, is increasing-
ly relevant. The PR wins from each 
camp are obvious: corporates can 
appear forward-thinking and in-
clusive while entrepreneurs benefit 
from brand power and fame by as-
sociation. However, in an increas-
ingly transparent world, this must 
not be merely a badging exercise by 
either party. 

In 2013 when Dell once again 
became a private company, Michael 
Dell announced that the compa-
ny was “the world’s largest start-
up”. This was a calculated choice of 
words, given the timing at the start 
of the post-recession entrepreneuri-
al boom, but it was far from a token 
statement. Today, the ‘Dell for En-
trepreneurs’ programme runs across 
six markets and “entrepreneurial be-
haviour” is now a key performance 
metric for Dell employees. 

Shift
But it’s not just about showcas-

ing inclusivity. The past decade has 
seen a huge cultural shift, partially 

recession-fuelled, towards chasing 
passions instead of pay-cheques. 
The pre-millennial dream of a stable 
corporate job and a decent pension 
scheme has been replaced by a gen-
eration that champions entrepre-
neurship, work-life balance and in-
novation that drives social change. 
Corporates must align themselves 
with this movement or risk alienat-
ing future talent. 

Of course, this is far more than 
a communications piece. In a 2014 
survey by KPMG, 88 per cent of 
corporate respondents felt that in-
teraction with startups was essential 
for their innovation strategy. In the 
wake of young tech companies like 
Uber, Airbnb and Spotify supplant-
ing traditional business models, big 
companies are waking up to the 
importance of innovation to stay 
in the game. By their very nature, 
startups are innovative and solu-
tion-focused, and forward-thinking 
corporates understand that they are 
well placed to harness technology to 
revamp their business models and 
defend and grow market position. 
Working with startups allows busi-
nesses to develop and test new tech-
nologies and service solutions at a 
lower cost and with less risk to their 
core operations. 

Recently, I was at the launch of 

the not-for-profit accelerator, Mass-
Challenge, where a spokesperson 
from their sponsor IBM gave a 
speech. Addressing the hundreds of 
startups in the room she openly ad-
mitted that “we cannot innovate as 
fast as you can. We need you to drive 
innovation in our enterprises.”

Leverage
The challenge for businesses now 

is to understand how to leverage 
these partnerships effectively. In-
vestment will always be an attractive 
proposition for a startup but, with 
the advent of crowdfunding, reli-
ance on purely financial input has 
diminished somewhat. The growth 
of the corporate accelerator is an in-
dication of this new, more discern-
ing startup. Research by innovation 
charity Nesta found that nearly one 
third of European accelerators were 
run or supported by corporates 
at the start of 2015 – a figure con-
tinuing to rise. The programmes, 
which provide a blend of mentor-
ship, training, work space and legal 
services (as well as opportunities for 
funding) are in many cases more 
valuable to a startup than financial 
aid. Importantly, working with big 
businesses gives startups the op-
portunity to test their products for 
market; as numerous reports sug-

gest, the majority of startups fail 
simply because there is no market 
for their product. And here is where 
things get interesting for medi-
um sized businesses: a lack of big 
budget doesn’t mean SMEs don’t 
have something interesting to offer 
startups, and the opportunities to 
benefit from innovation remain the 
same on a smaller scale. 

In 2014, Digital Genius was se-
lected by Unilever’s Foundry pro-
gramme to develop a solution for 
Knorr’s problem of promoting 
product to African and Asian mar-
kets that communicated via SMS 
instead of the internet. The solution, 
in which customers could text their 
available ingredients to Chef Wen-
dy, an algorithm-based technology 
that replied with recipe recommen-
dations, garnered global praise. As 
more of these success stories roll 
in, corporate/startup collaborations 
will continue to gain pace. One 
thing is certain, startups and glob-
al brands alike are waking up to 
what they can gain from each other, 
which goes far beyond the financial.

Sarah Jones is a leading light at 
apple tree communications 
www.
appletreecommunications.com

Housing London:  2020 and beyond
London is not just the UK 
capital but one of the world’s 
greatest cities and an economic 
powerhouse on the international 
stage. However with a population 
surging toward nine million by 
2020 and ten million by 2030, 
London is facing a challenge 
around housing affordability – 
to buy and to rent – alongside 
noticeable skills shortages. 

This situation is already 
impacting on both employers and 
employees. If unchecked what 
will this mean for job creation, 
economic growth and future 
prosperity?

The WhatHouse? New Homes 
Debate in partnership with the 
London Chamber of Commerce 
and Industry (LCCI) and Show 
House magazine will discuss these 

pivotal challenges in an event to 
be held at the Emirates Stadium, 
London, home of Arsenal Football 
Club on Tuesday September 20th.

Influential and respected 
leaders from the fields of housing, 
politics and transport will debate 
the issues that are key to London’s 
future, in front of an invited 
audience from the housebuilding 
and new homes industry. 

Solutions
The debate will seek to 

identify practical solutions to 
help policymakers and decision-
takers to be in a strong position 
to provide housing for London 
2020 and beyond.

There will be panel sessions 
looking at the housing legacy of 
Boris Johnson, as well as how the 

new Mayor Sadiq Khan will meet 
the challenges, as well as keynote 
addresses from some of the most 
influential names in housing, 
planning and transport.

The Emirates debate will 
also feature workshops around 
key issues such as liberating 
more land and empowering 
more housebuilders - talking to 
developers, politicians and other 
major stakeholders.

The WhatHouse? New Homes 
Debate in partnership with Show 
House magazine and London 
Chamber of Commerce and 
Industry 
@ Emirates Stadium, London – 
Tuesday 20th September 2016

www.showhouse.co.uk

http://www.appletreecommunications.com
http://www.appletreecommunications.com
http://www.showhouse.co.uk
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Other offices: 
Birmingham: +44 (0) 121 236 0484 

Liverpool: +44 (0) 151  255 2180 
Munich: +49 (0) 89 2441 299 0 

A… 

Yes and no. 

Firstly, for a trade mark registration to remain valid and enforceable 
the mark as registered must be in use in connection with the goods 
and/or services covered by the registration.  So, if the registration 
covers a mark that has since been altered, for example a logo has 
been updated, then it is likely that you need to file a fresh  
application to protect the new version of the mark (and allow the 
old registration to lapse when due for renewal). 

Secondly, it is rare for a business not to develop and extend the 
range of its goods and services and/or its geographical scope.  
However it is quite normal for traders to forget to consider that this 
may well mean that the trade mark protection which they have is no 
longer sufficient.  It is important that the scope of trade mark  
protection is reviewed on a regular basis so that it can be extended 
or replaced as the business develops. 

Finally, law develops over time and it may well be that the way in 
which your trade mark has been protected is not now appropriate.  
For example it was a common practice to register logo marks in 
black & white, or grey scale, in an attempt to cover all colour  
versions.  As a result of recent case law this is not now always  
appropriate and it may well be a good idea to file an application to 
protect the mark in the colours in which it is used. 

These comments provide general guidance, but not legal advice, which you should 
always seek, as appropriate. 

Experience Action Understanding - - 

Q
… 

I’ve got a trade mark registration so I’m protected and I don’t 
need to think about it any more 

We make it our business 
to understand yours  

Clear, straightforward 
advice for all your 

intellectual property 
issues  

Leona Ogier 
Associate 

logier@forresters.co.uk 

Sherborne House  
119-121 Cannon Street 

London  
EC4N 5AT 

london@forresters.co.uk 
+44 (0) 207 283 8989 

www.forresters.co.uk 
@ForrestersIP 

Follow Us 
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I attended The Employability Fayre 
at HMP Highpoint” in 2014, ex-
plains MACS Chief Executive Tom 
McLoughlin.

The event is part of the Prison’s 
attempt to have employers consid-
er hiring ex-prisoners, a move that 
helps reduce the huge recidivism 
rate of offenders.

“An important part of keeping 
offenders from re-offending is to 
give them the tools and confidence 
of getting into the workforce,” says 
McLoughlin. “It was a no-brainer, 
the construction industry has a 
skills shortage and there is a job 
opportunity for those prisoners 
who want to take it.”

Intensive
MACS created two-day training 

modules at which a team of four 
MACS instructors enter Highpoint 
prison and conduct the intensive 
hands-on course, specially de-
signed to give inmates basic skills 
which will enable them to find em-
ployment as a general labourer on 
virtually any construction job site 
in the country.

MACS also advise the inmates 
while still incarcerated on how to 
obtain CSCS cards. That means in 
theory that the very next day after 
his release from prison, an ex-pris-
oner (with a CSCS card) can be 
working and earning.

The training modules have been 
greatly received both by prisoners 
and prison staff since its launch in 
January. Each of the modules have 
been heavily over-subscribed.

“This new initiative created by 
MACS at Highpoint is offering 
real employment opportunities 
for prisoners on release and help-

ing ensure that they have the skills 
to turn their lives around and not 
create more victims on release,” 
explains Steve Phillips, head of re-
ducing re-offending , HMP High-
point

The initiative was the brain-
child of McLoughlin, but its suc-
cess would not have been possible 
without the participation, support 
and encouragement of industry 
suppliers Saint Gobain, British 
Gypsum and Gibbs & Dandy.  Ma-
terials and tools for the modules 
are donated by these firms free of 
charge.

Partnership
“We’re committed to supporting 

industry by delivering quality skills 
training. These skills provide people 
with a life-long trade that our coun-
try needs. Working in partnership to 
achieve this means we can do more, 
and we can go quicker”, explains Mike 
Caldecott of Saint Gobain UK and 
Ireland. 

“Through our work at Highpoint 
Prison we’re able, through our strong 
partnership with MACS, to help re-
habilitate individuals back into local 
communities to support those com-
munities with the newly developed 
skills that our industry needs.” 

Each training module at HMP 
Highpoint can accommodate eight 
inmates, each of whom will be 
equipped with a complete set of tools.  
MACS is currently in discussion to 
extend this initiative to other prisons 
within HM Prison service.

Brian Smith is communications 
director at MACS Plasterboard 
Systems 
www.macsplasterboards.co.uk

Tackling construction skills shortages (continued from page 29)

[Click/tap for more info]
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Business ‘ill-equipped’ to deal with 
disabled customers’ complaints
Businesses still struggle to deal 

adequately with complaints 
from disabled customers and 

are risking unnecessary litigation 
and reputational damage due to 
an absence of common sense poli-
cies and procedures, according to a 
leading disability consultant. 

Tracey Proudlock, founder 
of inclusive design consultancy 
Proudlock Associates, believes 
there is still a significant discon-
nect between disabled customers 
and businesses when it comes to 
resolving complaints, with a more 
considered, collaborative approach 
called for to avoid pain on both 
sides. 

The claim was brought into 
sharp focus in June as the Supreme 
Court considered the Paulley v 
First Group case, where a wheel-
chair user was denied access to a 
bus where the dedicated wheel-
chair space was already taken by 
a sleeping child in a buggy. If the 
Court upholds the original deci-

sion that Paulley was discriminat-
ed against it will leave the door 
open to many more costly claims 
from dissatisfied disabled com-
plainants. Typically, costs for busi-
nesses falling foul of the goods and 
services provisions of the Equality 
Act run into five figures in addition 
to costly reputational damage. 

Fallout
“Business has taken great strides 

in recent years to give disabled cus-
tomers the service they deserve but 
when things do go wrong, many 
still don’t know how to best deal 
with the fallout,” commented Trac-
ey Proudlock, herself a wheelchair 
user. 

“The reality is, complaints from 
disabled people should be dealt 
with in a category of their own. If 
handled sympathetically, the vast 
majority of complaints can be re-
solved quickly and efficiently with-
out the need for litigation, which 
is rarely a satisfactory outcome 

for either party, regardless of the 
result. 

“With the ‘purple pound’ worth 
around £221 billion in the UK 
alone, giving disabled customers 
the service they deserve isn’t mere-
ly the right thing to do, it makes 
great business sense. The First 
Group case exemplifies the chal-

lenges companies can face when 
disabled customers aren’t afforded 
the rights they deserve and should 
serve as a potent reminder that the 
provisions of the Equality Act sim-
ply can’t be overlooked, regardless 
of how unusual the circumstances 
might be.”

To help businesses better get to 
grips with complaints from dis-
abled customers, Proudlock As-
sociates is launching Resolve, a 
service to help companies work 
with disabled complainants who 
believe they have been partly or 
wholly denied access to a service 
or experienced poor accessibility. 
The firm will work with complain-
ants to reassure them that the issue 
will be dealt with swiftly and effi-
ciently and help businesses put in 
place more consistent and better 
communicated policies to avoid 
recurring issues and the threat of 
litigation.

 
www.proudlockassociates.com

““Business has taken 
great strides in 
recent years to give 
disabled customers 
the service they 
deserve but when 
things do go wrong, 
many still don’t 
know how to best 
deal with the fallout.”

Investing in young people
Capita Shareholder solutions, 

part of Capita Asset Ser-
vices, has become the first 

company in London to be present-
ed with the Investment in Young 
People Award (IiYP). 

LCCI patron member, Cap-
ita has demonstrated a clear, 
long-standing programme of ac-
tivity, working with local schools 
to offer support at careers events 
and taken young people through 
a planned work experience pro-
gramme. The company also em-
ploys a large number of young 
people on its Career Launch and 
Apprenticeship programmes 
where they continue their work 
based training.

The award was presented to Jus-
tin Cooper, chief executive officer 
of Capita Shareholder solutions by 
the Mayor of the London Borough 
of Bromley, Councillor Ian Payne, 
at a ceremony which heard from 
three of Capita’s own young em-
ployees who were first introduced 
to the company through its en-
gagement with local schools.

Opportunity
Justin Cooper said: “Personal 

and career development is some-
thing that we are passionate about 
within our business and this is 
magnified through the work that 
we do with local schools and col-
leges. We strongly believe that if we 

give young people the opportuni-
ty to grow and evolve within their 
role in the organisation, they will 
enjoy a full and successful career at 
Capita. We have hugely benefited 
through our investment in young 
people and receiving this award 
will hopefully raise people’s aware-

ness of our commitment to nurtur-
ing future talent.”

The event was attended by LCCI 
schools project consultant, Helen 
Gray, who is exploring how Capi-
ta can support LCCI in its Young 
Chamber initiative.  Young Cham-
ber is working with schools, initially 
in the Croydon area, to better con-
nect Chamber members with young 
people through activities such as 
CV workshops; careers events and 
inspirational talks.           

The IiYP Award is available to 
companies that have demonstrat-
ed their support for young people 
in their transition from educa-
tion into employment and further 
training.

www.iiyp.co.uk

Get involved
To support or get involved  
with Young Chamber,  
contact Helen Gray:  
hgray@londonchamber.co.uk

http://www.proudlockassociates.com
http://www.iiyp.co.uk
mailto:hgray@londonchamber.co.uk
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How can a DPA barrister save 
your business money?
A Direct Public Access (“DPA”) 
barrister is a barrister who is able 
to work directly for members 
of the public without the need 
to have a solicitor to act as an 
intermediary.

Historically barristers could 
only be instructed via a solicitor. 
However these traditional roles 
are changing. A DPA barrister 
is now able to take instructions 
directly from the public.

What are the advantages?
A barrister is a specialist in written 
and oral advocacy, as well as 
having expertise in specific areas 
of law.  With DPA, you can go 
directly to a specialist.

The cost of instructing a DPA 
barrister is often significantly less 
than going to a solicitor for two 
reasons:

First, a barrister does not 
have the overheads of a firm of 
solicitors. Barristers operate out of 
‘chambers’ where self-employed 
barristers share the cost of 

clerks and conference facilities. 
Barristers are therefore able to 
offer lower rates and, increasingly, 
can offer fixed fees.

Second, it is often the case that 
a legal matter may necessitate 
having a barrister involved at 
some stage in the case. Hiring 
a barrister directly avoids 
duplication in those cases.

What kind of work can DPA 
barristers do?
They can do most of the work a 
solicitor can do including giving 
advice, drafting court documents 
and providing representation in 
court.

Where can you find a DPA 
barrister?
Many barristers at Goldsmith 
Chambers, operating in the Temple, 
London, are DPA qualified. 

i  To discuss with a clerk about how 
a barrister might help your business, 
call 0207 353 6802 or visit  
www.goldsmithchambers.com.

Direct Public Access 
Barristers

ADVERTORIAL

GOLDSMITH CHAMBERS

Our team of public access barristers are 
available to assist you directly with your 

legal questions, with advice, drafting legal 
documents or representation in court.

GOLDSMITH CHAMBERS

The Chambers of Anthony Metzer QC 
Goldsmith Building, 
Temple, EC4Y 7BL

Tel: 0207 353 6802
www.goldsmithchambers.com

Clerks@goldsmithchambers.com
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How did they do it? The entrepreneur’s 
guide to entrepreneurship
The most obvious example of 

entrepreneurship is starting 
a new business, but there’s 

clearly more to it than starting up. 
Considering that more than half of 
all new businesses fail within five 
years, the dream of founding the 
next big thing may be hard to re-
alise. With this in mind, business 
resource Growth Business organ-
ised a myth-busting event for small 
and medium sized business own-
ers, Battle of the Backers, to tackle 
topics as varied as which finance 
option may suit them best, to how 
to vote in the then-impending EU 
referendum. 

Battle of the Backers opened 
with a fast-paced EU referendum 
debate moderated by LCCI chief 
executive Colin Stanbridge. Mak-
ing the case for SMEs to vote to 
remain in the EU, the debate fea-
tured Laura Sandys, former MP 
and current chair of the Euro-
pean Movement campaign, and 
Diego Zuluaga, financial services 

research fellow at the Institure of 
Economic Affairs. On the Brexit 
side, former MP and current chair 
of S&U plc, Anthony Coombs was 
joined by current Councillor for 
Oxfordshire, Tom Hunt, official 
spokesperson for the campaign 
group Vote Leave.

 “Starting the event with an EU 
referendum debate was a great way 
to rev up the audience a day ahead 
of the vote. There’s so much noise 
out there on which way to vote, the 
fear is that SME owners may not 

have all the facts they need to vote 
for what’s best for business,” said 
Stanbridge

Innovation
Closing out the Battle of the Back-

ers, the entrepreneurs’ panel fea-
tured four very different business 
leaders, from a thriving pan-Eu-
ropean financial services business 
to an eighteen-month-old start-up 
that has made headlines for in-
novation. The panel comprised 
banker-turned-entrepreneur and 

business mentor, Jenny Campbell 
(YourCash Europe), Queens Award 
for Enterprise Promotion winner 
and tech entrepreneur Guy Muck-
low (PCA Predict), London-based 
food tech entrepreneur Rahul 
Parekh (EatFirst), and restaura-
teur Alex Wrethman (Charlotte’s 
Group).

From bootstrapping their busi-
ness to pitching for VC funding, the 
entrepreneurs shared which mode 
of finance helped push their busi-
nesses past growth obstacles, along 
with what made them get out of 
bed every morning, and the traits 
every entrepreneur should develop 
if they’re planning on scaling their 
businesses.

 Colin Stanbridge, who chaired 
the panel, said: “Every business has 
a unique growth story, so it’s great 
to hear how each of these founder 
CEOs started their companies, and 
their journey from then to now.”

www.growthbusiness.co.uk 

http://www.growthbusiness.co.uk
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For the last two decades, the 
pursuit of growth has created 
massive complexity in compa-

nies and, with it, massive complexi-
ty costs. In fact, complexity costs are 
today the biggest single determinant 
of cost-competitiveness. The only 
good news about this is that com-
petitors may be carrying as much 
or more complexity cost as you are, 
and hence the opportunity – learn 
how to effectively remove complex-
ity and you can regain competitive 
footing by creating a cost advantage 
over your competitors.

For many companies, attacking 
complexity can result in a 15-30 
per cent reduction in costs in sig-
nificant portions of their business.   
But few companies have earnestly 
tackled the issue of complexity 
costs. They may view their com-
plexity as an intractable problem. 
Many do not fully appreciate the 
size of the prize that can be won by 
engaging in this war and most are 
lacking the battle strategies critical 
to identifying and removing com-
plexity costs.

Framing the problem correctly 
is more important with complexi-
ty than almost any other business 
issue. Here, then, are six key prin-
ciples that should inform your ap-
proach:

There is good and bad 
complexity; reduce the latter 
and make the former less 
expensive to deliver
The fact that some complexity is 
good means you can’t just focus 
on eliminating stock keeping units 
(SKU), parts, vendors and dealers. 
While these are important to con-
trolling costs, it is only half the an-
swer. Reducing complexity costs is 
not just about reducing the amount 
of complexity in your business. It is 
also about reducing the cost of de-
livering good complexity – making 
complexity less expensive.

Complexity is a multi-
dimensional issue and must 
be viewed as such to be 
understood in its fullness
Complexity is a systemic problem – 
one that is dispersed in origin and 
affects everything inside the system. 
Therefore, the approach to tackle 

this also needs to have a systemic – 
or integrated – perspective. The best 
way to address a systemic issue is 
by taking a broad view but focused 
actions. Unfortunately many com-
panies get this backward – taking 
a narrow view and looking at one 
facet of the issue, and then trying 
to push broad actions. This doesn’t 
work. Complexity is the result of 
the interactions of many different 
parties.   Typically many companies 
think first of SKU or product com-
plexity but that’s just a part of the 
issue. There is also product, pro-
cess, and organisational complexity.  
Each of these is a critical dimension 
but even more significantly is how 
they interact. This is where the costs 
reside.

Piecemeal approaches will 
not move the needle on cost 
reduction; don’t nibble at the 
edges of the issue
In ‘peacetime’ it is not uncommon 
to see myriad diverse cost-reduction 
programmes across an organisation. 
Most of these nibble at the edges of 
cost management and do not address 
some of the core structural issues.   
In order for a company to find and 
sustain significant improvements 
in their cost structure, a company 
needs to make some big changes in 
the way things are done. A cost-re-
duction strategy that focuses on do-
ing the same things, the same way, 
but cheaper, is likely to lead to dis-
appointing results.

Unlocking the benefits 
requires ‘concurrent actions’
Given the systemic nature of com-
plexity, unlocking the benefits re-
quires a coordinated combination of 

actions. To achieve big savings, you 
need to understand how the three 
dimensions of complexity (process, 
product, and organisation) work to 
trap costs in the business, and then 
you need to attack complexity with 
an integrated campaign.

For example, consider the phar-
maceutical company that was look-
ing to reduce its factory footprint 
and distribution network. As it 
examined the various factors in-
volved, such as geography, channels, 
portfolio, and volumes, the focus 
soon became how to best rational-
ise the footprint assuming the same 
or near-same portfolio of products. 
This is a decision-trap – assuming 
an element is fixed and designing 
around it – but all-too-common.

Complexity costs creep in 
incrementally, but you need to 
remove them in chunks

Consider a typical product port-
folio: over a number of years it has 
grown bloated with line extensions, 
new products, and new brands. The 
answer is not to trim the bottom five 
per cent of SKUs. That will do little 
to free up capacity, cost, and focus; 
but when you can cut deep enough 
to cut a brand, close a warehouse, 
cease a productivity-draining pro-
cess, then you will see substantive 
cost savings. The takeaway is that 
when addressing complexity costs, 
recognise that there are pivot-points 
at which fixed or semi-fixed costs 
are released. These points represent 
the staircase of cost targets that can 
release substantive benefits.

This need not be a long 
academic exercise
Throughout your efforts, we urge 

you to focus on leveraging 80/20 
thinking. Taking out complexity 
costs does not and should not be 
a long academic exercise. Ensure 
that you are not embarking on 
a months-long programme that 
is long on analysis but short on 
insights. It is important to get a 
more grounded view of the drivers 
of complexity cost, but a broader 
view with less detail is more im-
portant than diving deep into any 
one area. Do enough to develop a 
battle strategy, and constantly ask: 
what do I need to know to move 
forward on this? It is possible to 
quickly develop hypotheses as to 
the drivers of complexity cost, 
which can then be validated, and 
this is faster than an exhaustive, 
bottoms-up approach.

Bertrand Russell (above) said “the 
greatest challenge to any thinker is 
stating the problem in a way that 
will allow a solution”. This is ab-
solutely the case with complexity 
costs. By correctly framing the issue 
you will not only see better results 
from your cost reduction efforts, but 
faster ones too.

Alex Szekely is a management 
consultant at Wilson Perumal & 
Company 
www.wilsonperumal.com

A fresh take on complexity costs
by Alex Szekely

“...when you can cut 
deep enough to cut 
a brand, close a 
warehouse, cease a 
productivity-
draining process, 
then you will see 
substantive cost 
savings.”

LBM fact: There are 16,580 businesses of all sizes in the Square Mile

http://www.wilsonperumal.com
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Going for growth
East London Chamber of 
Commerce member GetSet 
for Growth has won the SME 
Finance award at The Great 
British Business Show 2016. 

The award is specifically de-
signed to honour the most 
innovative financial product 

or service currently available on the 
SME marketplace. Nominees were 
judged on their capacity to assist 
economic growth and the level of 
financial assistance they offer to 
SMEs in order for them to reach 
their full potential; exactly what 
GetSet was brought to the market 
to do. Its innovation in providing 
both strategic market and finance 
expertise was a critical factor in 
winning the award.

Funded by J.P. Morgan, GetSet 
for Growth East London is just one 
of the projects that operates across 
the UK. Funded through the Re-
gional Growth Fund, SMEs in the 

West Midlands, West of England, 
South West, The Solent and East 
of England can also gain access to 
this inspiring, growth enabling ex-
pertise. 

Offering free specialist market-
ing, business and finance training 
to ambitious businesses with the 
potential to grow, GetSet delivers 
support through expert master-

classes, seminars and 1:1 advice 
and coaching.

Since its original launch in 2013, 
the service has benefitted more 
than 2,000 businesses and played 
an active role in helping them se-
cure over £5.5 million nationally 
to support their growth ambitions 
as well as creating jobs, increasing 
turnover and profitability, breaking 

into new markets and up-skilling 
business owners so they feel better 
equipped to plan and manage their 
growth opportunities in the future.

If you are looking to grow your 
business and would like access to 
the support GetSet for Growth has 
to offer, register your details. 
www.getsetforgrowth.com

www.masta-travel-health.com

Travels on the horizon? 
Remember to check the 
travel health requirements 
for your destination(s) and 
find your nearest MASTA 
clinic by visiting www.
masta-travel-health.com

With over 30 years’ experience, 
MASTA has close to 40 clinics 
in London and the surrounding 
area alone, and more than 
150 clinics in total across the 
UK. We have well established 
partnerships with BUPA, Flight 
Centre, Pharmacies and STA. 
Combined with our clinics based 
in NHS and Occupational Health 
establishments we offer all 
travel health services including 
a comprehensive range of retail 
products. We recommend that 
travellers seek advice 4-6 weeks 
prior to departure but we also 
offer short notice appointments 
as well as early/late in the day 
appointments and weekends.

Quality underpins everything 
we do in this complex and 
constantly evolving area of 

healthcare. Proven in travel 
health but respected for more, 
we also offer broader vaccination 
services such as flu, pneumonia, 
and meningitis to name a few 
examples. Need to arrange an 
on-site vaccination clinic for 
occupational health purposes? 
We do that too. 

Did you know? All employers 
have a corporate duty of care to 
protect the health of employees 
abroad, this includes adequate 
preparation prior to travel and 
support during and after their 
trips away. Should a case come to 
court, employers need a clinical 
audit trail to demonstrate that 
an employee has been advised to 
have the correct vaccinations or 
anti-malarials and received other 
travel health advice. Refer your 
employees through MASTA and 
ensure that everyone has that all 
important peace of mind. 

i  www.masta-travel-health.com 
0330 100 4200
enquiries@masta.org

MASTA- over 30 years 
of travel health expertise

ADVERTORIAL
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Flavilla Fongang 
considers the factors to 
be taken into account 

when making the decision

The complexity  
of the project

A freelancer is usually specialised in 
one or two areas to be an expert in 
this field, where the agency employs 
a group of individuals with differ-
ent set of skills. When the agency 
receives a new project, it becomes 
a collaboration of expertise and 
knowledge in marketing, branding, 
copywriting, consumer behaviour, 
colour analysis, web, digital, SEO, 
design and so much more.

So if your job is simple design 
work, it is best to choose a freelance 
graphic designer. Plus, it will also 
cost you less. However, if your job 
is complex, such as a full branding, 
web design or advertising campaign 
project, work with a creative agency 
that has the right set of skills to deliv-
er across platforms. With a creative 
agency your work is allocated to a 
team of experts and each specialist 
handles an allocated task. The project 
comes together efficiently and faster.

The expertise
A freelance graphic designer 

focuses on its expertise which is 
design. However, when a creative 
agency takes your project, the team 

will take into consideration market-
ing and branding before starting the 
design process. They have the time 
and capability to implement the best 
practices for all areas of your web 
design & development for example 
(psychometric analysis, user-expe-
rience, data management, usability, 
SEO, accessibility or architecture). 

The dependability
When you hand over your project 

to a freelancer you rely on an indi-
vidual and risks of non-completion 
of your project can be affected by 
personal issues (e.g. illness or family 
issues). When you hand over your 
project to a creative agency, you work 
with a group of individuals. If one 
individual is unavailable, this doesn’t 
affect the completion of your project 
as someone else can take over.

 
The budget

As mentioned, freelancers usual-
ly have one or two core skills which 
means you will need to hire different 
freelancers for different projects. In 
the longer term you will need to act 
as the project manager for all these 
different freelancers. It will end up 
being time-consuming and more 
expensive because of revision costs 
and delays. For a small project, a 
freelancer could be just right; but for 
complex and important projects it is 
best to work with an agency. With a 

creative agency, you have your pro-
ject manager – one point of interac-
tion – who will manage every aspect 
of your project. The project manag-
er is usually your creative director 
and will ensure visual and message 
consistency. With a number of com-
panies you pay for an agreed quote 
not by the hour. Your project gets 
completed more effectively and 
faster because the team of experts 
can communicate with each oth-
er throughout the realisation. This 
means fewer errors, and savings on 
revision fees.

 
Small creative agency 
versus large creative 

agencies
Working with large agencies 

doesn’t necessarily mean better re-
sults. Many of them outsource to 
smaller creative design agencies be-
cause of work volumes or to make 
a larger profit margin. Their core 
team focuses on the major projects 
and they use partners, contractors 
and freelancers to manage other 
projects. Certain boutique creative 
branding agencies focus on creativ-
ity and customer service excellence, 
building long term relationships 
and results.

  Good design is an investment 
and it will provide a bottom line re-
turn on your investment. A creative 
agency offers a much broader set of 

skills than any freelancer can offer. 
Choosing to work with a freelance 
graphic designer or a creative agen-
cy will depend of the importance 
of your project. For a branding/re-
branding or website creation, work 
with a creative agency as design 
skills won’t be sufficient to effective-
ly complete this project. For a small 
project, flyer or brochure, work with 
a freelance graphic designer and en-
sure your marketing representative 
manages the content.

The biggest mistake entrepre-
neurs make is to choose cheap and 
inexperienced graphic designers on 
freelancer websites to launch their 
business without defining their 
marketing strategy. Your brand de-
fines the value of your services and 
products. Effective branding is cru-
cial for a successful brand launch.

To succeed you need to invest in 
fields that are crucial for the success 
of your business, such as brand-
ing. Expertise comes at a cost that 
shouldn’t be from the bargain base-
ment. The cost of hiring an inexpe-
rienced graphic designer can have 
a longer-term negative impact on 
your business. If your business deci-
sions are always made based on get-
ting the best deals, you are not here 
for the long run.

Flavilla Fongang is managing 
director of 3 Colours Rule, a 
boutique creative and branding 
agency 
www.3coloursrule.com

Should I work with a freelance graphic 
designer or a creative agency?

LBM fact: London’s economy is growing at a rate of 3.3 per cent year on year, compared with a national average of 2.5 per cent

“The biggest 
mistake 
entrepreneurs 
make is to choose 
cheap and 
inexperienced 
graphic designers 
on freelancer 
websites to launch 
their business 
without defining 
their marketing 
strategy.”

http://www.3coloursrule.com
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n Deep Identity, London is an 
innovation leader in providing 
comprehensive and unique 
solution to address today’s 
requirements of an enterprise for
• Identity governance and 
administration (IGA)
• Compliance Management
• Data governance 
Deep Identity offers a layered 
approach that enables finer 
visibility and control providing 
enterprises with the relevant 
reporting and analytics to improve 
IT security, maintain compliance 
and minimize risk.  Identity Audit & 
Compliance Manager (Deep IACM) 
and Identity Manager (Deep IM), 
industry’s most comprehensive 
solution to address access review, 
compliance management, role 
management, provisioning, 
password management, audit 
and reporting.  Data Governance 
Manager (Deep DGM) provides 
complete security for unstructured 
data governance, relevant to EU-
GDPR.  For further inquiries please 
contact: kk@deepidentity.com

n Welcome Translations is 
a corporate members of the 
Institute of Translation and 
Interpreting, we can provide 
professionally acknowledged 
translation services. The ITI is the 
only independent 
professional 
association of 
its kind.  Our 
membership 
provides 
valuable benefits 
for our clients. We can obtain 
advice when necessary on 
your behalf.  It enables us to 
stay abreast of changes and 
developments in the language 
industry, provide certificates of 
translation and Apostille.

n University of East London
UEL alumnus Mahyar 
Rahmantalab has secured 
a £20,000 investment 
package after triumphing 

at the University’s 
annual E-Factor business ideas 
contest for UEL students and 
graduates. His winning idea, 
Pomegranate, is an innovative 
platform connecting local 
producers with influential 
chefs. The package included 
funding, business support 
and business space at the 
Knowledge Dock business centre. 
In a Dragons’ Den-style final 
showdown, the entrepreneurs 
each presented their ideas to a 
judging panel of industry experts 
in front of a packed audience. 

n Opus International 
Consultants with offices in 
London has appointed Julian 
Moore as an Associate Director 
to strengthen their Water 
Management Team.   
Julian’s specialisms include; 
flood risk assessment & 
mitigation, environmental impact 
assessment, infrastructure 
appraisal and water resource 
management. Julian has 
particular expertise in advising 
on the flood risk and drainage 
aspects associated with site 
acquisition and the planning, 
design and construction stages of 
development projects. 
Opus is a leading international 
multi-disciplinary infrastructure 
consultancy with a global team 
of over 3,000 engineers and 
designers at the forefront of 
award-winning and innovative 
projects.  In 2016, Opus 
scooped the “Company of the 
Year” award at the New Civil 
Engineering100 Awards.

n Universal Language Solutions 
Ltd 
As an experienced translation 
agency, we know how important 
document confidentiality is when 
dealing with business clients. To 
ensure that your documents stay 
safe, Universal Language Solutions 
Ltd now uses Quorum – a system 
that provides encrypted email and 
file sharing over the internet. This 
means the convenience of sending 
and sharing documents online, but 
protection from cybercrime. 
We also offer subtitling, 

transcription, interpreting and 
voice-over services. 
020 3582 7240 
www.universallanguagesolutions.
co.uk

n Magnetic London Creative 
Services Ltd
We’ve got exciting news 
at Magnetic; we’re officially 
the first UK provider 
of Visionteractive products, 
who’s bridging the gap between 
social media and the actual 
world. Products that are 
triggered by branded social 
media hashtags become a great 
way to engage with clients. 
This is just another example 
of the ways Magnetic remain 
leaders in offering innovative 
digital. We’re excited to 
partner with Visionteractive to 
enable customers to deliver 
delightful experiences and 
increase revenues. Visit http://
www.visionteractive.co.uk/ to 
see how together we can 
improve your business. 

n Share Radio lands Financial 
Broadcaster of 2016 accolade
Share Radio’s Georgie Frost 
scooped the Headline Money 
Financial Broadcaster of the Year 
2016 award, with colleagues 
Sarah Pennells, who picked up 
the Santander Media Award for 
Financial Broadcaster of the Year 
in 2015, and Ed Bowsher also 
nominated.
Share Radio’s Editor-in-Chief, 
Donald Leggatt, said: ‘To win 
one Financial Broadcaster of 
the Year is great, but to win two 
successive awards in six months 
shows that Share Radio is 
achieving real editorial success.’
For advertising opportunities, 
please contact the Share Radio 
sales team on 020 7798 1960.

n Director of OASIS Group 
Elected as President of PRISM 
International
Every year PRISM International, 
the global trade association 
for information management 

companies, elects a board 
member as President. Claire 
Gallagher, the Director of 
Acquisitions and Integrations 
for OASIS Group Information 
Secured, the fastest growing 
and most dynamic Records and 
Information Management (RIM) 
company across Europe, was 
elected to the position this year. 
She is the first female to step into 
the position in PRISM’s 36 year 
history. 

n Cyprus High Commission 
Trade Centre
Request for proposals for the 
Science and Technology Park in 
Cyprus 
The Ministry of Energy, Commerce, 
Industry & Tourism has announced 
the call for tender for the 
development and operation of 
the Science and Technology Park 
in Limassol. The tender requests 
proposals from interested strategic 
investors for the leasing of 
government land of approximately 
328.000 sq.m., for a period of 50 
years.  The final submission date for 
tenders is the 29th of July 2016. 
For further information, 
please contact Mrs. Lefki 
Theodorou, tel. +357 22867233, 
email: ltheodorou@mcit.gov.cy or 
Mr. George Hajipapas, tel. +357 
22867311, email: ghajipapas@mcit.
gov.cy.

Liverpool in London invites you 
to our forthcoming Summer 
Business Club. An evening with 
a panel discussion from the Tech 
& Digital markets will highlight 
the importance of the industry 
in supporting the wider business 
community.  Panel; Google, 
BIMA, Digital Catapult, and Invest 
Liverpool-Creative & Digital.
Date: Wednesday 13 July 2016
Location: University of Liverpool 
in London, 33 Finsbury Square, 
London, EC2A 1AG
Time: 6.00 - 8.00pm
RSVP to amaher@invest-liverpool.
com / 020 7947 4480
Open networking, drinks, canapés 
& a view of London’s skyline will 
follow.

Members’ noticeboard
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EVENTS
MEET4BUSINESS 
AGRA 2016
23th of August 2016 – Slovenia
Maribor Development Agency 
is organizing a brokerage event: MEET4BUSINESS AGRA 2016 in 
the framework of the 54th International Fair of Agriculture and 
Food Fair AGRA 2016. The matchmaking event will initiate business 
and technology co-operations by offering pre-arranged 20-minute 
meetings. The basis for the meetings is an online catalogue containing 
profiles of each participant. The event is aimed at companies involved 
in the following sectors: food industry, packaging, packing techniques 
and logistics, agricultural, forestry. The event will be based on pre-
scheduled one-to-one meetings in conjunction to visits to the fair.
Location: Gornja Radgona, Slovenia. 
Deadline for registration : 18th August 2016.

Riga Food  
Brokerage Even
9th September 2016.
The 8th Riga Food 
Enterprise Europe Network Brokerage Event held by the Latvian 
Technological Center will take place during the biggest international 
food fair – Riga Food – in the Baltic States. The fair highlights trends 
in the industry and showcases a wide range of enterprises. This year 
the Riga Food Brokerage Event, as part of the exhibition, will set 
up bilateral meetings for companies to find new partners, as well 
as business opportunities in the food sector including technology 
transfers, commercial agreements, and research and development 
support.
Location: Riga, Latvia.
Deadline for registration: 19th August 2016.

Food waste tackled 

According to a recent report 
around 88 million tons of food 
are wasted every year in the EU 
with costs estimated at €143 

million and a negative effect on 
the environment. Food waste is 
the consequence of consumer 
behavior and emanates from all 
stages of the supply chain. The 
European Commission has a 
sustainable development goal with 
member states which includes a 
target to halve per capita food 
waste at the retail and consumer 
level by 2030, and reduce food 
losses along the food production 
and supply chains. The Commission 

has a number of plans to achieve 
this. First, it has organised 
working groups to recommend 
the elimination of regulations 
that lead to food waste, and to 
undertake actions to prevent 
food losses. It has established 
cooperation with stakeholders to 
set up an advisory group which 
gives advice on subjects such as 
the donation of surplus food to 
food banks, date labelling, bio-
energy, and social innovation in 

support of food waste reduction.
Initiatives across Europe have 

been undertaken by supermarkets 
such as Carrefour and Tesco, and 
hospitals such as the Hvidovre 
Hospital in Denmark. In the latter 
an initiative from chef Mogens 
Pedersen Fonseca has reorganised 
the hospital’s food service with 
the offer of an a la carte menu 
for patients which has helped to 
eliminate 40 tons of food waste 
per year.

EU international trade in services continues to rise
A strong and dynamic services 
sector is essential as a means 
of support to trade, economic 
development and stability. 
Indeed the overall economy 
relies on the services sector and 
a rise in trade in services can 
boost economic development 
by helping companies improve 
their performance. According 
to a recent European report, 

international trade in services in 
the European Union has steadily 
increased in the past six years. In 
fact, even though imports remain 
high, figures show that exports of 
services of the EU to the rest of 
the world have significantly risen, 
rising from €569.5 billion in 2010 
to €811.2 billion in 2015.

 The increase is due both to 
liberalization and technological 

developments that have been 
carried out in the last few years. 
Services have become more 
tradable than they were in the 
past – more web-based, and 
used for finance, education, 
health, government (for 
example) in a much simpler way. 
Overall, the main categories of 
services that were traded by 
the European Union’s member 

states in 
2015 were 
business 
services 
(+€31.3 billion), financial 
services (+€42.3 billion) and 
telecommunications, computer 
and information technology 
services (+€58.9 billion), which 
together account for the boost 
in trade in services. 

After the launch of the negotiations in 
May 2012, the European Parliament has 
finally approved the inclusion of 201 new 
information technology products in the 
1996 Information Technology Agreement 
(ITA). These will include GPS systems, 
video games, and medical devices. The ITA 
has existed for almost twenty years with 
membership rapidly increasing over time. 
However no review mechanism has been 
adopted and the products covered by the 
agreement have not changed at all until now.

 The negotiating countries (25 members 

including the EU as one) agreed on 
expanding the current IT agreement at a 
World Trade Organisation (WTO) meeting 
in Nairobi in December 2015. Once the 
agreement is formally ratified, the ITA 
expansion will allow the negotiating 
countries to cut the tariffs to zero on the 
list of the newly-included 201 information 
technology products. Non-tariff barrier 
reductions have been recommended by 
academics and strongly supported by 
industry and, according to the European 
Commission, this will represent the most 

remarkable tariff-cutting deal in global trade 
in the history of the WTO that will lead to 
tariff reductions of up to €1.3 trillion.

Moreover, the ITA expansion covers 9-13 
per cent of current world trade with around 
90 per cent of trade in these products taking 
place among ITA members. The export of 
these products are expected to increase 
from €3.5 to 4.5 billion 

EU Parliament approves the expansion of the Information 
Technology Agreement



Registrations for all events are now 
open. For further information please 
contact the Enterprise Europe Network 

London office at E: europe@londonchamber.co.uk

HealthBIO 
Partnering  
Event 2016
September 7th 2016.
HealthBIO is the biggest annual Finnish biotech company meeting, 
gathering together up to 250 people from drug development, 
diagnostic and medtech companies. The seminar on 6th September 
focuses on financing and challenges the industry faces while company 
case presentations also have a big role in the programme. The seminar 
and the networking dinner the same evening are both free of charge 
for attendees, but they must register in advance. HealthBIO event has 
been organized since 2007.
Location: Turku, Finland.
Deadline for registration: 31st August 2016

Automotive B2B 
matchmaking 
event at 
Automechanika 
Frankfur, 15th September 2016.
The B2B matchmaking event for automotive suppliers during 
automechanika Frankfurt 2016 is a convenient and effective 
opportunity for automotive suppliers to meet potential business 
partners. The event is aimed at companies from the whole 
automotive supply chain which are interested in finding new 
business contacts and is organized by the Enterprise Europe 

Network at the Chamber of Commerce and Industry Darmstadt and 
the Automotive Cluster RheinMainNeckar. 
Location: Frankfurt am Main, Germany.
Deadline for registration : 7th September 2016.

Electro Mobility  
in Smart Cities
21st-22nd September 
2016.
Electro mobility in smart cities is designed for national and 
international stakeholders from industry, academia and the public 
sector. The event consists of conference seminars, study tours and 
matchmaking. The pre-booked matchmaking meetings will enable 
attendees to find new partners for future projects and to exchange 
knowledge and experience in the electro mobility area. The 
matchmaking targets private companies as well as public authorities 
and research institutes/universities. 
Location: Gothenburg, Sweden. 
Deadline for registration: 14th September 2016.

Build on benefits for business growth 

Recent data from the British 
Chambers of Commerce 
Quarterly Economic Survey 

indicates the net balance of UK 
companies expect turnover to in-
crease over the next 12 months, and 
that profitability and confidence 
have stabilised.  

Brian Hall, however, argues that 
the desired success of many UK 
businesses will depend on the en-
gagement of their people and their 
ability to attract talent.   

Providing benefits which have 
flexibility to meet the changing 
needs of employees can have a pos-
itive impact on business success. 
Employers who show an investment 
in their people, and demonstrate 
how they value and support the 
wellbeing of employees, are in a far 
stronger position to compete for top 
talent in an increasingly competitive 
labour market. 

Implemented correctly, a tai-
lored employee benefits offering can 
make any business a more attrac-
tive employer while also cementing 
key people within an organisation. 
When it comes to staff motivation 
and retention, benefits schemes 
have been shown to boost employ-
ee engagement.  Perhaps even more 
important is the fact that with more 

modern benefits strategies plac-
ing greater emphasis on health and 
wellbeing, they also have the poten-
tial to drive down levels of absence 
and presenteeism and increase pro-
ductivity.

Wellbeing
It is becoming more evident that 

providing employees with easy ac-
cess to personalised support for their 
health and wellbeing can build a 
strong, resilient workforce. While this 
change will not happen overnight, 
simple measures such as providing 
round-the-clock access to a GP help-
line or discounted gym membership, 
can have a long-term positive impact 
on workforce wellbeing. 

By focusing on building resil-
ience, employees can learn to rec-
ognise for themselves when they 
need to seek out help and, crucially, 
employers can ensure there are no 
barriers to them doing so.  

Take the BHSF EAP for example, 
modelled around a new proactive 
approach to workforce wellbeing, 
the EAP is based on ‘self-help’ and 
promoting a positive workplace cul-
ture to mental health.  

As well as a 24-hour helpline 
which offers confidential access to 
a telephone counselling service 365 
days a year, the EAP can also facilitate 
workplace training and line manager 
support is also provided.  Tailored 
to different working environments, 

this can cover effective stress man-
agement techniques, but even more 
crucial is training to help individuals 
recognise signs of stress in themselves 
and others, so they are empowered to 
act on situations before they get to the 
point of no-return.

For many organisations, the main 
barrier to implementing an employ-
ee benefits strategy, which success-
fully supports both the employees 
and the future success of the busi-
ness, is that benefits are perceived as 
being too costly. 

Positive
Many business owners are there-

fore surprised to hear benefits can 
actually be provided from a low cost 
base, and that they could be reaping 
the rewards of the positive impact of 
benefits from just a few pounds per 
employee per month. For example, 
a BHSF EAP starts from just £2 per 
employee per year, while providing 
a GP helpline is just £2.50 per em-
ployee per year. 

Health screenings are available 
from £25 per person.  A simple yet 
highly effective way to increase en-
gagement with employees, screen-
ings can be held on-site during work 
hours so individuals can participate 
at their convenience. Screening will 
quickly identify risk factors, and 
tailored expert advice can also be 
given to prevent future health issues 
or help to rectify existing problems.  

This proactive approach to em-
ployee wellbeing is inexpensive 
when you consider it has the poten-
tial to make a dramatic difference 
to the long-term health of an entire 
workforce. 

As businesses focus on growth in 
the improving economic climate, 
it is essential business leaders un-
derstand how a tailored benefits 
package is not an expendable cost; 
a modest investment in benefits can 
actually make a real difference to the 
bottom line.  

Ultimately, for any organisation 
(no matter their size) serious about 
attracting and retaining the top tal-
ent, while improving engagement 
and productivity through employee 
health and wellbeing, a robust em-
ployee benefits strategy is not an op-
tional extra but an essential driver 
for long-term business success. 

Brian Hall is managing director of 
BHSF Employee Benefits 
www.bhsf.co.uk
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by Brian Hall
“Implemented 
correctly, a tailored 
employee benefits 
offering can make 
any business a more 
attractive employer.”

http://www.bhsf.co.uk
mailto:europe@londonchamber.co.uk
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A&M Visa Services Ltd 
Office 84, 95 Wilton Road, 
London SW1V 1BZ
T: 020 7096 2716
info@aandmvisa.co.uk
www.aandmvisas.co.uk
Visa services

Academy for Chief Executives 
56 Stockwell Park Crescent,  
London SW9 0DG
T: 07774 981355
harry.wyndham@chiefexecutive.com
www.chiefexecutive.com
Support for business leaders 

ACS-Apt Computer Systems Ltd 
Unit 3, The Empire Centre, Imperial Way, 
Watford, Hertfordshire WD24 4YH
T: 01923 244444
meghan@acs-apt.com
www.acs-apt.com
Boutique software solutions 

ADII Limited 
Houldsworth Mill Business Centre, 
Reddish, Stockport, Cheshire SK5 6DA
T: 07590 414092
john@acorndigital.co.uk
www.acorndigital.co.uk
Manufacture of inks

Agri Technologies Ltd 
72 Canterbury Road, Croydon, 
Surrey CR0 3PW
T: 020 8665 7714
amugadher@gmail.com
Renewable alternate energy 

Blackamoor Antiques Ltd 
63 Berwick Avenue, Hayes,  
Middlesex UB4 0NQ
clint@blackamoor.co.uk
Antiques, fine jewellery and art

Borough Investigations 
77 Davidson Road, Croydon, 
Surrey CR0 6DL
T: 07540 625251
info@boroughinvestigations.co.uk
www.boroughinvestigations.co.uk
Surveillance and commercial investigations 

BP Group 
New Bond House, 124 New Bond Street, 
London W1S 1DX
T: 020 3303 0894
steve.towers@bpgroup.org
www.bpgroup.org
Mentoring and coaching

Business Loan Training Group Ltd
27 Gloucester Street, London WC1N 3AX
T: 020 3080 8414
info@bltg.co.uk
www.bltg.co.uk
Business loan training

Caridon Developments 
Wrencote House, 123 High Street, 
Croydon, Surrey CR0 0XJ
T: 020 3824 1091
info@caridondevelopments.co.uk
www.caridondevelopments.co.uk
Property development

Children’s Air Ambulance 
Hazell House, Burnthurst Lane, 
Princethorpe, Rugby, Warwickshire CV23 
9QA
T: 08454 130999
catherine.burchnall@tcaa.org.uk
www.childrensairambulance.org.uk
Charity

Citizen Press UK Ltd 
81 Rivington Street, Shoreditch, 
London EC2A 3AY
T: 020 3367 2030
c.lambrianos@citizen-press.fr
citizen-press.fr
Content management agency

Clear Funding Ltd 
c/o Arrowgrass Capital Partner, 3rd Floor, 
10 Portman Square, London W1H 6AZ
T: 01189 000737
fabiola.pinheiro@clearfunding.com
www.clearfunding.com
Unlocking funding

CMC 
Unit 12, 37 Tanner Street, 
London SE1 3LF
T: 020 3595 1990
www.c-m-consulting.co.uk
Chartered quantity surveyors

Coople UK Ltd 
Warnford Court, 29 Throgmorton Street, 
London EC2N 2AT
T: 020 7947 4365
info@coople.com
www.coople.com
Temporary employment agency

Crowe Clark Whitehill 
St Bride’s House, 10 Salisbury Square, 
London EC4Y 8EH
T: 020 7842 7100
www.crowerclarkewhitehill.co.uk
Chartered accountants

Croydon Harriers Athletics Club
Croydon Arena, Albert Road, 
London SE25 4QL
croydonharriers@hotmail.com
www.croydonharriers.com
Sporting charity

Dapper 
16 The Mall, Ealing, London W5 2PJ
T: 020 8840 8448
info@thedapperman.co.uk
www.thedapperman.co.uk
Men´s grooming salon

Dena Bank Representative Office
68 King William Street, London EC4R 7DZ
T: 020 7959 2236
www.denabank.com
Bank

Duprez Consulting Ltd 
95 Oakshott Court, Polygon Road, 
London NW1 1ST
T: 07944 407217
jean@duprezconsulting.co.uk
www.makingapprenticeshipscount.co.uk
Apprenticeship and training consultancy

Elementa 
80 Cheapside, London EC2V 8EE
T: 020 3697 9300
info@elementaconsulting.com
www.elementaconsulting.com
Consulting engineers

Eltoma (UK) Limited 
26 Brooklyn Court, High Road, Loughton, 
Essex IG10 1AQ
T: 020 3769 3170
info@eltoma-global.com
www.eltoma-global.com
Corporate services 

Endeavour Search & Selection Ltd
13 Gables Avenue, Borehamwood, 
Hertfordshire WD6 4SP
T: 020 8381 6080
jerry@endeavoursearch.com
endeavoursearch.com
HR and recruitment services

Exponential-e 
100 Leman Street, London E1 8EN
T: 020 7096 4100
marketing@exponential-e.com
www.exponential-e.com
Technology solutions

Finders International 
Probate Genealogists
6-8 Vestry Street, London N1 7RE
T: 020 7490 4935
F: 020 7490 4936
contact@findersinternational.co.uk
www.findersinternational.co.uk
Probate, genealogy 

FMC Logistics (UK) Ltd 
Unit C-1, Star Business Centre,  
Marsh Way, Rainham, Essex RM13 8UP
T: 01708 253 880
ayousaf@fmclog.co.uk
www.fmclog.co.uk
Freight forwarder

Galaxy Trading Ltd 
11 Millington Road, 5th Floor Hyde Park, 
Hayes 3, Hayes, Middlesex UB3 4AZ
T: 07772 647877
galaxytradingltd@galaxyhit.com
galaxyfashionuk.com
Clothing import

Gobi Digital 
49 Green Lanes, London N16 9BU
T: 020 7859 4842
tom@gobidigital.co.uk
www.gobidigital.co.uk
Digital marketing services

Greenbuild Consult 
29 Bocam Park, Old Field Road, Pencoed, 
Bridgend, South Wales CF35 5LJ
T: 01656 865605
www.greenbuildconsult.co.uk
Complete sustainable consultancy

Haven Mansions Ltd 
28 Pickfords Gardens, Slough,  
Berkshire SL1 3GE
T: 07506 991190
info@havenmansions.co.uk
www.havenmansions.co.uk
Estate agent

Helios Search Ltd 
63 New Caledonian Wharf, 6 Odessa 
Street, London SE16 7TW
T: 07771 866586
silvia@heliossearch.com
www.heliossearch.co.uk
Recruitment and training services

Hemyca 
193B Whitechapel Road, London E1 1DN
T: 020 7655 4950
info@hemyca.com
www.hemyca.com
Fashion brand

HKS 
82 Dean Street, London W1D 3SP
T: 020 7292 9494
www.hksinc.com
Architects

IJDF Worldwide Visa Services 
Suite 206 2nd Floor, 25 Nutford Place, 
London W1H 5YQ
T: 020 3700 0715
info@ijdf.co.uk
Visa and passport services

JCC Lighting Products Ltd 
Innovation Centre, Beeding Close, 
Southern Cross Trading Estate, Bognor 
Regis, West Sussex PO22 9TS
T: 01243 838999
customerservices@jcc.co.uk
www.jcc.co.uk
Lighting

London Economic 
Development Company
5 Seymour Place, London SE25 4XU
T: 07824 860397
info@londonedc.co.uk
www.londonedc.co.uk
Economic development consultancy

Millwall Community Trust 
The Den, Zampa Road, London SE16 3LN
T: 020 7740 0503
www.millwallcommunity.org.uk
Venue

Mitchells & Butler Plc 
27 Fleet Street, Birmingham,  
West Midlands B3 1JP
T: 0121 498 4000
www.mbplc.com
Restaurants

Motorline Volkswagen 
Pipers Road, Coulsdon, Surrey CR5 2AR
stuart.mair@motorline.co.uk
www.motorline.co.uk
Motor retailing

Nitens Metals Ltd 
3rd Floor, 5 Lloyds Avenue, 
London EC3N  3AE
T: 07757 005486
tbravo@nitensmetals.com
www.nitensmetals.com
Commercial services to the mining industry

Oasis Group 
Quadrant 1, Homefield Road, Haverhill, 
Suffolk CB9 8QP
T: 01440 760190
pbarrett@oasisgroup.com
www.oasisgroup.com
Records management

Pagani UK Ltd 
Unit 16, Premier Park, Park Royal, 
London NW10 7NZ
T: 020 8838 0323
info@pagani-uk.com
www.pagani.com
Automotive

People Link Group Ltd 
1 Beech Court, 234 London Road,  
East Grinstead, West Sussex RH19 1HQ
T: 07438 970339
link@peoplelinkgroup.co.uk
peoplelinkgroup.co.uk
Recruitment process outsourcing

PrivateFly 
45 Grosvenor Road, St Albans, 
Hertfordshire AL1 3AW
T: 01747 642777
enquiries@privatefly.com
www.privatefly.com
Private jet booking service

RED Tours Ltd 
327 Harrow Road, Wembley,  
Middlesex HA9 6BA
T: 020 3818 6117
zarir.shroff@redtours.co.uk
www.redtours.co.uk
Tour operators

Saffronfoods & Consultants Ltd 
18-20 Lacy Road, Putney,  
London SW15 1NL
T: 07476 260030
kashmirrestaurantsuk@gmail.com
kashmirrestaurants.co.uk
Restaurant and take away

Simon Inc Ltd 
Whim, 5 River Moorings, Ferry Lane, 
Brentford, Middlesex TW8 0BP
T: 07787 150390
info@simoninc.co.uk
www.simoninc.co.uk
Strategic branding consultancy 

The Guildford Harbour Hotel 
3 Alexandra Terrace, High Street, 
Guildford, Surrey GU1 3DA
T: 01483 792305
www.guildford-harbour-hotel.co.uk
Hotel

Universal Visa Services Ltd 
Unit G11 Davina House, 137-149 
Goswell Road, London EC1V 7ET
T: 020 7490 0091
documents@universalvisas.com
www.universalvisas.com
Visa services

Zebrative Design Agency 
44a Askew Crescent, London W12 9DP
T: 07711 778943
info@zebrative.co.uk
www.zebrative.co.uk
Creative marketing

Zetra UK 
Level 39, One Canada Square,  
Canary Wharf, London E14 5AB
T: 07414 027493
delber.lage@jonicsun.com
www.zetrasoft.com.br
Financial technology

Zumtobel Group 
Chitern Park, Chiltern Hill, Chalfont  
St Peter, Buckinghamshire SL9 9FG
T: 01388 420042
www.zumtobelgroup.com
Lighting
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Train2Protect® is the UK’s leading life safety company providing a
‘One Stop Shop’ for consultancy, training and equipment procurement

Train2Protect… Creating a safer world

0800 0438827 • www.t2pinternational.co.uk
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We believe intelligent 
design changes things 
for the better; so time 
spent talking to us is time 
invested in your future. 

Architecture, Interior and Landscape Design
Strategic Property Advice

BIM/Digital Consultancy
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DAKOTA PRINT & SIGN LTD
A new concept in Print, Sign & Reprographics

Large and small format print services, reprographics and sign makers.
We can produce business cards to mesh banners that cover buildings

Whatever you need in Print and Sign we can most probably do it.

www.PrintCopySign.co.uk

Tel: 020 8640 9527

PRINT BANNERSSTATIONERY

SIGNS
CAD/PLANS
GRAPHICS

COPY EXHIBITION
POSTERS

LEAFLETS
BOOKS
MENUS

Unit 2, Restmor Way
Wallington SM6 7AH
Also at Mitcham & Reigate
info@PrintCopySign.co.uk
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Intrigued about coaching?
Want to experience a powerful coaching conversation?

We coach directors, senior managers and CEO’s to deliver 
their top performance consistently.  A� ordable, confi dential, 

and e� ective, our Executive Coaches make your success 
their priority. To schedule a free exploratory coaching 
conversation call Carol Pearson o n 0772 546 7864.

www.pearsonpractice.com
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If you are interested in establishing a subsidiary in mainland Europe, 
please do not hesitate to contact us.

Retèl – Van der Linden 
Auditor, Accounting and tax consulting

P.O. Box 5790
3290 AB Strijen (near Rotterdam)

The Netherlands

Tel. 0031 78 674 1388

www.srlaccountants.com
email: info@srlaccountants.nl
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Essential benefits 
for London Chamber 
Member organisations
Think you know about health 
insurance? Well, you may have to 
think again. HSF health plan, a London 
based health cash plan, provides a 
range of essential benefits especially 
for London Chamber Member 
organisations.

HSF health cash plan is not private 
medical insurance. It is designed to help 
employees cover the cost of their everyday 
healthcare needs such as dental, optical and 
physiotherapy.

It provides your employees with a staff 
benefit that gives cash back for everyday 
healthcare costs, as well as an employee 
assistance program.

Preferential rates for LCCI member 
organisations start from £1 per week and 
can be provided on a purely voluntary 
basis with no cost to your company.  
Family members can be added too – at no 
additional cost!

HSF health plan is the trading company 
of the charity The Hospital Saturday Fund. 
The charity provides grants to medical 
charities, hospices and hospitals, as well as 
to individuals where ill health or disability 
has caused financial difficulties. By joining 
HSF health plan, employees not only get a 
great benefit which will save them money, 
they help the important work of the charity - 
not something which usually happens when 
an insurance policy is taken out!

i  For more information contact HSF health 
plan on 0800 917 2208

Capital Matters front cover photo by John Hope

Best Parties Ever are the UK’s 
favourite Christmas party supplier 
with more than 20 locations across 
the UK and catering for over 
175,000 people each year.  At a 
Best Parties Ever Christmas party 
your company will experience an 
unforgettable night of mesmerising 
entertainment, spectacular 
themeing, sumptuous food and a 
level of service that really makes 
your event the Best Party Ever.

Shared Christmas parties are available for 
small groups, from 10 people upwards, and 
allow guests to experience the atmosphere 
and the magic of a large scale event with 
entertainment from some of the UK’s best 
performers on a much more affordable 
budget.

For larger companies Best Parties Ever 
can remove the headache of planning 
and organising a company-wide party 
and offer full exclusive use of any of their 
Christmas party venues including bespoke 
event planning, full entertainment and 
catering packages as well as the industry’s 
finest event management team.

So don’t suffer another year with the 
same old boring party – experience the 
best with Best Parties Ever.

i  www.bestpartiesever.com

The Office Christmas Party – a phrase that often 
conjures up a sense of dread in even the most 
seasoned event coordinator… But there is hope!

[Click/tap for more info]
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GIAMBRONE is an award-winning 
full service law firm founded in 
2004. Giambrone was one of the 
first Italian law firm to open an office 
in the city. In addition, it operates 
through a network of offices located 
in Barcelona, Milan, Munich, New 
York, Rome, Tunis and Palermo with 
plans to expand further over the 
coming years.

In over a decade of activity, 
Giambrone has undergone radical 
changes, such as the overhauling 
of operational processes and 
significant investments in 
technology.

A team of almost 100 lawyers, 
experts and managers ensure 
Giambrone provides the highest 
quality legal assistance to private 
and corporate clients in a full 
spectrum of legal services, including 

banking and finance, employment 
law, corporate law, real estate, 
probate & trust, tax, civil and 
criminal law.

The pursuit of continuous 
improvement and development 
culminated in Giambrone being 
featured in the Legal 500 ranking 
and receiving of a host of awards 
and accolades, such as the “Law 
Firm of the Year - Litigation & 
Alternative Dispute Resolution - Italy 
- Global Awards 2016” from M&A 
Today.

As an international law firm 
we pride ourselves in being able 
to provide legal assistance in any 
language, be it Arabic, English, 
French, German, Italian, Spanish or 
Urdu and to be fully aware of the 
legislative and cultural context in 
which we operate. Moreover we 

are able to provide the appropriate 
insight for different jurisdictions that 
may apply to each specific case.

All our lawyers, experts, and 
managers have been carefully 
selected according to the highest 
standard of professionalism, 
approachability, pragmatism, and 
creativity. 

Among the spectrum of our 
values at Giambrone, Corporate 
and Social Responsibility is a key 
aspect of our firm. Our law firm 
has a number of initiatives in 
place to promote CSR internally 
and externally and we use our 
particular expertise to contribute 
to communities both locally and 
internationally.

i  For more information, visit 
www.giambronelaw.com

Global perspective 
local insight

“As an international law 
firm we pride ourselves 
in being able to provide 
legal assistance in 
any language ... and 
to be fully aware of 
the legislative and 
cultural context in 
which we operate”

[Click/tap for more info]
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Building bridges between 
Italy and the United Kingdom
One Stop Language Solutions, with a 
personal touch

THERE is more to a good translation 
service that meets the eye, and 
no one knows that better than 
Luciana Scrofani, (right) Managing 
Director of One Stop Language 
Solutions. Her clients are the top 
players in the worlds of politics, 
media and business, from the Italian 
government, Confindustria and the 
UN to name a few.   “What makes 
our work special, what sets us apart 
is the human touch. I know the 
two cultures; I can give the best 
advice on how to communicate 
effectively,” says Luciana Scrofani. 

From blue chip to SMES and 
start-ups, for companies this is 
key. “Business is about making 
connections – says Luciana 
Scrofani, - but it’s hard to connect 
in a foreign language. We’re one 
of the UK’s leading translation and 
interpreting companies because 
we know that our primary task is 
to help this connection, between 
clients and their customers, 
associates, partners, employees”.

What is her secret? Over the 
course of twenty years, Luciana 

Scrofani, also a simultaneous 
interpreter, has worked through 
the gruelling demands of European 
Summits - even of G8 and NATO 
meetings, and of Hollywood stars. 
She was therefore able to spot and 
hand pick the best among her peers 
to join her. That’s how One Stop 
Language Solutions now offers 150 
languages, with a strong reputation 
for providing accurate, carefully 
researched, flawless translations at 
affordable prices and interpreting 
services for companies, events, 
conferences, exhibitions or business 
meetings. Of course, Italian and 
English are closest to her heart and 
still at the core of her business. 

UK’s #1 Source for Conference 
& Business professional, highly-
trained interpreters and translators

WE specialise in the Italian and 
UK markets with dedicated Italian 
English Interpreting Services, 
but we also embrace over 
150 languages, helping you 
communicate with the world and 
excel in the global market!

With a reputation for excellence 
built over 20 years, we offer 
professional and accurate 
language solutions to businesses 
from all sectors seeking to invest in 
the UK, Italy or elsewhere, looking 
for new business opportunities 
abroad, needing to create new 
partnerships or enhance existing 
relationships internationally, 
organising multi-language 
projects, conferences or events, 
facing urgent and specialist 

translation challenges. One Stop 
Language Solutions can assist you 
with:
• All types of written translations: 

(Websites, webshops, 
promotional material and 
manuals, legal, financial, 
marketing and urgent or same 
day translations) to reach 
audiences and target groups in 
remote parts of the world.

• All types of interpreting: 
(Simultaneous, Consecutive, 
Whispered, Interpret-as-you 
walk) whatever the format of the 
meeting or event.

• Conference and event support 
(Provision of translation booths, 
sound equipment and event 
assistance) to suit your business 
requirements.

i  Find out what we can do for you 
by browsing our website www.
onestoplanguagesolutions.com or 
by contacting our friendly team 
on 020 7297 3008 or contact@
onestoplanguagesolutions.com 
One Stop Language Solutions 
Limited- 222 Regent Street 
London W1B 5TR

Italy-UK partnersnip must remain
AT the Italian Chamber of 
Commerce and Industry for 
the UK, we were hoping for a 
very different result to the UK 
Referendum on Europe. Indeed, 
together with our members and 
the members of the European 
Chambers of Commerce, we 
stressed the importance of a 
united Europe in facing many 
worldwide issues, not all of 
these necessarily economic. 
We of course want to continue 
co-operating with the British 

Chamber of Commerce for Italy 
and the other European Chambers 
and Institutions in the UK, and 
so we shall, so that business 
may continue to prosper for the 
advantage of the economy and the 
people involved.

Our commitment to this mission 
will match the challenge presented 
by Brexit, and although for at least 
two years nothing will change in 
the regulatory framework, we will 
have to offer our contribution in 
the many areas that will eventually 

be renegotiated. Aspects such 
as trade, investments and 
competition can be enhanced with 
a well prepared representation of 
our members’ legitimate interests.

The financial markets reacted 
as expected to a Leave victory, 
although it is still impossible to 
draw conclusions about their 
future behaviour on a global 
scale at this precise moment. The 
Italian Chamber of Commerce 
will continue to offer its support 
in order to facilitate the dialogue 

between Italian companies and 
investors. The Chamber is already 
working on a series of related 
projects which will be given 
maximum visibility. 

The economic and commercial 
relationships between Italy and the 
UK have historically been solid and 
flourishing, growing steadily year 
on year. In fact, in 2015 exports 
from Italy to the UK were worth 
approximately € 20 million and 
imports € 9 million, with a growth 
of 7.9% and 4.8% respectively, 

Continued on page 46

Leonardo Simonelli 
Honorary Councillor, The British 
Chamber of Commerce for Italy.

Photo: © Fototeca ENIT Photo: © Fototeca ENIT
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Realpoint Property offers you a wide selection  
of investment properties in Italy

We cover all regions of Italy and offer you farmhouses, 
vineyards, sea-front and lakeside apartments, commercial 

properties in Florence and Milan, developments in Tuscany; 
we are your single point of contact for property in Italy.

UK office telephone: 0845 331 2812
email: info@realpointproperty.com 

www.realpointitaly.com

220032-7-16LBM Realpoint.indd   1 21/06/2016   14:38

 IF you are planning to invest in 
overseas property there is one 
destination that is like no other - 
Italy. The home of La Dolce Vita 
holds a timeless fascination for 
people the world over. Foreign 
buyers are inspired by Italy’s 
artistic and cultural heritage, 
wonderful food and wine and 
the extraordinary beauty of its 
coastline, lakes and mountains.

Attractive property prices 
and reduced closing costs are 
positives for the investor, and 
with an over-supply of properties 
vendors are willing to negotiate 
heavily on price to secure a sale; 
it all adds up to a buyer’s market. 

Your property can earn 
you income. A Tuscan hill 
top farmhouse or a sea 
view apartment on Liguria’s 
Riviera provide an attractive 
lifestyle choice and can earn 
impressive rental income. A 
stone farmhouse with guest 
annex is also ideal for a B&B 
business. Some developers offer 
guaranteed rental income, they 

manage the rentals on your 
behalf and your villa pays for 
itself while providing you with 
extra cash.

For investment plans on a 
larger scale, Realpoint offers 
commercial properties. High 
levels of tourism make hotels 
in Rome and on the Lakes 
particularly attractive. If you are 
looking for a Barolo vineyard in 
Piedmont or development land 
in Umbria or even a retail outlet 
in the centre of Florence we can 
offer property solutions.

Let Realpoint find the right 
property investment for you.

Invest in Italy

compared to 2014.
Of the Italian Subsidiaries 

in the UK, 714 of these are 
included in the Italian Chamber 
of Commerce’s internal database. 
The main emerging Italian regions 
are Lombardy (39.6%), Emilia 
Romagna (13.7%) and Veneto 
(13%). 

The leading sectors were 
Machinery, Furniture/Household 
appliances, Clothing/Shoes 
and Food and Beverage, which 
together make up 55% of the 
database.

Over the past few years Italy has 
been in the top ranked European 
countries as an investor in the UK, 
accounting for 460 projects from 
2009, and creating around 9,750 

new jobs. The leading sectors for 
Italian companies which invest in 
the UK are Energy (Renewables), 
Advanced Engineering (Aerospace, 
Automotive), Creative and Digital 
industries (ICT). It is well known 
that the Italian strategic sectors 
also include the fashion, furniture, 
banking & financial services and 
machinery, which continue to 
sustain national economic growth.  

Big Italian corporations have 
made significant investments in 
recent years: the acquisition of 
the British Profile Pharma Ltd by 
Italian company Zambon S.p.a.; 
the expansion strategy of Seda 
Packaging Group which invested 
£18 million (£5.4 million of 
business finance received from the 

Welsh government) at Blackwood 
Plant; £150 million investment 
in Aston Martin made by 
Investindustrial to acquire 37.5% 
of the company’s share capital; 
£167 million investment made 
by Sorgente UK to acquire the 
Queensberry House, a 22,000 sqm 
mixed-use scheme in the Mayfair 
district of London, to name but 
a few. As well, Tratos has just 
completed a new establishment in 
Liverpool, 20,000 sqm costing £15 
million.

The UK’s business environment 
will continue to represent a 
catalyst for SMEs and high-
technology companies by offering 
them advantageous conditions 
in which to prosper and grow. In 

the last few years many high-
growth Italian start-ups were 
driven to establish their operations 
in the British ecosystem due 
to numerous incentives and 
government policies in support 
of Innovation such as R&D tax 
credits, Patent Box and above all, 
the presence of one of the most 
important financial hubs.  

At this time of uncertainty, now 
more than ever before, we want to 
maintain a positive approach and 
work together to solve practical 
problems and, if possible, increase 
the opportunity for business as a 
fundamental element of economic 
prosperity. We encourage our 
members to be very proactive in 
achieving this common objective. 

Photos: © Fototeca ENIT
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Unlock your business potential 
and accelerate growth
PEGASUS software is one of the 
UK’s leading suppliers of financial, 
payroll and business software 
solutions, and has been for over 
30 years. More than 20,000 small 
and medium sized companies 
across the UK and Ireland currently 
benefit from our in-depth 
understanding of the particular 
challenges and specific needs of 
this sector. 

Introducing Opera 3: A Superior 
Intelligence
Award-Winning Pegasus Opera 3 
is a powerful tool for improving 
customer loyalty and provides 
advanced business intelligence 
that could transform the way 
you view your business. Opera 3 
is a complete business solution: 
it can be fully integrated 
throughout your organisation, 
eliminating the need to run 
separate finance, payroll, CRM or 
service systems. 

Pegasus Opera 3 has been 
designed to:
• Reduce customer debts and 

improve your cash flow 
• Speed decision making based on 

accurate information
• Enable you to operate in a multi-

site environment and share real-
time information

• Provide a single integrated system
• Improve visibility across your 

entire business
• Handle payments in multiple 

currencies if you trade 
internationally

• Simplify and automate your 
payroll processes with HMRC 
PAYE recognised software

You can enjoy all the benefits of 
Opera 3 installed locally on your 
premises. Alternatively you can 
add to the power of Opera 3 by 
accessing it via Pegasus Business 
Cloud, bringing the advantages 
of mobile access, lower cost of 
ownership and easy maintenance. 

Pegasus Software solutions are 
supplied and supported through 
a network of handpicked Partners 
such as Operational Accounting 
Systems Limited (o-a-sys), a leading 
Pegasus Centre of Excellence 
Partner. With our in-depth industry 
knowledge and qualified personnel 
we can ensure that your software 
solution is configured to help you 

achieve your business goals. 
Meet the o-a-sys team and see 

Pegasus Opera 3 and Business 
Cloud in action at our Business 
Sense 2016 Exhibition on Tuesday 
18th October at the Royal Over-
Seas League, London. Located in 
the Princess Alexandra Hall there 
will be the opportunity to connect 
with a variety of businesses 
exhibiting their products and 
services, whilst a selection of 
workshops will be taking place 
in the Park Room with stunning 
views over Green Park.

i  The event is free to attend 
and tickets can be booked 
online at www.o-a-sys.co.uk/
Businesssense2016.

ABOUT US
At PriVida, we explore 
alternative energy sources 
to provide value to our 
customers, partners and 
shareholders. 

With a current portfolio of over 
750 MW of Solar and Wind 
Farm Projects in West and 
Central Africa we believe we 
are on track to achieve our 
mission to generate 10,000 
MW of power per day, to meet 
the energy needs of millions 
of people without access to 
cheap, clean, and sustainable 
energy. 

In conjunction with our 
partners, we aim to plant 1 
billion trees as well as provide 
20 million people with access 
to clean and sustainable 
energy by 2020.

We can partner in so many ways: 
• Solar Power in areas with very low access to energy
• Bio Energy
• Green Future and tree-planting across the globe
• Capacity Building and Technology Transfer
• Sustainable Development through access to energy

“....Living Green....”

Please contact us today:
PriVida UK Limited
1C North Sands SR6 0QA

Tel: +44191 908 5632
email: info@prividaenergy.com
Website: http://prividaenergy.com

[Click/tap for more info]
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YOU CAN MAKE 
A CHANGE IN 
THE LIFE OF 
SOMEBODY 
TODAY ...

...TO FIND OUT HOW

International Development, Human Rights, Mental Health 
and Sport for Development and Peace

Africa Sport International (IDA)

Africa Sport International (IDA) is a United Kingdom based International 
Development Agency (IDA), developing sport and other community projects in 
Africa, United Kingdom and Europe for marginalised communities.

Africa Sport establish, conduct and contribute to projects off ered to people living in 
impoverished communities, where the need is greatest, and where outcomes are 
achieved. Projects such as the staging of development sport clinics and games, mental 
health support groups, and other development clinics are integral to the service we off er.

Freephone: 0800 027 5071 (UK Only)
A Not-for-Profi t Social Enterprise supporting marginalised communities

MCBS Social Media support the work of Africa Sport International  www.mcbs.london

Visit www.africareactuk.org   
or email: info@africareactuk.org

217833-7-16LBM Africa Sport International.indd   1 29/06/2016   12:16
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...and 
Apps Design Email marketing
Events Print Websites

Excellence in Publishing

Visit us at www.excelpublishing.co.uk
or call us on 0161 236 2782
to see how we can help 
develop your business 

Excel Publishing Company Ltd, 
6th Floor, Manchester One, 
53 Portland Street, Manchester M1 3LD

Excel advert 185x90mm.indd   1 01/04/2014   15:36

ME by Meliá is set to launch its first luxury lifestyle hotel 
in the USA in vibrant Downtown Miami in Summer 2016
ME MIAMI will be located in the 
epicentre of the city’s cultural 
hotspots, such as Pérez Art 
Museum, Miami’s Adrienne 
Arsht Center and is within close 
proximity to the thriving Miami 
Design District, Midtown and the 
Arts & Entertainment community. 

The luxury lifestyle hotel  
boasts 129 spacious rooms 
across 14 floors, including 3 ME+ 
suites, many of which feature 
their own private balcony with 
views overlooking Biscayne Bay 
and Downtown Miami. Situated 
on the 11th floor, the signature 
Suite ME will offer guests tropical 
floor-to-ceiling vistas, as well as a 
private bar. ME Miami’s interiors 
will be a fusion of contemporary 
and innovative design with cream 
and grey hues, accompanied by 
bursts of gold and silver to reflect 
the city’s energy and vibrant 
personality. 

ME by Meliá hotels are 
renowned for their breath-taking 
rooftop spaces, and located on 
the 14th floor terrace, ME Miami 
will feature two swimming pools; 

a main pool and infinity pool 
and the SkinC Spa, which offers 
a range of bespoke treatments 
and therapies. It will also offer a 
bar and lounge area, surrounded 
by sunbeds and cabanas, so that 
guests can take in the views of 
Miami’s skyline. 

The property will feature The 
ONE Group’s signature STK 
steakhouse restaurant, providing 
an array of reimagined classic 
American cuisine for lunch and 
dinner, accompanied by sets 
from resident DJs. With indoor 
and outdoor dining areas, STK’s 

outdoor terrace will showcase 
views of the Miami skyline for 
guests to dine and lounge in style.

ME Miami provides a 24-hour 
fitness centre, with state-of-the-
art Techogym equipment. The 
hotel will feature 1,026 square 
feet of flexible, prime meeting 
space available for events and 
conferences. It will also offer 
guests the latest audio-visual 
equipment and complimentary 
Wi-Fi.

ME Miami is a key addition 
to Meliá Hotels International’s 
expanding hotel portfolio. This  
opening follows closely in the 
footsteps of ME Milan Il Duca 
(2015); ME Mallorca & ME Ibiza 
(2014); the flagship hotel, ME 
London (2013) and ME Madrid, 
the first ME by Meliá hotel (2006). 
The brand will continue to expand 
with ME Caracas (2016), ME 
Barcelona (2017) and ME Dubai 
(2018). 

i  For more information or to 
make a booking call 0808 234 
1953 or visit melia.com

[Click/tap for more info]

http://www.excelpublishing.co.uk


Your business July/August 201650

n Ci Squared (Ci2) stands for 
Collect, Investigate, Compare 
and Invest. IES uses this process 
to address the Performance Gap 
between design intention and 
actual building operation. Its 
finds ‘hidden’ cost and resource 
savings through smarter system 
control, virtual modelling of 
retrofit options and advanced 
data analytics. It is innovative 
as it links together operational 
building data (e.g. AMR and 
BMS) with 3D performance 
models and real weather data 
to improve whole life cost and 
energy use.

Offer to members
Free Health Check consisting of 
½ day consultancy.

Contact
+44 (0) 141 945 8500 or  
erik.archer@iesve.com

n Immaculate Translations is one 
of the UK’s premier Translation 
companies, providing Certified 
Translation services for local and 
global businesses. We provide 
the following services:
• Translation services
• Cross-cultural management 

consultancy
• Interpreting services
• Travel visas

Offer to members
The first 50 enquiries, quoting 
code IT25, will receive a 25% 
discount on our services. 
If you require a quotation, 
please visit: http://www.
immaculatetranslations.com/ 
get-a-quote/

Contact
Call +44 (0)203 489 0343 
- 44+ (0) 7481 010 105 or visit  
www.immaculatetranslations.com 
for further information.

Whatever your industry,
we speak your language

IMMACULATE
TRANSLATIONS

n In London’s leafy Little 
Venice, Europa House offers 14 
extremely spacious one, two 
and three bedroom apartments 
available for nightly, weekly, 
monthly or yearly stays. Perfect 
for families, with 24-hour 
telephone concierge services 
rivalling those of London’s top 
hotels, a kids’ concierge, and 
three acres of award-winning 
private gardens all within easy 
reach of Paddington, Notting Hill 
and central London.

Offer to members
10% discount on our best 
available rates, subject to 
availability/restrictions, Ts and 
Cs apply.

Contact
T +44 (0)20 7724 5924
europa@living-rooms.co.uk 
www.living-rooms.co.uk.

n Workflow are a leading print 
solutions specialist partnering 
with Konica Minolta, Ricoh, 
Xerox and other software 
providers to create customised 
digital print workflows and 
archive processes to meet your 
specific business requirements.  
We reduce print where 
possible, streamline processes 
linking back office systems 
and provide the right print 
platform to compliment the 
process.  Workflow provides the 
answers. Specialising in managed 
print services for copiers and 
printers, document management 
solutions, all supported by 
industry-leading service.

Offer to members
For our London customers we 
guarantee a call-back within 
15 minutes of a copy or print 
problem being logged. If we can’t 
fix it remotely, we’ll be knocking 
on your door within 2 hours. In 
the unlikely event that we take 
any longer, we’ll give you 20,000 
free copies.

Contact
Please visit www.workflow-
group.co.uk/copiers-printers or 
call 0845 270 5070 or email us 
at sales@workflow-group.co.uk

n We are Magnetic - a creative 
agency that specialises in 
print design, branding & logo 
design, and website design & 
development. We believe in 
making great first impressions, 
your website is often the first 
point of contact. We create 
carefully crafted websites 
that not only look great but 
also generate leads. We work 
with our clients to learn their 
businesses & understand that 
collaboration is vital.  We’re 
offering you the chance to take 
advantage of excellence in web 
design. 

Offer to members
We will provide you with a FREE 
website design consultation 
and a unique package with 25% 
discount for a full website design. 
Get your discounted Web Design 
Package, plus receive 10% off 
on any additional design projects 
booked.  

Contact
N: Lissa Beach 
T: +44 207 193 3747
E: lissa@magnetic-london.co.uk 
W: www.magnetic-london.co.uk

n We provide a wide range 
of Flexible Sourcing Solutions 
to clients looking to review, 
monitor & reduce costs. Helping 
companies buy the ‘same for less’ 
by finding credible alternative 
suppliers to your incumbent, 
generating healthy competition 
at the same time ensuring quality 
is not compromised. We’ve 
managed spend portfolios in 
excess of £350m, identifying 
savings in excess of £45m, 
engaging over 6500 suppliers 
across 41 different countries, 
bringing the buyer together with 
the right supplier.

Offer to members
COLLABORATIVE 
PROCUREMENT 
OPPORTUNITY. Do you spend 
£100k or more each year on 
office supplies? If so you can 
join our next tender with other 
members to aggregate volume 
& leverage savings. Cost per 
member £500.00 paid on 
identified savings.  

Contact
Terri Hudson
+44 7917 584594 / +44 203 
137 5000
terri.hudson@bakerwanless.co.uk 

n Sound career decisions 
and effective networking are 
essential in progressing your 
career, but it is vital to plan 
your personal future too.  A 
home is a financial investment 
and provides a base, something 
you can call your own. If, like 
many professionals, you have 
no time for property searching, 
Greengrass Property will find 
your pefect home.

Offer to members
£1,000 off our fees in July,  
for any customer. 

Contact
For information contact us: 
020 3637 0260 or laura@
greengrassproperty.co.uk

n Lan-bridge Communications 
Ltd has more than sixteen years 
of experience in translation and 
interpretation. With a large staff 
of over 350 employees, based 
in China and London, we are 
one of the largest translation 
companies in China, where we 
have offices in nine cities and 
an established reputation for 
delivering trusted translation and 
interpretation services across 
a wide range of industries. 

Offer to members
Between 14th June and 14th 
September 2016, all LCCI 
members can receive a 10% 
discount on Lan-bridge’s 
translation and interpretation 
services. To use this offer, when 
you contact us, please quote the 
code LB2016.

Contact
www.lan-bridge.co.uk  
Tel: +44 (0)20 35861407 
Email: uk@lan-bridge.com

If you are a member of LCCI with an offer for other members, contact Jo Cass on: 020 7203 1713 or membersoffers@londonchamber.co.uk

mailto:membersoffers@londonchamber.co.uk
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