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London ‘megacity’ needs
strong economic foundations
by Rob Griggs

O

n 8 March the Chancellor
Philip Hammond will deliver his first – and final –
spring Budget, having decided the
UK was an outrider amongst the
advanced economies in announcing
major tax changes twice a year (at
both the Budget and via an Autumn
Statement). From now on, we can
look forward to the landmark fiscal
event each autumn.

Chancellor Philip Hammond

Ahead of the Budget, the LCCI
has made the case for the capital’s
businesses, setting out priorities as
we approach the triggering of Article 50 (and the process of the UK
leaving the European Union) and
as the capital’s population reaches
unprecedented heights. As London
heads towards ‘megacity’ status by
2030 it has never been more important to ensure that the capital’s economic foundations are strong.

“Following the UK’s vote to leave the EU, there
is a pressing need to encourage and support
British businesses to engage in international
commerce, and we believe that addressing
London’s immediate airport capacity
constraints – by seeking best use of existing
infrastructure through airfield, terminals and
rail-link enhancements – is a priority. ”
of MPs from outside the capital –
that London does well relative to the
rest of the country, be it in transport
spending, or other infrastructure
projects. In this context, calls to ‘rebalance’ the UK economy, whilst a
necessary and important goal to ensure opportunity and prosperity is
not only concentrated in the South
East, is often portrayed in ‘zero sum’
terms i.e. for the north to grow, London must be held back.
LCCI challenges this perception.
London contributes a net £34 billion to the public purse. Investment
in the capital feeds supply chains
across the country. It is a global
city that acts as a magnet for inward
investment in the UK. For the UK
to succeed, London must succeed.
And that is the message that underpins the Chamber’s submission to
the Treasury.

Negotiations

Perception
But the very fact that the capital
In making the case for London, it has to plead its case to the Chancelcan feel like making the case for the lor speaks to the problem. Rather
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the funding of vital works with the
capital, a London that has greater
control over more of its tax base
would give much needed certainty to businesses that the capital’s
infrastructure needs will be met.
Practical ideas to achieve this were
put forward by the London Finance
Commission in January and the
Chamber has urged the government
to take these forward. Devolution
is not about London getting more
money at the expense of the wider
UK – it is, to use a term popularised
during Brexit debates, about taking
back control. Not, in this case, from
the EU, but from Whitehall. With
other cities and regions gaining
their own devolution deals, this isn’t
either about giving London special
status; it is about creating a model
that other UK cities can follow.

Disproportionate

The reality is however that we
aren’t there yet. In the short term,
and down to the brass tacks, the
government needs to recognise the
disproportionate impact of business
rates on the capital’s businesses, and

to take steps both to mitigate the
short term impact of these rises as
well as the unfair, outmoded system
that brought them about. We also
need a firm commitment to Crossrail
2. Some 69 per cent of LCCI member businesses believe that Crossrail
2 is ‘vital’ for London, understanding
its potential to secure 200,000 London-based jobs, over 60,000 supply
chain jobs across the UK, and tens of
thousands of new homes. The soonto-be-completed Elizabeth Line will
connect to Heathrow, whose new
runway remains over a decade away.

Capacity

Following the UK’s vote to leave
the EU, there is a pressing need to
encourage and support British businesses to engage in international
commerce, and we believe that addressing London’s immediate airport
capacity constraints – by seeking
best use of existing infrastructure
through airfield, terminals and raillink enhancements – is a priority.
London is the powerhouse of the
UK economy, and its ongoing success is vital to the economic wellbeing of the wider UK. A weakened
London, a less attractive or competitive London, will not benefit Britain’s
other regions and nations. The UK’s
vote to leave the EU only makes it
more important that bold steps are
taken to address the structural pressures facing the capital’s economy,
alongside measures to support London’s businesses in the short term.
Over to you, Mr Hammond.
Rob Griggs is head of the public
affairs team at LCCI
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School funding cuts could
damage economic growth

T

he LCCI and London Councils are alerting the capital’s
business community to the
threat that funding cuts to London
schools could pose to economic
growth.
London Councils’ analysis of the
proposed national funding formula
for schools shows that 70 per cent of
schools in London will face budget
cuts if carried through – more than
1,500 schools.
Moreover the capital’s schools
will have to make savings totalling
£360 million in 2018/19 alone due
to the impact of the formula and
wider cost pressures. This would be
equivalent to cutting 5.6 qualified
teachers posts per school in London.

Talent

Young people educated in London are a valuable source of talent
for businesses. According to the
Higher Education Journey of Young

“Clearly there is a
link between wellresourced schools, a
skilled workforce
and London being a
leading global city.”
Londoners report, 71 per cent of
young Londoners graduating in
2014/15 achieved either a first or 2:1
degree.
The total amount of additional
funding required to protect every
school in the country from a cash
cut resulting from the national
funding formula is £335 million,
which equates to a one per cent increase in the schools block budget.
LCCI chief executive Colin Stanbridge, said: “Clearly there is a link
between well-resourced schools, a

skilled workforce and London being a leading global city. London’s
educational sector gives the capital
a real advantage in attracting and
retaining business.
“However if the capital is to
continue to delivering worldclass products and services in a
post-Brexit setting, then London
schools will require consistent, adequate funding.
“With London facing the challenge of approaching Brexit as well
the challenge of an increasing population, now is the time to invest to
train and equip young Londoners to
be the skilled employees of tomorrow”.
Cllr Peter John OBE, deputy chair
of London Councils and executive
member for Business, Skills and
Brexit believes that London’s schools
are currently the best in the country
with 89 per cent rated good or outstanding by Ofsted. “This gives a
tremendous advantage to business-

es based here as successful schools
are essential to the development of
attractive places to live, work and
invest in.
“However, should standards in
London’s schools fall, businesses
across the capital will feel the heat,
particularly when it comes to recruiting the right mix of skilled
staff and fostering innovation and
growth.
“Good schools require both excellent leadership and investment.
Therefore the government must
invest the additional £335 million
needed to ensure that schools across
the country are supported and that
no school loses out with the introduction of the national funding formula.”

and the UK and through their work
they find plant-based solutions to
global challenges such as biodiversity
loss, food and water security, poverty,
disease and changing climate. Kew’s

scientists, along with global partners
such as the Chinese Academy of
Sciences and the Hong Kong Department of Health, are discovering new
ways of using plants sustainably while

working hard to conserve and restore
the world’s habitats, particularly those
most in danger.

The Department for Education is
currently consulting on plans to
introduce a new national funding
formula for schools, which closes
on 22 March 2017.

Dragons and roosters

C

hinese New Year – the year of
the rooster – was celebrated
in January at the Marianne
North Gallery in the Royal Botanic
Gardens at Kew with a lunch hosted
by Alison Purvis, co-chief executive
of the Kew Foundation and a talk on
the Pagoda.

Built in 1762 at the height of the
eighteenth century craze for Chinoiserie, the Pagoda was originally
designed with 80 brightly-coloured
wooden dragons. Long disappeared
the dragons will be reinstated when
the landmark structure re-opens to
the public early next year after an
extensive restoration.

Vital

Kew Gardens provide a vital link in
the strong partnership between China

www.kew.org
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Transporting London abroad

T

he Mayor’s International
Business Programme (MIBP)
was celebrated last month
at the London Transport Museum
where a number of SMEs on the
overseas growth scheme were honoured with awards.
The Mayor used the occasion to
announce his ‘five European cities
in five days’ trip at the end of this
month to reinforce the message

that London is open for business at
events in Berlin, Brussels, Madrid,
Paris and Warsaw. The trip will also
boost ties with European politicians
and business leaders.

Ambitious

Against a backdrop of historic
London public transport vehicles
Mayor Khan humorously told an
audience predominantly made up of

the MIBP cohort of ambitious, scale
up, fast-growing businesses that
the venue was particularly relevant
to him as “my dad used to be a bus
driver”!
Also present at the celebration
were representatives of the programme partners: BDO, Benoy,
KPMG, PA Consulting, and the
LCCI.
The Mayor and deputy mayor for

business Rajesh Agrawal gave out
awards to Network Locum for the
highest growth, Onfido for securing
the highest investment, Futurelearn
for creating the highest number
of jobs for Londoners, and Emma
Sinclair MBE (Enterprise Jungle)
for being the best Ambassador for
MIBP.
www.gotogrow.london

Mayor Khan with programme partners including LCCI chief executive
Colin Stanbridge (second from right)

Rajesh Agrawal (left) with Husayn Kassai, chief executive of Onfido

Transporting gold,
gemstones &
jewellery since 1995.
Call: 020 3393 2004
Email: london@securitydrivers.co.uk
Visit: www.securitydrivers.co.uk

London | Glasgow | Paris | Cannes
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River Thames central
to London’s growth

G

avin Barwell MP, Minister of
State for Housing and Planning and Minister for London is calling for greater integration
of the River Thames in the growth
of London.
The Minister joined Port of London Authority (PLA) chief executive
Robin Mortimer to discuss how the
Thames Vision, the 20 year growth
plan for the river, will help connect
communities with the river.
The Thames is one of the world’s
most recognised landmarks, and
has greater capacity to be used to
access leisure activities like walking
the Thames path, rowing and sailing, and for commuter services and
moving freight.

Development

London’s population is expected
to grow to more than 11 million by
2050. With significant development
expected in East London and the
Thames Gateway, the river is ideally
placed to play a key role in supplying construction materials, helping
to take lorries off the road and improve air quality.
The PLA wants to see the river
planned into developments from
the start, with accessible waterfronts
for walking and sports, combined
with passenger piers and freight facilities.
Gavin Barwell said: “We need to
be sure new developments connect
us to the river, allowing people to
walk unhindered along the Thames

materials to be transferred from the
land to the water and piers for people to use the river to commute to
work.”
Robin Mortimer said: “People
love the river for its iconic open
views, access to nature and sporting
activities and it is important that as
new houses and business space is
built, we utilise this space to get the
most out of it for everyone.”

Iconic

Robin Mortimer, Gavin Barwell MP, and Jackie Doyle-Price MP

path, maintaining this wonderful
open space and bringing greater access to everyone.

Visionary
The Thames Vision aims to
transform new developments by
linking new communities with
the river through:
• Riverbus services at
purpose built piers with
modern facilities, bringing
the opportunities for these
new communities to be
destinations for visitors
• Access to the Thames path
to connect residents with the
other Thames communities,
culture, heritage, history and

Logic Networks Ltd

“We could also benefit from further infrastructure to allow our services like waste and construction
environment
• Marinas to be included in
new developments, thereby
bringing sport and leisure
opportunities as well as
adding life and interest
to the waterfront of new
developments
• Watersports clubs to help
communities be healthy and
active and make the most
of the ‘blue park’ on their
doorstep.

The PLA works to ensure navigational safety along the tidal Thames,
sharing its marine, environmental,
planning and other expertise to promote use of the river and safeguard
its unique marine environment.
The tidal Thames is one of the
UK’s busiest waterspaces and is
home to:
• the country’s second biggest port
by tonnage of goods handled
• the busiest inland waterway for
passengers and freight
• centres of sporting excellence
• iconic events including the University Boat Race, Great River
Race and Tall Ship festivals.
www.pla.co.uk

http://www.pla.co.uk/assets/
thevisionforthetidalthames.pdf

0208 986 2596
sales@logicnetworks.co.uk

www.logicnetworks.co.uk

Logic Networks are an IT Solutions Company who specialise in
Bespoke Software and IT Consultancy.

Our Consultants offer Onsite Support and Assistance with
Training.

Founded in 1999 and based in London, our dedicated Team
of Consultants provide tailored services appropriate to your
company’s needs.

We pride ourselves in delivering exceptional Customer Service
and Business Solutions.
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Travelers’ tales

SPONSORED COLUMN

Employing and
sponsoring
migrant workers
Donna Martin
Associate

G

lobal
insurance
giant
Travelers established the
Travelers Institute in 2009
as a channel to engage in public
policy debates and bring muchneed thought leadership to world
business. Under the presidency of
renowned economist Joan Woodward, the Institute has forged a
reputation for tackling the hard
challenges facing business – such
as cyber security, disaster preparedness, and climate change – in a
pragmatic and innovative way. Its

latest London event, in the inspiring setting of the Science Museum,
focussed last month on opportunities for small businesses.
Stratosphere 2017: Growing your
business in the new economy was
chaired by Joan Woodward and
featured keynote speaker The Apprentice winner Dr Leah Totton
(pictured) and included sessions
on safeguarding company finances
and market expansion.
www.travelers.co.uk

Wimbledon service

In order to employ a migrant
worker (non-EEA national),
employers in the UK must first
obtain a Tier 2 sponsor licence.
As of April 2017 employer’s
sponsoring foreign workers
with a Tier 2 visa will be
required to pay an immigration
skills charge of £1,000 per
employee per year (£364 for
small employers and charities);
this is in addition to the
current visa application fee.
These charges will only apply
to workers who are assigned
a Certificate of Sponsorship
after the changes come into
force – payment will not be
required for those already
working in Britain nor will
the charge apply when they
extend their visa or change
employer.
The new rules will not apply to
PhD-level jobs or international
students switching from
student to working visas.
Such change has been
implemented by the
government in a bid to reduce
Britain’s reliance on migrant
workers and to encourage
employers to train British staff
to fulfil the vacant roles. There
has also been a proposal by the
Immigration Minister - Robert

Lord Ahmad of Wimbledon briefed LCCI members at the Goring
Hotel last month on his role as a Minister in the Department for
Transport covering such issues as aviation, international relations
and trade, Europe, and London, as well as the government’s broader
transport agenda. He is pictured with LCCI chief executive Colin
Stanbridge.

Goodwill that the skills charge
could apply to EU citizens
working in Britain post Brexit;
whilst this is currently only a
discussion point, all employers
in the UK are encouraged to
keep an eye out for further
announcements.

Further, to incentivise
employers to stop
sourcing talent
from overseas, the
minimum salary
threshold for
‘experienced workers’
applying for a Tier 2
visa is increasing to
£30,000. However,
new entrants to the
job market and some
public sector roles will
be exempt from the
threshold until 2019.
As a result of these changes it
is imperative that UK employers
employing migrant workers, or
considering taking on migrant
workers, organise themselves
and make plans ahead of April,
particularly in relation to the
financial aspect and asses the
best ways to minimise the
impact of the new rules.

Mackrell Turner Garrett Solicitors
Savoy Hill House, Savoy Hill
London WC2R 0BU
Tel: +44 20 7240 0521
Fax: +44 20 7240 9457
Email: donna.martin@mackrell.com
www.mackrell.com
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Working lunch
Peter Bishop meets Mike Brown MVO, Transport Commissioner for London
service to Northampton.
Mike Brown may have had
more interest in (and a remit for)
the first two of these stories in the
day’s Evening Standard. But the subject matter illustrated the variety
of issues that exist in the constant
challenge of transporting people
to, from and around London, all of
which (and countless more) relentlessly turn up in the Commissioner
for Transport for London’s inbox.

Portfolio

T

he day I met the man who
runs the huge logistical operation that keeps the capital
moving was not exactly a slow news
one for the transport sector. Talks
were proceeding (well, as it turned
out) between RMT and London
Underground (LU) to resolve station-staffing issues over which the

union were imminently striking.
New figures claimed that 44 years
had been wasted by tube passengers over the last 12 months due
to delays caused by overcrowding.
And a further report highlighted quoted rail passengers on the
drunks, fights and harassment on a
recent, late night London Midland

I had assumed that someone who
could take on such a challenge must
have been a transport nut from
school days. Not so. After degrees
in economics and business studies
Ulsterman Brown went first into
the FMCG world, then recruitment,
before catching the transport bug at
LU. After a spell rebuilding Heathrow’s reputation after the Terminal 5
launch fiasco, he ended up running
the Underground and was appointed Commissioner in 2015, adding
buses, London’s major roads, trams,
London Overground, and the Docklands Light Railway to his portfolio.
I assumed also that it may present
a challenge for the Transport Commissioner appointed by one Mayor
(Boris Johnson) to move seamless-

ly to working with his successor.
So, first question: how were things
going with Sadiq? “We have been
absolutely committed to delivering
what he wants for London from
day one. For example, within a few
days of his mayoralty we produced
a proposal for the bus hopper system, which went live in September.
Implementation dates for air quality
improvements and greener buses –
very much on the Mayor’s agenda –
have been bought forward too. Most
importantly we’ve constructed a
business plan which views transport
as more than just an end in itself. It
is not just about keeping London
moving and growing, it also recognises that in such a diverse, open
city, everyone should feel that the
transport network is theirs, and is
one they can afford to use.”

Improvements

He made no apology for prioritising better air quality. He was
aware of the Chamber’s concerns
that current proposals on the Emission Surcharge and the Ultra Low
Emission Zone should strike the
right balance between delivering
significant improvements to London’s air against the ability of businesses to adapt to those changes

On the record
On security: “7 July 2005 was a
horrendous day for London and
our transport network. That just
reminds you that complacency
can never happen and is one of
the reasons why I’m committed
to having staff on our stations.”
On homeworking: “People like
to work more flexibly but they
like social interaction too. Last
year the Underground broke its
daily record – over 4.8 million
journeys for a day. In 2000
that figure was 2.5 million –
phenomenal growth for a
network that hasn’t grown its
geographical coverage during
that time.”

Silver

[Click/tap for more info]

On the night tube: We’ve
got five 24 hour lines at the
weekends – Piccadilly, Northern,
Jubilee, Central and Victoria.

About half of the people using
the night tube are going to and
from work so it’s an essential
service for them.”
On Crossrail 2: “Remember it’s
not only a London tube line
but a massive regional scheme
that will generate growth,
new homes and business
opportunities, as well as alleviate
transport pressures.”
On London and other British
cities: “A successful London
should help other cities. We
don’t want a bigger gap between
the capital and, say, Birmingham
or Manchester. During the
industrial revolution the great
northern cities grew alongside
London. I think that today we
have got ourselves in a mind-set
that it’s an ‘either or’ but it’s not.”

Your business
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Trains and planes
• Mike Brown was born in
Belfast, growing up at the time
of the ‘Troubles’
• After boarding school – “I
treated it like a sports holiday
camp rather than a place of
learning” – he read economics
at Queen’s University, followed
by business studies as a postgrad and eventually scored
a hat trick with an honorary
doctorate from Queen’s last
summer
• Joined Rank Hovis McDougall
on their graduate training
scheme, went in on the sales
and marketing side and looked
after iconic brands such as

within the proposed timeframe,
and he would of course listen to
business. “But I don’t think there’s
anything more important than
looking after the health of our
children and grandchildren. There
will be some quite dramatic efforts
around cleaning up the air in our
cities, they’re long overdue and we
need to get on with it.”
These efforts will be based on
the premise that “London’s future
cannot be just about cars. It is a city
where there are many competing
for road space with buses making
the most efficient use of it.” The bus
network in central London needed
reviewing, Brown said, to ensure
it was focussed on today’s requirements. He readily acknowledged the
growth of cycling and how dedicated lanes had opened the activity up
to “a whole new group of people, not
just men in lycra.”
It was also important to improve
the environment for pedestrians
around the city. “London is a great
walking city and we haven’t always
joined up walking with cycling to
make all our streets more healthy
places for people to live, breath and
operate. Cars and taxis will of course
be around, but we need to recognise
that making the best of London

Hovis and Mother’s Pride

transformation and passenger
improvement programme
in 2008 following the initial
Terminal 5 debacle

• After a spell in a recruitment
business he joined London
Underground (LU) in 1989 on
an executive development
scheme and, after spells in
personnel, health and safety,
and station management,
became chief operating officer
in 2003

• Persuaded by Mayor Boris
Johnson that he was the man
to deal with the imminent
Olympic transport challenge
he returned to LU as managing
director in 2010

• A year earlier had been
appointed MVO in the Golden
Jubilee honours’ list for his
contribution to the travel
arrangements for the event

• Appointed Commissioner
for Transport by Johnson in
September 2015, Brown has
worked for the new Mayor
Sadiq Khan since May 2016

• Moved to Heathrow Airport
to oversee a massive

• Now responsible for the
largest integrated transport

“London’s future
cannot be just
about cars. It is a
city where there are
many competing
for road space with
buses making the
most efficient use
of it.”
for everybody does not necessarily
mean more room for them.”

Diversity

Brexit had to come up sooner
or later. How would prospective
immigration and EU tariffs impact
TfL? He had a direct workforce
of around 30,000 people, many of
whom came from Europe, creating
a diversity that he welcomed. “But
it’s not just the direct employees, it’s
also the suppliers we work with, the
cleaning contractors, and engineering companies, not just in London
but across the country. They usually have large number of people
working for them from Europe or

further afield. So there’s a massive
issue here for the UK economy in
terms of how it is serviced and supported.”
On London specifically he
thought it should be recognised
in Brexit discussions as being a
“unique collective of people who
have come from around the world
and Europe who are crucial to our
success.”
On potential tariffs he had been
talking to major suppliers to get
their assessments of likely impacts.
He recognised that it was still too
early to see how things would work
in practice and some of the scenarios forecast were extreme, but. “I’d
like to think that there will be a
pragmatic common sense solution
that doesn’t inhibit trade and enables the economy to grow.”

Encyclopaedic

Were there any cities that, when
he saw their transport offering, he
thought that’s what he wanted for
London? “No single city has done
everything. There are great cycling
cities like Amsterdam and Copenhagen and what they’ve done in
terms of urban space. And Hong
Kong and Singapore have perhaps
the best-performing metros, al-

authority in the world – the
tube network, London’s
major roads, Docklands Light
Railway, trams, and London
Overground – Mike Brown is
ultimately responsible for the
delivery of transport services
across London, with some 13
million passenger journeys
every day, and one billion
journeys annually
• Time off is mainly devoted
to family and sport – he is
a regular at the gym, loves
running (took part in last year’s
Wimbledon half marathon),
and is an occasional golfer.
www.tfl.gov.uk

though both have in fact come to us
for advice recently.
“Many cities face similar challenges. Just like London, Manhattan
has seen an increase in home deliveries, especially around key times
like Christmas, causing massive
congestion.
Car usage isn’t going up, it’s delivery vehicles which aren’t as efficient.”
Mike Brown may not have been
a transport buff at school but as
we worked our way through just a
fraction of the current projects or
issues he was faced with – Crossrail, security, homeworking, the
night tube – his encyclopaedic
knowledge of the sector became
ever more evident. Moreover, his
passion for creating the best and
fairest transport network for Londoners came through too. He left
the restaurant – Quilon in Buckingham Gate whose offering he
declared “excellent” – to meet Lord
Adonis, another transport guru. I
left with the feeling that London’s
transport challenges were in the
best hands possible.
Quilon, 41 Buckingham Gate,
London SW1E 6AJ
www.quilon.co.uk
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Apprenticeships made easier…

In a series of articles about Apprenticeships London
South Bank University (LSBU) will provide key
information and good practice so that your company
can make the most of the levy and the opportunities
offered by Higher and Degree Apprenticeships.
This first article focuses on
some key areas of confusion
drawing on comments from
over 80 employers that attended
a
recent
Apprenticeships
workshop at LSBU.
Apprenticeships are more than
just an academic qualification.
They can be made up of
an
academic
qualification
but the core focus is the
d e v e l o p m e n t /a s s e s s m e n t
of skills, competencies and
behaviours to complete a job
role. All Apprenticeships have
an end point assessment which
often leads to professional
recognition/accreditation.
Apprenticeships are first and
foremost a job. Apprentices
must receive a salary from their
employer and are entitled to
benefits such as holiday and
sick pay.
Apprenticeships
can
be
completed at any age. Both
new and existing staff can
complete an Apprenticeship
including those who already
have a degree. The point is that
the apprentice is developing
new skills and behaviours in a
specific job role.
The funding in a nutshell. Levy
payers will have 100% training
costs paid via the levy. Non-

levy payers will have 90% paid
via the levy and the employer
will pay 10%. Employers with
less than 50 staff sending an
apprentice aged 16-18 will have
100% of the training costs paid
via the levy. All employers that
employ an apprentice aged
16-18 will receive a £1,000
incentive.
The Apprenticeship Service is
relevant to all employers. It
will help you to advertise your
Apprenticeship vacancies and
find the right Apprenticeship
and approved training provider.
Find a training provider that
can support you and your
apprentice throughout the
process. A good provider will
help you undertake a training
needs
analysis,
maximise
your levy spend, navigate
The Apprenticeship Service,
understand
the
changing
world of Apprenticeships and
provide the support that you
and your apprentice needs
to prepare for the end point
assessment. Like LSBU some
providers also support with
apprentice recruitment, offer
a dedicated account manager
and enable advanced entry for
staff with relevant experience
or additional qualifications.

London South Bank University
Apprenticeships Team
103 Borough Road
London SE1 0AA
Tel: +44 (0)207 815 7324
Email: apprenticeships@lsbu.co.uk

[Click/tap for more info]

Obituary – Grahame Young

Man of many parts

G

rahame Young was a hugely
valuable contributor to the
work of the London Chamber of Commerce over many years,
initially through his international trade knowledge, particularly
relating to trade opportunities in
South East Asia, and later with his
general business knowledge and
acumen as a main board member –
two spells between 1992 and 2002
– and as chairman of the LCCI
Commercial Education Trust.
Young began his career in the
capital and his expertise was developed at City finance house Goode,
Durrant and Murray and merchant
bank Arbuthnot Latham, leading
him to advisory roles with the Royal Bank of Scotland and chairmanship of the British Overseas Trade
Board’s South East Asia Trade Advisory Group.
For many years he was a member of the Finance Committee of
Christ’s College, Cambridge, his
alma mater, alongside Nobel Prize
winner Professor Lord Todd and
Nobel laureate James Meade, the
latter also renowned as the originator of the General Agreement on
Tariffs and Trade which transmuted
into the World Trade Organisation.

Intelligence

His consultancy, Archibald Grahame (Services) Limited, specialised in providing advice on funding
and providing politico-economic
intelligence on projects in developing countries. Clients included the
European Commission, UNIDO,
overseas governments and multi-nationals.
At the invitation of the European
Commission Young spoke at a major conference in Seattle, planned
to coincide with the bicentennial
of Washington State and hosted
jointly by the U.S. Department of
Commerce. His subject was ‘Capital flows in the Asia Pacific region’
and Young predicted the Asian

“He shared his love
for life, travel,
education and
business in an
engaging and
inclusive way, and
the Chamber
benefitted hugely
from his wise
counsel.”
credit crunch of 1997-8 and spoke
cautionary words about the US’s
rapidly diminishing trade balance
with the rest of the world.
From 2005 – 2012 Grahame
Young served as chairman of the
LCCI Education Trust. He took
over the position having been
awarded a rare Trust Fellowship
and succeeded in his objectives of
preparing the body for expansion
and diversification from its role to
a grant-giving charity whilst ensuring that it became recognised as
a serious promoter of commercial
education.
Grahame described this time as
a “large and satisfying part of my
life.” Robin Booth, Secretary to
the Trust during that period said:
“Grahame rendered outstanding
service over many years. Under his
chairmanship the Trust successfully completed the transition from
being an examinations board to
a respected grant-making charity
with a growing reputation in its
field.”
David Coughtrie was introduced
to the Trust by Grahame, and is the
current chairman. He points out
that he was “well known in many
circles and yet a private man” and
remembers his “respected intellectual rigour and prized sense of
humour.”
Grahame Young was a proud
Scotsman and a stalwart of the
famed Caledonian Club which he
chaired for a number of years. He
shared his love for life, travel, education and business in an engaging
and inclusive way, and the Chamber benefitted hugely from his wise
counsel.
A Grahame B Young FLCC MA
(Cantab) FRSA; 1935 - 2017
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Canning House – where the UK
meets Latin America and Iberia

F

ounded in 1943, Canning
House is a corporate membership organisation and forum
for informed comment, contacts
and debate on Latin American politics, economics and business. It also
celebrates and promotes awareness
in the UK of the languages, culture
and history of Latin America, Spain
and Portugal.

Canning Lecture 2016 with the President of Chile, Michelle Bachelet

Canning House Conference 2015

For over 70 years it has been at the
forefront of British efforts to broaden
and deepen the relationship between
the UK and Latin America. It does
this in alignment with the UK government’s ‘Canning Agenda’ and in the
best interests of British business. Canning House, the Hispanic & Luso Brazilian Council, works with the Foreign
and Commonwealth Office in the UK
and the regions, as well as with all
the Latin American and Iberian Embassies in London. From its Belgrave
Square headquarters it is uniquely
placed to help businesses optimise
their success through understanding
the realities and opportunities of this
complex and dynamic region.

Respected

Canning House is named after former Prime Minister George Canning,
British Foreign Secretary from 18071809, and again from 1822-1827.
Canning was respected and admired
throughout Latin America as a friend

formation and contacts, delivered
through around 50 corporate events
per annum – briefings, roundtables,
lectures, seminars, debates and conferences – plus regular and periodical
publications, supplemented by tailor-made research and consultancy.
The highlights of Canning
House’s annual events programme
are the Canning Lecture, which is
delivered by a Latin American or
Iberian Head of State or Government, and the Canning Conference,
addressed by leading experts. Both
events attract numerous influential
attendees, including politicians, diplomats, senior business executives,
academics and thought leaders.

Global

Canning Lecture 2015 with the President of Mexico, Enrique Peña Nieto

and supporter of the newly emerging
republics in their struggle for independence, and as the man who led the
British to early recognition of these
new states. Canning was the first British Foreign Secretary to devote a large
proportion of his time and energies to
the affairs of Latin America – as well
as to those of Spain and Portugal –
foreseeing the important political and
economic advantages to the UK of
strategic relationships with the emerging Latin American countries.
Its history, combined with its sta-

tus as an independent, non-political,
not-for-profit organisation, gives
unparalleled access to key players
and experts throughout both regions. Consequently it is optimally
positioned to facilitate the contacts,
knowledge and understanding that
businesses and individuals require
in order to succeed in their Latin
American endeavours.

Contacts

Corporate members of Canning
House benefit from first-hand in-

Corporate members include global companies operating in the region
such as AngloAmerican, BAE Systems, Baker McKenzie, BAT, BBVA,
CAF Latin American Development
Bank, De La Rue, Diageo, HSBC,
Itaú BBA, JLT, Llorente y Cuenca,
LSE Enterprise, Mott MacDonald,
Santander, Scotch Whisky Association, Shell, Sodexo and Slaughter &
May, as well as a diverse portfolio of
other leading businesses across a variety of sectors and specialisms.
The countries covered by Canning
House are Argentina, Belize,
Bolivia, Brazil, Chile, Colombia,
Costa Rica, Cuba, Dominican
Republic, Ecuador, El Salvador,
Guatemala, Guyana, Haiti,
Honduras, Mexico, Nicaragua,
Panama, Paraguay, Peru, Portugal,
Spain, Suriname, Uruguay and
Venezuela.
https://canninghouse.org

LCCI trade missions
n Taiwan: Taipei
Food sector, drinks
and packaging
related industries
Tuesday 20 – Friday
23 June 2017
Register your
interest with
Vanessa Vlotides
Tel: 0207 203 1838
Email: vvlotides@londonchamber.co.uk

n United
Nations: Geneva
and Copenhagen

Tuesday 10 –
Thursday 12
October 2017
Register your
interest with
Vanessa Vlotides
Tel: 0207 203 1838
Email: vvlotides@londonchamber.co.uk

n Iran: Tehran
Multi-sector
October 2017
Register your
interest with
Vanessa Vlotides
Tel: 0207 203 1838
Email: vvlotides@londonchamber.co.uk
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Balanced approach needed
to UK-US trade agreement
“The United Kingdom has long stood side by
side with America in the defence and in the
advance of shared values of human freedom.
The British people should never be at the
“back of the queue” for America.”

by James Bacchus

P

resident Donald Trump has
put Britain where it belongs –
at the front of the line for new
free trade agreements (FTA) with
the United States. The United Kingdom has long stood side by side with
America in the defence and in the
advance of shared values of human
freedom. The British people should
never be at the “back of the queue”
for America.
Photo by Michael Vadon

Trump says a US-UK FTA will
be concluded “very quickly.” Prime
Minister Theresa May says she welcomes his “enthusiasm and energy”
for such a deal between the two
countries. But how soon is “very
quickly”? And what would such a
deal include?
As May has acknowledged, legally, the UK cannot start formal negotiations with the US until it leaves
the European Union – at the earliest, two years from now, in March
2019. All the same, she adds, “scoping discussions” can begin straightaway. Indeed, in theory, the US
and the UK could use the next two
years, informally, to reach the broad
terms of a deal, and then agree for-

mally and sign it soon after Brexit.
Even then, it could take some time
to enter into force. US law requires
the President to give the Congress
90 days’ notice before signing a trade
pact, and, once it is signed, Congress
will have to approve any changes in
law needed to give the pact effect.
This approval is far from automatic.
The FTA between the US and South
Korea took only 13 months to negotiate – but another four years to get
Congressional approval.

Concessions

The challenge for both countries
in striking such a deal will be securing the right balance of mutually attractive trade concessions. As
members of the World Trade Organisation (WTO), the US and the
UK can conclude an FTA consistent
with WTO rules only if it covers
“substantially all the trade” in products between the two countries. No
one in the WTO really knows what
this phrase means – or wants to

know. The US and the UK will not
want to find out.
At the same time, the extent of
the trade that is covered by a USUK deal must not be so broad and
far-reaching that the deal sinks
beneath its own weight politically in Congress and the Parliament
respectively. Neither country will
want their bilateral deal to suffer the
same fate as the much-ballyhooed
but now moribund Trans-Atlantic
Trade and Investment Partnership.
Eliminating tariffs is always
worthwhile. But simply eliminating
tariffs will produce little economic result. Duties between the two
countries are already low. US-UK
tariffs on manufactured goods average about two per cent.

Recognition

By far the more important bilateral negotiations will be about rules
and regulations, about establishing
mutual recognition and mutual
standards for traded products, and
about ending the use of regulatory hurdles as non-tariff barriers to
trade.
Already, many UK interests are
fearful of weakened national regulations assailed by an onslaught of enhanced market access for US goods
and services. The list of their fears is
long and includes:
• Beef treated with growth hormones
• Genetically-modified foods
• More intellectual property rights
for US pharmaceuticals
• Higher regulatory barriers to generic drugs
• Crowding out by US fossil-fuel
energy companies of UK renewable energy
• Revision of agricultural subsidies
and of tariff-rate quotas on sensitive UK farm products
• Reduction in state support for
UK steel producers
• And even the unfounded appre-

hension that a trade deal with
the US will somehow lead to an
American takeover of the UK National Health Service.

Access

At the same time, there seems, at
the outset, more enthusiasm for a
US-UK FTA among American politicians than among American businesses. At least for now, more US
companies seem to be threatening
to leave the UK for the European
continent as a means of retaining
access to the EU single market than
are urging the Congress to conclude
a separate trade deal with the UK.
Although the UK is the sixthlargest trading partner of the US,
the UK market is much less important to the US than is the US
market to the UK. Five per cent of
US trade is with the UK. Twenty
percent of UK trade is with the US.
What would most drive up interest
among US businesses in an FTA
with the UK would be the prospect
of more market access resulting
from agreement on some of the
very issues that are already raising
fears in the UK.

Balanced

Thus, there is the need to devise
a balanced approach from the start.
Aspire to cover too much, and the
deal may well topple politically. Try
to cover too little, and the deal may
not be a ‘free trade agreement’ that
would be legal under WTO rules.
Without the right strategy, even at
the front of the line, there may be a
long wait.
James Bacchus is a former
chief judge for the World Trade
Organization, a former Member of
the Congress of the United States,
and a former US trade negotiator.
He chairs the global practice of the
Greenberg Traurig law firm.
www.gtlaw.com
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Back to the future
– restoring Iraqi and
British expertise
“A closer look reveals
a country that has
started a huge
transformation.”

by Ashley Goodall

I

raq has been in the news for a generation and our perceptions have
been coloured by conflict and
the near destruction of the Middle
East’s most wealthy and civilised
country. In the 1970s Iraq was not
only a secular and relatively harmonious multi-cultural society, but
highly educated, wealthy and a centre for cultural tourism.
While the media is focussed on
the awful impact of IS, and the conflict in Mosul is still raging, large
swathes of the country, especially
the south, have been free from conflict and are relatively peaceful. Indeed, the conduct and effectiveness
of the Iraqi army has given hope to
a peaceful aftermath in Mosul and
Anbar province, with prospects for
an end to IS and reconciliation with
the Sunni groups in the west.
Today similar conditions exist for
a return to that wealth and civilisation as the country comes together.
Daesh are being seen off, the oil
price is rising, the IMF and ISF are
loaning the country $14 billion for
infrastructure, and educated expat entrepreneurs are beginning to
return home with investment and
know-how.

Abundant

Now that the UK is going global
we should consider Iraq a strong
business opportunity. The country
is open for investment, from the
most basic infrastructure: roads, rail,
ports, airports and water, to new private housing, schools and universities. Iraq’s abundant energy sector –
oil, gas and petrochemical industries
– as well as professional services and
cultural tourism also present opportunities. Iraq is effectively virgin
territory for investors: construction
and professional and telco and cultural tourism services alike – all the
things the UK excels in.
The picture for British industry
is even stronger when we recognise
that UK companies already play a
leading role in the business ecolo-

cial potential of this market is clearly shifting quickly.”

Growth

gy: Shell and BP are key players in
the economy and offer an umbrella
for British engineering companies.
Eversheds, EY and PWC provide
law and accountancy services, and
Standard Chartered are there to service financial needs. The IBBC – the
Iraq Britain Business Council – with
its long term and trusted relationships in senior government circles
can also guide and assist members
on political issues and through its
extended membership there is a
wealth of knowledge to assist new
members in doing business in Iraq.

Burgeoning

Tawfiq Tabbaa, managing partner
of Eversheds Iraq, has seen a 25 per
cent increase in business, and the
prospects of acceleration as international business moves back to Iraq,
including a burgeoning tech sector
and a requirement for professional
services to service international and
local companies.
PWC partner Alistair Kett states:
“To the casual observer, any headlines relating to Iraq will be dominated by the ongoing defeat of
Daesh and the associated albeit
complex security picture. A closer
look, however, reveals a country that
has started a huge transformation.
With significant financing available
for huge infrastructure projects and
many recognised organisations already embedded in their design and
delivery the economic and commer-

Mohammed Al Charchafchi,
chairman of Zain Iraq, states that
“the Iraqi economy is recovering and
is projected to grow at 7 per cent in
the next few years, one of the highest
growth rates in the world, this also
applies on the GDP per capita and the
contribution of non-oil revenue to
the GDP of the country. The growth
is mainly driven by the increased production of oil, inflow of FDI, structural reforms by the government and
implementation of the IMF terms.
And IBBC new member GE have
recently won a $1.4 billion electricity generation contract to build new
electric power stations and have set
up some $2 billion in credit to support the project which, the company
believes, will enable the Iraqi government to improve its power supply
without short-circuiting its finances.
In addition the Chinese intend
to bring the New Silk Road and its
investment train through northern
Iraq to provide access to China and
the West, for Iraq’s petrochemical
industries.
A future beckons where Iraq begins to re-take its place in the league
of wealthier nations, keen to expand
consumer and professional services, fuelled by oil and petrochemical
wealth and servicing an educated
and capable population with a government willing to reform and invest. It’s time to go back to the future
and back to Iraq with British expertise and investment.
Ashley Goodall is a consultant at
the Iraq Britain Business Council.
The Council is holding its Spring
Conference on April 3 at London’s
Mansion House. See website for
details.
www.webuildiraq.org

SPONSORED COLUMN

Intellectual Property
The intellectual property
litigation team at Virtuoso Legal
have secured a landmark ruling in
the London High Court for their
client, Argos Systems Inc.
Argos Limited, the large
UK-based high street retailer
and e-tailer, had brought a claim
for trade mark infringement
and passing off against the
little-known US-based software
company, Argos Systems Inc,
in relation to Argos US’s use of
Google AdSense programme on
its website at www.argos.com.
It became clear during the
course of the proceedings that
both Argos UK and Argos US had
independently come up with the
name ARGOS, but it was Argos
US who had invested early in its
cyber property by purchasing the
argos.com domain name back
in 1992; a time when most had
not even heard of the internet
or even thought of the value of
particular domain names!
During the cross examination
at trial, it became clear that one
of Argos UK’s main concerns
was that consumers, who were
looking for Argos UK’s website
by mistakenly believing that it
would be at argos.com, would
then see adverts for Argos UK’s
competitors, such as John Lewis.
Deputy Judge Spearman found
that Argos UK’s claims were
unsuccessful, handing victory to
Argos US. The result is a thumping
success for Argos US and the
decision is of “wide importance” as
it sets a new precedent for online
advertising and will certainly be
seen with a sigh of relief from
Google, as it further clarifies,
legitimates and solidifies its
Google AdSense programme.
Pekka Moilanen, the President of
Argos US said:
“the decision confirms that my
company was merely conducting
its business legitimately. As a
relatively small company based
in the US, being dragged into the
High Court in London by Argos UK
was obviously very chilling, but the
team at Virtuoso Legal guided us
through the procedure throughout
and during trial in London. We are
very pleased with the result and
look forward to focusing upon our
business in the years to come”.
Virtuoso Legal - The Intellectual
Property Specialists
Tel: 020 7412 8372
philip@virtuosolegal.com
www.virtuosolegal.com

[Click/tap for more info]
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EU is biggest export
market for UK cities

E

Photo by Ralph/Flickr

Hull

It reveals that the EU is the biggest export market for 61 out of 62
British cities – with only Hull selling
more goods and services to a different destination (the US). Two thirds
of British cities trade half or more of
their exports to the EU, with even
Derby – the city least reliant on EU
markets – still selling a quarter of its
exports to EU countries.
Photo by Parkywik/Wikipedia

Derby

The report also shows that British
cities would have to dramatically
increase trade with other international markets to compensate for a
downturn in exports to the EU. For
example, to make up for a 10 per
cent decrease in exports to the EU,
British cities would have to nearly
double exports to China, or increase
exports to the US by nearly a third.

Strategy

The report highlights a number
of other important findings which it

“While it’s right to be ambitious about
increasing exports to countries such as the US
and China, the outcome of EU trade
negotiations will have a much bigger impact on
places and people up and down the country.”
– Alexandra Jones, chief executive, Centre for Cities
argues should be key considerations
for the government in trade negotiations with the EU and other parts of
the world, and in its much-heralded
industrial strategy:
In total, nearly half of all exports
from British cities go to EU markets
– three times more than the USA,
the second biggest market for UK
urban exports, and five times more
than exports to India, Japan, Russia,
South America and South Korea
combined.
Britain’s top exporting city is
Sunderland, with £40,650 worth
of exports per worker in 2014, followed by Worthing (£29,640) and
Slough (£27,560), while London is
the 5th biggest exporter per worker (£23,470). In contrast, York has
the smallest export-base per worker
(£3,710). Four other Yorkshire cities

are also among the bottom ten places for total exports, reflecting the
region’s low level of exports per job
overall.
Photo by Mrs Logic/Flickr

very British city but one sells
more of its exports to the EU
than anywhere else across the
globe, underlining the vital importance of securing the best possible
EU trade deal in the government’s
Brexit negotiations – according to a
major new report by the think tank
Centre for Cities.
Cities Outlook 2017, the Centre’s
annual health-check on the UK’s
largest city economies, published in
January, focuses this year on the geographical and industrial make-up
of UK city exports, in the context of
the vote for Brexit in last year’s EU
referendum.

Sunderland

Sunderland is also one of only seven cities which are heavily reliant on
a specific industry for the majority of
their exports (car-making in Sunderland’s case). However, in the vast majority of British cities, exports come
from a wide range of sectors. This
means that broad trade agreements
will be required to help all cities sus-

London business matters
According to the report the
capital was responsible for 28
per cent of the UK’s exports.
Unsurprisingly it topped the
list of services-exporting cities
with an annual foreign exchange
take of over £96 billion in 2014.
As with all but one UK city,
the EU is the biggest destination
for London’s exports, with
Switzerland and India next in
the rankings.
The report ranks London
as the fifth fastest growing
city in the UK, behind
Exeter, Coventry, Cambridge,
Peterborough, and Luton; but
it tops the list for the highest
business start-up rate, ahead of
Northampton, Slough, Milton
Keynes and Reading.

London also has the highest
number of UK companies,
accounting for nearly a quarter
of the country’s business stock;
and the highest number of
patent applications (2015).
The capital was fourth in
the list of residents with high
qualifications behind Cambridge,
Oxford and Edinburgh; and
topped the table for average
workplace wages.

tain and grow their export base.
There is a North/South divide
when it comes to the types of exports British cities specialise in.
Places in the North and Midlands
mainly export goods, which make
up almost 90 per cent of exports
from Derby and Hull for example.
Southern cities have a much greater
reliance on exporting services, with
nine out of the top ten British cities
for services exports located in the
South of England.

Ambitious

Chief executive of Centre for
Cities Alexandra Jones said: “Securing the best possible EU trade deal
will be critical for the prosperity of
cities across Britain, and should be
the government’s top priority as we
prepare to leave the single market
and potentially the customs union. While it’s right to be ambitious
about increasing exports to countries such as the US and China, the
outcome of EU trade negotiations
will have a much bigger impact on
places and people up and down the
country.
“It’s also important that the government aims to reach trade agreements covering as many sectors as
possible, rather than prioritising
deals for high-profile industries
based in a small number of places.
Broad trade agreements for all goods
and services will help every city to
build on its exporting strengths.
“The UK faces a major challenge
in boosting productivity and wages,
and increasing the value and volume
of city exports will be crucial in addressing those issues. National and
local leaders need to consider how
they can make cities more attractive
to exporting firms. Improving skills
and infrastructure across the UK
will be vital in this, and should be a
central part of the government’s industrial strategy.”
Cities Outlook is the annual
economic index of the UK’s 63
largest cities and towns, produced
by the Centre for Cities – an
independent research and policy
institute.
www.centreforcities.org
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Showcasing innovation
and originality

Understanding your Profitability
– The Cost of Disengagement
World Chambers Competition winners at the
9th World Chambers Congress in Turin in 2015

T

his September Sydney hosts
the 10th World Chambers
Congress, the event which
brings together business and business support to address the issues
of the day. One of the most praised
features is the World Chambers
Competition which showcases and
rewards innovative and original
projects that have made a positive
impact.
There are categories for the best
projects relating to corporate social
responsibility, job creation and busi-

ness development, and SME financing; there is also an award for the
best unconventional project.
Winners at the last World Chambers Congress, held in Turin in
2015, featured projects around public procurement, women business
executives, business recovery, and
the disabled.
Applications are open until 4 April
2017.
www.worldchamberscongress.
com

Championing London

This series of articles is ultimately aimed to help you
increase your bottom line profitability.
Profit is the positive outcome
of doing things right. We must
be genuine in our approach to
people management. Being an
effective leader means that we
want to engage staff, provide
them with career paths and so
on. If we only drive engagement
to increase profit, staff will see
through this.
Profit is not a core value, but is
the key business driver. In the
public and third sector these
top tips remain highly relevant
as you try to reduce costs, work
with less and deliver a surplus at
the financial year end.
Before we provide these top tips
over the coming months, let us
understand what we mean by
the “Cost of Disengagement”
and its impact on company
profitability.

What is ‘Disengagement’?

Deputy mayor Rajesh Agrawal flanked by Tony Matharu, incoming chairman of
the Chamber’s Asian Business Association (left) and LCCI chairman Jeff Adams
Deputy mayor for business Rajesh Agrawal was guest speaker at a
recent LCCI patron member lunch held at the acclaimed Sexy Fish
restaurant in Mayfair.
Agrawal has been tasked by Mayor Sadiq Khan with championing
London’s interests following the EU referendum decision, and
protecting jobs and growth while the negotiation process takes
place.
A past member of the influential LCCI Asian Business Association
committee, Agrawal is a fintech entrepreneur and innovator, and
founded Xendpay, an international money transfer service, and
RationalFX, an online foreign exchange service, both of which have
grown into globally successful businesses.

So when you think about your
staff, there will always be
those that you are unsure of,
possible due to their lack of
delivery; the fact they make
continual errors or just seem
to be distracted from their
work. Of course this could be
due to many factors but don’t

rule out the possibility that
they may be disengaged.
Disengaged employees take up
to 2.5 days additional sickness
absence leave each year,
compared to engaged staff and
may make up to 100 more errors.
When you leave the room they
are not as productive and may
even actively disengage others.

The Cost of Disengagement
Achievers (2016), believe the
cost of disengagement can be
as much as 34% of your payroll
bill. So for a company with an
average salary of £30,000 per
annum and a headcount of
100 staff – disengagement can
cost an SME around £850,000
a year. This includes the nonproductive time when staff surf
the internet, chat on “WhatsApp”
to their friends or fail to give a
customer a good service.
So failing to engage may mean
you are leaking profit by failing to
make tough decisions. The more
disengagement you have in your
business, the more we have
to think about our approach.
Engagement isn’t a ‘nice to have’,
it’s critical to business growth
and profitability.

For more information, go to:
www.hunteradams.co.uk
or contact the team: dean.hunter@hunteradams.co.uk

[Click/tap for more info]
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Brexit and the European cumulation
of origin: the textile industry

by Dr Anna Jerzewska

H

M Government’s White Paper on Brexit outlined the
UK’s plan to negotiate an
ambitious and comprehensive free
trade agreement (FTA) with the
EU. The process of negotiating this
agreement will require a series of
strategic decisions which will have
direct implications for domestic
industries and which need to be
considered in the wider context of
the regional trade framework. For
example, under any trade agreement the ability to import goods
under reduced tariffs is subject to
these goods complying with rules
of origin. In general, origin refers to
the ‘economic nationality’ of a good
based on where the good was obtained, manufactured or where the
last substantial transformation took
place. Under a prospective EU–UK
FTA, only goods that fulfil these
rules will be eligible for reduced
tariffs. Therefore, what type of rules
should the UK aim for?

Cumulation of origin and the
PEM zone

Cumulation of origin is one of the
ways to allow for greater flexibility when it comes to using raw and
semi-manufactured materials in
the production process. It allows
a member of a trade agreement to
use originating products from other
members. While in the EU, the UK
has access to Europe’s cumulation
zone known as the Pan–Euro–Med
(PEM) zone.
The PEM zone currently comprises the EU, EFTA (Switzerland,
Norway, Iceland and Liechtenstein),
Albania, Algeria, Bosnia and Herzegovina, Egypt, the Faroe Islands,
Israel, Jordan, Kosovo, Lebanon,

the former Yugoslav Republic of
Macedonia, Montenegro, Morocco,
Palestine, Serbia, Syria, Tunisia and
Turkey (and partially Andorra and
San Marino). It is based on trade
agreements e.g. FTAs and customs
unions) with identical rules of origin signed between members.
The PEM Convention allows for
cumulation of originating materials
between different countries within
the zone. In some cases, the operations conferring origin of non-originating materials can take place across
the entire cumulation zone. The latter, referred to as full cumulation, in
the context of the PEM zone operates
within the European Economic Area
(EEA) and between the EU and Algeria, Morocco and Tunisia.

Importance of PEM to the
textile industry

Leaving the PEM zone would have
an impact on all UK industries currently taking advantage of this arrangement. The textile and clothing
(T/C) industry can be used as an example of an industry where the PEM
zone offers a number of benefits.

“The textile and
clothing industry
can be used as an
example of an
industry where the
PEM zone offers a
number of benefits.”
The T/C industry has a complex
value chain which is reflected in
industry-specific rules of origin.
Under the PEM Convention, most
clothing goods are subject to a double transformation rule. This double
transformation rule of origin means
that at least two substantial stages
of production are needed to confer
origin: in order for an item of clothing to obtain preferential origin the
weaving of fabric from yarn and the

cutting and sewing of a garment
from fabric would need to take place
within the PEM zone.
For example, coats made in Morocco from both EU and Turkish
fabrics can be exported to countries
within the PEM zone. If Turkey and
Morocco were not members of the
PEM zone, Turkish inputs would
be considered non-originating and
the coats would not be eligible for a
preferential tariff when re-exported
to the EU (or vice versa to Turkey)
according to the double transformation rule of origin.
Under full cumulation, qualifying
processing does not need to occur
within the territory of one single
country. The different stages of production carried out across the cumulation zone can count towards the
common origin of non-originating
materials. For example, if non-originating yarn woven into fabrics in the
EU is exported to Tunisia to be cut
and sewn into suits, the final product
is considered as originating in Tunisia. However, as full cumulation is
not currently possible across the entire zone, the finished suits can only
be exported under preference to the
EU, Algeria and Morocco.
The PEM rules of origin favour
local T/C companies. As the fabric
used to manufacture goods cannot
be imported from outside the zone,
there is an incentive to retain most
parts of the production chain within
the zone. At the same time, the PEM
zone can offer a number of benefits
to T/C companies that face strong
competition from exports from developing countries.
Production in proximity to the
domestic market and with low
transportation costs offers greater
flexibility and responsiveness to the
market. Shorter, more flexible supply
chains allow UK companies in the
T/C sector to address the demand
for shorter lead times resulting from
constantly changing fashion trends.
Access to raw materials such as
cotton, flax etc., as well as to synthetic fibres, is essential to maintaining
competitiveness. Price increases can
also affect T/C companies. For example, when India banned exports
of cotton in 2010 and 2012, it caused
price speculation in the market. Access to firms specialising in certain
processes, such as dying in Tunisia
or the spinning of fibres in Turkey,
can be of equal importance.

Finally, the relatively low labour
costs in North African or Eastern
European countries, such as Bulgaria and Romania, allow for the labour-intensive stages of production
to take place there.

Importance of PEM to the
EU–UK FTA negotiations

When the UK leaves the EU, it will
lose access to the PEM cumulation
zone. Even if the EU–UK FTA is
negotiated and in force before this
occurs, the UK would also need to
have agreements in place with PEM
countries in order to benefit from
access to the cumulation zone.
Currently, UK producers can use
originating materials from all PEM
countries with which the UK has
a bilateral agreement without losing the originating status. The final
good, provided it fulfils PEM rules
of origin, can be supplied/exported to all qualifying PEM countries.
Under full cumulation, non-originating products can also be used
since the processes undertaken in
different countries can be counted
towards originating status.
If the UK negotiates an FTA with
the EU with separate rules of origin,
the products manufactured in the
UK would still need to comply with
these rules to be able to access the
EU markets. However, if, following
the signing of such an FTA, the UK
negotiates a similar agreement with
any other PEM country, cumulation
of origin between these two agreements would not be possible without renegotiating the EU–UK FTA
rules of origin protocol.
The UK will need to decide between negotiating its own rules of
origin with the EU on the one hand
and retaining the PEM rules on the
other. The former does not necessarily mean that the UK will be able
to negotiate more flexible and less
restrictive rules of origin than those
of the PEM zone. The latter would
allow for the expansion of bilateral cumulation under the EU–UK
agreement to other countries within
the PEM zone in the future.
Dr Anna Jerzewska is a free trade
agreements specialist and runs a
website on the subject. The views
expressed in this article are those of
the author and do not necessarily
reflect the views of her employer.
www.freetradeagreements.co.uk
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Overseas business
opportunities
Do you want to access a selection of business co-operation offers
made by European companies wishing to work with UK firms? Every
month Enterprise Europe Network publishes a Business Opportunities
in Europe Bulletin, which contains the latest co-operation offers from
companies across the EU and beyond. To find out more about this
issue’s listed overseas business opportunities or to subscribe to the
bulletin contact Enterprise Europe Network London at enterprise.
europe@londonchamber.co.uk or 020 7248 1992.

Sweden

Tech company has
developed an online
marketplace for editorial
content. The marketplace is
designed to bridge the gap
between freelancers and
publishers by providing more
efficient ways of distributing
and acquiring editorial content.
Looking to establish license
agreements with medium/large
sized publishers of magazines/
newspapers in the UK.
Ref: BOSE20161220001

Ireland

SME has specific
expertise in developing
new coating process and
materials for demanding, high
performance applications.
Has developed a new metal
coating technology that allows
significantly improved coating
adhesion and performance.
Partnerships are sought
with companies looking to
solve unmet coating needs
and utilising licensing and
manufacturing agreements.
Ref: TOIE20170213001

Netherlands

Research and
development company
in electricity generation via
tidal energy is searching for a
manufacturer of synchronous
generator technology to help
further develop its tidal energy
plant. The type of cooperation
sought is a manufacturing
agreement with companies
situated in the UK, Ireland,
France and Germany.
Ref: BRNL20160711001

Turkey

Company in
Technopark Izmir
is developing and producing
high precision scientific
measurement instruments
and optical image processing
machines. Looking for partners
that are producers of thermal
analysis instruments and
developers for image analysis
software to cooperate under a
distribution services agreement.
Ref: BRTR20160506001

SPONSORED COLUMN

A silver lining to the late
payment cloud

Slovenia

Company established
in 2004 and specialized
in processing of tea and
coffee is looking for suppliers
of various high quality tea
ingredients to produce their
own tea blends and products.
The company requests
manufacturing agreement.
Ref: BRSI20170113001

Austria

Fashion label that
designs and sells
unique, handmade fashion bags
of industrial PVC and tarpaulin
leftovers is looking for bag
manufacturers based in Europe.
The company seeks a partner,
experienced in manufacturing
bags and accessories, able to
process upcycled PVC into
high-quality bags under a
manufacturing agreement.
Ref: BRAT20170214001

Germany

Telecommunication
company is looking for
partners to develop an expert
network in international and
roaming telecommunication
tariffs. Target markets are
EU, Norway, Switzerland. The
idea is help with countryspecific knowledge about
tariffs and conditions to save
communication costs.
Ref: BRDE20161215002

France

Specialist in designing
unique fashionable
and high quality swim suits,
innovative bathing caps and
accessories related to swimming
and water sports is seeking
distributors and/or commercial
agents to represent the brand
and its products, mainly in
Northern Europe.
Ref: BOFR20161110002

Poland

Producer of complete
furnishing services
and solutions for hotels, offices
and public buildings (schools,
dormitories, clinics) is looking
for cooperation under a
distribution services agreement
and a subcontracting agreement.
Ref: BOPL20161117001

Nearly all businesses are familiar
with the problems caused by
debtors not paying on time.
However, not all businesses are
aware that they might be entitled
to claim compensation from the
debtor for late payments.
The Late Payment of
Commercial Debts (Interest)
Act 1998 adds an implied term
to certain contracts. The Act
can apply where:
• There is a contract for the
supply of goods and services;
• Both the supplier and the
purchaser are businesses;
• The payment is ‘late’;
• The payment fell due within
the last 6 years.
If the Act applies to your
contract, you may be entitled
to claim:
• Interest (at 8% above the
Bank of England base rate);
• Compensation (at £40 - £100
per invoice);
• Your reasonable costs of
collecting the debt (if these
exceed the compensation).
As always, there are some
nuances to the above criteria.
The Act applies to contracts

transferring property in goods
or agreeing to carry out a service
in exchange for money. It also
applies to contracts involving
public authorities. However, it
does not apply to consumer credit
agreements or mortgages.
A payment is normally ‘late’ if it
not made within 30 days of receipt
of the invoice, or within 30 days
of delivery of the goods/service
if this is later. Interest will then
normally begin to run.
You are not normally entitled
to claim under the Act if your
contract provides for a different
rate of interest on overdue
invoices. Therefore, it is sensible
to check your contractual terms.
If there is a real dispute
about an invoice (e.g. because
the debtor genuinely disputes
its accuracy), the above sums
often do not fall due unless and
until the position is clarified.
It is always useful for
businesses to be aware of their
rights and obligations. However,
the above is no substitute for
legal advice and so should
not be relied upon as such. It
is always recommended that
prompt, specialist legal advice
is sought in relation to any
particular contract.

Vivienne Sedgley
“Vivienne specialises in the areas of commercial law
including corporate & personal insolvency, fraud,
sale of goods, consumer credit, insurance and
enforcement of domestic and international debts.
She regularly appears in the County Courts and High
Court. Vivienne provides advice and representation
at any stage of proceedings.”

4-5 Gray’s Inn Square
Gray’s Inn | London WC1R 5AH
Switchboard: +44 (0) 20 7404 5252
clerks@4-5.co.uk

[Click/tap for more info]
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South Korea tops UK’s
trade deal wish list
“A global Britain must be free
to strike trade agreements
with countries from outside
the European Union.” So said
Prime Minister Theresa May in
her Lancaster House address
in January. But where outside
the EU?

“Today, however, Britain finds itself at a crossroads. Over the coming months and years, the
country must grasp the opportunities that
leaving the European Union presents.”

“Today, however, Britain finds itself at a cross-roads. Over the coming
months and years, the country must
grasp the opportunities that leaving
the European Union presents. Striking trade deals with both friends in
Europe and with countries across the
world will form the cornerstone of
future UK prosperity. Growing the
volume of trade will have a direct
impact on jobs, wages and prosperity
right across the country.

Frameworks

Seoul

A

fascinating new report by
WPI Economics highlights
ten markets which the UK
should prioritise when seeking
quick trade deals and pin points key
issues that may affect negotiations.
The WPI 2017 Trade Prospects Index, produced in conjunction with
Heathrow, ranks those markets in
terms of value that the UK could
look to trade more with in the future.

Analysis

Facts considered in their analysis
include current trade, likely benefits, feasibility, number of connections and, perhaps most importantly, those where trade deals are more
likely to be struck quickly.

Each of the nations in the top ten
have different strengths and weaknesses and top of the pile is South
Korea with whom a trade deal is
assessed to be of high benefit, highly achievable and concluded in a
moderately quick time.” Matthew
Oakley, director of WPI Economics and a former Treasury official,
expanded: “It has already expressed
a willingness to cut a deal with the
UK. It has already negotiated a
free trade deal with the EU so has
a foundation to work off. It imports
increasing amounts of business and
financial services. And it has a track
record of agreeing bilateral deals in
a relatively short period of time.”
Next in the rankings is the USA –
also of high benefit as a trade agreement partner but only moderately
achievable, and over a moderately
slow term. Brazil, China, Australia,

Attracting the best
Joel Singh, managing director of LCCI member IEA – Global
SAP Consultants, was interviewed by CNBC Africa recently in
a programme on how African companies could expand to the
UK, using Singh as a success story to emulate. The company has
tapped in to the UK Global Entrepreneur Programme (GEP) which
helps the world’s best sustainable, early-stage companies and
entrepreneurs set up their global businesses in the UK. More than
400 companies from around the world have expanded to the UK
successfully with the help of GEP.

United Arab Emirates, India, Japan,
Singapore and Canada complete the
list.

Beacon

Heathrow chief executive John
Holland-Kaye describes the situation facing Britain in his foreword:
“For the past 150 years Britain has
been a beacon for free trade. The
ability to export food, cotton, coal
and iron to all corners of the world
helped Britain become the powerhouse economy of the world in the
mid-19th century. In 2017, Britain
can boast of world-leading, advanced manufacturing companies
in sectors such as aerospace and
defence. The UK is also the second biggest exporter of services in
the world. We should all rightly be
proud of Britain’s history as a great,
global trading nation.”

“Agreeing new deals will not be
simple. There are a number of complex factors – diplomatic, economic
and political – which will need to be
addressed to avoid the cliff-edge of
trade uncertainty for British businesses. It is an opportunity to forge
new frameworks for free trade deals
whilst being vital to priorities deals
which are not only achievable in a
relatively short period of time, but
which also deliver the most value to
the UK economy.”
WPI warned that the civil service could be “stretched to breaking
point” if the Department of International Trade doesn’t prioritise countries that offer the UK the most valuable trade deals. However, if they
do, the policy institute believes it
would be possible for the UK to seal
a bilateral deal with a non-EU country before the next general election.
www.wpieconomics.com
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Business is a force for good
by Adam Marshall

F

or years, I’ve been put off about
the way ‘business’ is discussed
in the singular in many Westminster and City circles.
The amazing diversity of the business communities that can be found
in every region and nation of the
United Kingdom sometimes doesn’t
register. Whether this is because
of distance, or the simple fact that
many of the firms in question aren’t
household names traded on equity
markets, our political and media
discourse is all the poorer for it.
What’s missing is wider recognition of Britain’s enormous array of
civic-minded businesses.

Generations

The companies whose presence in
their local communities goes back
generations, and that have doubled
down on their investments even as
footloose global corporates have
moved employees or production
elsewhere.

“Good news may not sell newspapers, but it
does stoke the animal spirits and investment
intentions of many firms. Let’s celebrate the
best in our business communities in 2017.”

The firms where owners or managing directors cut their own salaries during tough periods to give
more security to their employees.
The companies whose people give
up thousands of hours of their free
time for community activities, and
raise millions each year for local
charities.
The business leaders who demonstrate their commitment to young
people by giving their time to partner with local schools, serve on governing bodies, and inspire the next
generation of entrepreneurs.
In every corner of the UK, I see
firms like these: civic-minded, committed businesses who don’t just
talk the talk – but really walk the
walk. They make a real difference
to the communities they are based
in, because they are passionate not
just about the bottom line, but also

about being great corporate citizens.
Some in Westminster say that the
golden age of civic business has past;
they hearken back to the great Victorian businessmen and philanthropists to make their point.

Golden era

Yet if they only looked hard
enough, and away from the incessant stories of a tiny number of national and global firms whose practices leave much to be desired, they’d
realise we have all the makings of
another golden era of civic business
in our towns and cities today.
My wish for 2017 is for a year
where we celebrate the dedication
and achievements of the UK’s many
civic businesses.
A year when the commitment of
these businesses to the success and
prosperity of the places they call

home is recognised.
A year when we recognise that
deeply-embedded, civic-minded firms
will be a mainstay of the post-Brexit economy in our towns, cities and
counties.

Celebrate

My hope for this year is that we
become far better as a country in
talking about what we get right in
business – rather than what we get
wrong. There are great stories waiting to be told, good practices to
share, and incentives for ministers
to consider for our locally committed and embedded firms.
Good news may not sell newspapers, but it does stoke the animal
spirits and investment intentions of
many firms. Let’s celebrate the best
in our business communities in
2017 – and make a new golden age
of civic business part of our economic strategy for the future.
Dr Adam Marshall is director
general of the British Chambers of
Commerce
www.britishchambers.org.uk

If you have suffered loss in the last 6 years as a result of poor advice
you may be entitled to claim compensation.
You may have received poor advice from:
 A Solicitor or Barrister
 A Financial Advisor

 An Insurance Broker or an Appointed Representative
 An Accountant
 A Bank

49 Britton Street, Farringdon, London, EC1M 5UL | Tel: 020 3740 3726 Email: enquiries@specterpartnership.co.uk.
The Specter Partnership is authorised and regulated by the Solicitors Regulation Authority (SRA No: 61942).
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cates; and obtaining certificates of
compliance with standards.

Leading City think tank calls
for Brexit bespoke deal
ahead of Chancellor Philip
Hammond’s first Budget

n www.cityam.com/259385/
leading-city-think-tank-callsbrexit-bespoke-deal-ahead

What was the Supreme
Court ruling?

On 24 January 2017, the Supreme
Court ruled by a majority of eight
to three that the government cannot trigger Article 50, the process by
which member states may withdraw
from the European Union (EU)
without an act of Parliament authorising it to do so.
Consequently the government
put the European Union (Notification of Withdrawal) Bill before the
House of Commons on 26 January.
It was summarised as: “A Bill to
confer power on the Prime Minister to notify, under Article 50(2) of
the Treaty on European Union, the
United Kingdom’s intention to withdraw from the EU.”

European Union (Notification
of Withdrawal) Bill: Commons
stages

n http://www.parliament.uk/
business/news/2017/january/
commons-european-unionnotification-of-withdrawal-bill/

How many MPs voted to
trigger Article 50?

The Second Reading of the Bill took
place over two days on 31 January
and 1 February. The Bill passed its
Second Reading by 498 votes to 114.

After three further days of debate,
including the Committee Stage and
16 attempts to amend the Bill (none
of which were accepted), the Bill
passed its Third Reading in its original, unamended form by 494 votes
to 122 on 7 February. Every Conservative MP with the exception of
Kenneth Clarke voted in favour of
the Bill (although four others abstained), while 52 Labour MPs voted against. A total of 70 MPs from

other parties, including all the Scottish Nationalists, opposed pulling
the Article 50 trigger.

Full lists showing how every
MP voted on the Third
Reading of the Article 50 Bill
n brexitcentral.com/full-lists-

showing-every-mp-voted-thirdreading-article-50-bill/

What is the next stage
in the Parliamentary
process?

The Bill goes to the House of Lords,
probably after the February recess.
Traditionally a Lords Second Reading
takes a day and the Committee Stage
about eight days, although this Bill
may be given longer. However, the
House of Lords cannot delay the Bill
indefinitely. It is worth noting that the
front benchers of both the Conservative and Labour parties in the House
of Lords support the Bill.

What are post-Brexit

trade prospects
between the UK and
the rest of the world?

With the UK government on target to start Brexit negotiations
in March, international law firm
Clifford Chance and UK business
group, the Confederation of British
Industry have launched a guide for
UK businesses who need to understand the likely new global trading
arena between the UK and the rest
of the world – and how it will affect
them. It also includes practical advice on how to influence and manage the potential changes.

New report gives business
tools to analyse Brexit impact
on firms

n www.cbi.org.uk/news/newreport-gives-business-tools-toanalyse-brexit-impact-on-firms/

TheCityUK has called for a tailor-made deal with the EU “based
on mutual recognition and regulatory co-operation that delivers
similar market access rights to those
currently in place”. The think tank
believes this would not only be in
the UK’s best interests but also those
of other EU Member States.

How to make a transitional
Brexit arrangement

n www.law.ox.ac.uk/business-lawblog/blog/2017/02/how-maketransitional-brexit-arrangement

Argues how the UK moves from the
present arrangements to a new trade
relationship after withdrawal is now
crucial. Given how radically different the post-Brexit trade landscape
will be, a period of smooth and orderly transition seems essential. But
is it possible?

UK could be fastest-growing
G7 economy if it gets trade
deals right

House of Lords Brexit round-up

n www.theguardian.com/
business/2017/feb/07/uk-g7economy-trade-pwc-brexit-us

What happens if the
Lords amend the Bill?

PricewaterhouseCoopers predicts
that UK will be hit in the short-term
by Brexit but will outperform Canada, France, Germany, Italy, Japan
and the USA by 2050.

n www.parliament.uk/business/
lords/work-of-the-house-of-lords/
lords-brexit-round-up/

If the Lords amend the Bill, it would
then return to the House of Commons. Amendments are more likely
to go through the upper house, as
long as peers consider they are not
intended to obstruct the Bill. If the
House of Commons doesn’t agree to
them, they will be removed and the
Bill sent back to the Lords, a backand-forth Parliamentary process
known as ‘ping-pong’.
The government would like the
process to be completed by 7 March
after which the Bill would receive
the Royal Assent and become the
European Union (Notification of
Withdrawal) Act 2017.

Everything you need to know
about whether the House of
Lords will block Brexit

n uk.businessinsider.com/houseof-lords-block-brexit-article-50eu-theresa-may-2017-2

The future of trade for the
UK: a guide for businesses

n www.cbi.org.uk/index.cfm/_api/
render/file/?method=inline&fi
leID=0A100BEF-80B6-46519E74912CA98B2AC0

This paper assesses trade scenarios
for Brexit and their potential impact
on UK businesses, including: Article
50 withdrawal agreement negotiation; UK/EU long-term agreement
negotiations; WTO negotiation;
third country FTA negotiations; and
temporary interim arrangement negotiations.
It also addresses practical business considerations such as: supply
chain analysis; assessment of impact of tariffs; assessing impacts of
non-tariff barriers, assessing potential restrictions to trade in services,
mapping global corporate footprints; sharing economic and industry knowledge with government;
obtaining proof of foreign certifi-

PricewaterhouseCoopers: the
long view: how will the global
economic order change by
2050?

n www.pwc.com/gx/en/
world-2050/assets/pwc-theworld-in-2050-full-reportfeb-2017.pdf

Report ranks 32 countries by their
projected global GDP by purchasing
power parity (PPP). It argues that
the UK can retain its place in the top
ten countries post-Brexit.
LBM readers are invited to
submit their own questions
for responses to be published
in future issues. Send them
to Alexa Michael, LCCI’s
business information
executive: amichael@
londonchamber.co.uk

ADVERTORIAL

Collaborative Innovation
How a London University is supporting
London’s SME businesses to grow.
THE UK has some of the greatest
businesses and brands including
the brand of being British. This
is very true of London which is
admired across the Globe for
leading in so many areas. If the
UK and London are to remain
world leaders we need to ensure
that the Small and Medium sized
businesses, the driver of 99% of
the economy, get the support they
need to thrive and grow.
established by Brunel to give
At Brunel University London we
an easy access point to the
recognise that there is a wealth
University for London’s SMEs.
of experience in Universities that
We are resourced to look with
is not being accessed by the SME
you at your issues and challenges
sector because finding who to talk
and to help turn them into
to within a large University is a
opportunities. Having identified
time consuming and often fruitless
the real issue we work with you
task. When you do connect will
to develop a project brief which
they understand the type of help
is then brokered through to the
an SME needs or will it all be too
appropriate resource. This could
academic and expensive?
be an Undergraduate Student,
Co-Innovate, jointly funded
Masters Student, a team of
by Brunel University London
File: 223476-3-17LBM Brunel Uni
Students,
all supervised
with
and the European Regional
Ad size: A4 1/2L (185mm
wide x 130mm
high)
academic oversight. Where the
Development Fund, was

project is of special interest this
may attract direct academic
involvement. All projects have
access to world class research
materials, workshops and
prototyping equipment and may
last for one month or could last
as long as 400 hours of working
time.
For us this is about a two way
transfer of knowledge. To do this
the Co-Innovate specialists remain
engaged throughout the process
to ensure that the project aims
are met and the desired gains

achieved. With most projects
involving no cost to the business
apart from any traveling costs or
raw materials, which are agreed in
advance, it is very cost effective.
The European Regional
Development Fund supports this
activity to see business growth
and an increase in employment
opportunities in London.
i We invite you to come and
explore these opportunities with
us and see if together we can take
your business forward.

Connecting with businesses for innovation excellence

Are you a London SME with an
Innovation Challenge?
Can Brunel University London help
you to meet this Challenge?

Come and explore opportunities
For more information:
Email: co-innovate@brunel.ac.uk
Website: co-innovate.brunel.ac.uk

223476-3-17LBM Brunel Uni.indd 1
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LCCI Events March 2017 – April 2017
16/03/17 Time 18.00-20.00

March 2017
07/03/17 Time 18.00-20.00

ALL MEMBERS

Changing Places Evening Networking
Venue: Browns Butlers Wharf, Tea Trade Wharf, 26 Shad Thames,
London SE1 2YG
Nearest station: London Bridge

ALL MEMBERS

Italian Evening
Venue: Amerigo Vespucci, 25 Cabot
Square, Mackenzie Walk, Canary
Wharf, London E14 4QA
Nearest station: Canary Wharf

Sponsored by: Travelers

Patron Member, Premier Plus Member, Local Member and
Member’s Guest: £15.00

Patron Member, Premier Plus Member, Local Member and
Member’s Guest: Complimentary

Email: sshepherd@londonchamber.co.uk

Contact: Samantha Shepherd Tel: 020 7203 1965

Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

21/03/17 Time 09.00-16.30

08/03/17 Time 12.00-14.00

ALL MEMBERS

MEMBERS AND NON-MEMBERS

International Business Training: The Export Sales Guide to
Minimising Risk and Maximising Profits
Venue: etc.venues, The Hatton, 51-53 Hatton Garden, London
EC1N 8HN

Connect 4 Lunch
Venue: Metro Bank, 234 King’s Rd, Chelsea,
London SW3 5UA

Nearest station: Farringdon

Nearest stations: Sloane Square or South Kensington

Patron Member and Premier Plus Member: £354.00

Patron Member, Premier Plus Member, Local
Member and Member’s Guest: Complimentary

Local Member and Non-member: £414.00
Contact: Enea Desideri Tel: 0207 203 1822

Contact: Donna Subero Tel: 020 7556 2394

Email: edesideri@londonchamber.co.uk

Email: dsubero@londonchamber.co.uk

20/03/17 Time 18.00-20.00

14/03/17 Time 10.00-12.30

ALL MEMBERS

One of a Kind Networking

MEMBERS AND NON-MEMBERS

Networking Reception with VIP South African Delegation
Venue: Squire Patton Boggs, 7 Devonshire Square,

Venue: Hampton By Hilton, 30 Dingwall Road,
Croydon CR6 2NB

London EC2M 4YH

Nearest station: East Croydon

Patron Member and Premier Plus Member, Local Member and
Non-member: Complimentary

Patron Member, Premier Plus Member and Local
Member: £20.00
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran@londonchamber.co.uk

14/03/17 Time 10.00-17.00

ALL MEMBERS AND NON MEMBERS

Cuba Business Clinics
Venue: London Chamber of Commerce and Industry, 33 Queen
Street, London EC4R 1AP
Nearest stations: Mansion House, Cannon Street and Bank
Patron Member, Premier Plus Member: Complimentary
Local Member and Non-member: £15.00
Contact: Enea Desideri Tel: 020 7203 1822
Email: edesideri@londonchamber.co.uk

15/03/17 Time 08.00-09.30

PATRON AND PREMIER PLUS MEMBERS

Cereal Networking
Pitcher & Piano, 28/31 Cornhill, London EC3V 3ND
Nearest station: Bank
Sponsored by: Travelers
Patron Member, Premier Plus Member
and Member’s Guest: Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

Nearest station: Liverpool Street

Contact: Ruma Deb Tel: 0207 203 1949
Email: rdeb@londonchamber.co.uk

21/03/17 Time 17.45-20.30

MEMBERS AND NON-MEMBERS

Networking Training: How to Work a Room
Venue: etc.venues (Fenchurch Street), Fenchurch Place, London
EC3M 4PB
Nearest stations: Tower Hill and Fenchurch Street
Patron and Premier Plus Member: £66.00
Local Member: £102.00
Non-member: £150.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

22/03/17 Time 10.00-13.00

ALL MEMBERS AND NON MEMBERS

South Korea Business Clinics
Venue: London Chamber of Commerce and Industry,
33 Queen Street, London EC4R 1AP
Nearest station: Bank
Patron Member, Premier Plus Member: Complimentary
Local Member and Non-member: £15.00
Contact: Enea Desideri Tel: 020 7203 1822
Email: edesideri@londonchamber.co.uk

How to book your place(s) at a London Chamber
of Commerce event
Visit londonchamber.co.uk/events to book your place/s on any of the above events following the instructions below.
• For ticket fee events use our online booking facility or download and complete a booking form and fax or post it to us with your payment.
All prices are inclusive of VAT
• For free events book by following the instructions under each event’s entry on our online events diary
*Members are welcome to bring a non-member guest to a Changing Places/Cereal Networking event. Please note that non-member guests are only able to attend one
Changing Places/Cereal Networking event per year. If they wish to attend more than this they will need to join the London Chamber of Commerce.

LCCI Events March 2017 – April 2017
24/03/17 Time 13.00-17.45

ALL MEMBERS

19/04/17 Time 11.00-11.45

LOCAL MEMBERS AND NON-MEMBERS

Spring Racing Day

Maximise Your Membership

Venue: Lingfield Park Racecourse, Racecourse Road,
Lingfield, Surrey RH7 6PQ
Nearest station: Lingfield
Patron Member, Premier Plus Member, Local
Member and Member’s Guest: £48.00
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran@londonchamber.co.uk

Venue: Crowne Plaza Ealing, Western Avenue,

30/03/17 Time 12.00-14.00

Hanger Lane Gyratory, Ealing, London W5 1HG
Nearest station: Hanger Lane
Local Member, Member’s Guest and Non-member:
Complimentary
Contact: Donna Subero Tel: 020 7556 2394
Email: dsubero@londonchamber.co.uk
ALL MEMBERS

The Grapevine Network
Venue: Purley Sports Club, The Ridge, Purley CR8 3PF
Nearest station: Purley
Patron Member, Premier Plus Member, Local
Member and Member’s Guest: Complimentary
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran@londonchamber.co.uk

31/03/17 Time 08.30-10.30

Nearest station: Hanger Lane
Patron Member, Premier Plus Member, Local Member
and Member’s Guest: Complimentary
Contact: Donna Subero Tel: 020 7556 2394

MEMBERS AND NON-MEMBERS

Venue: Searcys The Gherkin, 30 St Mary Axe, London EC3A 8EP
Nearest stations: Liverpool Street, Bank and Aldgate
Patron and Premier Plus Member: £54.00
Local Member: £78.00
Non-member: £102.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

LOCAL MEMBERS AND NON-MEMBERS

Maximise Your Membership

ALL MEMBERS AND NON MEMBERS

Patron Member, Premier Plus Member:
£10.00
Local Member and Non-member: £15.00
Contact: Enea Desideri Tel: 020 7203 1822
Email: edesideri@londonchamber.co.uk

Venue: Druces LLP, Suite 425, Salisbury House London Wall,
London EC2M 5PS
Nearest station: Moorgate and Liverpool Street
Patron Member, Premier Plus Member and Member’s Guest:
Complimentary
Contact: Events Team Tel: 020 7203 1700

25/04/17 Time 19.00-23.30

MEMBERS AND NON-MEMBERS

INDIVIDUAL PLACES

Venue: The Knowledge Dock,
University of East London, 4-6
University Way, London E16 2RD
Nearest station: Cyprus
Patron Member, Premier Plus Member, Local Member and
Member’s Guest: Complimentary
Contact: Samantha Shepherd Tel: 020 7203 1965
Email: sshepherd@londonchamber.co.uk

Nearest stations: Oxford Circus and Regent’s
Park

Changing Places Lunchtime Networking

Co-sponsored by: Heathrow

Time To Talk Business

Venue: Asia House, 63 New Cavendish Street,
London W1G 7LP

PATRON AND PREMIER PLUS MEMBERS

Venue: The Savoy, Strand, London
WC2R 0EU

ALL MEMBERS

Doing Business in South Korea

20/04/17 Time 12.00-14.00

Asian Business Association (ABA) Dinner with guest speaker
Rt Hon Dr Liam Fox MP, Secretary of State, Department for
International Trade & President of the Board of Trade

Venue: Jurys Inn, Wellesley Road, Croydon CR0 9XY
Nearest station: East Croydon
Local Member, Member’s Guest and Non-member:
Complimentary
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran@londonchamber.co.uk

05/04/17 Time 14.00 - 17.00

Email: dsubero@londonchamber.co.uk

Email: events@londonchamber.co.uk

April 2017

05/04/17 Time 12.30-14.30

ALL MEMBERS

Venue: Crowne Plaza Ealing, Western Avenue, Hanger
Lane Gyratory, Ealing, London W5 1HG

Spring Prestige Breakfast

04/04/17 Time 09.30-11.00

19/04/17 Time 12.00-14.00
Connect 4 Lunch

Patron and Premier Plus Member: £180.00
Local Member: £210.00
Non-member: £238.80
TABLE OF 10
Patron and Premier Plus Member: £1,800.00
Local Member: £2,100.00
Non-member: £2,388.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

26/04/17 Time 18.00-20.30

MEMBERS AND NON-MEMBERS

LCCI PA Club Showcase Evening
Venue: Grange Tower Bridge Hotel, 45 Prescot Street, London E1 8GP
Nearest station: Tower Hill and Aldgate
PAs, EAs, Office Managers and Event Organisers only
Contact: Events Team Tel: 020 7203 1700
Email: lccipaclub@londonchamber.co.uk
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Rewarding business
excellence in Croydon

L

aunching this month, the 2017
Croydon Business Excellence
Awards will again be held in
association with Gatwick Airport,
with several other sponsors including Croydon Chamber of Commerce.
Plans for the event are hush-hush
but organisers White Label promise
a few new surprises for this year’s
awards which will culminate in a
black-tie gala dinner and awards
ceremony in October.
Annabel Fogden, general manager of Croydon Chamber of
Commerce has urged local businesses to enter the 2017 Awards.
“These Awards offer companies,
from major corporates to startups, an excellent opportunity to
celebrate business achievement.
They will also raise the profile of
Croydon, which is enjoying unprecedented growth, across the

Winners at Croydon Business Excellence Awards 2016

wider business community. We’re
looking forward to encouraging as
many of our members as possible
to enter.”

Cream

The cream of Croydon’s business

community came together for the
2016 party of the year at the Grand
Sapphire, hosted by broadcaster
and journalist Julia Hartley-Brewer.
More than 60 of Croydon’s best
companies made the shortlist for the

2016 Awards across 15 business categories. The overall Business of the
Year was Hewitts of Croydon who
were celebrating their 150th anniversary in the borough.
The awards ceremony featured a
charity auction presented by Crystal
Palace Football Club legend John
Salako which raised around £10,000
for the chosen charities of the Mayor of Croydon, Councillor Wayne
Trakas-Lawlor.
As well as Gatwick Airport, the
awards partners last year were Allianz Global Assistance, Croydon
Advertiser, Croydon Chamber
of Commerce, Croydon Council,
Croydon Partnership, Handelsbanken, Keltbray, Platinum business magazine, StartUp Croydon,
Sussex Innovation Croydon and
Wing Yip.
www.croydonawards.co.uk

Chequers turns 30

F

amily-run business Chequers
Contract Services is celebrating 30 years since the cleaning
and facilities management company
was formed by two brothers, Gary
and Paul Jeal in Croydon.
The Croydon based firm – a
member of the Croydon Chamber
– has contracts throughout London
and the south-east and has been an
important part of the community
for the last three decades, offering
training and employment opportunities. They recently won Apprentice Employer of the Year for the
third year running at the Croydon
Business Excellence Awards and
currently have 17 young apprentices
working in various roles throughout
the business.

Excellence

Chairman Gary Jeal said, “I am
delighted by the progress we have
made as a business. Our continued
investment in people, and commitment to delivering excellence to our
customers, has ensured the consistent growth of Chequers hasn’t fal-

“What began as a
family enterprise
has evolved into a
large, robust and
multi-faceted
company with over
790 diverse staff
members and a
turnover of
£12 million.”

tered over the last 30 years. Working
initially with my brother Paul, and
then with our sister Kate Ward, we
have watched Chequers grow yearon-year. What began as a family
enterprise has evolved into a large,
robust and multi-faceted company
with over 790 diverse staff members
and a turnover of £12 million.
“In recent years we have looked

outside of the family to develop our
strategy for success, with chief executive Rosaleen Liard and executive
director James Kelly instrumental
figures in the rebranding of Chequers to better reflect our values of
equality, diversity and inclusion. As
we continue to extend our family,
underpinning our values, we celebrate our employee’s individual suc-

cess each of whom has the opportunity to fulfil their personal potential.
If we can continue the development
of our staff then the future is very
bright indeed.”
To mark the anniversary Chequers
are planning 12 months of events
to thank their clients and staff who
have contributed to their success
over the years.
www.chequerscontracts.co.uk
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LCCI events highlights
n Asian Business

Association (ABA) Dinner

Rt Hon Liam Fox MP, Secretary
of State, Department for
International Trade will be our
guest
speaker at
the ABA
Dinner on
Tuesday
25 April at
The Savoy.
Key figures
from
business,
central
and local government, high
commissioners, life peers and
Asian entrepreneurs will be
in attendance at this black
tie event. Co-sponsored by
Heathrow, tickets start at
£180.00 inclusive of VAT per
person.
n Summer Party
Westminster Abbey Gardens will
provide the perfect setting for
this year’s Summer Party taking
place on Thursday 6 July from
6.00pm-8.00pm. Co-sponsored

by South Essex College, guests
will enjoy a decadent evening of
Pimm’s, canapés and networking
in this stunning venue boasting
views of Westminster Abbey
and the Houses of Parliament.
Tickets start at £99.60 inclusive
of VAT for Patron and Premier
Plus members.
n Property and

Construction Breakfast Club

The next breakfast of the year
will hear from Niccolò Barattieri,
CEO, Northacre on Wednesday 3
May. Sponsored by Bond Bryan
Architects, CBRE and Willmott
Dixon Interiors the event is
open to Patron and Premier Plus
members only at £45.00 inclusive
of VAT per person.
n Changing Places

Lunchtime Networking

The next networking reception
will be hosted by Druces LLP
on Thursday 20 April from
12.00pm - 2.00pm. Sponsored
by Travelers, this complimentary
event is open to Patron and
Premier Plus members only.

n Spring Cricket Day
Join the LCCI team and watch
Surrey vs Middlesex in the
Royal London One Day Cup on
Friday 5 May at The Kia Oval.
Guests will receive three drinks
per person and a light snack at
this fun and informal day. Open
to Patron and Premier Plus
and their guests at £39.60 per
person inclusive of VAT.
n Prestige Spring Breakfast
Embrace morning networking in
style at Searcys The Gherkin, 30
St Mary Axe on Friday 31 March
from 8.30am - 10.30am. This
event will provide high-level
networking opportunities over a
glass of fizz and breakfast whilst
enjoying panoramic views of the

City. Sponsored by BCM London
the event is open to all members
and non members prices start
at £54.00 inclusive of VAT per
person.
n Annual Golf Day
Book now for the LCCI golf day
on Thursday 13 July at Royal
Blackheath Golf Club. Guests
will enjoy a day of high-level
networking and 18 holes at the
oldest golf course in England.
Breakfast, refreshments and
a post-round meal will be
provided. The day is open to all
members with prices starting
at £139.20 inclusive of VAT per
person.

ADVERTORIAL

Business for sale?
BORN OUT of one man’s need to
sell a business, BusinessesForSale.
com started in the mid-1990s as an
online bulletin board.
Since those early days
BusinessesForSale.com has
grown into a truly global service
that connects over a million
business buyers and sellers each
and every month.
For 20 years the site has
been helping business brokers
and private sellers market
their listings. From cafes to
construction businesses, some
of the most exciting business
opportunities have included
the makers of Big Ben’s clock,
a Chinese toll road, a crocodile
farm in Thailand and even a
tropical island!
Natalie Greenfield bought an
online gardening business after
finding it listed in 2008 and then
used BusinessesForSale.com to
sell it in 2010.
She says, “Because we found
Plantabox on BusinessesForSale.
com that was our reason to go
back to it. As far as I can recall it
was easy to use, easy to enter all
the information.”
Tim Warner sold one of the
branches of his education

“It took
approximately 3-4
months before we
had a buyer and in
that time we had
around 10 -15 email
enquiries
via the site.”

business Educ8 and liked the
site so much he went back to list
a second business for sale.
He added, “we used it again,
because we had another
business for sale. I did dip my
toe in the water and try an
alternative site and we had very
few enquiries come back from it.”
The site lists over 68,000
business opportunities in 130
countries.

We help more than
1,500 owners sell their
businesses every month
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i Sell online now:
www.BusinessesForSale.com/sell
Free trial available

[Click/tap for more info]

“Within days of posting I had lots
of interest from real buyers and
within a few weeks I had sold the
business. Incredible!”

Sell online now

www.BusinessesForSale.com/sell
Free trial available
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Exceedingly interesting collection
M
embers of the Chamber’s
Asian Business Association were invited to a
private viewing of the Lockwood
Kipling – arts and crafts in the Punjab and London exhibition at the
Victoria and Albert Museum earlier
this year.
Lockwood Kipling (1837-1911)
was not only an artist, teacher, curator and influential figure in the
Arts and Crafts movement, he also
campaigned for the preservation of
Indian crafts and was highly-skilled
craftsman and illustrator of books
by his son, the great Rudyard
Kipling.
Highlights of the exhibition
include paintings of the Indian
section of the Great Exhibition,
Lockwood Kipling’s own sketches of Indian craftspeople observed
during his time living in India,
objects he selected in India for the
V&A, designs and illustrations for
books, and furniture designed for
royal residences Bagshot Park and
Osborne.
Lockwood Kipling began his career as a designer and architectural
sculptor. He was inspired by a visit
to the 1851 Great Exhibition at the
Crystal Palace where he saw Indian
objects that were later purchased as
part of the founding collections of
the V&A.

Skills

Kipling left London for India in
1865, spending ten years in Bombay (now Mumbai) to teach at the

Sir Jamsetjee Jeejeebhoy School of
Art, then moving to Lahore, the
capital of the Punjab, as Principal
of the new Mayo School of Art (to-

day Pakistan’s National College of
Arts) and curator of the adjoining
museum. During this time craft traditions were in decline and Kipling
travelled to observe, collect and record these skills. Kipling’s portrait
drawings of craftsmen and cotton

workers are on show, with objects
matching their activities presented
alongside the drawings.
In 1893 Lockwood Kipling retired from his position in Lahore
and moved home to England, where
Lockwood and Rudyard often collaborated. The exhibition includes a
terracotta tobacco jar designed and
made by Kipling in the shape of a
bear, inspired by their shared time in
India. Rudyard wove his father’s vivid
recollections into his stories, many of
which Lockwood Kipling illustrated.
A library of these editions will be on
show, including The Jungle Book and
Kim.
Lockwood Kipling: Arts and Crafts
in the Punjab and London
runs until 2 April. Admission free
www.vam.ac.uk/kipling

Asian Business Association factfile
The Asian Business Association
(ABA) is a special interest group
within the London Chamber of
Commerce and Industry which
was created in 1995 by Lord
Noon in recognition of the huge
contribution Asian businesses
make to London’s economy.
It has since developed to
become the premier voice and
forum for Asian businesses in
London. The ABA specialises in
the needs of Asian businesses
and helps create the best
economic conditions in which
businesses can flourish, locally,
nationally and globally.

Objectives

• provide a voice for the London

Asian business community
and represent their views to
the media, local and central
government
• provide business networking
events that enable companies
to make new business
connections and to enhance
their business skills and
competitiveness
• facilitate international trade
and investment
• attract Asian businesses
to London Chamber of
Commerce and Industry
membership.

ABA services

The ABA’s activities include
business networking events

including dinners, meetings and
receptions with inspirational
and high-profile speakers. Past
guests include James Caan,
David Cameron, Gucharan Das,
Shekhar Kapur, Nick Clegg, Boris
Johnson, Sir Mervyn King, Atul
Kochar, Anwar Pervez, Trevor
Phillips, Alec Stewart, Lord
Sugar, Sir Mark Tully and Danny
Alexander. ABA events attract
audiences from Asian and nonAsian businesses.
The ABA also provides practical
advice and help for Asian
businesses through information
and targeted campaigns. It works
in close partnership with the
Mayor of London’s office and

has produced reports on the
contribution of Asian businesses
to London’s economy.
As the ABA membership is a
part of the London Chamber
of Commerce and Industry
membership, ABA members get
access to all the benefits of the
Chamber membership.
For further information contact
Sabina Baluch at baluch@
londonchamber.co.uk
Follow ABA on Twitter
@LCCI_ABA
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Yintong talks with …
Li Feng, founder of F&Y Construction
“Li’s building team is like the United Nations;
they are from all over the world and share a
clear and common goal – to make a better
living for themselves and their families
through hard work and a quality product.”

“The world is so large, I want
to go out to have a look” –
this one-sentence resignation
letter by a school teacher
in China recently went viral
across the country’s social
media. It was exactly the same
sentiment which bought Li
Feng to the UK 12 years ago.

A

fter graduating from Dalian
University, Li Feng landed
a plum job at the Institute
of Architectural Design but the life
of a civil servant, challenging as it
was, didn’t quite fulfil his desire to
use his energy and imagination.
When a school friend needed someone to help with his recruitment
agency in the UK, Li jumped at the
chance and took the opportunity to
continue with his English studies

at the same time. Three years later,
in 2005, he embarked on a Masters
in environmental and energy engineering, a natural progression from
his original degree. The rigorous
study schedule alongside work commitments caused a health problem
in the form of facial paralysis but
through sheer guts and determination he achieved his degree while
fully recovering from his illness.

Flying

After gaining his Masters, Li was
employed by Alu-Fix UK, a construction company with substantial
building projects in China. He was
initially employed as an interpreter
before becoming a key member of
the management team, visiting China three or four times a year. It was
at this time that the company signed

Who’s who on the ABA
committee – Satish Chatwani
Fairview Hotels and Healthcare Limited

Satish Chatwani FCA, FCCA, FBIM is a Fellow of
the Association of Chartered Accountants, Certified
Accountants and Management Accountants. He set
up his own company Chatwani & Co in 1981 and
later formed Kanta Enterprises Limited in 1982 and
Fairview Hotels & Healthcare Limited in 1989. He is
a Member of London Entrepreneurial Exchange, TIE UK, and the
British Asian Trust.
www.fairviewhotels.com

him up for flying lessons so that he
could eventually fly the company
plane!
However, the 2007-2008 recession hit the construction sector
hard, and Li was required to change
his contract to part-time.
Almost back to square one, Li
Feng and two colleagues decided to
face the new situation head on by
forming a new partnership to market building services. As with most
start-ups they faced many challenges such as pricing, cash flow and
managing client expectations. It
was a tough environment but they
won through creating what is now a
highly-successful company.

Model

The building trade may sometimes
be viewed negatively in the UK, but
Li Feng is enthusiastic. “There are
many rules and regulations in the
industry that are quite detailed. The
skills required are clearly classified,
and good tradespeople generally
graft in their specialist area rather
than being a ‘jack of all trades’. It is
the case though that many professional builders with strong work
ethics operate individually or partner
with other associates randomly without a proper management structure.”
Recognising this gap in the market
place, Li set up a model that provides
an appropriately-sized workforce
for projects in a concentrated timeframe to ensure the work is completed on time, with the team being
supported by a solid management
structure to ensure efficient communication with the client.
Li’s building team is like the United Nations; they are from all over
the world and share a clear and
common goal – to make a better
living for themselves and their families through hard work and a quality
product.
On the issues associated with potential post-Brexit rules on immigration, Li Feng is pragmatic. “The
whole industry may be seriously

affected but it hasn’t impacted our
business yet; we will have to deal
with issues when they arrive.”

Solid

F&Y Construction celebrates its
tenth anniversary next year. Looking back, Li is relieved that the business is on solid ground with an established and trusting client base. It
was not unusual for the company to
have six large projects on the go at
one time including local residential
projects as well as, currently, commercial sites such as the renowned
Chinese supermarket chain Wing
Yip and the Chinese embassy. Li
was rightly proud that the firm had
been granted membership of the
Federation of Master Builders for its
high quality of work.
What other ambitions has Li
Feng yet to achieve? He told me in
his usual composed, matter of fact
manner that the company was developing its own property projects.
In addition he believes in giving
back to British society and the Anglo Chinese community that have
nurtured him and his business. He
recently supported the charity The
Mother’s Bridge of Love at a Chinese
New Year event which celebrated
China’s diversity at the V&A Museum of Childhood. He is also very
much involved in activities bridging
He Bei, his hometown in China, and
the market place in the UK. What
other dreams does he have? “The
world is still very large. I would like
to explore every corner of it.” Still
only 36, Li Feng has plenty of time.
F&Y Construction Limited
www.builderinuk.co.uk
Yintong Betser is the author
of a series of books on doing
business in China and the
UK and managing director
of ACTIVE Anglo Chinese
Communications.
www.activeukchina.com
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Two minute interview
Angela Moran, chief executive, Amvigo Elite
be worthwhile. Eighteen months on
I’m still a contented member. I have
taken advantage of the business intelligence service, been on an insightful
trade mission, and attended numerous and diverse events.

Photo by TaylorHerring/Flickr
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What was your first job in London?

“I met some
fantastic members,
as well as the
wonderful staff at
the Chamber, and
knew within
minutes that
membership would
be worthwhile”
Who are you?

I am the founder and chief executive
of Amvigo Elite, a virtual, invite-only private members club for 500 of
London’s business elite. Our mission
is to connect the right people. We
organise investment seminars, art
workshops, wine tastings – whatever our members are interested in,
we create memorable networking
events. In between, our business-focussed concierge service is on hand
to assist you and your business,
from organising a tailor (yes you’ve
read that correctly), or solicitor, to
putting on your client hospitality
events.
What is your connection with the
London Chamber of Commerce?

I was invited as a guest to the Summer Party in July 2015. I actually
went for the free F&B and lovely RAC
surroundings but I met some fantastic members, as well as the wonderful
staff at the Chamber, and knew within minutes that membership would

After university I worked at the
Aston Martin showrooms on Park
Lane and Western Avenue. I worked
in customer service and it was in
this role that I discovered how wonderful it is to work in the luxury
sector. I may not have been the one
enjoying the spoils but working with
high-calibre individuals elevates
your own behaviour, skills, and experience, and I enjoyed this aspect.
Plus, I am a huge Aston Martin and
James Bond fan. My secret is out!

Which one business achievement
over the last 12 months are you
most proud of, and why?

Amvigo Elite launched last summer
after 12 months of development, so
that was a big achievement, professionally and personally. Anyone
who has launched their own business will know that it is all-consuming. To receive such positive
feedback from those who attend our
events and utilise our service makes
it worth the hard work.
If there is one thing I hate about
my job it’s …

... that there aren’t enough hours in
the day. I make a conscious effort to
stop working at a sensible time so
that I am fresh the next day. I still
work more than I ever did as a full
time employee, but it’s worth it. The
problem is, I want to keep working.
I love what I do.
If you were advising a young
entrepreneur which business
person would you suggest as a
model?

I admire many people in business
for different reasons. Sir Richard

Which piece of red tape causes
most problems for your company
and why?

Not too much given that my company is small. However, as we’re
a global organisation we need an
international team. It is important
for us. Having tried to hire an employee from overseas, I found the
process completely ridiculous. I
understand the principle of why it
is difficult but for a small organisation, it was sapping resources that
could have been better spent.
What is your favourite and least
favourite thing about London?

Karren Brady

Branson’s creativity, Baroness Karren Brady’s resilience, Oprah Winfrey for her humbleness, and Ellen
Degeneres for her positivity. The
thing they all have in common is
that they have given back. A worthy role model to me is someone
who achieves for themselves, and
then uses their status for the good
of others.
How do you think the transport
system in London can be improved?

My train in to Waterloo is overpriced, slow and unreliable –
though not as bad as Southern!
Once I reach London and can use
the Overground or Underground,
it is so much better; provided it
isn’t rush hour. For that reason, I
often drive. This is where London
fails. The mix of cycle lanes, bus
lanes, and traffic, all on one road,
is illogical. Granted, we have inherited these streets, but there must be
a better way.

Least favourite is that I can’t afford
to live in London. That’s not strictly
true. I could but I’d rather live in a
nice house in the country with space,
as opposed to a shoebox in the city.
My favourite thing is the blend of
old and new. When I do risk the
train into London, I walk across
Waterloo bridge, looking left to see
the magnificence of the London
Eye and Parliament, and right for
the imposing dome of St Paul’s, the
quirky Gherkin, and the flashing
beacon that is Canary Wharf.
How is your business reacting to
Brexit?

It’s too early to react as we don’t
know exactly what is going to happen as of the time of writing. If
done correctly, then Brexit could
offer tremendous opportunities to
business. We have to wait and see
if our leaders and those in Europe
will do what is best for the global
economy, or what is good for their
local politics. I remain a tad sceptical, but generally optimistic.
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Have you considered
your digital legacy?
by Natalie Payne

O

ur world is becoming ever
more digital, changing how
we interact nationally and
internationally. Traditional barriers are being broken down without
the need to travel, creating a whole
new form of human interaction.
The result is that the internet has
created a new type of property and
with cyberspace having no physical
boundaries legal rights have to be
redefined in relation to matter such
as ownership, transferability and
duration of ownership. It is estimated that the value of our digital assets
is approximately £25 billion and this
is only set to increase as more and
more of our lives are captured and
stored in digital form. As a result we
now have to also consider our digital footprint in light of incapacity
during our lifetimes and, inevitably,
death. The question is: have you
considered your digital legacy?

What is a digital asset?

Surprisingly, there is no legislative definition of what constitutes
a ‘digital asset’ in the United Kingdom. Digital assets can be understood to be any information that
exists in digital form and this can be
online or on a storage device.

Your digital legacy

Our personal digital assets include digital photos, online accounts, domain names, fiat currencies such as Linden dollars and
Bitcoin, and social media profiles.
Just consider how many text messages do you send each day? How
many photos do you take but never
print? They are all held in cyberspace and at some point will need to
be accessed. If you would like your
digital assets to be protected and to
generate maximum financial return
for your beneficiaries then you need
to consider such assets in estate
planning when preparing a Will, or
you may need to update your existing Will.
However, it is not just our personal digital data we have to be con-

“Some providers such as Facebook have brought
in procedures such as the ‘Legacy Contract’
feature so that you can nominate someone to
have access to your account upon death.”
cerned with but also those owned
within a business. If you own your
own business you also need to consider the business’s digital footprint,
from online stores and mailing lists
to company email accounts. It can
be disastrous for a business when,
for instance, accounts are frozen
upon death, to prevent fraud, as it
can restrict operations.
Making provisions for your digital assets is a modern day issue but
should be considered as important
as making provisions for your tangible assets, such as your home and
personal possessions.

Safeguarding your
digital legacy

How do you provide access for
your attorney (during your lifetime)
and/or personal representative
(upon death) to your digital assets?
You should not assume that friends
and family know what digital assets
you have. It can quite frankly be a
nightmare to trace assets with no
paper trail and no place to start.
Digital assets still need to be
valued the same way that tangible
assets are. Gaming assets and intellectual property may require a
specialist valuer. In your Will you
may also wish to consider about an
executor purely to administer your
digital assets especially if you have a

business assets and you may wish to
appoint someone with more technical abilities and/or you wish to limit
you has access to your data.
Therefore, it is recommended that
you take an inventory of your digital
assets as this will make it easier for
your attorney or personal representative to locate accounts and so on.
Also you can leave clear instructions
in a letter of wishes as to how you
would like matters to be dealt with
such as “delete my twitter account”.
This should also save time and money, and most importantly it should
prevent sentimental and valuable
material never being recovered.
However, such a list must be kept
safe and it is recommended that information is encrypted. We do not
recommend listing passwords and
pins. There are password management companies that can store such
data on your behalf.
Apart from locating assets the
other issue when making provision for your digital legacy is that
every provider seems to have different rules on how an attorney or
personal representative may access
your digital data. This is because,
as mentioned above, no uniform legal procedures are yet in place and
so it is down to the individual providers to determine what occurs. It
is hoped that this will be addressed

in legalisation the near future as in
the United States of America via the
Fiduciary Access to Digital Assets
Act, Revised (2015), which has been
enacted in some States.
Some providers such as Facebook
have brought in procedures such
as the ‘Legacy Contract’ feature so
that you can nominate someone to
have access to your account upon
death. Many of the assets we have
are licensed to you such as Kindle
content and Apple Music. Thus, the
contract ends on death. This means
it cannot be passed on to a beneficiary unlike say a CD.

Warning

It is important that an attorney or
personal representative does not access any of your digital assets before
checking the terms of service and
sending a certified copy of the power of attorney or grant of probate to
the provider. A failure to do so may
be considered an offence under the
Computer Misuse Act 1990. Therefore even if an attorney or personal
representative has your password
they must be very careful in using it in case they break the law.
Also consider cross-border issues
as what may be permitted in one
country may not be in another. The
USA, Canada and Australia all have
legislation making it an offence to
gain unauthorised access to digital
assets.

Actions to protect your digital
legacy

• Make a list of your digital assets
• Decide upon a safe place to store
this information
• If you own a business review its
digital profile
• Contact a specialist
• Make or update your Will and/or
power of attorney to include your
digital assets.
This is a developing area which
cannot be ignored or overlooked
when making a Will or a power of
attorney.
Natalie Payne is an assistant
solicitor in Mackrell Turner
Garrett’s private client team
www.mackrell.com
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Ecobuild 2017: the future
of the built environment
to take place on the first day of the
show. A panel of experts, including
Julia Park, head of housing research
at Levitt Bernstein, Jonathan Goring, managing director at Lovell and
Simon Rawlinson, partner and head
of strategic research and insight at
Arcadis, will discuss how the industry can deliver high-quality, sustainable homes that integrate into existing
communities.
In a separate session, scheduled
to take place on the second day of
the show, Jules Pipe, deputy mayor
for planning regeneration and skills,
Greater London Authority, along
with Graeme Craig, commercial
development director for Transport
for London, and other high-profile
speakers, will be debating ways of
achieving the best possible balance
between offering affordable housing and other desirable outcomes
including sound public transport,
without stalling the provision of new
homes.

by Martin Hurn

E

cobuild, the leading event for
professionals interested in the
latest thinking in the built environment, is returning to the ExCeL 7-9 March with an overarching
theme of regeneration, which will
be brought to life through an immersive exhibition and conference
programme.

“Against a backdrop
of political and
economic change,
the event will give
visitors access to
expert opinions.”
Against a backdrop of political and
economic change, the event will give
visitors access to expert opinions that
can help to make better informed
business choices. From the implications of Brexit on the construction industry, to upgrading and retrofitting
housing and exploring ways in which
the built environment could help create thriving communities, Ecobuild
has never been more relevant.

Brexit

Regeneration

To bring the theme of regeneration to life, Ecobuild 2017 will see
the show transformed into a ‘city’ –
complete with a main street, distinct
destinations and special feature attractions. Central to the experience
will be Regeneration Drive, a boulevard running through the centre of
the exhibition floor, linking different
aspects of the show.
As they make their way up Regeneration Drive, attendees will be introduced to the Ecobuild conference at
The Arena, sustainability seminars at
City Hall, infrastructure at The Gateway and building performance at the
Performance Lab, as well as Build
Circular and The Campus. In each
of these areas, the extensive conference and exhibition programme will
address issues currently facing professionals from across the built environment.
The Campus, home to innovation
and disruptive design, will feature an

exclusive installation by Turner Prize
winners, architectural collective Assemble, going behind the scenes of
their community-led Liverpool regeneration project the Granby Workshop. At The Gateway, in partnership
with Institution of Civil Engineers,
the infrastructure programme includes major clients Environment
Agency, Anglian Water, Transport for
London, Heathrow and Gatwick Airports, as they discuss topics such as
the energy mix, water resource planning, development of urban transport
and the future of infrastructure.
Another key destination will be
the Business District, where the Ecobuild’s Government Partner, Department for International Trade will run
the DIT Export Programme with ex-

port advice and pre-arranged matchmaking with international buyers,
project owners and trade officers. At
the Business District lounge, visitors
can join daily networking sessions
hosted on consecutive days by the Innovation Gateway, Enterprise Europe
Network, and Open City Makers.

Conversation

The Ecobuild conference will see
industry-leading speakers discussing
some of the biggest issues currently
facing the UK.
As one of the most pressing challenges facing Government, the housing crisis and the London Mayor’s
affordable housing targets will be examined in a session titled ‘Homes for
all – the best way forward’, scheduled

In addition to the ongoing housing
crisis and government targets, Brexit
will be given the spotlight across the
three day event, with an insightful
session on the challenges and opportunities presented by Brexit for the
UK construction industry. Led by Dr
Diana Montgomery, chief executive
of the Construction Products Association; Oliver Campbell, senior development manager at Linkcity and
Brian Berry, chief executive at the
Federation of Master Builders, the
session will explore the relationship
between the UK construction industry and Europe.
The rich combination of conference and seminar topics, speakers
and exhibitors is sure to give attendees an unmissable experience and
access to cutting-edge new thinking
and ideas across housing, construction and infrastructure.
Martin Hurn is brand director at
Ecobuild
Ecobuild, the leading exhibition
and conference for construction,
design and energy in the built
environment, is taking place
at ExCeL on 7-9 March Free
registration is now open.
www.ecobuild.co.uk.
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Whaling – a very
modern security issue TACT Facilities
SPONSORED COLUMN

by Lenny Wood

S

omeone is stealing your money.
I do not mean the archetypal
criminal taking your wallet in
a crowded shopping centre. I mean
highly trained, highly motivated cyber-criminals targeting your business
and helping themselves to millions of
pounds via spoofed email messages.
These highly focused messages target finance staff encouraging them to
expedite a payment to a supplier that
the managing director or chief executive cannot due to being away from
the office.
This new phenomenon has been
dubbed ‘whaling’ as the mark is one
large target as opposed to ‘phishing’ which looks to de-fraud a larger
number of smaller targets.

How is it done?

The attacker is able to intercept
emails between companies and freely
read their content. Over many weeks
or even months the attacker learns
how to impersonate the style and language of those sending and receiving
the emails. The attacker is then able
to send a bogus request for money including new bank account details for
the transfer. As the attacker has lots
of information about the target the
request will appear to be genuine and
money is very often transferred to the
attackers account.
An attacker is able to successfully
infiltrate a target as standard email
has no way to verify the email address
of a sender or recipient. This means
that the displayed ‘to’ or ‘from’ name
actually has no relation to the email
address behind it.

Consequences

Many medium and large size companies have been targeted by these
attackers, losing over £520 million
between them since 2013. Snapchat is
the latest high-profile victim, revealing employee payroll information to

an unknown attacker.
As with any scam of this type, the
goal of whaling is to trick someone
in to disclosing personal or corporate
information through various methods, most typically email correspondence.
The General Data Protection Regulation (GDPR) (Regulation (EU)
2016/679) is a regulation by which the
European Parliament, the European
Council and the European Commission intend to strengthen and unify
data protection for individuals within the EU. It also addresses export of
personal data outside the EU.
The primary objectives of the
GDPR are to give citizens back the
control of their personal data and to
simplify the regulatory environment
for international business by unifying the regulation within the EU.
When the GDPR takes effect it will
replace the data protection directive
(officially Directive 95/46/EC) from
1995.
The regulation was adopted on 27
April 2016. It enters into application
25 May 2018 after a two-year transition period and, unlike a directive, it
does not require any enabling legislation to be passed by national governments.
In 2016, telecommunications company TalkTalk were fined £400,000
by the ICO for failing to prevent a
cyber-attack that took advantage of
technical weaknesses in TalkTalk’s
systems.
The attack gained access to 156,959
customer records including names,
addresses, dates of birth, phone numbers and email addresses. In 15,656
cases, the attack also gained access to
bank account details and sort codes.
As whaling becomes a part of
everyday business life, can your
business afford not to take action to
protect your business from this new
threat?

Management:
a unique solution
for every building!
Tact FM is a hard services led
Facilities Management Company.
We make it our responsibility
that your buildings and services
run efficiently, smoothly and
most importantly that all
services / consumables are cost
effective and of a high standard.
We can manage all your building
services maintenance where our
true area of expertise lies in -:
• Complete asset management
strategies
• Air Con/HVAC
• Planned preventative
maintenance services
• Multi site Mechanical and
Electrical maintenance
• Electrical fixed wire testing /
PAT Testing
• Building fabric maintenance
and repairs

• Consumables / Distribution
of parts
• Recruitment
At Tact FM, we pride
ourselves on delivering a
professional approach and a
consultative service tailored to
each of our client’s needs and
requirements. We have direct
relationships and partnerships
with leading manufactures
and suppliers bringing you
quality of service and the latest
innovations to the market.
Contact us to find out more
on how we can assist your
Facilities requirements
Tel: 01628 244905
Email: contactus@tactfm.com
www.tactfm.com

Lenny Wood is marketing manager
of Frama (UK) Ltd
www.frama.co.uk

[Click/tap for more info]
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Taking a step into the unknown
glaze for his china or employing
the sculptor, John Flaxman. Wedgwood was a member of the Birmingham-based Lunar Society, a group
of innovators whose members’
portraits were painted by Joseph
Wright of Derby, an artist fascinated
by technology whose 1768 painting
An Experiment on a Bird in the Air
Pump captured excited investigators
and anxious onlookers.

by Catherine Griffiths

M

ost people view 2016 as a
year of world change, disruption and, in some areas, even revolution. This has meant
that 2017 is now anticipated with
a degree of uncertainty, confusion
and even anxiety about what will
happen and how it will be possible
to grasp emerging opportunities.
The issue of momentous change has
always been around but familiarity
with established systems and people
has led many to consider the way
society and business is, or should
continue to be. This questioning
and new consciousness raises questions about what will be the issues,
systems and ways of operating in
the future. How can we find ways to
build new procedures, and shape the
futures for businesses developing
innovative products and services
against such uncertainty?

Discovery

This unknowingness is familiar
territory for scientists, explorers
and intrepid adventurers. They start
from a position of not knowing and
from that, due to curiosity and determination they often trigger true
discovery and innovation. It is not
easy to know all aspects of markets
or jobs, and be confident about the
implications of decisions. In practice, often the problems seem even
more significant, because we are
addressing them with the same approach we already know - and have
used before. Albert Einstein’s quote
may help us. He wrote
“We cannot solve our problems
with the same thinking we used
when we created them”.

Talent

Yet one of the blocks to solving
larger questions or problems is that,
given a choice, we feel the need to
become entrenched, do the same as
before, or to roll back the situation
to how it was previously. How often has it been heard that the effort
involved in a new idea is so much
greater than simply following the
familiar habit and so repeating what
has been done before?

Original

Yet in contrast, ‘creativity’ is the
new mot du jour and is used everywhere to make something sound exciting and different – in job descriptions wanting creative approaches,
in financial reports, in marketing
and branding, in education and
learning and even in games and
gaming. The use of the imagination to create something original is
in high demand. But, creativity can
also mean experimentation and if
we think of that as how we can solve
problems perhaps it will encourage
us to run with the actions so often
spoken about, such as thinking outside the box, but less often achieved.

Without context it is difficult to do
experimentation, but if we approach
the problem as though it is an experiment perhaps the ideas, confidence
and Einstein-ian thinking can flow.

Chaotic

The evidence for this approach
is already available to us. For example, in a similar chaotic time, in
the late 18th century, experimentation and entrepreneurship were
much discussed with the advent of
new technology and materials. Economic structures were being challenged and the old social order was
changing – the aristocracy was being nudged out by a confident new
breed of self-made men based on industry. Businesspeople and questing
scientists of the time did not distinguish between wealth creation, art
patronage and intellectual enquiry
and there was an easy exchange of
knowledge and ideas between arts,
science and business as well as an
imperative to work together.
Josiah Wedgwood was as interested in forging a network of canals
as in formulating the perfect white

By working across disciplines, or
rather not recognising a need for
subject demarcations, Wedgwood is
credited as the inventor of modern
marketing, specifically direct mail,
money back guarantees, travelling
salesmen, self-service, free delivery,
‘buy one, get one free’, and illustrated catalogues. Wedgwood is also
hailed as an early adopter/founder
of managerial accounting principles
in Anthony Hopwood’s Archaeology of Accounting Systems. His
commerciality did not preclude his
social work and he was a leading
and active slavery abolitionist. As
Sir Howard Stringer, chairman of
Sony Corporation, said “Wedgwood
is someone who commercialised
creativity. He made an industry of
his talent”.
Through the digital revolution,
technology, art and creativity can
once again combine to solve some
of today’s largest problems. Going
back to the future might be comfortable for all of us, if we are willing to
take a step into the unknown.
Catherine Griffiths is programme
and research development
manager at the School of Business,
Economics and Informatics at
Birkbeck, University of London.
www.bbk.ac.uk/business

Thurston to drive HS2
C
H2M’s European boss Mark
Thurston has been appointed
chief executive of HS2, the
planned high-speed rail line linking London, Birmingham, the East
Midlands, Leeds, Sheffield and Manchester.
Thurston is a respected figure in the
rail industry having began his career
over 30 years ago as an apprentice with
Transport for London, before taking
on roles with The Nichols Group,
Metronet, and working for CH2M

since 2008 – on the London 2012
Olympics and Crossrail where he was
lead for the programme partner joint
venture. He eventually became regional managing director overseeing
CH2M’s European operations.

Experience

HS2 Chairman David Higgins,
said “The challenge is huge in terms
of the task and timescale, but the
Board believes Mark has the knowledge, experience and leadership qual-

ities to deliver the project within the
budget we have been given and to do
so in a way that recognises our responsibility both to Parliament and
the communities in which we will be
operating.”
Thurston, who starts his new
role shortly, said: “HS2 is arguably
the most important investment in
infrastructure in the UK for a generation, which will serve businesses
and communities across much of
the country. I am looking forward to

leading the HS2 team and its partners to deliver a railway that will
transform connectivity between our
major cities and regions.”
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Going up

T

ottenham Hotspur has unveiled the first look inside its
new state-of-the-art stadium.
The world-class venue for football,
NFL and concerts will offer a range
of premium options and networking
opportunities for businesses, including seats in the first purpose-built
glass-walled Tunnel Club, which
provides a behind-the-scenes view
of the players’ tunnel.

within the stadium bowl and ensure
the club maintains its tradition of
having one of the most atmospheric
homes in British sport.

Technology

The stadium has been designed
with technology within the fabric of
the building enabling a connected
experience for all visitors. Alongside
the inclusion of geo-location technology, this will open up endless
possibilities to enhance service and
tailor experiences for each guest.
Furthermore ticketless entry will
ensure swift access at turnstiles and
fast payment options will enhance
service at refreshment kiosks.

“The stadium will
feature a retractable
grass field with an
artificial surface
underneath that will
be multi-use and
capable of hosting
Premier League
football, NFL
matches, concerts,
and other highprofile events.”

Support

Set to open in 2018, London’s
largest capacity football club ground
will be a unique sports and entertainment destination. The stadium
will feature a retractable grass field
with an artificial surface underneath
that will be multi-use and capable
of hosting Premier League football,
NFL matches, concerts, and other
high-profile events.

Benchmark

The club aims to revolutionise
the matchday experience and set a
benchmark for premium offerings
in sports and entertainment venues.
From its Lilywhite House headquarters, which overlooks the stadium
site, the Club is providing visitors
with a chance to see and experience
the range of premium areas through
an immersive 360-degree virtual reality experience, augmented reality
iPad App and Oculus Rift tour.
The new stadium will be home
to what is believed to be the longest
general admission bar in a UK stadium (86.8 metres) and to a wide
range of regional street food con-

Your business

cepts available to all general admission guests.
A micro brewery will allow for
the production of one million pints
of craft beer a year with a delivery
system for up to 10,000 pints per
minute. An on-site bakery will produce artisan breads and pastries for
every food outlet in the stadium,
ranging from general admission areas to boxes.

Atmosphere

With a capacity of more than
61,000, the club has placed the fan

experience and stadium atmosphere
at the heart of its designs in collaboration with stadium architects, Populous.
A 17,000 single tier stand will
generate a wall of sound coupled
with a tight atmospheric bowl ensuring spectators are closer to the
pitch than at any other comparable
ground in the UK with uninterrupted views for all at every event.
The club is also working with
one of the world’s top acousticians,
who also manages the acoustics of
U2’s concerts, to optimise the sound

The new stadium, visitor attractions, homes and other uses proposed for the site will support a total
of 2,500 jobs in the locality – a net
1,700 directly employed at the site
and with a further 800 supported
through supply chain and other direct spending. In addition, the increased numbers of supporters and
visitors to Tottenham will supply a
further 980 jobs locally.
When complete, the development
will support around 3,500 jobs with
£293 million pumped into the local
economy each year. That is an increase of 1,700 new jobs and £166
million local spending a year – an
enormous impact for an area in real
need of new jobs and more economic activity.
Daniel Levy, chairman of Tottenham Hotspur, said: “We believe our
new stadium will redefine sports
and entertainment experiences. We
have travelled to some of the best
venues in the world to ensure no
stone is left unturned in order to
deliver experiences that are unparalleled for all our visitors. It will
provide the world-class facilities our
players and fans deserve and bring
much needed regeneration to the
local area.”
What will the new stadium be
called? Who knows, but it’s
unlikely to be White Hart Lane as
the chairman is reportedly aiming
to raise over £400 million in a
naming rights deal.
www.tottenhamhotspur.com
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Look out for the levy
Paul Butler, head of employer
engagement at South Essex
College, talks about the new
levy, its impact on businesses
and how companies can use it
to their advantage.

A

new apprenticeship levy
comes into force on 6 April
2017. It will require all employers operating in the UK, with a
pay bill over £3 million each year, to
invest in apprenticeships.
The levy is seen as a key means of
delivering the government commitment to reach three million apprenticeship starts by 2020. It will also
help to address decades of underinvestment in skills.
As we get ever closer to the apprenticeship changes, I’m seeing
more and more employers telephone me specifically about the levy.
At South Essex College, a large
education provider with campuses
across the county, we are promoting the wider reforms that relate

to the funding and structure of the
governments’ skills strategy. We are
working with the London Chamber
of Commerce and Industry and local authorities to spread the word to
the wider business community.
The introduction of the apprenticeship levy shifts the source of
skills funding, with employers directly paying into the skills system.
It’s therefore vital that companies’
needs are reflected, so it is important that employers start talking to
colleges now.

Investment

The apprenticeship levy requires
all employers operating in the UK,
with a pay bill over £3 million each
year, to make an investment in apprenticeships. You can benefit from
this investment by training apprentices. The levy will be charged at a rate
of 0.5 per cent of your annual pay bill.
If you don’t have time to wade
through the reams of government
paperwork, here are some of the key

facts you need to know about the levy:
• levy collected by HMRC from
April 2017 – available to spend as
of May 2017
• employers will negotiate price
and purchase apprenticeship provision
• incentives of £1,000 for the employer when recruiting a 16-18
year old
• levy can be only spent with approved providers such as South
Essex College.

Advantages

There are many advantages to
the levy. Got a vacancy? Try filling
it with an apprentice position. College’s such as ours can even provide
an end-to-end recruitment service,
saving businesses thousands of
pounds.
Want to up-skill your existing
staff? Put them on an apprenticeship framework to help them reach
a higher role in your organisation.
The staff member will be extremely

happy and more likely to stay with
your company plus you’ve only used
funds from the levy to train and educate them.
These advantages are vital in driving employer ownership and participation. If businesses can better
understand what the reforms entail,
they are much more likely to engage
in a positive way.
South Essex College currently
provides apprenticeships to hundreds of organisations and offers
a range of services for companies
to draw on as you build a planned
response to the apprenticeship levy.
Expert consultations can be booked
without charge or obligation.
www.southessex.ac.uk

Smile and the world smiles with you
... the truth? Can you be trusted?

Appearance

by George Druttman

I

t is not uncommon for people to
demonise things American. This
may be even more common today
given the political climate across the
Atlantic.
Nevertheless, American business
is generally admired for its optimism,
get up and go, and ‘can-do’ attitude.
Americans do smile a lot. Sometimes we think it’s overdone and
looks false and inauthentic. Perhaps, but generally people are
more likely to agree with, co-operate, listen to and do business
with those that smile at them.
The smile indicates, at a very basic level, that the person likes you.

Interaction

So, consider: would you rather do
business with, and be around, a person that smiles rather than one who
scowls? Everyone really is attracted
to happy, positive, open smiling individual. It is all about human interaction in business as well as in personal, family and social life, political
and diplomatic dealings.

Life can be tough, demanding,
competitive and stressful and perhaps no more so than in the City of
London. Often people are negotiating, explaining, persuading, or even
perhaps arguing during much of
their working day.
Whatever the environment, we
want others to co-operate, agree with
us, help us, be sympathetic and make
life a bit easier and more pleasant.

Confident

According to a recent YouGov
study, 72 per cent of people perceive
those who smile frequently to be
more confident and successful.
So really we all want to get to ‘yes’.
We want others to say ‘yes’ to us.

Smile at someone, have them smile
at you and you will get much closer to ‘yes’, to reaching an agreement
and making a deal.
There is power in smiling at others, irrespective of whether it is
more or less authentic. Obviously,
if it is blatantly out of place or inappropriate, it is a real ‘turn off ’!
What do we humans show when
we smile? We show our teeth. What
happens if we don’t show them? Well
one can ‘hide the teeth’ by smiling
with the lips covering the teeth,
putting a hand over the mouth or,
of course, not smiling at all. Hiding,
covering the teeth, sends out a strong
subliminal message: if you are hiding
your teeth, what else are you hiding

If you show teeth, don’t you think
that the teeth should look attractive?
The Americans obviously think so,
which is why they are so concerned
about dental health and appearance.
That is the real reason for what many
people here perceive to be Americans’ obsession with their teeth.
What do healthy, straight, white
and bright, even, undamaged and
unworn teeth represent? Well, obviously these are, or should be, teeth
of every young, healthy, energetic
human. Older people, middle aged,
elderly and even ‘more maturing’
young adults that maintain that look,
(albeit ‘naturally’) send out the message that they are still active, energetic and attractive and they look after
themselves both physically and mentally. Is that someone you would want
to ‘be around’ or do business with?
Dr George Druttman BDS,LDS
RCS(Eng), MS, Cert Pros (USA) is
a specialist prosthodontist and
general dentistry practitioner at
CAP City Dental
www.capcitydental.co.uk

[Click/tap for more info]

Constructing
opportunities
Vermilion Recruitment specialises
in the sourcing, selecting and
screening of candidates in and
around the construction sector.
Some of the types of roles
we recruit for:
—
—
—
—
—
—
—
—

Trades & Labour
Skilled Trades
Rail and Infrastructure
Built and Maintenance
Management
Quantity Surveyor
Site Foreman/Supervisor
Pre-Construction and Planning
Senior Management and
Executive Placements

We also offer bespoke head
hunting and process management
for other sectors.
For more information,
please get in touch
+44(0)203 086 8822
info@vermiliongroup.co.uk
vermiliongroup.co.uk
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Lord Mayor’s Dragon Awards: call for
recognition of firms’ community work

B

usinesses of all sizes and sectors who go the extra mile to
regenerate London’s communities are being called upon to enter
the 30th anniversary Lord Mayor’s
Dragon Awards – the UK’s oldest
and most distinguished responsible
business gongs.
The City of London Corporation,
which runs the awards, wants to
hear from firms who run community programmes – from schemes
creating employment opportunities
for disadvantaged Londoners to
projects providing free advice which
help local organisations to grow.

Firms shortlisted for last year’s
Dragon Awards supported nearly
500,000 Londoners, creating over
14,500 jobs and investing over £10
million in their local communities
and local enterprises.
They mobilised 21,528 business volunteers who contributed
over 110,000 hours to community
groups, schools and disadvantaged
Londoners.
They also reported winning new
contracts, improved internal relationships, stronger reputations and
profile-raising PR as a result of taking part in the scheme.

Prestigious

All applicants will be invited to
The Mansion House in September
where the winners will receive a
prestigious ‘Dragon’ from Andrew
Parmley, Lord Mayor of the City of
London.
The Lord Mayor said: “Responsible businesses are stronger, more
attractive and more relevant to society, giving them an edge over their
competitors.
“Research shows that Millennials
want to work in a responsible organisation. They want to know what
businesses are doing to benefit society and the community.
“There is a lot of great work being
done by organisations to tackle social
issues which often goes unnoticed, so
it is great that we have the opportunity to promote their good work.
“These awards are an excellent

high quality applications from a
variety of organisations across
London.
The Awards form one part of the
City of London Corporation’s commitment to working in partnership
with business, charities and neighbouring boroughs to contribute to
economic and social regeneration in
London.

Responsible

As part of this drive, the Corporation funds Heart of the City,
a charity which supports London’s
companies in running their own
Responsible Business programmes
– and the Corporation’s City of
London Business Traineeship programme helps state school students
from the City’s neighbouring boroughs to develop the skills needed
for a successful career.
Its charitable arm, City Bridge
Trust, gives £20 million every year
to charitable and community organisations across London.

opportunity for businesses to showcase their community work and to
encourage others to follow in their
footsteps.”

Quality

This year, to celebrate the 30th

year of the Awards, two new categories have been added - one of which
now enables national companies to
apply and another that celebrates
innovation.
Since they were founded in
1987, the Awards have attracted

Applications for the Lord Mayor’s
Dragon Awards 2017 are now
open and can be submitted
against each award category
(below) at www.dragonawards.
org.uk. The closing date is the
Monday 24 April and winners
will be announced at the Lord
Mayor’s Dragon Awards ceremony
at Mansion House in the City of
London on Tuesday 26 September.

Award categories
The Community Partners Award
is for community organisations
(charities, schools, community
groups, social enterprises)
in Greater London that have
created strategic partnerships
with businesses for the benefit
of Greater London.
The Heart of the City Award
recognises companies that
have implemented a strategic
approach to community
engagement for the first time in
the last 3 years (Since February
2014).
The Accelerator Award is for
companies benefitting Greater
London communities through
initiatives that support SMEs,
Social Enterprises or charities
to start up, grow, become

more sustainable and access
opportunities.
The Inclusive Employment
Award is for companies
removing barriers to
employment and progression
for disadvantaged,
underrepresented or minority
groups, creating a more diverse
and inclusive London workforce.
The Regional Impact Award
is for Greater London
headquartered businesses
that are using their influence
and resources to strengthen
regional communities.
The Innovation Award is for
companies developing new
ways to benefit Greater London
communities, by addressing

an issue rarely supported by
business, challenging the way
businesses think about an issue
or pioneering new ways to
achieve impact.
The Lord Mayor’s Award is for
businesses that have shown
a long-term (at least 5 years),
sustainable commitment to
community engagement in
London, characterised by
outstanding levels of staff
involvement at all levels
of the organisation, strong
evidence of leadership from
the top and a commitment
to the integration of
community involvement
into organisational life.
www.dragonawards.org.uk
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European Parliament votes in favour of CETA
On the 15 February the European
Parliament voted in favour of the
Comprehensive Economic and
Trade Agreement (CETA) between
the EU and Canada, concluding
the ratification process of this
deal at the EU level.
Welcoming the outcome of the
vote held in Strasbourg, President
Jean-Claude Juncker said: “Today’s
vote by the European Parliament
is an important milestone in the
democratic process of ratification
of the agreement reached with
Canada and it also allows for its
provisional entry into force. As a

result, EU companies and citizens
will start to reap the benefits
that the agreement offers as
soon as possible. This trade deal
has been subject to an in-depth
parliamentary scrutiny which
reflects the increased interest of
citizens in trade policy. The intense
exchanges on CETA throughout
this process are testimony to the
democratic nature of European
decision making.
CETA creates new
opportunities for EU companies. It
will save EU businesses over €500
million a year currently paid in

tariffs on goods that are exported
to Canada. Almost 99 per cent
of these savings start from day
one. It will give EU companies
the best access they’ve ever had
to Canadian public procurement
contracts.
The agreement will
overwhelmingly benefit smaller
companies who can least afford
the cost of red tape. Small
businesses will save time and
money, for example by avoiding
duplicative testing requirements,
lengthy customs procedures and
costly legal fees.

CETA will create new
opportunities for farmers and
food producers, while fully
protecting the sensitivities of
the EU. The EU’s openings on
certain products are limited and
calibrated and are balanced out
by Canadian openings that satisfy
important European exporting
interests, such as cheese, wine
and spirits, fruit and vegetables,
processed products and the
protection of 143 high quality
European products (so-called
‘geographical indications’) on the
Canadian market.

European Solidarity Corps: new opportunities for young Europeans
The European Commission
launched in December the
European Solidarity Corps.
This scheme is intended to
create an EU-wide range of
options for young people
to be placed with a project
either for volunteering or for a
traineeship, an apprenticeship
or a job for a period between
two and 12 months. Young
people will be able to engage
in a broad variety of activities

such as education, health,
social integration, assistance in
the provision of food, shelter
construction, reception, support
and integration of migrants
and refugees, environmental
protection or prevention of
natural disasters.
Since 7 December 2016,
interested people between 17
and 30, who are EU citizens or
legally residing in the EU can
register with the European

Solidarity Corps. The aim is to
have 100,000 young people
joining the European Solidarity
Corps by the end of 2020.
The aim is to not only benefit
young people, but also assist
national and local authorities,
non-governmental organisations
and companies in their efforts
to cope with various challenges
and crises. Placements for the
European Solidarity Corps can
be offered by national and local

authorities, municipalities, big
or small NGOs, and private
companies.
The European Solidarity Corps
initiative is part of a series of
measures, proposed by the
European Commission, to boost
youth employment, improve
and modernise education,
ensure more investment in skills
of young people, and better
opportunities to learn and study
abroad.

EU invests €444 million in key energy infrastructure
Last month EU Member States
agreed the Commission’s
proposal to invest €444 million
in priority European energy
infrastructure projects. The 18
selected electricity, smart grids
and gas projects will contribute to
achieving the Energy Union’s goals
by connecting European energy
networks, increasing security of
energy supply, and contributing

to the sustainable development
by integrating renewable energy
sources across the EU.
The Energy Union strategy
has at its centre the transition
to a low-carbon, and secure and
competitive economy. Properly
interconnected electricity
lines and gas pipelines form
the backbone of an integrated
European energy market.

Investing in sustainable and
renewable energy sources
helps accelerate the energy
transformation in Europe and
ensures that such a transformation
is used for the EU industry to
reach a leading position in lowcarbon technologies, thereby
fostering green growth and jobs
– all priorities of the Juncker
Commission.

Commission VicePresident for Energy Union
Maroš Šefčovič said: “These are
important projects with major
cross-border implications. They
are a tangible sign of what the
Energy Union means for Europe
and how the European Union
can help making our countries
stronger by cooperating closely
together.”

EU announces €18 million in humanitarian aid for Ukraine
Commissioner for Humanitarian
Aid and Crisis Management
Christos Stylianides has
announced additional funding
for people affected by the
conflict in eastern Ukraine
during his visit to the country.
An estimated 2.8 million
people are displaced and in
need of humanitarian assistance
in Ukraine and neighbouring
countries.

“The recent escalation of
violence in eastern Ukraine,
and its impact on the civilian
population, is of great concern.
Here today in Bakhmut, I want
to tell the Ukrainian people:
you are not alone. All civilians
in need must be helped, on
both sides of the contact line.
Our new aid package will help
humanitarian partners in eastern
Ukraine to cover urgent medical,

shelter, water and sanitation
needs... It is crucial that aid gets
to all vulnerable people affected
by the conflict swiftly, safely and
impartially.” said Commissioner
Christos Stylianides.
The European Commission
provides humanitarian
assistance to the most
vulnerable communities,
irrespective of which area of
the conflict they live in or have

fled to. Around 50% of the
Commission’s humanitarian
assistance targets people
in need in non-government
controlled areas.
Together with the funding
provided directly by the
Member States, the EU as a
whole has directed over €399
million in humanitarian and
recovery aid to those affected
by the conflict since early 2014.
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EVENTS

This unique IT business networking event is sponsored by the British
Embassy in Armenian and implemented by BSC Business Support
Centre.
Meet 15 of the top Armenian IT Companies at this London
networking event on March 9 and 10. The participants list is
available on the website where it is also possible to book a meeting
with any of them online. Alternatively, all the interested are more
than welcome to visit the event in London and have an informal
chat with the participants. All the selected companies have a proven
experience in both local and international markets and may offer
high quality IT services and solutions for the British market and make
long-term and trustworthy partners for British companies.
Date: March 9 and 10, 2017
Location : DoubleTree by Hilton Hotel London - Ealing, 2-8 Hanger
Lane, Ealing, W5 3HN,United Kingdom
Website and registration: http://armenianit.co.uk

Enterprise Europe Network, along with the Bulgarian Industrial
Association and Inter Expo Centre, invites interested stakeholders
to participate the matchmaking sessions to initiate new business
collaboration in pre-arranged meetings on April 6.
IMM 2017 gives opportunity to forge new partnerships for research
projects, technology transfer and business collaborations and/or
participation in projects funded by European programmes.
The event is free of charge and primarily targets companies and
R&D institutions looking for technological, research and business
cooperation.
Location: Sofia, Bulgaria
Registration Deadline: Monday 20 Mar 2017

The VR World Congress Matchmaking Event is an opportunity to
connect with key players in VR and surrounding industries.
The VRWC Matchmaking event will be taking place on the 11 April
2017. With hundreds of attendees expected to attend the event,
VRWC aims at bringing together stakeholders from all backgrounds,
from R&D and start-ups working on new developments in the
industry to stakeholders from various sectors looking for new
solutions and opportunities.
Companies will be able to engage in short sharp business meetings
with other VR specialists/ companies/ R&D institutions attending
from all over the globe.
Location: Bristol, UK
Registration Deadline: Wednesday 5 April 2017

The 8 Edition of Murcia Food Brokerage Event 2017 will present the
latest creations in the field of food technology, providing companies
from different European countries with an excellent opportunity to
hold bilateral meetings aimed at establishing technology cooperation
agreements. This year also with special emphasis on the search for
partners for consortia projects of Horizon 2020 in SC2, BBI.
Participation is open to companies, universities, technology centers
and research institutes from all over Europe with advanced or
innovative food technology requests and offers.
Location: Murcia, Spain
Registration Deadline: Sunday 30 April 2017

The trade show’s main focus is machinery and technical components
for recycling and environmentally responsible disposal: from balers
and shredding machines, sorting systems and crushers, to sieving
and separating machines, through to conveyor systems – everything
for recycling organisations, recycling depots and disposal companies,
as well as for enterprises with in-house recycling facilities.
This is an excellent opportunity for companies, research institutes
and universities with an interest in finding partners in the field of
recycling for Business cooperation, technology transfer and research
projects. The event will take place on the 10 and 11 of May.
Location: Dortmund, Germany
Registration Deadline: Sunday 30 April 2017
Tour d’Europe is an opportunity for Swedish buyers to meet food
& drink producers from other European countries. The event will
organise face-to-face buyer-producer meetings based on specific
requests from the Swedish buyers. Producers from all over Europe
will travel to Stockholm to present their products during the prebooked meetings.

This new type of event is an initiative from Enterprise Europe
Network - aiming to connect buyers and producers of the food &
drink sector. The event has proved to be very successful during
previous editions that have been organized in Rotterdam, Scotland
and Stockholm. In 2017 Tour d’Europe will be held in Stockholm
on the 31 May. Registration and participating in this event is free of
charge.
Location: Stockholm, Sweden
Registration Deadline: Wednesday 3 May 2017

Registrations for all events are now
open. For further information please
contact the Enterprise Europe Network
London office at E: europe@londonchamber.co.uk
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Members’ noticeboard
n Magnetic London Creative
Services Ltd

Magnetic are going global! In order
to continue meeting our global
client’s demands, we are opening
a branch in Barcelona. Magnetic
has always been committed to
providing unrivalled service when
transforming brands. Expanding
into this new territory will allow us
to be able to continue meeting our
international client’s needs, through
enhanced communication channels
and improved language capabilities.
We’re so excited about this move
and can’t wait to start offering
our design services to the Catalan
market and beyond.

menu includes hot and cold dishes
plus tasty deserts such as Jam
Beignets, Mini Cheesecakes and
Millefeuille! Call 0844 346 3611 or
email conferenceandevents@ascot.
co.uk
n Present Communications

Present Communications are proud
and excited to be nominated as
the preferred technical audio visual
supplier to the brand new venue
from The Postal Museum. ‘Mail
Rail’ offers guests the opportunity
to ride on the old underground
train, previously used by Royal Mail
to transport letters around London.
The subterranean Mail Rail venue
in Farringdon will be available for
corporate and private hire and has
the benefit of being paired with
an open courtyard space and The
Postal Museum itself.

for high-end residential, hospitality
and marine applications. The new
office will provide strong project
support for the Middle East region,
as well as share our 35 years of
luxury lighting knowledge with the
local market.
n University of West London,
Ealing W5

Our Chartered Institute of
Procurement and Supply part-time
courses are delivered evening/
online. UWL is a “CIPS Centre of
Excellence” recently remodelled
with an investment of £52million.
As a member you will have access
to our library which is open 24/7,
as well as a gym, career service and
much more!
Start CIPS level 4 March or Sept
2017. Achieve CIPS Diploma
Procurement and Supply in one
year, MCIPS in three years, (fasttrack available).
e-mail beryl.matthews@uwl.ac.uk
for a brochure.

to support the company’s delivery
of a very personal and professional
business travel service. As part of
their new appointment Jennifer
and Fiona will be Client Leaders for
Key ACE Travel Accounts, ensuring
that service levels and response
times are met on a daily basis.
ACE Travel is proud to announce
these appointments in their 25th
Anniversary year and will continue
to support their highly skilled team
in their professional development
for many years to come.
n Caledonian Sleeper Appoints
New Corporate Sales Role

Expansion for John Cullen Lighting
UK lighting expert John Cullen
Lighting are proud to announce the
opening of their Dubai office. This
marks an important milestone in the
company’s strategy for continued
growth in the area of luxury lighting

ACE Travel is pleased to announce
promotions for two of their Senior
Business Travel Consultants.
Following their career development
at ACE Travel Management, Jennifer
Read and Fiona Jones have been
appointed as Assistant Managers

Overnight rail service Caledonian
Sleeper has appointed a new
corporate sales co-ordinator
as part of the company’s aim
to expand business travel sales
from London and the South East
of England. Yasmeen Ibrahim,
who has experience working in
the hospitality, events and travel
industry, arrives at Caledonian
Sleeper from Etihad Airways and
will develop the company’s business
travel products and services.
Speaking of the appointment,
Peter Strachan, Managing Director
for Caledonian Sleeper said: “I am
very pleased to welcome Yasmeen
to the team and look forward to her
spearheading the enhancement of
our business travel service. With
vast experience in the hospitality
industry I am sure Yasmeen will
bring exciting opportunities to
Caledonian Sleeper.”

Aitchison Raffety

ANP Pharma Ltd

Camlon

Client Earth

Altios UK

Argyle Solutions Limited

Churchill Museum and Cabinet
War Rooms - Levy Restaurants

n Ascot Racecourse

n John Cullen Lighting

Ascot launches new DDR
Conference & Events menu for
2017: Those booking an event at
the racecourse in 2017 will benefit
from Ascot’s new Day Delegate
menu. Designed by award-winning
Executive Chef Gemma Amor, the
menu includes favourites with a
twist such as King Prawn Rosti
as well as a number of innovative
firsts including Goats’ Cheese &
Olive, 3-Cheese Risotto and Feta
& Tomato mini Vacherins. Using
fresh ingredients, the new luncheon

n ACE Travel Management

New members
8 Cavendish Square, London W1G
0PD
T: 020 7907 3700
myles.obrien@argroup.co.uk
www.argroup.co.uk
Property consultants
208 Blythe Road, London W14 0HH
T: 020 3887 0669
www.altios-international.com
Business management consultants

Amesto Global Services Ltd

57 Greek Street, 1st Floor, London
W1D 3DX
T: 020 3770 0110
globaloperations@amesto.com
www.amesto.global
Global corporate compliance

55 Hainault Road, Leytonstone,
London E11 1EA
T: 020 8558 8886
info@anppharma.co.uk
www.anppharma.co.uk
Medical supplies
19 Phoenix Lodge Mansions,
London W6 7BG
T: 07894 885330
johnebish@gmail.com
Banking and finance

Business Navigator

Northbrook College, St. Giles Close,
Shoreham-by-Sea BN43 6GA
T: 0800 977 4146
andrew.dennis@c2cbusiness.org.uk
www.c2cbusiness.org.uk
Business support

Camlon House, 115 Richmond
Road, Cambridge CB4 3PS
T: 01223 213900
admin2@camlon.com
www.camlon.com
Medical products

Churchill War Rooms, King Charles
Street, Clive Steps, London SW1A
2AQ
T: 020 7766 0134
churchillwarrooms@
IWMevents.co.uk
www.iwm.org.uk/commercial/
venue-hire/churchill-war-rooms
Facilities management

The Hothouse, 274 Richmond
Road, London E8 3QW
T: 030 3050 5953
cthomson@clientearth.org
www.clientearth.org
Charity

Croydon Citizens
Advice Bureau Ltd

48-50 Portland Road, London SE25
4PQ
T: 01689 808134
ceo@croydoncab.org.uk
www.citizensadvicecroydon.org
Advice

Cyberlytic

IDEAL, 69 Wilson Street, London
EC2A 2BB
T: 020 3290 0011
info@cyberlytic.com
www.cyberlytic.com
Cyber security
Continued...
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New members
Ellis Williams Architects

135-139 Curtain Road, Shoreditch,
London EC2A 3BX
T: 020 7841 7200
info@ewa.co.uk
www.ewa.co.uk
Architects

Eurotec Group Ltd

Unit 5, Mayfair Industrial
Area, Maldon Road,
Latchingdon CM3 6LF
T: 01621 742207
sales@eurotec-group.co.uk
www.eurotec-group.co.uk
Construction supplies

Frankham

Third Floor, Baird House, 15-17 St
Cross Street, London EC1N 8UW
T: 020 7651 0790
enquire@frankham.com
www.frankham.com
Design, engineering and consultancy

Global Panel Products Ltd

12 Beaufort Court, London E14
9XL
T: 020 3793 4104
sales@globalpp.co.uk
www.globalpp.co.uk
Importers and exporters of timber
products

Graphic Structures LLP

The Brew, 163 City Road, London
EC1V 1NR
T: 07545 865504
info@graphicstructures.com
www.graphicstructures.com
Consulting engineers

Greco International Limited

Crown House, North Circular Road,
London NW10 7PN
T: 020 8836 3842
info@grecoafrica.com
www.grecoafrica.com
Engineering products procurement

Hulley & Kirkwood

130 Fleet Street, London EC4A
2BH
T: 020 3327 9780
hk.london@hulley.co.uk
www.hulley.co.uk
Mechanical and electrical engineers

Ider Parts Ltd

293 Green Lanes, Palmers Green,
London N13 4XS
T: 020 7788 7459
sales@iderparts.co.uk
www.iderparts.co.uk
OEM parts

It’s Like This

Studio 5, 144 Commercial Street,
London E1 6BT
T: 07782 879399
jonny@itslikethis.co
www.itslikethis.co
Branding, graphic and digital studio

Jaypin Construction Services

PO Box 68040, London NW4 9JP
T: 020 3086 8632
david@jaypin.co.uk
www.jaypin.co.uk
Waste management and skip hire

March 2017
Jump Studios

3 Gunthorpe Street, London E1 7RQ
T: 020 8877 8295
info@jump-studios.com
www.jump-studios.com
Architects

Lane and Frankham

Third Floor, Baird House, 15-17 St
Cross Street, London EC1N 8UW
T: 020 3714 7063
info@laneandfrankham.com
www.laneandfrankham.com
Area management survey

Largemortgageloans.
com Limited

12 Pepper Street, Docklands,
London E14 9RP
T: 020 7519 4900
info@largemortgageloans.com
www.largemortgageloans.com
Finance and insurance

London Commerce House Ltd
PO Box 101, 2 Old Brompton
Road, London SW7 3DQ
T: 07521 040100
jm@londoncommercehouse.co.uk
Import and export

London Doctors Clinic

1 Westferry Circus, London E14 4HD
T: 020 7183 0553
accounts@londondoctorsclinic.co.uk
www.londondoctorsclinic.co.uk
Private GP chain

Manolo Blahnik
International Limited

30 Welbeck Street, London W1G 8ER
T: 020 7352 8622
info@manoloblahnik.com
www.manoloblahnik.com
Luxury shoes

Marick

Liberty House, 222 Regent Street,
London W1B 5TR
T: 020 7147 7085
info@marickrealestate.com
www.marickrealestate.com
Property development

MCM Architecture

71 Hopton Street, London SE1 9LR
T: 020 7902 0900
reception@mcm-uk.com
www.mcm-uk.com
Architects

Mundays LLP

Cedar House, 78 Portsmouth Road,
Cobham KT11 1AN
T: 01932 590500
www.mundays.co.uk
Legal services

Nihilent Technologies Limited
1st Floor, Fleet Place House, 2
Fleet Place, London EC4M 7RF
T: 020 7651 7095
globalbizdev@nihilent.com
www.nihilent.com
IT services

Nishat UK Limited

Unit 17-18, Silicone Business
Centre, 28 Wadsworth Road,
Perivale, Greenford UB6 7JZ
T: 07460 794262
nishiamir@nishatuk.org
www.nishatuk.org
Marketing services

Novatris Ltd

Soldo Financial Services Ltd

Orlebar Brown Ltd

Sorchara

Ottaviani SRL

The Alternative Board

17 Hanover Square,
London W1S 1BN
T: 020 3870 1269
info@novatris.co.uk
www.novatris.co.uk
Food importers and exporters
Great Western Studios, Studio 101,
65 Alfred Road, London W2 5EU
T: 020 3735 5250
jen@orlebarbrown.com
www.orlebarbrown.com
Retail
35 New Broad Street,
London EC2M 1NH
T: +39 33 4825 5343
info@ottavianisrl.eu
www.ottavianisrl.eu
Building, construction and furniture

Properties of the World

112 Boundary Road, St John’s
Wood, London NW8 0RH
T: 020 7624 5555
info@propertiesoftheworld.co.uk
www.propertiesoftheworld.co.uk
Property agency

Regal Homes

4-5 Coleridge Gardens,
London NW6 3QH
T: 020 7328 7171
info@regal-homes.co.uk
www.regal-homes.co.uk
Luxury property development

Santa Baron Ventures Limited
Brancepeth , St Leonard’s Hill,
Windsor SL4 4AT
T: 01753 382489
info@santabaron.com
www.santabaron.com
Export services and consultancy

SC Clean Ltd

15 Highwold, Chipstead,
Coulsdon CR5 3LG
T: 0345 734 5345
samwhite@scclean.co.uk
www.scclean.co.uk
Commercial cleaning company

Shaw Trust

4th Floor, Davis House,
Robert Road, Croydon CR0 1QE
T: 07812 732833
will.chambres@shaw-trust.org.uk
www.shaw-trust.org.uk
Charity

Silk Route International

First Floor, Top-Op House,
5 Garland Road, Stanmore HA7 1NR
T: 020 3883 4999
sales@silkrouteint.co.uk
www.silkrouteint.co.uk
Importer and exporter

Sobtransport Ltd

79 Lonsdale Avenue,
East Ham, London E6 3JZ
T: 07484 660607
info@sobtransport.co.uk
www.sobtransport.co.uk
Courier

12 Melcombe Place,
London NW1 6JJ
T: 07801 304292
support_UK@soldo.com
www.soldo.com
Family spending account

Unit 3c , Mill Mead Industrial Centre,
Mill Mead Road, London N17 9QU
T: 020 3637 3053
events@sorchaproductions.com
www.sorchaproductions.com
Live entertainment suppliers
26 Beacontree Avenue, London
E17 4BT
T: 07414 618146
pdaley@thealternativeboard.co.uk
www.waltham-forest.
thealternativeboard.co.uk
Advice and coaching

Thomann-Hanry

18 Whitby Avenue, Park Royal,
London NW10 7SF
T: 020 8453 1494
info@thomann-hanry.co.uk
www.thomann-hanry.co.uk
Building cleaning and restoration

Thomas Sinden

137-145 Church Road, Harold
Wood, Romford RM3 0SH
T: 01708 335350
info@thomas-sinden.co.uk
www.thomas-sinden.co.uk
Construction services

Titan Group

4th Floor, 141-142 Fenchurch
Street, London EC3M 6BL
T: 08449 977000
info@titangroup.uk.com
www.titangroup.uk.com
Construction and development

Travelers Insurance
Company Limited

Exchequer Court, 33 St Mary Axe,
London EC3A 8AG
T: 0800 587 8388
ukservices@travelers.com
www.travelers.co.uk
Insurance

Vibe Marketing

71-75 Shelton Street, Covent
Garden, London WC2H 9JQ
T: 07554 397000
matthew.clark@
vibemarketing.co.uk
www.vibe-wl.co.uk
Digital marketing

White Arkitekter AB

27 Charlotte Road, London EC2A
3PB
T: 07932 690156
www.white.se/en
Architects

Worldpay Limited

The Walbrook Building, 25
Walbrook, London EC4N 8AF
T: 07827 157747
ian.westall@worldpay.co.uk
www.worldpay.co.uk
Acquiring bank
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Vermilion: Next Generation
Recruitment
We are proud to offer complimentary support
services when needed, including; interview
preparation, CV reviews and careers advice for
candidates. It’s imperative that we have a diverse
portfolio of high quality and vetted candidates
with an array of transferable skills, in order to suit
different working environments.

CEO, Ashley O’Brien

V

ermilion is not just another recruitment agency.
Based in the vast thicket of Canary Wharf’s
corporate jungle, we celebrate our diversity: from
the norm, and from the ‘me too’. A team of young
entrepreneurs with an eye for exemplary business
development and an artillery of elite clients, are
on hand to manage the entire recruitment process
from beginning to end.
Vermilion was founded by Ashley O’Brien, company
CEO in 2016. With a long-standing family history
in the ever-changing world of construction, and a
decade of experience in operational management
and recruitment within the construction field,
his vision is to bring the standard of recruitment
practice into the new age. Keeping things simple,
accurate and transparent. Fundamentally effortless
but seamless.
By matching the skills, qualifications and
personality of the candidate to the experiential and
cultural needs of the client, both time and expense
will be spared and add long-term value to the
company by increasing staff retention.
We primarily source and provide construction
workers at all levels, from labourers and handymen
to skilled trades and management.
For permanent positions, we guide our client
through all aspects of recruitment, from advertising
and job specifications to screening, offer letters
and final placement.

We are a people focused company and pride
ourselves in targeting individuals who are
motivated, hardworking, proactive and cordial. As
a company, we offer transparency, honesty and
integrity in all of our business practices. Our aim is
to achieve personalisation in service delivery within
recruitment and ensure that all stakeholders are
given the best experience available.
Along with our trades and labour division, we
recruit for more senior, white collared positions
with candidates who have prior experience and
expertise in this field, including having graduated
with a relevant degree, completed various courses
or apprenticeships and are genuinely passionate
about their chosen field of work.
We are confident that there will be a noticeable
difference in the service we provide compared with
that of our competitors. The business is based on
the ideas, personality and values of the business
owner, who is focused on improving people’s
experience with job hunting and aiding companies
to see the bigger picture when it comes to staffing.
Whether you’re a candidate or a client, we deliver
with precision, always keeping an ideal balance
between the professional and personal, the bigger
picture and the finer detail. We attain this balance
with specialist knowledge in our chosen fields and
never compromise by trying to please everyone,
everywhere.
Vermilion prides itself on hard won specialist
expertise, harnessing the most advanced of
technology and techniques to insure you receive
the most talented of candidates, when and
wherever you want them.
That’s Vermilion and we think you’ll appreciate the
difference.

Vermilion Group, 29th Floor, One Canada Square, Canary Wharf, London E14 5DY
info@vermiliongroup.co.uk • www.vermiliongroup.co.uk
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HSF health plan – a benefit
to save you money, every day!
CONTENTS

LCCI Member company
employees can now
benefit from a new health
cash plan.

Invest in Germany

Pages

44-47
Cover Story
Serviced Apartments

At HSF health plan we provide
schemes that help people with
their everyday healthcare and
now the ‘everyday’ is more
important now than ever. With
HSF health plan you get an
extensive range of benefits
to help with everyday health
care costs, access to a real
Doctor 24 hours a day and
exclusive discounts and offers
on everyday shopping, fitness
and days out plus much more.
Getting money back for
visits to the dentist, optician,
physiotherapist, chiropodist
and many more helps with
the household budget, but

HSF health plan’s saving
ethos doesn’t stop there.
There are other ways to
save! HSF health plan now
includes HSF Perkbox, which
provides a vast selection of
discounts and special offers.
For example, our health cash
plans start at £52 a year.
With every plan, you get HSF
Perkbox, which gives you 5%
discount at Sainsbury’s. With
an average weekly grocery
bill at £100 you would get £5
off a week, giving a saving
of £260 a year. Minus the
£52 for the plan, you would
still save £208 a year!

pressure to provide services
against an impossible budget.
Worryingly, the average
projected time to see a GP is
going to lengthen over the
next 12 months. Within a
HSF health plan, you can also
access elements of healthcare
such as a GP advice line,
giving you an immediate point
of contact to get medical
advice. And this is available 24
hours a day, all your round.
i For more details,
contact HSF health plan
on 0800 917 2208

When it comes to things like
accessing a GP, there can be
a long wait: we hear every
day that GPs are under huge
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Tulips or Gold?
In March 1637, a new investment
class was all the rage as ‘tulip
mania’ gripped the imagination
of Western Europe.
Investment in tulip bulbs was
frantic, due to their novelty,
rarity and profit potential,
but the bubble quickly
burst.
One of the oldest asset
classes is gold because its
quality can be proven,
tested and traded.
Unlike tulips, gold has
maintained its value
through the centuries.

For any queries on features or advertising
in Capital Matters, contact:
i

Gina Forshaw – 0161 661 4150
E: gina.forshaw@excelmediasolutions.co.uk
Published by:

Excel Media Solutions Ltd
6th Floor, Manchester One,
53 Portland Street, Manchester M1 3LD.
Tel: 0161 236 2782
www.excelmediasolutions.co.uk

Gold can range from simple
share purchases to the very real
gold bar. It’s internationally negotiable, VAT
free and can be traded in an instant, yet why
invest in it? It’s heavy, requires storage and
can be stolen.

Why invest in gold?
• A weakening pound - as currency
value declines, it can be a good way of
hedging investment.
• Portfolio diversification - gold historically holds
a negative correlation with other financial
investments.
• Independent of inflation / deflation - the price
of gold tends to rise as living costs increase,
whilst the relative purchasing power of gold
generally increases in times of deflation.

How to invest in gold:
If you decide to go ahead, the next question is how:
• Gold exchange-traded funds
• Unit trusts
• Physical gold - bullion coins and bars
If you choose to invest in bullion, we can help.
Security Drivers International is a specialist
firm, equipped with the armoured vehicles
and expertise to carry both you and your
material investments. We’ve been transporting
gold, gemstones and jewellery for our clients
for 22 years and have an impressive client base
across London.
i www.securitydrivers.co.uk
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Investing in and trading with Germany
– a perspective on some post-Brexit
considerations for SMEs
Direct Investment

Edzard Clifton-Dey,
German Attorney-atlaw (Rechtsanwalt)
and Solicitor
(England & Wales),
Head of the German
Desk at ebl miller
rosenfalck, London

The German government and
industry actively encourage
foreign investment. For
many decades Germany has
consistently experienced
significant inbound investment.
It is widely recognized that
foreign investment has been
a considerable contributor
to Germany’s growth and
prosperity. British investment
has been strong and continues
to account for a large share of
foreign investment.
German law provides for national
treatment of foreign investors:
under German law, a foreignowned company registered in
Germany as a GmbH (limited
liability company) or an AG
(public liability company) is
treated the same as a Germanowned company. There are no
special nationality requirements
for directors or shareholders.
The investment-related
problems foreign companies
face are generally the same as
for domestic firms, for example
high marginal income tax rates
and employment laws that
impede hiring and dismissals.
Most notably, the German style
co-determination laws that give
employee representative bodies
a say in how larger companies
are run are frequently a cause of
concern for foreign investors from
jurisdictions like the UK or the US.

“Depending on what your business
is and who or what you trade with,
leaving the EU could be either a
blessing or potentially a curse.”

monitor and successfully navigate
and plan for any changes on
the horizon, especially around
increased costs. The UK will not
be shut out of the EU market
following Brexit. The issue will
be on what terms British traders
then have access. Any country
trading into the EU in either
goods or services has access to
the EU market subject, where
applicable, to EU tariffs or other
restrictions on goods imports and
in both cases to the requirement
to meet all EU regulatory
standards.

Trade

In this the UK, once outside
the Union, will be no different
from any other country trading
into the EU. What will matter
though, particularly to exporters,
is that membership of the
EU has reduced trade costs
between the UK and the rest of
Europe. Most obviously, there
is a customs union between EU
members, which means that
all tariff barriers have been
removed within the EU, allowing
for free trade in goods and
services. But equally important
in reducing trade costs has
been the reduction of non-tariff
barriers resulting from the EU’s
continuing efforts to create a
‘single market’ within Europe.

While we do not yet know
what form the UK’s ongoing
relationship with the EU will
take, it is vital that companies

Non-tariff barriers include a
wide range of measures that
raise the costs of trade such as
border controls, rules of origin

Germany has begun to address
many of these problem areas
through reform efforts and,
importantly, can point towards
a continuing economic success
story: it is, after all, Europe’s
economic powerhouse with
a large number of highly
entrepreneurial SMEs as its
backbone.

checks, cross-country differences
in regulations over matters like
product standards and safety,
and threats of anti-dumping.
The question to be considered
is therefore if, depending on
what your business is and who
or what you trade with, it is
prudent to retain a business
footprint within the EU – where
that is the case Germany may
well be an ideal location.

Conclusion
Germany offers a dynamic
economy for direct investment
and an innovative climate, its
location is at the heart of a dense
transport network right in the
centre of Europe and it has highly
skilled workers – all of these are
benefits of Germany as a trade
and investment location.
Depending on what your business
is and who or what you trade
with, leaving the EU could be
either a blessing or potentially
a curse. A “stress test” of your
business will uncover if you
require a back-up plan. For
example, if your trade with
Europe already accounts for a
large proportion of your turnover
then arguably you may wish to
plan ahead in case tariffs and
taxation are imposed on your
goods and services throughout
the continent and plan for the
possibility of trade agreements
with the rest of the world.

[Click/tap for more info]

Different problems in different countries?
Talk to ebl. We have all the people you need.

Meet ebl. European business lawyers with expertise in key jurisdictions. We work with UK and European
businesses, US corporates and global brands, providing an integrated legal service throughout Europe.
Our German offices are located in the heart of Düsseldorf, Frankfurt am Main and in Wuppertal. In addition,
we operate a German Desk at our London Office, offering support to our German speaking clients across
all areas of business law in the UK. The German Desk also assists our UK and international clients in
managing and resourcing their local legal support requirements in Germany.
Why not contact a member of our German Desk?
Edzard Clifton-Dey
E ecd@millerrosenfalck.com
DD +44 (0)20 7553 6003

european business lawyers

Ian Baker
E isb@millerrosenfalck.com
DD +44 (0)20 7553 6004

Aylesbury House
17-18 Aylesbury Street
London EC1R 0DB

ebl esch&kramer
rechtsanwälte
Düsseldorf | Wuppertal

T +44 (0)20 7553 9930
F +44 (0)20 7490 5060
I millerrosenfalck.com

ebl factum
rechtsanwälte
Frankfurt/Main

DX 53312 Clerkenwell

I ebl-law.com

ebl factum, ebl esch & kramer and ebl miller rosenfalck are members of the ebl EEIG, Amtsgericht
Düsseldorf HRA 23120.The registered office is at Speditionsstraße 17, 40221 Düsseldorf, Germany.

ebl miller rosenfalck is the trading name of Miller Rosenfalck LLP, a limited liability partnership registered in England
under No. OC301257 authorised and regulated by the Solicitors Regulation Authority (SRA No. 353380).
A list of members is available for inspection at the above address.

Member of Warwick Legal Network,
an international association
of independent law firms.
www.warwicklegal.com
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Germany stands
strong in the storm
The current political economic climate presents challenges the depth of which have not
been seen since 2007 – possibly even before that. The looming Brexit negotiation, an
unpredictable USA administration are just two of the sources of much insecurity and
instability within the world right now.

Dr. Bunse
IN GERMANY, the mantra has
always been to maintain an
attitude of 'business as ususal',
to insist that we stand by our
principles of a free and open
economy, healthy competition
without undue protective
measures, and a strategy for
the future based on innovation,
value-adding investment and
positive sum collaboration.
As it stands, we have managed
to keep business running as
usual, perhaps even better.
Factory orders in Germany at the
end of 2016 have increased to
an 18-month high, according to
data from the federal ministry of
economic affairs and energy.
Domestic orders increased by
6.7 per cent and foreign orders
by 3.9 per cent in December
2016. Orders from the Eurozone
were up 10 per cent, belying
concerns over the possibility of
US protectionism and the impact
of Brexit.
Indeed, Germany appears
to be emerging from the
Brexit upheaval with its image
enhanced if an Ernst & Young
study is anything to go by. The

'Plan B for Brexit' survey was
an update to the European
Attractiveness Survey carried out
by E&Y last year, exmaining more
closely the impact of Brexit on
foreign direct investment flows
through Europe.
Released three weeks ago, it
said that 14 per cent of all UK
companies would be seeking to
insure against Brexit collateral
damage by relocating at least
some activities to Europe, while
54 per cent of the companies
asked saw Germany as the most
attractive location. Intriguingly
for us, 56 percent of respondents
planned on growing their
presence in Europe post-Brexit,
with 21 per cent of those saying
they planned on increasing
operations 'significantly'.
The resurgence of Eurozone
markets and industry played a
large role in the reasons behind
the respondents’ answers, as did
talent and capacity for innovation
in Germany and the sheer size of
the EU market.
Germany Trade & Invest, is the
federal economic development
agency, assisting foreign
investors with all aspects of
inward investment, from initial
consulting to location choice and
tax, employment and funding
rules.
Our figures for foreign direct
investment for 2016 were record
highs. The number of processed
inward investment projects
increased by 34 per cent to 201
in 2016, while the number of jobs
created also rose from 2,623 in
2015 to 3,673.
Digitalisation and the
environment were the driving
industries behind the upticks,

“Germany continues to offer a strategic
foundation of well-supported innovation
and a talented labour pool, backed up by
investment conditions that give companies
room to research and develop, and to find
their successful niche and identity.”

accounting for a combined 53 per
cent of projects and 46 per cent
of created jobs.
Sales and other business
services accounted for a
combined 69 per cent of planned
business activities, while the
largest number of jobs was
created in production.
China, the United States and
France were the leading countries
in terms of projects incoming,
with China top at 26, while the
leading country in terms of jobs
created was the USA at 677, with
France and Switzerland both
close behind.
Overall, projects were
registered from 71 countries, the
overwhelming majority of them
- 81 per cent - were from Europe
or Asia.
Germany continues to offer a
strategic foundation of wellsupported innovation and a
talented labour pool, backed up

by investment conditions that
give companies room to research
and develop, and to find their
successful niche and identity.
For the companies which can
use this foundation correctly,
there is access to an enormous
customer base as a part of the
reward.
The openness and collaborative
atmosphere fostered here
ensures a focus on continued
innovation and healthy
competition which should ensure
long-term value-adding success.
Our strategy is to continue
working on an investment
environment that produces added
value both for Germany and
for those investing in Germany,
rather than to perceive the
economic value in the world as
zero sum and to hoard it. We will
continue to welcome investors
from all corners as a central
foundation of this strategy.

[Click/tap for more info]

Travel rewards for businesses of all shapes and sizes

JOIN TODAY the thousands
of companies already
SAVING on their travel
budget every time they fly
As a member of PartnerPlusBenefit
businesses of all shapes and sizes
can earn BenefitPoints and then spend
them on a range of exclusive awards.
Fly on 10 member airlines to over 500
destinations all over the world.
Member Airlines

£

Award
flights

Cashback

Upgrades

Heathrow
Express

Hotel

egiftcards
Airport

parking

For more information and to sign up visit
www.ppb-infolounge.com

PPB-INFOLOUNGE.COM

48 SERVICED APARTMENTS

Serviced Apartments set for
record expansion in 2017 as
the sector continues to evolve
When making your travel plans, whether for business or leisure – or combining the two
into a ‘bleisure’ trip by adding extra days to a business stay and perhaps being joined
by friends or family – serviced apartments are proving to be an increasingly popular
choice, offering as they do added flexibility, relaxation and space over much traditional
hotel accommodation.
2016 WAS a year of rapid
change all over the world.
Emerging markets opened up
new possibilities in global travel,
and the hospitality industry kept
pace with economic, social and
political change worldwide.
The serviced apartment sector,
likewise, kept up with the everchanging needs of consumers.
Operators harnessed the latest
technology and industry best
practice to ensure that their
guests were always comfortable,
safe and well-connected. New
brands launched to meet
increased demand, and the

ASAP Quality Accreditation
Programme*, which ensures
standards in the industry are
met, became ever-more popular
with both guests and operators.
During the year, awareness of
this alternative to the traditional
hotel grew exponentially, not
only within the business and
corporate relocation markets,
but increasingly with shortstay and leisure guests. But
what exactly does a serviced
apartment offer? And can you
be sure you will find something
comparable to a hotel in this
relatively new sector?

Serviced apartments
Serviced apartments
themselves offer a type of
furnished apartment available
for short-term or long-term
stays. They have many facilities
much like a traditional hotel, but
apartments have added space,
convenience and privacy to
allow you to live like a local when
travelling.
They have private cooking
facilities – either a kitchenette or
a full-size kitchen with dishwasher
and washing machine. They
have larger living and sleeping
areas than most standard rooms,

and often have access to gyms,
restaurants, meeting space,
concierges and other hotel-like
services.
Serviced apartments are
especially economical for longer
stays and for families and group
travel. You have complete
flexibility to come and go as you
please. You don’t have to leave
the apartment at a set time every
day for cleaning (most offer weekly
cleaning, although guests can
request more regular visits) and
can save on dining and going out,
with quality kitchens and hightech in-house entertainment.
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Some apartments offer cutting
edge facilities such as keyless
entry systems, luggage collection
and delivery, complementary
smartphones for guests and
tablet-controlled rooms. Highspeed WiFi, increasingly the top
priority with business travellers, is
a given.
But away from the latest
technology, the actual creature
comforts are simple to provide
in the generous space. As a
hospitality brand, serviced

apartments are able to deliver an
authentic experience of living like
a local, something a bit different
from identikit traditional hotel
stays but with the same standards
of comfort and security.

Aparthotels
As the serviced apartment
sector grows, and becomes
ever-more appealing for guests,
investors and operators,
there’s an associated form of
accommodation particularly
Continued overleaf

Apart-hotels demand rise
amongst corporate travellers
THE SERVICED apartment
and apart-hotel industry has
gained greater recognition in
recent years. For corporate
travellers, serviced apartments
and aparthotels have always
been the preferred option. Just
last year, ASAP (Association
of Serviced Apartment
Providers) in collaboration
with the Business Travel Show
confirmed that there was an
increase in the use of serviced
apartments and aparthotels
amongst business travellers;
with nearly four in every ten
corporate travellers claiming
they used serviced apartments
in 2016. What this suggests is
that there is a greater demand
for serviced apartments and
aparthotels that cater to
corporate traveller needs.
Why are aparthotels the
preferred option for corporate
travellers? For most travellers;
it’s space. A typical apartment
in an apart-hotel is usually twice
the size (or even three times the
size, depending on the room
type) of a normal hotel room.
They give travellers the freedom

to settle into the apartment,
for a night or even a year, and
create a home away from home
experience. Another reason
is the flexibility and choice an
apart-hotel provides. Most
apart-hotels will have a fully
fitted kitchen which allow for
a self-catering option but also
allows guests enjoy the perks of
a restaurant or a bar.
Marlin Waterloo, a state
of the art facility, is Marlin
Apartments first apart-hotel
and will complement our
portfolio of 700 serviced
apartments. Opening on the
1st June 2017 and situated at
111 Westminster Bridge Road,
the aparthotel will combine the
facilities of a hotel, such as a bar
and daily housekeeping service,
with the extra benefits of luxury
serviced apartment such as a
full kitchen with all appliances.

222377-3-17LBM Marlin Apartments.indd 1

Choose the smarter way to stay in London!

RA 5%
N EXT
GET A ERYTHING:
V
E
F
F
O
NS
CATIO
ENTS,

PARTM

ALL A

ALL LO

017
LBM2 by
code
s
Quote ntacting u
o
c
when ne or email
pho

LONDON WATERLOO LAUNCHING Q2 OF 2017

APARTMENTS & APART-HOTELS
02073784840

marlinapartments.com
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and rates. Restrictions apply: Must be booked between the 6th March – 6th April and
stay must take place between the 6th March- 30th December 2017. (Excluding 22nd – 23rd April and 1st-15th August)
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making its mark in 2017– the
aparthotel.
Savills have confirmed 2017 will
be a record year for new serviced
apartment development in the UK
with over 2,600 units due to open,
many of which will be aparthotels.
A kind of hybrid, aparthotels
are serviced apartments within
a dedicated building, offering
hotel-like services with a 24hour reception, suitable for short
or longer stays. They may also
offer additional facilities like a
communal lounge, some on-site
catering or a gym. Some operators
call their apartments ‘suites’ within
an aparthotel.
One new aparthotel brand
attracting a lot of attention is
setting a standard in the UK for
other future hotel and apartment
brands. SACO’s Leman Locke
aparthotel which opened in
London in 2016 describes itself
as ‘a design-led aparthotel for
those who want to challenge the
status quo … for whom a bed and
shower in a shoebox isn’t enough’.
The development itself offers
restaurants taking guests from
breakfast through to late night

www.chevalresidences.com
reservations@chevalresidences.com +44 (0)20 7341 7052
GDS chaincode: WV
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“Having the ASAP
Quality Accreditation
Marque shows that
serviced apartments
and aparthotels offer
a credible alternative
to traditional
accommodation options
and their star ratings.”

apartments as part of the Grand
Central redevelopment and Apple
Apartments opening a 21-unit
aparthotel, part of the New
Waverley development.
Staycity Aparthotels are
expanding rapidly right across
the UK, with 3 new aparthotels,
launching the new premier brand
in 2017 in Manchester and The
Strand in London, and Liverpool
in 2018.

Corporate travel solutions
cocktails, along with meeting
rooms, a 24-hour gym and social
spaces for guests to relax, work,
eat and drink. As a brand, Locke
will be expanding further to
Edinburgh in 2017 and beyond.
New aparthotels due to open
in London in 2017 include Marlin
Apartments at Waterloo this
summer, Supercity Aparthotels
opening in Chancery Lane as well
as Grange Hotels’ new 270-suite
property by Tower Bridge. And
there’s lots of expansion outside
London. Staycity Aparthotels are
expanding rapidly right across
the UK with 3 new aparthotels
opening this year in Liverpool,
Manchester and London’s Covent
Garden as well as in France
(Marseille and Lyon). Edinburgh
will see significant expansion
with Lateral City opening 50 new

In the current economic climate,
and with the rise in digital
technology facilitating the ability
to work and communicate
remotely, it makes sense for more
and more businesses to employ
staff on flexible and short-term
contracts moving around the
world as projects develop. Multiroomed serviced apartments and
aparthotels make perfect sense
therefore for corporate travel,
allowing flexibility on the length
of stay, and offering communal
space and meeting rooms as well
as private space with cutting edge
technology.
Some business travellers have
become more adventurous in their
personal travel, and are looking
to break out of the traditional
chain hotel route. Unlike certain
unregulated parts of the sharing
economy, such as home-share
sites where you might move

into someone else’s flat but
take a chance in terms of health
and safety and the standard
of accommodation, the ASAP
Quality Accreditation Programme
ensures the accommodation has
been rigorously assessed. Having
the ASAP Quality Accreditation
Marque shows that serviced
apartments and aparthotels offer
a credible alternative to traditional
accommodation options and
their star ratings, with standards
of safety, comfort and quality
that meet corporate travel policy
requirements – but with extra
flexibility and personality.

A mainstream solution
Reviews in the mainstream
media now feature more and
more serviced apartments and
aparthotels, since a greater
percentage of stock on all online
travel aggregators and booking
sites are no longer individual hotel
rooms. As awareness among the
wider populace grows, this can
only be good for the hospitality
sector as a whole. Gone are the
days of identical chain hotel rooms
as the only option when shipping
up in a new town or city.
With challengers such as Airbnb
opening up new possibilities,
the rise of quality accredited
alternative forms of hospitality can
only offer a range of options that
come with everything a regular

traveller might expect. Which in
many cases combine hotel-style
of front of house and concierge
services, communal areas and
dining options, but with flexibility
and new experiences at a price
that works.
With so much expansion in the
serviced apartment sector this
year, we can confidently predict
that this will be the year the term
‘serviced apartment’ hits the
mainstream.
i Visit www.theasap.org.
uk for full details of the 170
serviced apartment operators
& agents who are members of
the Association of Serviced
Apartment Providers (ASAP) –
the not-for-profit industry body
for the sector.

*The ASAP Quality Accreditation
Programme is the leading global
standard for the serviced apartment
sector. Booking with ASAP quality
accredited operators and agents (who
display the ASAP Quality Marque)
enables guests to ‘stay with confidence’
knowing the operator/agent fulfils all
the critical compliance, health and
safety and duty of care requirements.

Putting the phone down for good?

Why old school
landlines are
on the way out
They’ve been with us for more than a century. But in
the next decade analogue phone lines will have been
replaced by a digital alternative: Voice over Internet
Protocol, or VoIP for short.
And, according to industry analysis, the move to
making calls over the internet is largely being driven
by ambitious small and medium-sized firms.

So what’s in it for you?

The calls are cheaper
Ringing a contact in Hong Kong costs the same as
calling your accountant. And the costs of internal
phone calls within your business are virtually eliminated.
Choose our cloud-based solution and there’s no CapEx
at all. You get the latest versions updated automatically
and no hardware to maintain. No one on your side
needs to manage a thing. Rather keep the kit you have
on site under your team’s control? You’ll still make huge
savings on call charges.

It’s a more flexible friend
Need to expand your team during busy times? Forget
waiting 60 days, just flick a switch and you can add,
remove or reroute any lines instantly. Scale your
requirements up and down – and only pay for the lines
you use. It puts you completely in control.

It makes your business
more mobile
If your telephone line is virtual, you carry it with you,
wherever you are. And you’ll never miss a message
that’s sitting on landline, somewhere else. You can
make free internal calls from anywhere – your office
expands to the size of the globe. Suddenly all your
team needs is access to Wi-Fi. And that’s important;
according to industry analysts, the number of mobile
workers is expected to grow from 3.35 billion in 2014
to 3.71 billion by 2018.

It makes your
team more productive
Want to increase productivity by tenfold? Group
conferencing, virtual meetings and online document
sharing could be the answer. Virtual meetings are
simple. You don’t need a separate conference service
and your team can share documents and update apps
instantly, while on the phone. All you need is Wi-Fi.
So you get the latest tech with more features and less
maintenance. And as legacy analogue systems get
closer to their expiration date (BT are scheduled to
switch theirs off in 2025), less money will be spent on
maintaining them. Already the quality is better with
VoIP, this gap is set to widen.

Make your business
more personal
Need to look local? No problem: simply choose
a landline number and give your business that
personal touch, while creating opportunities on a
national scale. Additionally, non-geographic numbers
mean that your phone number no longer needs to be
tied to the range of numbers available in your local
telephone exchange.

You get to feel smug
You’re ahead of the game. With VoIP and ultrafast
broadband in place, you’ve got a truly digital office.
Your business is not only fast, effective and efficient
– it’s also future-proofed.

Read more at virg.in/futureproof
or give us a ring on 0808 231 7013
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Maximising performance with the
support of a Language Service Provider
A study for the Department of Business Innovation and Skills showed that
poor language skills are currently costing the UK economy £48 billion a year
(3.5 per cent of GDP) in lost export sales.
WITH A falling Pound, making
British exports more competitive in
overseas markets, the Association
of Translation Companies (ATC) is
campaigning to raise awareness
that investing in language service
can bring huge benefits for UK
businesses seeking to sell goods
and services abroad.
Indeed, at a time when forecasts
from the Office for Budget
Responsibility indicate that GDP
will slow to 1.4% in 2017 (down
from 2% in 2016)*, it seems there
has never been a more crucial time
to invest in supporting business
growth.
Accurate translations, in which
all colloquialisms and cultural
references are correct can add great
value to a business, helping them

communicate effectively in diverse
markets and therefore expanding
their opportunities at home and
abroad.
But according to the ATC, the
UK language sector’s leading
professional body, it is only by
accessing the right services from
the right professional
language company that
this opportunity can be
fully maximised.
The ATC has therefore
developed a Guide
to Buying Translation
Services to support
companies in their
decision-making process.
Geoffrey Bowden
(pictured inset), General Secretary
for the ATC explains: “We

understand that many companies
may be considering commissioning
language services for the very
first time. We therefore wanted to
develop a free resource to help any
company investing in translation
services get the very best results for
their money.”
The guide provides
advice on everything
from the different
services available, best
practice when it comes
to briefing an agency, the
pros and cons of digital
translation and even
some language industry
jargon.
One particular area of
focus is how to select the correct
translation partner. The guide

indicates that while there are no
hard and fast rules on the type
of translation partner to use, it is
often a common misconception
that a bilingual member of staff
will also be a good translator.
Serious mistakes can occur when
specialist knowledge of a subject
is required and it is also worth
weighing up whether translation is
the best use of time for staff who
are more highly skilled in their own
specialism.
If you have determined that
you would like to work with a
language service provider (LSP)
the recommendation is to ask
potential translation companies
for samples of their work; texts
they’ve produced and sold, web
sites, brochures or speeches
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Case study:
they’ve already translated.
One organisation to have
And, for added reassurance about
benefited from the long-term
the quality of the translation you
services of an LSP is Timberwolf,
will receive, the ATC also suggests
the UK’s largest manufacturer of
working with an accredited
commercial wood chippers.
company. Members of the ATC
Lifeline Language Services
are carefully vetted before being
is a leading member of the
admitted as members, adhere to a
Association of Translation
strict code of professional conduct,
Companies and has provided
are subject to the rulings of a
Timberwolf with vital language
professional ethics committee and
services since 2009, delivering
carry full professional indemnity
translations for key European
insurance cover to safeguard the
markets including, Germany,
interests of the translation buyer.
France, the Netherlands, Bulgaria,
Many ATC members are also
Norway, Sweden and Finland , as
certified to EN 15038 (European
Guy Marshlain, Timberwolf Sales
quality standard for translation
and Marketing Director explains:
services) or its successor, ISO 17100
“As an organisation whose
(global standard), and/or ISO 9001
roots are in the UK we recognised
(International quality management
that to further develop the
system).
business we needed to widen
Geoffrey adds: “When
our distribution by exporting into
commissioning a translation
Europe.
company it is about finding the
“Using professionally produced
right partner for your business and,
translation services was a
as with any supplier, the longer
necessity to help us to grow.
you work with them, the better
Working within a very niche
they will understand your business
industry, the need for any LSP to
philosophy, strategy and products
understand the technicalities of
File: 223276-3-17LBM Oncall
and the more effectiveAdtheir
products
size: texts
A4 1/2L (185mmour
wide
x 130mm was
high) key and it was
will be.”

223276-3-17LBM
1
COC185x130.inddOncall.indd
1

L-R Mark Everson (Lifeline), Lynn Everson(Lifeline), Stephanie Gosling
(Timberwolf), Guy Marshlain (Timberwolf)
therefore vital we selected the
right translation partner.
“We’ve worked with Lifeline
Language Services for more than
seven years and their outstanding
service levels, excellent industry
knowledge and ability to match
our requirements with highly
flexible translated formats are just
some of the key reasons we have
retained their services for so long.
“With recent fluctuations
to the exchange rate creating
an even more advantageous

[Click/tap for more info]

climate for international growth,
our relationship with Lifeline
Language Services has become
more important than ever. They
have supported us with a breadth
of translated materials, from
operating manuals, which are
vital for meeting the health and
safety requirements of European
customers to website copy and
marketing collateral.”
i https://ig.ft.com/sites/
numbers/economies/uk
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56 MEMBER PROFILES

Protecting our historic and
listed buildings
With many historic and listed buildings not benefiting from modern forms of protection,
they are often subject to the detrimental effects of damp. The challenge when dealing
with buildings of special architectural or historic interest is to maintain structural and
aesthetic integrity, whilst still achieving the desired effect.
Meeting Listed Building

Damp Proofing Walls Above Ground
– Rising Damp

Damp Proofing Walls Above Ground
– Penetrating Damp

WHEN TREATING damp in historic and listed
buildings, it is important that any products meet
with the stringent Listed Building Requirements.
Many products require surface preparation
techniques that are unacceptable due to the
detrimental effect on the structure, which are
often irreversible.
However, some products, such as
damp proofing membranes, can still be
sympathetically applied with little preparation
and minimal fixings. Once installed, the
membrane provides an impervious barrier
between the damp surface and the new
internal wall, preventing moisture and
vapour from affecting internal finishes. When
supplemented by drainage, this is one of the
most effective forms of protection.

If completely dry and untainted internal
surfaces are required, membranes are the ideal
products for providing a barrier between the
damp construction and internal finish. The air
gap created by the studs of cuspated damp
proof membranes provides an equilibrium
of moisture-laden air, maintaining the
natural state of the structure and prolonging
its longevity whilst protecting internal
finishes from damp. Internally applied damp
proof membranes should be installed to
approximately 200mm above the highest
evidence of rising dampness so as to allow the
natural vapour drive to continue unimpeded
through the walls above the treatment.

Penetrating damp should be treated
externally at the source of the water entry.
Water in its liquid state can only pass through
a wall if there are defects large enough to
accommodate it, so it is these defects that
require repair.
Many old walls were designed to be
dampened by wind-driven rain with the
expectation that they would dry out before any
moisture reached the internal surface. However,
persistent rain means that this can sometimes
happen and it shows as penetrating damp.
The solution is specially formulated external
treatments, which penetrate into the wall
materials, block the capillaries and prevent
moisture from entering. Breathability also
allows residual moisture to exit, resulting in
damp-free internal walls that are dryer, warmer,
and have a dramatically reduced probability of
internal condensation.

Requirements

Treating Areas Below Ground

Figure 1: Newton cavity drain membranes were
effectively applied to the interior vaults of the
Grade 1 Listed Royal Courts of Justice, London.
Here we can see the completed system, prior to
the application of the internal finish.

Figure 2: This dry, clean internal finish at the
Grade 1 Listed St George’s Hall in Liverpool was
achieved through the application of Newton
meshed damp proofing membranes in order
to act
as aGuide
damp barrier.
Here we can see the
The
to Waterproofing
membrane
both preand post-application
of
COMPLETE WATERPROOFING
SOLUTIONS
FOR NEW AND EXISTING STRUCTURES
the wall finish.
CONTACT US FOR YOUR FREE COPY

Newton_LBM_November_Edition.indd 1

T: +44 (0)1732 360 095

W: newtonwaterproofing.co.uk

Subterranean areas will always be subject
to penetrating damp due to the natural
watercourses within permeable soil, which
channel the water like pipes. Saturated soil
develops a head of pressure surrounding
the subterranean structure, leading to
water ingress through gaps and joints in
the construction. Habitable or useable
below ground areas therefore need to be
waterproofed.
For historic and listed buildings, cavity
drainage systems are ideally suited for this
application. When installed by qualified
contractors, the systems depressurise and
collect water that enters the structure, before
removing it safely. Internal finishes are isolated
from the water, leaving a dry and habitable
space for the occupier even in the most
demanding situations.
Newton recommends that our structural
waterproofing and damp proofing systems
are installed by one of our nationwide
network of Newton Specialist Basement
Contractors (NSBC). NSBCs have been
trained by Newton and offer full professional
indemnity on design and insurance backed
guarantees on installation.
i 01732 360 095
www.newtonwaterproofing.co.uk
E: info@newtonwaterproofing.co.uk

E: info@newtonwaterproofing.co.uk
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Protecting Buildings Since 1848

Newton Waterproofing’s System 500 provides thorough protection for Lillie Square’s extensive Grade 3 habitable areas

Structural Waterproofing for the 21st Century
Newton System 500 meets with the BS 8102:2009
recommendation for a maintainable waterproofing
system. By accepting that water could enter the
structure, the internal cavity drain membrane
captures, manages and discharges ingressing water.
Lillie Square is a 7.4 acre site of apartments,
penthouses and townhouses, waterproofed by
Newton’s Specialist Basement Contractor (NSBC).

W: www.newtonwaterproofing.co.uk

T: +44 (0)1732 360 095

E: info@newtonwaterproofing.co.uk
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n Don’t overthink your
n We are one of south-east

London’s largest meeting and
events venues with eleven rooms
that can accommodate from 2
to 1000 guests. We run events
from small meetings to awards
dinners and large conferences
to product launches. Many of
our rooms overlook the pitch
offering a totally unique venue.
Our experience in running these
events is second to none. We
have excellent road and rail
transport links, and over 300
complimentary car-parking spaces.

Offer to members
Exclusive 2017 Day Delegate offer
All meetings booked and taking
place in 2017 using a DDR, will
receive an upgraded lunch from a
finger buffet to a hot fork buffet
(minimum numbers of 10 apply).
Quote LCCCI/JAN to receive offer.

Contact

Sales Team
T: 020 8333 4040
E: events@cafc.co.uk
W: www.charltonevents.com/
contact-us/

n For over 300 years Ascot has

hosted the world’s finest racing
events including Royal Ascot.
However, with over 300 meeting
rooms, 4,000 m2 of exhibition
space, private dining suites,
stunning open spaces, terraces
and lawns, the racecourse
provides the perfect venue for
team building events as well as
conferences and exhibitions.
From Bake Off to Crystal Maze,
virtual horse racing to circus
skills, Ascot can accommodate!

Strategy, Eggcelerate it.
We’re Eggcelerate, the business
growth experts for SMEs. We
activate the strategy of postseed start-up and established
businesses with between
£1million and £10million turnover
within the B2B sector. Clients
choose us to identify the right
business targets, sales channels
and to create the right business
proposition, while building the
organisation and processes to
support their strategy. Achieve
a sustainable growth with
someone who listens to you.

Offer to members

n We are an architectural design

office based in West London
specialising in refurbishment
of existing buildings, education
buildings, listed buildings, urban
design, commercial fitout and
housing. We work for developers
and private clients. We have
expertise in advising clients
about construction issues and
contracts, building design,
feasibility studies to establish
viability, planning permission
and building control. We are
experienced in construction
detailing and project management.

Ascot Racecourse is offering
all LCCI Club members 10%
off any onsite team building
event between 1st May – 31st
September 2017*. To redeem the
offer quote “LCCI Club10”

1. Select the topic: BizDev,
Strategy or Operations
2. Contact us so we can arrange
your free appointment
3. We’ll send you our ideas and
recommendations within 10
working days
4. No charges or obligation to
keep working with us.

Graham Ford Architects can
offer LCC members a free site
appraisal providing guidance to
development potential for any
site in the South East of England.
We will assess design possibilities,
planning restrictions, site
constraints and potential risks.

Contact

Contact

Contact

Offer to members

Call +44 (0)844 346 3611 or email
conferenceandevents@ascot.co.uk.
*Using Ascot’s preferred team
building event suppliers

Call Stefano Maifreni on
+44 (0)203 239 1653 or email
LCCI@eggcelerate.com.
www.Eggcelerate.com

Offer to members

To book a free site appraisal or
discuss any potential project email
graham@grahamfordarchitects.com
or call 020 87482024

If you are a member of LCCI with an offer for other members, contact Jo Cass on: 020 7203 1713 or membersoffers@londonchamber.co.uk

n 1 in 3 digital products fails

to meet the users’ needs.
Analyse Concept Ltd is an agency
specialised in User Research
and Digital Strategy. We use
scientific research methods to
evaluate how real people interact
with your digital products and
services. Before you spend
your budget on a website or an
app, be sure to conduct user
research to find out exactly
what your users’ needs are.

Offer to members
For start-ups we’ll offer a package
including user research (AC),
branding, website and content
(partners) for only £3000 + VAT.
For SME’s and other businesses,
we’ll offer 30% off site reviews
or competitor analysis & 15% off
user testing.

Contact

For more information or for a
bespoke quote, contact Carmen at
c.lambrianos@analyse-concept.com

n Hermex FX is the City foreign

exchange specialist dealing in
currency solutions for businesses
and SME’s. By matching you
with a dedicated dealer, we can
help you to discover new ways
to save money on your foreign
payments through our market
knowledge and competitive rates.

Offer to members
We’re offering members of the
London Chamber of Commerce
and Industry a free currency
consultation to identify where
you could be saving your business
money.

Contact

To arrange your consultation,
contact us today on 020 7856
2490 or email forex@hermexfx.
com and quote ‘LCCIFX’.

n With more than 50,000

apartments in over 60 countries,
BridgeStreet Global Hospitality
is the leading hospitality solution
offering serviced apartment
experiences for travellers
seeking an alternative to typical
hotel accommodations.

Offer to members
We are delighted to offer
London Chamber of Commerce
and Industry Members a 15%
discount for our London Serviced
Apartments and Homes. To
receive the discount, use code:
LonCC15 and book through
BridgeStreet.com by 31 March
for stays through 30 April
2017. Minimum stay of 7 nights
required.

Contact

Aisling.clifford@bridgestreet.com

n We are offering LCCI

members a huge discount on
our Cyber Security Awareness
course – for a limited time
only. The course provides an
overview of: Cyber Security;
information risk management;
security testing; hot topics;
and sources of authoritative
advice and guidance. Training
can be held at your premises or
at our Basingstoke offices on
a mutually convenient date.

Offer to members
Up to Six Delegates – £1,650 +
VAT (usually £2,495)
Up to 15 delegates – £4,125 +
VAT (usually £5,750)
Offer applies to bookings made
prior to Thursday 28 April 2017.

Contact

For further information,
please contact
victoria.prewer@amethystrisk.com

Your route to becoming an accredited executive coach
> Triple accredited coach training programmes
> Psychological underpinning with a practical approach
> Experienced, passionate executive coach facilitators
> Global network of alumni and coaching professionals

‘‘

‘‘

We don’t just ‘teach’ coaching methodologies, we work with you to identify
and develop your own model, your own style, your own signature presence
John Leary-Joyce - Founder, AoEC
Accredited and validated by top professional bodies

Join us in London for a free open event
Visit www.aoec.com/coaching-courses

www.aoec.com 0207 127 5125 info@aoec.com

[Click/tap for more info]

Legal maze We’ll see
ahead. you through.
S l at e r a n d G o r d o n B u S i n e S S l e G a l S e r v i c e S

• Business advisory
• Business employment
• Business dispute resolution
• Commercial real estate
• Construction and engineering
• Regulatory – health and safety,
environmental, financial
• Corporate reputation
Offices in London, Manchester
and throughout the UK.

For more information call:

0203 319 2685
slatergordon.co.uk

Slater and Gordon (UK) LLP is authorised and regulated by the Solicitors Regulation Authority.

