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London has been named as 
the world’s leading global 
city for business, innovation 
and culture for the fifth 
consecutive year according 
to a report released last 
month by the Mori Memorial 
Foundation’s Urban Strategies 
Institute.

T
he 2016 Global Power City 
Index ranked London as the 
leading overall city, highlight-

ing the capital’s strong cultural offer-
ing, ease of doing business and global 
transport links. The report ranked 42 
major cities across six key measures 
including economy, research and de-
velopment, culture, accessibility, the 
environment and livability.

London performed well across all 
areas, retaining its top spot and rank-
ing above cities such as New York, 
Tokyo and Paris. The UK capital was 
first awarded the leading position in 
2012 in the year it successfully hosted 
the Olympic and Paralympic Games.

Ideal
Mayor of London Sadiq Khan, 

said: “This research shows that de-
spite the recent vote to leave the EU, 

London is the best place in the world 
to do business. From start-ups to 
global enterprises across all indus-
tries and sectors, the capital offers the 
ideal environment for businesses to 
thrive. I am working with London’s 
business community to ensure their 

needs are met as we leave the EU and 
that our great city maintains its global 
position.” 

This year London ranked top for 
accessibility and cultural interaction, 
with the report findings highlighting 
an increase in the number of visitors 
and students from abroad. The capi-
tal’s access to world class transport 
links including a large number of 
international airports were also un-
derlined as key drivers for the growth 
of London as a global business and 
tourism destination.

Sporting
Since the London 2012 Olympic 

and Paralympic Games there has 
been an increase in the number of 
visitors to the city, according to data 

compiled by London & Partners, 
the Mayor of London’s promotional 
agency. Last year London attracted 
more than 30 million visitors to the 
city, drawn by global sporting events 
such as the Rugby World Cup and 
blockbuster exhibitions at its muse-
ums and galleries.

The report also recognised Lon-
don’s status as a leading business and 
innovation hub, with London ranking 
second for the economy and research 
and development categories. In the 
last five years London has emerged as 
Europe’s largest and fastest growing 
technology hub with the number of 
digital technology businesses in Lon-
don increasing by over 12,000, with 
around 40,000 businesses in the capi-
tal at present.

The Mori Memorial Foundation’s 
Institute for Urban Strategies has 
published its GPCI report annually 
since 2008. The GPCI index is 
based on an evaluation of 70 
criteria across the six categories of 
economy, R&D, cultural interaction, 
livability, environment and 
accessibility, analysing the strengths 
and weaknesses of global cities 
amid intensifying competition. The 
rankings also reflect the viewpoints 
of global managers, researchers, 
artists, visitors and residents. 
Highly regarded by organizations 
worldwide, the GPCI is used as a 
basis for urban development and 
branding by policymakers around 
the world.

London – most powerful global city 

[Click/tap for more info]
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A
t her speech at the Conserv-
ative Party Conference, the 
Prime Minister referred to 

‘Global Britain’. She talked about ‘a 
country with the self-confidence 
and the freedom to look beyond the 
continent of Europe and to the eco-
nomic and diplomatic opportuni-
ties of the wider world’.  This theme 
was a constant in the referendum 
campaign and also appears to be a 
central plank of the post-referen-
dum Brexit agenda and appears in a 
number of speeches made by Liam 
Fox MP, Secretary of State for In-
ternational Trade, who has spoken 
of ‘scoping out’  international trade 
agreements.

Here I provide an overview of the 
legal issues that the UK will face in 

its efforts to shape its trade relation-
ships with the rest of the world. 

Change in legal terms 
There are agreements with third 

countries from which the UK ben-
efits due to its EU membership 
(e.g. with South Africa on trade in 
wine, with Israel on government 
procurement, and with Australia 
on mutual recognition in relation 
to conformity assessment). These 

would cease to apply to the UK af-
ter Brexit. 

There are also agreements in 
which the UK participates along 
with the EU (e.g. South Korea, or 
the Comprehensive Economic and 
Trade Agreement – CETA – with 
Canada which has been negotiat-
ed but not yet concluded). In legal 
terms, in most of these treaties, the 
UK participates as a member of the 
EU. This is clear in the wording of 
the treaties. Once it has left the EU, 
these treaties will not be applicable 
to Britain. 

Renegotiation, therefore, appears 
to be the only plausible option in le-
gal terms should the UK choose to 
pursue the trade agreement route. 
An alternative to renegotiation is 
the possibility of ‘rolling over’ ac-
cording to which the UK will simply 
agree with third countries a rolling 
over of the provisions of the existing 
agreements. This, however, would 
give rise to considerable uncertain-
ty. Trade treaties are the outcome of 
long and complex negotiations and 
of package deals and compromis-
es reached in a very specific poli-
cy context. Once the UK relied on 
the good will of a third country to 
extend these deals to a completely 
new context, it could not be certain 
that the latter party would resist the 
temptation to unravel specific as-
pects of the deal. 

Trade agreements
Negotiating trade agreements 

is bound to be a long and complex 
process. 
• The UK has not negotiated trade 

agreements for over 40 years 
and its competence in this area 
has been transferred to the EU. 
Whilst there is no doubt that 
British diplomats and civil serv-
ants are highly skilled, this is a 

muscle that they have not flexed 
for a very long time. 

• There is an increasing tendency in 
international treaty-making for 
big package deals. These are more 
ambitious than traditional trade 
agreements: rather than focus-
ing on the more straightforward 
trade restrictions (such as tariffs), 
they aim to reach the highest pos-
sible degree of liberalisation in 
areas such as services and invest-
ment, to cover intellectual prop-
erty rights and competition. The 
bigger the market, the greater the 
negotiating power, and the more 
attractive such deals are. A case 
in point is the unbalanced agree-
ment that Switzerland concluded 
with China. 

• Negotiating agreements takes 
time: take CETA: negotiations 
started in 2009 and the agree-
ment is not yet in force. Long ne-
gotiations are not confined to the 
EU: the trade agreement between 
Canada and South Korea took 14 
rounds of negotiation over nine 
years to conclude. 

Timing and outcome 
Until the UK has left the EU, it 

will be bound by EU law. Trade pol-
icy falls within the Union’s exclusive 
competence – this has been the case 
for a very long time. For that rea-
son, the UK may not negotiate trade 
deals with third countries whilst still 
a Member State. 

Does it mean that we may not talk 
to them at all? Does it mean that the 
UK may not even have some explor-
atory discussions? Three issues are 
worth raising.
• The first is legal: there is an EU 

law principle, the duty of co-
operation, which limits consid-
erably what the UK may do in 
international negotiations. This 
has been construed broadly by 
the Court of Justice – and has 
been applied rigorously in cas-
es where the Commission has 
relied upon the Court of Jus-
tice. In principle, the Commis-
sion could start infringement 
proceedings against the UK for 
violations of this duty. In prac-
tice, whether there may be any 
leeway as to what the UK would 
be able to do would depend on 
the spirit of the Article 50 nego-
tiations. This is crucial: the less 
confrontational these negoti-
ations, the more likely that the 
UK would find the EU institu-
tions sympathetic to its efforts 
to test the waters with third 

The future of trade relationships between 

by Panos Koutrakos
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countries about future trade 
deals. 

• The second issue is practical: en-
gaging in negotiations with third 
countries is a complex task – and 
would not be made any easier by 
the need to negotiate for the with-
drawal from the EU and to plan 
and negotiate for the future rela-
tionship between the UK and the 
EU. If we added the paucity of trade 
negotiators in our civil service, it 
would be very difficult to see how 
the UK would be able to engage in 
meaningful negotiations with third 
countries at the same time. 

• The third issue is policy-related: 
third countries would need to 
know what kind of relationship 
the UK had with the EU before 
they embarked on serious negoti-
ations about their own trade links 
with the country. This point was 
made abundantly clear by Aus-
tralia recently. 

WTO rules 
Somehow, WTO (World Trade 

Organisation) law is considered a 
safe fall back solution for the UK. 
After all, the UK is a party to the 

WTO. This view, however, is not un-
problematic. 
• The rights, commitments and 

concessions of the UK under 
WTO rules are currently tied 
in with those of the EU. After it 
leaves the EU, the UK is no longer 
covered by the common sched-
ules which the EU submitted for 
all the Member States. Instead, 
it would have to draw up and 
submit its own schedules of con-
cessions and commitments on 
market access, as well as its own 
list of exemptions from the MFN 
(most favoured nation) treatment 
obligation.

• Even if it were to maintain the 
existing schedules, this could be 
considered to be a modification 
of the country’s terms of mem-
bership and, therefore, of the 
WTO agreement. As such, they 
would have to be accepted by all 
other WTO members.  

• The WTO membership of the 
UK is not controversial. It would, 
however, have to be negotiated. 
And no negotiation is without 
complexities or surprises.  There 
is, for instance, an inherent ele-

ment of uncertainty in so far as 
one or more WTO member may 
be tempted to make life difficult 
for the UK – either in order to 
make a political point, or in order 
to modify their own schedules in 
response to the UK request. After 
all, this is a package deal – once 
an aspect of it is up for amend-
ment, the whole package might 
unravel.  

Complex process
Where does this leave us? 
First, in order to establish its 

trade relationships with the rest of 
the world, the UK will have to go 
through a process of extraordinary 
legal complexity. This process would 
take time and energy and may turn 
out to feature surprises (not neces-
sarily pleasant). 

Secondly, the practical complex-
ities of this process would also be 
staggering. To build up a body of 
experienced trade negotiators, to 
make this body sufficiently large, 
and to give them time to develop the 
country’s trade links at a time when 
the country would negotiate both a 
divorce and an agreement about its 

future re-
lat ionship 
with the EU 
– this is no 
easy feat.

Thirdly, this process could be-
come considerably smoother if the 
UK had the assistance of the EU 
institutions, in particular the Eu-
ropean Commission. After all, the 
UK co-exists with the EU, in one 
way or another, in its current trade 
relationships with the rest of the 
world. The spirit in which the Ar-
ticle 50 negotiations are carried out 
would be an important factor in the 
country’s ability to shape its trade 
relations with the rest of the world 
as smoothly as possible.

Panos Koutrakos is Professor 
of EU Law and Jean Monnet 
Professor of EU Law at City 
University and a barrister at 
Monckton Chambers. This is an 
edited version of his address to 
the Institute of Export’s World 
Trade Summit 2016 which took 
place in London last month. 
www.monckton.com

the UK and the rest of the world

Apple campus coming 
to Battersea
Apple will be the largest office 
tenant at Battersea Power Station 
when they when they open their 
new London campus in 2021. It 
is expected that 1400 staff will 
occupy 500,000 sq ft. across six 
floors of the central Boiler House 
inside the historic icon. The site 
will become the world’s biggest 
brand’s UK headquarters. 
The transaction is thought to 

represent the largest office 
letting in London’s wider West 
End in the last twenty years and 
was welcomed by Mayor Sadiq 
Khan who said it was a further 
sign that “London is open to the 
biggest brands in the world and 
the leading city for trade and 
investment.”

www.batterseapowerstation.co.uk

News

See page 19 for 
how Australians 
view post-Brexit 

business with  
the UK
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Andrew Hawkins 
looks back on 
the fermentation 
process and forward 

to the challenges ahead

I
t was a tough challenge to decide 
which side in the EU Referendum 
campaign told the biggest porkies.  

Project Fear versus the £350 million 
‘saving’ was not British politics at its 
best.

Of course Britain’s relationship 
with the continent of Europe has 
long been pored over: even the Ven-
erable Bede was prayed in aid in the 
Eurosceptic cause by historian Paul 
Johnson whose book History of the 
English People was subtitled: ‘off-
shore islanders’.

Photo: 10 Downing Street

To understand today’s entan-
glement, we must understand the 
context.  The 2016 Referendum 
was not an inevitable loss for David 
Cameron (above) and the Remain 
campaign.  In January 1975, poll-
ing showed that most of the Brit-
ish public were unconvinced about 
staying in the Common Market but 
by June that year fully two-thirds 
voted for Harold Wilson’s negoti-
ated deal as voters swung behind 
Britain’s membership.  In contrast, 
David Cameron’s February 2016 

deal served to confirm the hope-
lessness of any meaningful change 
in our relationship with the EU.  
That said, Theresa May’s insistence 
that the Referendum result, at 51.9 
per cent to 48.1 per cent, was one of 
‘emphatic clarity’ might be laying it 
on a bit thick.

Destruction
Though it took 40 years to fer-

ment fully, the Brexit brew was 
made in the 2010 to 2015 Coalition.  
One senior Liberal Democrat said 
the biggest challenge during the Co-
alition negotiations was keeping a 
straight face – they could not believe 
their luck, while William Hague 
claims that after the agreement he 
went home to tell Ffion that ‘I think 
I just killed the Liberal Democrats’.  
In truth, it was closer to mutual-
ly-assured destruction.

David Cameron’s propensity not 
to sack his friends and to think tac-
tically but not strategically cost him 
dear.  George Osborne’s (pictured, 
top right) performance as Chancel-
lor oscillated between the tolerable 
and the execrable.  But it was David 
Cameron himself who invited most 
political pressure.  His championing 
of trendy political causes brought 

him in some cases ridicule (think 
‘hug a hoodie’) while other initia-
tives served to tear his own party to 
shreds (gay marriage).  The cumu-
lative effect was to leave his Right 
flank dangerously exposed.

Habit
Cameron addressed this danger 

not with any great strategic aplomb 
but by indulging something which 
can be seen to have become a hab-
it – he called a referendum.  While 
the 2011 AV Referendum result was 
sufficiently emphatic to kill the issue 
off, the 2014 Scottish Referendum 
merely served to bolster the SNP 
and keep Independence alive.  Then 
in 2016 his tactic failed, plain and 
simple.

Contrary to what many claimed at 
the time, the 2016 Referendum was 

not primarily a vote to kick out all 
the foreigners.  Numerous polls on 
the day, including one by ComRes, 
showed that Britain’s ability to make 
its own laws trumped immigration 
as the number one voting determi-
nant.  Immigration was important, 
to be sure, but it was eclipsed by 
the realisation that Britain was no 
longer what Theresa May said it will 
be once again post-Brexit – “an in-
dependent, sovereign nation”.

What the Brexit vote did reveal, 
however, was a country split down 
the middle – a division that will be 
hard to resolve.  

First, the country’s different na-
tions did not all vote to Leave: most 
people in England and Wales did 
but they were joined by fewer than 
four in ten Scots and only 44% in 
Northern Ireland.

Fault line
Second, and more significant-

ly, the Leave/Remain divide was 
symptomatic of a far deeper split.  
When Remain voters were asked if 
a list of factors (multiculturalism, 
social liberalism, feminism, immi-
gration etc.) were a force for ill or 
a force for good, they came down 
on the positive.  In contrast, when 
Leave voters were asked the same 
question, what most Remain voters 
thought of as forces for good were 
seen as overwhelmingly negative.  
The EU Referendum pitted neigh-
bour against neighbour for good 
reason: it exposed a significant and 
serious fault line in society which 
Brexit alone will not heal.

While the Brexit vote was for 
many a viscerally motivated act, 
opinion is far more evenly balanced 

The Brexit brew
“Whether optimism 
or pessimism wins 
the day, Brexit will 
have a profound 
impact on all the 
political parties for 
years to come.”

Photo: U
K Treasury
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over what it all means for the coun-
try.  The public are split 50:50 over 
whether Britain should remain in 
the Single Market, six in ten do 
not want a second referendum, and 
there is little sign of buyer’s regret 
on either side.  But if Brexit does 
not result in immigration being 
brought under some degree of con-
trol, there will still be a high politi-
cal price to pay.

Challenge
For business, the biggest chal-

lenge is that continued Single 
Market membership looks to be 
incompatible with control over im-
migration.  From the perspective 
of voter opinion, if one of these 
has to be compromised it ought to 
be the Single Market.  That is why 
some are so expressively pessimis-
tic about the likely medium to long 
term impact.

But, for others, Brexit is an op-
portunity, in the words of Theresa 
May (above), to ‘show the country 
that we mean business’.  There are 
some reasons to be optimistic that 
the government will indeed feel 
the need to back hitherto politi-
cally difficult causes for the sake 
of showing that Britain is open for 
business.  As the PM put it, she 
sees ‘Global Britain, a country with 
self-confidence and freedom to 
look beyond Europe’s borders’.  

Whether optimism or pessimism 
wins the day, Brexit will have a pro-
found impact on all the political par-
ties for years to come.  While May’s 
Great Repeal Bill and Article 50 look 
set to dominate this Parliament, 
with a workable majority of just 16 
everything is defeatable.  If Jeremy 

Corbyn (above), whose unpopular-
ity surpasses even that of Gordon 
Brown, is still Labour leader in 2020 
then Theresa May will have been 
Prime Minister for nine years before 
being challenged with any real seri-
ousness.  And if, as looks likely, the 
House of Lords flexes its muscle over 
the Brexit legislation, we might ex-
pect a ‘Great Electoral Reform Bill’ in 
the Conservatives’ 2020 Manifesto.  
Perhaps most significantly though, 
the Brexit vote has turned on its head 
the Conservative Party dynamic of 
the past 40 years: the Tory Awkward 
Squad are no longer the swivel-eyed 
Eurosceptic eccentrics wearing loud 
jackets – it is the Remainers who for 
once are outside the tent. 

Power
For Labour, the future is bleak 

indeed.  Not since Michael Foot 
(below) has a party leader started 
their term of office with negative 
public ratings and it is hard to see 
how a Corbyn-led Opposition will 

ever be a serious contender for 
power.  When Jeremy Corbyn has 
been replaced, presumably – pos-
sibly – by a more moderate and 
electable alternative, that will not 
bring an end to their woes.  Re-
member the 1997 ‘Demon Eyes’ 
campaign.  Michael Foot had left 

office in October 1983, some 14 
years earlier.  Derek Hatton was 
expelled by Labour in 1986, 11 
years earlier.  Political memories 
last long and Labour are probably 
out of contention for power now 
until 2030.

Like a heavily pixelated im-

age slowly coming into focus, the 
post-Brexit landscape is gradually 
taking shape.  For those of us in 
business, we can only hope that 
the mutual interest we share with 
our European trading partners in 
preserving the virtues of the Single 
Market overcomes the inclination 
to punish the UK for deigning to 
quit the club.  The political and eco-
nomic stakes are sky high.

Andrew Hawkins is founder 
and chairman of the research 
consultancy ComRes, one of 
Britain’s foremost polling firms. 
This is an edited version of his 
address to the London Wealth 
Forum last month. 
www.comresglobal.com 
Follow Andrew on Twitter @
Andrew_ComRes

“While the Brexit 
vote was for many a 
viscerally motivated 
act, opinion is far 
more evenly 
balanced over what 
it all means for the 
country.”

“Like a heavily 
pixelated image 
slowly coming into 
focus, the post-Brexit 
landscape is 
gradually taking 
shape.”
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Who will deal with 
your business if you 
are incapacitated?
What happens if you are 
incapacitated either physically, 
mentally or maybe you are unable 
to run your business for some 
other reason. Who is going to 
handle your business affairs?

If you have nothing in place for 
such an eventuality, your 
representative will have to go 
through the expensive process of 
applying to the Court of 
Protection to allow them to deal 
with your banks, suppliers, 
employees etc on your behalf. 
This is time consuming and risks 
putting your business in jeopardy 
because of the delays.

The answer is to a make a 
Lasting Power of Attorney (LPA), 
to give someone authority to act 
on your behalf. 

There are two types of LPA, one 
to deal with your health and 
welfare, and one to deal with 
your assets and finances. It Is the 
Assets and Finances LPA that will 
allow your attorney to deal with 
your business matters.

The first thing to do is to assess 
your business and the need for a 
power of attorney. It may not be 
needed for some businesses, but 
the vast majority of businesses 
owners will need one, for 
example, simply to access a bank 
account on your behalf.

If you are in partnership or a 
director of a company, check any 
agreements in place such as 
partnership or shareholder 
agreements, or the Memorandum 
and Articles of Association to 
make sure there are no 
restrictions on you appointing an 
Attorney.

Next you need to decide the 
best person to act as your 
Attorney. This may be a fellow 
partner or director, or a close 
relative or friend. 

Finally, you will need to have 
the LPA drawn up and registered 
with the Office of the Public 
Guardian.

Once registered, the Power of 
attorney can be used almost 
immediately should you lose 
capacity preventing unnecessary 
delays and potential damage to 
your business.

If the worst should happen and 
you are unable to run your 
business for any reason, you 
know that your affairs will be 
dealt with, until you can get back 
to normality.

At Hodders Law we have experts 
in the area of Making Lasting 
Powers of Attorney. Contact us 
to discuss how we can help on 
08442 640 290

SPONSORED COLUMN

It was, he asserted, too undem-
ocratic and too bureaucratic.  It 
interfered too much in our daily 
lives and the scale of EU migra-
tion, triggered by new members 
acceding to the union, had had a 
huge impact on local communi-
ties. The need for real change, he 
believed, was urgent.

The Prime Minister explained 
that he would negotiate for more 
powers to be given back to Britain, 
a better deal for taxpayers, con-
tinued control of our borders and 
a crackdown on benefit tourism.  
We needed more control of justice 
and home affairs, more trade and 
economic independence.  I do not 
disagree with any of that but I do 
not believe he achieved any real 
change in his negotiations, try his 
best as he did.

I have no idea what the future 
will look like but I believe we will 
be able to build a new and better 
future outside Europe.  I cannot 
see the future and, like an econo-
mist, I can only see the road ahead 
through a rear view mirror.

Question 
time
What impact would leaving or 
remaining have on charities, 
EU student programmes, 
immigration, the refugee crisis, 
inward investment, security 
and defence? The panel were 
challenged to respond to all these 
issues as the audience displayed 
a keen understanding of the wide 
range of issues in play.

From the archives 
London Business 
Matters’ predecessor 
as the journal of the 
London Chamber 
of Commerce and 
Industry was the 
socialist-sounding 
Commerce 
international. The 
front cover of May/
June 1975 was more 
concerned with 
regenerating the 
capital’s dockside wastelands 
than the imminent referendum 
on Europe, but inside it 

provided a 
forensic analysis of the trade 
issues at stake.

Europe is not and has not been a 
success.  Yes, there has been peace 
between nations but we have also 
failed to respond adequately as 
Europe to the problems in Bosnia, 
Ukraine, Crimea, Libya, Iraq and 
Syria.  Yes, there has been an 
economic community but it failed 
to prevent the biggest recession 
since the thirties and the UK has 
suffered from a collapse of the 
fishing industry, and the affects of 
wine lakes and butter mountains.   

Furthermore EU laws have pre-
vented governments in the UK 
from stepping in to prop up or 
manage the decline of strategic 
industries such as steel.

None of us can know what a 
future outside the EU would hold.  
I would welcome being part of a 
new community – the only way 
we will achieve this is from the 
outside as internally the EU has 
neither the appetite or the ability 
to reform itself from within.”

LBM-June-2016.indd   7 17/05/2016   16:18
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Changes to data 
protection law
In May 2018 the General 
Data Protection Regulation 
(GDPR) replaces the Data 
Protection Act (DPA). The 
DPA was implemented when 
there was no social media or 
cloud computing, and does 
not reflect how we live and do 
business; we now need better 
ways to protect personal 
data. The good news is that 
many of the GDPR concepts 
and principles are similar to 
those in the DPA, so if you are 
currently compliant most of 
your approach remains valid.

So what will change?  The 
definition of personal data 
becomes much wider and 
includes ‘special categories’ 
such as genetic and biometric 
data and information about 
children. If you think any 
information you keep online 
or on paper records could 
identify an individual, it 
probably is personal data and 
needs protecting. You will 
have to prove that privacy 
is built into processes and 
systems, and you have 
consent to contact someone 
via marketing emails etc. 

On the positive side, SMEs 
are unlikely to need a Data 
Protection Officer unless you 
process a lot of personal data, 
and there is no longer the 
need for annual registration 
with the Information 
Commissioner’s Office as 
this gets replaced by keeping 
records of what processing 
you do. However, if you get 
something wrong, fines can 
be up to €20m or 4% of global 
turnover.

This is a brief overview. If 
you would like to know more 
about the steps to becoming 
compliant, get in touch using 
the details below. 

i  e: ian.grey@ 
wadiff-consulting.co.uk 
t: +44 (0)7941 188462 
www.wadiff-consulting.co.uk

SPONSORED COLUMN

UK entrepreneurs have global 
pulling power but need to 
innovate to boost overseas trade

I
nternational confidence in the UK’s 
entrepreneurs is high, but a lack of 
innovation could dampen long-

term trade prospects, according to 
new research published by Barclays. 

The study interviewed 1,350 busi-
ness leaders around the world on their 
perceptions of British entrepreneurs 
and their experiences trading with 
UK scale-ups.

Four fifths of overseas business 
leaders think the UK is a good place 
to start a business, with Brazil the US 
and China most optimistic about Brit-
ain’s potential to create the next Apple 
or Google on home shores. Yet this fell 
dramatically in the views of Germany 
and France. 

Seventy nine per cent of those polled 
consider the UK’s start-up scene as an 
important global growth business hub 
for entrepreneurs and four fifths would 
consider investing in a UK start-up.

 
Trading with the UK 

post-Referendum
Following the UK’s EU Referendum 

vote, 61 per cent of International busi-
ness leaders say it won’t have any im-
pact on the way they do business with 
UK entrepreneurs: 84 per cent believe 
UK products and services will contin-
ue to offer good value, three quarters 
say they are confident that Britain 
will have a solid plan in place, and 
the ‘Made In Britain’ brand is rated as 
highly attractive for a similar number. 
A further 60 per cent say Brexit will 
actually improve their trade dealings 
with British companies.

Doing business with 
UK entrepreneurs

British entrepreneurs are described 
by overseas business leaders as relia-
ble, smart and polite but fall short on 
passion and inspiration. Meanwhile 
the UK’s top attributes are that they 
are well educated and committed to 
delivering high quality.

  
Challenges for UK 

enterprise overseas
Worryingly, UK entrepreneurs 

could be missing out to overseas 
counterparts at a time when compet-
itive advantage is vital. Two fifths of 
international business leaders admit 
that Brexit may reduce their trade 
with the UK in the future, and point 
to the US and Germany as examples 
that Britain could better emulate in 
trade and negotiation skills. 

 It seems the ‘British reserve’ could 
also be holding businesses back: just 
over half of overseas business peo-
ple think that UK entrepreneurs are 
far too polite, 65 per cent think they 

British business  
– the view from abroad

Each month London Business 
Matters updates readers on the 
latest Brexit issues.

What is the ‘Great 
Repeal Bill’?
Last month, Prime Minister Theresa 
May set out plans for a ‘Great Re-
peal Bill’ to be included in the next 
Queen’s Speech. Few details are avail-
able at present but it appears this Bill 
is intended to annul the 1972 Europe-
an Communities Act (ECA), which 
gives European Union (EU) law in-
stant effect in the UK. Parliament will 
be given the power to absorb those 
parts of EU legislation into UK law 
which it considers to be in the na-
tional interest to retain. Conversely, 
Parliament will be able to scrap all 
elements of EU legislation that it does 
not want to keep.
 
Ask Full Fact: the ‘Great Repeal 
Bill’
n https://fullfact.org/law/ask-full-fact-
great-repeal-bill/

Provides a brief explanation of the 
‘Great Repeal Bill’ announced by the 

government in October 2016, as part 
of the process of leaving the European 
Union.

Sionaidh Douglas-Scott: 
The ‘Great Repeal Bill’: 
constitutional chaos and 
constitutional crisis?
n https://ukconstitutionallaw.
org/2016/10/10/sionaidh-doug-
las-scott-the-great-repeal-bill-constitu-
tional-chaos-and-constitutional-crisis/

Provides information about the 
functions of a ‘Great Repeal Bill’, the 
potential problems and the implica-
tions for Scottish devolution in the 
Brexit process.

What is the Great Repeal Bill? 
The Brexit law to end all EU 
laws (that we don't like)
www.independent.co.uk/news/uk/
politics/great-repeal-bill-brexit-
law-eu-law-theresa-may-david-da-
vis-a7343256.html

Article explaining how this his-
toric proposal is intended to end the 
EU’s legal supremacy in the UK by 
converting all EU requirements into 

British law as soon as Brexit is en-
acted (and allow Parliament to scrap 
unwanted legislation). 

Theresa May's 'great repeal 
bill': what's going to happen 
and when? 
n www.theguardian.com/poli-
tics/2016/oct/02/theresa-may-great-
repeal-bill-eu-british-law

Article Q&A includes questioning 
the purpose of Brexit if Parliament 
then converts EU laws into UK leg-
islation.

What is the difference 
between a ‘soft Brexit’ 
and a ‘hard Brexit’?

Theresa May insists that ‘Brexit 
means Brexit’ but she has not clarified 
what this will actually entail once the 
UK leaves the bloc. The Prime Min-
ister has pledged to work towards 
a settlement that will reassure the 
public about immigration control but 
also secure the best deal for the UK in 
terms of trade. This suggests that the 
key negotiating points are likely to be 
whether the UK can trade freely with 
Europe while taking back control of 
its borders. 

Since the EU referendum, the 
terms ‘soft Brexit’ and ‘hard Brexit’ 
have come into play. A ‘soft Brexit’ 
suggests that the UK continues to 
have some form of access to the EU 
Single Market but continues to ac-
cept the free movement of people 
to some degree. Conversely, a ‘hard 
Brexit’ envisages the UK trading with 
the EU as if it were any other coun-
try, probably based on World Trade 
Organization rules. 

[Click/tap for more info]
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could be better at negotiating deals. 
Furthermore, 59 per cent of interna-
tional business leaders think US start-
ups are more likely to succeed than 
UK. While nearly nine in 10 know 
of the US’s Silicon Valley, just 65 per 
cent have heard of the UK’s Silicon 
Roundabout – and 30 per cent think 
it is a TV show, showing more must 
be done to build the UK’s profile over-
seas as a centre for entrepreneurs.

 
Communication

When asked what would encour-
age them to do more trade with com-
panies in the UK, nearly half say Brits 
need to show greater differentiation 
and innovation in products and ser-
vices. Other factors include a need 
for more face-to-face communication 
and for the UK’s digital skills to be im-
proved. If these were addressed, glob-
al business leaders would increase 
their trade with the UK by almost a 
third. The UK being better at digital 
is most important for business leaders 
in China.

Richard Heggie, head of high 
growth and entrepreneurs at Bar-
clays, said: “This shows UK en-
trepreneurs are held in high re-
gard by business leaders globally, 
particularly in Brazil, China and 
the US.   However it’s critical that, 
against the backdrop of Brexit, the 
UK does everything it can to main-
tain and crucially build on this. That 
includes capitalising on the trade re-
lationships and investment oppor-
tunities that the research highlights 
in order to thrive.

“Policy makers and the wider 
industry have an important role 
in boosting the reputation of UK 
enterprise. Our findings show that 
improved digital, innovation and 
communication skills will increase 
trade by almost a third. As a rec-
ognised global hub for high growth 
businesses, we must do all we can to 
declare we are open for business for 
these economic dynamos.”

www.barclays.co.uk/world 
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London loses out in latest 
business rates Revaluation
By David Ford, Rating Direc-
tor at business rent and rates 
specialists, CVS.

Friday 30th September marked 
the day that the new Draft List was 
released. The Government has now 
adjusted the Rateable Values of  
every business property in England 
and Wales to reflect changes in the 
property market. The new Rateable 
Value will be used to determine the 
basis of the tax calculation for rates 
bills next April.

The Draft List release has widened 
the gap between businesses in the 
North and South, and London should 
now brace itself for astronomical  
increases in rates bills.

We’ve analysed the Draft List data 
and identified the 10 worst-hit Lon-
don businesses that will pay, on av-
erage, 55% more in rates bills across 
the next List than they have pre-
viously paid, whilst still taking into 
account the Government proposed 
transitional rate relief scheme.

Company
Property Assessment 

Revaluation  
Increase (%)

Effective  
Average Rates 

Payable (£)

Effective Average 
Rates Payable 
Difference (%)

St. Pancras Station 77% £10,120,761 73%

Bank of America Merrill Lynch 71% £8,775,252 68%

Nomura 60% £9,995,988 60%

Harrods 57% £18,423,163 57%

John Lewis 54% £10,316,112 54%

Selfridges 52% £16,107,716 53%

Marsh Limited  52% £6,712,552 53%

Allen & Overy LLP 46% £8,588,016 46%

Royal London Hospital 44% £9,034,012 44%

BBC 16% £13,436,926 42%

Totals (average) 53% £11,151,050 55%

It’s safe to say the Valuation Office Agency can expect some hard fought 
appeals from businesses in London over the coming years.

Brexit: what are the options?
n www.bbc.co.uk/news/uk-poli-
tics-37507129

Article setting out the various al-
ternative Brexit options the UK could 
pursue following June’s vote to leave 
the EU.

The new divide: ‘hard’ or ‘soft’ 
Brexit
n www.bbc.co.uk/news/uk-poli-
tics-36723220

Article looking at how Brexit could 
change the current British landscape 
and how the main political parties 
might position themselves.

Learn the difference between a 
‘hard Brexit’ and a ‘soft Brexit’ 
in just four minutes
n www.ibtimes.co.uk/learn-difference-
between-hard-brexit-soft-brexit-just-
four-minutes-1585795

Article breaking down the jargon 
between the various Brexit options.

What is the difference 
between ‘hard’ and ‘soft’ 
Brexit? Everything you need 
to know
n www.independent.co.uk/news/
uk/politics/brexit-hard-soft-what-
is-the-difference-uk-eu-single-mar-
ket-freedom-movement-theresa-
may-a7342591.html

Article examining the speculation 
about what kind of relationship the 
UK will have with its former EU part-
ners after it leaves the bloc.
What is ‘hard’ or ‘soft’ Brexit?
n www.itv.com/news/2016-10-14/
what-is-hard-brexit/

Article looking at what a ‘hard’ or 
‘soft’ Brexit might look like in prac-
tice.

There is no such thing as ‘hard’ 
or ‘soft’ Brexit
n www.ft.com/content/f7764e16-
5635-11e6-9f70-badea1b336d4

Article arguing that the UK should 
seek to leave the EU as quickly and 
simply as possible.

‘Hard’ or ‘soft’ Brexit? A lot 
depends on British PM Theresa 
May’s strategy to leave the EU
www.firstpost.com/world/hard-or-
soft-brexit-a-lot-depends-on-british-
pm-theresa-mays-strategy-to-leave-
the-eu-3056140.html

Article arguing that the form Brex-
it takes depends on Theresa May’s 
strategy. The Prime Minister is being 
urged to reveal exactly how she in-
tends to lead the UK out of the EU. 

Will MPs have a vote 
on the final Brexit deal?

The Prime Minister confirmed 
on 18 October that it is “very like-
ly” that MPs will be given a vote on 
the final Brexit deal secured by the 
government. However, at time of 
writing, it is unclear as to what prac-
tical difference a Parliamentary vote 
would make. For example, the vote 
could come after negotiations have 
taken place (and after Brexit has al-
ready been triggered using Article 
50 of the Lisbon Treaty), in which 
case MPs will not be able to prevent 
the UK leaving the EU. There also 
appears to be no provision for MPs 

being able to amend the terms of 
the final agreement. A law passed in 
2010 gave MPs the power to block a 
treaty indefinitely. In practice, how-
ever, would Parliament scupper the 
UK's withdrawal agreement with the 
EU at that point?

The invoking of Article 50 to trig-
ger the UK’s withdrawal from the 
EU is currently subject to a legal 
challenge, with the government de-
fending what it says is its right to in-
voke Article 50 without Parliamen-
tary approval. The Prime Minister 
opposes a Parliamentary vote before 
Article 50, saying those calling for 
one are "trying to subvert" the out-
come of June's referendum.

Parliament will get a vote on 
Brexit treaty, Theresa May 
confirms
n www.telegraph.co.uk/
news/2016/10/18/parliament-will-get-
a-vote-on-brexit-deal-treaty-theresa-
may-con/ 

Article confirming that MPs will 
have a vote on the final Brexit deal 
but with no power to prevent the UK 
from leaving the EU.

Commons vote to ratify Brexit 
deal likely, says No 10
www.bbc.co.uk/news/uk-poli-
tics-37691270

Downing Street has said it is "very 
likely" MPs will have a vote on the 
final Brexit agreement reached be-
tween the UK and the EU.

Pound rallies on sign of Brexit 
deal vote for Parliament
n www.ft.com/content/2bd85650-
9523-11e6-a1dc-bdf38d484582

The pound rose against the dollar 
after a government lawyer said it is 
“very likely” that there will be a Par-
liamentary vote on the final Brexit 
deal. 

MPs will be given a chance to 
vote on Brexit – but it will be 
far too late make a difference
n uk.businessinsider.com/mps-brexit-
vote-article-50-too-late-2016-10

It seems that British MPs will be 
able to vote on the negotiated Brex-
it deal – but it will be far too late to 
make any real difference.

LBM readers are invited to 
submit their own questions 
for responses in future 
issues to Alexa Michael, 
LCCI’s business information 
executive: amichael@
londonchamber.co.uk
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London businesses and Brexit

L
ondon business are concerned 
– but not panicking – about 
Brexit, according to a wide- 

reaching new LCCI report London 
Businesses and Brexit: reactions, 
expectations and requirements.  The 
report is the result of polling more 
than 500 businesses by ComRes, 
and in-depth roundtable discus-
sions with LCCI members over the 
summer.

It is clear that London firms 
have been navigating a number of 
uncertainties following Britain’s 
vote to leave the EU, with con-
cerns over continuing access to 
skilled workers and the status of 
EU nationals currently employed 
within London firms chief among 
them. 

Pragmatic
Reassuringly, initial indications 

are that London’s businesses are 
taking a pragmatic and level-head-

ed approach to these challeng-
es.  They are very much focused 
on what needs to be done now 
to ensure that the whole country 
prospers in the years ahead.  It is 
apparent that London businesses 
want policy makers to act decisive-
ly and to bring forward innovative 
measures that will maintain the 
‘pull’ factors that make London an 
attractive location to set-up and 
succeed. 

These findings are corroborated 

by LCCI’s latest Capital 500 busi-
ness survey – the first since the 
Referendum – which found that in 
line with decreases seen in all indi-
cators of companies’ performance 
over the last two quarters, expec-
tations for the next 12 months 
continued to deteriorate to Cap-
ital 500 record lows.  On balance, 
nine per cent of London businesses 
expected their overall company 
prospects to decline, moving into 
negative territory for the first time 
and down a record 22 points on 
last quarter.

There is clearly no room for com-
placency as we take the first steps 
towards a post-Brexit future.  To 
bolster business confidence in a 
time of uncertainty, in our report 
we make a series of recommenda-
tions to both government and City 
Hall.  First of all, uncertainty must 
be curbed.  We welcome the indi-
cation by government that it will 
transfer all current Brussels laws 
and regulations onto parliament’s 
statute books, to be repealed or re-
placed as necessary going forward. 

Investment
Second, the domestic agenda, 

and particularly the need for strate-
gic infrastructure investment, must 
not be neglected. The government 
should use set-piece opportunities 
in the political calendar, such as the 
forthcoming Autumn Statement 
(see p12-13), to commit to invest-
ing or progressing strategic Lon-
don infrastructure projects such as 
Crossrail 2 and additional East Lon-
don river crossings. 

Third, the government should 
enhance and expand devolution to 
London. Britain now has to look to 
make its way in the world outside 
the EU. However, the economic 
burden of paving that way ahead 

will fall most heavily on London 
– as a net contributor to the public 
purse and the main engine of the 
national economy.  With that in 
mind, it is common sense to make 
sure that London has a greater say 
in how taxes raised in the capital 
are spent, to maximise its potential 
for growth. 

Fourth, London must be provided 
with a flexible immigration system 
that works for London businesses. 
That means examining the poten-
tial of granting ‘indefinite leave to 
remain’ to EU nationals currently 
employed in London, and explor-
ing the potential for a ‘Capital Work 
permits’ system to provide flexible 
access to future migrant workers to 
help meet London’s need for skilled 
workers.

Trade
Fifth, the UK’s international 

trade position needs to be boost-
ed. Now more than ever there 
is a pressing need to encourage 
and support British businesses 
to engage in international com-
merce and help build a strong 
and prosperous UK economy. A 
cross-Whitehall national strate-
gy for exports growth could co-
ordinate this to target support to 
greater numbers of UK firms, par-
ticularly SMEs looking at overseas 
markets.

Finally, a positive trade deal with 
the EU should be secured. Govern-
ment must initiate and maintain a 
dialogue with London business to 
understand the potential barriers 
to future EU trade and single mar-
ket access, barriers that could prove 
detrimental to the UK economy if 
not fully assessed before Brexit ne-
gotiations begin in earnest. 

Testing
No-one is in any doubt that the 

Brexit negotiations will be test-
ing and many hope that the Prime 
Minster can find a way to manage 
various competing demands and 
agendas towards a satisfactory end. 
For now, it is broadly business as 
usual across the capital as we all 
monitor developments. However, 
to ensure that Brexit is turned into 
an opportunity for London and 
the wider UK in the mid to longer-
term, decisive action is required, 
from both the government and City 
Hall – now. 

Thomas Wagemaakers is a policy 
research officer at LCCI

by Thomas Wagemaakers
“It is clear that 
London firms  
have been 
navigating a 
number of 
uncertainties 
following Britain’s 
vote to leave  
the EU.”
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Fashionista
Vanessa Vlotides visits 
London Fashion Week.

F
ashion is a serious business – as 
a sector it is a major employer 
with the capital accounting for 

a large chunk of retail clothing out-
lets. It is also of course about glam-
our and fun so it was no surprise to 
me that Etihad Airways, with whom 
the LCCI has worked so successfully 
on international trade, was the glob-
al partner of this September’s Lon-
don Fashion Week.

When I was invited by the na-
tional airline of the United Arab 

Emirates to visit the show, my first 
dilemma of course was: what to 
wear? How would it be possible 
not to be self-conscious at a fashion 
show if you weren’t actually up on 
the catwalk?

Having stared at my wardrobe for 
a very long time I decided to play it 
safe and go for a UK designer, black 

and white block dress. Ok, now for 
my hair. I managed to squeeze in a 
session at the hairdresser but thanks 
to the unpredictable British weather 
by the time I reached the tube station 
I looked like I’d been in a cat fight – 
there is only so much an umbrella 
can do when rain and strong winds 
combine.

The venue was fashionably edgy 
– the multi-level Brewer Street 
Car Par in Soho. My first stop was 
the Etihad exhibition curated by 
fashion editor Richard Mortimer. 
Journey by Design highlighted the 
deep-rooted relationship between 
fashion and travel and showed 
the influence of environment on 
fashion imagery interpreted by re-
nowned photographers such as Tom 
Craig, Ellen von Unwerth, Norman 
Jean Roy and Andreas Larson.

This was followed by a visit to 
the designer showroom giving us a 
quick peek at this year’s fashion and 
trends in clothes, hats, jewellery, 
bags shoes and sunglasses.

We then took our seats to watch 
the Eudon Choi Show. Of Korean or-
igin, Choi worked as a womenswear 
designer for a few years before set-
ting up his eponymous label in 2009. 
Naturally the room was packed with 
people, photographers and celebri-
ties – not all of whom I was familiar 
with, but whom the photographers 
clearly knew and loved. 

All in all a great experience and 
proof if needed that London is a 
worthy home of the industry and 
one of the world’s top fashion capi-
tals.

www.londonfashionweek.com

Call us on 08442 640 290 email business@hodders.co.uk or visit www.hodders.co.uk

Battersea  •  Brixton  •  Harrow  •  Mayfair  •  Park Royal  •  Wembley

If you are in 
business..

You need a 
trusted expert 

legal advisor

At Hodders we are not just experts in business law, our clients also 
value our practical business advice

We can help you with:
Agreements  •  Contracts  •  Employment Law  •  Buying or selling a business 

Business Start Up  •  Business Immigration

“I instruct Sherine because her knowledge and vast experience on all my commercial 
matters are second to none”  -  RKC Properties
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Boosting business confidence
Siwan Puw urges 
the Chancellor 
to grasp the 
nettle in this 
month’s Autumn 
Statement

T
he late Labour Prime Minis-
ter Harold Wilson famously 
said at the time of the 1964 

sterling crisis that “a week is a long 
time in politics”. How, one won-
ders, would Mr Wilson describe 
the current political climate in the 
UK?  

In the year since the last Au-
tumn Statement a lot has changed, 
to say the least. We have a new 
Prime Minister, new government 
and a decision to see the UK leave 
the European Union. 

During this year’s Autumn State-
ment, the new Chancellor Philip 
Hammond will outline his vision 
for Britain’s economic future and 
detail how the government will 
look to ‘reset’ its economic policy 
in light of the Brexit vote. 

Brexit has brought with it an air 

of uncertainty, and whilst initial 
indications suggest that London 
businesses are taking a pragmatic 
and level-headed approach to the 
referendum outcome, business 
confidence has fallen.  

In its submission to the Treas-
ury the Chamber urged the new 
Chancellor to focus on three key 
areas in order to boost business 
confidence.

Address business 
uncertainty

London’s businesses face a 
number of cost pressures, includ-
ing the Apprenticeship Levy, the 
National Living Wage, the rising 
costs of commercial space and the 
understandable wage demands 
from employees struggling with 
the capital’s chronic housing cri-
sis. In this context, and at a time of 
uncertainty following the EU Ref-
erendum result, many of London’s 
businesses, including its army of 
SMEs, are facing a significant ad-
ditional burden through increases 
in the amount of business rates 

they will pay as a result of Octo-
ber’s rates revaluation. 

LCCI believes that the business 
rates revaluation risks a profound 
– if unintentional – impact on 
London’s economy. LCCI has long 
warned of the crippling effect a 
surge in business rates would have 
upon our SMEs in particular.  Lon-
don’s high streets face a significant 
threat with many businesses facing 
the prospect of having to move to 
more affordable boroughs, nearby 
regions or even stop trading alto-
gether. We want the government 
to assess the potential impact of 
significant new ratings on London 
businesses across different bor-
oughs and across various sectors, 
and introduce enhanced transi-
tional reliefs for businesses facing 
big increases in 2017.

As set out in our response to 
the government’s recent propos-
als to allow local government to 
retain 100 per cent of business 
rates, LCCI believes that there is 
a sufficient case, given the dispro-
portionate impact of the current 

business rates system on London, 
for government to consider sub-
stantive changes to the revalua-
tions model, including breaking 
the link between revaluations and 
the fixed total tax yield generat-
ed. London’s business rates could 
be ‘de-coupled’ from the national 
valuation system to help prevent 
future, punitive rises.  

Focus on infrastructure 
Investment in housing and 

transport is a priority for London, 
not simply as a way to manage the 
impact of population growth but 
also if London – and the wider 
UK economy – is to realise the po-
tential of that growth in terms of 
economic output and productivi-
ty.  Practically, this means moving 
forward strategic London trans-
port infrastructure projects such 
as Crossrail 2 and additional East 
London river crossings. 

One of the greatest infrastruc-
ture challenges the capital faces 
over the coming years is provid-
ing sufficient numbers of homes 
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Outsourcing 
our H&S 
responsibilities … 
now there’s a 
thought.

� Competent Safety Advice
� Site Survey Inspections
� Audits and Policy Reviews
� Incident Investigation
� Dedicated Advisor
� H&S training as required

Flexible solutions from qualified specialists

Peace of mind – cost saving – compliance guaranteed
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Kemp House | 152 – 160 City Road | London | EC1V 2NX
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Workplace safety
WHEN you run a business, there 
are so many demands on your 
time, that health and safety can 
sometimes lose priority. You 
probably have good intentions to 
review policies and procedures, but 
do other work pressures stop them 
from actually happening?

Are you frustrated by health and 
safety guidelines and don’t know 
which way to turn?
In your competitive market you may 
find the day-to-day running of the 
business so time-consuming that 
you never get round to reviewing 
health and safety policies – but 
it is important. Not only to look 
after employee health as a healthy 
workforce makes for good business, 
but to ensure you comply with 
legislative requirements too. 

Imagine having the peace of mind 
that your H&S is all taken care of
MRS Training & Rescue are able to 
offer a one-stop-shop solution for 
all your H&S needs, with the ability 
to provide policy / assessment, and 

where necessary, training, to meet 
the needs of your business.

Our tailored services include:
• Hands on support doing all the 

jobs you find time consuming, 
with the flexibility for ‘task 
specific’ help, just when you 
need it. 

• Qualified Consultants from 
specialised commercial and 
industrial backgrounds that will 
give your business the peace of 
mind that all your H&S is being 
taken care of by someone who 
understands your business.

• Making the right Health and 
Safety choices for your business 
to ensure you are, as a minimum, 
compliant with the required H&S 
legislation and standards your 
industry requires.
We will deliver on time, to your 

requirements, helping you to make 
improvements to your business in a 
positive way. 

i  Call us today on 0203 092 4119  
or email London@mrsl.co.uk

[Click/tap for more info]
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Espionage – Threat To  
Law Firms’ Confidentiality
CORPORATE espionage affects 
share prices, undermines 
confidence and compromises 
information security and 
confidentiality. When companies 
lose control of proprietary 
information, there can be serious 
consequences – particularly 
when those companies hold their 
clients’ information. 

Whilst law firms advise their 
clients on the thorough and 
diligent use and protection of 
assets, including information, 
they are now under scrutiny for 
their own performance, entering 
the CISCO top 6 for cyber-crime 
attacks in 2015. 

Illegal intelligence gathering 
via illicit surveillance devices 
or through the retrieval of 
documents can yield an 
incredible amount of sensitive 
information, and the recruitment 
of a disgruntled employee, 
deployed to steal information or 
plant a listening device, has been 
widely reported.

Having overt policies in place 
is often the best way to deter 

information thieves.  Reviewing 
and improving your security 
practises and conducting regular 
bug-sweeps are effective ways 
of ensuring long term protection. 
To be in the position whereby an 
organisation can promote the 
fact that it has considered every 
eventuality is a pro-active move 
that will not only ensure corporate 
compliance but will assist 
new business acquisition from 
increasingly security-conscious 
corporate clients, as well as 
offering an additional level of 
assurance to existing clients.

Remember, information comes 
in many forms and confidentiality 
is the law firms’ foundation.  
Firms need to look at their 
defences to see that information 
is protected and employ a level of 
countermeasures appropriate to 
the risks and potential losses. 
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“Both traditional and cyber espionage continue to pose 
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clients around the world. Esoteric Middle

East provides a full suite of counter-

surveillance services to clients in the
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information. Its protection is crucial to the success of
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espionage, competitive intelligence gathering and theft
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for working Londoners.  Local 
authorities and housing associa-
tions are sources of housebuilding 
with untapped potential. They are, 
however, hindered by their inabil-
ity to borrow sufficiently to invest 
in housing.  Removing borrowing 
caps on local authority Housing 
Revenue Accounts would release 
funds for investment. 

Further fiscal 
devolution 

London faces an enormous chal-
lenge over the coming decades, as 
the capital’s population heads to-
wards 10 million by 2030, up from 
8.6 million today. To sustain this 
growth will require significant, 
sustained investment in the cap-
ital’s physical, digital and skills 
infrastructure. This investment is 
best secured and directed to where 
it is needed by decision-makers 
within, and responsible for, Lon-
don. 

To sustain growth and to ensure 
that the capital remains a leading 
global city, London should have 

greater freedom to invest in its 
own infrastructure and broader 
development, and more certainty 
over its future funding. The cap-
ital’s business environment could 
be transformed if the GLA and 
London local authorities were 
given a greater stake in economic 
growth through enhanced fiscal 
devolution. 

The government should con-
sider carefully and respond to the 
findings of the reconvened Lon-
don Finance Commission and es-
tablish a ‘roadmap’ to further fis-
cal devolution to the capital.

As the government looks to ‘re-
set’ its economic policy in light of 
the Brexit vote, there is significant 
opportunity to address not only 
the short term uncertainty main-
tained by the Brexit result but also 
the pre-existing, structural risks to 
the capital’s future competitiveness 
which cannot afford to be ignored.  
It is time to grasp the nettle. 

Siwan Puw is policy manager at 
LCCI

Suez opportunity
LCCI is joining with the 
Egyptian-British Chamber of 
Commerce to organize a trade 
mission to Egypt in January 
2017.

The four-day programme 
(23 – 27 January) will take in 
Cairo and Suez and include 
business to business events 
and visits to two mega 
infrastructure projects – the 
Suez Canal Economic Zone and 
Capital Cairo – meeting senior 
officials. Trade and investment 
opportunities feature in the 
construction, infrastructure, 
smart cities, financial services, 

ICT development, agribusiness 
and renewable energy sectors. 
Supply chain engagement means 
that corporates and SMEs can 
get involved. The mission will 
include an opportunity to visit 
the Suez Canal.   

For more information on the 
Suez Canal Economic Zone, visit 
www.sczone.eg

For more information on Capital 
Cairo, visit http://thecapitalcairo.
com/ 

To register your interest in the 
mission email Vanessa Vlotides at 
vvlotides@londonchamber.co.uk

International
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Connecting regions: Russia 
and Great Britain
Vladimir Padalko, vice 
president of the Chamber of 
Commerce and Industry of 
the Russian Federation, on the 
two country’s strong ties

T
he Chamber of Commerce 
and Industry of the Russian 
Federation (RFCCI) is locat-

ed in the heart of Moscow – near 
Red Square and the Kremlin, in the 
building that housed the stock ex-
change during the Russian Empire 
– and is the oldest business organ-
isation in the country. 

The Chamber represents the in-
terests of business and takes them 
up with government to achieve a 
productive balance. Its areas of re-
sponsibility include industry, na-
tional and foreign trade, farming, 
finance and services.

RFCCI unites 180 regional cham-
bers of commerce representing over 
50,000 companies and private entre-

preneurs – all sizes are catered for 
with a particular emphasis on SMEs.

The Chamber’s objectives are to 
strengthen the Russian business 
position abroad, including fuller in-
tegration into the global economic 
system, to provide access and en-

hance cooperation within the Eur-
asian Economic Union, the Com-
monwealth of Independent States, 
Shanghai Cooperation Organisa-
tion, and the BRIC countries, and to 
strengthen RFCCI’s representation 
abroad.

Progress is good. We have signed 
200 cooperation agreements with 
foreign chambers and business 
alliances and the organisation is 
proving an attractive platform for 
businesses to organise international 
meetings, conferences, workshops, 
trade negotiations and B2B meet-
ings. RFCCI hosts around 300 sig-
nificant events with foreign partners 
a year.

Unique
2016 is a special year for the 

Chamber within the British busi-
ness community as it marks the 
100th year anniversary of the Rus-
so-British Chamber of Commerce 
(RBCC) – see box on opposite page. 

The RBCC is a truly unique 
organisation that has continued 
through tumultuous times: two 
Russian revolutions, World War II 
and the collapse of the Soviet Un-
ion. During that time it not only 
existed but also effectively promot-
ed and encouraged trade and invest-
ment between the two countries. 
The RBCC continues to successfully 
operate today, and for us it remains 
our main partner within the British 
market.

The history of the RBCC shows 
that Russia and Britain’s economies 
are important and complement each 
other, despite political difficulties. 

It might seem coincidental that 

the RBCC’s centenary coincides 
with the UK-Russia Year of Lan-
guage and Literature, but I believe 
there is an intrinsic connection. The 
cultures and literatures of Russia 
and Britain have always been inter-
connected and it is a moot point in 
which country Sherlock Holmes is 
more popular!

Challenging
These are challenging times for 

Russian-British trade owing to glob-
al economic developments. But even 
in a time of globalisation, statistical 
trade data is not fully able to meas-
ure the level of bilateral economic 
cooperation.

The UK is one of the main coun-
tries for Russia in terms of attracting 
investment. Over 600 British com-
panies operate in Russia including 
Shell, Unilever, British American 
Tobacco, Cadbury, BP (indirect-
ly through ownership of a stake in 
Rosneft), AstraZeneca, and Glax-
oSmithKline. 

Sport is an obvious area of pos-
sible future collaboration. In 2018 
Russia will host the FIFA World Cup, 
so Britain’s experience, in e.g. the 
2012 Olympics, may be of assistance.

There is already a successful 
collaboration at multilateral level 
under the CCI Business Council 
of leading capitals and cities of the 
world – London, Moscow, Berlin, 
Paris, Beijing,  and São Paulo).

Moreover, around 20 Russian 
chambers are already working 
closely with the UK. With RFCCI 
uniting many regional CCIs, there 
is clearly potential for further coop-
eration. Areas of particular interest 
for Russia are the solving of regional 
development issues, the implemen-
tation of supporting programmes 
for SMEs, and traffic infrastructure 
projects. 

To this end RFCCI representation 
in the UK has been advised to seek 
to establish cooperation with British 
regional chambers, an initiative sup-
ported by the RBCC. 

https://tpprf.ru/en
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How can a DPA barrister save 
your business money?
A Direct Public Access (“DPA”) 
barrister is a barrister who is able 
to work directly for members 
of the public without the need 
to have a solicitor to act as an 
intermediary.

Historically barristers could 
only be instructed via a solicitor. 
However these traditional roles 
are changing. A DPA barrister 
is now able to take instructions 
directly from the public.

What are the advantages?
A barrister is a specialist in written 
and oral advocacy, as well as 
having expertise in specific areas 
of law.  With DPA, you can go 
directly to a specialist.

The cost of instructing a DPA 
barrister is often significantly less 
than going to a solicitor for two 
reasons:

First, a barrister does not 
have the overheads of a firm of 
solicitors. Barristers operate out of 
‘chambers’ where self-employed 
barristers share the cost of 

clerks and conference facilities. 
Barristers are therefore able to 
offer lower rates and, increasingly, 
can offer fixed fees.

Second, it is often the case that 
a legal matter may necessitate 
having a barrister involved at 
some stage in the case. Hiring 
a barrister directly avoids 
duplication in those cases.

What kind of work can DPA 
barristers do?
They can do most of the work a 
solicitor can do including giving 
advice, drafting court documents 
and providing representation in 
court.

Where can you find a DPA 
barrister?
Many barristers at Goldsmith 
Chambers, operating in the Temple, 
London, are DPA qualified. 

i  To discuss with a clerk about how 
a barrister might help your business, 
call 0207 353 6802 or visit  
www.goldsmithchambers.com.

Direct Public Access 
Barristers

ADVERTORIAL

GOLDSMITH CHAMBERS

Our team of public access barristers are 
available to assist you directly with your 

legal questions, with advice, drafting legal 
documents or representation in court.

GOLDSMITH CHAMBERS

The Chambers of Anthony Metzer QC 
Goldsmith Building, 
Temple, EC4Y 7BL

Tel: 0207 353 6802
www.goldsmithchambers.com

Clerks@goldsmithchambers.com
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Social media 
in the 
workplace: 
the benefits 
and pitfalls
Social media is evolving at a rapid 
rate with new platforms popping 
up almost on a daily basis.  As an 
employer it can be hard to monitor 
your business’ presence online as 
well as who is responsible for 
keeping the various channels 
updated.  This is where some 
companies can come unstuck. 
Here are a few pointers to ensure 
you stay on the right side of the 
law when it comes to social media 
and your employees:

1. Put a clear social media policy in 
place which outlines 
expectations and what is and 
isn’t acceptable during working 
hours and outside of work.  
Discuss this with employees so 
that they understand 
expectations. 

2. If you are going to monitor your 
employees use of social media 
then explicitly state this in your 
policy as you do not want to 
breach their human rights. 

3. Monitor who has access to 
corporate social media accounts 
and monitor activity online.  Do 
not assume that the youngest 
member of the team is the best 
person to update these channels 
as they may not understand your 
business or the message and 
tone of what you want your 
customers to see.  Equally if your 
employees are permitted to 
tweet on behalf of the company 
or from their personal accounts, 
outline what employees are 
permitted to post. 

4. Ensure that the person/people in 
control of your social media have 
received training on the various 
social media channels and give 
examples where things have 
gone wrong. 

i  If you’d like some assistance 
or advice on drafting and/or 
communicating your policies to 
employees then please get in 
touch and we’ll be happy to help.  
Please contact us on  
enquiries@bradfield.co.uk  
or call us on 0207 977 9200. 
 
Caroline Griffiths MSc BA Chartered 
FCIPD is Managing Director of 
Bradfield Group, an HR Consultancy 
and a CIPD training provider.

SPONSORED COLUMN
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Celebrating a century of support

Representatives from a variety 
of Russian regions converged 
in London in September to 
celebrate the Russo-British 
Chamber of Commerce’s 100th 
anniversary at an event opened 
by the chamber’s patron HRH 
Prince Michael of Kent.

The theme of the event was 
regions and Moscow, Perm, 
Tatarstan, Tomsk, Stravropol, 
Ural and Vologda were all 
represented by their respective 
chambers of commerce, part of 
an important smattering of the 
180 regional chambers under 
the umbrella of the Chamber of 
Commerce and Industry of the 
Russian Federation.

Galina Telegina represented 
the Vologda Oblast chamber 
responsible for an area located 
between the huge consumer 
markets of Moscow and St. 
Petersburg. Industry accounts 
for over 40 per cent of the gross 
regional product with metal 
production the second-highest 
in the country. Moscow itself 
was represented by chamber 
president Vladimir Platonov 
(pictured above) who gave an 
informative address.

Perm is one of the largest 
cities in Russia, and Marat 
Bimtov from the chamber briefed 
delegates on its defence, oil 
production and refining, and 
chemical industries. Given that 
Russia’s oil and gas markets are 
large and growing, there are 
opportunities for the UK to offer 
its world class expertise in this 
sector. 

Shamil Ageev, president of the 
Tatarstan Chamber, and Andrey 
Besedin, his counterpart in Ural, 
also made telling contributions 
and provided insights into doing 
business in their regions.

The overall message was that, 
despite political tensions, there is 
wide scope for British companies 
to do business with the many 
regions of Russia. Given the 
rapid growth of e-commerce, 
the stable and competitive 
energy sector, and emerging 
transport sector, opportunities 
are available to British companies 
regardless of size.

Since being set up in 1916, 
RBCC has worked actively to 
strengthen Russia-UK business 
relations through challenging 
times. Highlights in its rich 
history include:
• 29 November 1916: the 

first RBCC event; a business 
breakfast is held at the Savoy 
Hotel, London

• 23 October 1916: RBCC is 
incorporated into the register 
of joint stock companies in 
London “for the promotion 
of commerce between the 
Russian and British Empires”

• 1st February 1924: Britain 
becomes the first country to 
develop diplomatic relations 
between the newly-formed 
USSR following the Bolshevik 
revolution

• 1942: the Chamber collected 
£3,436 from its British 
members for the Red Cross 
‘Aid to Russia’ fund. The RBCC 
continued to meet through the 
War years

• May 1959: a new Anglo-
Soviet Five-Year Trade 
agreement is signed, opening 
up new avenues of business 
co-operation. The RBCC is 
described as the “logical link 
between British industry 
and the USSR Chamber of 
Commerce”

• 1966: The Chamber’s golden 
jubilee. To mark the occasion, 
a grand dinner is held at the 
Connaught Room with Prime 
Minister Harold Wilson as the 
guest of honour. In July Britain 
hosts the football World Cup, 
and the RBCC organises the 
trade information centre 
at the British Industrial 
Exhibition in Sokolniki Park, 
Moscow. That same year 
Britain is the leading country 
in the USSR’s trade turnover 
with Western nations

• 1971: British and Soviet 
governments establish the 
Joint Inter-Governmental 
Commission for Industrial 

and Technical co-operation.
The Chamber continued to 
organise trade missions to 
the Soviet Union throughout 
the 1970s and 80s, extending 
reach to Kiev, Riga and Minsk

• 1984: Politburo member and 
future soviet leader Mikhail 
Gorbachev co-hosts a business 
lunch at the Savoy Hotel (and 
visits the London Chamber on 
the same visit)

• 1987: Prime Minister Thatcher 
visits the USSR and opens 
up the first RBCC office in 
Moscow

• 1998: RBCC granted Royal 
Patronage as HRH Prince 
Michael of Kent becomes 
Patron of the Chamber

• 2004: RBCC opens up office in 
St Petersburg

• 2007: ‘Russia TALK event’ held 
in Moscow

• 2014: RBCC Gala Dinner held 
at the Royal automobile Club, 
London

• 2015: Networking cocktails 
held at the Royal Garden 
Hotel, London

• 2016: The RBCC reaches its 
centenary year.

Given its rich history and 
ongoing success through difficult 
times, it seems most likely 
that the RBCC will continue to 
be a symbol of strength and 
cooperation between Russo-
British businesses for years to 
come.

www.rbcc.com

Nicole Subrovska is currently 
studying law at the University 
of Surrey and is completing an 
international business internship 
at LCCI within the Enterprise 
Europe Network team.

by Nicole Subrovska

[Click/tap for more info]

http://www.bradfield.co.uk
http://www.rbcc.com


Indian summer
In advance of the trade mission 
to Delhi, Bangalore and Mumbai 
later this month a round table 
discussion was recently held 
at LCCI with main speakers 
Aurodeep Nandi, senior 
economic adviser at the British 
High Commission in New Delhi 
and Professor Poonam Kumar, 
founder and chair of Mega Ace 
Consultancy and Centre for 
Business and Strategic Affairs.

Delegates were briefed on the 
strong UK-India relationship, 
with a shared history going back 
centuries, and now a shared 
vision of the future. Since 2010, 
former UK Prime Minister David 
Cameron visited India three times, 

and the UK diplomatic network 
in India is now the largest in the 
world. Investment in each other’s 
countries has grown, and there 
has been a renewed energy in 
collaborations. The UK is the 
third largest source of foreign 
direct investment in India and 
India is the third largest source 
of investments in terms of the 
number of projects in the UK 
after the US and France.

Remittances from the UK to 
India are high. New initiatives 
in science and education and an 
increase in research collaboration 
to £150 million add to the 
strength of the relationship and 
growth in trade.

A recently published 

British Council survey and 
report indicated that young 
Indians still felt they had a good 
understanding of the UK, and 
were attracted to the country, 
especially its culture.

The UK has to have a long-
term, holistic approach to 
India, where it really pushes 
educational and cultural ties and 
uses them to future-proof the 
UK-India relationship.
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A
fter the EU vote, London is 
lagging behind the rest of 
the UK, according to the Q3 

RICS UK Commercial Market Sur-
vey 2016.

In the capital, occupier demand fell 
for the second consecutive quarter 
with offices seeing the most signifi-
cant dip (22 per cent more respond-
ents reported seeing a fall in demand 
for London office space).  Unsurpris-
ingly, anecdotal evidence continues 
to suggest political uncertainty is still 
negatively affecting the market. As 
such, inducements picked up at the 
fastest pace since in an effort to tempt 
occupiers to take up space – especial-
ly so in the office sector.

As the initial shock of the EU 
vote fades slightly the negative trend 
in rent expectations across London   
has largely diminished, recording 
a net balance of -1 per cent in Q3, 
following a reading of -24 per cent 
in Q2. Most of the improvement is 
driven by the industrial sector, with 
9 per cent more London respond-
ents expecting an increase.

Appetite
Investment enquiries have also 

largely stabilised in Q3 after a steep 
fall in Q2. Across all sectors, just sev-
en per cent more respondents noted 
a fall in investment demand, com-
pared to a net balance of -41 per cent 

in Q2. Foreign investment appetite 
improved considerably according to 
the latest result, as overseas purchas-
ers look to capitalise on the oppor-
tunity to buy prime assets given the 
significant discount provided by the 
weak pound.  Despite the somewhat 
cautious tone still prevalent in the 
capital, growth in overseas invest-
ment enquiries in Central London 
as reflected in the RICS net balance 
indicator outpaced all other areas 
during the third quarter, with 36 per 
cent more respondents noting a rise 
in foreign investment enquiries.

Following negative projections 
returned in Q2, the outlook for 
capital values is now broadly sta-
ble. For the next twelve months, a 
net balance of five per cent more 
respondents expect capital values 
to increase, rebounding from a net 
balance of -38 per cent in Q2. Prime 
industrial and office markets are ex-
pected outperform all other sectors. 

In a question designed to capture 
the impact on business of the EU 
referendum, 47 per cent in Central 
London expected some business-
es to relocate part of their activity 
away from the UK.

Enquiries
Over 30 per cent of respondents 

in Poland, Germany and Ireland 
also reported that they have already 

received enquiries from companies 
looking to relocate part of their 
business away from Britain, and a 
smaller, but not insignificant, share 
of contributors in Spain, the Neth-
erlands and France also reported 
having seen such enquiries since 
the vote in June. Going forward, 
around three quarters of respond-
ents across these nations expect 
there to be an increase in firms 
moving away from Britain and into 
Europe.

Simon Rubinsohn, RICS chief 
economist, commented: “The nega-
tive mood in the Q2 survey reflect-
ed the fact that it was conducted 
in the immediate aftermath of the 
referendum. The latest results sug-
gest that the commercial market has 
subsequently settled down which 
is broadly consistent with much of 
the other macro news flow that has 
emerged over the past few months. 
In particular the rebound in our oc-
cupier demand indicator suggests 
that for at least the time being, the 
UK economy is proving relatively 
resilient.

“Interestingly, the feedback we 
have received was noticeably more 
cautious in Scotland and parts of 
London but despite this, the RICS 
results do suggest that the drop in 
the pound is encouraging foreign 
investors to show interest in the 

market particularly in the capital.”

Capital
Justin Berry from Eastern & Ori-

ental Plc commented, “Weakened 
currency is attracting international 
capital back to London which is still 
seen as one of the top global gateway 
markets. The fact that there was a 
Brexit vote has negatively impacted 
international investors’ perception 
of 'political risk' in the UK, but I 
expect this will pass as the UK suc-
cessfully negotiates exit from EU 
market and establishes free trade 
agreements with G20 countries out-
side the EU.”

Tom Williams from Lazari In-
vestments Limited in London said, 
“there was initial nervousness after 
the unexpected referendum result 
but the market was “frothy” anyhow. 
Long term fundamentals remain 
good particularly in the continuing 
climate of low interest rates rein-
forced by the Bank of England’s re-
sponse to the vote”.

RICS is a global professional 
body which promotes and 
enforces the highest professional 
qualification and standards in the 
development and management of 
land, real estate, construction and 
infrastructure. 
www.rics.org

London behind in commercial 
property market recovery

Property

Aurodeep Nandi (left) and Professor Poonam Kumar

http://www.rics.org


Hong Kong alliance for 
first-mover advantage
Carrie Lam was guest of honour 
at this year’s glittering annual 
dinner hosted by the Hong 
Kong Trade Development 
Council (HKTDC). The Special 
Administrative Region’s chief 
secretary told an audience of 
450 business leaders in London 
that the UK and Hong Kong 
should work together to seize 
business opportunities in the 
current fast-changing economic 
environment.

In his welcome address 
Vincent HS Lo, chairman of the 
HKTDC, urged UK companies 
to deepen their engagement 
in Asia using the Hong Kong 
platform. “I think that because 
the process of Brexit will take 
some time to complete, now 
is the time for you to look for 
new opportunities and markets, 
it is time to look further and 
deeper into Asia and China”. He 
also highlighted the potential 
benefits arising from the Belt 
and Road Initiative announced 

by China’s President Xi Jinping 
in 2013. “Given the strong 
business and cultural links 
between Hong Kong and the 
UK, and our roles as leading 
global financial centres, I see 
huge potential in us working 
together for a first-mover 
advantage.”

HKTDC, the international 
marketing arm for Hong Kong-
based traders, manufacturers 
and services providers, 
celebrates its 50th anniversary 
this year. 

www.hktdc.com

Namibian investment
This month Windhoek is 
hosting the Namibia Investment 
Conference to showcase 
the country’s investment 
opportunities in energy, 
housing, tourism, logistics, and 
manufacturing.

The event takes place in the 
Safari Conference Centre on 
November 8-9.
www.investnamibia.com.na
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Do you want to access a selection of business cooperation offers 
made by European companies wishing to work with UK firms? 
Every month Enterprise Europe Network publishes a Business 
Opportunities in Europe Bulletin, which contains the latest 
cooperation offers from companies across the EU and beyond. To 
find out more about this issue’s listed overseas business opportunities 
or to subscribe to the bulletin contact Enterprise Europe Network 
London at europe@londonchamber.co.uk or 020 7248 1992. 

Germany
Company offers a web-
based trading platform 
for registered trademarks 
in Germany, Europe and 
worldwide. It is interested in 
commercialisation and rating 
values of intangible assets for 
trademarks. The firm provides 
advice and support in cases 
of trademark protection, 
registration process and 
monitoring worldwide. 
REF: BODE20160614001

Estonia
Manufacturer of small 
(10 kW and 20 kW) 
wind turbines wind turbines 
seeks local representatives 
for their products to handle 
sales or installations (including 
maintenance) or both. The 
company is interested in 
distribution or outsourcing 
agreements, and subcontracting.
REF: BOEE20160622001

Italy
Travel agency from 
Southern Italy, 
operating for more than 30 
years, is looking for commercial 
agents and distributors. 
REF: BOIT20160701001

Japan
Medical device 
manufacturing and 
trading company is seeking 
distribution partners in the EU 
for its healthcare products. A 
Japanese company is looking 
to export healthcare products 
in the EU. The goods are used 
in everyday life to support the 
user’s health: a breast cancer 
self-palpation glove, a line-
up of charcoal fibre products 
(relaxation sheet, facial mitten, 
eye-mask, insole for shoe), a foot 
massaging device and a handy 
washer. The company is looking 
for EU distributors with contacts 
in the healthcare sector.
REF: BOJP20160628001

Lithuania 
Translation Company 
is offering its services 
to foreign companies. The 
company carries out high quality 
translations from Lithuanian, 
Russian, Latvian, Estonian, and 
Polish into various languages 

including English, Danish, 
Czech, Chinese, Latvian, 
Estonian, Italian, Spanish, Polish, 
Norwegian, Dutch, French, 
Russian, Ukrainian, Finnish, 
Swedish, and German.
REF: BOLT20160906002

Portugal 
SME with offices in 
Europe and Africa, 
focused on energy consulting 
and renewable energy project 
development in developing 
countries, is seeking private or 
public partners with specific 
projects for a joint venture. 
REF: BOPT20160513001

Sweden
Specialist in distribution 
of various optical 
products is looking for new 
suppliers in order to extend 
their product/service portfolio. 
Their products and services are 
currently sold to a large number 
of opticians and eye doctors in 
Sweden. They are now looking 
for trade partners interested in 
a distribution service agreement 
who could supply them with 
innovative products or services.
REF: BRSE20160629001

Republic of Ireland
Snail production 
company is seeking for a 
manufacturing agreement with 
a food production partner from 
the UK or Europe, experienced 
in the processing of snails. 
They are seeking for processors 
in order to semi process or 
fully process their snails. The 
producer is interested in the 
following methods of processing 
the snails: vacuum packed; 
jarred; canned or frozen.
REF: BRIE20160608001

Denmark 
Import and retail 
company that specializes 
in organic foods is looking for 
producers of organic nuts and 
seeds. They wish to act as a 
distributor on their behalf in the 
Danish market. Specifically, the 
company is looking for almonds, 
walnuts, cashews, hazelnuts, 
pine nuts, pistachios, quinoa 
seeds and chia seeds as well as 
organic green table olives.
REF: BRDK20160901001

                 Overseas business opportunities

Freight units double

Last month P&O Ferries reported that the number of freight units 
shipped between Gothenburg and Britain via its new link to the 
Scandinavian port had almost doubled compared with 2015.

The ferry and logistics company launched an innovative 
partnership with Swedish Orient Line (SOL) last year which means 
that continental exporters can ship freight via SOL’s Gothenburg to 
Zeebrugge service, which then connects onwards to Britain via P&O 
Ferries’ Zeebrugge-Tilbury and Zeebrugge-Teesport routes.

Between July and September, P&O Ferries’ customers shipped 
1,541 units of freight between Gothenburg and Britain – a 92 per 
cent increase on the same quarter last year.

Henrik Pedersen, director of sales at P&O Ferries, said: “These 
numbers demonstrate that there is a significant and growing appetite 
among continental exporters for a reliable service which takes goods 
from the largest port in Scandinavia to within touching distance of 
the principal markets of England and Scotland.”

www.poferries.com

Geneva convention
Last month LCCI made its 
annual visit to Geneva to 
introduce companies interested 
in supplying the United Nations 
and other non-governmental 
organisations (NGO) writes 
Vanessa Vlotides. 

Doing business with the 
UN represents a stable and 
flourishing prospect for UK 
companies as overall UN 
procurement volume (goods 
and services combined) has 
been rising with a seven per 
cent increase from US$2,997.08 
million in 2013 to US$3,207.16 
million in 2014. 

UN procurement is suitable 
for both small and larger 
companies and payment is 
guaranteed. Furthermore, 
English is the working language 
and the UK has an excellent 
reputation among the UN 
agencies, being its ninth biggest 
supplier.

The LCCI delegation consisted 
of ten companies from sectors 
which included medical 
equipment and supplies, satellite 
communications, electronics, 
vehicles, power generators, 
laboratory refrigeration, financial 
management and accountability 
practices, ignition products, 

e-learning and mobile-learning 
courses.

Tailored
The visit offered delegates a 

tailored programme of meetings 
organised by Eleanor Baha MBE, 
Trade Attaché Switzerland and 
Liechtenstein, Department 
for International Trade, with 
procurement officers of UN 
agencies, Red Cross and NGOs 
based in Geneva.

The organisations that the 
companies met with included 
the World Health Organisation, 
the International Labour 
Organisation, the International 
Federation of Red Cross, the 
Red Crescent Societies, the 
International Committee for 
the Red Cross, and the United 
Nations Office. 

http://www.poferries.com
mailto:europe@londonchamber.co.uk
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Will Australian consumers buy more 
from UK businesses post-Brexit?

T
o boost growth in sales to 
Australia UK businesses 
need to understand what 

Australian consumers demand 
from them. An independent online 
poll of 1,000 Australian consum-
ers was completed last month by 
Davies Hickman Partners, a global 
data and customer insight agency 
based in the UK.

The following results from the 
poll are representative of the Aus-
tralian population:  

Overall, four in five Australians 
rate UK businesses’ chance of sig-
nificantly increasing exports to Aus-
tralia as very good (29 per cent) or 
good (55 per cent). 

Australian consumers aged 18-34 
are more likely to think UK busi-
nesses will succeed in increasing 
exports of products and services to 
Australia, with 35 per cent saying 
their chances are very good, com-
pared to 21 per cent of those aged 
over 55. 

Seven per cent of Australians say 

UK businesses’ chances of signifi-
cantly increasing exports to Austral-
ia are poor. 

Australia’s Prime Minister, Mal-
colm Turnball, has expressed strong 
interest in a post-Brexit free trade 
agreement. Much trade between the 
UK and Australia is in component 
parts which are part of complex sup-
plier chains.

TV dinners
When Australian consumers 

were asked what end-products, 
originating in the UK, they were 
particularly interested in, British TV 
programmes, beer and snacks came 
out top of the list followed by beauty 
and personal health products, pro-
cessed foods, and premium fashion 
brands. Next in line were whis-
ky and other liquor, medical and 
pharmaceutical products, antiques, 
furniture and homeware, premium 
cars, sports equipment, gold and 
jewellery, meat and poultry, fruit 
and vegetables, and bicycles.

Opportunities
In terms of specific businesses 

Australian consumers might be in-
terested in if they extended their op-
erations Down Under, airlines and 
shops were rated highest, followed 
by new British department stores, 
clothing shops, supermarkets, shoe 
shops, and outlets for UK banking 

and insurance providers.
Marcus Hickman, director of data 

and insights for Davies Hickman 
Partners commented on the poll re-
sults, “Whatever the outcome of the 
Brexit discussions, it is clear that UK 
businesses should consider the op-
portunities in the Australian market 
over the next five years. It is a grow-
ing market of 24 million compared 
to 508 million in the EU, but it does 
share many social and cultural links 
which are a good basis for successful 
business.” 

www.davieshickman.com

“Whatever the 
outcome of the 
Brexit discussions,  
it is clear that UK 
businesses should 
consider the 
opportunities in the 
Australian market 
over the next five 
years.”

[Click/tap for more info]

http://www.specterpartnership.co.uk
http://trackometry.com/link.htm?camp=18677&i=1&r=1454&orig=http%3A%2F%2Fwww.davieshickman.com
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Lord Mayor’s Show rolls 
into town this month 
T

he Lord Mayor’s Show will 
take place on Saturday 12 No-
vember. The ancient carnival 

– 801 years old this year – is loved 
the world over and regarded as a 
classic piece of British pageantry.

This year Andrew Parmley has 
been elected as the 689th Lord May-
or of the City of London. He will 
serve as the figurehead of the City 
of London Corporation and global 
ambassador for the UK-based finan-
cial and professional services indus-
try. The Lord Mayor’s Show will be 
his first public engagement.

Loyalty
Since 1215 every newly-elected 

Lord Mayor has been required to 
travel through the winding medi-
eval streets of the City of London 
to Westminster to swear loyalty to 
the Crown. Over the centuries this 
journey has become a much-loved 
fixture in the national cultural 
calendar, with hundreds of thou-
sands of people lining the streets 
and millions more watching the 

6,500-strong procession on TV. 
This year’s pageant includes 180 

horses, 164 vehicles, jazz bands, 
steam engines, fire engines, sports 
cars, tractors, Blackpool Tower and 
a tank. 

Beginning with a river procession 
and ending with a spectacular fire-
works show on the River Thames, 
the Show involves the charities, 
youth associations, international or-
ganisations and businesses that cap-
ture the essence of a truly global city.

Dynasty

The Show’s Pageantmaster, Dom-
inic Reid, 55, organises the pro-
cession with military precision. 
This year he is celebrating his 25th 
consecutive Show – and his father 
John did the job 20 times before 
him – making his family the longest 
serving dynasty in the event’s histo-
ry.  Dominic Reid said: “The Lord 
Mayor’s Show is an amazing event 
and it has been a great privilege to 
organise it for the past 25 years. The 
Show is a platform for good citizen-
ship and every one of its 6,500 par-
ticipants has a great story to tell. 

“This year’s Show will have more 
music than ever and I hope you en-
joy one of London’s best days out.”

Communities
The City of London Corporation 

is the local authority for the Square 
Mile. It supports London’s commu-
nities through responsible business, 
charitable giving, providing educa-
tion and skills for young people and 
by delivering affordable housing 
across London. It operates schools 
across the capital providing a qual-
ity education to thousands of young 
Londoners. 

The Corporation is the fourth 
largest funder of arts and culture 
in the UK after the Lottery, govern-
ment, and the BBC – and it manages 
key cultural institutions like Tower 
Bridge, The Monument, London 
Metropolitan Archives, Guildhall 
Art Gallery, Guildhall Roman Am-
phitheatre, Keats House and Guild-
hall Library.

www.cityoflondon.gov.uk

Photograph of 2015 Lord M
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Paddington’s local economy 
would benefit by £350 
million a year if the proposed 
development of the former 
Royal Mail Sorting Office 
adjacent to Paddington Station 
gets the go ahead. The scheme 
would also bring as many as 
4,500 new jobs to Paddington.

A 
newly-released report by 
Volterra Partners estimtates 
Paddington Quarter would 

generate an annual £350 million 
GDP – £320 million would be attrib-
uted to new businesses occupying 
the 360,000 sq ft office building and 
a further £30 million from the retail, 
leisure and hospitality sectors. This 
would provide a welcome boost for 
economic growth in Westminster. 

In addition the report states that 
the development itself will support 
the equivalent of 3,500 jobs and an-
ticipates a further 900 will be created 
in the local economy. Volterra calcu-
lates that these new jobs will gener-
ate an additional £5.8 million a year 
of spend in the local area.

Great Western Developments 
and its development partner Sellar 
Paddington Limited submitted their 
proposal for Paddington Quarter to 
Westminster City Council in Sep-
tember. 

The proposed scheme is the prod-
uct of extensive consultation with 
local residents and stakeholders and 
would see significant rejuvenation of 
the local area, including:
• The creation of a 360,000 sq ft cen-

tre piece office building 
• £65 million investment in public 

realm and transport infrastructure 
including a new Bakerloo line sta-
tion and ticket hall to ease conges-
tion and overcrowding

• Significantly enhanced connectiv-
ity between Paddington Station, 
Paddington Underground and 
Elizabeth line services

• Enhanced access to the Paddington 
Basin and St Mary’s Hospital 

• A range of new shops, restaurants, 
cafes and bars.

Positive
The feedback from three separate 

consultations was extremely positive 
with 60 per cent of respondents con-
sistently offering their support for the 
overall scheme with upwards of 85 
per cent supporting the public trans-
port and public realm proposals.

The Paddington and wider Lon-
don business community welcome 
and support plans to transform Pad-
dington and reinvigorate the area. 
LCCI chief executive Colin Stan-
bridge, said: “Paddington has long 
served as an important gateway into 
and out of London. It is right that the 
area undergoes a phase of renew-
al – and this proposal to invest and 
transform the land adjacent to the 
station can be part of a bright future 
for Paddington. 

“Other parts of the capital have 
reaped the benefits of transforma-
tional projects. London Bridge, King’s 
Cross and Victoria. It is about more 
than new buildings, it is about invest-
ment, about creating new jobs, and 
attracting new businesses and new lei-
sure facilities to the area. That brings 
more people, which in turn benefits 
existing shops, restaurants and pubs 

– and fosters new commercial activity.   

“This transformational project has 
the potential to be good for business, 
great for Paddington – and will bene-
fit London more widely.”

 
Masterpiece

Kay Buxton, chief executive, Pad-
dington Now Business Improvement 
District, said: “Sellar’s scheme finally 
gives Paddington Station a proper 
front door, whilst respecting Brunel’s 
masterpiece.

“Over the past 10 years we’ve im-
proved many aspects of Paddington 
but have never been able to crack the 
problem of Praed Street. This scheme 
would be the catalyst that Praed Street 
needs to finally unlock investment, 
by adding retail opportunities and 
creating new public realm and under-
ground access on the northern side of 
the street.”

A final decision on the scheme is 
expected to be made next month.

www.paddingtonquarter.co.uk

Sorting out Paddington

http://www.paddingtonquarter.co.uk
http://www.cityoflondon.gov.uk
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SEVEN BEDFORD ROW

Save time & 
money by getting 
legal advice direct 
from a barrister

Christopher Canning is a barrister at 7Bedford Row. 7BR 
experts host breakfast debates and evening seminars 
covering topical cases and common issues faced in 
Employment law throughout the year. For more information 
or to sign up to receive updates on upcoming events please 
email dwilliams@7br.co.uk

7BR is a leading barristers’ chambers with a spe-
cialist team of employment law experts availa-
ble for direct instruction by both individuals and 
businesses seeking support in legal matters.

This column summarises the 
latest developments in the 
holiday pay litigation.

Two years ago, employment law 
hit the headlines. Newspapers 
and the BBC told us that the 
floodgates were about to be 
opened to waves of claims for 
unlawful deductions from wages 
going back over a decade. This 
was on the back of the latest 
decision on holiday pay by the 
Employment Appeal Tribunal – 
the “Bear Scotland” case. That 
case found that, when employees 
worked compulsory overtime, 
their holiday pay should be 
calculated by reference to their 
average income including their 
overtime pay, not by their basic 
salary alone. That was the effect 
of the EU Working Time Directive 
(WTD) and its implementation in 
English law.

In the end, those warnings were 
overblown. The government 
bowed to pressure and legislated 
so that claimants in employment 
tribunals could only recover 
holiday pay from the last two 
years. But whilst the potential 
liabilities for employers were 
reduced by the government’s 
move, employers still had to 

think carefully about how to 

calculate employees’ holiday pay 

in the future.

Last month, the Court of 

Appeal gave its latest guidance 

in the case of Lock. That case 

concerned an employee 

whose pay varied according 

to commission rather than 

overtime. Mr Lock, an energy 

salesman, earned a modest basic 

salary, but 60% of his average 

income came from commission. 

Under European case law Mr 

Lock was entitled to holiday 

pay calculated by reference 

to his earnings including the 

commission. This was more 

generous than his entitlement 

under the Employment Rights 

Act (ERA), which restricted him 

only to his basic salary.

The Court decided that the 

ERA should be interpreted 

so as to allow Mr Lock the 

more generous measure of 

holiday pay. Where employees 

are therefore employed on a 

fixed hours contact, but paid 

commission according to their 

results, their holiday pay should 

be calculated to include their 

typical commission.

T: 0207 242 3555

E: clerks@7br.co.uk

W: 7br.co.uk

7 Bedford Row, London, WC1R 4BS

A
dam Marshall has been 
appointed director gener-
al of the British Chambers 

of Commerce (BCC). He initially 
took the role on an acting basis 
following the resignation of John 
Longworth in the run-up to the EU 
Referendum.

Marshall has worked at the BCC 
since July 2009, initially as execu-
tive director for policy and external 
affairs. Previously he helped set up 
the Centre for Cities organisation,  
built transatlantic industry-univer-
sity links and worked in the broad-
cast media. He holds a BA from Yale 
University and MPhil and PhD de-
grees from the University of Cam-
bridge.

Announcing the appointment 
BCC president Francis Martin said 
that Marshall had been the out-
standing choice to lead the organi-
sation “at a time when the views of 
business have never been more im-
portant.”

Uncertainty
“Adam has a detailed knowl-

edge of the Chamber network and 
a strong understanding of the op-
portunities and challenges facing 

Chamber members across the coun-
try. At a time of great political and 
economic uncertainty, I am confi-
dent that Adam has the ability and 
passion to enable the BCC to thrive 
under his leadership.”

Marshall said: “At this time of na-
tional transition and change, BCC 
will ensure that the diverse voices 
of business are heard – regardless 
of size, sector, region or nation. 
We will act to ensure that British 
businesses get every opportunity to 
grow and thrive, both here at home 
and across the world. And we will 
stand up for the many thousands 
of dedicated Chamber member 
companies who combine the best 
features of business and deep local 
commitment.” 

Connections
Michèle Dix CBE, managing 
director of Crossrail 2, pictured 
between LCCI chief executive 
Colin Stanbridge (left) and 
president Tony Pidgley CBE, was 
the guest speaker at a recent 
LCCI Patron private lunch at 
Scott’s in Mount Street, W1.

A chartered civil engineer Dix 

made her name at Transport 
for London (TfL) as co-director 
for congestion charging, later 
developing the Low Emission 
Zone. She rose to become 
managing director of planning 
at TfL leading their strategic 
thinking on the capital’s future 
transport needs.

British Chambers announce 
new director general

[Click/tap for more info]

http://www.7br.co.uk
mailto:dwilliams@7br.co.uk
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08/11/16 Time 08.15-10.00 PATRON AND PREMIER PLUS MEMBERS

Property and Construction Breakfast Club with 
guest speaker Angus Dodd, Chief Executive, 
Quintain

Venue: CBRE, Henrietta Place, London W1G 0NB

Nearest station: Bond Street

Sponsored by: Bond Bryan Architects, CBRE,  
Middlesex University and Willis Towers Watson

Patron Member and Premier Plus Member: 
£45.00  

Contact: Events Team Tel: 020 7203 1700

Email: events@londonchamber.co.uk

09/11/16 Time 09.00 - 12.15 ALL MEMBERS AND NON MEMBERS 

How to make the most of trade fairs abroad 

Venue: Royal Society of Chemistry, Burlington 
House, Piccadilly, London W1J 0BA

Nearest station:  Piccadilly Circus

Patron Member, Premier Plus Member, Non Member: 
Complimentary 

Contact: Enea Desideri Tel: 020 7203 1822

Email: edesideri@londonchamber.co.uk

10/11/16 Time 08.15-10.00 ALL MEMBERS AND NON MEMBERS 

Permits, Points & Visas: Securing a practical immigration 
policy for London

Venue City Hall, The Queen’s Walk, London SE1 2AA

Nearest station: London Bridge

Patron Member, Premier Plus Member, Local Member and Non 
Member: Complimentary

Contact: Events Team Tel: 020 7203 1700

Email: events@londonchamber.co.uk

15/11/16 Time 11.00-11.45  LOCAL MEMBERS AND NON MEMBERS

Maximise Your Membership

Venue: DoubleTree by Hilton London - Ealing, 2-8 
Hanger Lane, Ealing Common, London, W5 3HN

Nearest station: Ealing Common

Local Member, Member’s Guest and Non-member: 
Complimentary

Contact: Donna Subero Tel: 020 7556 2394

Email: dsubero@londonchamber.co.uk

15/11/16 Time: 18.00-20.00 BY INVITATION ONLY

Asian Business Association Winter Reception

Venue Anise Bar in the Cinnamon Kitchen, 9 Devonshire Square, 
London EC2M 4YL

Nearest station: Liverpool Street

By Invitation Only: Complimentary 

Contact: Events Team Tel: 020 7203 1700

Email: events@londonchamber.co.uk

16/11/16 Time: 08.00-09.30 PATRON AND PREMIER PLUS MEMBERS

FULLY BOOKED

Cereal Networking

Venue: The Mercer, 34 Threadneedle Street, London EC2R 8AY

Nearest station: Bank

Sponsored by: RiskEye

Patron Member, Premier Plus Member and Member’s Guest: 
Complimentary

Contact: Events Team Tel: 020 7203 1700

Email: events@londonchamber.co.uk

16/11/16 Time 12.00-14.00  ALL MEMBERS

Connect 4 Lunch

Venue: Metro Bank Ealing, The Townhouse, The 
Broadway, Ealing, London W5 5JN

Nearest station: Ealing Broadway

Patron Member, Premier Plus Member, Local Member 
and Member’s Guest: Complimentary

Contact: Donna Subero Tel: 020 7556 2394

Email: dsubero@londonchamber.co.uk

23/11/16 Time 12.00-14.00  ALL MEMBERS

Connect 4 Lunch

Venue: Queen’s Wharf, 2nd Floor, 20 St James 
Street, Hammersmith, London W6 9RW

Nearest station: Hammersmith

Patron Member, Premier Plus Member, Local 
Member and Member’s Guest: Complimentary

Contact: Donna Subero Tel: 020 7556 2394

Email: dsubero@londonchamber.co.uk

24/11/16 Time 08.00-10.15 ALL MEMBERS AND NON-MEMBERS

The Prevention of Illegal Working 
in collaboration with Davenport 
Solicitors and mi-HUB

Venue: mi-HUB, 6 Batty Street, London E1 1RH

Nearest station: Aldgate East

Patron Member, Premier Plus Member, Local Member and 
Member’s Guest: Complimentary

Contact: Samantha Shepherd Tel: 020 7203 1965

Email: sshepherd@londonchamber.co.uk

24/11/16 Time 18.00-20.00  ALL MEMBERS

The Grapevine Network 

Venue: The Warren, Metropolitan Police Sports Club 
Hayes Ltd, Croydon Road, Hayes, Bromley BR2 7AL

Nearest station: Hayes, Kent

Patron Member, Premier Plus Member, Local 
Member and Member’s Guest: Complimentary

Contact: Linda Saran Tel: 020 7556 2393

Email: lsaran.croydon@londonchamber.co.uk

29/11/16 Time: 09.00-16.30 ALL MEMBERS AND NON-MEMBERS

International Business Training: Letters of Credit

Venue: ETC Venues, Garfield House, 86 Edgware Road, London W2 2EA

Nearest station: Marble Arch 

Patron Member and Premier Plus Member: £354.00

Local Member: £414.00

Non-member: £414.00

Contact: Olivia Ronayne Tel: 020 7203 1823

Email: oronayne@londonchamber.co.uk    
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*Members are welcome to bring a non-member guest to a Changing Places/Cereal 
Networking event.  Please note that non-member guests are only able to attend 
one Changing Places/Cereal Networking event per year.  If they wish to attend 
more than this they will need to join the London Chamber of Commerce.
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29/11/16 Time: 18.00-20.00 ALL MEMBERS

Property and Construction Winter Reception with 
guest speaker Toby Courtauld, Chief Executive, 
Great Portland Estates

Venue: The Coffee Room at The In & Out (Naval and 
Military Club), No. 4 St James’s Square, London SW1Y 
4JU

Nearest station: Piccadilly Circus

Sponsored by: Bond Bryan Architects, CBRE,  
Middlesex University and Willis Towers Watson

Patron Member and Premier Plus Member: £99.60

Local Member: £123.60 

Contact: Events Team Tel: 020 7203 1700 

Email: events@londonchamber.co.uk

30/11/16 Time 18.00-20.00 ALL MEMBERS

Changing Places Evening Networking

Venue: Embassy of the Republic of Croatia to the UK, 21 Conway 
Street, London W1T 6BN

Nearest station: Great Portland Street

Sponsored by: RiskEye

Patron Member, Premier Plus Member, Local Member and 
Member’s Guest: Complimentary

Contact: Events Team Tel: 020 7203 1700

Email: events@londonchamber.co.uk

December 2016

01/12/16 Time 18.00-20.00 ALL MEMBERS AND NON-MEMBERS

Annual Winter Reception

Venue: Fortnum & Mason, 18 Piccadilly, London W1A 1ER

Nearest station: Green Park

Sponsored by: RiskEye

Patron Member and Premier Plus Member: £99.60

Local Member: £123.60

Non-member: £159.60

Contact: Events Team Tel: 020 7203 1700

Email: events@londonchamber.co.uk 

01/12/16 Time 09.30-11.00  LOCAL MEMBERS AND NON MEMBERS

Maximise Your Membership

Venue: Jurys Inn, Wellesley Road, Croydon CR0 9XY

Nearest station: East Croydon

Local Member, Member’s Guest and Non-member: 
Complimentary

Contact: Linda Saran Tel: 020 7556 2393

Email: lsaran@londonchamber.co.uk

06/12/16 Time 12.00-14.00 PATRON AND PREMIER PLUS MEMBERS

Changing Places Lunchtime Networking

Venue: Connections at Trafalgar Square, 8 Northumberland 
Avenue, London WC2N 5BY

Nearest station: Charing Cross

Sponsored by: RiskEye

Patron Member, Premier Plus Member and Member’s Guest: 
Complimentary

Contact: Events Team Tel: 020 7203 1700

Email: events@londonchamber.co.uk

07/12/16 Time 12.30-14.30 ALL MEMBERS

Time To Talk Business

Venue: HSBC, 8 Canada Square, 
London E14 5HQ

Nearest station: Canary Wharf 
(Underground and DLR)

Patron Member, Premier Plus Member, Local Member and 
Member’s Guest: Complimentary

Contact: Samantha Shepherd Tel: 020 7203 1965

Email: sshepherd@londonchamber.co.uk

07/12/16 Time 18.00-20.00  ALL MEMBERS AND NON MEMBERS

Festive Networking Cocktail Evening

Venue Ealing Park Tavern, 222 South Ealing Road, Ealing, 
London W5 4RL

Nearest station: South Ealing

Patron Member, Premier Plus Member, Local Member, 
Member’s Guest and Non-member: £22.00

Contact: Donna Subero Tel: 020 7556 2394

Email: dsubero@londonchamber.co.uk

January 2017

04/01/17 Time 08.15-09.30 ALL MEMBERS AND NON-MEMBERS

Capital 500 Quarterly Economic Survey Presentation - 
Quarter 4 2016

Venue: Capita Property and Infrastructure, 6th Floor, 65 Gresham 
Street, London EC2V 7NQ

Nearest station: St Paul’s

Patron Member, Premier Plus Member, Local Member and Non-
member: Complimentary

Contact: Events Team Tel: 020 7203 1700

Email: events@londonchamber.co.uk

12/01/17 Time 12.30-14.30 ALL MEMBERS

Time To Talk Business

Venue: Holiday Inn London – 
Stratford City, 10B Chestnut Plaza, 
Westfield Stratford City, London 
E20 1GL

Nearest station: Stratford

Patron Member, Premier Plus Member, Local Member and 
Member’s Guest: Complimentary

Contact: Samantha Shepherd Tel: 020 7203 1965

Email: sshepherd@londonchamber.co.uk

17/01/17 Time 18.00-20.00 PATRON AND PREMIER PLUS MEMBERS

New Year Networking

Venue: ICEBAR London, 31-33 Heddon Street, London W1B 4BN

Nearest station: Piccadilly Circus

Patron and Premier Plus Member: £55.00

Contact: Events Team Tel: 020 7203 1700

Email: events@londonchamber.co.uk
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How to book your place(s) at a London Chamber of Commerce event

Visit londonchamber.co.uk/events to book your place/s on any of the 
above events following the instructions below.
• For ticket fee events use our online booking facility or download and 

complete a booking form and fax or post it to us with your payment.  
All prices are inclusive of VAT

• For free events book by following the instructions under each event’s 
entry on our online events diary

*Members are welcome to bring a non-member guest to a Changing Places/Cereal Networking event.  Please note that non-member guests are only able to attend one 
Changing Places/Cereal Networking event per year.  If they wish to attend more than this they will need to join the London Chamber of Commerce.
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n Property and Construction 
Winter Reception
Guests will hear from guest 
speaker Toby Courtauld, Chief 
Executive, Great Portland 
Estates at the Winter Reception 
on Tuesday 29 November from 
6.00pm – 8.00pm at The In and 
Out. Sponsored by Bond Bryan 
Architects, CBRE, Middlesex 
University – BIM Management 
and Willis Towers Watson, the 
event is open to Patron and 
Premier Plus members only with 
tickets at £99.60 inclusive of VAT 
per person.

n ABA Winter Reception
This complimentary reception 
will welcome up to 100 guests 
from a variety of sectors who will 
enjoy an evening of networking 
on Tuesday 15 November. The 
event will be held in the Indian 
inspired cocktail bar Anise, which 
is located in the renowned award 
winning City restaurant Cinnamon 
Kitchen. Open to Patron and 
Premier Plus only and restricted 
to two places per company, places 
will be allocated on a first come 
first serve basis.

n Permits, Points and 
Visas: Securing a Practical 
Immigration Policy for London
Following June’s Referendum and 
the decision to leave the EU, the 
issue of immigration is at the top 
of UK public policy considerations. 
As questions arise about the 
future position of EU nationals 
already living and working in 
London, businesses have voiced 
concern over access to a skilled 
workforce. On Thursday 10 
November, LCCI will discuss 
reform of the UK visa system 
to ensure the system works for 
London business.  Taking place at 
City Hall this complimentary event 
is open to all members.

n Annual Winter Reception
Celebrate the festive season 
on Thursday 1 December at 
Fortnum & Mason. Sponsored by 
RiskEye, guests will also have the 
opportunity to indulge in some 
in-store shopping prior to the 
reception. Tickets start at £99.60 
inclusive of VAT for Patron and 
Premier Plus members. This event 
always sells out, early bookings 
are recommended. 

n Changing Places Evening 
Networking
Our bi-monthly flagship 
networking receptions are 
regularly attended by up to 100 
members from a wide range of 
industry sectors. Our host venue 
on Wednesday 30 November is 
the Embassy of the Republic of 
Croatia. Sponsored by RiskEye 
this complimentary event is open 
to members only.

n Changing Places Lunchtime 
Networking
The final lunchtime reception 
of the year will be hosted at 
Connections at Trafalgar Square 
on Tuesday 6 December from 
12.00pm - 2.00pm. Sponsored by 
RiskEye this complimentary event 
is open to Patron and Premier 
Plus members only.

n New Year Reception
Join us for a unique networking 
experience in -5 degrees at 
London’s only permanent 
ICEBAR London on Tuesday 17 
January from 6.00pm-8.00pm. 

This exclusive networking event 
will provide members with the 
opportunity to network in the bar 
which is made out of ice from the 
Torne River in Sweden and kept at 
a constant minus five degrees all 
year round.  Guests will then be 
able to warm up over drinks and 
canapés in the Wolf Bar. Open to 
Patron and Premier Plus members 
only tickets are £66.00 inclusive 
of VAT.

LCCI events highlights

The cream of Croydon’s business 
community came together last 
month for the Croydon Business 
Excellence Awards gala dinner 
and awards ceremony, held in 
association with Gatwick Airport. 
Organised by White Label 
Creative, the awards were hosted 
by broadcaster and journalist Julia 
Hartley-Brewer and were held at 
The Grand Sapphire Hotel.

Amongst the 15 category 
winners were three Croydon 
Chamber of Commerce 
members: Caridon Property 
Services won Commitment to the 
Community, Chequers Contract 
Services won Apprentice 
Employer of the Year, and 

Cleankill Environmental Services 
won Best Green Business as well 
as Best Business for Staff and 
Training.

Annabel Fogden, general 
manager of Croydon Chamber 
of Commerce said: “It was our 
pleasure to support these awards 

again and we congratulate 
all the winners and finalists; 
it was a fabulous evening of 
celebration of local business 
talent and Croydon”. The evening 
raised £10,000 for this year’s 
chosen charities of the Mayor 
of Croydon, Councillor Wayne 
Trakas-Lawlor.

www.croydonawards.co.uk

Excellence in Croydon

http://www.croydonawards.co.uk
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How DriveNow is helping 
smes to reduce costs and 
improve efficiency
SAY goodbye to company cars, 
insurance, fuel costs, parking fees 
and even the Congestion Charge 
with DriveNow’s fully flexible car 
sharing service.

The average car in London is 
parked for 97% of its lifetime. The 
average company car is not far 
behind that. You’ve driven to a 
meeting, but then where do you 
park? How long are you staying 
for? How much will that cost? How 
much fuel can you expense?

The days of these kinds of 
painful company car questions are 
numbered. DriveNow – the flexible 
car sharing service from BMW and 
Sixt – is helping businesses across 
North and East London reduce 
company costs and improve 
employee efficiency thanks to its 
unique “free-floating” car sharing 
model. Using the simple system: 
FIND IT, DRIVE IT, DROP IT, users 
simply find the nearest car in the 
app, unlock it with their phone, 

drive it to wherever they are going, 
and drop the car in any residents’ 
parking or pay and display bay in 
the business area. 

DriveNow users pay a simple 
by-the-minute rate, starting 
from 29p. All businesses get 
free lifetime registration with no 
monthly or annual charges. 

Once you’re in the car, there are 
no hidden costs and no minimum 
charges – everything from fuel 
to insurance is included in the 
rate. Businesses situated in the 
Congestion Charge zone are also 
taking advantage of the fleet’s 50, 
all-electric BMW i3s that can be 
driven into the City free of charge. 

To find out more about how 
DriveNow can help save your 
business time, money and even 
reduce its carbon footprint, visit 
www.drive-now.com or contact 
jake.baldry@drive-now.com

£29
Join today!

Save

Join for FREE with 
discount code:

SCY-LCC

drive-now.com

Photos: Stonelock Photography

Croydon Tech City leads the way
N

igel Dias, director and 
co-founder of Croydon Tech 
City was the guest speaker at 

a Croydon Chamber of Commerce 
lunch last month. Delegates heard 
how, in just four years, Croydon 
Tech City, a volunteer-led organisa-
tion, had been building a technolo-
gy ecosystem in South London. 

Tech City benefits local people 
and businesses and has grown into 
a community of over two thousand 
venture capitalists, developers and  
tech entrepreneurs. Its extraordi-
nary success and impact on Croy-

don has been widely recognised 
including in a recent report by 
accountancy group UHY Hacker 
Young which stated that Croydon 
has the UK’s fastest growing econ-
omy as it increasingly becomes a 
leading business hub for technology 
companies. According to the Of-
fice of National Statistics, the bor-
ough has experienced a 38 per cent 
growth in tech, digital and creative 

start-up activity since 2012. 
Interviewed by LCCI chief exec-

utive Colin Stanbridge, Dias spoke 
of his programme to help prepare 
Croydoners, particularly children, 
for the tech economy of the future 
by encouraging the take-up of com-
puter programming and coding. He 
was keen to convey that Croydon 
Tech City wants to encourage busi-
ness people to engage with the tech 

community.  “There is business to 
be done with the tech community 
and we want to find ways to connect 
SMEs with tech companies. Po-
tentially, someone in Croydon can 
build your product. Croydon Tech 
City is very open to ideas and sug-
gestions from SMEs – that is how 
we work”.

www.CroydonTechCity.com

Nigel Dias

[Click/tap for more info]

https://uk.drive-now.com
http://www.CroydonTechCity.com


Your business November 201626

Blending science and art for 
effective business communication

Persuasion is the holy grail of 
business communication. 
Whether you’re in business 

development, a chief executive lead-
ing your staff in a new direction, or 
a senior manager being interviewed 
for a partner position, being persua-
sive will help you achieve your busi-
ness and personal goals.  

There is one key element to per-
suasion that is as unique as our fin-
gerprints: our voice.  There has been 
a substantial quantity of research 
in recent decades to gain a deeper 
understanding of the component 
parts of being vocally persuasive. 
For example, in 2014 research pub-
lished indicated that women with 
vocal fry* appear less competent, 
less trustworthy and even less hire-
able. In 2015 studies revealed that 
voters prefer a leader with a deeper 
pitched voice as this gives the im-
pression of greater competence and 
strength.

Significant
Most of us have heard people in 

business with exceptional voices: 
they sound energetic, yet calm; clear, 
with a full, rich tone; and they sound 
completely confident. Scientists have 

now shown – to a statistically signifi-
cant level – that there are a number of 
factors that make these voices so at-
tractive and, ultimately, so persuasive. 
These include but aren’t limited to:
• Pitch height – how high or low 

your voice is on average.  Re-
search has shown that that, for 
both men and women, a low-
er voice is more effective in the 
commercial world. The research 
has even shown that chief exec-
utives with deeper voices earn 
more money! 

• Pitch modulation – the amount 
of ‘up and down’ you do with 
your vocal pitch when you are 
speaking. This indicates dyna-
mism and passion; it shows a full 
engagement with what you are 
saying and who you are speaking 
to. The opposite to this is a flat, 
boring voice that puts people 
to sleep – clearly, not desirable 
when speaking to clients or staff.

• Fluency – this isn’t fluency as it 
was in French class such as hav-
ing a wide vocabulary and know-
ing the irregular rules of gram-
mar. Fluency in this context is 
the absence of disfluencies: these 
include, ums and errs, hesitation 
pauses, unplanned repetitions, 
and filler words such as ‘basical-
ly’, ‘you know’ and the ubiqui-
tous ‘like’.   Removing these im-

proves clarity and can enhance 
the impression of competence 
and authority.
There are other significant el-

ements such as effective articula-
tion, speech rate (pace), volume 
and emotional variation within the 
voice.  These contribute in different 
weights to your voice being persua-
sive overall, whilst at the same time 
retaining your authenticity.

Scientific
At my company, Grant Pear-

son Brown, we produce a scientific 
analysis of the voice, visual com-
munication, and the content of a 
presentation or pitch. We know the 
value of employing scientific data as 
the robust backbone of any training 
– it removes subjectivity and allows 
people to see a measured improve-
ment demonstrated by objective 
data. 

Yet there is also a creativity or art 
in the vocal delivery of a good piece 
of communication. This art is just as 
important as the science. Contrary 
to what many people believe, they 
are actually fond bedfellows.

There is an artistic quality to 
the cadence, for example, of your 
speech pattern.  The science tells you 
how much modulation is effective, 
but it is the artistry of communica-
tion that tells you how and when to 

change pitch in order to maximise 
the effect of what you are saying.  

Another example is volume. It is 
invaluable for the science to inform 
us if you are, on average, too loud or 
too quiet when you talk – but the sci-
ence can’t tell you when (or even if) 
it will be effective to reduce your vol-
ume to that of a whisper in order to 
pull your audience in.  That’s the art.

Although we coach clients on ef-
fective ways of achieving it, this type 
of vocal creativity can’t currently be 
quantified in a scientific fashion. 
Nevertheless, it remains crucial. 

Artistic elements can turn a good 
piece of communication into a great 
one. Blending science and art cre-
ates a wonderful balance that will 
help you persuade even the toughest 
of audiences.

The next time you are preparing a 
key act of communication ask your-
self this: is your voice at its most 
compelling? Or is it preventing you 
from being the most persuasive ver-
sion of yourself?

*Vocal fry is the creaky voice qual-
ity when pitch drops below what is 
considered the lowest frequency of 
human speech.

Richard Keith is principal 
consultant at Grant Pearson 
Brown Consulting 
www.gpb.eu   

by Richard Keith

Healthy drinking is good business

Meeting the expectations 
of health-conscience tea 
drinkers seeking refine-

ment, the health benefits of dried 
hibiscus flowers are being consid-
ered more widely these days. These 
are well-documented and numerous 
and include relief from high blood 
pressure and high cholesterol, as 
well as assisting with digestive and 
inflammatory problems. It can also 
speed up the metabolism and help 
in healthy, gradual weight loss. Hi-
biscus is rich in vitamin C, miner-
als and various antioxidants, while 
also helping with hypertension and 
anxiety.

The popularity of alternative 

teas – blended fruit teas – has gone 
from strength to strength. Between 
2012 and 2014, sales of fruit and 
herbal tea-bags grew by 31 per cent 
in the UK from £58 million to £76 
million, while sales of specialty 
teabags rose by 15 per cent to £63 
million and sales of green teabags 
leaped by 50 per cent to £36 mil-
lion. The fruit and herbal tea UK 
market is worth around £65 million 
per year compared to standard tea’s 
£495 million.

Adventurous
Consumers are becoming more 

adventurous in their choice of 
tea, triggering strong sales of fruit 
or herbal teas, specialty teas and 
green tea, reinforcing a growing 
healthy-foodie culture in the UK. 

There is a significant opportu-

nity for UK exporters to capture 
the growth potential identified in 
the EU fruit-tea infusion/ tea mar-
ket globally and in particular in SE 
Asia.   In this context affluent and 
young middle-aged health con-
science consumers in China and 
the ASEAN markets are likely to 
have a desire to buy and consume 
what is ‘fashionable’ in the health 
beverage sector in the EU. There 
is therefore a growing opportu-
nity for UK exporters within this 
sector.

Fares Oufi is sales manager at 
FAAS Trade and Investment which 
has recently launched its hibiscus-
dried fruit range of six flavours for 
sampling, directed at the ASEAN 
market. 
www.faastrade.com

by Fares Oufi

http://www.gpb.eu
http://www.faastrade.com
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Join us in London for a free Introduction to Coaching
Visit www.aoec.com/intro

www.aoec.com     0207 127 5125     info@aoec.com

Experience what it’s like 
to be a coach and begin 

to understand the power and 
impact of coaching

former CEO of Google, Eric Schmidt

220344-11-16 LBM AOEC.indd   1 19/10/2016   11:25

Could your business 
give the gift of hope 
this Christmas?

W
ith Christmas around 
the corner, thoughts 
turn to booking annual 

leave, doing some Christmas shop-
ping, and making arrangements to 
see friends and family.

As an employer, it’s a time to fo-
cus on rotas and shift patterns for 
the Christmas period, how to thank 
your staff with a Christmas party, 
and what the New Year will bring 
for your business. 

Christmas is also a time to think 
about those less fortunate than our-
selves. It’s a great time of year to 
revisit your CSR goals, review what 
you have achieved this year, and 
consider what you’d like to aim for 
in the next twelve months. 

Difficult
For some people, Christmas is a 

terribly difficult time. The charity 
Missing People supports thousands 
of young runaways and missing 
adults who are lonely, cut off and at 
risk, far away from home this win-
ter, whilst also helping families to 
search for their missing loved ones. 

An estimated 45,000 children 
and adults are reported missing 
each year in London and the Home 
Counties. Missing People provides a 
24-hour helpline, counselling and 
a ‘message home’ service – all with 
the aim of finding missing people, 
keeping them safe and bringing 
them home.

The charity is inviting companies 
to give the gift of hope this festive 
season, by supporting their Home 
for Christmas appeal. It is a won-
derful way to engage staff and show 
your commitment to the commu-
nity around you – and to provide a 
lifeline to families who might not be 
looking forward to a happy Christ-

mas this year. A host of companies, 
including key supporter Royal Mail 
Group, have already pledged to sup-
port the appeal.

Support
Joss Mooney, senior partnerships 

manager at Missing People, explains 
how to help: “It could be as simple 
as inviting colleagues to join you 
at Missing People’s Carol Service, 
before going for a few Christmas 
drinks – encouraging people to so-
cialise outside of the office whilst 
showing your support for those less 
fortunate than you.

Another easy way to integrate 
CSR into your approach to staff 
well-being is to dedicate your 
Christmas Party to Missing People. 
That might include collecting loose 
change at the bar, holding a raffle, 
or holding a mince pie bake-off or a 
Christmas jumper competition.   

Just £100 raised in this way could 
pay for a member of staff to answer 
Missing People’s helpline over night 
during the busy Christmas period. 
It’s a wonderful message to share 
with your staff, giving everyone a 
warm glow before the holidays.”

www.missingpeople.org.uk/ 
get-involved/home-for-
christmas   
 
Missing People’s London carol 
service is on Monday 12 December 

[Click/tap for more info]

http://www.aoec.com
http://www.missingpeople.org.uk/get-involved/home-for-christmas
http://www.missingpeople.org.uk/get-involved/home-for-christmas
http://www.missingpeople.org.uk/get-involved/home-for-christmas
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Who are you?
I am Jonathan Penny, head of fund-
raising for the Children’s Air Ambu-
lance. 

We are a national service which 
is changing the face of paediatric 
care through the high-speed trans-
fer of critically ill children, flying 
them from one hospital to another 
for specialist care. It is the first and 
only dedicated paediatric helicopter 
emergency transfer service in the 
country.

What is your connection with the 
London Chamber of Commerce?
Our charity is proud to be a mem-
ber.

What was your first job in London?
My first role was as a fundraising 
administrator for Cancer Research 
UK, working with the retail team in 
London and the south east.

Which one business achievement 
over the last 12 months are you 
most proud of, and why?
I was very proud to have recruited 
the fundraising team in London. A 
team based in our nation’s capital al-
lows us to maximise income oppor-
tunities and promote our charity. 

“If there is one thing I hate about 
my job it’s ... 
 … rather than hate, it can be frus-
trating that as a new charity, we are 

relatively unknown at present but 
by being a member of the LCCI, we 
hope that will change.”

If you were advising a young 
entrepreneur which business person 
would you suggest as a model?
Combining charity and business, 
I think that Rob and Paul Forkan’s 
company – Gandy’s – is inspirational.

What did the 2012 Olympics 
mean to you and your business?
As a charity that was only formed in 
2012, it didn’t have any impact on 
the organisation but personally, it 
made me very proud to be a resident 
of the host city.

How do you think the transport 
system in London can be 
improved?
There isn’t a dedicated hospital heli-
pad at either Evelina London Chil-
dren’s Hospital or Great Ormond 
Street (pictured). It would be won-

derful if we could get a helipad in 
central London to aid us in trans-
ferring sick children as quickly as 
possible. 

On a personal note, air conditioning 
on public transport would be great!

Which piece of red tape causes 
most problems for your company 
and why?
It can be tough finding the right 
contact in an organisation who 
deals with corporate social respon-
sibility (CSR) as they aren’t always 
large enough to have a dedicated 
CSR team.

What is your favourite and least 
favourite thing about London?
My favourite thing about London 
would have to be its diversity. Liv-
ing in a city with over 300 languag-
es spoken is fantastic and is, in 
my opinion, what makes our city 
unique.

My least favourite thing about Lon-
don has to be the traffic. It’s often 
quicker and easier to walk.

If you were Mayor of London for 
the day which one thing would 
you change?

I would give permission for a heli-
pad to be built in Central London 
for our service to land as close to our 
partner hospitals as possible.

How is your organisation reacting 
to Brexit? 
We receive no funding from either 
UK government or the EU so will 
not see any effect from Brexit from 
that perspective. That said, any dip 
in the value of the pound could have 
a serious effect on our funding in-
come if supporters tighten purse 
strings, worried about financial in-
security. Philanthropy works hand 
in hand with financial success so it is 
our hope that regardless of what the 
future holds, people will continue to 
support our cause.

What would you like other 
members of the LCCI to do to aid 
your organisation?
I would like members to get in touch 
with us. We need organisations 
to join forces with us to raise both 
income and, equally as important, 
awareness of our cause. Whether it 
is volunteering, donating, raising 
funds, or raising awareness, any-
thing members can do will help us 
to continue to save the lives of chil-
dren. 

www.childrensairambulance.org.uk

Two minute interview

Jonathan Penny, Children’s Air Ambulance

“It would be 
wonderful if we 
could get a helipad in 
central London to aid 
us in transferring sick 
children as quickly as 
possible.”

LBM fact: The cable car across River Thames which opened in 2012 can carry 2,500 people per hour in each direction
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The helipad at Alder Hey Children's 
Hospital, Liverpool

http://www.childrensairambulance.org.uk
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Property and instruction 
If Cannes is the place for 
property people to congregate 
every March, then London and 
MIPIM UK has to be the venue 
each October.

Last month Olympia hosted 
the third edition of Britain’s 
largest exhibition, conference and 
networking event for property 

professionals in the UK with 
delegations travelling in from 
North America, Asia Pacific and 
the Middle East. The organisers 
made the point that this year 
the event fulfilled a particularly 
important role in the UK real 
estate industry and would 
provide the first opportunity, 

post-Brexit, to debate and 
understand where opportunities 
in the sector now lay.

 Over 40 conference sessions 
provided information, opinion, 
insight and instruction from 150 
specialist speakers. High profile 
visitors to MIPIM UK included 
the French Ambassador, HE Silvie 

Bermann, Communities Secretary 
Sajid Javid MP, and Sir Eddy 
Lister, Homes and Communities 
Agency chair.

As well as taking a stand at the 
event, the LCCI co-hosted dinner 
at the Belvedere, reflecting the 
Chamber’s membership strength 
in property and construction.

Under construction
M

ark Collins, chairman of 
residential at CBRE, has 
taken over the reins of 

LCCI’s property and construction 
committee.

The committee acts as an advi-
sory panel, influencing Chamber 
policy as the organisation puts for-
ward views and lobbies to local and 
national government for the best in-
terests of businesses in areas such as 

housing, skills shortages, and Lon-
don’s infrastructure.

Collins (pictured speaking at MI-
PIM in Canne last year) has a spe-
cific focus on the central London 
market is known for advocating the 
benefits of building private sector 
housing to rent as a means of getting 
people into homes quickly. He has 
been a big supporter of SMEs who 
have a key role, alongside larger de-
velopers.

Top end
Before joining CBRE, he was 

managing director at Harrod’s Es-
tates property business, focusing 
on the top end of the London resi-
dential market.

Collins said: “This committee 
addresses the most pressing issue 
in London today and it is an hon-

our to chair it. Affordability in the 
housing market is a very real con-
cern to many Londoners who see 
becoming a homeowner a dimin-
ishing reality.

“Over the last decade the popu-
lation has increased by a million, 
yet we have only built around 
200,000 new homes. The new may-
or will need to find some innova-
tive ways to bring forward housing 
supply in a way his predecessor 
couldn’t and we hope to be able to 
help him towards a solution.”

To learn more about the LCCI’s 
property and construction 
committee and programme of 
events contact Nick Charles: 
ncharles@londonchamber.co.uk or 
see www.londonchamber.co.uk/
propertyandconstruction

MIPIM 2017
LCCI will once again have a 
significant presence at MIPIM 
in Cannes next year when 
Europe’s largest property 
exhibition will run from 
Tuesday 14 to Friday 17 March.

To join the Chamber’s 
delegation as a sponsor 
contact:  
Angela Reed, sponsorship and 
promotions manager
areed@londonchamber.co.uk

LCCI chairman Jeffrey Adams speaking at the MIPIM London dinner

mailto:ncharles@londonchamber.co.uk
http://www.londonchamber.co.uk/propertyandconstruction
http://www.londonchamber.co.uk/propertyandconstruction
mailto:areed@londonchamber.co.uk
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The rise of megaprojects

T
he advent of the ‘megaproject’ 
is truly upon us as such pro-
jects become a key feature of 

the UK project landscape. It is gen-
erally agreed that a project with a 
value greater than £1 billion can be 
considered a megaproject and, cer-
tainly in recent years, we have wit-
nessed the volume of projects with 
values well in excess of this, with 
many reaching levels substantially 
over £10 billion.

Recent UK projects that fall with-
in the definition of megaprojects 
include Crossrail, the Olympic Park 
and Thames Tideway. On the pro-
jected horizon we have HS2, airport 
capacity expansion in the south east, 
Silvertown Tunnel, Hinkley Point 
‘C’ and other nuclear projects, and 
Crossrail 2.

Megaprojects are used to secure 
large scale economic infrastruc-
ture and typical features include 
national government support, 
long terms, multiple stakeholders 
and potentially complex contrac-
tual structures.

By their very nature they attract 
controversy and can divide opinion. 
The implications go far beyond the 
economic to include wide-ranging 
social and environmental conse-
quences.

Financing
Projects can be financed by the 

government or through private 
sector investments and are often a 
mixture of the two, typically involv-
ing various stakeholders, investors 
from home and abroad, technology 
providers, national and local gov-
ernments and local communities. 
However, the question of the day is: 
what impact the post-Brexit politi-
cal and economic environment will 
have on the financing of these pro-
jects in terms of investor appetite, 
cost of capital and engagement of 
government guarantees?

Megaprojects work in the context 

of a global environment and engage 
global financiers, consultants, de-
velopers and contractors. They also 
build on the experience of previous 
projects and we have seen the trans-
fer of skills from project to project 
within the UK. Particularly in a 
construction industry facing a skills 
shortage, this ability to access expe-
rienced project teams and learn key 
lessons is essential to the future de-
velopment of megaprojects.

Insurability 
While much has been made of 

the impact of Brexit on the London 
insurance market, it is important 
to understand that the insurance 
industry is also truly global. Major 
insurance hubs exist in the Mid-
dle East and Asia for example and 
most global insurers have offices 
and centres of excellence spread 
around the world with multiple ac-
cess points. A Japanese insurer can 
be accessed from London in order 
to participate in, or even lead, a 
major project where their expertise 
and capacity is deemed suitable. To 
date we have seen no unfavourable 

impact on the insurance market as 
a result of Brexit.

Megaprojects can be a challenge 
for insurers due their scale, dura-
tion and complexity and there are 
certainly areas which will require 
careful consideration and pres-
entation to underwriters. Howev-
er, it is fair to say that a megapro-
ject doesn’t equal ‘mega premium’ 
in the same way as it once did. 
The insurance market is at an ex-
ceptionally low point with rating 
and cover advantages available for 
projects.

Softening
There is no doubt that the in-

surance market’s favourable ex-
perience of recent megaprojects, 
including those with high profile 
tunnelling exposures, has contrib-
uted to this softening market.

Working with your broker to 
present your risk in the most effec-
tive way will allow you to take ad-
vantage of this. The preparation of 
a robust underwriter submission 
is critical to ensure the best terms 
and coverage are made available. 
This has never been more impor-
tant than now, particularly with 
this August’s new Insurance Act 
which introduces the associated 
duty of fair presentation of a risk 
where an insured will need to 
disclose the project information 
in a clear and accessible manner 
using the information known by 
senior management and by the 
individuals responsible for arrang-
ing insurance in an organisation. 
Early engagement with your bro-
ker and consultant to discuss the 
project metrics, access points to 
the market and to review the best 
insurance programme structure 
and risk allocations are critical, as 
are looking at potential alterna-
tive methods of risk financing and 
transfer.

John Roberts is UK construction 
industry leader at Willis Towers 
Watson 
www.willistowerswatson.com

by John Roberts
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“Megaprojects can 
be a challenge for 
insurers due their 
scale, duration and 
complexity.”

http://www.willistowerswatson.com
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London Young Chamber gathers pace

A 
school gymnasium packed 
with hundreds of teenag-
ers might not be everyone’s 

ideal place to spend an evening, but 
for seven Chamber members it was 
recently their Wednesday night des-
tination of choice.

Marking Young Chamber’s 
first major activity of the autumn 
term, Croydon Chamber members, 
Andall Legal, The HR Dept, Scar-
amanga Marketing and Coversure 
Croydon joined forces with LCCI 
members,   Capita Asset Services, 
MACS Plasterboards and IMSM to 
meet with students and talk about 
opportunities in their industry at 
the Woodcote High School careers 
convention. Each year Woodcote 
teams up  with fellow Croydon 
schools, Riddlesdown Collegiate 
and Oasis Academy Coulsdon, to 
provide their 1500 Year 10 to 13 
students – 14 to 18 year olds – with 
the opportunity to meet with busi-
nesses,  education providers and 
public sector organisations such as 
the armed forces and the Metro-
politan Police to help shape their 
thinking as they make important 
choices about their GCSE and A 
level options and their potential fu-
ture career paths.

Value
Fintan O’Toole, LCCI board 

member and director of The HR 
Dept, noted the steady stream of 
young people who were keen to 
learn more about the world of busi-
ness.  “Young Chamber is a fabu-
lous way for Chamber members to 
genuinely add value to their local 

community and I’d encourage oth-
ers to get involved.”    

London Young Chamber is de-
veloping apace with eight schools 
now recruited across Croydon 

and its neighbouring borough 
Sutton, each looking for support 
from Chamber members to help 
prepare their young people for 
life beyond the school gates. Top-
ping the schools’ wish lists are 
providing inspirational business 
speakers; business people meet-
ing students at careers fairs and 
conducting mock interviews. To 
fulfill their needs we are looking 
for members willing to devote a 
little time to supporting us in our 
Young Chamber schools. Just a 
couple of hours can make a real 
difference to students in helping 
them to better understand the 
wealth of career options available 
as they begin to plan their future.    

Participation
Currently piloting in and around 

the Croydon area with the invalua-
ble support of the Croydon Cham-
ber Committee and the Commer-
cial Education Trust (see box left), 

London Young Chamber will look 
to expand to other parts of the 
capital in the months ahead. We 
welcome  participation from our 
members, however large or small, 
as we strive  to genuinely move the 
dial in promoting business and en-
terprise through education.

Croydon Chamber of Com-
merce chair and Solicitor at Andall 
Legal, Nicolina Andall comment-
ed: “The Chamber committee was 
honoured to be asked to lead the 
Young Chamber pilot in London. 
Many of us already support lo-
cal schools in the area and Young 
Chamber is a great way for us to 
co-ordinate this and introduce 
other members to the concept. We 
are looking forward to working 
with the London Chamber team 
as it plans to expand across other 
parts of London.”

If you want to get involved with 
Young Chamber contact project 
consultant Helen Gray 
hgray@londonchamber.co.uk 
020 7203 1892 

by Helen Gray

Jessica Rice of Capita Asset Service

Now get on with third runway says LCCI
Responding to the 
government’s decision late 
last month to grant a third 
runway at Heathrow LCCI chief 
executive Colin Stanbridge 
said: “I am relieved that the 
decision has finally been made 
and firmly believe it is the right 
one. 

“The constant dithering 
over a decision in past years 
has risked damaging British 
business but now we finally 
have the chance to act to 
future-proof the UK economy. 

Benefits
“Now we need to mitigate 

those delays and commence 
construction work as soon as 
practical to maximise the benefits 
to London and the wider UK.

“However as the runway 
will take several years to be 
operational we need to make 
best use of existing aviation 
infrastructure now including 
strengthening rail links and 
improving services at enhancing 
operational performance at all 
London airports.”

“Just a couple of 
hours can make a 
real difference to 
students in helping 
them to better 
understand the 
wealth of career 
options available as 
they begin to plan 
their future.”

Commercial
The Commercial Education 
Trust is an independent 
grant-making charity. It 
was established in 1887 
by the London Chamber of 
Commerce and Industry to 
run an Examinations Board 
for commercial education. 
CET has to date made grants 
totalling more than £2.7 
million in support of charitable 
projects promoting commercial 
education. 

www.lccicet.com

STOP PRESS

mailto:hgray@londonchamber.co.uk
http://www.lccicet.com


November 2016 Your business 33

A breath of fresh air at Victoria Station

F
inished products are great. 
Seeing the culmination of a 
load of hard work, time and 

energy is really rewarding. But one 
of the fundamental parts of my role 
in the development team at blowUP 
media is being involved in the land-
scape during the transformation 
process. Particularly in London, the 
work that we do is so representative 
of the city, always evolving, trans-
forming and never standing still. 

One of our most recent projects 
has been the launch of the new 
site at Victoria station which has 
wrapped an unsightly group of Por-
takabins and turned what could oth-
erwise have been a scar on the envi-
ronment into a sleek and premium 
giant poster site. It is also the only 
banner in the Victoria area target-
ing commuters outside the station. 
The debut campaign from easyJet 
saw the site transformed into a giant 
suitcase, very appropriate for a key 
travel hub like this.

Edge
This element is just one part of 

a giant redevelopment of Westmin-

ster as a whole including a whole 
new underground station, new 
offices and retail spaces. It aims 
to add a modern edge to a place 
which is peppered with many his-
torical landmarks such as St James’ 
Park and the civic buildings.

Iconic sites require special treat-
ment and in this case we worked 
closely with TfL to ensure that we 
were making a positive mark on 
the environment during its trans-
formation. We sprayed the entire 
400sqm banner site with a Pureti 
product which works to remove 
pollution from the surrounding 
air. 

Given that almost a quarter of 
a million people pass through the 
station every day, allowing them to 
breathe in cleaner air in what is a 
bustling and often congested en-
vironment is something that will 
make a big impact. It’s estimated 
that the treated fabric used will 
remove the equivalent amount of 
air pollution that two acres of trees 
would. This marks a significant 
step in responsible advertising and 
showing genuine care for the envi-
ronment in which our posters sit 
and it’s something we will continue 
working on in the future. 

We also made sure that all the 

work was carried out overnight 
to cause minimum disruption as 
the inevitable road closures would 
have prevented people getting in 
and out of the station. 

Diverse
In terms of the advertising it-

self, with such a diverse mixture of 
people viewing it on their way into 
the underground station or when 
they’re hopping on a bus, there’s 
a huge opportunity for brands to 
be very creative. In-between cam-
paigns, TfL will be utilising the 
site to speak directly to their pas-
sengers about the work they are 
carrying out, the benefits this will 
have and to serve important public 
messages. 

It is exciting to see the develop-
ment of the area as it moves from 
stage to stage. I would encourage 
everyone to go and check out the 
Victoria site – you’ll spot the em-
blem of Queen Victoria matching 
the ones on the underground plat-
forms. While you’re there, be sure to 
stop and take a deep breath, it’ll be 
good for you!

Steven Tokaya is development 
director at blowUP media 
www.blowup-media.co.uk

by Steven Tokaya

Security 

Why your business should 
have regular security audits

U
K government research 
shows that two thirds of large 
UK businesses were hit by a 

cyber breach or attack in the past 
year. The most common attacks in-
volved viruses, spyware or malware 
that could have been prevented.

The average data breach takes 210 
days to be detected. Just think how 
much damage that will have been 
caused before you are even aware 
of it.

The bigger your company is, the 
more likely it is that there is a mor-
al and perhaps even a legal require-
ment to undertake regular security 

audits.  However, no matter what 
size your business, it is a good idea 
to conduct regular external assess-
ments to help you identify your in-
ternal network’s vulnerabilities. 

Being compliant with standards 
might protect you from litigation, 
but will it ensure you are fully pro-
tected and your business safe? 

Infrastructure security 
audit

An Infrastructure security audit 
evaluates the security of a company’s 
IT systems by measuring how well it 
conforms to a set of established cri-
teria and comprises:
• Security vulnerability scans 
• Hardware and software systems 

review

• Access controls analysis
• Anti-virus, back-up and disaster 

recovery processes
• Information handling procedures 
• User practices.

At the end of the audit, a RAG 
(red/amber/green) report should 
be provided with issues categorised 
into three areas.

• Urgent Significant issues that 
require corrective action to meet 
business objectives

• Less urgent Problems with a 
negative effect, however not 
deemed critical. Action should be 
taken to resolve or monitor 

• No action required Area per-
forming to plan 

You may be able to fix some iden-
tified problems yourself. It may be 
that some listed as red are less im-
portant to your organisation. Ad-
dressing the red and amber action 
items will assist in mitigating the 
entry points for a targeted attack.

By taking this approach, an or-
ganisation can quickly identify a 
clear infrastructure security roadm-
ap and start on a continuous jour-
ney of proactive protection for its 
business. Running such an audit on 
a regular basis helps organisations 
identify internal network vulnera-
bilities.

Simon Golding is managing 
director of Trilogy Technologies 
www.trilogytechnologies.com 

by Simon Golding

http://www.blowup-media.co.uk
http://www.trilogytechnologies.com
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Celebrating East London’s 
entrepreneurial spirit
T

he first Wharf Innovation 
in Business Awards, held in 
partnership with East Lon-

don Chamber of Commerce and 
supported by principal sponsor, 
Canary Wharf Group, took place in 
September at the Radisson Blu Ed-
wardian New Providence Wharf. 

The awards celebrated the tal-
ents of the business community in 
Canary Wharf, east and southeast 
London and saw 11 companies 
and individuals recognized for 
their achievements at a glittering 
ceremony. Following an inspiring 
speech (above) from Rajesh Agraw-
al, London’s deputy mayor for busi-
ness, dragon slayer Levi Roots, cre-
ator of Reggae Reggae sauce, took to 
the stage to hand out the prizes.

Long-standing East London 

Chamber of Commerce member, 
Reg Beer, founder of Frontispiece 
which sells prints and maps of the 

East End, won the award for life-
time achievement sponsored by 
The O2. Beer, whose career has 

included being a photographer, 
fireman, senior teacher and deputy 
mayor of Tower Hamlets said: “I’ve 
always believed in East London. I 
love the East End, I love its people, 
its history, its culture and that’s 
been my driving force.”

Other winners
• Small business (sponsor - Tune 

Hotels): Greenwich Theatre
• Business partnership (sponsor 

- TMP Solicitors): Parkour Gen-
erations

• Innovation (sponsor - London 
City Airport): L’Orchidee

• New business (sponsor - Univer-
sity of East London): Sports Bar 
& Grill

• Businessperson (sponsor – 
LycaHealth): Ricky Kothari, 
T-Sticks

• Corporate social responsibility 
(sponsor – East London Business 
Place): London City Airport

• Medium to large business 
(sponsor – Get Set for Growth): 
Creative Virtual

• Business growth: East London 
Liquor Company

• Customer service excellence 
(sponsor – HSBC): Carrot Cars

• Employer (sponsor: Porsche Cen-
tre East London): Metro Village. 

www.wharf.co.uk
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W
orkers in London may 
have got used to (and 
even complacent about) 

the rich evidence of our past writes 
Peter Bishop. 

How often do we see informa-
tive hoardings cataloguing the lat-
est Roman or Anglo Saxon finds in 
excavated building sites as we make 
our way from the tube to the office? 
When we do stop, our time is re-
warded with a brief understanding 
of the lives people lived through 
sight of  their everyday things.

Move a couple of miles outside 
the city and the rewards are at least 
as great. In his forward to this fas-
cinating book by archaeologist Ben 
Paites on finds in Essex, Dr. Michael 
Lewis, Head of Portable Antiquities 
and Treasure at the British Museum, 
provides insightful context. “Histo-

ry books tell us about royalty, great 
lords and important churchmen, 
but most others are forgotten by 
time. The only evidence for many of 
these people is the objects they left 
behind; sometimes buried on pur-
pose, but more often lost by chance.” 

Ben Paites, participating in the 
Portable Antiquities Scheme, has 
chosen just 50 of 20,000 which, 
when put together, as Lewis says, 
paint a picture and allow us to un-
derstand the story of the people who 
lived in Essex.

Concisely designed and illustrat-
ed the book dwells on each of the 

50 in turn in a route that takes in 
a gold ring (1150-750 BC) found 
in Braintree, a Roman brooch (AD 
100-200) in Colchester, an Elizabe-
than pendant (AD 1550-1650) near 
Basildon, and a Roman axe (AD 43-
410) on Canvey Island.

But, as Paites points out in entry 
50, not all discoveries in Essex are of 
ancient objects. Personally involved 
in retrieving some ceramic vessels 
from the river Colne in 2015, he as-
certained that these were related to a 
Hindu funerary ritual and had been 
left as a request for a safe passage to 
the afterlife. As I said, fascinating.

50 Finds from Essex Objects from 
the Portable Antiquities Scheme
Author: Ben Paites
Publisher: Amberley Publishing
www.amberley-books.com

Book review

Essex pearls

http://www.wharf.co.uk
http://www.amberley-books.com


November 2016 Your business 35

Apprenticeships – serving the 
individual and the company

David Williams 
looks at the detail 

behind the 
apprenticeship 
levy fund and 

how employers can maximise 
the impact on their workforce

F
rom April 2017 the way the 
government funds apprentice-
ships in England and Wales is 

changing.   An apprenticeship levy 
fund is being created, a step change 
in apprenticeship numbers and 
quality – delivering on the govern-
ment commitment that there will be 
three million apprenticeship starts 
by 2020. 

For the apprenticeship pro-
gramme to succeed, businesses need 
clarity and better communication 
from the UK government and de-
volved administrations.  The British 
Chambers of Commerce supported 
by Middlesex University, surveyed 
more than 1,600 UK businesses in 
August 2016 to understand their 
workforce planning priorities and 
issues. This highlighted that 39 per 
cent of firms have still not heard of 
the levy; whilst 51 per cent of firms 
don’t understand how apprentice-
ship funding differs above or below 
the £3 million pay bill threshold.

Sustainable
The levy will put apprenticeship 

funding on a sustainable footing 
and improve the technical and pro-
fessional skills of the workforce – an 
important component of productiv-
ity.

Employers with a pay bill in excess 
of £3 million will pay the levy from 
April 2017. The charge is calculated 

at 0.5 per cent of employers total 
company payroll collected monthly 
via PAYE with all employers receiv-
ing an allowance of £15,000 in each 
tax year.

Employers with a pay bill of less 
than £3 million will not have to pay 
the levy. 

It is reported that this will be a 
group accounting for around 98 per 
cent of all employers. These employ-
ers will continue to have access to 
government funding to support ap-
prenticeships. 

Further details on the support 
available are expected later in 2016. 
All employers will have access to 
the Digital Apprenticeship Service 
whether they have paid the levy 
or not and will be able to use it to 
manage the government funding 
available to them to pay for appren-
ticeship training.

Companies can register from 
January 2017 with the new digital 
apprenticeship service and create a 
digital account.  Employers will be 
free to spend their money on ap-
prenticeships training which they 
judge best meets their needs, from 
an approved training provider.

Funds will enter a company’s dig-
ital account on a monthly basis, and 
a 10 per cent top up will be applied 
at the same time.  This means that 
for every £1 that enters an employ-
er’s digital account, they can access 
£1.10 to spend on apprenticeship 
training.

Transferrable
Apprenticeships are available at 

all levels and offer valuable trans-
ferrable skills which are beneficial 
to both the apprentice and the em-
ployer. If companies already offer 
in-house training, Middlesex Uni-
versity can work with them to look 
at the best options in maximise ROI 
and the impact, together with how 
they can accredit or validate exist-
ing programmes.   

Degree 
Apprenticeships

Degree Apprenticeships (DA) 
enable individuals in employment 
to gain the knowledge, skills and 
behaviours required for a defined 
occupation.  They combine on-
the-job training and study towards 
a higher level qualification and are 
available at a range of levels, from 
the equivalent of a foundation de-
gree to a bachelor’s and master’s 
degree.  DA are available across 
a wide range of sectors and rep-
resent hundreds of different job 
roles. 

Many educational establish-
ments are already involved in the 
delivery of programmes across 
many sectors; others have a histo-
ry of working with employers to 
deliver employer-sponsored pro-
grammes.  For example, Middlesex 
University already work with many 
organisations where apprentice-
ships are used as a route into higher 
qualifications.

How are DA 
established?

Employers working with pro-

fessional bodies have formed 
groups called Trailblazers to de-
velop nationally recognised ap-
prenticeship standards – succinct 
documents that define the knowl-
edge, skills and behaviours for oc-
cupations and related high-level 
assessments.

Middlesex University are ex-
perienced in higher level work-
based learning and Higher Ap-
prenticeships with designed to 
meet employer needs and deliv-
ered flexibly in the workplace. 
These programmes are suitable 
for a company’s existing employ-
ees or for new apprentices.  All as-
sessment is around the workplace 
role, tailored to maximise the 
impact on the organisation and 
on an individual’s performance at 
work.

What if an 
apprenticeship doesn’t 

exist in my sector?
If an apprenticeship isn’t cur-

rently available for your sector then 
Middlesex University can work to-
gether with groups of employers to 
maximise the opportunity to devel-
op one.

Where can I find out 
more?

• www.gov.uk/government/
publications/apprenticeship-
levy-how-it-will-work 

• www.mdx.ac.uk/
degreeapprenticeships 

• www.hefce.ac.uk/kess/
apprentice/

• www.managers.org.uk/
management-apprenticeships/
apprenticeships/level-6-
chartered-manager-degree-
apprenticeship 

David Williams is director 
for corporate engagement 
at Middlesex University. The 
university will be running a series 
of roadshows in early 2017. To 
register interest email: corporate@
mdx.ac.uk 

LBM fact: Of all UK regions, London has the highest proportion of the national workforce in the service sector – 91.7%

“Apprenticeships 
are available at all 
levels and offer 
valuable 
transferrable skills 
which are beneficial 
to both the 
apprentice and the 
employer.”

http://www.gov.uk/government/publications/apprenticeship-levy-how-it-will-work
http://www.gov.uk/government/publications/apprenticeship-levy-how-it-will-work
http://www.gov.uk/government/publications/apprenticeship-levy-how-it-will-work
http://www.mdx.ac.uk/degreeapprenticeships
http://www.mdx.ac.uk/degreeapprenticeships
http://www.hefce.ac.uk/kess/apprentice/
http://www.hefce.ac.uk/kess/apprentice/
http://www.managers.org.uk/management-apprenticeships/apprenticeships/level-6-chartered-manager-degree-apprenticeship
http://www.managers.org.uk/management-apprenticeships/apprenticeships/level-6-chartered-manager-degree-apprenticeship
http://www.managers.org.uk/management-apprenticeships/apprenticeships/level-6-chartered-manager-degree-apprenticeship
http://www.managers.org.uk/management-apprenticeships/apprenticeships/level-6-chartered-manager-degree-apprenticeship
http://www.managers.org.uk/management-apprenticeships/apprenticeships/level-6-chartered-manager-degree-apprenticeship
mailto:corporate@mdx.ac.uk
mailto:corporate@mdx.ac.uk
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€1.9 billion to support investment in European transport projects
The Commission has 
launched a round of calls 
for proposals under the 
EU funding programme for 
transport infrastructure 
(‘Connecting Europe Facility’). 
The Connecting Europe Facility 
supports the transition to low-
emission mobility and stimulates 
investment for the purpose of job 
creation. Examples of projects 

already being funded include 
the Brenner rail tunnel and Rail 
Baltica. Under this new series 
of calls, €1.9 billion will be made 
available to finance key transport 
projects in Europe, from which 
€1.1 billion has been earmarked 
for the 15 EU Member States 
eligible for the cohesion fund in 
order to ensure sustainable 
development in the internal 

market. For the first time, €40 
million will also be dedicated to 
infrastructure projects linking 
the EU with its neighbouring 
countries. Commissioner for 
Transport Violeta Bulc said, 
«The EU supports over 460 
projects across the territory 
of the Member States 
contributing to better mobility 
and connectivity for European 

citizens and businesses. With 
this new call, we are giving 
more focus to intelligent 
transport systems across 
Europe and to infrastructure 
development in the cohesion 
states. The Commission is 
committed to building the 
transport network of the 
future while providing to keep 
countries and regions united.” 

The European Investment Fund 
(EIF) and Agrár-Vállalkozási 
Hitelgarancia Alapítvány (AVHGA) 
have signed a COSME agreement 
to enhance access to finance to 
up to 2,000 small and medium-
sized enterprises primarily in the 
agricultural sectors in Hungary. 
This transaction benefits from the 

support of the European Fund for 
Strategic Investments (EFSI), the 
heart of the Investment Plan for 
Europe and is expected to facilitate 
access to HUF 50 billion (ca. €160 
million) in several forms of finance 
for SMEs, such as investment 
loans, working capitals, overdraft 
credits and bank guarantees.

European Commissioner for 
Education, Culture, Youth and 
Sport, Tibor Navracsics, said: “I 
am delighted to see that thanks to 
the Investment Plan launched by 
this Commission, small businesses 
in Hungary will now be able to 
obtain loans they would otherwise 
not have had access to. The 

Investment Plan has proven to be 
a success which is why we have 
proposed to increase both its 
financial capacity and duration. I 
encourage Hungarian businesses 
to make the most of this 
opportunity and use these loans 
to boost economic growth and job 
creation.” 

Investment plan for Europe: €160 million for agricultural SMEs in Hungary

MEPs’ plans to tighten up EU car “type 
approval” rules, in the wake of the VW 
scandal, were discussed in the Internal Market 
Committee. These include stricter supervision 
of tests done before a car can be placed on the 
market and more stringent obligations on EU 
member states to check that those already on 
the road meet all EU safety, environmental and 
production requirements. Daniel Dalton (ECR, 

UK), who is steering this legislation through 
Parliament, has tabled 196 amendments to the 
Commission’s draft regulation to overhaul the 
current system, including on the obligations 
of the national approval authorities, market 
surveillance authorities and car manufacturers, 
the designation of the technical services 
performing the tests, the duration of the type-
approvals and on the access to the vehicle’s 

software and “engine management strategies”.
Other changes proposed in Mr Dalton’s 

draft report concern the role foreseen for the 
EU Commission in market surveillance, recalls 
and on the administrative fines to be imposed 
in the event of infringements. The provisions 
on a “national fee structure” for type-approvals 
and market surveillance costs were deleted by 
the rapporteur.

Cleaner cars: Internal Market MEPs debate changes to type-approval rules

EU and Egypt to step up 
cooperation on socio-economic 
development

Economic Partnership 
Agreement with southern 
African countries 

The European Union and Egypt 
signed a €129 million package of 
financial assistance to support 
socio-economic development in 
Egypt.

On 11 October, 
Johannes Hahn, Commissioner 
for European Neighbourhood 
Policy and Enlargement 
Negotiations, and Dr. Sahar Nasr, 
Egyptian Minister of International 
Cooperation, signed a €129 
million package of financial 
assistance in support of Egypt’s 
socio-economic development.

At the signing ceremony in 
Cairo, Commissioner Hahn said: 
“This package of financial 
assistance clearly underscores 
the European Union’s strong 
support to the Egyptian 
people. It will boost socio-
economic development and 

improve the living conditions of 
Egyptian citizens. In addition, it 
foresees measures in favour of 
strengthening the role of the civil 
society.”

The package is comprised 
of six financing agreements 
with a combined value of €129 
million. The agreements focus on 
improving the quality of life of 
Egyptian citizens by promoting 
inclusive economic growth, 
improving the living conditions 
in informal areas of Cairo, 
contributing to the provision of 
citizen rights, including gender 
equality, and supporting priority 
projects in the field of renewable 
energy and agricultural drainage. 
Additionally, it includes support 
at institutional level to on-going 
reforms in the energy and water 
sectors.

Five southern African countries 
- Botswana, Lesotho, Namibia, 
South Africa and Swaziland 
- and the EU today start a 
new chapter in their bilateral 
relations with the entry into 
effect of their Economic 
Partnership Agreement (EPA). 
Mozambique is in the process of 
ratifying the agreement and will 
join in as soon as the ratification 
procedure is completed. The 
EPA is a development-oriented 
agreement that takes into 
account the different levels of 
development of the partners. 
It gives Botswana, Lesotho, 
Mozambique, Namibia, and 
Swaziland immediate duty-
free, quota-free access for 
their exports to the EU market. 
South Africa will also benefit 

from enhanced market access, 
going beyond its existing 
bilateral arrangement with 
the EU. It also provides for a 
number of protective measures 
in these countries, for instance 
for nascent, fragile industries 
or for food security reasons. 
Furthermore, the agreement 
increases the flexibility of 
southern African producers 
to put together products with 
components from various other 
countries, without the risk 
of losing their free access to 
the EU market. The southern 
African markets will open 
only partially to EU exports, 
gradually over time, providing 
their industries with the 
intermediary goods they need 
to support growth

http://europa.eu/rapid/press-release_MEX-16-3431_en.htm?locale=en
https://ec.europa.eu/inea/connecting-europe-facility/cef-transport/apply-funding/2016-cef-transport-calls-proposals
https://ec.europa.eu/inea/connecting-europe-facility/cef-transport/apply-funding/2016-cef-transport-calls-proposals
http://ec.europa.eu/transport/themes/infrastructure/ten-t-guidelines/project-funding/cef_en
http://ec.europa.eu/transport/themes/strategies/news/2016-07-20-decarbonisation_en
http://ec.europa.eu/transport/themes/strategies/news/2016-07-20-decarbonisation_en
https://ec.europa.eu/inea/en/connecting-europe-facility/cef-transport/projects-by-country/multi-country/2014-eu-tm-0190-w
https://ec.europa.eu/inea/en/connecting-europe-facility/cef-transport/projects-by-country/multi-country/2014-eu-tmc-0560-m
https://ec.europa.eu/inea/en/connecting-europe-facility/cef-transport/projects-by-country/multi-country/2014-eu-tmc-0560-m
http://ec.europa.eu/regional_policy/en/funding/cohesion-fund/
http://ec.europa.eu/regional_policy/en/funding/cohesion-fund/
http://europa.eu/rapid/press-release_MEX-16-3282_en.htm?locale=en
http://www.europarl.europa.eu/news/en/news-room/20160928IPR44346/cleaner-cars-internal-market-meps-debate-changes-to-type-approval-rules
http://europa.eu/rapid/press-release_IP-16-3395_en.htm?locale=en
http://europa.eu/rapid/press-release_IP-16-3395_en.htm?locale=en
http://europa.eu/rapid/press-release_IP-16-3395_en.htm?locale=en
http://europa.eu/rapid/press-release_MEX-16-3363_en.htm?locale=en
http://europa.eu/rapid/press-release_MEX-16-3363_en.htm?locale=en
http://europa.eu/rapid/press-release_MEX-16-3363_en.htm?locale=en
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Hard Work is Overrated –

Be Lazy
A request I make to some of my clients often 
surprises them: Be Lazy.

MOST entrepreneurs know how to 
work hard – it has been one of the 
reasons they are successful. But 
that “hard work” can sometimes 
get in the way of them defining 
their next level of growth. Instead 
you should be asking yourself, 
“How can I be lazy here while still 
getting the results I want?”

That is, you need to learn how 
to systemise and get leverage in 
your business if you want to grow 
to the next level. Figure out how 
to start creating more impact with 
less effort.

There are a number of ways 
to get leverage in your business 
– consistent strategic planning, 
effective recruitment processes, 
team management systems, brand 
strategising, having the right niche 
etc. The list goes on.

One of the fundamental 
equations that all business 

owners need to understand is the 
“ultimate equation for growth”:

Customers = Leads x Conversions
Most business owners think, “How 
do I get more customers?” Smart 
business owners are instead looking 
at the other side of the equation. 
They are asking themselves two 
distinct questions: “How do I get 
predictable lead flow?” and “How 
do I efficiently convert as many 
leads as possible?”

It’s a simple mind shift that will 
take you away from “chasing the 
next sale” and to creating systems 
that generate a consistent flow of 
customers that come to you.

i  If you would like to understand 
this concept in more depth, visit 
londoncoachinggroup.com/
webinar and register for the next 
free online workshop.

EVENTS

Matchmaking Event Food Matters Live
Tuesday 22 November 2016
Food Matters Live is a cross-sector event bringing together the food 
and drink industry and those working in nutrition. Taking place at 
ExCel London, Food Matters Live will include the chance to attend free 
conferences and seminars for thought-provoking, cross-sector debate.
The matchmaking event will be an opportunity for producers, 
manufacturers, research centres to hold pre-arranged, one-to-one 
meetings with potential international partners and to find out more 
about innovative developments in the world of food, health and 
nutrition.
Location: ExCel London 
Registration deadline: Friday 18 November 2016
Friday 2 – Saturday 3 December 2016
LOVEAT is a trade show related to excellence in both, Italian and 
international food and wine products. Located in a unique setting, 

LOVEAT involves experiential tourism linked to products and 
producers. The products that will be exhibited in LOVEAT are split 
into the categories of fresh meat, fish, fruit, vegetables and cereals, 
oil, vinegar, cheese, baked goods, pasta, cold cuts, wine, spirits, 
grappa, spices, and beer.
The matchmaking event is aiming to reinforce business partnerships 
and will offer specialised seminars and workshops in the sector, 

access to new international and qualified contacts, possibility to plan 
your meetings in advance, increased visibility amongst exhibitors 
and visitors, networking receptions: to complete discussions and 
negotiations in a social relaxed environment. 
Location: Venice, Italy
Registration deadline: Tuesday 15 November 2016

The largest international exhibition of environmental and energy 
equipment’s, technologies and services Pollutec is a great 
opportunity to boost international contracts and technical/ 
commercial partnership agreements. 

Pollutec’has previously held events with over 2,000 exhibitors, 
65,000 visitors from over 105 countries attending. 

Everyone from SMEs to research centres, distributors, groups and 
research agents are welcome to attend. In attending this fair, you 
will be able to participate in a number of pre validated meetings 
to promote your knowledge in this sector, to identify innovations, 
create new partnerships and more. All that is required of you is to 
register online, browse the catalogue of participants and profile, 
select and validate your meetings. Having done so, you will then be 
able to receive your personal agenda one week before the event.
Location: Lyon, France 
Registration deadline: Wednesday 16 November 2016

Registrations for all events are now open. 
For further information please contact the 
Enterprise Europe Network London office at 
E: europe@londonchamber.co.uk

mailto:europe@londonchamber.co.uk
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n Maucher Jenkins
RGC Jenkins & Co (UK) and 
Maucher Börjes Jenkins (Germany) 
combine to become Maucher 
Jenkins.
Maucher Jenkins is a leading 
full-service IP firm advising 
clients on patents, trademarks 
and designs in the UK, Germany 
and worldwide. Our attorneys 
advise innovative clients who 
wish to identify, establish, 
protect, exploit and enforce their 
IP rights. We have significant 
knowledge and experience in a 
range of technologies including 
engineering, manufacturing, 
materials, electronics and IT, 
medtech and life sciences. Our 
offices are located in London, 
Farnham, Munich, Freiburg, Basel 
and Beijing.

n Newton Waterproofing 
Systems
Newton Waterproofing Systems’ 
is marking its rapid growth in 
recent years with the acquisition 
of further premises in Tonbridge.  
Alongside its existing storage and 
office space, the new facility will 
effectively increase Newton’s 
warehousing capacity by a third.  
The acquisition is a concrete 
indication of the advancements 
across Newton’s operations, and 
the subsequent returns, which 
have seen a steady increase in 
turnover each year, and a similar 
increase in personnel levels as 
the company engages with and 
employs industry experts and 
professionals.

n Simmons Gainsford LLP
Simmons Gainsford Group are 
pleased to announce the opening 
of a new office in Dubai to provide 
international tax advice to clients 
based in the Middle East or those 
establishing in the region. Peter 
Wilson, Partner of SG Global Tax 
LLP, is heading the Dubai office 
which is based in Blue Bay Tower, 
Business Bay.  The new presence 
is a response to the increased 
requirement for businesses and 
owners to better understand and 
comply with their tax obligations 
in a changing world.

n Roomspace Limited
Roomspace is delighted to 
announce the opening of their 
latest property, Trinity House, 
Reigate. Trinity House Serviced 
Apartments provide an excellent 
solution to the local corporate 
community for their extended stay 
business travellers, assignees on 
relocation and long term project 
workers. Trinity House offers 
bright and modern fully furnished 
apartments with open plan living 
accommodation, conveniently 
located for local restaurants, 
shops and the station. Guests 
benefit from free Wi-Fi and 24 
Guest Service Telephone support 
as standard. For more information 
on Trinity House and the rest of 
the Roomspace portfolio please 
visit www.roomspace.com, call us 
on +44 (0)20 8944 3662 or email 
us contact@roomspace.com 

n Schneider Group
Schneider Group, an international 
consulting company, is pleased 
to announce the appointment 
of Luca Orselli to the position 
“Representative in Italy”.  Luca 
Orselli will be the first contact 
for Italian companies which 
are interested in expanding 
in or within Russia, Belarus, 
Kazakhstan, Ukraine or Poland, 
providing information and 
preliminary consultation regarding 
Market Entry Strategies, Import, 
Accounting, Tax, Legal and 
IT issues.  Mr. Orselli has his 
own consulting company in 
Italy since 2011, and extensive 
experience in helping Italian 
companies to develop their export 
strategy worldwide.  The core 
responsibility of Mr. Orselli in 
SCHNEIDER GROUP will be to 
effectively assist Italian companies 
in boosting their international 
strategies by means of CIS market 
entrance. 

n JGA Ltd
Brexit and your staff! What is 
becoming of Apprenticeships?  
The JGA Group is delighted to be 
running a free session for London 
employers on the twin themes of 
Brexit and your staff! and What 
is becoming of Apprenticeships? 
This is an opportunity to brief on 
industry trends, develop networks 
and to bring together employers, 
partners and staff. Any general, 
HR management, training or 
education providers and any other 
organisations impacted by these 
issues are very welcome to join us 
http://team-forum-autumn-2016.
eventbrite.co.uk/

n UKForex
UKForex is becoming “OFX.”  The 
OFX Group is one of the world’s 
largest online foreign exchange 
companies, providing solutions 
and savings to UK SMEs that are 
exposed to foreign currencies, 
providing services across 6 
continents in 55 currencies. OFX 
employs over 300 staff in London, 
Sydney, Toronto, San Francisco, 
Hong Kong, and Auckland.  Our 
reputation is built not only on 
the preferential exchange rates 
that we can offer, but also on 
the valuable service that we 
provide. Our vision is to extend 
outstanding customer service 
along with unrivalled exchange 
rates.  Preferential exchange rates 
and free bespoke FX strategy for 
LCCI members!

Members’ noticeboard

EVENT

n South Essex College
The Professional Institute 
Launch Event
Wednesday 16 November 
2016, 6.30pm-8.00pm
At Tower Bridge Walkways
Join members from the 
Financial and Logistics sectors 
at the majestic Walkways at 
Tower Bridge, one of the world’s 
most iconic landmarks.  This 
event will provide you with 
an opportunity to network 
and strengthen existing 
relationships.  Complimentary 
free-flowing champagne 
and canapés are included.  
The event is hosted by The 
Professional Institutes of 
Accountancy and Logistics, 
offering cost effective 
professional training accredited 
by the ACCA and CILT. 
This event is open to all LCCI 
members. Email events@
southessex.ac.uk for more 
information on booking.

http://www.roomspace.com
mailto:contact@roomspace.com
http://team-forum-autumn-2016


YOU CAN MAKE 
A CHANGE IN 
THE LIFE OF 
SOMEBODY 
TODAY ...

...TO FIND OUT HOW

International Development, Human Rights, Mental Health 
and Sport for Development and Peace

Africa Sport International (IDA)

Africa Sport International (IDA) is a United Kingdom based International 
Development Agency (IDA), developing sport and other community projects in 
Africa, United Kingdom and Europe for marginalised communities.

Africa Sport establish, conduct and contribute to projects off ered to people living in 
impoverished communities, where the need is greatest, and where outcomes are 
achieved. Projects such as the staging of development sport clinics and games, mental 
health support groups, and other development clinics are integral to the service we off er.

Freephone: 0800 027 5071 (UK Only)
A Not-for-Profi t Social Enterprise supporting marginalised communities

MCBS Social Media support the work of Africa Sport International  www.mcbs.london

Visit www.africareactuk.org   
or email: info@africareactuk.org

217833-7-16LBM Africa Sport International.indd   1 29/06/2016   12:16
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Alloy Fabweld Ltd 
Unit 5, Zone C, Chelmsford Road 
Industrial Estate, Chelmsford 
Road,  
Great Dunmow, Essex CM6 1HD
T: 01371 878600
info@alloyfabweld.com
www.alloyfabweld.com
Architectural metal workers

Altar.IO Technologies Ltd 
Unit 3, 17/18 Clere Street,
London EC2A 4LJ
T: 07802 685611
paolo@altar.io
www.altar.io
Business/software intelligence 
consultancy

AMBA Forwarding (London) Ltd 
Unit 6, Trafalgar Business Centre, 
77-87 River Road, Barking,  
Essex IG11 0JU
T: 020 8591 1600
info@ambaforwarding.com
www.ambaforwarding.com
Freight forwarding

Apex 22 Ltd 
17 Greenford Avenue, Southall, 
Middlesex UB1 2AD
T: 07973 838588
jas@bhachu.net
Delivering organisational change

Arup 
13 Fitzroy Street, London W1T 
4BQ
T: 020 7636 1531
london@arup.com
www.arup.com
Designers, planners, engineers and 
consultants

Blutex Office Solutions Ltd 
Unit 9A, Rainham Rd, Dagenham,  
Essex RM10 8TX
T: 020 8526 8181
simon@blutex.co.uk
www.blutex.co.uk
Complete office solutions

Cardinals Logistics Co. WLL 
Mishal Tower, Mezzanine Floor,  
Jaber Al Mubarak Street, Sharq,  
Kuwait City, Kuwait
T: +965 9903 0037
sajed_kcg@yahoo.com
www.cardinalslogistics.com
Transportation and logistics

Chancery West Law Solicitors 
First Floor, 41 The Broadway,
London W5 2NP
T: 020 3137 1171
enquiries@chancerywestlaw.com
www.chancerywestlaw.com
Solicitors

Claret Showroom Ltd 
1 Netherwood Place
London W14 0BW
T: 020 7603 2043
maddy@claretshowroom.com
www.claretshowroom.com
Ladies fashions

Covercy Europe Ltd 
2nd Floor, Julia House,  
42-44 Newman Street,  
London W1T 1QD
T: 020 7604 5785
errol.rudnick@covercy.com
www.covercy.com
Payments services

Digital Sky Design 
The Lansdowne Building
2 Lansdowne Road, Croydon,  
Surrey CR9 2ER
T: 01797 305611
info@digitalskydesign.co.uk
www.digitalskydesign.co.uk
Digital marketing and web design

ESKOM IT Limited 
78 High Street, Colliers Wood, 
London SW19 2BY
T: 020 8190 0402
eskom@eskom.eu
www.eskom.eu
IT professional services

Exponea S.R.O. 
41 Corsham Street, London N1 
6DR
T: 07517 840434
info@exponea.com
www.exponea.com
Analytics, engagement automation

Fraedom 
3rd Floor, Holborn Gate,  
26 Southampton Buildings
London WC2A 1PN
T: 020 7092 3421
dfletcher@fraedom.com
www.fraedom.com
Travel and expense management 
software

Great Northern Hotel 
King's Cross St Pancras  
International Station, St Pancras 
Road, London N1C 4TB
T: 020 3388 0800
info@gnhlondon.com
www.gnhlondon.com
Boutique hotel, bar and restaurant

Gusano Rojo UK Ltd 
74 Backchurch Lane 88, London 
E1 1AF
T: 07549 585426
a.paniagua@gruk.co
Mexico to UK trading

HALO Psychology 
31 Bardsley Close, Croydon,  
Surrey CR0 5PS
T: 07740 051516
hayley@halopsychology.com
www.halopsychology.com
Business psychology consultancy

Harkess-Ord (GB) Ltd 
Bellerive House, 3 Muirfield 
Crescent,
London E14 9SZ
T: 020 7459 3300
F: 020 7459 3333
emea@harkess-ord.com
www.harkess-ord.com
Engineering and project 
management

Healthy Businesses Ltd 
T/A Business Doctors
Suite 421, The Pinnacle,  
Central Court, Station Way,  
Crawley, West Sussex RH10 1JH
T: 0845 163 1498
chris.sowerby@businessdoctors.
co.uk
www.businessdoctors.co.uk
Support network 

Hoda Lasheen Interior Design Ltd
239 Kensington High Street
London W8 6SN
T: 020 7316 3000
london@hodalasheen.com
www.hodalasheem.com
Interior design services

Inner Ambitions Consulting Ltd 
68 Hulse Avenue, Barking,  
Essex IG11 9UP
T: 07950 567451
lanre.sulola@innerambitions.co.uk
www.innerambitions.co.uk
Leadership training and coaching

Keltbray 
Keltbray House, Burnt Mills Road,
Basildon, Essex SS13 1DT
T: 01268 596321
kesinfo@keltbray.com
www.keltbray.com
Construction and engineering

KitchenAid 
98 Wigmore Street, 
London W1U 3RN
T: 020 7935 2575
www.kitchenaid.co.uk
Kitchen appliances and cookery 
school

Laithwaites Wine 
417 Brighton Road, Croydon,  
Surrey CR2 6EU
T: 020 8760 9191
croydon@laithwaiteswine.com
www.laithwaites.com
Liquor merchants

Melissa Data Ltd 
9 Devonshire Square,  
London EC2M 4YF
T: 020 3051 0140
barley.laing@melissadata.com
www.melissadata.co.uk
Data solutions management

NatWest - Business 
Growth Enabler Team
Islington Business Centre,  
218 Upper Street, 
London N1 1RR
T: 020 7226 1315
www.natwest.com
Business advice and support

Norvilles 
30 Clifford Road, South Norwood,
London SE25 5JS
T: 07963 581935
pettnorville@hotmail.co.uk
Hospitality products and services

Partners in Costs Ltd 
14-22 Elder Street, 
London E1 6BT
T: 020 3823 9971
joe.rose@pic.legal
http://pic.legal/
Legal costs management

Queen's Wharf 
2nd Floor, 20 St James Street,  
London W6 9RW
T: 020 7776 1640
queenswharf@mountanvil.com
www.mountanvil.com
Property

Rich Mix 
35-47 Bethnal Green Road,
London E1 6LA
T: 020 7613 7495
events@richmix.org.uk
www.richmix.org.uk
Independent arts venue

Sayamantak A Limited 
3 Chiswick Park, Gold Offices,  
566 Chiswick High Road,  
London W4 5YA
T: 07432 026475
Procurement, management and 
training

SESP Group 
48 Brampton Grove, 
London NW4 4AQ
T: 020 7043 8763
orly@sesp.com
www.sespgroup.com
Jamming systems

The British Assessment Bureau 
30 Tower View, Kings Hill,  
West Malling, Kent ME19 4UY
T: 01732 221177
alex.bonarius@british-assessment.
co.uk
www.british-assessment.co.uk
ISO certification

Web Motivation 
11 Highwoods, Caterham,  
Surrey CR3 6AX
T: 07740 578212
alexramsden@web-motivation.
co.uk
www.web-motivation.co.uk
Get the best from your website

YOUZZ UK Limited      
16 Great Queen Street
London WC2B 5AH
T: 07943 525543
pedro.sena@youzz.net
www.youzz.net
Marketing services
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Police registered installer

For a free no obligation quotation please contact:

Tel: 0345 371 3245www.hewessecurity.co.uk

SECURE IN THE 
KNOWLEDGE THAT 

YOU’RE IN SAFE HANDS

Hewes Security serving the community for over 50 years

Intruder Alarms      CCTV Systems        Fire Alarms         Access Control

Teneo Translations UK

®

TM

Teneo Translations UK™
Teneo Translations UK Ltd is a full-service agency supplying translation, 
localisation, transcreation, DTP, transcription, subtitling and interpreting. We are 
accredited to ISO 1700:2015 which is the new quality assurance standard specifically 
designed for the translation industry and approved by the EU. All our translators are 
native tongue speakers so that all the linguistic nuances of the target language are 
observed and respected. In addition, our linguists are all specialists in their chosen 
field and so sector specific terminology is always accurate. This applies whether the 
translation is legal, financial, marketing, technical or medical in nature.

Teneo Translations UK Ltd
33-35 Howard Business Park, Waltham Abbey EN9 1XE

Tel: 0844 409 6709 • enquiries@teneo-translations.com

®
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AS THE ACCREDITED 
ENTERPRISE CENTRE FOR 
CROYDON, we’ve helped 
8,000 businesses to get off 
the ground and grow in the 
last 33 years

WORKING FROM 
HOME BUT CAN’T 
FOCUS?  Our 
brand new 8-desk 
co-working space 
could be the answer.  
Affordable, fl exible 
and tailor-made 
packages to suit all.

CROYDON BASED OFFICE SPACE THAT 
GROWS WITH YOUR BUSINESS!
• All inclusive packages with no hidden costs
• Superfast broadband and Wifi 
• Free meeting rooms with digital functionality
• Serviced reception desk
• Access across 6 days of the week
• Full support from our business advice team
• Excellent public transport links.
www.startupcroydon.co.uk      Tel: 0203 7474747                                           
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How can we help your business improve its profitability?
Call: 02034340903 /  02086600566

Visit: http://auditel.co.uk/consultants/sancus/

Are you getting the very best from your business cost suppliers?
With access to hundreds of suppliers and huge buying power, Auditel can save 
your business time and money so you can focus on meeting your clients needs

Cost Management

Auditel, lowering the cost of doing business

Want a more profitable Business?
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We believe intelligent 
design changes things 
for the better; so time 
spent talking to us is time 
invested in your future. 

Architecture, Interior and Landscape Design
Strategic Property Advice

BIM/Digital Consultancy
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Pre-fabricated success
Make more sales, make your offerings engage the heart and the mind

NORMALLY FEATURES, 
functions and benefits 
are used by businesses to 
convince customers to buy 
their products and services. 
This logic can extract a 
‘yes’, but it may not lead 
the customer to taking 
actions to buy. A more 
human connection between 
offerings and the person is 
far more effective. It engages 
customers in multiple and 
deeper levels. It builds 
recall, cooperation, empathy 
and ultimately action. The 
human connection can go 
where statics and trends 
are denied admission: our 
hearts. Data and logic can 

persuade people, but it does 
not inspire them to act. We 
human beings are social 
creatures. We relate to values, 
empathy, meaning and 
relationships. We have been 
working with these for the 
last 20,000 years, when cave 
walls were our flat screen 
TVs. Objects and stories that 
make cultural and emotional 
connections also create 
empathy, optimism and focus 
in human minds. Don’t take 
our word for it, neurological 
studies revealed this at the 
John Hopkins University. For 
example after an emotionally 
charged story, researchers 
found that people were more 

likely to give to charity. Many 
advertisers and other firms 
use the trust-inducing power 
of this human centred design. 
It has the power to change 
behaviours and attitudes. So 
are your offerings making a 
human connection?.

i  Sikander Shaukat is a 
partner in Value Dynamics LLP 
that helps clients grow their 
top-line. They pre-fabricate 
success with business 
development and offerings 
design, and they resolve 
limiting problems.  
Contact sikander@
valuedynamics.uk.com

Train2Protect International – Industry 
Leaders in Security and Safety
AT TRAIN2PROTECT we never 
accept the status quo. And 
when it comes to life safety, 
you shouldn’t either. 

Preparing for the worst 
and meeting any regulatory 
requirements, mitigates 
the risk of prosecution, 
compensation, protects staff 
and your reputation.

 In an emergency, could you 
feed staff for 24 hours? The 
mere mention of ration packs 
has most people thinking 
about the military on active 
service. Our ration packs are 
compact to store and packed 
with all the nutrition your 
staff need in the event of a 
hostile situation.  We can also 

provide Emergency Response 
kits to enable you to respond 
to a variety of threats that 
can be tailor made for your 
requirements

Accidents can happen at 
any time, being prepared 
is what counts: If you use 
Xray machines then you 
need a Radiation Protection 
Supervisor (RPS), our RPS 
courses ensure that someone 
is qualified to deal with the 
day to day operation and any 
potential incidents.

‘Incident’ is an all too 
familiar word when it 
comes to vehicles in the 
workplace. Training is vital 
for safety, it increases 

productivity, reduces damage 
and insurance claims and 
increases staff confidence. 
We provide training on a 
range of vehicles including 
forklifts and scissor lifts. Our 
valet driver courses improve 
driver skills, awareness and 
manoeuvring experience. 
whilst our loading bay safety 
services ensures vehicle 
guides operate safely.

i  So whatever your 
need, safety or security, 
Train2Protect can offer 
you a solution. For 
more information call 
08000438827 or email  
info@t2pinternational.co.uk.

Essential benefits for London 
Chamber Member organisations
Think you know about health insurance? 
Well, you may have to think again. HSF 
health plan, a London based health cash 
plan, provides a range of essential benefits 
especially for London Chamber Member 
organisations.

HSF health cash plan is not private medical 
insurance. It is designed to help employees cover 
the cost of their everyday healthcare needs such 
as dental, optical and physiotherapy.

It provides your employees with a staff benefit 
that gives cash back for everyday healthcare 
costs, as well as an employee assistance program.

Preferential rates for LCCI member 
organisations start from £1 per week and can be 
provided on a purely voluntary basis with no cost 
to your company.  Family members can be added 
too – at no additional cost!

HSF health plan is the trading company of the 
charity The Hospital Saturday Fund. The charity 
provides grants to medical charities, hospices and 
hospitals, as well as to individuals where ill health 
or disability has caused financial difficulties. By 
joining HSF health plan, employees not only get 
a great benefit which will save them money, 
they help the important work of the charity - not 
something which usually happens when an 
insurance policy is taken out!

i  For more information contact HSF health 
plan on 0800 917 2208

Vietnam 
pages 44-45

China 
pages 46-47

Hong Kong 
pages 48-51

South Korea 
pages 52-53
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FOREIGN DIRECT investment 
continues to pour in, mainly 
from South Korea, Japan, 
Taiwan and the richer ASEAN 
economies – a record £13bn of 
new commitments in the first half 
of 2016. Much of this is driven by 
availability of cheap and skilled 
labour - wages are 30% lower 
than in China. As a result, Apple, 
Samsung, Mitsubishi are among 
the global giants who have multi-
billion pound operations here 
manufacturing electronics, and 
consumer goods for export, but a 
growing proportion of investment 
in Vietnam is in M&A as investors 
look for equity stakes in domestic 
companies.

Rapid Growth
The Communist Party of Vietnam’s 
(CPV) core mission remains to 
sustain the rapid growth which 
has transformed Vietnam since 
the start of the “doi moi” (reform) 
era in the late 1980s.  Vietnam 
is targeting 7.0% annual growth 
for the next five years, and this 
is expected to keep it in the 
world’s top ten fastest-growing 
large nations. The collective 
nature of Vietnam’s one-party 
leadership ensures a high degree 
of policy continuity between 
administrations. 

Ho Chi Minh City – formerly 
Saigon - is looking to reassert 

its status as the main engine of 
national growth, and incubator 
for new economic trends. A walk 
down the city streets is still a 
glorious assault on the senses: 
unparalleled motorbike traffic, 
myriad street-food sellers, and 
sprawling family stores compete 
for your attention. But, when 
you take a moment to sit back 

and take in the bigger picture 
– probably over the famous 
Vietnamese iced coffee which has 
turned Vietnam into the world’s 
largest coffee exporter – then 
more familiar sights soon hove 
into focus; British high street 
stores like Karen Millen and Oasis, 
Marks & Spencer, Monsoon, 
Hamleys, TopShop and more. Here 

too are Rolls Royce and Mini cars, 
prominently flying the Union flag, 
proud to play on the prestige of 
British design.

Indeed, it is this love of British 
design by Vietnam’s huge, young 
and aspirational population 
that is driving significant retail 
growth. Meanwhile, goods 
exports continue their trend of 
strong long-term growth, and 
in some service sectors, such as 
banking, insurance, education and 
pharmaceuticals, British business 
is already thriving.  

‘Can do’
We asked for opinions from various 
British businesses already growing 
in Vietnam, and comments ranged 
from “Vietnam has a real energy 
about the place” and “It’s a sort of 
‘can do’ place – very vibrant, very 
positive.”, to “I only came here for 
a year to start up a new business 
unit, but I’ve been here 14 years 
now and still love it”. 

Nevertheless, Vietnam can 
still be a tough market for 
many UK companies.   Reliable 
information is notoriously 
tricky to come by in emerging 
markets so it is always best to 
make use of “on the ground” 
assessments from those in the 
know – such as the Department 
for International Trade and British 
Chambers in each country. 

You may well think about Vietnam more for its past than its future, but after 30 years of economic reform 
and liberalisation, Vietnam is re-emerging onto the global stage. A country of over 90 million people in 
a strategic location between China and the rest of Southeast Asia, and with plentiful natural resources, 
Vietnam presents opportunities for British business in many sectors. 

Why Vietnam?
• A politically stable and safe environment
• Strategic location with access to Southeast Asia, China, and 

beyond
• A growing population (90m million), which is young, dynamic, 

educated and aspirational
• Emergence of a large middle class with money to spend
• Literacy rate over 95%
• Continued liberalisation of business
• Economic scale and success:
• Population: 90.6m  (UK: 62.7m)
• Area: 331,210sq km  (UK 243,610 sq km)
• Median age in Vietnam 28  (UK = 40)
• Unemployment = 4.1%  (UK = 8.3%)
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“A walk down the 
Ho Chi Minh city 
streets is still a 
glorious assault 
on the senses.”

Vietnam – re-emerging 
onto the global stage
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DAILY FLIGHT FROM 
HEATHROW TO VIETNAM

Proud to be awarded 4 stars by Skytrax, Vietnam Airlines joins the 
ranks of many of the world’s best. On our new �eet of Boeing 787 and 
Airbus A350 aircraft, you’ll enjoy a diverse selection of international 
and Vietnamese culinary delights. Come aboard and explore how 
we’re reaching further to make your �ight truly memorable.
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By: Parveen Thornhill, London Regional Director at the  
Department for International Trade

LONDON BUSINESSES are 
increasingly taking advantage of 
the booming Chinese economy, 
with UK exports of goods to the 
world’s biggest economy having 
more than doubled in recent years. 

The economy in China has 
been restructured over the 
past few decades, and further 
diversification is continuing to 
create new opportunities for 
domestic and foreign businesses. 
Despite growth rates plateauing 
in recent years, China is still 
expected to see respectable real 
GDP growth rates of 6.6% in 2016 
and 6.2% in 2017 . Not entirely 
surprisingly, China ranks number 
one in the world for the sum total 
of exports, reaching $2.2 trillion 
in 2014. What is less well known 
is that it’s also the world’s third 
biggest importer: last year alone 
it was expected to import $1.6 
trillion worth of goods or services .  

Thanks to entrepreneurial 
businesses gaining a foothold in 
the burgeoning Chinese market, 

UK exports to China are on the 
rise. Having more than doubled 
since 2010, UK exports of goods 
to China were worth more than 
£14 billion in 2014 . This growth 
has made China the UK’s sixth 
largest export market . The UK 
now stands as the second biggest 
European exporter to China , with 
UK exports growing three time as 
fast as imports from China . 

One company that’s seen success 
in China is Sybarite Architects, a 
London-based architectural design 
practice dedicated to luxury retail 
design. Sybarite has been exporting 
its services since it was launched 
in 2002, with its first project in 
Japan. More recently, Sybarite 
redeveloped SKP, China’s most 
successful shopping mall, into a 
luxury department store destination 
operated much like Harrods or 
Selfridges. The Department for 
International Trade has been heavily 
involved, supporting Sybarite every 
step of the way through expert 
advice, trade delegations and a 

tailored Overseas Market Introduction 
Service, which introduced Sybarite to 
potential clients. 

But it’s not just luxury design 
brands like Sybarite that can 
find success in China. Top UK 
exports to China currently 
include road vehicles; medicinal 
and pharmaceutical products; 
power generating machinery or 
equipment; metalliferous ores and 

‘Made for China’ – London exporters 
target the world’s biggest economy
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Specialists in:
 � Website translation
 � Multilingual SEO
 � Software localisation 
 � Interpreting services
 � Document translation

Capita Translation & Interpreting –
The secure language service provider.

We invest heavily into the newest 
translation technologies and protection 
of your files – saving you money and 
giving you high quality output. As our 
systems are based in Capita’s secure 
servers, all documents we handle remain 
under strict privacy guidelines. We are 
part of Capita plc – so you can be assured 
of the quality and processes expected 
from a FTSE 100 company. Our clients 
trust us implicitly with their work, and 
return to us time and time again.

Discover how we can benefit 
your business...

https://www.capitatranslationinterpreting.com
+44 (0)845 367 7000
marketing@capita-ti.com
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Asia-Pacific: Why is this 
such an attractive region?
IN THE last 10 – 20 years we have 
seen the Asian markets open up 
to the world in terms of trade 
and cross-border collaboration. 
With a softening internal view 
to Western values and a slow 
adoption of key characteristics 
of more open economic models, 
this has undoubtedly made Asia a 
more attractive place for UK-based 
businesses to get involved in. 

My personal experience of 
the Asia-Pacific countries is a 
positive one. In the summer of 
2015, during a one month long 
trip spent travelling between 
Thailand, Cambodia and Vietnam; 
I met a plethora of interesting 
people. This included British 
businessmen evaluating local 
suppliers of garden furniture for 
B&Q, and tours of local factories 
showing a disciplined and efficient 
production facility of carpets and 
other fabrics.

Particularly in Hanoi, 
modernisation has seen an 
incredible construction boom with 
skyscrapers popping up like weeds 
all around the old city. This boom 
has seen Hanoi put on the map 
in 39th position on a list of world 

cities with the most skyscrapers 
over 100 metres tall (ranked by 
Emporis). This is indicative of Asia-
Pacific in general – with similar 
stories seen in large cities all 
across the continent – and not just 
in your traditional “powerhouse” 
cities like Tokyo, Shanghai, Hong 
Kong and Beijing. 

China is undoubtedly the 
heavyweight of Asia, with 
an environment perfect for a 
budding industries. They exhibit 
beneficial factors such as low 
overheads (wages, rent, bills), 
lax laws, minimal red tape and 
a young, large and hardworking 
populace. This allows for cheaper 
and easier production of goods 
when compared with Western 
economies. 

With this we’ve seen 
unprecedented levels of growth 
in recently liberalised economies 
such as Vietnam, Taiwan, India and 
China. This can only be seen to 
continue as British business looks 
to become more international 
and find new income sources 
as encouraged by government 
rhetoric following Brexit. Why 
don’t you get involved?

scrap metal, and general industrial 
machinery, equipment and parts. 
It’s also worth noting that roughly 
one third of the UK’s exports to 
China are services.  

China also boasts the world’s 
largest e-commerce market that 
shows no signs of slowing down. 
The importance of using it as a 
platform cannot be overstated. 
That said, Chinese consumers 
don’t use Google or other popular 

social media channels, preferring 
local alternatives instead. It is 
crucial to get to know the Chinese 
web, and dedicate resources to 
raise your profile and build traction 
on these platforms.  

Making the move into any new 
market – especially when you’re 
dealing with different languages, 
culture or regulations – can feel 
like a leap into the unknown. 
But you don’t need to be an old 

hand at exporting to have an 
impact globally. The Department 
for International Trade (DIT) 
is responsible for promoting 
UK trade across the world and 
ensuring the UK takes advantage 
of the huge opportunities open to 
our businesses – including those 
in China. 

London-based businesses can 
also work with DIT’s dedicated 
London team, who have a wealth 

of experience advising on and 
working with Chinese partners 
and prospective importers. We 
work closely with prospective 
or current exporters, and can 
often help establish exporting 
links with Chinese businesses. 
We also have close ties with the 
China-Britain Business Council, 
who have a proven track record 
for business development and 
growth with China. 

We’re all familiar with ‘Made 
in China’; let’s now think about 
‘Made for China’. There are 
currently more than 85 live 
exporting opportunities listed 
in China on the Exporting is 
GREAT website. These include 
opportunities in almost 
every sector: a Beijing-based 
e-commerce platform is looking 
for a British partner to distribute 
oatmeal, nuts and sports drinks; a 
Shenyang-based company wants 
to import UK beer products, and 
a Shenyang-based enterprise 
is searching for providers of UK 
healthcare products to work with. 

Clearly, opportunities are there 
for the taking, in particular for 
London-based companies. After 
all, the UK is known across the 
world, including China, as a reliable 
and innovative business partner. 

[Click/tap for more info]
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By: Parveen Thornhill, London Regional Director  
at the Department for International Trade

LONDON EXPORTERS are flocking 
to Hong Kong, taking advantage of 
the autonomous territory’s close 
ties with China and the rest of the 
Asia Pacific.

Hong Kong has long-held 
strong trade relations with London 
businesses. These historic ties 
continue to strengthen as hundreds 
of British companies now hold 
regional offices and headquarters 
in Hong Kong off China’s mainland. 
Indeed, after mainland China, Hong 
Kong has established itself as the 
UK’s largest market for goods in 
the Asia Pacific region . Among 
those flocking to Hong Kong 
are hundreds of London-based 
businesses.  

In addition to its close historic 
ties with the UK, it’s Hong 
Kong’s economic success that is 
attracting London’s exporters. 
Hong Kong’s GDP per capita has 
increased year-on-year since 1990 
– excluding slight dips in 1998 and 
2009 . It now ranks 18th in the 
world for GDP per capita . 

Hong Kong also appeals to many 
exporters due to its status as a 
global financial centre offering 
access to the lucrative Chinese 
market; its largest trading partner. 
Companies registered in Hong 
Kong benefit from better access 
to China. This includes Free 
Trade Zones; a key part of the 

Chinese authorities’ efforts to 
boost the economy . Hong Kong is 
considered to be one of the freest 
economies in the world: it has 
come top of the Index of Economic 
Freedom for the past 20 years . 
The combination of wealth and 
the freedom to trade make it the 
ideal gateway to the entirety of 
the Asia Pacific region for many 
London-based businesses. It’s 
therefore no wonder that whilst 
some London businesses look to 
Hong Kong for local opportunities, 
many companies enter the market 
because of its status as a gateway 
to Asia. 

That gateway status is evident 
in the goods and services the 
UK exports to Hong Kong. Top 
exports to the autonomous 
territory include everything from 
beverages, spirits and vinegar to 
vehicles, and non-ferrous metals 
to clocks and watches – yet the 
majority of these are destined for 
swift re-exporting. In 2013, Hong 
Kong exported 86% of the value of 
goods that it imported. 

The Department for 
International Trade has worked 
closely with a range of London 
businesses exporting to Hong 
Kong. One of these success 
stories is Sybarite, a London-
based architectural design 
practice. Having worked with the 

Department for International Trade 
since its launch in 2002, Sybarite 
gained a foothold in Hong Kong 
thanks to a tailored Overseas 
Market Introduction Service. 
Working together with one of the 
Department’s International Trade 
Advisors, Sybarite’s founders 
were introduced to a range of 
prospective clients and soon 
started working for Sun Hung Kai 
Properties Ltd, one of Hong Kong’s 
biggest developers.

A number of different bodies 
and programmes are available 
to both first-time and more 
established exporters looking 
to pursue opportunities in Hong 
Kong. The Department for 
International Trade, for instance, 
can support UK-based businesses 
through access to trade missions, 
market introduction programmes 
and general information about 

opportunities available to British 
businesses. 

Despite its economy 
experiencing some headwinds 
in recent years, Hong Kong is a 
market ripe for British business. 
The Exporting is GREAT campaign 
helps more first-time UK exporters 
make exporting work for them 
through live export opportunities. 
There are currently 28 live 
exporting opportunities in Hong 
Kong, in a range of sectors from 
education to construction and 
food and drink. 

Live opportunities include a 
tourist resort seeking products 
from a high-quality British 
microbrewery and a carnival to be 
held at the start of 2017 looking 
for a range of products “with a 
strong sense of British heritage” to 
sell at its stalls. As well as specific 
products, such as two aluminium 
speedboats for the Fire Services 
Department, British skills and ideas 
are also highly sought after. For 
example, UK architects are being 
sourced, as well as UK education 
operators, in the establishment 
of a new education complex, 
with potential development from 
nursery to university level. 

In short, branching out to 
the Hong Kong market can help 
London companies build a strong 
international portfolio, not just 
in Hong Kong but, by the re-
exporting nature of its economy, 
also the wider Asia Pacific region.

Hong Kong: London exporters 
head for the gateway to Asia Pacific



MAKE YOUR EXPORT RESULTS DO FULL JUSTICE TO YOUR EFFORTS 
ACHIEVE SO MUCH MORE WITH THE RIGHT SOFTWARE BEHIND YOU
Exportmaster’s range of three software products matches the needs and budget of every 
exporter from the smallest trader to the largest multinational. Whether you’re out to 
improve efficiency, cut costs or increase sales, they provide truly cost effective solutions 
to real-world problems. Check out what Exportmaster has to offer your export operations. 
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SOFTWARE FOR EXPORTERS

The world’s most powerful and configurable
export documentation package

The complete management and admin
package for export sales and shipping.

The total business package for export
traders and intermediaries.

Call: 020 8681 2321
www.exportmaster.co.uk
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INVESTHK TURNS spotlight on city as Asia’s 
FinTech hub by launching the first Hong 
Kong FinTech Week at PMQ (Police Married 
Quarters), No.35 Aberdeen Street, Central on 
7-11 November. The Week provides a perfect 
demonstration of how global FinTech trends 
meet Hong Kong’s unique advantages.

Hong Kong is quickly positioning itself as 
one of the key FinTech hubs globally. With 
the presence of more than 70 banks in the 
city, a deep talent pool of over 200,000 
professionals with profound knowledge 
of financial services, as well as its world-
class infrastructure on information and 
communications, the city has what it takes to 
become a worldwide hub for FinTech.

The city also plays a unique role as the 
springboard between the Mainland and 
global markets. Local and overseas FinTech 
companies can use Hong Kong to access the 
Mainland through CEPA (Closer Economic 
Partnership Agreement) and other market 
opening measures, while Mainland Fintech 
firms can use Hong Kong as their launch pad 
to fulfill their regional and global ambitions. 

Highlights of Hong Kong FinTech Week 

• Most Discussed Topics   
Cutting-edge topics across the FinTech 
ecosystem, including blockchain, e-commerce, 
alternative payments, cyber security, 
innovation, funding, regulatory environment, 
new platforms and more. 

• Finnovasia - The Future of FinTech in China  
What’s next for China? What will it mean for 
the rest of the world? The conference takes 
a deep dive into China’s FinTech landscape, 
including regulations, P2P lending business, 
credit market and wealth management.

• FinovateAsia  
Finovate is coming to Hong Kong for the first 
time. This demo-only event focuses exclusively 
on FinTech from and for the Asian market. For 
presenting companies, Finovate events offer 
a powerful platform to promote new financial 
technology innovations. The conference is 
essentially a sales demo, press conference, 
analyst briefing, trade show, and business 
development meeting all packed into one.

• State of the Ecosystem  
What does it mean to be a FinTech 
professional today? For people who want to 
start their own company or re-route their 
career to FinTech, Fintech O2O: State of the 
Ecosystem examines the pillars of FinTech 
from funding to customer outreach.

• Regulators’ Latest Drives  
Regulators such as the Hong Kong Monetary 
Authority (HKMA) and the Securities and 
Futures Commission (SFC) share the latest 
updates on Regtech, payment technology, 
blockchain and more.

• Social Networking 
Ample networking and social events 
throughout the week to connect people with 
different players in the local and regional 
FinTech community. 

ESTABLISHED IN July 2000, Invest Hong Kong 
(InvestHK) is the Hong Kong Special Administrative 
Region (HKSAR) Government Department 
responsible for Foreign Direct Investment. Its 
mission is to confirm and strengthen Hong Kong 
as Asia’s leading international business and 
financial centre by attracting economically and 
strategically important overseas and Mainland 
companies to invest in Hong Kong.

In 2016, InvestHK has set up a dedicated 
Fintech team to attract top innovative Fintech 

enterprises, start-up entrepreneurs, investors, 
accelerators, incubators, innovation labs and R&D 
institutions from all over the world to Hong Kong 
and assist them to establish their presence here.

The team will provide practical support on 
setting up offices, facilitating visa applications, 
directing companies to appropriate contact 
points regarding government grants, private 
sector funding sources and collaboration 
opportunities, and providing information on 
support services like co-working spaces, pitching 
opportunities and networking events.

The Hong Kong Monetary Authority (HKMA), 
the Securities and Futures Commission and the 
Office of the Commissioner of Insurance have 
established their dedicated Fintech platforms 
to enhance communication between regulators 
and the Fintech community, as well as to 
help ensure a good balance between market 
demand for innovative financial products and 
services and investors’ understanding and 
tolerance of risk.

In April 2016 Cyberport launched the first 
phase of its dedicated Fintech co-working space, 
Smart-Space FinTech 1, which will grow to some 
3 000 square metres by the end of this year. It 
has also admitted the first cohort of start-ups 
under its designated incubation programme 
which will provide support to 150 Fintech 
companies over five years.

i  Visit our websites: 
www.investhk.gov.hk 
www.startmeup.hk 
www.hongkong-fintech.hk 
 
 
 
 
 

The First Hong Kong FinTech Week

http://www.investhk.gov.hk
http://www.startmeup.hk
http://www.hongkong-fintech.hk
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By: Parveen Thornhill, London Regional Director  
at the Department for International Trade

THE SOUTH Korean economy 
continues its decades-long 
evolution, and London businesses 
are increasingly capitalising on trade 
openings in the market.

South Korea has undergone 
enormous shifts in its economic 
landscape over the past four 
decades. Responding to previous 
vulnerabilities, the government has 
changed policy direction, especially 
in the past 20 years, to diversify and 
deregulate the market, opening it 
up to competitiveness, investments 
and imports. The results of these 
government actions are clear, with 
South Korea’s volume of imports 
ranking 12th in the world and 
estimated to have reached more 
than USD 430.8 billion in 2015 . 

The growing South Korean market 
is fertile ground for a wide range of 
London businesses, many of whom 
have worked with the guidance 
and advice of the Department 
for International Trade (DIT). The 
potential for partnerships and profits 
is clear, with South Korea’s GDP per 
capita (PPP) hitting three times that 
of China, at $35,777 .

The appetite for imports, 
moreover, is far from centred on 

high-tech industries and energy, 
with a wide variety of opportunities 
available for UK businesses. One 
such business that has made a 
success of exports to East Asia is 
Eat Natural, who make wholesome 
snack bars, mueslis and granolas. 
Working with DIT London since 
2006, Eat Natural now export 
into over 42 markets worldwide. 
The company’s exports currently 
make up over 25% of the business. 
Eat Natural has seized many of 
the opportunities offered by DIT, 
including accessing and exhibiting 
at international tradeshows; 
taking advice from an experienced 
International Trade Adviser, 
and being showcased by DIT at 
high-profile events, such as Food 
and Hotel Asia 2014. DIT has also 
introduced Eat Natural to the British 
Embassy in South Korea, helping 
them with access to in-market 
experts, thereby allowing Eat Natural 
to tailor products to the local market.

Eat Natural, however, illustrates 
only one element of cross-
sectoral opportunities for exports. 
In recent years, top UK exports 
to South Korea have included 
vehicles, nuclear machinery, 

pharmaceutical products, 
beverages and spirits, precious 
stones and metals, and medical 
instruments . 

Clearly, opportunities for 
exporting abound in the 
current climate. At the time of 
writing, there were more than 
20 live opportunities in South 
Korea listed on the Exporting 
is GREAT website, with notable 
diversity of sectors among 
them. For example, a South 
Korean company is seeking 
British kitchenware with strong 
brand awareness to supply to 
stores across the country; a 
hypermarket chain is sourcing a 
supplier of salmon and mackerel; 
and equipment is being sought 
after for the shipbuilding and oil 
and gas industries. There is even 
an opening for a waste disposal 
company to export plastic bottle 
waste for a newly developed 
value-adding recycling process. 

As awareness of such 
opportunities increase, more and 
more London-based businesses 
are taking advantage of the 
support available for exporters. 
Whilst South Korea ranks highly 
in the Index of Economic Freedom  
and it has an internationally 
competitive regulatory system 

, it’s often the language and 
culture that new exporters 
struggle to come to grips with. 
Understanding simple things, like 
South Korea’s numerical system 
which counts differently from 
the UK’s or greeting business 
contacts with a slight bow , can 
go a long way towards helping 
a new exporter successfully 
establish itself in the market. 

In conclusion, the opportunities 
for an increased British presence 
in the South Korean market 
are there for the taking. This is 
especially true for London-based 
companies due to awareness 
and appreciation of the quality of 
London products the world over. 
Over the past few years, Korea 
has significantly contributed to 
UK goods export growth and has 
recently reached a historical peak 
. The time has never been better 
to join in the British export wave 
and make opportune gains in 
South Korea.

A wealth of partnerships; London businesses 
in high demand in by South Korean market
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56 NEWS

Air Astana becomes the main 
sponsor of the 28th World Winter 
Universiade sporting event
AIR ASTANA, the flag carrier 
of Kazakhstan, has signed an 
agreement to become a prime 
sponsor and official carrier for the 
28th World Winter Universiade 
sporting event, which will be 
held in Almaty 29th January to 
8th February 2017. The official 
signing ceremony took place in 
Almaty today, with the signatories 
being Peter Foster, President of 
Air Astana and and Nail Nurov, 
Director of the Almaty 2017 
Winter Universiade Organising 
Directorate.

Under the agreement, Air 
Astana will provide discounts 
to participating sportsmen and 
official delegations on regional 
and international flights, 
transport of the torch relay 
from Astana and 15 other cities 
to Almaty and use the airline’s 

communications resources to 
promote the event.

The programme of the Winter 
Universiade includes 12 types of 
sports and is expected to attract 
more than 2000 athletes from 
more than 55 countries to Almaty. 
In addition 3,000 volunteers 
will be involved, including those 
coming from outside Kazakhstan. 
More than 30,000 visitors are 
predicted to attend the sporting 
festivities, with the event also 
being broadcast to 80 countries 
reaching up to one billion viewers. 

i  Contact Air Astana for further 
details on 020-7333-0152.
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Member offers November 201658

If you are a member of LCCI with an offer for other members, contact Jo Cass on: 020 7203 1713 or membersoffers@londonchamber.co.uk

n Work with a company that 
provides exceptional, professional 
and personal service whilst 
achieving savings using the latest 
innovative technology! Effective 
and economic management of 
your travel expenditure is crucial.
We recognise all client 
requirements are different so we 
provide an exemplary service with 
a flexible and bespoke approach 
to specific client needs. Contact 
ACE for a meeting, discussion 
or just fare quote benchmarking 
- no obligation - allow ACE to 
demonstrate our service to you!

Offer to members
All LCCI members who make a 
long haul booking with ACE Travel 
Management receive £150.00 
voucher to redeem against your 
next long haul booking.

Contact
sarah.wilson@acetravel.co.uk or 
martine@acetravel.co.uk   
Tel: 0845 241 3406  
www.acetravel.co.uk

n Topseal offer a BBA certified 
range of fibreglass flat roofing 
systems fitted with a 20 - 40 
year product and workmanship 
guarantee. Topseal systems 
are cold liquid applied and are 
fitted by our national network of 
trained and approved installers. 
Developed and manufactured 
in the UK, Topseal is designed 
to deliver a roofing solution to 
suit practically any shape or size 
of roof in a range of colours and 
finishes.  

Offer to members
We would like to offer members 
a FREE CPD presentation at a 
location of their choice.

Contact
info@topseal.co.uk 
08000 831 094
www.topseal.co.uk

n The London Capital Club 
is one of London’s oldest and 
most opulent Private Members’ 
Clubs, with a heritage stretching 
back over 170 years.
The Club is an ideal venue for 
business meetings, presentations, 
product launches, social functions 
and fine dining for 2 to 140 guests 
in its six function rooms.
Tavern Steak & Oyster is an 
exclusive, intimate and interactive 
restaurant with an integral bar 
accommodating up to 40 guests. 

Offer to members
20% off private meeting room 
rental (subject to availability) 
15% off your food bill at the 
Tavern Steak & Oyster (valid until 
30 November 2016; please quote 
your LCCI membership number 
when booking).

Contact
Name: Janina Holthoff
Phone: 0207 398 3358
Email: janina.holthoff@
londoncapitalclub.com
Web: www.londoncapitalclub.com

n BoroughBox is the destination 
for food discovery and gifting. 
Our collection of incredible gifts 
& hampers includes outstanding 
foods from independent producers 
across the country, items which 
you just won’t find on every day 
shop shelves. BoroughBox should 
be your number one choice for any 
type of food gifting, hospitality 
event, reward program or 
significant gesture. To date we have 
worked across multiple sectors 
including legal, finance, property, 
media and manufacturers. 

Offer to members
Make an enquiry before Nov 
30th 2016 and LCCI members will 
receive FREE gift personalisation 
or co-branding alongside exclusive 
discounts on bulk bookings. Call 
us to discuss your needs and take 
advantage of this offer.

Contact
John Hopkins
+44 (0)3331 212155
john@boroughbox.com
www.corporate.boroughbox.com

n Heart of the City help London’s 
businesses jump start their 
Responsible Business activities. 
Our membership programmes 
help businesses take a more 
strategic approach to social and 
environmental issues. During your 
membership we will support you 
to define what being a Responsible 
Business means for your company, 
design a structure and strategy 
for your activities and build your 
networks to ensure your business 
thrives by creating long term value 
for its stakeholders and society. 

Offer to members
If you are a small to medium 
sized business wanting support 
to develop a long term culture of 
Responsible Business, you can 
join our FREE one year Newcomer 
membership. Application deadline 
is 30 November 2016.

Contact
Tel: 020 7332 3848
Email: info_heartofthecity@ 
cityoflondon.gov.uk
www.theheartofthecity.com

n In business and personal lives 
one often set a goal which at 
times gets hampered because 
of circumstances. Whilst we all 
truly have the potential to reach 
our goals, it’s imperative that 
circumstances are not allowed 
to stand in the way. Take your 
business on a quantum leap and 
be the blueprint for corporate 
game changers with Masson 
Mind Mastering coaching where 
you can literally learn how to turn 
your wildest dreams into reality. 

Offer to members
Register before 15.12.2016 
as corporate clients for your 
whole organization to learn this 
technique, increase productivity, 
sales & turnover and benefit 
from a 15% discount (equivalent 
to £900).  Book your 1st hour 
coaching session absolutely free of 
cost before 15th December 2016.

Contact
strength@massonmindmastering.com
www.massonmindmastering.com

n Since 2003, RingCentral has 
been transforming how companies 
communicate and collaborate. 
Breaking down the barriers 
created by traditional on-premise 
PBX hardware, our cloud-based 
communication and collaboration 
platform offers a comprehensive 
set of capabilities that unify 
voice, business messaging, team 
collaboration, video conferencing, 
and online meetings. Today, 
more than 350,000 businesses 
worldwide rely on RingCentral 
to connect employees, boost 
workforce productivity, share 
knowledge, and strengthen 
customer relationships—however 
and wherever they want. 

Offer to members
3 months of free service for 
members who sign a two year 
contract. All members are invited 
to try RingCentral for FREE at 
ringcentral.co.uk.

Contact
Monica Visconti-Patel
T: 0800 098 8340
E: mvp@ringcentral.com
W: ringcentral.co.uk

n Set at the 
peak of one of 
London’s most 
admired buildings 
is Searcys Club The 
Gherkin one of the 
most unique and 
exclusive Private 
Members’ Club.
Membership allows  
you access to a club lounge, 
fine dining restaurant and 
elegant bar situated under the 
world renowned ‘dome’.

Offer to members
A 15 month membership for the 
cost of 12 months at Searcys Club 
The Gherkin available to all London 
Chamber of Commerce Members. 
(Terms and Conditions apply).

Contact
Please contact us at theclub@
searcys.co.uk for more information
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