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Towards a pragmatic Brexit

Forget notions about a ‘hard’ 
and ‘soft’ Brexit, LCCI mem-
bers are calling for a pragmatic 

Brexit, which at its heart places em-
phasis on maintaining the capital’s 
competitiveness, now and into the 
future. 

Following the momentous result 
of the 23 June 2016 LCCI has pub-
lished two reports specifically on 
Brexit – London Business and Brex-
it, published in October 2016 and 
Moving Towards Brexit, published in 
June 2017. Both reports highlighted 
the absence of panic in the wake of 
the result. However, the latest LCCI 
research, published in July in con-
junction with London Councils af-
ter the June General Election, shows 
that, unsurprisingly, Brexit remains 
the foremost concern for the busi-
ness community, with a number of 
firms citing it would have a nega-
tive impact on their ability to re-
cruit and retain staff. This is a sign 
that uncertainty is starting to have 
a real impact following the Brexit 
vote, which politicians of all stripes 
would do well to monitor closely.

Surge
The past 12 months following the 

Referendum has seen a surge of ac-
tivity. Article 50 has been triggered, 
outlining the government’s initial 
position on exiting the EU. In addi-
tion, the government unveiled the 
European Union (Withdrawal) Bill 
that set a process for transferring 
EU law into UK law, with a view to 
determining which laws stay and 
which laws go. In July Brexit Sec-
retary David Davis commenced 

round two of the negotiations with 
his EU counterpart Michel Barnier, 
which discussed UK-Ireland rela-
tions and citizens’ rights.

Through extensive consultation 
with members both before and af-
ter the vote the Chamber is able to 
present a strong case to government 
on business wants and needs. Lat-
est findings, detailed in the Moving 
Towards Brexit report, highlight-
ed several key priorities including 
minimising insecurity for Lon-
don business, avoiding additional 
non-tariff barriers, enabling firms 
to access migrant labour, and cur-
tailing actual tariffs. Whilst mini-
mising tariffs is clearly important, a 
chief concern remains the prospect 
of new non-tariff barriers, such as 
customs procedures, documen-
tation, and quotas, in addition to 
divergence of products and regula-
tions.  

Disruption
Further asks from LCCI mem-

bers include a ‘Brexit help desk’ as 
resource for London firms, an en-

hanced system for clearing customs 
that allows pre-clearance away 
from the ports or points of entry, 
a grandfathering approach towards 
existing EU free trade agreements 
and access to the EU single avia-
tion market. Avoiding a ‘cliff-edge’ 
scenario is vital to limit disruption 
to businesses that have existing re-
lationships in the EU. This would 
be achieved by implementing a 
suitable interim arrangement that 
allows time for a final deal to be 
negotiated.

Also critical is the issue of  
migrant labour which London busi-
nesses rely heavily on to run their 
day-to-day operations. Further re-
strictions on labour will only im-
pede London’s ability to compete on 
the world stage, as the capital moves 
towards ‘megacity’ status. We must 
ensure that employers can continue 
to hire workers from the EU – not 
just ‘the best and brightest’ – but 
those required to plug the capital’s 
ongoing skills gaps.

Skills
The Chamber’s most recent re-

port – Permits, Points and Visas 
(PPV) – reiterated these concerns 
and gave five recommendations on 
how to address London’s two main 
challenges related to skills and EU 
migrants. Firstly, how to treat the 
771,000 migrants currently em-
ployed by London firms, and sec-
ondly, how to ensure the capital’s 
firms have access to skilled migrant 
workers going forward.

At the heart of the PPV report 
was a proposal for a ‘London Work 
Visa’ granting ‘indefinite leave to 
remain’ to current EU national 
employees. To ensure a flexible 
migration system in the future, 

the Chamber advocated a separate 
Shortage Occupation List for Lon-
don – similar to that of Scotland 
– and a new, regionalised, ‘Capi-
tal Work Permit’ where allocation 
is based on the capital’s assessed 
skills needs.  

Open
Although the direction and ul-

timate outcome of Brexit nego-
tiations may not solely be in the 
gift of this government, there is a 
considerable amount that could 
and should be done domestically 
to present London as a place that is 
truly open for business, including 
building a new runaway at Heath-
row and Gatwick, getting on with 
Crossrail 2, and tackling once and 
for all the capital’s housing crisis – 
both in terms of affordability and 
supply.

LCCI will continue to work with 
members throughout the Brex-
it process to ensure that there is 
a Brexit that works for the capital 
but that, at the same time, these 
pressing domestic priorities are not  
ignored.  

Simon Dishman is policy manager 
at LCCI

by Simon Dishman
“There is a 
considerable 
amount that could 
and should be done 
domestically to 
present London as a 
place that is truly 
open for business.”
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Colin Stanbridge was the 
moderator early this summer 
when Tony Pidgley CBE, 
chairman of the Berkeley 
group and LCCI president, 
went head-to-head with 
Councillor Darren Rodwell, 
Leader of the London Borough 
of Barking and Dagenham.

How did this event come 
about? Two strong person-
alities with differing per-

spectives challenging each other on 
how to address key issues such as 
affordable housing, skills, planning, 
and the greenbelt...  

Actually it was Darren and Tony’s 
idea. Last year they both appeared 

on a panel session and felt frustrated 
that they had not been able to tackle 
the issues around housing that they 
felt strongly about. They therefore 
challenged LCCI to host an ‘open 
and honest’ debate about the real 
issues affecting London.

We agreed to hold it at our Prop-
erty and Construction Summer Re-
ception. This prestigious network-
ing event is one of the highlights in 
the sector’s diary and is exclusively 
for members of LCCI to help them 
make new business connections, 
raise their profile within the indus-
try and keep up-to-date with indus-
try trends and developments.

New homes
I was sure that the spirit in which 

Tony and Darren had entered this 
event would ensure that the debate 
would be seriously illuminating and 
provide insights into both what di-
vides the developer and the council 
leader and what they agree on. I be-
lieve that this relationship is key to 
how we tackle arguably the capital’s 
biggest problem on how we build up 
to 50,000 new homes a year that are 
within the buying power of London-
ers rich or poor.

Passion
Both argued their points robustly: 

greenbelt, land banking, CILs, Sec-
tion 106, and costly bureaucracy were 
all debated with great passion.  Deep 
breaths were drawn by the room full 
of senior executives from the proper-
ty and construction businesses when 
Cllr Rodwell accused the industry of 
being too focused on profits. Tony 
Pidgley responded with examples of 
Kidbrooke Village, where the Royal 
Borough of Greenwich Council and 
Berkeley have worked closely for the 

benefit of the community. It is one of 
London’s most significant new hous-
ing-led developments; a £1 billion 
regeneration transforming the area 
into a new community in partner-
ship with the borough and the Mayor 
of London.

Skills
Questions from Peter Murray, 

chairman of NLA on Crossrail 2; 
Adam Gaymer, executive director at 
Anthology on measuring success of 
apprenticeships, and Jean Duprez, 
director of Duprez training compa-
ny widened the debate on skills and 
London’s growth. 

In the end, both agreed that the 
solution to major challenges lay in 
partnerships between the private and 
public sector, with Cllr Rodwell cit-
ing the work of Be First: Barking and 
Dagenham’s commercially driven 
body which is wholly owned by the 
council and managed by regeneration 
experts from the private and public 
sector, and led by Sir Bob Kerslake. 

I will end with a sentiment ex-
pressed in Tony’ Pidgely’s opening 
remarks: developers and Councils 
need a shared vision and once we 
are aligned and working in collab-
oration, anything and everything is 
possible. 

Colin Stanbridge is chief executive 
of LCCI

Property and construction in 
London – collaboration needed

Colin Stanbridge introduces Darren Rodwell (left) and Tony Pidgley
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Since the 2012 London Olym-
pics the Queen Elizabeth 
Olympic Park has become a 

focal point for the emergence of 
East London as a cultural, residen-
tial, retail and employment hub.  

Now, at the gateway to the park, 
a £2. 4 billion joint venture between 
Lendlease and LCR, a Department 
of Transport subsidiary, has been 
designed to become a new home for 
business.

International Quarter London is 
expected to create four million sq. ft. 
of new office space to house 25,000 
people with the first commercial 
building due to reach completion 
later this year.

This bucks a trend as in the past 
the Olympics have not been an 
unqualified real estate success. Ac-
ademic studies have shown  many 
examples where hosting ‘the great-
est show on earth’ has not produced 
net economic benefits. The legacy of 
the 2004 Athens Olympics, for ex-
ample, includes hundreds of acres of 
abandoned facilities that may never 
come back into use. In Rio there 
have been spiralling costs and cor-
ruption trials.

Thriving
In London though the Olym-

pics has begun to make good on 
its promise of creating a thriving 
new district. “Before the Olympics, 
people just didn’t go to Stratford, 
but London is moving east and the 
Olympics is a big part of that”, said 
Ben O’Rourke, Lendlease’s manag-
ing director for the International 
Quarter.

 “Stratford is well-connected to 
the rest of London, and there is the 
chance for companies looking for 
affordable space to come here and 
have a blank canvass [to] reinvent 
themselves.”

Major office tenants, myriad start-
ups, universities, museums and the-
atres have all committed to moving 
to the Olympic Park. Thousands of 
new homes have been created, with 
the rented accommodation element 
starting to radically alter how the 
UK private rented sector operates. 

Challenging
One of the most challenging as-

sets to convert after any games is the 
broadcast and media centre, given 
the technical infrastructure and spe-
cific nature of the building. Even here 
London has set an example to follow.

Private equity firm Delancey 

completed a long-lease on the build-
ing in 2014 and began the process 
of creating a 1.2 million sq. ft. tech 
cluster called Here East, including a 
data centre and space leased to larg-
er corporates, academic institutions 
and start-ups. 

Tenants include broadcaster BT 
Sport; Ford, which has an autono-
mous driving research facility there; 
Loughborough University and Uni-
versity College London; and an in-
novation centre managed by a com-
pany called Plexal, which has 150 
members and aims to grow to 800. 

In spite of the unique nature of 
the property and strict requirements 

for who can take space — technolo-
gy and innovation companies only 
—  it is already 65 per cent leased, 
with plans to be fully leased by the 
end of next year.

When UCL’s facility opens in the 
autumn, 2,500 people will use the 
building each day, a figure that will 
grow to 5,500 when it is fully occu-
pied.

Next year the Financial Conduct 
Authority will move 3,800 staff into 
425,000 sq. ft. of a second 515,000 
sq. ft. building. Other high profile 
occupiers such as Cancer Research 
and the British Council are also 
moving in. In addition University 

College London is planning its big-
gest expansion since the 1820s with 
a new campus, UCL East, the first 
phase of which will open in 2020 
and accommodate 3,000 students 
and 625 staff. 

Arts
On the arts side, in 2021 the Lon-

don College of Fashion is expected 
to open a facility housing 5,500 
students and 500 staff. The Victo-
ria & Albert Museum is building a 
museum facility – V&A East – here 
it will house some of its existing col-
lection, host new exhibitions and 
also collaborate with the Washing-
ton-based Smithsonian on projects.

Dance theatre Sadler’s Wells is 
planning a new 550-seat auditorium 
near the new V&A. Even the stadium, 
often a white elephant after the Olym-
pic Games are over, has been leased to 
football team West Ham United, albe-
it at a significant public subsidy.

In an era when the Olympics is 
not the brand it once was, London 
can look back with pride at what it 
used the Games to create.

www.internationalquarter.london 
www.lendlease.com

London Olympic site – five years on

Pre-2012

2017

Leading independent conveyancing search provider
Technology is a tool to be embraced but in the end you need to engage with people
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London local business 
survey launched
This summer LCCI and Lon-

don Councils launched the 
London Business 1000 – a 

new survey of London businesses, 
representative of London’s overall 
business community. 

The survey, which will be pro-
duced annually over the next three 
years, found that more than half of 
businesses are intending to recruit 
in the next year. However, they also 
believe it would be much easier if 
the cost of commuting was lower 
and housing was more readily avail-
able and affordable.

Immigration also featured as a ma-
jor factor, particularly in industries 
such as accommodation, food, en-
tertainment and recreation services, 
where 27 per cent felt fewer immigra-
tion restrictions would be the main 
way to ease recruitment difficulties. 

When asked about difficulties to 
retain staff, businesses were most 
likely to list housing, transport and 
better government support to offer 
training programmes among their 
priorities for action.

Working together for 
London business

The findings, which look at all 
businesses with one or more em-
ployee, will help both LCCI and 
London Councils in their efforts to 

make London an even better place 
to do business.

Cllr Peter John, executive mem-
ber for business, skills and Brexit 
at London Councils commented: 
“All London’s businesses play a cru-
cial role in ensuring the success of 
the UK economy, particularly as we 
move towards Brexit. It is vital that 
boroughs support them as they take 
up this challenge, and to support 
them we must listen to them.

“This report – the first of three – 
shows us where the challenges lie; 
not only in the recruitment and re-
tention of staff, but in overall busi-
ness confidence, confusion over ap-
prenticeships and concerns around 
infrastructure and housing.  Bor-
oughs remain committed to devel-
oping deeper and more informed 
conversation with our businesses 
to ensure that all parts of London’s 
economy continue to thrive as we 

rise to the challenge of 
Brexit.”

LCCI chief executive Colin Stan-
bridge said that he looked forward to 
LCCI’s continued collaboration with 
London Councils, “to foster closer 
understanding and cooperation be-
tween the capital’s businesses and 
local authorities – crucial as London 
moves towards becoming a megacity 
of 10 million citizens by 2030.” He 
added that we “hope it can provide 
policy makers with some useful in-
sights so that our governments, at 
local and national level can make de-
cisions which can make a real differ-
ence in areas that concern businesses 
the most.”

Launch
The survey was launched at a ded-

icated launch event at the Depart-
ment for Business, Energy and In-
dustrial Strategy (BEIS). Alexandra 

Jones, Director of Industrial Strategy 
at BEIS, and former chief executive 
of the Centre for Cities welcomed the 
survey and noted that there are clear 
pressures on housing and on trans-

port, and whilst these 
needed to be tackled, 
London continues to 
grow. 

Professor Tony 
Travers, director of LSE 
London emphasised 
that one of the issues 
that success breeds is 
high costs. “Then the 
question is: how do we 
do something about 

mitigating housing costs, transport 
costs, crowding, and all the other 
things that come with a city people 
want to live in, and want to set up 
businesses in. Governments need to 
keep thinking time and time again, 
about what makes it possible for peo-
ple to live here, and therefore for busi-
nesses to flourish.”

Other speakers included Com-
Res’ executive chairman Andrew 
Hawkins who presented the findings 
and the panel discussion was chaired 
by Katie Prescott of BBC Radio 4’s 
Today Programme. Cllr Claire Ko-
ber OBE, chair of London Councils 
closed the event with comments on 
the long-standing partnership be-
tween London councils and LCCI.

Thomas Wagemaakers is policy 
research manager at LCCI

by Thomas  
Wagemaakers

The London Business 1000 launch panel at BEIS. From left to 
right: Professor Tony Travers, Alexandra Jones, Katie Prescott, 
Cllr Peter John OBE, Andrew Hawkins.

Key findings from the London Business 1000
Recruitment and retention
• Lower transport costs and better 

availability and affordability of housing are 
the two factors most commonly raised as 
being beneficial to both recruitment and 
retention.

• There are notable differences between 
sub-regions and sectors. For example, 
fewer migration restrictions are seen 
as a particularly important recruitment 
factor among finance, food and 
accommodation and communication 
businesses, and businesses in East London 
most frequently mentioned government 
support for training programmes as an 
important factor to help retention.

Apprenticeships
• 8% of businesses reported they currently 

employ apprentices, and 20% said they 
plan to use apprenticeship funding over 
the next 12 months.

• Of businesses planning to use 
apprenticeship funding, 69% said they will 
hire more apprentices, and 22% said they 
will use apprenticeship funding to train 
existing employees as apprentices. 

• 54% of businesses believe there could 
be benefits of increasing the number of 
apprentices they use, while 41% did not 
see any benefits.

• Greater financial support, for example to 
pay apprentice wages, was seen as the 
factor most likely to encourage businesses 
to take on more apprentices. 

Migration
• Half of London businesses reported 

having non-UK staff: 40% employed 
non-UK EU staff, and 24% non-EU 
international staff.

• Employing non-UK workers is mainly 
done to access their skills, education 
or experience. Only a minority cited 
hiring non-UK staff because of a lack of 
UK nationals with the required skills or 
experience applying for the job.

Main challenges and Brexit
• Brexit is seen as the main challenge facing 

London businesses in the next 12 months. 
• Far more businesses expect Brexit to have 

a negative rather than a positive impact 
on recruitment, retention and overall 
business growth over the year ahead. This 
is particularly the case amongst businesses 
that currently employ EU nationals.
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Social Media –  
Friend or Foe?

Contact
Mackrell Turner Garrett Solicitors
Savoy Hill House, Savoy Hill, London WC2R 0BU 
Tel: +44 20 7240 0521   
Fax: +44 20 7240 9457
Email: donna.martin@mackrell.com
www.mackrell.com

The statistics speak for themselves: 
as of the end of last year there were 
313 million Twitter users, 600 
million monthly active users on 
Instagram and 1,870 million active 
Facebook users.  Whilst there is no 
denying that social media is here to 
stay – should companies allow their 
employees to participate in social 
networking in the workplace?  We 
look at both sides of the argument 
from an employer’s perspective. 

Pros
•	 Branding: social media is very 

powerful when it comes to 
branding the organisation; 
promotion on social media costs 
very little and, if active, your 
employees can essentially 
become brand ambassadors;

•	 Internal	Communications:  
the use of social media can 
encourage and ease 
communication within 
organisations and, if promoted, 
can initiate collaborative 
exchange of ideas irrespective of 
hierarchy;

•	 Business Development: 
employees can use their various 
social platforms to prospect and 
develop existing business 
relationships with comparable 
results to attending networking 
events; 

•	 Internal Communications: 
colleagues can use Google+ to 
connect instantly via the chat 
feature, ‘hangouts’ can also be 
conducted free of charge; and

•	 Recruitment: provided 
shortlisting and selection is not 
discriminatory, your Human 
Resources department can use 
social media as a research tool to 
gather information in order to 
hire new talent.

Cons
•	 Loss in Productivity: employees’ 

use of social media sites during 
working hours can result in a 
decrease in productivity.  A 
recent study carried out by 
TeamLease World of Work found 
that approximately 32% of the 

total time spent on social media 
during working hours was of a 
personal nature;

•	 Inappropriate	Employee	
Conduct: if social media sites are 
used as a communication tool 
between employees there is a 
risk that such communications 
may cross the line and amount 
to harassment or discrimination.  
Cyber bullying is on the rise and 
employers have to deal with any 
allegations seriously in the same 
way they would treat an 
allegation of bullying as if it had 
happened face-to-face;

•	 Brand Reputation Risks: by 
allowing employees to associate 
themselves with their employer 
on social media sites there is a 
risk that any derogatory 
comments made could bring the 
brand into disrepute; and

•	 Misuse of Confidential 
Information: the posting of 
confidential information by 
employees can have devastating 
consequences.  Pricing 
structures being made public 
would assist competitors 
immensely; disclosing client 
information could end the 
relationship and posting personal 
employee information may result 
in resignations.

Depending upon the industry, the 
pros can potentially outweigh the 
cons considerably. If this is the case 
then what can be done to minimise 
the risks involved?
• Implement a social media policy 

so that employees are aware of 
what they can and cannot do;

• Explicitly cover out of office 
behaviour in internal policies;

• Provide training on social media 
policies and keep it up to date – it 
is not enough to simply 
introduce a policy for the 
employees to read and digest 
themselves;

• Ensure employment contracts 
adequately protect confidential 
information; and

• Treat any misuse in a manner 
consistent with the sanctions 
applied in other cases. 

Donna Martin
Partner

SPONSORED	COLUMNLondon's sporting 
passion and knowledge
The London Stadium’s host-

ing of the World Athletics 
Championships in August 

was one of the sporting highlights 
of the summer. Over 700,000 tickets 
were sold for the event – virtually 
every session was a full house – while 
millions tuned in globally to witness 
great sporting achievements against 
a backdrop of the capital at its best. 
Indeed the marathon route with its 
circuits in central London appeared 
to double up as a showcase for tourist 
attractions.

Fitting
The championships had their 

fair share of pathos and contro-
versy including everyone’s favour-
ite Usain Bolt being usurped by 
Justin Gatlin, and Mo Farah rac-
ing for the last time in the 5,000 
and 10,000 metres. The stadium 
certainly proved a fitting venue 
and must be a favourite to be a  
future venue for the Common-
wealth Games and the European 
Championships. Seb Coe, chairman 
of the International Association of 
Athletics Federations, thought the 
highlight was the London crowds. 
He praised the whole operation and 
the British fans for their knowledge 
and passion about sport.

Photos by Lynne Shirley
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Creating a world where 
people want to work to make 
a life not just a living is no 
small undertaking. That is 
the driving force behind the 
commercial explosion that is 
WeWork and was the subject 
of a recent LCCI breakfast 
discussion with Dave Fano, 
the company’s chief product 
officer and chief people 
officer John Reid-Dodick. 
Helen Gray was there.

WeWork was established 
in the United States in 
2010 and is now the 

largest provider of co-working space 
worldwide. Founders Miguel McK-
elvey and Adam Neumann both ex-
perienced communal living in their 
formative years, on a commune in 
Oregon and in a kibbutz respec-
tively, which helped shape their ap-
proach to work spaces.

Where other providers might 
think breakout areas, the entire We-
Work model is predicated on cre-
ating holistic communities where 
businesses, and individuals, can 
thrive and prosper. It’s less about the 
space and more about the mission.

So when we take a place in a We-
Work space, whether as a company 
base or just to visit, are we truly sit-
ting in the workplace of the future? 
According to Fano, spaces dedicated 
to particular types of activity are be-
coming outdated, along with concepts 
like urbanization. WeWork think in 
terms of work/life integration, rather 
than work/life balance. As he says: 
“the distinction between working and 
living won’t matter if people love what 
they’re doing”. The future will revolve 
around a new task-based type of space, 
used in an ad hoc fashion as and when 
it’s needed. In short, businesses do not 

necessarily need to invest in what they 
do not need, for example lengthy and 
expensive property leases. 

Growth
It’s a model that clearly works, ev-

idenced by the phenomenal growth 
rates not least in London which is 
second in size only to New York. 
With 14 locations in the capital, set 
to expand to 20, London WeWork 
doubled in size in 2016 and 2017 
and is primed to do the same next 
year. Initially attracting small firms 
and start-ups, larger firms and cor-
porates are now choosing to take 
space, with companies embracing 
WeWork concepts as a means of re-
cruiting and retaining the best staff. 
For example, WeWork has seen a 
rise in firms choosing to hold their 
interviews for new team members 
in their space rather than their own 
sites and, if optional, employees are 
choosing companies’ WeWork space 
as their location of choice. Fano and 
Reid-Dodick cite evidence of higher 
levels of employee retention, business 
success and new lead generation from 
a base in WeWork.

But it’s not all plain sailing. One 
of the biggest challenges facing the 
company is future-proofing tech-
nology and ensuring it delivers best 
in class. Fano: “It’s a challenge when 
you have to take a very generic ap-

proach because the individual firms 
who make up the community are op-
erating different systems”. This risks 
lowering the bar in terms of what you 
can do and makes technological in-
novation more difficult than it might 
otherwise be within an individual 
firm. Garnering business intelligence 
is more important than ever.

Attitude
Has there been a seismic shift 

in generational attitude towards 
work? Do we need to understand 
the mindset of the millennials, and 
the centennials hot on their heels, to 
future-proof the workplace? 

According to Fano, having grown 
up in the context of a digital world, 
“millennials are more purpose-ori-
entated and more connected than 
previous generations of workers 
with a very high tolerance, verging 
on excitement, for change.” They are 
the We Generation. Emotional con-
nections are important. They expect 
their leaders to be known and they 
seek connectivity in the workplace. 
It is the networks that are important, 
the technology is just the means to 
create them. However Reid-Dodick 
is quick to point out that this ap-
proach need not be defined by age. 
We can all participate in the We 
Generation regardless of in which 
decade we were born. 

Future-proofing has also lead the 
company to adopt an integrated ap-
proach to design, procurement and 
construction, creating a vertically in-
tegrated in-house team, streamlined 
by technology and with an agile and 
fully integrated software system. 

Expansion
So where next? Continued rapid 

physical growth is a given with ex-
pansion into growing markets such 
as China and India together with less 
obvious choices closer to home, such 
as the recent foray into Detroit – em-
bracing, or perhaps shaping, a future 
renaissance in America’s rust belt. 
And conceptually, Reid-Dodick in-
vites us to think of the organisations 
of the future as much more porous 
than they are today. “Companies will 
need to engage with their eco-sys-
tems and build in the organisational 
agility necessary to do that”. WeWork 
is a physical manifestation of how 
organisations will work in the fu-
ture. As we become more and more 
collective, we will continue to learn, 
with leaders simply the orchestrators 
of the business eco-system, eating 
last and leading from behind. 

Helen Gray is a consultant to LCCI

Revolution in the workplace

WeWork is the space, 
community, and services 
provider that has grown to over 
130,000 global members in 
over 50 cities and 15 countries 
around the world. The company 
has achieved a $17 billion 
valuation for its revolutionary 
approach to the workplace.
www.wework.com

Improving companies visibility and natural search position
Website Optimisation, Social Media, Web Design.

Website and marketing solutions

020 8654 3219
www.designbrothers.co.uk
hello@designbrothers.co.uk    28 Station Road, London SE25 5AG
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Ethical cleaning

When Peter Cooke set up 
his cleaning business in 
the 1980s, much of his 

work was around Soho Square and 
early customers included the Ray-
mond Revue Bar and Soho Estates, 
at 24 years, his longest-standing cus-
tomer, a similar length of time that 
one of their cleaners, Florence, has 
worked for the company, a testimo-
ny to the loyalty Cooke inspires.

Talent
Peter Cooke started at the bot-

tom of the ladder – literally – as 
his early experience of working life 
came through window cleaning 
and double glazing fitting. After 
his apprenticeship (he was known 
as a ‘tumbler), he graduated to site 
manager and demonstrated both a 
business brain and talent for dealing 
with people. Word of mouth was his 

best marketing tool but there was 
also plenty of knocking on doors in 
Fitzrovia and environs.

Right from day one Cooke’s 
watchwords were dedication, relia-
bility, efficiency and trust, a combi-
nation which, if lived up to, is bound 
to attract and retain customers. 
Naturally the company have got all 
the right quality and admin boxes 
ticked as well, being Safe Contrac-
tor Approved and registered with 
the Federation of Window Clean-
ers. The business is not of course 
confined to windows, it also covers 
commercial, domestic, common 
parts, commercial, stone, floor, up-
holstery and end of tenancy, party 
and events cleaning, as well as wash-
room and janitorial supplies.

Recognised
Industrial cleaning is a compet-

itive business and it would not be 
surprising if a company like Cooke’s 
kept wages at legal low levels. Not a 
bit of it. As he told London Live, “I 
am an ethical employer, and proud 
to be a member of the Living Wage 
Foundation, to be recognised as a 
company that makes sure its staff 
are paid well above the minimum 
wage. It’s always been important to 
me that my staff experience a better 
quality of life and that all-important 
work/life balance, so that they can 

spend more time with their families, 
where possible.” 

This is clearly an issue that Cooke 
feels passionate about – he has said 
that he was willing to sacrifice some 
of his profit to maintain decent staff 
wages after witnessing his father 
trapped in low-paid jobs and at the 
mercy of unscrupulous employers. 
Now he is rightly proud that CTS 
Cleaning Solutions were the first 
ever UK cleaning company to pay 
their staff the living wage.

Overwhelming
The response to Cooke’s lead-

ing role in this area has been over-
whelming and many column inches 
– including such respected papers as 
the Guardian, the London Evening 
Standard and the Belfast Telegraph 
– and broadcasts have highlighted 
the company’s approach. Naturally 
the Living Wage Foundation value 
CTS’s contribution and Peter Cooke 
has become something of ‘poster 
boy’ for them.

Welcoming CTS into the move-
ment, Rhys Moore (the then Liv-
ing Wage Foundation director) 
said: “Cleaning services jobs are 
traditionally among some of the 
lowest paid roles in the country, 
with many employers opting to 
peg wages to the lowest rate legal-
ly possible, the national minimum 
wage.

“The Living Wage Foundation be-
lieves that work should be the surest 
way out of poverty, and the leader-
ship CTS has shown will, we hope, 
encourage others in this industry to 
consider how they support low-paid 
employees.”

Caring
Equally important, from a busi-

ness point of view, Cooke’s custom-
ers buy into the ethical approach, 
not least perhaps because it indi-
rectly rubs off on them but also 
because the high service levels are 
maintained. Contented clients such 
as Soho Estates, CBRE and Addison 
Lee eulogise about the company’s 
work using adjectives such as ‘car-
ing’, ‘professional’ and ‘exceptional’ 
while complimentary phrases like 
‘going the extra mile’ and ‘no job is 
too great’ abound.

The situation covering the busi-
ness case and the drive for an 
ethical approach is summed up 
perfectly by Peter Cooke. “I know 
my clients can be bombarded by 
cheaper offers from rival cleaning 
companies, but they recognised 
that they received a better service 
from staff who remained loyal and 
more productive.”

www.ctscleaningsolutionsltd.co.uk

Member 
Spotlight
CTS Cleaning  

Solutions

Soho Square

Fitzroy Square

“I know my clients 
can be bombarded by 
cheaper offers from 
rival cleaning 
companies, but they 
recognised that they 
received a better 
service from staff 
who remained loyal 
and more productive.”
– Peter Cooke

Transporting gold, 
gemstones & 
jewellery since 1995.

Visit: www.securitydrivers.co.uk

Email: london@securitydrivers.co.uk

Call: 020 3393 2004

London | Glasgow | Paris | Cannes
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Helping businesses
protect what they 
value most












We specialise in the pro-active 
protection of sensitive information 
and private conversations & offer a 
variety of services in support of this.

Esoteric Ltd is a leading, counter-
espionage and electronic bug 
sweeping company, providing 
confidential services to a range of 
public and commercial sector 
clients around the world. 

Electronic Bug Sweeping / TSCM

TSCM Training

Espionage Awareness Briefings

Covert Investigations & 
Surveillance

Computer / Mobile Forensic       
Investigations

Board Level Advice & Support

Physical PenetrationTesting

Call us today for a confidential, 
no-obligation quotation or to discuss 
your requirements in further detail.

T: +44 (0) 1483 740423
E: mail@esotericltd.com

www.esotericltd.com

Physical 
Penetration 
Testing
Assessing the real-world 
effectiveness of physical 
security controls

In light of the recent attacks in 
London and Manchester, many 
organisations are reviewing 
their physical security controls. 
Companies invest substantially in 
their physical security, whether 
it be electronic controls, alarms, 
perimeter defences or manned 
guards. But how can they be 
sure that these controls, and 
the processes around them, are 
working effectively and preventing 
unauthorised access? 

Esoteric Ltd, leading information 
protection specialists, reports a 
steady increase in demand for 
their Physical	Penetration	Test, as 
clients seek additional measures to 
ensure their security controls, and 
the processes around them, are 
working effectively. 

Physical Penetration Testing 
provides valuable insight into 
an organisation’s security 
posture and allows them to 
address vulnerabilities before 
these can be exploited. Using 
covert techniques, authorised 
attacks on buildings are 
conducted to penetrate the 
physical security systems and 
identify vulnerabilities that could 
expose the organisation to a 
loss of sensitive information, 
unauthorised access to their 
networks or malicious activity.

Physical penetration testing 
can include activities such as 
attempting to enter a building to 
gain access to the C-Level suite 
or to infiltrate a data-centre and 
where possible, move within 
the building to examine security 
processes and security culture, 
testing the staff, manned guarding 
and technology resilience.

If	you	have	a	requirement	for	
Physical	Penetration	Testing,	
Esoteric	would	love	to	hear	
from	you.	Call	us	today	on	
01483	740423	or	email	
mail@esotericltd.com

ADVERTISEMENT

Mayor urged to appoint freight 
commissioner for London

UK-Indian special relationship

Mayor Sadiq Khan has 
been urged to appoint a 
‘freight commissioner’ 

in order to navigate the growing 
logistical demands of the capital.
LCCI made the call in recognition 
of the growing demands 
of businesses and resi-
dents as London heads 
towards megacity status.

While the Chamber 
is broadly supportive 
of the Mayor’s efforts to 
reduce congestion and 
related impacts on air 
quality, measures taken 
to achieve this need to be made in 
tandem with supporting London 
as a thriving city.

London’s population is set to 
grow from 8.6 million to an estimat-
ed 10 million by 2030, putting great-
er strain on the city’s infrastructure, 
both in terms of public transport 
and service delivery.

World-class
A freight commissioner would 

create and lead a vision for enabling 
efficient logistics and to develop a 

world-class freight and logistics en-
vironment in the capital within the 
Mayor’s Transport Strategy.

Natalie Chapman (pictured), 
deputy chair of LCCI’s Transport 
Committee, and head of policy for 

London at the Freight 
Transport Association 
said: “We are looking 
at a rapidly expanding 
population in London, 
which means not only 
do all these people 
need to be able to move 
about but they also re-
quire access to all the 

essential goods and services they 
want and need.

“People living in and visiting 
London expect to be able to buy 
their morning coffee, visit the shops 
and find everything they want in 
stock and also have a wide restau-
rant choice if they go out for an 
evening.

“This doesn’t just magically hap-
pen. Shops and restaurants have to 
be supplied and stocked and that 
means freight and logistics have to 
be properly co-ordinated.”

The inaugural Indian Awards 
recognised the importance 
of UK-India relationships at 

a special ceremony at the Houses of 
Parliament recently. 

Senior business leaders, offi-
cials, opinion-formers, prominent 
members of the Indian community, 
guests from India and other parts of 
the world also marked the 70th an-
niversary of Indian independence as 
well as the current India-UK Year of 
Culture.  

Keynote speeches were delivered 
by H.E. Mr Y.K Sinha, the High 
Commissioner of India to the UK, 
The Rt Hon Mark Field MP, Minis-
ter of State for Asia and the Pacific at 
the Foreign & Commonwealth Of-
fice and The Rt Hon Baroness Scot-
land QC, Secretary General of the 
Commonwealth. Guests also heard 
from Virendra Sharma MP, chair of 
the Indo - British APPG, Lord Patel 
of Bradford OBE, Chair of IBG and 
The Rt Hon Baroness Prashar CBE, 
Deputy Chair of the British Council. 

A special award which recog-
nises ‘an individual’s outstanding 
commitment to building UK-India 
relations’ was presented to former 
Prime Minister David Cameron by 

the Indian High Commissioner at 
his London office. For other awards 
see the India Business Group web-
site.

In a pre-recorded message to 
the ceremony, Mr Cameron said: 
“It is a huge honour to accept this 
award and I am absolutely passion-
ate about the relationship between 
Britain and India. It is a relationship 
based on common interests, a rela-
tionship based on the extraordinary 
strengths of the British Indian dias-
pora and Britons working in India." 

www.theindianawards.com



12 Asian Business Association September 2017

Asian Business Association factfile
The Asian Business Association 
(ABA) is a special interest 
group within the London 
Chamber of Commerce and 
Industry which was created 
in 1995 by Lord Noon in 
recognition of the huge 
contribution Asian businesses 
make to London’s economy. 

It has since developed to 
become the premier voice and 
forum for Asian businesses in 
London. The ABA specialises in 
the needs of Asian businesses 
and helps create the best 
economic conditions in which 
businesses can flourish, locally, 
nationally and globally. 

Objectives
• provide a voice for the London 

Asian business community 
and represent their views to 
the media, local and central 
government

• provide business networking 
events that enable companies 
to make new business 
connections and to enhance 
their business skills and 
competitiveness

• facilitate international trade 
and investment

• attract Asian businesses to 
London Chamber of Commerce 
and Industry membership.

ABA services
The ABA’s activities include 
business networking events 
including dinners, meetings and 
receptions with inspirational 
and high-profile speakers. Past 
guests include James Caan, David 
Cameron, Gucharan Das, Shekhar 
Kapur, Nick Clegg, Boris Johnson, 
Sir Mervyn King, Atul Kochar, 
Anwar Pervez, Trevor Phillips, 
Alec Stewart, Lord Sugar, Sir 
Mark Tully and Danny Alexander. 
ABA events attract audiences 
from Asian and non-Asian 
businesses. 

The ABA also provides practical 
advice and help for Asian 

businesses through information 
and targeted campaigns. It works 
in close partnership with the 
Mayor of London’s office and 
has produced reports on the 
contribution of Asian businesses 
to London’s economy.

As the ABA membership is a 
part of the London Chamber 
of Commerce and Industry 
membership, ABA members get 
access to all the benefits of the 
Chamber membership. 

For further information contact 
Nick Charles at ncharles@
londonchamber.co.uk

Follow ABA on Twitter @LCCI_ABA

Doing good is good for business
Tony Matharu, founder and 
managing director of Grange 
Hotels and chairman since 
the beginning of the year 
of the LCCI’s Asian Business 
Association, is interviewed by  
Sky Jordan.

Entrepreneur, philanthropist, 
successful businessman, sup-
porter and lover of sport and 

the arts – the problem with pre-
paring for an interview with Tony 
Matharu is that there is so much to 
ask! 

However with a bit of coaching 
from my editor I cut down my ques-
tions and focused on his new ABA role 
and London’s global business climate.

As the new ABA chairman, what 
goals are you looking to achieve 
for the association and its 
contributions to London business?

I want to try to understand what 
London businesses want, and design 
a process to measure how well these 
needs are met. In these challenging 
political times it’s important to meet 
the needs of members.

How do you see business 
prospects in the UK in the post-
Brexit world?
The language of Brexit is interesting 

— nobody can define what it means. 
Originally it was in or out, subse-
quently it was hard or soft. There is a 
growing argument that Brexit is not 
implementable. There are so many 
legal complexities, and we must 
arrive at a consensual view from a 
politically-fragmented government. 
The only thing that is certain is un-
certainty – which is not healthy for 
business prospects.

In my specific sector it is vital 
that business and hospitality have 
a guarantee of the rights of EU cit-
izens in the UK. Research says that 
immigration is good for London’s 
economy and this is replicated in 
sectors such as hospitality, building, 
and technology. 

Hospitality and tourism is a 
lynchpin of the UK’s economy, de-
livering one in five of all new jobs 
in the last five years. London needs 
to be seen as open for business, and 

the hospitality and tourism industry 
is usually the first point of contact. 
If there is a Brexit, hospitality and 
tourism will be one of the few indus-
tries able to carry the UK economy 
— the government needs to enhance 
the UK’s competitive edge.

A thriving Britain relies on a suc-
cessful London, and a healthy hospi-
tality and tourism industry.

How do you account for the 
success of immigrants in business?

I am not in the least surprised 
that immigrants tend to contribute 
much more than they take. There is 
no soft landing or comfort blanket ... 
they must simply prove themselves 
on merit. 

Having left home there is gen-
erally a higher propensity to work 
hard and  make sacrifices. It is not 
surprising that successful members 
of ABA have demonstrated such at-

Tony Matharu

Agile On-demand Consumer Feedback – See video of real people testing your website or app
 
 

Sign up for a free trial to access over 1 million targeted testers 
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www.golivetest.com - info@golivetest.com - 0208 001 3445 -  @golivetesting

PRODUCT TESTING MARKET RESEARCH
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tributes, and have been successful.
As a sports fan, do you see the 
link between sport and business 
strengthening?
Sport and business have a lot to 
learn from each other. There is 
no doubt that hard work, perse-
verance, overcoming challenges, 
resilience and leadership are re-
quired to succeed in both. Sport 
can teach life skills, many of which 
are key business skills. 

Participation in sport and en-
gagement in business are boosted 
if there are lower barriers to entry.  
Sport can be very democratic, as 
can business, but if access to ei-

ther is denied, interest in sport and 
business can go unsatisfied.

In today’s world people have more 
capacity to view sport and research 
opportunities than in the past and, 
as long as the commercial prerog-
ative does not limit access, there 
should be increased opportunity and 
participation. That will be healthy. 

As an entrepreneur and 
philanthropist how do you view 
the relationship between business 
and philanthropy?
We are living in a more conscious 
and transparent world. In the past, 
when philanthropy and business 

were connected it was largely con-
sidered as simply a moral obliga-
tion. Now, publicly-traded compa-
nies are obligated to report on their 
corporate social responsibility.

I believe that all businesses should 
be actively engaged in their commu-
nity and the world around them if 
they want to be successful. I have no 
doubt that the reports which indi-
cate good corporate social respon-
sibility attract and retain employees 
are accurate. Doing good is simply 
good for business.

www.grangehotels.com 
www.londonchamber.co.uk/aba

Summer drummers
The Sky bar at the Grange Holborn hotel was the venue for the Chamber’s Asian Business Association 
(ABA) summer reception. ABA chairman Tony Matharu welcomed guests and gave an insightful overview 
of the current economic situation with a particular focus on the hospitality sector.
Julius Blankson from Step Free Dance entertained around 100 guests with two dance performances – 
the Tandav and the Dhavani – with accompanying percussion from Dylan Singh and Suraj Sinha from the 
London School of Dhol.
www.grangehotels.com

Virtuoso 
Legal Pull into 
King’s Cross!

We’re delighted to announce 
that Virtuoso Legal have pulled 
into their new London home 
at East Side, King’s Cross. This 
incredible space is nestled 
in King’s Cross Station itself. 
Prime location places Virtuoso 
at the heart of The City – and 
amongst the businesses that 
drive the UK forward. It will be 
the new home for key members 
of all three of our intellectual 
property teams. So, whether 
you’re looking to create, grow 
or protect your IP – our team at 
King’s Cross has you covered.

IP Create’s Yasmine Hashim 
said: “Whilst Virtuoso Legal 
have been operating in London 
for some time – we have 
been looking for a place in the 
capital that really reflects our 
outlook as a law firm. East Side 
is exactly that. Virtuoso Legal 
prides itself on our flexibility, 
dynamism and contemporary 
outlook; so, it is brilliant to work 
and engage with clients in a 
place that embodies that”.

Principal Liz Ward stated: 
“Virtuoso Legal has been 
championing comprehensive 
IP protection for 10 years. Over 
this time, we’ve been lucky to 
gather an incredible amount of 
experience and expertise when 
it comes to intellectual property. 
But we’re not one to rest on 
our laurels. Moving in to East 
Side is a statement of intent; 
proposing the kind of modern, 
cutting-edge IP outfit we plan 
to become in the next decade”.

To	celebrate	our	big	move	
we	are	offering	FREE	IP	audit	
consultations	to	London	
Business	Matters	readers	
until	the	15th	October.	If	
you	wish	to	create,	grow	or	
protect	your	IP	-	email:audit@
virtuosolegal.com	today	to	
arrange	your	appointment.

SPONSORED	COLUMN

Tel:	020	7412	8372
philip@virtuosolegal.com
www.virtuosolegal.com
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Challenges ahead for the new 
Customs Declaration System

Paul Bartholomew is unsettled 
by the findings of a new 
report on the UK’s import 
and export freight handling 
system.

The National Audit Office 
(NAO) has issued its report 
on the HM Revenue and 

Customs (HMRC) upgrade of the 
CHIEF computer system which – 
currently – annually processes over 
50 million customs clearances re-
lating to (non-EU) goods entering 
the UK.  While not going into the 
pros and cons of Brexit, the report 
makes it clear that the decision to 
leave the EU, and hence the single 
market – and consequently the 
Customs Union – has thrown a 
huge spanner in the works so that 
it looks highly improbable that 
HMRC will be in a position to offer 
a suitable Customs processing sys-
tem for the estimated 250 million 
Customs entries that may need to 

be accommodated in March 2019 
without a considerable increase in 
the allocated budget. 

Replacement
The UK currently is ranked by the 

World Bank as fifth in the world for 
the ease and efficiency of its customs 
clearance procedures, processing 
over £34 billion of national revenue 
from import duties and VAT at point 
of entry, levied on  goods entering 
the country from outside the EU. 
Before the Brexit vote , HMRC had 
been planning a replacement sys-
tem, the Customs Declaration Ser-
vice (CDS), which was due to come 
into operation in 2020 with a very 
clear set of parameters, that of the 
EU’s Union Customs Code. 

 Development of the project was 
halted for the three months while 
HMRC took stock of how the Brex-
it  decision would impact the soft-
ware development, with particular 
reference to the type of database that 
would be required to handle a po-
tential 200 million extra data entries 
than originally envisaged.  Not only 
the increased scope of the software 
had to be assessed but also the secu-
rity issues in protecting the database 
from hackers. 

Risk
The revised plan is now to intro-

duce the new declaration service by 

January 2019 ready for the dead-
line of Brexit that March. However, 
the NAO has identified a huge risk 
potential. If not addressed this risk 
could transform into calamitous 
consequences for the national econ-
omy operating without a fully func-
tioning customs service.

HMRC acknowledges that deliv-
ering CDS will be a highly complex 
process with no clear parameters as 
to what the end product should be. 
In addition to the 200 million extra 
clearances that the CDS will have to 
process in a new technological en-
vironment, there are staff shortages 
within HMRC and the time frame 
allows for no slippage or overrun.

Further complicating the issue is 
HMRC’s decision to outsource  the 
development contract to IBM    who 
are an additional third party in the 
process that need  to be briefed and 
updated with clear instructions how 
to progress the project in a changing 
field of strategic priorities. Addition-
ally, CDS is not designed to be a stand-

alone system and must interface with 
other parts of HMRC’s technological 
infrastructure.   Recent computer vi-
rus attacks and show how vulnerable 
national systems are to systemic tech-
nological malfunction.  The CDS da-
tabase has been tested to handle 180 
million entries annually, far short of 
the volume it will have to handle from 
March 2019.

Transitional
Although nobody knows what 

Brexit will look like on March 2019 
and what Customs arrangements 
will be in place, HMRC  are us-
ing the EU’s Union Customs Code 
(UCC) as a fundamental set of ref-
erences in the development of soft-
ware, not only because it will make 
integration easier with EU customs 
agencies but also because it already 
accommodates WTO tariff systems 
which is the possible fall back sys-
tem if no deal is made. But will there 
be transitional agreements in place 
from March 2019 and, if so, can 

Go figure
255 million
Current estimate of UK 
Customs declarations per year 
after March 2019 (subject 
to any new arrangements 
negotiated with EU) – a 200 
million increase on existing 
declarations

£34 billion
Value of duties and VAT 
currently collected at the UK 
annually

January 2019
Date by which HMRC expects 
all traders to use its new system

8,700
Estimated number of users and 
intermediaries, including freight 
suppliers, customs agents and 
software providers, directly 
affected by the new system

180,000
Number of traders estimated by 
HMRC who will make Customs 
declarations for the first time 
under the new system, assuming 
the UK leaves the Customs 
Union. This is in addition to the 
141,000 traders who currently 
make declarations for trade 
outside the EU.

■ Nigeria 
Monday 2 – Friday 6 October 2017
Register your interest with Ruma Deb
Tel: 0207 203 1949
Email: rdeb@londonchamber.co.uk

■ United Na�ons: Geneva and 
Copenhagen 
Tuesday 10 – Thursday 12 October 2017
Register your interest with Marta Zanfrini
Tel: 0207 203 1822 
Email: mzanfrini@londonchamber.co.uk

LCCI trade missions

■ Iran: Tehran
Mul�-sector
October 2017
Register your interest with Marta Zanfrini
Tel: 0207 203 1822 
Email: mzanfrini@londonchamber.co.uk
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Securing growth in your 
new company start up
Setting up a business on your 
own is hard work. There is so 
much to think about and to 
juggle all at once, from brand-
ing and web designs to product 
development and finances. Your 
staff will either be the biggest 
the challenge you face or your 
greatest allies for growth – de-
pending on how you manage 
the HR aspects of your set up. 
Here’s a few tips from our ex-
perience of working with a huge 
list of start up businesses across 
the UK. 

Get the Basics in Place

Many owner managers scram-
ble around Google looking for 
free contracts and policies. 
This typically results in a panic 
call weeks later when you need 
to move someone on and re-
alise that you do not have the 
grounds to do so, due to doing 
the paperwork ‘on the cheap’. 
Keep your contracts of em-
ployment simple and easy to 
understand. Ensure you have 
clear policies to protect the 
company and also so staff 
know what’s what. Overly le-
galistic documentation will just 
turn people off. 

Commercial HR

You will have enough to spend 
when setting up your business 
without wasting all of your 
funding on recruiting new 

hires. It’s important you hire 
the right people first time as 
they will set the culture. Get 
support to market map your 
sector and direct hire so agen-
cy fees don’t dilute your fund-
ing for growth. 

Growth Model

To grow you need to under-
stand what skills you will need 
at the table and in what order 
of priority, so get help to map 
out your growth (organisational) 
model. Set clear targets on rev-
enue and profit to meet to justify 
bringing in that new hire, so that 
you don’t drown the business in 
overhead. 

Pick the Right Leaders

All too often start up entrepre-
neurs choose friends and rel-
atives to support them as they 
trust them. Ask whether or not 
they will be able to grow the 
business and whether they will 
be as effective when you have 
200 staff to prevent difficult 
discussions later in the growth 
cycle. 

By putting in place the “Funda-
mentals of Fast Growth” you can 
ensure that you do not spend 
your time continually fire fight-
ing issues. Instead, you can fo-
cus on what matters – growing 
your business and looking after 
your customers. 

If you would like more information relating to company 
start up or the “Fundamentals of Fast Growth” then  
please go to www.hunteradams.co.uk or contact the 
team: holly.milne@hunteradams.co.uk

these be programmed bug-free and 
fully tested in time?  

If CDS is not ready by March 
2019, the existing CHIEF could be 
used  as a fall back system, transi-
tioning to CDS at a time and place 
of our choosing. This contingency 
is  being considered and HMRC 
have asked for additional funds to 
upgrade the CHIEF infrastructure 
as the current system can only han-
dle up to 100 million entries an-
nually, substantially less than  the 
expected volume. Although, prima 
facie, this may be seem a waste of 
money and intellectual resources, 
like planning and  undertaking re-
furbishment of a building that is 
due to be demolished, this solution 
would allow for Customs business 
to carry on as usual with less impact 
on traders. 

Contingency
However with limited time and 

money HMRC would then be fight-
ing a battle on two fronts: upgrading 
an antiquated system as a contin-
gency; and developing an entirely 
new system in a now very tight time 
frame – without the knowledge what 
the final Customs agreement will 
be.  As the NAO’s report points out, 
this will create stresses and strains 
on the CHIEF system that will be re-
quired to operate at a volume far in 
excess of its original design. There is 
no possibility of operating a hybrid 
system as the CHIEF and CDS tech-
nologies are not compatible – CDS 
uses web APIs for messaging and 
OAuth2 for access.

On a more optimistic note IBM’s 
Declaration Management System 

which will drive CDS is being run 
by HMRC as an Agile project – i.e. it 
is a continual development and drop 
process rather than a ‘here is the fi-
nal spec, now code it’ one. IBM’s 
system is already used in the Neth-
erlands and several other Member 
States are in a selection process, 
considering to buy and implement it 
instead of building their own solu-
tion.

Integral
The NAO report concludes with 

what could be either a plea to gov-
ernment or a stern warning that 
an issue of this importance can-
not be left to HMRC  alone as the 
UK’s Customs system is integral to 
the national economic interest.   It 
argues that only government can 
determine the priority of the 
UK’s  Customs system in negotia-
tions  and factor in the associated 
increased costs. The report rec-
ommends that extra expenditure 
should be seen as an insurance 
premium on the Brexit project 
reaching March 2019 with no clear 
outcome or transition agreed.  Un-
spoken is its assessment that the 
abstract  ideology of Brexit has 
to take into account the very real 
and highly complex technologi-
cal changes that leaving the single 
market present with a very short 
timeframe to address these nation-
ally strategic issues.  

Paul Bartholomew is the chief 
consultant for Freight Metric, a 
specialist adviser on the freight 
implications of Brexit. 
www.freightmetric.co.uk

Trade connections

HE Alisher Shaykhov, the newly-appointed Ambassador of 
Uzbekistan to the UK, was a recent visitor to the LCCI HQ in the 
City. Mr Shaykhov served for many years as chairman of the Uzbek 
Chamber of Commerce and is well-versed in trade and investment 
matters. The city of Samarkand, in modern-day Uzbekistan, was a 
key link in the ancient Silk Road trade route which connected China 
with the Middle East and Europe.

The Ambassador is pictured (right) with LCCI deputy chief 
executive Peter Bishop.
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In recent years there has been a sig-
nificant shift in the global economy 
from West to East, with China and 

the Asia-Pacific region functioning 
as the main engines of growth.  It is 
forecast that China will soon become 
the largest economy in the world. 

Against this background UK 
companies are looking further afield 
for new opportunities to sell and 
source their goods and services and 
to develop profitable new business 
partnerships. 

Hong Kong’s advantages include 
its strategic location and the rule of 
law which is based on familiar com-
mon law. It is a level playing field 
for business, and has a strong intel-
lectual property regime and strong 
IP enforcement. It is a pre-eminent 
as  a leading international  financial 
centre and is home to many of the 
world’s leading banks and financial 
institutions. 

Hong Kong enjoys clean and effi-
cient government, low and simple tax-
ation and complete freedom of capital 
movement. Hong Kong also a lead-
ing international arbitration centre. 

Expertise
It has an abundant expertise in 

professional and trade-related ser-
vices, a highly-skilled workforce, a 
deep pool of talent and expertise and 
unrivalled experience of successfully 
doing business across the region. 

Hong Kong is also the natural 
gateway for trade and investment 
to the vast market in the Chinese 
mainland. Hong Kong’s geograph-
ical advantage as a launching pad 
to markets in Asia can be seen from 
its position as the world’s 11th larg-
est trading economy. Hong Kong is 
the best service platform through 
which inward investors can reap the 
benefits of the manufacturing pow-
erhouse of the world - the Greater 
Pearl River Delta. 

Hong Kong is the largest source 
of overseas direct investment in the 
Chinese mainland. By the end of 
2016, among all the overseas-fund-
ed projects approved in the Chinese 
Mainland, 44.7 per cent were tied to 
Hong Kong interests. Cumulative 
utilised capital inflow from Hong 
Kong amounted to US$913.7 bil-
lion, accounting for over half of the 
national total.

The Chinese mainland, on the 
other hand, is a leading investor in 

Hong Kong. According to the HK-
SAR Census and Statistics Depart-
ment, the stock of Hong Kong’s in-
ward investment from the Chinese 
mainland amounted to US$419 bil-
lion at market value or 26.5 per cent 
of the total at the end of 2015.

Hong Kong is also a key offshore 
capital-raising centre for Chinese 
enterprises. As of December 2016, 
1,002 mainland companies were 
listed in Hong Kong, comprising 
H-share, red-chip and private com-
panies with total market capitalisa-
tion of around US$2 trillion, or 63 
per cent of the market total. Since 
1993, mainland companies have 
raised more than US$500 billion via 
stock offerings in Hong Kong.

Popular
Hong Kong is a popular venue 

for hosting regional headquarters 
or representative offices for mul-
tinational companies to manage 
their businesses in the Asia Pacific, 
particularly the Chinese mainland.  
As of June 2016, there were 3,731 
regional headquarters and regional 
offices in Hong Kong represent-
ing their parent companies locat-
ed outside Hong Kong. Of these, 
77 per cent were responsible for 
business in the Chinese mainland, 
confirming Hong Kong’s role as a 
conduit for doing business with the 
mainland. 

Hong Kong is an important bank-
ing and financial centre in the Asia 
Pacific. As at end-2016, there were 
195 authorised institutions and 
54 representative offices in Hong 
Kong. Total loans provided by the 
authorised institutions to finance 
international trade and other loans 
for use outside Hong Kong totalled 
US$58.3 billion and US$305.5 bil-
lion respectively. According to the 
Bank for International Settlements, 
Hong Kong is the second largest 
foreign exchange market in Asia 
and the fourth largest in the world 
in 2016, with the net daily aver-
age turnover of forex transactions 
reaching US$437 billion.

Financial
Since the introduction of the Pilot 

RMB Trade Settlement Scheme by the 
Central Government in July 2009, 
Hong Kong has succeeded in expand-
ing its RMB business by offering a 
number of RMB-denominated finan-
cial products and services, including 
trade finance, stocks, bonds and funds. 
Since the debut of the scheme, banks 
in Hong Kong had handled RMB 
trade settlement totalling RMB21 
trillion as of October 2015, which 
represented some 70 per cent of the 
world’s total. RMB deposits in Hong 
Kong, excluding RMB certificates of 
deposits, totalled RMB628 billion as 
of November 2016, more than tenfold 
the level seen in July 2009.

As at the end of December 
2016, Hong Kong’s stock market 
ranked the fourth largest in Asia 
and the eighth largest in the world 
in terms of market capitalisation. 
There were 1,973 companies list-
ed on HKEx, including 260 com-
panies on the Growth Enterprise 
Market and the total market cap-
italisation of Hong Kong’s stock 
market reached US$3.17 trillion. 

Telecommunications
Hong Kong is a leading telecom-

munications hub for the Asia-Pacif-
ic region. Residential fixed line and 
household broadband penetration 
rates have exceeded 90% and 85% 
respectively. Mobile subscribers in 
Hong Kong have exceeded 17 mil-
lion, of which over 90% were 2.5G 
and 3G/4G mobile subscribers, 
more than doubled the total popu-
lation in Hong Kong. There are now 
44,000 public Wi-Fi access points.

Economic
Looking ahead, Hong Kong will 

play an increasingly important role 
in The Belt and Road Initiative. This is 
the Silk Road Economic Belt and 21st 
Century Maritime Silk Road, a signif-
icant development strategy launched 
by the Chinese government with the 
intention of promoting economic 
co-operation among countries along 

the proposed Belt and Road routes. 
The initiative has been designed to 
enhance the orderly free-flow of eco-
nomic factors and the efficient alloca-
tion of resources. It is also intended to 
further market integration and create 
a regional economic co-operation 
framework of benefit to all.

Hong Kong acts as a centre for the 
information and finance for the in-
itiative. The Hong Kong Trade De-
velopment Council (HKTDC) has a 
Belt and Road portal http://beltan-
droad.hktdc.com

Hong Kong is also central to de-
velopment of the Greater Bay Area 
and the integration of Guangdong, 
Hong Kong and Macau to compete 
with the Bohai Gulf and the Lower 
Yangtze Delta. 

In the Greater Bay Area, Hong 
Kong has strength in service in-
dustries; Shenzhen in research, 
development and innovation; and 
Guangzhou is a Belt and Road hub. 
The combined GDP of the Greater 
Bay Area is more than one trillion 
US dollars a year. 

HKTDC is the official organi-
zation that promotes Hong Kong’s 
two-way trade in goods and services 
with the world. It organises around 
40 leading international trade fairs 
and conferences every year in Hong 
Kong, offers business matching ser-
vices and publishes research and 
market intelligence about business 
opportunities in Hong Kong, China 
and the rest of the world.

www.hktdc.com

Hong Kong – super-connector 
to China and Asia

Thought 
process
Hong Kong’s ability to connect 
to the rapidly growing markets 
of China and Asia will be 
highlighted at a conference 
in London on Thursday 21 
September 2017 – Think Asia, 
Think Hong Kong.
Details and registration are at 
www.thinkasiathinkhk.com/ 
2017/en
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Do you want to access a selection of business co-operation offers 
made by European companies wishing to work with UK firms? Every 
month Enterprise Europe Network publishes a Business Opportunities 
in Europe Bulletin, which contains the latest co-operation offers from 
companies across the EU and beyond. To find out more about this 
issue’s listed overseas business opportunities or to subscribe to the 
bulletin contact Enterprise Europe Network London at enterprise.
europe@londonchamber.co.uk or 020 7248 1992. 

Turkey
Manufacturer of spare 
parts for machinery 
as well as related products such 
as screws, bolts, nuts, fittings 
and fasteners wishes to work as 
a sub-contractor to European 
companies within the automotive, 
cement, power supply and refinery 
industries. The products meet all 
Turkish and European standards.
REF: BOTR20151231033

Spain 
A leading Spanish 
company, specialising in 
biomolecules of animal origin for 
pharmaceutical, veterinary and 
agrochemical industries, is looking 
for new products from animal 
raw material to co-develop, scale 
up, manufacture and sell. Start-
ups, SMEs and research centres 
are sought for joint ventures, 
commercial agreements with 

technical assistance, technical 
co-operation and licensing 
agreements.
REF: TRES20170615001

Belgium
Specialist in the food 
sector is offering its 
services as an agent. Company 
mission is to connect professional 
buyers and sellers of goods so that 
they do profitable and sustainable 
business internationally. The 
company is an expert in the food 
industry, specifically worldwide 
food. It has also offices in France.
REF: BRBE20170630001

France
A French inventor has 
developed an effective 
and safe robot which can drill 
into concrete ceilings. In the 
construction sector, manual 
concrete ceiling drilling is hard; this 

technology enables to address this 
difficulty in safety. The inventor is 
looking for professionals from the 
construction sector who are willing 
to industrialise and commercialise 
the technology. He is looking for 
collaboration under a licensing 
agreement.
REF: TOFR20170601001

Germany
An SME from Northern 
Germany offers co-
operation to producers of building 
materials and construction 
products or to other interested 
parties that want to improve 
the quality of their materials, 
products and systems as per 
the circular economy concept. 
The company offers services 
agreements on assessment, 
consultancy and certification based 
on cradle to cradle product design 
methodology, targeting human, 
environmental, and economic 
benefit.
REF: BODE20170711001

Portugal
High-tech SME has 
developed a non-
invasive, low-carbon solution 
for transport and logistic 

companies operating with cold 
chain products and higher 
levels of fuel consumption. The 
innovative solution allows the 
refrigerated truck to generate 
and store low-carbon energy, 
which is then used to refrigerate 
transported goods, thus reducing 
fuel consumption. Suppliers of 
batteries or photovoltaic panels 
for manufacturing agreements are 
sought.
REF: BRPT20170526001

Greece
Active researcher 
and manufacturer of 
innovative biological reagents for 
in-vitro diagnostic use specialises 
in electrophoresis and offers 
agarose gels. The company 
provides a comprehensive 
package in terms of quality 
products, customer care and 
the level of after-sales support 
provided.  It seeks exclusive 
agents and distributors to 
expand its business overseas. 
The company is also open to 
manufacturing original equipment 
through a manufacturing 
agreement.
REF: BOGR20170711001

               Overseas business opportunities

Every morning in Africa, a gazelle wakes up 
knowing it must outrun the fastest lion or it 
will be killed; simultaneously, a lion wakes up 
knowing it must run faster than the slowest 
gazelle or it will starve. 
It doesn’t matter whether you’re the lion or 
the gazelle – when the sun comes up, you’d 
better be running.

The world is changing at an unprecedented 
pace. The digital revolution 
is upon us. Speed is the 
new currency of business.

A surprisingly large number 
of business owners are 
entranced by the ‘need for 
speed’ in everything they 
do. What they often forget 
is that there is a crucial 
dimension that makes 
all the difference: the 
difference between speed 
and velocity. 

Speed is how fast an object 
is moving: 20 miles an hour, 
120 miles an hour, etc. 

Translating this to business, if work/decision-
making/activity is not happening, the speed 
is zero; where there’s a lot of movement 
happening – a frenzy of activity or fast 
decision-making – the speed is high.

Velocity is the rate at which an object 
changes position. If you take one step 
forward from point A, and then take one 
step backward to return to point A, even if 

your speed was 40 miles 
an hour, your velocity 
was zero because the 
displacement was zero. 
Velocity therefore is speed 
in a certain direction.

There could be a frenzy of 
activity, pace and action 
in your business, but the 
questions you need to 
ask are: Is it leading to 
positive displacement? Is it 
moving me in the desired 
direction?

You should choose 
velocity over speed. This 

can make all the difference to where you find 
your business a year from now.

I believe business owners should identify 
with ice hockey player Wayne Gretzky. His 
ability to read the game was unrivalled and, 
when asked how he did it, he said, “I skate to 
where the puck is going to be, not where it 
has been.”

Excerpted from the Amazon bestseller ‘Sparks: 
Ideas to Ignite your Business Growth’ by 
Shweta Jhajharia, a leading global business 
coach. Claim your FREE copy at www.
londoncoachinggroup.com/sparks (P&P extra)

Speed in Business Isn’t Enough
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Political uncertainty sways 
foreign exchange markets 

It’s been fifteen months since the 
UK voted to leave the European 
Union, and while the full ram-

ifications of the decision to Brexit 
are as yet unknown, the dramas of 
the past year have already had a 
serious impact on the outlook for 
the UK economy, businesses and 
the pound sterling. This year began 
with as much uncertainty as 2016 
ended, with questions surrounding 
the nature of the deal to be struck 
between the UK and the EU, and 
the timing of Article 50, which 
was eventually triggered on the 29 
March.

Looking to solidify her position 
as Prime Minister, Theresa May 
announced a snap election on 18 
April. Markets took this positively 
as it signalled a likely full term in 
office, taking the administration 
beyond the two year Brexit nego-
tiation period, due to conclude in 
March 2019. In the event the Con-
servative majority was reduced with 
the result that the pound lost value 
and remains substantially below its 
pre-Referendum level.

Uncertainty
In the US, the political establish-

ment was turned on its head when 
Donald Trump was elected as Pres-
ident in November 2016. Since he 
assumed office in January this year, 
the ensuing months have proven to 
be controversial, beginning with the 
signing of executive order 13769, 
“protecting the nation from for-
eign terrorist entry into the United 
States”, and the decision to leave the 
TPP (Trans-Pacific Partnership).  
Subsequent uncertainty has gener-
ated ongoing weakness in the value 
of the dollar throughout 2017. 

The euro has come out as the cur-
rency on top. In France, Emmanuel 
Macron defeated far-right candi-

date Marine Le Pen, becoming the 
country’s youngest president. He 
has pledged to unite the country 
after a highly divisive election and 
has challenging goals; to end years 
of high unemployment and sluggish 
economic growth; to deal with the 
terrorist threat that has traumatised 
the country; and, ultimately, to re-
store faith in the political establish-
ment. 

In the world of Brexit some esti-
mate that Britain’s leaving bill could 
be as high as €100 billion. The ongo-
ing negotiations will determine not 
only what sort of deal the UK and 
the EU strike, but also the future 
value of the pound. 

Overheating
In the US, the fate of the dollar 

rests in the hands of Janet Yellen, 
chair of the US Federal Reserve, 
who has hinted at less frequent rate 
hikes. Interest rates hikes, used to 
keep inflation in check and pre-
vent the strong US economy from 
overheating, have already occurred 
twice this year. The Fed now believes 
it is not that far from the neutral 
rate, which is where the benchmark 
rate does not boost or hold back the 
economy.

Political uncertainty remains 
a hot topic in the EU. As the cam-
paign for this month’s parliamentary 
elections got under way in Germa-
ny, markets were expecting Merkel 
to secure another four-year term 
which would allow her to fulfil her 
long-term vision. In Italy, another 
key EU contributor, the result of 
the June local election shows that 
if centre-right parties can unite un-
der a single-leader, they could be 
a force to be reckoned with at the 
general election, due to take place in 
late May 2018. Analysts expect that, 
much like the US and UK, political 
uncertainty is bound to weigh on 
the euro.

In the UK, all is dependent on the 
continuing Brexit negotiations. The 
pound has had a positive first half of 
2017 against its major peers. As the 
potential for a soft Brexit becomes 
closer to reality, sterling is returning 
to a fairer value, after being oversold 
for so long.

Joe Crook is head of corporate 
sales UK at RationalFX. 
RationalFX is a leading global 
payments and foreign exchange 
provider. 
www.rationalfx.com

by Joe Crook
“The ongoing 
negotiations will 
determine not only 
what sort of deal the 
UK and the EU 
strike, but also the 
future value of the 
pound.”

Wincanton comes 
to London
One of Britain’s largest logistics companies, 
Wincanton, is to establish a haulage base at 
DP World London Gateway.

The site will provide truck parking 
alongside office facilities housing an on-site 
operations team and is expected to be 
operational from the site in early 2018.

There is strong interest from hauliers in 
the remaining 5.5 acres available for lease. 
DP World London Gateway plans to serve 
the haulage community using the port by 
delivering a common-user truck yard of 
approximately five acres.

Establishing a truck parking base at DP 
World London Gateway enables Wincanton 
to better serve its current and future 
customers choosing to ship through the UK’s 
most integrated logistics hub.

Optimise
The Port and Logistics Park is located 

right at the heart of the UK’s largest 

consumer market and closer to the 
traditional golden triangle of distribution in 
the Midlands than the UK’s other deep-sea 
ports and so presents an opportunity for 
hauliers to further optimise their operations.

Chris Fenton of Wincanton said: “We 
have been moving containers in and out of 
DP World London Gateway Port since it 

opened three-and-a-half years ago.
“With Asia-Europe services now calling at 

the port and volumes continually increasing, 
now is the right time for us to have a base 
within the port so that we can provide an 
even better service to our customers.”

www.londongateway.com
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LCCI in the news
Continuing Brexit wrangles 

and mixed messages from 
politicians kept things busy 

in the summer months despite the 
Parliamentary recess.

Naturally Brexit was a reoccur-
ring issue with migration questions 
continuing to be asked and largely 
remaining unanswered in the me-
dia. City AM quoted LCCI policy di-
rector Sean McKee who highlighted 
the issue of skills shortages follow-
ing the release of Office for National 
Statistics figures which showed that 
net migration had fallen.

The Evening Standard ran a front 
page story asking where the Conser-
vative ‘immigration axe’ would fall, 
and quoting LCCI chief executive 
Colin Stanbridge’s comment that: 
“the lack of detail does suggest that 
the cap is lacking in any firm back-
ground research”.

A second story on the same sub-
ject in the Standard highlighted 
the impact of government immi-
gration policy on tech companies 
with LCCI saying the situation was 
“hugely frustrating” for businesses.

Warning
While immigration policy con-

tinues to feature heavily in the Brex-
it headlines there has been a new 
focus on transitional arrangements 
with several business leaders warn-
ing of a cliff edge. Sean McKee’s 
comments warning against such an 
outcome were featured in another 
Evening Standard front page story.

Another Brexit issue brought to 
the fore by LCCI was business con-
cern over trade barriers after Brexit. 
The finding came out in the report 
Moving Towards Brexit which was 
covered by the Evening Standard, 
and City AM on two separate oc-
casions while Colin Stanbridge also 
appeared on BBC News to discuss 
trade issues. International trade was 
also on the agenda in the run up to 
the latest G20 talks and LCCI depu-
ty chief executive Peter Bishop was 
interviewed live on BBC World to 
give his views on the prospect of a 
US-led trade war.

Prohibitive
Joining forces with London 

Councils, the LCCI Policy and 

Public Affairs team produced the 
London Business 1000 report which 
highlighted the prohibitive costs of 
housing and transport across the 
capital which had a knock on effect 
on recruiting and retaining staff. 
The report was again picked up by 
City AM and the Standard, with the 
MJ magazine and business websites 
also running the story.

Crossrail 2 hit the news several 
times over the summer with LCCI 
repeatedly highlighting in the Eve-
ning Standard that investment in 
London’s infrastructure also bene-
fitted the rest of the country. 

LCCI was also referenced in the 
Guardian by a prospec-
tive MP as regarding the 
scheme of ‘national im-
portance’ showing that 
politicians are listening to 
LCCI’s messaging.

With Chris Grayling 
MP reappointed as trans-
port secretary, LCCI was 
covered in City AM, with 
Sean McKee, taking the opportuni-
ty to reiterate the call for a business 
case and funding plan for Crossrail 
2 to be given the go-ahead by the 
government.

Vulnerable
LCCI was referenced in the Eve-

ning Standard as it was revealed that 
vulnerable firms were in the dark 
over cyber-crime and Colin Stan-
bridge called on Mayor Khan to ap-

point a chief digital officer as soon 
as possible.

The same paper also ran a page 
two story on LCCI’s findings that 
thousands of EU workers had al-
ready quit London highlighting the 
need for a transition period.

The issue of the revaluation of 
business rates and the impact of 
London businesses may appeared to 
have subsided from the headlines, 
but not for long. City AM ran a sto-
ry with LCCI calling on councils 
and the government to stop arguing 
about business rates and hand out 
the relief that had been promised.

With August typically a (slightly) 
quieter time for commuters Net-
work Rail embarked on an £800 
million upgrade programme at Wa-
terloo, which inevitably created an 
uproar in the press.

LCCI was quoted in the Sunday 
Times and across numerous south-
ern newspapers stating that it sup-
ported the aim of the works, but not 
everyone would be able to fit their 
annual leave around that period or 
work remotely.

And in the interests of managing 
the growing pressures on London’s 
infrastructure network, LCCI made 
a call for a freight commissioner for 
London to be appointed. This was 
hailed across numerous business 
websites and business and transport 
magazines.

Extensive
Demonstrating its relevance even 

across the pond, the LCCI contrib-
uted to an extensive feature in the 

New Yorker, with Sean 
McKee being interviewed 
on London Mayor Sadiq 
Khan, one year into his 
mayoralty. The maga-
zine with a circulation of 
900,000, also referenced 
LCCI’s proposals for a 
London Visa and other 
immigration reforms in 

the light of Brexit. 
And, on a broader note, Colin 

Stanbridge was a guest on BBC Ra-
dio London on the Vanessa Feltz 
Radio Show where he discussed that 
day’s news agenda and the morn-
ing’s papers. And indeed he was 
such a hit he was invited back for 
another stint.

Katharine McGee is press and 
media relations manager at LCCI

by Katharine McGee

Friday 28 July 2017        free        standard.co.uk
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PHILIP Hammond today unveiled a new Brexit 
blueprint putting at its heart protecting jobs and 
the economy — but it was immediately hit by a 
Tory backlash.

With most Cabinet ministers who campaigned 

for Brexit out of the country this week, the Chan-
cellor outlined proposals for a transition period 
of up to three years. EU citizens would still be 
able to come to work in the UK after its march 29, 
2019 departure date from the union. But 
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Stop fighting and hand out rates
relief, businesses tell government
HELEN CAHILL

@HelCahill
LONDON businesses today called on
councils and the government to stop
arguing about business rates and
hand out the tax relief promised to
ratepayers in the Spring Budget.

Local councils and the government
have been fighting over who is to
blame for a delay in handing out the
£300m business rates relief 

promised to firms in March.
Claire Kober, chair of London

Councils, wrote to the Department
for Communities and Local
Government (DCLG) earlier this
month to complain there was not
enough support for local authorities.

Colin Stanbridge, chief executive of
the London Chamber of Commerce
and Industry said: “Rather than focus
on blame, it would be helpful to
concentrate on how to get the relief

to those small businesses that really
need it.”

Jerry Schurder, head of business
rates at Gerald Eve, said the relief
system had “descended into chaos”
because the government had shifted
responsibility to councils.

A DCLG spokesperson said local
authorities have had since April to
issue revised business rates bills, and
that many had already pressed ahead
with distributing funds.

Reproduced by Gorkana under licence from the NLA (newspapers), CLA (magazines), FT (Financial Times/ft.com) or other copyright owner. No further
copying (including printing of digital cuttings), digital reproduction/forwarding of the cutting is permitted except under licence from the copyright 
owner. All FT content is copyright The Financial Times Ltd.

Article Page 1 of 1
396974667 - NEIPOW - A23872-1 - 127898107

Source: Evening Standard (London) {Main}
Edition:
Country: UK
Date: Friday 21, July 2017
Page: 2
Area: 147 sq. cm
Circulation: ABC 907269 Daily
Ad data: page rate £57,120.00, scc rate £240.00
Phone: 020 7938 7161
Keyword: London Chamber of Commerce

Thousands of EU workers quit London
Joe Murphy  
Political Editor 

THOUSANDS of EU nationals have 
already quit London in a Brexit exodus, 
it emerged today.

A third of businesses report losing 
European employees as a direct result 
of last year’s referendum vote to leave 
the European Union. The revelation 
was described as “worrying” by a lead-
ing business organisation, which called 
on Theresa May to stem the tide with a 
“cast-iron guarantee” that EU nationals 
will be not be thrown out after Brexit.

Pressure group the3million, which 
represents EU citizens in the UK, said 
many were leaving because they no 
longer felt welcome or secure. This 
coincides with the worst figures for 
optimism in the economy since 2011. 

A clear majority of Britons, 54 per 
cent, think the economy will get worse 
over the next 12 months, the latest 
monthly economic optimism index by 

Ipsos MORI revealed. Just 14 per cent 
think things will get better. 

It represents a deterioration since 
May and a complete turnaround from 
summer 2015, when Britons were on 
balance optimistic that things would 
get better.

The London Chamber of Commerce 
and Industry said losing so many EU 
workers was a big blow to sectors like 

banking, construction and hospitality.  
Its chief executive Colin Stanbridge 
said: “It is almost inevitable that some 
of these workers have decided to leave 
the UK while they feel they still have 
the choice to make.

“It is more imperative than ever that 
the Government gives EU nationals in 
London a cast-iron guarantee they will 
have the right to remain.” Maike Bohn, 
co-founder of the3million, said EU 
citizens were uncertain “whether they 
will still be welcome in two years ...  we 
have started seeing job adverts that say  
‘British passport holders only’.”

The boss of Goldman Sachs Interna-
tional urged the Government to agree 
a “significant” Brexit transition period. 
Richard Gnodde said he was spending 
money “every single day” preparing 
for the uncertainty of withdrawal.

Ipsos MORI interviewed 1,071 adults 
by phone between July 14 and 18. Data 
weighted. More details at www.Ipsos-
MORI.com

ECONOMIC OPTIMISM INDEX
Do you think that the general economic 
condition of the country will improve, stay the 
same, or get worse over the next 12 months? 
(Brackets show change from May)  

Improve 14% (-13)
Stay the same 28% (+5)
Get worse 54% (+11)
Ipsos MORI Economic  
Optimism Index (EOI) -40 (-24)

FEARS FOR FUTURE
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Waterloo station 
chaos ‘will hurt 
small businesses’ 
Mark Hookham

Business chiefs warned this 
weekend that the travel chaos 
caused by an £800m upgrade 
of the UK’s busiest train 
station could permanently 
damage small companies. 

Ten platforms at Waterloo
station in London are closed 
until August 28, with 
passengers at some stations 
warned they face hour-long 
queues to get onto trains in 
the morning rush hour.

Network Rail has bought 
half a million bottles of water 
and 120,000 ice creams to 
hand out to passengers 
caught up in the disruption.

The engineering work, 
which will allow longer trains 
to operate on suburban 
routes from December 2017, 
got off to a bad start yesterday 
when a signal failure caused 
delays between Clapham 
Junction and Waterloo. 

Colin Stanbridge, chief 
executive of the London 
Chamber of Commerce and 
Industry, said that while the 
group supported the 
“ultimate aim” of the project, 

“it has to be asked whether 
this level of disruption is 
really necessary”.

There has been frustration
among some business leaders 
about advice from Network 
Rail and South West Trains, 
the operator at Waterloo, that 
passengers should consider 
working from home or going 
on holiday during the project.

The Federation of Small 
Businesses said the 
disruption would have 
“lasting implications” for 
firms “already on tight 
margins”. 

“Many restaurants, hotels
and shops will experience 
cancelled bookings and lost 
sales that will not be 
recovered,” said the 
federation’s Sue Terpilowski.

There was some good news
for commuters yesterday, 
however. Fears that train 
guards could go on strike 
during the works receded 
when a ballot by the RMT 
union narrowly missed the 
threshold for action.
@markhookham 

Editorial, page 18 
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Protect London, 
urge bosses as 
Brexit talks start
Russell Lynch and Clare Hutchison

LONDON businesses pressed negotia-
tors to protect the capital from a disas-
trous “cliff-edge” Brexit today as 
historic talks on leaving the EU began 
in Brussels.

Brexit Secretary David Davis is lead-
ing the opening round of the talks, due 
to finish in November next year before 
the UK pulls out in March 2019. But 
since Theresa May’s election setback, 
the clamour from business for a softer 
Brexit limiting the economic 
damage of the momentous 
move has grown.

Colin Stanbridge, chief 
executive of the London 
Chamber of Commerce 
and Industry, called for a 
“realistic transition period” 
of up to five years on behalf 
of the body’s 2500 members. 
“We need time to achieve the best 
possible Brexit but that will mean that 
we can’t fall off a cliff edge,” he 
warned. 

The LCCI boss also called for “vital” 
clarity on the status of EU workers with 
around 600,000 jobs in the capital 
held by EU-born workers, as well as 
protection for lower-skilled workers, 
“not just the cream at the top”. 

“There are companies with large EU 
workforces who have no idea what to 
tell their staff. The London economy is 
obviously crucial to the UK economy 
and it has its needs. 

“If you don’t meet those needs then 
you’re going to put not just London at 

risk but the whole of the UK economy 
at risk.”

Jasmine Whitbread, chief executive 
of lobby group London First, (pictured) 
added: “If a comprehensive deal isn’t 
reached by March 2019, we need tran-
sitional arrangements that ensure Brit-
ish jobs, growth or living standards 
aren’t threatened while negotiations 
continue.” 

Miles Roberts, who runs FTSE 250-
listed packaging group DS Smith, called 
for “uninhibited access” to continental 

Europe and “the ability to hire 
top skills from Europe to sup-

port us”.
Other senior figures 

weighed in, with former 
Marks & Spencer boss 
Lord Rose  saying “we all 

know we can’t have our 
cake and eat it”. But Wether-

spoons founder and Leave 
supporter Tim Martin added “you 

have to be prepared to walk away if 
there’s a bad deal” and accused lobby 
groups of “gross exaggeration” over 
the impact of Brexit.

Kallum Pickering, senior UK econo-
mist at Berenberg, said the talks were 
more likely to affect the currency than 
the wider economy. 

“Unless it gets much worse — i.e. gov-
ernment breaks down and new elec-
tions are called — I don’t think there’ll 
be much impact on near-term demand. 
If Brexit talks get off to a good start and 
it looks like progress is being made, 
sterling could be positively affected.” 
@russ_lynch @clarehutch
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Remember when marketing 
actually sold stuff?

Once upon a time, back when 
I had hair and pretensions 
to coolness, I was the owner 

of a classic car.
She was a beauty, a Volkswagen 

Karmann Beetle, one previous care-
ful owner, immaculate British Rac-
ing Green paintwork, and a soft top 
you could close in about 20 minutes.

Boy, was that soft top flammable.
I was thinking of that car and her 

ignominious end only the other day, 
when I was sent a link to a new short 
movie on Vimeo called ‘Remember 
those great Volkswagen ads?’  I urge 
you to seek it out.

The video brings together a num-
ber of my heroes from the golden 
age of British advertising in the 
1980s – Trott, Hegarty and Sir Alan 
Parker among them – and intercuts 
their comments with archive foot-
age from the 1960s New York orig-
inators of the ads. 

Leader of the agency in question, 
DDB, was one Bill Bernbach, argu-
ably the founding father of mod-
ern advertising. Although he never 
wrote a book – never become an 
‘advertising guru’, thank goodness, 
let alone a ‘marketing ninja’ – many 
of his pearls of wisdom were collect-
ed, and continue to inform those in 
the know to this day.

One such aphorism seems par-

ticularly relevant to our times. “To 
succeed, an ad (or a person or a 
product for that matter) must estab-
lish its own unique personality, or it 
will never be noticed.”

Meaningful
Ah yes, personality. I once sat 

through an interminable lecture at 
the Brighton SEO conference where 
a man with a beard, who was very 
possibly the dullest man in the 
world, told me I had to be ‘engaging’, 
and have meaningful ‘conversations’ 
with my customers, if I wanted peo-
ple to read my ‘content’.

Sadly the poor chap was so bereft 
of personality himself that I cannot 
remember either his organisation or 
what he was trying to sell me. But 
what did make me sit up was his use, 
in one of his slides, of an ad from the 
1930s:

“They laughed when I sat down at 
the piano. But when I started to play 
…” It was, for him, the perfect ex-
ample of how online content should 
now be created.

And I thought to myself – have 
we really regressed this far? Have 
we really got to go through all that 
whole creative revolution thing, and 
relearn all the lessons that Bill Bern-
bach taught us, all over again?

Apparently so. So let me have a 
go here.

Challenge
Faced with a small, cheap, ugly 

car, DDB did not immediately re-
sign the account. They treated it as 
a challenge.

They did not apologise for the 
smallness of the car, or its strange 
shape, both of which were unheard 
of in the US motor market of the 

early 1960s. Instead they made a 
virtue of the distinctiveness of those 
qualities.

And they certainly didn’t research 
the market, only to be told that no-
one would buy a car so strange or so 
German (Bill Bernbach again: “We 
are so busy measuring public opin-
ion that we forget we can mould it. 
We are so busy listening to statistics 
we forget we can create them.”).

No. What they did was create ad 
after ad, which together began to 
build the car its own distinct per-
sonality – a personality that you 
could warm to. Love, even.

No single ad represented the 
whole of the car’s personality; in-
stead the effect was cumulative, 
building in the memory, adding to 
the picture. They never underesti-
mated the public or insulted their 
intelligence – unlike the other vul-
gar ads of the day.

Personality
As the campaign progressed, year 

after year, they were able to sell oth-
er VW products (like the camper 
van) and move out of press and into 

other media such as TV and posters. 
They allowed the personality of the 
advertising to develop and track the 
prevailing attitudes of the day, with 
the result that both the Beetle and 
the camper van became enduring 
symbols of the 1960s counter cul-
ture.

Eagerly adopted by the new wave 
of British advertising, David Abbot 
and others successfully took that ap-
proach into new areas, to sell newer, 
more modern vehicles.

But the personality was always 
consistent. And the effect they gen-
erated lasted at least until the 1990s, 
when I bought into the dream with 
my own little Beetle.

Driving along a small coun-
try lane one hot summer’s day in 
1997, I heard a strange ‘woof ’ from 
behind me. Glancing in my rear 

view mirror, I saw flames already 
leaping from the engine (for those 
unaware: the classic Beetle’s engine 
was in the boot); and the soft top 
had already begun to burn. Seven 
minutes later, the car was a smok-
ing ruin.

As metaphors go, it’s not an exact 
match for the decline in VW’s mar-
keting efforts, but it’s pretty close. 
The collapse in quality was swift, 
and almost certainly rooted in the 
general confusion and complexity 
that now infests marketing depart-
ments everywhere.

Trust
But the trust they had built up 

over years of advertising seems 
to have been enough to carry the 
company through its recent little 
local difficulties with diesel emis-
sions. When you’ve known and 
liked someone for 50 years, it’s very 
hard to think entirely badly of them 
when they’re suddenly arrested for 
malfeasance.

But honestly, when you see what 
they’re doing now, my overriding 
emotion is one of despair. Occa-
sionally a TV ad will be amusing, 
but the jokes now are almost en-
tirely unconnected with the cars 
they’re trying to sell. The press 
ads, meanwhile, are frankly baf-
fling. The website shouts at me: a 
confusing mix of ads and graphics 
and requests to chat. And right 
now, on Twitter, their three most 
recent Tweets each contain clichés 
that any self-respecting copywriter 
should be ashamed of (“Access all 
areas”, “Live every moment”, “Live 
your dreams”, in case you were 
wondering).

Let me give Bill Bernbach the 
last word: “However much we 
would like marketing to be a sci-
ence – because life would be sim-
pler that way – the fact is that it is 
not. It is a subtle, ever-changing art, 
defying formularisation, flower-
ing on freshness and withering on 
imitation; where what was effective 
one day, for that very reason, will 
not be effective the next, because 
it has lost the maximum impact of 
originality.”

Jon Shallcross is an award-winning 
copywriter and strategist 
www.stantonshallcross.com

by Jon Shallcross
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“We are so busy 
measuring public 
opinion that we 
forget we can mould 
it. We are so busy 
listening to statistics 
we forget we can 
create them.”  
– Bill Bernbach



Join the Nominet Digital Neighbourhood  
to connect with young digital talent

To register or find out more, email digitalneighbourhood@livity.co.uk

Partnered with

Get free support 
to grow your 

business online

Looking to grow your 
business in digital?
The	business	benefits	
of	a	digital	presence	are	
undeniable,	but	many	SMEs	
are	still	not	online	due	to	
a	lack	of	time	and	skill.	
Even	adding	a	part-time	
digital	employee	can	be	a	
daunting	proposition	to	
small	enterprises	that	may	
consist	of	only	one	full-time	
employee.

It can become a vicious cycle. 
You know you need to improve 
your digital offering to grow 
your business, but cannot 
find the budget to do so. 
And the longer you remain 
offline, the more daunting 
the prospect of entering the 
digital space becomes. 

Options of hiring a contractor to 
get you started, or a specialist 
agency, offer no significant cost 
savings, and won’t increase your 
own digital skills. At the same 
time, young digital natives in 
your community are looking for 
opportunities to gain valuable 
experience and start their careers.

Nominet Digital Neighbourhood 
was launched to train local digital 
talent and connect it with SMEs in 
the area. The programme enhances 
existing digital skills then places 
that young talent in your business, 
where they share their knowledge 
in exchange for your experience. 

There is no cost to you as a 
business owner - the placements 

are paid for by Nominet 
Digital Neighbourhood. You 
gain the help you need to 
grow your business online, 
while also adding to your 
own digital skills. And young 
people with key digital talent 
gain essential experience. 
Connecting local expertise 
with local business needs 
improves the area as a whole. 

“Business-wise I have had a 
really great January, the first 
week of the month was my 
biggest revenue since launching, 
and this was thanks to the help 
of Cassie-Drew.”  – Richard 
Clements, Clear Cut Solutions 
on his experience with Nominet 
Digital Neighbourhood

Interested	in	bringing	young	
digital	talent	into	your	

business?	Contact	us	on	
digitalneighbourhood@

livity.co.uk	

"The programme 
enhances existing 

digital skills then 
places that  

young talent in your 
business, where they 

share their knowledge 
in exchange for 

your experience"
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September 2017

06/09/17 Time 11.45-13.45 ALL MEMBERS

Time To Talk Business
Venue: HSBC, 8 Canada Square, 
London E14 5HQ
Nearest station: Canary Wharf
Patron Member, Premier Plus Member, Local Member and 
Member’s Guest: Complimentary
Contact: Irene Fatuzzo Tel: 020 7203 1965
Email: ifatuzzo@londonchamber.co.uk

13/09/17 Time 07.45-09.15  PATRON AND PREMIER PLUS MEMBERS

Cereal Networking 
London Chamber of Commerce and Industry, 33 Queen Street, 
London EC4R 1AP
Nearest stations: Mansion House, Cannon Street and 
Bank
Sponsored by: Defence Relationship Management 
(MOD)
Patron and Premier Plus Member: Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

13/09/17 Time 11.00-18.00  PATRON AND PREMIER PLUS MEMBERS

Autumn Cricket Day at The Kia Oval - Day 2 of Surrey vs 
Yorkshire Specsavers CC 4 Day Match 
The Kia Oval, Surrey County Cricket Club, Kennington, London 
SE11 5SS
Nearest station: Oval
Patron and Premier Plus Member: £39.60
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

14/09/17 Time 09.00-11.00 ALL MEMBERS AND NON-MEMBERS

Workshop: Perfect Your Elevator Pitch – how to 
impress your audience 
Venue: Capital Business Centre, 22 Carlton Road, 
South Croydon CR2 0BS
Nearest station: Sanderstead
Patron Member, Premier Plus Member, Local Members and 
Member’s Guest: £12.00
Non-members: £36.00
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran@londonchamber.co.uk

19/09/17 Time 12.00-14.00 ALL MEMBERS

Let’s Talk Business
Venue: Bagatti’s, 56-58 South End, Croydon CR0 1DP 
Nearest station: East Croydon
Patron Member, Premier Plus Member, Local 
Member and Member’s Guest: £24.00
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran@londonchamber.co.uk

19/09/17 Time 18.00-20.00 PATRON AND PREMIER PLUS MEMBERS

By Invitation Only
Venue: Studio Room, Andaz London Liverpool Street, 40 Liverpool 
street, London EC3M 7QN
Nearest station: Liverpool Street
Patron Members and Premier Plus Members in the 13+ employee 
subscription rate: Complimentary
You are welcome to bring a guest with you (if you are bringing a 
non-member as a guest, they must be from a company with 13+ 
employees).
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

20/09/17 Time 11.00-11.45  ALL MEMBERS 

Maximise Your Membership
Venue: Metro Bank (Southall), Unit 8, Hayes Bridge 
Retail Park, Southall UB4 0RH
Nearest station: Southall Rail Station
Patron Local Member, Member’s Guest and Non-
members: Complimentary
Contact: Donna Subero Tel: 020 7556 2394
Email: dsubero@londonchamber.co.uk

20/09/17 Time 12.00-14.00  ALL MEMBERS 

Connect 4 Lunch
Venue: Metro Bank (Southall), Unit 8, Hayes Bridge 
Retail Park, Southall UB4 0RH
Nearest station: Southall Rail Station
Patron Member, Premier Plus Member, Local Member 
and Member’s Guest: Complimentary
Contact: Donna Subero Tel: 020 7556 2394
Email: dsubero@londonchamber.co.uk

20/09/17 Time 18.00-20.00 ALL MEMBER AND NON-MEMBERS

Asian Business Association (ABA) Women in Business  
Reception with guest speakers Rupa Ganatra, Founding 
Partner, Millennial 20/20 and Geeta Sidhu-Robb, Chief 
Executive Officer and Founder, Nosh Detox
Venue: Jaipur Room, Mint Leaf, Suffolk Place, Haymarket, London 
SW1Y 4HX
Nearest station: Piccadilly Circus
Patron and Premier Plus Member: £66.00
Local Member: £96.00
Non-member: £126.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

26/09/17 Time 08.15-10.00 PATRON AND PREMIER PLUS MEMBERS

Property and Construction Breakfast Club with guest speaker 
Mark Dickinson, Managing Director, Anthology
Venue: CBRE, Henrietta House, Henrietta Place, London W1G 0NB
Nearest station: Bond Street
Sponsored by: Bond Bryan Architects, CBRE 
and Willmott Dixon Interiors
Patron Member, Premier Plus Member and 
Member’s Guests: £45.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk 
 

How to book your place(s) at a London Chamber of Commerce event
Visit londonchamber.co.uk/events to book your place/s on any of the above 

events following the instructions below.
• For ticket fee events use our online booking facility or download and 

complete a booking form and post or scan it back to us with your payment. 
• All prices are inclusive of VAT
• For free events book by following the instructions under each event’s entry 

on our online events diary
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26/09/17 Time 09.00-12.30 
or 14.00-17.30  ALL MEMBERS AND NON-MEMBERS

Submitting Winning Bids Masterclass
Venue: London Chamber of Commerce and Industry, 
33 Queen Street, London EC4R 1AP
Nearest stations: Mansion House, Cannon Street 
and Bank
Patron Member, Premier Plus Member, Local Member and Non-
member: Complimentary
Contact: Marta Zanfrini Tel: 020 7203 1822
Email: mzanfrini@londonchamber.co.uk

26/09/17 Time 10.00-12.00 ALL MEMBERS

One of a Kind Networking
Venue: Holiday Inn London - 
Stratford City, 10a Chestnut Plaza, 
Montfichet Road, London E20 1GL
Nearest station: Stratford
Patron Member, Premier Plus Member, Local Member: £20.00
Contact: Irene Fatuzzo Tel: 020 7203 1965
Email: ifatuzzo@londonchamber.co.uk

26/09/17 Time 18.00-20.00 ALL MEMBERS

Changing Places Evening Networking
Venue: Silk & Grain, 33 Cornhill, London EC3V 3ND
Nearest station: Bank
Patron Member, Premier Plus Member, Local Member and 
Member’s Guest: Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

27/09/17 Time 09.00-13.00 ALL MEMBERS AND NON-MEMBERS

Submitting Winning Bids in the Construction 
sector
Venue: London Chamber of Commerce and Industry, 
33 Queen Street, London EC4R 1AP
Nearest stations: Mansion House, Cannon Street 
and Bank
Patron Member, Premier Plus Member, Local Member and Non-
member: Complimentary
Contact: Marta Zanfrini Tel: 020 7203 1822
Email: mzanfrini@londonchamber.co.uk

28/09/17 Time 09.00-16.30 ALL MEMBERS AND NON-MEMBERS

International Business Training: Export Documents
Venue: London Chamber of Commerce and Industry (LCCI),  
33 Queen Street, London EC4R 1AP
Nearest stations: Mansion House, Cannon Street and Bank
Patron Member, Premier Plus Member: £354.00 
Local Member and Non-member: £414.00
Contact: Marta Zanfrini Tel: 020 7203 1822
Email: mzanfrini@londonchamber.co.uk

28/09/17 Time 12.00-14.00 ALL MEMBERS

The Grapevine Network
Venue: Jurys Inn, Wellesley Road, Croydon CR0 9XY
Nearest station: East Croydon
Patron Member, Premier Plus Member, Local 
Member and Member’s Guest: Complimentary
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran@londonchamber.co.uk

October 2017

03/10/17 Time 09.30-11.00 LOCAL MEMBERS AND NON-MEMBERS

Maximise Your Membership
Venue: Jurys Inn, Wellesley Road, Croydon CR0 9XY
Nearest station: East Croydon
Local Member, Member’s Guest and Non-member: 
Complimentary
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran@londonchamber.co.uk

03/10/17 Time 09.00-13.00 ALL MEMBERS AND NON-MEMBERS

Pitching Skills for International Success
Venue: London Chamber of Commerce and Industry, 
33 Queen Street, London EC4R 1AP
Nearest stations: Mansion House, Cannon Street 
and Bank
Patron Member, Premier Plus Member, Local Member and Non-
member: Complimentary
Contact: Marta Zanfrini Tel: 020 7203 1822
Email: mzanfrini@londonchamber.co.uk

04/10/17 Time 12.00-14.00  ALL MEMBERS 

Business Briefing: Break the Rules and Sell More
Venue: DoubleTree by Hilton Hotel London - Ealing, 
2-8 Hanger Lane, London W5 3HN
Nearest station: Ealing Common
Patron Member, Premier Plus Member, Local Member 
and Member’s Guest: £12.00, Non-members £36.00
Contact: Donna Subero Tel: 020 7556 2394
Email: dsubero@londonchamber.co.uk

04/10/17 Time 12.30-14.30 ALL MEMBERS

Time To Talk Business
Venue: Tobacco Dock, Wapping 
Lane, London E1W 2SF
Nearest station: Shadwell 
Patron Member, Premier Plus Member, Local Member and 
Member’s Guest: Complimentary
Contact: Irene Fatuzzo Tel: 020 7203 1965
Email: ifatuzzo@londonchamber.co.uk

10/10/17 Time 17.00-20.30  LCCI PA CLUB MEMBERS 
(PAs, EAs & Office Managers)

LCCI PA Club Showcase Evening
Venue: Radisson Blu Edwardian New Providence Wharf Hotel,  
5 Fairmont Avenue, London E14 9JB
Nearest station: Blackwall
LCCI PA Club Members and Non-members (PAs, EAs & Office 
Managers only): Complimentary
Contact: LCCI PA Club Team Tel: 020 7203 1700
Email: lccipaclub@londonchamber.co.uk

How to book your place(s) at a London Chamber of Commerce event
Visit londonchamber.co.uk/events to book your place/s on any of the above 

events following the instructions below.
• For ticket fee events use our online booking facility or download and 

complete a booking form and post or scan it back to us with your payment. 
• All prices are inclusive of VAT
• For free events book by following the instructions under each event’s entry 

on our online events diary

Continued overleaf...
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11/10/17 Time 08.15-09.30  ALL MEMBERS AND NON-MEMBERS

Capital 500 Quarterly Economic Survey Presentation, Quarter 
3 2017
Venue: Metro Bank Holborn, One Southampton Row, London 
WC1B 5HA
Nearest station: Holborn
Patron Member, Premier Plus Member, Local Member and Non-
members: Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

11/10/17 Time 09.30-16.30* ALL MEMBERS AND NON-MEMBERS

*pre booked, 30 minute individual appointments only

Mexico: One-to-One Business Clinic 
Venue: London Chamber of Commerce and Industry (LCCI), 33 
Queen Street, London EC4R 1AP
Nearest stations: Mansion House, Cannon Street and Bank
Patron Member and Premier Plus Member: Complimentary
Local Member and Non-member: £7.50
Contact: Marta Zanfrini Tel: 020 7203 1822
Email: mzanfrini@londonchamber.co.uk

11/10/17 Time 11.00-11.45  ALL MEMBERS AND NON-MEMBERS

Maximise Your Membership
Venue: Metro Bank (Fulham), Unit 3, Fulham 
Broadway Retail Centre, Fulham Broadway, 
London SW6 1BW
Nearest station: Fulham Broadway
Patron Member, Local Member, Member’s Guest 
and Non-members: Complimentary
Contact: Donna Subero Tel: 020 7556 2394
Email: dsubero@londonchamber.co.uk

11/10/17 Time 12.00-14.00  ALL MEMBERS 

Connect 4 Lunch
Venue: Metro Bank (Fulham), Unit 3, Fulham 
Broadway Retail Centre, Fulham Broadway, 
London SW6 1BW
Nearest station: Fulham Broadway
Patron Member, Premier Plus Member, Local 
Member and Member’s Guest: Complimentary
Contact: Donna Subero Tel: 020 7556 2394
Email: dsubero@londonchamber.co.uk

11/10/17 Time 17.45-20.30  ALL MEMBERS AND NON-MEMBERS

Networking Training: How To Work A Room
Venue: etc.venues Fenchurch Street, Fenchurch Place, London 
EC3M 4PB
Nearest station: Fenchurch Street
Patron Member and Premier Plus Member: £66.00
Local Member: £102.00
Non-member: £150.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

12/10/17 Time 12.00-14.30 ALL MEMBERS AND NON-MEMBERS

Executive Club Lunch with guest speaker 
Jonathan Sharrock, Chief Executive, Coast to 
Capital
Venue: Hallmark Hotel, 680 Purley Way, Croydon 
CR9 4LT
Nearest station: Waddon
Sponsored by: Gatwick Airport
Patron Member, Premier Plus 
Member, Local Member and 
Member’s Guests: £50.00
Non-member: £68.00  
*Special member rate, book a table of 10 for £450.00
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran@londonchamber.co.uk

17/10/17 Time 14.30-17.30 ALL MEMBERS AND NON-MEMBERS

Promoting Your Business Using 
Google
Venue: London Chamber of 
Commerce and Industry (LCCI), 33 
Queen Street, London EC4R 1AP
Nearest stations: Mansion House, Cannon Street and Bank
Patron Member, Premier Plus Member, Local Member and 
Member’s Guest: £15.00
Non-Member: £39.00
Contact: Irene Fatuzzo Tel: 020 7203 1965
Email: ifatuzzo@londonchamber.co.uk

18/10/17 Time 08.15-10.00 PATRON AND PREMIER PLUS MEMBERS

Property and Construction Breakfast Club with guest speaker 
Mary Finnigan, Director of European Transactions, WeWork
Venue: CBRE, Henrietta House, Henrietta Place, London W1G 0NB
Nearest station: Bond Street
Sponsored by: Bond Bryan Architects, CBRE 
and Willmott Dixon Interiors
Patron Member, Premier Plus Member and 
Member’s Guests: £45.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk 
 

18/10/17 Time 12.00-14.00  ALL MEMBERS 

Afternoon Tea and Networking
DoubleTree by Hilton Hotel London - Ealing, 2-8 
Hanger Lane, Ealing, London W5 3HN
Nearest station: Ealing Common
Patron Member, Premier Plus Member,  
Local Member and Member’s Guest: £17.50
Contact: Donna Subero Tel: 020 7556 2394
Email: dsubero@londonchamber.co.uk

19/10/17 Time 12.00-14.00 PATRON AND PREMIER PLUS MEMBERS

Changing Places Lunchtime Networking
Venue: FORA Space, 71 Central Street,  
London EC1V 8AB
Nearest station: Old Street
Sponsored by: Defence Relationship Management (MOD)
Patron Member, Premier Plus Member and Member’s Guest: 
Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk
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We help more than 
1,500 owners sell their
businesses every month

www.BusinessesForSale.com/sell
Free trial available

Sell Your Business

Toundjel Chimen

Former owner of a well 

established dry cleaners

“BusinessesForSale.com is very easy 
to use and very user friendly.

I had off ers the day after I listed and 
I took it off  the market after 3 weeks. 
Ended up with 8 serious off ers.

I have recommended the site to 
many friends and they’ve all been 
impressed by how quickly my 
business sold.”

Looking to sell your 
business?
If	you’re	thinking	about	selling	
your	business,	you	have	a	couple	
of	choices	when	it	comes	to	your	
route	to	market.	

You can employ the services 
of a business broker or transfer 
agent. They will value and market 
your business, prepare your 
documentation and negotiate 
on your behalf – for a fee or 
commission. 

This isn’t for everyone and can 
prove costly to the small business 
owner. Another option is a more DIY 
approach. 

Toundjel Chimen found a buyer 
for his dry cleaning business 
through BusinessesForSale.com 
– an online listings service that 
advertises over 68,000 businesses 
for sale and attracts over 1.5 
million buyers every month. 

“We found BusinessesForSale. com 
very user friendly and convenient.  
I could edit my listing at will. 

“I could see how many people 
were looking at my business. After 

2-3 weeks we’d had over 750 hits 
on the actual business page and 
8 offers!” 

This approach meant that 
Toundjel had to respond to and 
manage all the enquiries on his 
Richmond based business. 

“Well, I could tell which ones 
were timewasters and who were 
the genuine ones. The timewasters 
basically wanted to know how much 
we made and that’s it. 

“I didn’t want them to look at 
just that. I wanted them to look 
at the shop, what we provided 
to the community and what sort 
of service we provide. Basically, 
finding someone to take over the 
business and carry on the good 
work that I’ve put in over the last 
25 years. 

“I did it all by myself, I’ve been 
in the business 38 years and 
dealing with the public is one of my 
specialities.” 

To	find	out	more	contact		
www.businessesforsale.com/sell

ADVERTISEMENT

n Cereal Networking 
Aimed at members from a variety 
of different business sectors and 
companies, ranging from SMEs to 
the big corporates, the next event 
will take place on Wednesday 13 
September from 7.45am - 9.15am 
at the newly-opened members 
lounge at LCCI. Sponsored by 
Defence Relationship Manage-
ment this complimentary event is 
open to Patron and Premier Plus 
members only.  

n Asian Business Association 
Women in Business 
Reception 
Join members are guests to hear 
from two inspirational business 
leaders, Rupa Ganatra, Found-
ing Partner of Millennial 20/20 
and Geeta Sidhu-Robb, CEO 
and Founder of Nosh Detox 
on Wednesday 20 September 
at Mint Leaf - Haymarket from 
6.00pm – 8.00pm. Open to all 
members prices start at £66.00 
inclusive of VAT per person.

n Changing Places Evening 
Networking
Our bi-monthly flagship net-
working receptions are regularly 
attended by up to 100 members 
from a wide range of industry 
sectors. Silk & Grain will play host 
on Tuesday 26 September. This 
complimentary event is open to 
members only.

n Autumn Cricket at The Kia 
Oval
Join the LCCI team and watch 
Day 2 of Surrey v Yorkshire 
Specsavers CC 4 Day Match 
taking place on Wednesday 13 
September at The Kia Oval. 

Guests will receive three drinks 
per person and a light snack at 
this fun and informal day.  Open 
to Patron and Premier Plus and 
their guests at £39.60 per person 
inclusive of VAT.

n Property and Construction 
Breakfast Club
The next breakfast will hear from 
Mark Dickinson, MD, Anthology 
on Tuesday 26 September. Spon-
sored by Bond Bryan Architects, 
CBRE and Willmott Dixon Inte-
riors the event is open to Patron 
and Premier Plus members only 
at £45.00 per person inclusive of 
VAT.

n Annual Winter Reception
Celebrate the festive season in 
style at our prestigious Annual 
Winter Reception, being held 
exclusively at Berry Bros. & 
Rudd on Tuesday 28 November.  
Situated in the heart of London, 
3 St James’s Street has been 
home to Britain’s oldest wine 
and spirit merchant, for over 

300 years. The historic yet truly 
modern cellars make it the ideal 
location for guests to network 
and generate new business 
contacts.  Incorporated into the 
evening is a fun and informal 
wine tasting with the award-
winning experts. Sponsored 
by Defence Relationship 
Management the event is 
open to all members and non-
members with prices starting 
at £99.60 inclusive of VAT per 
person.

n Prestige Reception 
with Harriett Baldwin 
MP, Minister for Defence 
Procurement 
This reception will provide 
a unique opportunity for 
members to hear first-hand 
from the minister about current 
defence and security plans and 
priorities.  Sponsored by CH2M 
the reception will take place 
on Wednesday 22 November. 
Tickets start at £99.60 for Patron 
and Premier Plus members.

LCCI events highlights
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Brexit 

Q&A
How far have 
negotiations 
progressed to date?
During the first phase of negotia-
tions, the British and EU teams are 
meeting each month for four days 
in Brussels. Outside the immedi-
ate negotiating team, much of the 
work is being done by senior offi-
cials who are tasked with scrutinis-
ing the details and trying to find a 
political agreement. The leading 
British senior official is Oliver Rob-
bins, the top civil servant in the De-
partment for Exiting the European 
Union.

At time of writing there had been 
just two rounds of talks so far. The 
first, in June, was largely an intro-
ductory session in which both sides 
assessed the situation and discussed 
when the various issues would be 
timetabled. 

July’s talks were much more 
focused with full discussions tak-
ing place about four key areas: the 
rights of EU citizens in the UK 
and Britons living in EU countries 
on mainland Europe; the future of 
the 300-mile land border between 
Northern Ireland and the Repub-
lic of Ireland; general separation 
issues; and the question of the EU 
‘divorce bill’.

Discussions are still at an early 
stage and there has been no agree-
ment in any of these areas to date. 
The two sides are due to meet next 
in the final week of August, just after 
LBM goes to press. 

What is the position 
on EU citizens’ rights 
post-Brexit?

The future rights of UK nationals 
living in the EU and EU nationals 
living in Britain must be agreed 
within the first stage of negotiations. 
Only then can discussions move on 
to the future trading relationship 
between the UK and the EU.

The UK and EU have set out their 
respective positions on citizens’ 
rights. The UK government’s posi-
tion is ‘to ensure continuity in the 
immigration status of EU citizens 
and their family members resident 
in the UK before [the UK’s] depar-
ture from the EU.” However, this is 
dependent on Britons living in oth-
er EU countries being guaranteed 
reciprocal rights.

Following Brexit, the right of EU 
citizens to live, work and continue 
to benefit from economic and other 
rights in the UK would no longer be 
automatic. Instead, any EU citizen 
wishing to remain in the country 
would have to apply to the Home 
Office. The application would fo-
cus on their residence status, which 
would need to be established by 
means of a residence document. 

Brexit: UK and EU still split on 
citizens’ rights
n http://bbc.in/2vZHUm6

David Davis accuses EU of 
failing to match Britain’s offer 
on the rights of citizens after 
Brexit 
n http://bit.ly/2vpCC65

UK says EU offers restricted 
post-Brexit residency rights to 
Britons
n http://reut.rs/2wPuH0y

Why is there concern 
about the Irish border?

After Brexit, the only land bound-
ary separating Britain from the EU 
will be the 300-mile long border 
between Northern Ireland and the 
Irish Republic. Prior to the Good 
Friday Agreement in 1998, the bor-
der contained army checkpoints 
and watchtowers. Customs con-
trols also existed until 1993. Today 
the border is merely a line on a 
map, with no restrictions on entry 
of people or goods. There is con-
cern that a ‘hard border’ between 
Northern Ireland and the Irish Re-
public could return when the UK 
leaves the Single Market and the 
Customs Union as planned.

The Irish Prime Minister, Leo 
Varadkar, has called for “unique 
solutions” to maintain the relation-
ship between the UK and the EU 
post-Brexit.

Leo Varadkar warns ‘clock is 
ticking’ on Brexit talks
n http://bbc.in/2fdONgN

DUP accuses Dublin of ‘mega-
phone diplomacy’ over border
n http://bbc.in/2w1a6c3

How a hard Irish border could 
return, courtesy of Brexit
n http://econ.st/2tawWNP

What is the Brexit 
‘divorce bill’?
Currently the UK makes an-
nual contributions to the EU 

Budget as a condition of mem-
bership. Those will cease when 
the UK leaves in 2019, although 
the Prime Minister has said that 
the UK government is willing to 
make “appropriate” payments to 
the EU in return for participa-
tion in “specific programmes”. 
The amount of those payments 
and which EU programmes 
the UK will participate in will 
form part of the discussions 
on a transitional arrangement  
and the UK-EU’s long-term rela-
tionship.

The divorce bill settlement is a 
separate issue from any continu-
ing contributions. The European 
Commission expects the UK to 
pay an exit bill when it leaves the 
EU. The European Commission 
outlined that “an orderly with-
drawal…requires settling the fi-
nancial obligations” and that “the 
methodology for the financial 
settlement…has to be established 
in the first phase of the negotia-
tions”. In other words, the prin-
ciples of the divorce bill must be 
settled before further talks can 
begin on the UK-EU future rela-
tionship, including trading agree-
ments.

A figure of £36 billion has 
been mooted as the price of the 
‘divorce bill’. However, Downing 
Street sources have denied re-
ports that the UK is prepared to 
pay this amount to make progress 
in the Brexit talks.

The EU divorce bill
n http://bit.ly/2v9ZaYs

Brexit divorce bill: what is it 
and how does it affect talks?
n http://bit.ly/2rLk0wV

Brexit: Downing Street re-
sponds to claims UK will pay a 
£36bn divorce bill
n http://ind.pn/2ufbl7q

“Following Brexit, 
the right of EU 
citizens to live, work 
and continue to 
benefit from 
economic and other 
rights in the UK 
would no longer be 
automatic”

The Prime Minister 
has said that the UK 
government is willing 
to make “appropriate” 
payments to the EU 
in return for 
participation in 
“specific 
programmes”.

Brexit Q&A is researched and written by Alexa Michael, LCCI business information executive. LBM readers are invited to submit their own 
questions for responses to be published in future issues. Send them to amichael@londonchamber.co.uk

Oliver Robbins
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Crossing the line
Earlier this summer Chamber members 
were given a preview of the trains that 
will operate on the Crossrail Elizabeth Line 
when it opens next year.

The train travelled from Liverpool Street 
Station to Ilford where the party visited the 
Bombardier depot and tried out the driving 
training simulator. 

www.crossrail.co.uk

What makes a good 
executive coach?

If you recognise these qualities in yourself or would
like to develop them, then we welcome you to find out

more at our free open events in London. 
www.aoec.com/coaching-courses or call 0207 127 5125

The AoEC have been successfully training executive coaches
for over 15 years. We are the world's most highly accredited
executive coach training company with partners in Europe, 

Africa, USA, South America & Asia.

www.aoec.com     0207 127 5125     info@aoec.com

A good coach can quickly
build rapport with others to
develop a trusting and
authentic relationship. 

Chemistry

Genuine

Challenge

Personal Integrity

Experience

Listen

A good coach holds the
coachee accountable and
provides the balance
between support & challenge.  

A good coach maintains
confidentiality, acts ethically,
honestly and trustworthy.  

A good coach has wisdom
gained through professional
and personal experiences.
They know who they are 
and how they coach. 

A good coach listens to
understand, observes
behaviours and asks questions
to engage deeper thought. 

A good coach has a genuine
interest in developing
others to be the best they
can be. 
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Who are you?
I am a senior consultant with Am-
ethyst Risk Management where I 
provide support to both UK gov-
ernment and businesses with the 
delivery of cyber security initiatives 
which can range from the secure de-
sign of specialised military systems 
to helping businesses develop and 
implement a cyber security strategy.

I have worked in security all my 
adult life having served for 22 years 
as a security specialist in the RAF 
followed by six years in the private 
health sector with Bupa. Originally 
from Devon, I now live in Bucking-
hamshire with my wife Suzanne and 
two young sons.

What is your connection 
with the London Chamber of 
Commerce?
Amethyst have been London Cham-
ber members for a number of years 
during which we have run a pro-
gramme of sponsored events and 
provided member benefits through 
London Business Matters. We are 
also members of the LCCI Cyber 
security working group.

What was your first job in London?
I spent over half my military career 
in West London at RAF Northolt 
and Northwood Headquarters, each 
with hugely different military func-
tions. I was also privileged to have 
served on The Queen’s Flight which 

saw me travel regularly from RAF 
Northolt to all destinations world-
wide with the Royal Family, Prime 
Minister and other VIPs. My first 
true venture to central London was 
with Bupa as an information securi-
ty officer, based in Holborn where I 
helped establish the global informa-
tion security function. It was a chal-
lenging time as the country was in 
the throes of a global recession and 
facing an increasing cyber threat.

Which one business achievement 
over the last 12 months are you 
most proud of, and why?
I am extremely proud to have been 
part of an amazing team at Ame-
thyst for the last 18 months, a com-
pany which has a great culture and 
ethos and which is experiencing an-
other fantastic year. We have attract-
ed a significant number of new cus-
tomers and we’re working on many 
large and exciting projects, which 
I’m not allowed to talk about!

“If there is one thing I hate about 
my job it’s ... 
… the cyber security industry is 
facing a huge skills shortage both 
globally and within the UK. With 
demand outstripping supply, and 
the complexity of cyber issues, there 
is an opportunity for individuals 
and organisations with limited se-
curity experience to offer their ser-
vices to the market place. As a career 
security specialist for over 30 years, 
I become very frustrated when I see 
poor levels of service from those 
with little or no true security expe-
rience.”

If you were advising a young 
entrepreneur which business 
person would you suggest as a 
model?
Anne-Marie Imafidon is chief exec-
utive and co-founder of Stemettes, 

an enterprise which seeks to inspire 
girls and young women into sci-
ence, technology, engineering and 
mathematics – STEM. I hear her 
speak at a conference and she was 
very engaging and hugely inspiring. 
A child prodigy, she passed A-lev-
el Computing at the age of 11, has 
worked at several global financial 
institutions and sits on a number of 
boards. She was named the eighth 
most influential woman in IT in 
2016 – already so many achieve-
ments and using her immense talent 
in such a positive way to promote 
diversity in the technology arena.

How is your business reacting to 
Brexit?
The cyber security market place is 
currently very strong and Brexit 
presents both risks and opportuni-
ties to Amethyst. At the CyberUK 
conference in Liverpool, hosted by 
the new National Cyber Security 

Centre, there was a national vision 
to make the UK the safest place to 
live and do business online. There 
is a real opportunity for the UK to 
become a world leader in cyber se-
curity and a global exporter of cy-
ber security services. Against this 
backdrop and through maintaining 
our values and high quality services, 
I expect Amethyst to continue to 
see growth during and beyond the 
Brexit process.

How do you think the transport 
system in London can be 
improved?
My experience of the commute 
from Buckinghamshire into London 
is normally good though admittedly 
I try and avoid the underground and 
walk whenever possible. As a keen 
cyclist, I would like to see more op-
portunity for cyclists to travel more 
safely into central London from the 
suburbs although I appreciate the 
challenges of making such changes 
to existing infrastructure.

Which piece of red tape 
causes most problems for your 
company and why?
Changes to IR35 will have signifi-

cant ramifications for consultancy 
services within the public sector 
and large government programmes 
will be adversely affected in terms 
of quality and timescale, leading to 
cost overruns. 

What is your favourite and least 
favourite thing about London?

Born and bred in Devon it has tak-
en me a long time to adjust to the 
isolation that you can feel when 
moving around such a busy and 
vibrant city. We find it hard to en-
gage with strangers on the Tube, in 
the street, in cafes, shops and par-
ticularly when on a crammed train 
in a degree of closeness that you 
would never consider accepting in 
any other circumstance! We aren’t 
intentionally being rude but mov-
ing around London can condition 
us this way. This is a huge contrast 
to my experience when I return to 
Devon on holiday and complete 
strangers pass the time of day with 
me.

If you were Mayor of London for 
the day which one thing would 
you change?

I would love to see more pedestrian-
ised areas, such as that planned for 
Oxford Street. Whilst we have the 
open space parks I think London 
would benefit greatly from more 
traffic free, built-up hub areas where 
people can congregate, rest and re-
lax.

www.amethystrisk.com

Two minute interview

Mark Chown, senior consultant, Amethyst Risk Management Ltd
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“The cyber security 
market place is 
currently very strong 
and Brexit presents 
both risks and 
opportunities to 
Amethyst.”



September 2017 Your business 29

Wine strengthens as an investment asset
The fine wine 
market is enjoying 
its first bull run in 
a number of years, 
prompting a  

flurry of purchasing activity 
among seasoned investors 
and wine novices alike writes 
Enzo Giannotta

For many, a good glass of wine 
is one of life’s greatest pleas-
ures, but for shrewd collectors 

it is also one of life’s greatest invest-
ments. Fine wine is one of the best 
performing assets of the last twenty 
years, outperforming gold, property, 
equities and classic cars. This resil-
ience has shown wine to be a relia-
ble long-term investment, providing 
collectors with an enjoyable way to 
combine pleasure and profit.

For those with a taste for invest-
ing in wine, there is no time like 
the present. The political shocks of 
the past year and subsequent mar-
ket volatility have reminded us of 
the importance of alternative asset 
class investments. Now enjoying its 
first bull run in a number of years, 
the fine wine market is seeing strong 
demand for vintage wines from a 
variety of different producers. Bor-
deaux may still reign supreme, but 
bottles from California’s Napa Val-
ley and France’s Rhône Valley are 
now catching the eye of some more 
adventurous collectors, suggesting 
an interesting future for the market. 
The Liv-ex Rest of the World 50 in-

dex has seen an impressive 45 per-
cent growth over the past five years.

New kids on the block
The wine market has long been 

dominated by the famous vine-
yards of Bordeaux, where over 8,500 
producers work diligently to create 
some of the world’s best-loved and 
most prestigious wines.

And yet, while bottles from Bor-
deaux and Burgundy are the pride 
of wine cellars across the globe, col-
lectors today need to think about 
broadening their collections. Often 
overlooked by wine critics and in-
vestors, wines from New World re-
gions as diverse as Australia, USA 
and even China are now enjoying 
some much deserved appreciation.

In 2014, five cases of Napa Val-
ley’s sought-after Scarecrow 2012 
sold for $4,300 a bottle at auction. 
Indeed, some wines from outside of 
the Old World have seen an impres-
sive growth in their value over the 
past five years, even outperforming 
Bordeaux’s in-demand wines.

 The wine market is also continu-
ing to grow in Asia, where an emerg-
ing Chinese middle and upper class 
is fuelling spending. Perhaps the 
most exciting New World region is 
California’s Napa Valley, which has 
garnered international attention for 
its magnificent Cabernet Sauvignon. 
Nestled between the Vaca and May-
acamas mountains, Napa Valley’s 
Mediterranean climate allows its 
43,000 acres of vineyards to pros-

per. In 2014, five cases Napa Val-
ley’s sought-after Scarecrow 2012 
sold for $4,300 a bottle at auction, 
highlighting the investment poten-
tial that the region’s produce now 
provides.

Back in the Old World mean-
while, the industry is also 
witnessing an upsurge 
in interest in wines 
from outside of Bor-
deaux and Burgundy. 
Bordeaux’s interna-
tionally acclaimed 
wines still represent the 
largest share of trade, 
but other French re-
gions have begun to tru-
ly come into their own of 
late. Champagne’s timeless 
sparkling wine has begun to pique 
the interest of seasoned collectors, 
while the Rhône Valley’s diverse 
offerings are also proving popular 
with investors.

A tempting tipple
There are many different factors 

behind the growth of the fine wine 
market, but none are more influential 
than the advent of the internet and 
the rise of wine critics. In the past, 
newcomers to wine collecting relied 
heavily on the advice given to them 
by wine merchants, and were largely 
unable to form their own decisions 
on where best to invest their money. 
With the dawn of the online era, how-
ever, even novice collectors can access 
a wealth of wine-related information 

with just a few clicks, making it ever 
easier to analyse prices and markets 
before investing so much as a penny.

What’s more, high-profile wine 
critics have made the market more 
approachable for wine lovers, draw-
ing them towards wines of note. 

Robert Parker’s 100-point rating 
system has become 
the key quality indi-
cator in the fine wine 
market, and has made 
it much easier for 
collectors to identify 
which wines are worth 
investing in. However, 
Parker is now retiring 
from reviewing Bor-
deaux wines, and is fo-
cusing instead of Napa 

Valley where he is based. With 
the world’s most powerful critic 
shifting his focus from Old World to 
New World wines, we may well see a 
further broadening of the fine wine 
market in the years to come.

The best way to approach the 
market is to build a good relation-
ship with an established merchant. A 
good merchant will be able to guide 
you through the market, aide with 
wine selection, manage your holding 
professionally and most importantly, 
offer a variety of exit strategies when 
the time comes to sell.

Enzo Giannotta is managing 
director of Cult & Boutique,  
fine wine specialists. 
www.cultandboutique.com

Personal finance

Having advised clients for 
around a quarter of a centu-
ry, I hope that I have some 

understanding as to people’s prior-
ities when addressing their financial 
needs.  In fact, I often feel that the 
role of a good financial adviser can 
be comparable to that of a counsel-
lor in being a good listener to their 
client and hearing both ‘what is said’ 
within the meeting and ‘what is not 
said’ but understood within the dis-
cussions.

My belief is that the initial prior-
ity of most people is to feel secure 
in their financial circumstances.  

This will include having enough 
income to cover their daily ex-
penditure needs, sufficient income 
to provide them with a comfort-
able retirement and an emergen-
cy reserve in case their financial 
circumstances worsen.  This need 
to feel secure may lead clients to 
consider taking out life insurance 
or other protection policies to pro-
tect their assets or income for their 
dependants if they died or suffered 
a critical illness.  The desire to 
have sufficient income in retire-
ment often translates in financial 
planning terms to allocating suffi-
cient funds to pensions and other 
savings so that a target income can 
be drawn from those sources in re-
tirement.

Dreams
A secondary financial objective 

for many clients will be to ‘fulfil 
their dreams’ and this could mean 
going on luxury holidays in retire-
ment or buying a holiday home.  
This again will have financial im-
plications that can be addressed by 
an experienced adviser.  Increas-
ingly lifestyle planning tools and 
cash modelling are used to build 
plans with clients to enable them 
to meet specific financial targets 
so that these dreams can become 
a reality.

There will of course be some 
clients who feel completely secure 
in their financial circumstances 
and also have enough resources 
to fulfil their dreams.  I catego-

rise these clients as those who 
wish to feel they are ‘winning’ in 
hitting financial targets through 
their investments.  This may mean 
achieving a specific return and so 
perhaps viewing financial objec-
tives as part of a personal business 
plan which needs to be regularly 
assessed and measured against 
particular targets.

The importance of having an ad-
viser who understands client needs 
and can work alongside them in 
achieving their wishes, however 
they are expressed, cannot be un-
derstated.

Adam Katten is managing director 
of NLP Financial Management 
www.nlpfm.co.uk

The importance of being understood
by Adam Katten
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Millennial living – 
myths and realities

The millennial generation’s 
living habits are changing. 
Responding to these trends 

with the provision of suitable 
housing will help to bridge the 
supply and demand imbalances 
amongst a generation that is expe-
riencing the lowest ever levels of 
home ownership. 

CBRE recently examined the 
living habits of the UK’s 22-29 
year olds, and in doing so sep-
arated the facts from the myths 
surrounding millennial attitudes. 
The report examined their view 
of home ownership, renting, how 
this compares with rest of Europe 
and how it impacts the UK’s hous-
ing market. 

Lifestyle
Research found that a surprising 

41 per cent of millennials in the UK 
still live at home with their parents. 

While just under half of millenni-
als intend to leave the family home 
within the next two years, the ma-
jority of them expect to move in 
to rented accommodation, rather 
than buying a property. Lifestyle 
and socio-economic factors play a 
part, but it appears that the lack of 
affordability in the housing market, 
combined with tougher mortgage 
requirements, is significantly delay-
ing millennials from both moving 
out of the family home and purchas-
ing their own property. 

In the UK, three quarters of mil-
lennial renters cited affordability as 
the reason for staying in rented ac-
commodation, compared to 63 per 
cent of millennials in France and 
56 per cent in Spain. There is an in-
dication that there is an element of 
choice behind the decision to rent; 
18 per cent of UK millennials pre-
fer the convenience of renting, and 
72 per cent of respondents agreed 
that in order to purchase a prop-
erty there would be some lifestyle 
sacrifices. 

Trends
So, what are the implications 

of millennial living trends for the 
property market, and how can the 
industry ensure that the require-
ments are met?

CBRE’s research indicates that 
the private rented sector will have 
an increasingly important role in 
providing homes for the future. 

According to external forecasts, 
the numbers of households in the 
private rented sector will grow by 
33 per cent by 2025. Developers 
and investors have already begun 
to respond to this by increasing 
the overall build to rent markets 
in some of the UK’s most populat-
ed cities, with a rise in investment 
interest, in particular, from inter-
national institutions.

Meanwhile, whilst initiatives such 
as Help-to-Buy continue to encour-
age and support first time buyers, 
the government has recently sig-
naled a shift in policy away from a 
focus on home ownership for young 
people. In September 2016, the 
housing minister for England indi-
cated that affordable rental homes 
may now be included in targets for 
starter homes. 

Living standards and expecta-
tions in the private rented sector are 
rising too. With more young millen-
nials leaving behind state-of-the-art 
student accommodation (a sector 

that continues to undergo a major 
transformation), there is greater de-
mand for high quality new build ac-
commodation, offering flexible and 
convenient living with social areas 
and on-site amenities. 

Flexible
Many PRS developers are re-

sponding to millennial demand by 
adopting student-accommodation 
style living in projects, incorpo-
rating large communal and din-
ing areas, facilities such as gyms 
and libraries, as well as all-inclu-
sive rental rates. ‘The Collective’, a 
build-to-rent development in Old 
Oak Common, is a fantastic exam-
ple of a ‘co-living’ space, bringing 
together a collection of individuals 
looking to create their own com-
munity in a flexible and hassle- 
free way.  

Those developers, build-to-rent 
providers and policy-makers who 
respond to the changing market 
will be the most successful, and  
the most effective in providing 
lasting housing solutions for young 
people.  

Mark Collins is chairman of 
residential at CBRE UK and 
chairman of LCC’s property and 
construction group. 
www.cbre.com 
 
 

“In the UK, three 
quarters of 
millennial renters 
cited affordability  
as the reason for 
staying in rented 
accommodation.”

David Weatherhead (right) 
has been appointed by 
Lloyds Bank Commercial 

Banking as their new SME head 
of trade for its Global Transaction 
Banking (GTB) division.

Based in London, with a nation-
al remit, Weatherhead – a valued 
member of the LCCI’s prestigious 
international trade committee – 
will lead a team of trade specialists 
to expand the support Lloyds Bank 
offers SME exporters and businesses 
looking to trade internationally for 
the first time.

He will be responsible for a range 
of products and services designed 
specifically to help SME clients 
export with confidence, includ-
ing trade and export finance and 
Lloyds Bank’s recently launched 

International Trade Portal. 
Joining from the Bank’s Mid 

Market’s team, Weatherhead will 
report to Andrew Charnley, na-
tional sales director for Lloyds 
Banking Group SME GTB who 
said: “We recently conducted 
some research which showed that 
nearly a third of British business-
es expect their exports to increase 
over the next six months, and 
David’s international trade expe-
rience will see him play an inte-
gral role in how we support these 
firm’s ambitions.”

Lifeblood
Weatherhead commented: “We’ve 

pledged to support 5,000 first-time 
exporters in 2017 as part of our 
Helping Britain Prosper plan, so this 
is an exciting time to join Andrew’s 
team. 

“Small to medium-sized busi-
nesses are the lifeblood of our econ-
omy and we have a range of tailored 
solutions to suit firms’ import and 
export needs.”

www.lloydsbanking.com

New SME head of trade appointed by Lloyds

by Mark Collins
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The General Election disrupted 
this year’s Finance Act, put-
ting on hold many changes to 

the tax system.  However, we now 
know that a new Finance Bill will be 
introduced when Parliament returns 
this month and that not only will the 
new Bill will look much like the orig-
inal but the plan is that changes will 
take effect from 1 April 2017.  Now is 
therefore a good time to be thinking 
about the changes to company tax 
that will be coming our way. 

Reform
If those changes take place as 

planned then 2017 could go down 
as a year of significant reform. Some 
provisions are already in train; for 
example from 1 April 2017, the rate 
of corporation tax dropped to 19 per 
cent reduced from 20 per cent, and 
a further reduction to 17 per cent is 
currently scheduled for the financial 
year starting on 1 April 2020.  The 
government tells us that this will be 
the lowest corporate rate in the G20, 
a feature which may prove useful in 
attracting inbound investment in the 
event that the Brexit trade deal turns 
out to be slightly less sweet than many 

of us would like to hope.
The regime for offset of old losses 

is set to change, bringing an end to 
the frustrating business of having to 
show that past losses and new profits 
have been generated from the same 
trade.  Where losses are generated af-
ter 1 April 2017, those losses will be 
available to relieve profits from other 
sources of income and against prof-
its from other companies within the 
same group.  This piece of good news 
should mean that losses are less likely 
to become ‘trapped’ within a compa-
ny and, going forward, it should con-
sign to history whether a company’s 
current and historic businesses con-
sisted of the same trade.  

Offset
Unfortunately, losses made before 

1 April 2017 will still be subject to 
the old offset rules and so the debates 
about the nature of a company’s trade 
may be around for a while yet.  This 
also means extra admin for compa-
nies with losses as they will need to 
keep track of their pre and post 1 
April 2017 losses.

Some of the new measures are 
aimed at the largest companies.  Un-
like in some jurisdictions, in principle 
a company’s UK trading losses have 
always been available for indefinite 
carry forward; as they didn’t time-ex-

pire, all the company had to do was 
generate the right sort of profits.  Un-
der the new rules, where a company 
has over £5 million of taxable profits, 
and has brought forward losses, only 
50 per cent of the excess profits over 
£5 million can be sheltered by the 
old losses.  Effectively, this means 
that there is a £5 million ‘loss carry 
forward allowance’ each year with 
no offset restrictions, and so only the 
largest companies or groups should 
be affected by the new rules.

Restriction
Another measure targeting avoid-

ance by large groups is a restriction 
on the deduction of interest paid.  
The aim is to prevent multinationals 
from loading up group companies 
in high tax jurisdictions with debt in 
order to maximise the deductions for 
finance costs there.  However, as this 
only affects those groups with over 
£2 million of interest cost, the effect 
is to create a ‘carve out’ for smaller 
companies.

Of more relevance to smaller 
companies is the government’s new 
measure to tighten up the rules on 
loss relief in acquisition situations.  
Where Company A acquires Com-
pany B, use of Company B’s losses by 
Company A is now subject to a five 
year deferral. There were already an-

ti-avoidance provisions to stop pure 
loss acquisitions, and so this blanket 
ban on relief for five years seems both 
harsh and unnecessary.

Relaxation
On a more positive note, the 2017 

Finance Bill proposes a relaxation of 
the ‘substantial shareholdings exemp-
tion’.  This relief is the nearest that UK 
tax law gets to providing an exemp-
tion for gains on corporate disposals.  
Introduced in 2002 it required that 
both the investing and investee com-
pany were carrying on a trade both 
before and after the disposal.  That 
made it difficult for a holding com-
pany to sell off its only or last trading 
subsidiary.

For the future, the requirement 
that the investing company is trad-
ing will be scrapped, so that only 
the subsidiary being sold needs to 
be trading.  Additionally, the time 
periods to satisfy the conditions will 
be relaxed from two years to six and 
the new rules will allow for the target 
company to be wound up immediate-
ly after acquisition rather than having 
to trade after the disposal.

Overall, the next Finance Bill looks 
set to bring both welcome changes 
and potential traps for companies.  
That’s perhaps no more than we have 
come to expect.  

Clare Munro is senior tax partner 
at Lubbock Fine 
www.lubbockfine.co.uk

by Clare Munro

The legal requirement to make 
a valid Will dates back to the 
1830s, which has caused many 

to suggest that Will-making in the 
UK is archaic and needs to be updat-
ed to come into line with the digital 
age.

The Law Commission wishes to 
pave the way for the introduction of 
electronic Wills so that text messages, 
emails and voicemails could be con-
sidered legally binding as a person’s 
Will. Therefore, in the future you 
may need to be careful with what you 
write in a text message! 

Stringent
At present it is believed that 40-

50 per cent of people in the UK die 
without making a Will or make a Will 
which they do not realise is invalid 
as they have not complied with the 
stringent legal requirements for mak-
ing a valid Will.  

The Law Commission want to 
amend the current formal rules to 
make a valid Will where the deceased 

made their intentions clear in another 
form, such as in a text message. The 
family would be permitted to sub-
mit these alternatively formed inten-
tions to a Judge for him to determine 
whether they constitute a Will.  This 
would give wider powers to the Court 
to recognise a Will in cases where the 
formal rules haven’t been followed.  

It is hoped that, by allowing a Will 
to be made via digital devices, which 
is permissible in countries such as 
Australia and Canada, more people 
would make a Will – or would it re-
sult in more Wills being contested?  

If digital forms such as text mes-
sages were permissible, dissatisfied 
relatives “…may be tempted to sift 
through a huge number of texts, 
emails and other records in order to 
find one that could be put forward 
as a Will on the basis of a dispensing 
power.” If the law does change it will 
remain advisable for all persons liv-
ing in England and Wales or owning 
assets here to still make a paper Will 
and not to leave it to the last minute 
in order to try and avoid  unnecessary 

costs to their Estate and family.
While bringing Will making into 

the digital age is to be commended, 
there do need to be many safeguards 
before such new methods can be used.  

Valid
The Law Commission is also re-

viewing the age at which a person can 
make a Will. At present you have to 
be an adult to make a valid Will in 
England and Wales, although exemp-
tions do apply for those in the armed 
forces and other public services such 
as the police force.   The Law Com-
mission has suggested that the age for 
making a Will should be lowered to 
16, as some people have great respon-
sibilities under the age of 18. Other 
jurisdictions do have lower ages such 
as Scotland where you can make a 
Will from the age of 12.

The current law does not properly 
take into account conditions that af-
fect decision making such as demen-
tia and the Law Commission is pro-
posing that a new capacity test should 
be introduced. Also it is proposed 

that there will be an overhaul of the 
current laws on undue influence.  

Clarify
The intent of the Law Commis-

sion’s proposals is to make Will draft-
ing more straightforward with the 
aim that this will encourage more 
people to make a Will. Professor Nick 
Hopkins who is in charge of the pro-
ject has said that “…Our provisional 
proposals will not only clarify things 
legally, but will also help to give great-
er effect to people’s last wishes.”  

This is welcome news as the com-
plications that arise through people 
dying intestate are expensive and can 
be emotionally draining for the fami-
ly. Also, next generations are likely to 
affiliate more readily with digital de-
vices and so the law needs to change 
to reflect this. However, great consid-
eration needs to be given to what con-
stitutes a valid Will as it could create 
more avenues to challenge a person’s 
estate. 

Natalie Payne is an associate 
solicitor within Mackrell Turner 
Garrett’s Private Client department  
www.mackrell.com 

by Natalie Payne The Will of the future

Corporate tax gets a makeover
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Vancouver appeals to start-ups
The bustling Canadian sea-

port of Vancouver has been 
ranked the best place in the 

world to start a business, topping 
the Startup City Index with a high 
quality of life, good access to office 
space and relative ease of getting a 
company off the ground.

Berlin, a well-known start-up 
hub came in at second place and 
Manchester in at third, beating 
competition from San Francisco 
and New York. According to this 
report Manchester outperforms 

London when it comes to start-up 
appeal owing to its low cost of liv-
ing and the conditions it offers for 
start-ups. London came in 14th 
place overall.

Rounding up the top five cities 
for start-ups are Lisbon and Stock-
holm who performed well for office 

availability and rents and ease of 
starting a business.

Definitive
Using a variety of data to rank 

each city according to the factors 
most likely to impact upon start-
ups, such as cost, quality of life and 
ease of starting a new business, Peo-
plePerHour created a metric to pro-
vide a definitive Index ranking the 
25 cities. 

California cities dominate the 
second half of the top ten, with San 
Diego and Los Angeles making an 
appearance.

And where should budding en-
trepreneurs avoid? At the bottom 
of the list is the Italian city of Rome 
marred by the high cost of living 
and low scores for ease of starting 
a business there. Tokyo comes in at 
23rd and Paris in 24th position.

Brexit
Xenios Thrasyvoulou, founder 

and chief executive of PeoplePer-
Hour, said: “It’s fantastic to see that 
despite the worries over Brexit and 
the continuing fallout from the GEC, 
Britain has managed get two cities 
featured in the top fifteen rankings. 

“The fact that Manchester is the 
third best place in the world for new 
start-ups, beating the likes of New 
York, Sydney and London is phe-
nomenal, and bodes really well for 
the future of the so-called ‘Northern 
Powerhouse’.

“Britain has always been a lead-
er when it comes to business and 
innovation. It’s really encouraging 
to see that despite the difficulties 
of recent years, that remains un-
changed.”

www.peopleperhour.com

Rank City Score

1 Vancouver 91
2 Berlin 93
3 Manchester 103
4 Lisbon 106
5 Stockholm 107
6 San Diego 110
7 Bangkok 110
8 Melbourne 113
9 LA 121
10 Bangalore 129
11 Kuala Lumpur 131
12 Singapore 133
13 Istanbul 136
14 London 140
15 Sydney 140
16 Tel Aviv 141
17 Amsterdam 145
18 Miami 146
19 Athens 153
20 Moscow 156
21 San Francisco 157
22 NYC 168
23 Tokyo 176
24 Paris 187
25 Rome 192

VancouverBerlin

Lisbon Stockholm

Manchester
Photo Julius/W
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P&O Ferries carried more freight 
across the English Channel in the 
first six months of 2017 than in 
any first half of the year in its 
modern history.

The ferry and logistics 
company’s six ships on the Dover-
Calais route transported 710,813 
lorries between January and June. 
This figure represents a 10.4 per 
cent increase on 2016 which was 
the previous best ever year.

Janette Bell, managing director 
of P&O Ferries, said: “These 
record volumes illustrate the 
continuing resilience of the British 
economy and the vital importance 
of reliable and punctual cross-
Channel transport to thousands 

of business in Britain and Europe.”
“Our rapidly growing 

freight business is increasingly 
integrated across road and rail 
as well as sea. Many of the loads 
which cross the English Channel 
on our ships come via lorries 
from Central and Eastern Europe 
and we are also seeing more 
shipments via trains from Spain 
and the South of France.”

“We expect growing 
populations on both sides of the 
English Channel to continue to 
drive higher freight volumes in 
the years ahead and our door-
to-door service is ideally suited 
to the requirements of exporters 
across the continent of Europe.”

P&O Ferries’ six ships on the 
English Channel include the 
47,000 ton sister vessels Spirit 
of Britain and Spirit of France, 
which have twice the capacity of 
an ordinary ferry with room for 
160 HGV’s and 180 vans. Items 

transported in large quantities 
on P&O Ferries’ English Channel 
fleet include fresh fruit and 
vegetables, wine and beer, white 
goods, building materials and 
components for production lines.
www.poferries.com

Steaming ahead
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To say there are close links be-
tween business and sport is a 
truism.  Sporting metaphors 

are used routinely in staff meet-
ings, the team ethic is continuously 
sought to help achieve maximum 
effect, and bosses urge staff to ac-
cept challenges and setbacks with 
the same resolution as that shown 
by the most successful athletes.

Sport discipline has a great ap-
peal for business both to emulate 
and to gain from through asso-
ciation. Sport benefits from the 
connection too of course, earning 
billions of pounds in advertising 
and sponsorship to fund its devel-
opment and broaden its appeal.

Synergies
Keith Prowse is a company that 

has a perfect understanding of 

these synergies. They are the offi-
cial hospitality provider for many 
iconic venues and stadiums across 
the country and for over 220 years 
their name has been synonymous 
with entertaining at top sport-
ing, social and cultural events. 
In June, with LCCI colleague Ra-
chael Bourke, I was able to sample 
their trade mark hospitality at the 
Queen’s Club Championships (for-
merly the Aegon Championships) 
which consistently features the 
world’s best men’s singles and dou-
bles players.

Our sample included pre-lunch 
drinks on the stylish roof garden, 
with lunch and tea in the spa-
cious yet ambient Club Lounge. 
In between meals the entertain-

ment featured Feliciano Lopez, 
Marin Cilic,  Grigor Dimitrov and 
Gilles Muller battling it out for a 
place in the final (Lopez finally 
won through in an epic match the 
next day). I am fortunate enough 
to have watched tennis at Roland 
Garros in Paris, Flushing Mead-
ows in New York, and of course 
Wimbledon, and can unequivo-
cally state that Queen's compares 
very favourably with all.

Personable
It helped of course that Rachael 

and I had the benefit of being host-
ed by the extremely personable 
James Speed, head of corporate 
sales at Keith Prowse. He has been 
with the company for 20 years and 
is clearly a major contributor to the 

high levels of customer service that 
sets Keith Prowse apart. Wonder-
ing about the nature of the gentle-
man who had established the firm I 
learned that in fact there had been 
both a Keith and a Prowse. William 
Keith and Robert Prowse were in 
the music business and they came 
together in the early 1800s to form 
a theatre ticket-selling enterprise. 

A century and a half later the 
company were pioneers in part-
nering business with sport and 
introducing the concept of client 
entertainment at major events and 
today their hospitality experienc-
es are recognised as the industry 
benchmark.

www.keithprowse.co.uk

by Peter Bishop

MIPIM UK is the leading 
property summit for all key 
stakeholders in UK real estate, 
providing a market place for 
international and local investors. 
Never has there been such a time 
of change for the UK property 
industry; and never so many 
opportunities. This is reflected by 
this year’s conference theme, UK 
Real Estate: The Next Chapter. 

Next month’s event includes over 
40 conference sessions on the 
UK’s real estate markets, keynote 
speakers including economic 
and industry experts and senior 

government ministers, dedicated 
panel discussions on innovative 
disruptive technologies and 
focused investment sessions.

MIPIM UK takes place at 
Olympia on 18-19 October. 
LCCI members can book passes 
and receive a special discount 
by contacting robert.lawton@
reedmidem.com 
www.mipimuk.co.uk

Change brings opportunity 
in the property market

Ace service
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Key steps to robust cyber security

Recent high profile attacks have 
finally brought cyber security 
concerns to the top of busi-

ness agendas. Barely a day goes by 
without another attack on behe-
moths like the NHS, but cyber se-
curity isn’t just a concern for the big 
brands. Indeed, in 2015, 74 per cent 
of SMEs suffered a data breach, up 
by 14 per cent on the previous year.

While it’s true that a company’s 
cyber security requires continuous 
monitoring and investment if it is to 
avoid the financial and reputational 
damage an attack could cause, there 
are some simple actions a business 
can take to make it much more se-
cure.

A proactive approach to cyber se-
curity really can make a difference. 
What many don’t realise is that it’s 
not all about a firewall. There are 
three steps to robust cyber security.

1. Get administrative control of 
your cyber security
Most security breaches are the result 

of human error or ignorance, which 
is why educating your employees is 
the single most important thing to 
do keep your business secure.

Encourage a best-practice envi-
ronment whereby employees log out 
of terminals after they’ve finished 
their work and report suspicious 
behaviour.

Help employees to discern be-
tween phishing emails and genuine 
communications by sharing the 
common tell-tale signs, such as:
• Misleading domain name (peo-

ple who launch phishing scams 
often depend on their victims not 
knowing how the DNS naming 
structure for domains works)

• Poor grammar and spelling
• Slightly doctored or inferior com-

pany logo or email template
• Requests for personal informa-

tion
• An email alerting you to a billing 

anomaly that asks you to click for 
further information.
You should aim to implement 

company-wide security policies and 
standards and  ensure  that people 
follow them. Standards might in-
clude instituting change or configu-
ration controls (to monitor access to 
machines or email addresses), and 
doing background checks on con-
tractors and employees.

2. Get technical control of your 
cyber security 
Even once your staff are well edu-
cated and your processes are robust, 
cyber criminals will still seek to find 

technical vulnerabilities in your 
network. Understanding what your 
business’ vulnerabilities are will help 
you to address them:
• Use a spam filter to safely quaran-

tine suspected spam, viruses and 
phishing emails

• Test your systems for uninspected 
backdoors

• Monitor and patch vulnerabilities 
(always test the patches before ap-
plying them)

• Segregate at‐risk computers or 
software from critical data and 
services.
Once that’s done, secure your pe-

rimeter: 
• Install a next-generation firewall 

(we like SonicWall) and plan for 
regular updates

• Use cable locks to prevent the 
unauthorised removal of ethernet 
cables, patch cords, IP phone ca-
bles, and other components from 
sensitive ports that could destabi-
lise network connections

• control and monitor access to 
your comms room

• Use lock screen time outs for PCs, 
laptops and other devices

• Place publicly accessible systems 
on isolated networks

• Back-up and securely store your 
data

• Keep at least two copies of your 
data; in addition to the original 
location you should have an on-
site and a secure off-site back up

• Maintain a constant, automated 
backup schedule

• Encrypt your backups with good 
tools and strong passwords, and 
keep those passwords safe.

3. Demonstrate compliance
Once you’ve achieved both admin-
istrative and technical control, you 
are well on the way to achieving 
best practice. Best practice is im-
portant not just for your business’ 
security but to comply with strin-
gent data protection standards 
like ISO 27001, PCI DSS, or the 
incoming General Data Protection 
Regulations and to reassure your 
customers.

What should you do if you’re 
unsure about what to do to secure 
your business? Go above and be-
yond to demonstrate due diligence 
in all areas. Just as a reputable res-
taurant should aspire to a 5 star 
food hygiene rating, a business 
should seek to achieve the highest 
data and cyber security standards 
to secure both its revenue and its 
reputation. 

Louise Kavanagh is director of 
brand and marketing for Cardonet, 
a London-based IT support and 
consultancy business. 
www.cardonet.co.uk

by Louise Kavanagh

“Understanding 
what your business’ 
vulnerabilities are 
will help you to 
address them.”
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Implementing a successful 
business travel policy

When your travel policy is 
well crafted, effectively 
communicated and sup-

ported by both the travellers and ex-
ecutives – it serves as an ideal tool in 
helping your organisation meet the 
strategic objectives of travel expend-
iture – savings, service and safety.  

Having a strong policy that bal-
ances the needs of both the compa-
ny and the traveller will allow your 
organisation to strive and achieve 
the right balance between the cor-
porate needs for cost control and 
the traveller’s desires for comfort 
and convenience.  

There is no universal policy that 
will work for every company and it 
can be challenging writing a com-
pany-wide policy when considering 
multiple geographic regions and 
unique local requirements. How-
ever it is important that your travel 
policy is clear and concise to ensure 
clarity throughout the organisation. 
If the policy is too long, it will deter 
people from reading it and if there 
are multiple caveats, exceptions and 
details it will be difficult for your 
employees to absorb and execute. 

Once top level management have 

agreed on the travel policy and 
understand the costs that will be 
achieved if the policy is well-execut-
ed, it is vital that the policy is com-
municated effectively and that you 
have tools in place to track compli-
ance. 

What to consider 
when writing your 

travel policy 
• What do you want to 
achieve? 
Always bear in mind what you want 
to achieve from your policy – is it 
solely about achieving savings and 
reducing your travel expenditure or 
is it ultimately to ensure traveller 
safety and welfare? Ideally it will be 
a combination of both of these fac-
tors - to achieve savings for your or-
ganisation in addition to complying 
with your duty of care obligations.

Remember that the ‘cheapest’ op-
tion may not always be the ideal prop-
osition in terms of company time and 
money and employee well being. 

• Make it enticing, clear and 
concise 
If your travel policy is longer than 
two pages it may contain too much 
information for the reader to ab-
sorb, which may lead to frustration 

and confusion resulting in non 
compliant bookings.  

• Include travel policy 
compliance enablers 

Ensure that your travel policy 
contains enablers to aid compliance, 
such as 
• Pre-trip authorisation processes 
• Pre-trip non compliance reports 
• Post-trip policy compliance audits 
• Senior management’s commit-

ment to enforcing the travel policy 
• Senior managements track record 

of complying with the travel policy
• Regular reviews with senior man-

agement to review compliance to 
the policy.

• Travel policy accessibility  
In order for your policy to be 

well executed, it needs to be readily 
available to your employees. 

Recommendations for commu-
nicating your travel policy include: 

* Discussing the policy during 
new employee induction * a copy 
of the policy to be contained within 
your policies and procedures man-
ual * the travel policy should be on 
your company intranet site * your 
travel managers / corporate travel 
agency can hold regular traveller fo-
rums to help employee engagement 
and answer questions. 

• Ensure that you can track 
non-compliance 
Organisations need to be able to 
track compliance and track where 
the non-conformities are coming 
from. Management information 
will be an integral part of the 
process in a new policy both pri-
or to implementation and ongo-
ing to allow all parties to make 
decisions and monitor progress 
and it is paramount that you have 
access to track non compliant 
bookings.  

• Make timelines to review 
A travel policy is not a single docu-
ment that you can compose once and 
expect it to be effective forever. Busi-
ness needs and travel prices fluctuate 
all of the time and so it is important 
that you dedicate time to review the 
effectiveness of your policy. 

The above is a snapshot of the sub-
jects to consider when writing an 
effective travel policy to control and 
reduce your travel expenditure and 
increase compliance and traveller 
safety. 

Martine Holland-Robinson is 
customer relations manager at 
ACE Travel Management
www.acetravel.co.uk 

by Martine 
Holland-Robinson

A Managed Services Provider 
– or MSP – is most often an 
IT services provider that as-

sumes responsibility for providing 
a defined set of IT-related services. 
This can include disaster recovery, 
backup, end-user systems, man-
aged security, email as well as the 
provision of an IT helpdesk. The 
infrastructure is managed on a pro-
active basis and typically under a 
subscription model.

There are a number of benefits to 
outsourcing your IT requirements 
including peace of mind, access to 
trained, experienced staff, just one 
vendor to manage, easy reporting 
and business continuity.

When should you bring in the 
MSP?
• If you are a small or medium 

sized company: You may have few 
(or no) in-house IT people. As IT 
requirements grow and become 
more critical, it is difficult and ex-
pensive to resource. A Managed 
Services Provider removes the 
need for companies to employ a 
full IT team.

• When there are changes to reg-
ulations or compliance require-
ments such as GDPR. An MSP 
will be fully up to date on what 
needs to be done. They’ve done 
it before and have the experience 
you don’t have.

• You had a security breach and 
you need help recovering from it 
as you weren’t as prepared as you 
thought you were.

• Your business is entering new 
markets, growing, acquiring or 
merging with companies. An 
MSP can help consolidate your 
infrastructure and ensure business 
continuity across all new divisions.

• You may also wish to bring in 
the MSP when your IT team has 
to manage a number of different 
hardware and software suppli-
ers. This takes time. Employing a 
Managed Services Provider pro-
vides the IT team with just the 
one number to call. Your MSP 
takes care of the rest.

• If your business is developing 
new lean or self-service busi-
ness models, you may wish to 
consider an MSP. This is a good 
time to evaluate all aspects of 
your IT infrastructure in order 
to implement time saving meas-

ures and efficiencies.
• If your company is planning to 

upgrade your IT infrastructure 
then an MSP could advise on the 
ideal infrastructure and manage 
the new platform, so that you 
don’t have to skill up.

In summary an MSP can proac-
tively manage your IT. Problems 
can be resolved before you are even 
aware there are any. Full visibility 
to what’s happening in your IT in-
frastructure is available via a portal. 

Simon Golding is director of Trilogy 
Technologies which designs, 
develops and implements IT 
managed services, security and 
disaster recovery solutions and 
support. 
www.trilogytechnologies.com 

by Simon Golding

When to bring in a Managed Services Provider
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n Arsenal Football 
Club plc
The 2017/18 Premier 
fixtures have been 

released and Arsenal will take on 
Leicester City in our first home 
game of the season. Secure your 
ticket to watch Arsenal play 
live at Emirates Stadium with 
one of our hospitality packages. 
Packages start from only £375 
+ VAT and include premium 
Club Level seats, pre-match & 
post-match catering, as well as a 
complimentary bar. 
For more information, please 
contact the Premium Sales Team 
by emailing hospitality@arsenal.
co.uk or calling 0345 262 0001.

n Hodge Jones & Allen
Title: Breakfast Networking 
Event 
Date: 03.10.2017
Time: 8am- 9:30am
Location: Draught Orders Bar, 
HJA Office
Price: Free admission 
Description: BREXIT update. 
Latest legal snapshots from our 
Employment and Family law 
teams plus general overview on 
legal developments. Tea, coffee 
& fresh pastries will be served. 
Join us to build new business 
relationships and find out more 
about Hodge Jones & Allen and 
other local businesses.
RSVP Monika at mpetrasova@
hja.net | https://www.hja.net/ 

n Amethyst Risk
We are offering LCCI members 
a huge discount on our Cyber 
Security Awareness course 
– for a limited time only. The 
course provides an overview 
of: Cyber Security; information 
risk management; security 
testing; hot topics; and sources 
of authoritative advice and 
guidance. Training can be held 
at your premises or at our 
Basingstoke offices on a mutually 
convenient date.
Offer
Up to Six Delegates £1,650 + 
VAT (usually £2,495)
Up to 15 delegates £4,125 + 

VAT (usually £5,750)
Offer applies to bookings made 
prior to Thursday 26 October 
2017
For further information, please 
contact victoria.prewer@ 
amethystrisk.com

n Harod Associates
We specialise in utilising traditional 
investigation techniques, 
combined with global connections 
and cutting edge technology to 
investigate, hunt assets and solve 
complex issues.

Our Services
• Global Investigations
• Asset Tracing
• Cyber Investigation, Security 

and Monitoring
• Anti-Bribery and Corruption
• Financial Crime and AML 

Services
• Enhanced Due Diligence
• Security and Threat 

Assessment
• Sport Regulation and 

Compliance
• Intelligence Development 
• IP and Brand Protection
• Forensic Analysis 
• Pre-Trial Services

We offer LCCI Members a 
10% discount on our normal 
Consultancy services.

Contact 
Ian.weatherhead@
harodassociates.com
Tel: 44 0203 8743565
www.harodassociates.com  

n Hanx Ltd.
HANX is launching on Crowd 
Cube! The first male condom 
designed uniquely with women in 
mind, HANX successfully launched 

on 24th August with a fantastic 
response. Our brand allows women 
to take control of their sexual 
health and feel empowered doing 
so. We are excited to announce 
that HANX is available online 
(hanxofficial.com) and exclusively 
at Coco De Mer and Wah Nails. 
We invite you to be part of our 
business by investing as little as 
£10 on Crowd Cube. 
For exclusive access before 
going public email: sarah@
hanxofficial.com

n CRASH
IT’S NOT JUST 
A CHRISTMAS 
GIFT. IT’S 
BUILDING A 
FUTURE.

It is only thanks to the 
generosity of companies within 
the construction industry that 
CRASH can continue to create 
places that care for people.  By 
supporting our Christmas Appeal 
you can make a real difference to 
people who are homeless or in 
a hospice today, tomorrow and 
throughout the year
For more information please see 
www.crash.org.uk or call 020 
8742 0717 
CRASH is your industry’s charity. 
Be proud of it and part of it this 
Christmas.  

n Shelton International
The HVAC specialists for all your 
cooling and heating needs

With over 30 years in the 
business, we are thrilled to 
expand to the UK to meet 
our global clients’ demands. 

Specialising in cooling and 
heating technology for all 
industries, Shelton’s products 
are suitable across a wide 
variety of applications. Creating 
tailor-made solutions for 
client’s unique demands, we 
provide quality and service 
at competitive value. Our 
dedication to innovate has 
led us to constantly develop 
industry relevant energy-saving 
solutions, translating to cost 
and energy efficiency for clients. 
Visit  www.sheltonintl.com.  

n Crowne Plaza Docklands
The Meeting Success Lounge 
at the Crowne Plaza London 
Docklands is filled with natural 
daylight from our floor to 
ceiling windows. Boasting 
clear views over the Royal 
Victoria Docks, makes it a 
perfect location for drinks 
receptions or as a breakout 
space. Attached to the lounge, 
seven newly refurbished 
meeting rooms with the largest 
at 275 in a standing reception, 
up-to-date AV equipment, a 
private dining room and 210 
bedrooms, we can guarantee 
that your event will be a 
resounding success.

To find out more, please visit 
www.cpdocklands.co.uk or 
contact Albert Li at albert.li@
cpdocklands.co.uk

Members’ noticeboard



Brexit can be both a threat and an opportunity. Either way you’ll need  
to build your non-EU business more urgently than ever before.
That means large amounts of more complex:
n Export documents
n Shipping procedures
n Price & cost calculations
n Shipment administration

How well-equipped are you for dealing  
with this challenge?
If you don’t have the right software in place,  
it’s not going to be easy.
Exportmaster has modules for every aspect  
of exporting and tackles all those difficult  
and time-consuming jobs head-on.

Whatever happens out there, our range of 
packages and modules will help you 
handle your export business in a calm  
and professional manner. Your clients  
will notice the difference.

Get in touch now for information  
or to arrange to see a  
demonstration.

BREXIT – 
Stormy waters ahead?

Bring Exportmaster software 
on board and get serious about 
overseas sales

The world’s most powerful and configurable
export documentation package

The complete management and admin
package for export sales and shipping.

The total business package for export
traders and intermediaries.

Call: 020 8681 2321
www.exportmaster.co.uk
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Will Brexit affect London’s 
arbitration business?
Sir Richard Aikens argues that 
the doom mongers are wrong 
and that arbitration in the 
capital will flourish.

There may be some who say 
that London’s position as the 
pre-eminent world centre for 

arbitration must now be thrown into 
doubt by Brexit. After the referen-
dum it was stated: “Brexit means 
the end of English law as an inter-
national law of commerce – and 
businesses should now choose the 
laws of other jurisdictions to govern 
commercial contracts”. Lawyers in 
other EU countries have been quick 
to suggest that London should now 
lose its pre-eminence as a centre for 
arbitration as a result of the ‘divorce’ 
between the UK and the EU. I will 
examine briefly the anxieties and 
the strengths concerning the future 
of London arbitration, to assess 
whether the future is more positive 
or negative.

First, two declarations. I am an 
optimist – I have to be as a practis-
ing arbitrator in London; and I was 
and am in favour of Brexit for con-
stitutional and legal reasons which 
I won’t explain now. So I am, to an 
extent, parti pris. 

Balance
A survey by the School of Inter-

national Arbitration in 2010 showed 
that London was the most used and 
preferred seat for arbitration in the 
world, ahead of Paris, Geneva and 
Stockholm in Europe and New York 
and Singapore beyond. The gap be-
tween Paris and London is not huge 
and one must ask the question: will 
that balance change post-Brexit be-
cause the UK appears to have ‘cut 

itself off ’ from the EU and, in some 
general way, the world? 

There are dangers: first, there is a 
degree of complacency in London 
arbitration circles which manifests 
itself in sentiment such as: we have 
always had an unrivalled status and 
we therefore will remain that way. 
That does not follow. We must ex-
pect other centres to try to take 
advantage of the present uncertain 
situation in which it is easy to throw 
doubt on the advantages of Lon-
don. Singapore in particular is very 
active in promoting its arbitration 
business. 

Secondly, there will be lawyers 
in other commercial centres, keen 
to do more work for their firms 
there, who will counsel against put-
ting London arbitration clauses in 
contracts that they are advising on. 
They may point to the fact that Lon-
don is an expensive place in which 
to conduct dispute resolution and 
suggest that other centres can be 
cheaper. They can point out that it 
is possible to have Paris as the seat 
of an arbitration, even if the appli-
cable law of the underlying contract 
remains English law and English is 
taken as the language of the arbitra-
tion. The English language is port-
able and so is English law. After all 
both the common law and the Eng-
lish language been exported across 
the world already and English re-
mains and will remain the language 
of international business. 

Attractive
But I think that these fears are 

outweighed by the advantages that 
London will retain; indeed it can 
be said that arbitration in London 

post-Brexit will be even more attrac-
tive than before and so give the new 
London Chamber of Arbitration 
(LCA) the chance to lead the field. 

First, international arbitration is 
not regulated by EU law at all but by 
the New York Convention of 1958 to 
which 157 countries are parties. All 
28 EU countries are signatories to 
this convention and the withdrawal 
of the UK from the EU will not af-
fect the ability to obtain recognition 
and enforcement of London arbitra-
tion awards in other EU states. 

Secondly, the statutory procedur-
al framework for London arbitra-
tions, the Arbitration Act 1996, is a 
domestic statute: it does not depend 
on any EU regulation or directive 
so will be unaffected by the UK’s 
withdrawal from the EU. Although 
there are some who have doubted 
the correct balance under the 1996 
Act, the majority of users interna-
tionally are happy with it: they must 
be or else London would not remain 
pre-eminently the preferred seat of 
arbitration in the world. Moreover, 
international arbitration rules and 
procedure are largely influenced by 
the UNCITRAL Model law, not by 
any EU law. 

Predominant
Thirdly, English law will, I think, 

remain the predominant system of 
law for commercial transactions 
worldwide. English commercial 
contract law is largely based on the 
common law; only a small propor-
tion of it comes from statutes and 
those parts that do are not depend-
ent on EU law. The attractions of 
English contract law, that it is flex-
ible and that it allows the parties a 

very large degree of freedom of con-
tract, will remain. 

Fourthly, the English legal system 
will, I hope, continue to be high-
ly regarded throughout the world. 
English commercial judges are in-
dependent, hard-working, knowl-
edgeable about how commerce 
works (because they dealt with it 
extensively when in practice) and, 
most importantly, they are above 
suspicion of any corruption. Allied 
to these points is the fact that the 
legal services on offer in London 
are of the highest quality and are 
experienced in dealing with com-
plex commercial arbitrations and 
litigation. There is also the presence 
of large institutions administering 
arbitration in London, such as the 
LCIA and the ICC, now joined by 
the LCA. 

These are reasons to believe that 
London’s attractions will remain 
strong, provided that we do not take 
them for granted and that we do not 
price ourselves out of the market. 

Attractive
There are even some matters 

which will make London even more 
attractive for arbitration post-Brex-
it. First, the EU jurisdictional regu-
lation for court proceedings in civil 
and commercial matters, known as 
‘Brussels One recast’, will cease to 
apply in its present form. Decisions 
of the Court of Justice of the Euro-
pean Union (CJEU or ECJ as it was 
known until the name change), in 
cases such as West Tankers and Gaz-
prom have decided that UK courts 
cannot use injunctions to restrain a 
party from trying to litigate in an-
other jurisdiction contrary to a Lon-
don arbitration clause. Unless the 
UK signs up to a new Brussels 1 Re-
cast-type treaty with the EU which 
included provisions to prevent 
anti-suit injunctions, that weapon 
would become available again in the 
Commercial Court to ensure that a 
party stuck to its agreement to ar-
bitrate in London.  Secondly, in the 
small number of cases where there 
may be doubt as to the applicable 
law of a contract which was subject 
to a London arbitration clause, the 
fact that the current EU regulation 
setting out the rules on how to de-
termine the applicable law, Rome 1, 
will disappear post-Brexit, will not 

“Brexit means the 
end of English law as 
an international law 
of commerce – and 
businesses should 
now choose the laws 
of other jurisdictions 
to govern commercial 
contracts.”
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be a disadvantage. The terms of 
Rome 1 can quickly be re-enacted 
into ‘domestic’ law and I expect that 
they will be under the Great Repeal 
Bill. 

Lastly, there may be an advantage 
in the field of investment treaty ar-
bitrations and this may be an area 
where the new LCA could make a 
name for itself. Under modern in-
ternational investment agreements 
(which are treaties between states), 
the terms will usually permit an 
investor to bring arbitration pro-
ceedings against the state where it 
has invested (or vice versa). There 
are currently over 2,600 investment 
treaties in force and there have been 
700 disputes under such agree-
ments. Various institutions handle 
such disputes and they are frequent-
ly determined in London. 

Appeals
Since the Lisbon Treaty, the Eu-

ropean Commission has assumed 
exclusive competence over foreign 
direct investments and it has start-
ed to replace bilateral investment 
treaties between member states and 
third party states with EU agree-
ments with those states. In doing 
so it has replaced the arbitration ar-
rangements in the bilateral treaties 
in favour of a new ‘investment court 
system’. The court under this regime 

is composed of judges designated by 
the state parties to the new treaties. 
The system contemplates a two-
tier procedure, permitting appeals 
on points of law and also points of 
fact. That is in stark contrast to the 
existing arbitration system, whereby 

an award by an arbitral tribunal will 
be final, unless there has been some 
kind of fraud or gross procedural 
irregularity. 

After Brexit, the UK will not be 
bound by the Lisbon Treaty rule that 
only the European Commission is 

competent to conclude investment 
treaties. The UK will be able to ne-
gotiate bilateral investment treaties 
again and it will not have to be par-
ty to the Investment Court system. 
Arbitration could become again the 
recognised means of resolving inves-
tor/state disputes under existing and 
new UK/other state treaties. So Lon-
don could market itself as the centre 
for investment dispute resolution in 
respect of the 100 or so bilateral in-
vestment treaties that already exist 
and in respect of new ones for par-
ties who do not wish to be involved 
with the Investment Court system. 
The LCA could take a lead in that. 

There is bound to be uncertainty 
at the moment but I believe that the 
doom mongers are wrong. Provided 
that London ensures that the service 
given here is efficient and is not too 
expensive, then arbitration in Lon-
don will flourish. The LCA should 
make sure that it is in the forefront 
of twenty first century London arbi-
tration. 

Sir Richard Aikens PC is head 
of Brick Court Chambers and a 
former member of the Court of 
Appeal of England and Wales. This 
is an edited version of his address 
at the launch of the London 
Chamber of Arbitration in May 
this year.

Arbitration rules
To use the London Chamber of Arbitration service the following 
clause should be inserted into contracts:

Any dispute, controversy or claim arising out of or in connection 
with this contract, or the breach, termination or invalidity thereof, 
shall be finally settled by arbitration in accordance with the 
Arbitration Rules of the London Chamber of Arbitration. The 
Arbitral Tribunal shall be composed of a sole arbitrator. The seat 
of the arbitration shall be London. The language to be used in the 
arbitral proceedings shall be English. The contract shall be governed 
by the substantive law of England and Wales.

arbitration@londonchamber.co.uk

Travelling healthily

Many things are taken into 
consideration when it 
comes to travelling – desti-

nation, length of visit, and logistics, 
for example. Often however the key 
subject of the traveller’s health is left 
off the list.  Yet every destination in 
the world could pose risks to a travel-
ler’s wellbeing. Disease can be spread 
by bugs, animals and contact between 
people, without anyone being aware.

Nowadays, the number and varie-
ty of destinations we want or need to 
visit are many. With the introduction 
of budget airlines, social media and 
the ongoing rush to travel, we’re more 
inclined to seek alternative places 
to travel and explore for work and 
pleasure. Businesses are expanding 
their reach globally and are sending 
their employees abroad to explore 
new opportunities for the company. 
It should be remembered though that 
companies are responsible for their 

employees’ safety while abroad and 
should take steps to reduce risks to 
their health. 

It’s not uncommon for travellers 
to become ill whilst overseas, from 
mild food poisoning and ‘travellers’ 
tummy’ to more serious, potentially 
life-threatening diseases such as rabies 
and yellow fever. In many cases the 
key to keeping the risk low is prepara-
tion. Seek the right advice from a spe-
cialist travel health nurse, ideally up to 
eight weeks before departure. 

Risks
Some vaccinations will be recom-

mended depending on the destina-
tion and what activities are involved 
as well as an individual’s medical re-
quirements, so each person travelling 
should have their own consultation to 
determine their individual risks.  

Vaccinations are doubly important 
because some countries will refuse 
entry if you’re not up-to-date with 
them.  A travel health specialist can 
advise on any required vaccines for 
countries around the world. 

Medical care abroad varies; many 
countries have high quality facilities 
while in some countries they may not 
be of the high standard in the UK or 

are not easily accessible. The Inter-
national Society of Travel Medicine 
produce a global travel clinic direc-
tory which provides information on 
reputable travel clinics overseas.

Insurance
A suitable level of travel insurance 

will cover costs of healthcare and 
repatriation back to the UK if trav-
ellers fall ill. Travel insurance for all 
travellers is, of course, highly recom-
mended; not having it means taking 
unnecessary risks to a person’s health 
and potentially ruining the trip.

Advice should be sought pre-de-
parture even for travel taken at short 
notice, as it is never considered too 
late, and advice and some vaccina-
tions can always be given to help re-
duce risks. 

Matthew Bushnell is marketing 
executive at MASTA Limited which 
operates a large network of private 
clinics in the UK with over 170 
locations 
www.masta.org

by Matthew Bushnell

Photo by RayBay
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EU Joint Research Centre opens its labs
As early as December 2017, 
researchers will be able to use 
three JRC research facilities 
located in Ispra (Italy): the Reaction 
Wall and the Hopkinson Bar facility 
of the European Laboratory for 
Structural Assessment (ELSA), and 
the Nanobiotechnology Laboratory. 
After a first pilot phase (2017-
2018), facilities in Geel (Belgium), 
Karlsruhe (Germany) and Petten 
(Netherlands) will also open.

The ELSA laboratory is equipped 
with the second largest reaction wall 
in the world and the largest one in 
Europe which allows researchers to 

test the earthquake resistance of 
buildings that are up to five floors 
high. The facility is equipped with 
sensors and high-resolution cameras 
that register the deformations of the 
building and a system for advanced 
computer modelling.

Insights from tests with the 
reaction wall have been used 
for example to help limit the 
potential damage caused by future 
earthquakes in seismic-prone 
regions of Europe. JRC research 
and data also contribute to the 
development of Eurocodes, a set 
of European standards for the 

construction sector.
Another facility at the ELSA 

laboratory – the Hopkinson bar 
(HopLab) laboratory – is used to 
test the resistance of materials 
against blasts or explosions. It 
allows large material samples or 
structural components to be tested 
in dynamic conditions that simulate 
impacts and blasts.

The Nanotechnology laboratory 
fosters interdisciplinary studies, 
with a special emphasis on the 
characterisation of nanomaterials, 
nanomedicines, and advanced 
materials and their interactions 

with biological systems.
Access to the research 

infrastructure will be granted on 
the basis of days, hours or sessions, 
depending on the nature of the 
facility, and details on how to apply 
are available on this dedicated 
website.

The facilities are open to 
researchers and scientists from 
EU member states, candidate 
countries and countries associated 
to the Horizon 2020 research 
programme. The JRC will not 
make a profit from opening up 
its facilities to outside users.

UK consumers most confident e-shoppers
In 2016, 87.6 per cent of UK 
shoppers bought domestic 
goods or services online (EU: 
72 per cent) and 77 per cent 
made purchases from across EU 
borders, with an average spend 
of €432 (£380) over a three 
month period (EU: €162/£142).

The high volumes of 
e-shopping in the UK is 
supported by similar levels 
of trust consumers have in a 
number of areas, including non-
food product safety which stands 
at 94 per cent, public authorities.

Awareness of EU consumers’ 
rights is slightly higher in the 
UK (55 per cent) than the EU 

average (49    per cent), but 
online shoppers in Slovakia are 
the most aware (59.7 per cent).  
Whilst the level of knowledge 
is on an upward trend across 
the EU, nevertheless raising 
awareness of consumer rights 
remains a priority and the 
Commission has already started 
work on updating EU consumer 
rules to ensure they fit for 
purpose in the digital age.

Confidence in online shopping 
varies widely between EU 
countries with Portuguese 
shoppers amongst the least 
confident.  Fewer than 41 per 
cent of them made a domestic 

online purchase and around 34 
per cent purchased from another 
EU country in 2016.

Nevertheless, more EU 
consumers are shopping online 
than ever before, with cross-
border sales increasing nearly 
twice as fast as domestic 
purchasing, according to the 
2017 Consumer Condition 
Scoreboard.

The report shows EU 
consumers are finding fewer 
reasons to complain and the 
ones who have are more 
satisfied with how their 
complaints are handled. 
However, almost one third 

of consumers decided not to 
complain as they considered the 
sums involved too small (34.6 
per cent) or that the procedure 
too long (32.5   per cent). The 
Commission has consequently 
improved the small claims 
procedure which now allows 
consumers to benefit from a 
fast-track online procedure for 
claims up to €5,000.

The Commission is also 
encouraging out-of-court 
settlements with the Online 
Dispute Resolution platform, 
which offers easy online access 
to alternative dispute entities for 
online transactions.

The European Union and Japan 
have reached an agreement in 
principle on the main elements 
of an Economic Partnership 
Agreement.

This will be the most 
important bilateral trade 
agreement ever concluded by 
the EU and will for the first time 
include a specific commitment 
to the Paris climate agreement.

For the EU and its Member 
States, the Economic 
Partnership Agreement will 
remove the clear majority of 
duties paid by EU companies, 
which to total up to €1 
billion annually, open the 
Japanese market to key EU 
agricultural exports and 
increase opportunities in a 
range of sectors. It sets the 
highest standards of labour, 
safety, environmental and 
consumer protection, fully 

safeguards public services and 
has a dedicated chapter on 
sustainable development. It also 
builds on and reinforces the high 
standards for the protection 
of personal data that both, the 
EU and Japan, have recently 
entrenched in their data 
protection laws.

President of the European 
Commission Jean-Claude 
Juncker, the President of the 
European Council Donald 
Tusk, and the Prime-Minister 
of Japan Shinzo Abe made 
the announcement on the 
conclusion of the agreement in 
principle during the EU-Japan 
Summit.

President Juncker said: 
“We agreed in principle on 
an Economic Partnership 
Agreement, the impact of which 
goes far beyond our shores. 
Through this agreement, the 

EU and Japan uphold their 
shared values and commit 
to the highest standards in 
areas such as labour, safety, 
environmental or consumer 
protection. Working towards 
mutual adequacy decisions, we 
also make a strong commitment 
to uphold the fundamental right 
of data protection. Together, we 
are sending a strong message 
to the world that we stand for 
open and fair trade. As far as 
we are concerned, there is no 
protection in protectionism. 
Only by working together will 
we be able to set ambitious 
global standards.”

Commissioner for Trade 
Cecilia Malmström added: “This 
agreement has an enormous 
economic importance, but it is 
also a way to bring us closer. 
We are demonstrating that the 
EU and Japan, democratic and 

open global partners, believe 
in free trade. That we believe 
in building bridges, not walls. 
With Japan being the fourth 
largest economy of the world 
with a big appetite for European 
products, this is a deal that has 
a vast potential for Europe. We 
expect a major boost of exports 
in many sectors of the EU 
economy.”

The Economic Partnership 
Agreement will increase 
EU exports and create new 
opportunities for European 
companies, big and small, their 
employees and consumers. 
The value of exports from the 
EU could increase by as much 
as €20 billion, meaning more 
possibilities and jobs in many EU 
sectors such as agriculture and 
food products, leather, clothing 
and shoes, pharmaceuticals, 
medical devices and others.

EU and Japan move forward on Economic Partnership Agreement



41September 2017 Enterprise Europe Network

EVENTS

Location: Cologne, Germany
Registration Deadline: Saturday 16 September 2017
The Tour d’Europe event is an opportunity for German buyers to 
meet food and drink producers from other European countries. The 
event will organise face-to-face buyer-producer meetings based on 
specific requests from the German buyers. Producers from all over 
Europe will travel to Cologne to present their products during the 
pre-booked meetings. 

Location: Luxembourg
Registration Deadline: Monday 13 November 2017
Luxembourg Internet Days offers the presence of highest-quality 
speakers and attracts acclaimed ICT professionals worldwide, 
therefore becoming a key event within the sector. This year’s 
relevant subject selection includes digitalization, with a special focus 
on SMEs, as well as advice on protection against the current dangers 
within the ICT landscape.

This matchmaking event b2b aims to boost strategic alliances in 
the ICT sector, by providing participants with a perfect platform 
to network in heart of the European ICT Hub, where they will 
be able to exchange their best practices, latest trends and new 
developments in the sector.

Location: Birmingham, United Kingdom. 
Registration Deadline: Friday 3 November 2017 
INNOVATE 2017 is where the world meets the best of UK 
innovation.  Held at the NEC in the West Midlands for the first time, 
it’s an opportunity to meet global creators, thinkers, investors and 
entrepreneurs from all over the world.  It’s a place to do deals – last 
year over £5m in anticipated business was attributed to the event.  
INNOVATE 2017 will look at global challenges, from curing and 
feeding the world to securing the cyber world and delegates will 
discover how UK and global innovation is solving these problems. 

This prominent international brokerage event at the heart of 
INNOVATE 2017 offers unparalleled opportunities for strategic 
collaboration on a global scale. It’s a place to be inspired, to hear 
amazing speakers and to see an exhibition of game-changing 
innovations. Please note that participants must buy Innovate 2017 
ticket in advance.

Location: Düsseldorf, Germany
Registration deadline: Sunday 5 November 2017
MEDICA 2017 is the global No. 1 meeting place for the medical 
sector, ZENIT GmbH together with the Healthcare Sector Group 
of the Enterprise Europe Network will organise the international 
Brokerage Event. The Sector Group ICT with its subgroup eHealth 
is supporting the brokerage event. The aim is to assist enterprises, 
universities and research institutions in finding partners in Europe 
for product development, manufacturing and licensing agreements, 
distribution partnerships, joint ventures or other types of partnership.

This international Healthcare Brokerage Event at MEDICA fair 
has a tradition of more than 15 years now. In the last year’s the 
brokerage event had always more than 300 participants from about 
30 countries with more than 1000 meetings.

Registrations for all events are now 
open. For further information please 
contact the Enterprise Europe Network 

London office at E: europe@londonchamber.co.uk

Abintra Wisenet
60 Cannon Street, London EC4N 6NP
T: 020 3691 1117
tony@abintra-consulting.com
www.abintra-consulting.com
Management consultancy

ABP
4th Floor, Newham Dockside, 1000 
Dockside Road, London E16 2QV
T: 020 3318 8540
www.abp-london.co.uk
Property developer

ADP
Plantain Place, Crosby Row,  
London SE1 1YN
T: 020 7089 1720
london@adp-architecture.com
www.adp-architecture.com
Architects

Ask Care Ltd
40 Argyle Road, Ilford, IG1 3BG
T: 020 8554 7766
info@ask-care.com
www.ask-care.com
Services in health and social care

Chat Find
25 Herbert Place, Dublin, Ireland
T: +353 1676 6476
www.chatfind.com
Mobile shopping

Clague Architects
4th Floor, 99 Charterhouse Street,  
London EC1M 6HR
T: 020 3597 6112
andrewclague@clague.co.uk
www.claguelondon.co.uk
Architects

Cloud Agri Ltd 
72 Warwick Road South, Stretford, 
Manchester, M16 0HU
T: 0161 241 5123
info@cloudagri.com
www.cloudagri.com
Trading and livestock management

Cooking for Life
1301, 26 Hertsmere Road, London E14 4EF
T: 020 3289 6661
andrea.james@cookingforlife.club
www.cookingforlife.club
Online cookery courses

Corentin International Ltd
47 Charles Street, c/o Flightserve UK, 
Mayfair, London W1J 5EL
T: 020 3196 0187
richard@corentin-int.com
www.corentin-int.com
Security concierge

Drayson Technologies (Europe) Limited
Grand Union Studios, 332 Ladbroke Grove, 
London W10 5AD
T: 020 3176 2350
info@draysontechnologies.com
www.draysontechnologies.com
 An Internet of Things platform company 

Everest International Developments Ltd
24-25 Albion Street, London W2 2AX
T: 020 7908 2655
everestinternationaluk@gmail.com
Real estate

Fixflo
1st Floor, Spring House, Graphite Square, 
Vauxhall Walk, London SE11 5EE
T: 020 7183 1222
info@fixflo.com
www.fixflo.com
Property repair and maintenance software

Folades Agro & Allied UK Services Ltd
71-75 Shelton Street, Covent Garden, 
London WC2H 9JQ
T: 020 3879 1724
adedayo.okunade@folaaukservices.co.uk
www.folaaukservices.co.uk
Import/export

Future Teknix Ltd
13 Strathbrook Road, London SW16 3AT
T: 020 8144 3090
aftab.qureshi@futureteknix.com
www.futureteknix.com
Components and parts provider

Gemast Consulting Ltd
Office 7, 35-37 Ludgate Hill, London EC4M 
7JN
T: 020 7193 9340
uk@gemast.com
www.gemast.com
Strategy consulting services

Global Luxury London Ltd
87-89 Wigmore Street, London W1U 1DL
T: 020 7486 8445
www.globalluxurylondon.com
Interior design

GoLive Test Limited
152 City Road, London EC1V 2NX
T: 020 8001 3445
info@golivetest.com
www.golivetest.com
Market research

Got the powers? Creative 
Lifestyle Consultant
Suite 162, 51 Pinfold Street, Birmingham, 
B2 4AY
T: 07917 890212
susan@susanpowers.co.uk
www.gotthepowers.co.uk
Sales consultant

Harrison Clark Rickerbys Solicitors
100 Longwater Ave, Green Park, Reading, 
RG2 6GP
T: 0118 911 1206
www.hcrlaw.com
Legal

New members 

continued overleaf...
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Henx Europe UK Limited
1 Chalfont Park, Gerrards Cross, SL9 0BG
T: 01753 910378
uk@henx.biz
www.henx.biz
Logistics

HML
HML Andertons, 94 Park Lane, Croydon, 
CR0 1JB
T: 020 8662 8800
info@hmlgroup.com
Property management

Hush
85 Gresham Street, London EC2V 7NQ
T: 020 3705 9700
info@hushpmc.com
www.hushpmc.com
Construction consultancy

IdeaCloud Ltd
26-28 Goodmayes Road, Ilford, IG3 9UN
T: 07983 509935
ideacloudltd@gmail.com
www.ideacloudcreative.co.uk
Web development

Innvotec Limited
Painters Hall, 9 Trinity Lane, London EC4V 
2AD
T: 020 7630 6990
nigel.tobin@innvotec.co.uk
www.innvotec.com
Fund managers

Interactive Theatre International
144A Broadway, Didcot, OX11 8RJ
T: 0845 1544 145
info@imagination-workshop.com
www.interactivetheatre.com.au
Entertainment

Ioasys
6-8 Bonhill Street, London EC2A 4BX
T: 07954 782638
juliana@ioasys.com
www.ioasys.com
App development

IT Buzz Ltd
Imperial Offices, 2 Heigham Road, London 
E6 2JG
T: 020 3740 4080
info@itbuzz.co.uk
www.itbuzz.co.uk/
IT services

J Melnyk Ltd
25 Burnthwaite Road, London SW6 5BQ
T: 07765159598
jina.melnyk@vistagechair.co.uk
Executive coaching

Kidd Rapinet LLP 
29 Harbour Exchange Square, London 
LONDON E14 9GE
T: 020 7925 0303
rtymkiw@kiddrapinet.co.uk
www.kiddrapinet.co.uk
Solicitors

Kings Mill Partnership
75 Park Lane, Croydon, CR9 1XS
T: 020 8686 7942
info@kingsmill.co.uk
www.kingsmill.co.uk
Accountancy

Koleksiyon
9 Brewhouse Yard, London EC1V 4JR
T: 020 3405 1885
www.koleksiyon.co.uk
Furniture manufacturer

Kosbit.net
86-90 Paul Street, London EC2A 4NE
T: 020 3319 6600
hajra@kosbit.net
www.kosbit.net
IT services

Livity 
Piano House, 9 Brighton Terrace, London 
SW9 8DJ
T: 020 3653 1583
www.livity.co.uk
Marketing agency

LNP China Ltd
Suite 9, Innovation House, Oxford Business 
Park South, Oxford, OX4 2JY
T: 01865 986757
alex.phillips@lnpchina.com
www.lnpchina.com
China operations 

LR Legal Recruitment
137-139 High Street, Beckenham, BR2 1AG
T: 020 8464 2503
info@lrlegalrecruitment.co.uk
www.lrlegalrecruitment.co.uk
Legal recruitment

M3 Consulting
Dashwood House, 69 Old Broad Street, 
London EC2M 1QS
T: 020 7710 4400
www.m3c.co.uk
Development managers 

Malvi Ltd
Unit 15-16, 7 Wenlock Road, London N1 7SL
T: 020 8133 4733
hello@mal-vi.com
www.mal-vi.com
Design and communication agency

Maxlond Ltd 
Office 304, 119 Neasden Lane, Neasden, 
London NW10 1PH
T: 07480 053300
info@maxlond.co.uk
www.maxlond.co.uk
Wholesale

Maya Designa 
The Incuba, 1 Brewers Hill Road, Dunstable, 
LU6 1AA
sales@mayadesigna.com
www.mayadesigna.com
CGI modelling 

Mr O T Lowry - Notary Public
Suite FF7A, Holland House, 1-4 Bury Street, 
London EC3A 5AW
T: 020 7977 1440
owen.lowry@otlowry.co.uk
www.otlowry.co.uk
Notary public 

NetworkIQ
Ashley House, Ashley Road, London N17 
9LZ
T: 01707 828758
c.cooper@networkIQ.co.uk
www.networkiq.co.uk
IT consultancy

Newham Music 
Unit 212-213, Burford Road Business 
Centre, 11 Burford Road, London E15 2ST
T: 020 3598 6260
info@newham-music.org.uk
www.newham-music.org.uk
Music education 

Newton Honda 
409 Brighton Road, CROYDON, SURREY 
CR2 6ES
T: 020 8688 0392
russell.holt@hondalondon.co.uk
www.hondalondon.co.uk
Automotive

Niktanya International Limited
28 Kings Drive, London KT5 8NG
T: 07802 475424
pietro@niktanya.com
www.niktanya.com
Steel and non ferrous scrap export

Oberon Engineering Services Ltd
St. James’s House, Shrewsbury Business 
Park, Shrewsbury, SY2 6FG
T: 01743 364200
office@oberonengineering.com
www.oberonengineering.com
Electrical power engineering

OCR Services, Inc.
15825 Shady Grove Road, Suite 90, 
Rockville, 20850, United States Of America
T: +1 (301) 208-0700
sales.eu@ocr-inc.com
www.ocr-inc.com
Export import compliance software

Otonomos(UK) Ltd
1 Fore Street, London EC2Y 9DT
T: 07977 003006
london@otonomos.com
www.otonomos.com
IT activities

Overseas Medical Supplies Ltd 
22 Abbey Road, London NW10 7RE
T: 020 8965 9711
oms@overseasmedical.com
www.overseasmedical.com
Exporters of medical equipment

Phoenix HCE Ltd
AMP House, Suite 4, Dingwall Street, 
Croydon, CR0 2LX
T: 020 8787 5907
info@phoenixhce.co.uk
www.phoenixhce.co.uk
Legal services

Pitman Training
19 Park St, Croydon, CR0 1YD
T: 020 8914 8517
jim.burdett@pitman-training.net
www.pitman-training.com
Training

Robert Walters
11 Slingsby Place, St Martin’s Courtyard, 
London WC2E 9AB
T: 020 7379 3333
london@robertwalters.co.uk
www.robertwalters.co.uk
Recruitment

Ryan Tax Services 
5th Floor North, Brettenham House, London 
WC2E 7EN
T: 020 7257 8510
http://ryan.com/europe
Tax consultancy 

S9 Technologies Ltd
Boundary House Business Centre, Boston 
Road, London W7 2QE
T: 07912 225182
info@s9tech.co.uk
http://s9tech.co.uk
IT consultancy

Sally Matthews Designs Ltd
71A Trinity Road, London N22 8XX
T: 020 8889 9332
sallypoppy@btconnect.com
www.sallypoppy.com
Ladies wear manufacturer 

Shandon Solutions
71 Oaks Road, Kenley, CR8 5NZ
T: 07528 916337
colinmccarthy2@yahoo.com
www.shandonsolutions.com
Consultancy specialising in GDPR 

Shelton HVAC (UK) Limited
10 John Street, London WC1N 2EB
T: 020 8389 1495
info.europe@sheltonintl.com
www.sheltonintl.com
HVAC equipment - heating and cooling 
solutions

ShootMedia Limited
Studio 112 -114, The Tramworks, Hatherley 
Mews, London E17 4QP
T: 020 8520 5147
info@shootmedia.co.uk
www.shootmedia.co.uk
Video content agency

Slaughter and May
One Bunhill Row, London EC1Y 8YY
T: 020 7600 1200
graham.rounce@slaughterandmay.com
Law firm

Smart Group Ltd 
30 Maiden Lane, Covent Garden, London 
WC2E 7JS
T: 020 7836 1033
letstalk@smartgroupltd.co.uk
www.smartgroupltd.co.uk
Hospitality

SMP Group Plc
2 Swan Road, London SE18 5TT
T: 020 8855 5535
info@smpgroup.co.uk
www.smpgroup.co.uk
Digital print

Sweans Technologies Ltd
2 Sheen Road, Richmond, TW9 1AE
T: 020 8973 2387
info@sweans.com
www.sweans.com
Digital marketing agency

Swyftee Limited
60 Goswell Road, London EC1M 7AD
T: 075997 045445
simon@scorpeus.com
www.swyftee.com
Recruitment app provider 

Talent Capital
12th Floor, Broadgate Tower, London EC2A 
2EW
T: 020 8004 8241
ap@talent-capital.com
Research service

Tang Chao Mandarin Academy
13 Peninsula Square, Winchester, SO23 8GJ
T: 07415 966600
info@tandgchaomandarin.com
www.tangchaomandarin.com
Chinese language and cultural services

TDK Projekts
Regal House, 70 London Road, Twickenham, 
TW1 3QS
T: 07770 376787
trevor@tdkprojekts.co.uk
www.tdkprojekts.co.uk
Construction project management

Techbiosis Ltd
37th Floor, 1 Canada Square, Canary Wharf, 
London E14 5AB
T: 020 8144 6382
directors@techbiosis.com
www.techbiosis.com
Software consultancy

Thames Stockholders Limited 
Unit 5W Woodall Road, Redburn Industrial 
Estate, Ponders End, Enfield, EN3 4LQ
T: 020 8805 3282
sales@thamesstock.com
www.thamesstock.com
Metals and engineering products

The Clients Generator
Delafield House, Christian Street, London 
E1 1QB
T: 07834 549639
soufiane@theclientsgenerator.com
www.theclientsgenerator.com
Digital marketing

This Company Ltd 
Ground Floor, 5-6 Underhill Street, London 
NW1 7HS
T: 020 7267 3464
dwelsh@thiscompany.org
www.escentric.com
Fragrance manufacturer and sales

Travel and Tours Marketing
23 Hartley Avenue, East Ham, London E6 
1NU
T: 07846 563547
hawa.imran26@gmail.com
www.travelandtoursmarketing.com
Digital marketing

Tridonic UK Ltd
Unit 7 Lindenwood, Chineham Business 
Park, Crockford Lane, Chineham, 
BASINGSTOKE, RG24 8LB
T: 01256 374300
www.tridonic.com
Lighting solutions

Venture Wealth
4 Kensington Mews, Windsor, SL4 3FA
www.venturewealthpartners.com
Property investment and development

Vision Property Partners
1 Lakeside, Rainham, RM13 9SN
T: 07958 337090
robin@visionpropertypartners.com
www.visionpropertypartners.com
Property development

Vita Health & Fitness Ltd
80 Durrels House, 28-46 Warwick Gardens, 
London W14 8QB
T: 020 7584 2822
info@vita-london.com
www.vita-london.com
Bespoke fitness training 

Welbrit Ltd 
Office 304, 119 Neasden Lane, London 
NW10 1PH
T: 07480 053300
info@welbrit.co.uk
www.welbrit.co.uk
Wholesale

WordlyWise Language Services Ltd
20-22 Wenlock Road, London N1 7GU
T: 020 3876 8866
info@targetinterpreting.com
www.targetinterpreting.com
Language business consultancy services

World Links Ltd
Kemp House, 152 City Road, London EC1V 
2NX
T: 020 3815 7973
info@wlinks.uk
www.wlinks.uk
Smart electronics home appliances
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Lillie	Square	is	one	of	the	
highest	profile	commercial	
and	residential	developments	
in	London,	transforming	a	7.4	
acre	car	park	into	over	800	
multi-million	pound	luxury	
apartments,	townhouses	and	
penthouse	suites,	including	
below	ground	structures	
waterproofed	by	Newton	
Waterproofing	in	accordance	
with	British	Standard	
8102:2009.		

Located in Earls Court, the 
developments’ distinctive 
contemporary architecture draws 
from the heritage of West London 
and references the traditional 
garden squares, mansions 
and townhouses that feature 
throughout Kensington, Chelsea 
and Fulham. 

Phased Development 
Due to its scale, the project is being 
delivered in two phases over the 
course of five years, with Sir Robert 
McAlpine appointed as the main 
contractor overseeing the first 
phase. The first five buildings were 
successfully completed in March 
2014 and all apartments already 
sold, making it the fastest selling 
London development at the time.

Designed by a multi-award 
winning team of interior and 
exterior architects and one of the 
world’s leading landscaping and 
garden designers, Lillie Square 
has been created with generous 
proportions and the finest 
materials. The building includes a 
resident’s clubhouse with indoor 
heated swimming pool, jacuzzi, 
sauna, steam rooms, spa treatment 
rooms, gym, private cinema and 
function room.

Protection for the Lifetime of 
a Structure
Every element of the building 
design has been specified with the 
structure’s lifetime performance, 
efficiency, sustainability and cost in 
mind, including the waterproofing 
requirements which are often 
not given enough thought at 
the planning and design stages. 
However with both Sir Robert 
McAlpine and Newton Specialist 
Basement Contractors Stonehouse 
Property Care on board, Lillie 

Square gave early consideration to 
a thorough waterproofing solution, 
ensuring that it was effectively 
installed and mitigating against any 
costly water damage and future 
remedial work.

The project also benefited from 
the partnership between Newton 
Waterproofing, who possess an 
advanced range of waterproofing 
materials and technical expertise, 
and Stonehouse Property Care 
with their specialist design and 
installation experience. This 
long-term partnership has seen 
both companies work on a vast 
portfolio of London and UK-
wide properties ranging from 
the smallest domestic projects, 
to residential developments, 
commercial buildings and extensive 
civil projects.

Basement Waterproofing
Newton Waterproofing provides 
waterproofing products to fulfil all 3 
‘Types’ of waterproofing as defined 

within BS 8102:2009. In the case 
of Lillie Square the best solution 
was judged to be a combination of 
the ‘Type C’ Newton System 500 
cavity drainage solution and the 
‘Type A’ Newton 107F cementitious 
membrane.

With Newton System 500 it is 
accepted that water may enter the 
structure at a defect, and internal 
cavity membranes are used to 
capture it. At Lillie Square System 
500 was installed throughout 
the basement areas, including 
the swimming pool, in order to 
depressurise and manage any 
ingressing water. Once captured, 
Newton Basedrain provides 
a drainage channel to one of 
four separate sump chambers 
containing dual pumping systems 
and supported by high water 
level alarms, battery backup units 
and power inverters in order to 
mechanically discharge the water 
from the structure.

A combination of 2 ‘Types’ of 

waterproofing at Lillie Square was 
deemed as a suitable combination 
to provide a habitable internal space 
with a completely dry environment, 
defined as ‘Grade 3’ by BS 
8102:2009. However, whichever 
combination of waterproofing is 
chosen to achieve this, in most 
cases the safest combination 
will include a Type C cavity 
drain membrane as one form of 
waterproofing, with the other form 
largely dictated by the nature of the 
structure.

At Lillie Square the Newton 
107F cementitious, liquid-applied 
‘Type A’ membrane was this 
second form of waterproofing. The 
fact that the membrane can be 
spray-applied makes it particularly 
suitable for large projects, whilst 
from a technical perspective the 
cured membrane can resist large 
heads of both positive and negative 
water pressure, whilst being both 
extremely tough and flexible at the 
same time.

Result
By getting involved at an early 
stage and working in collaboration 
with the main contractor as the 
‘waterproofing specialist’ within 
the design team, Newton were 
able to design a fully integrated 
waterproofing solution as an 
integral part of the project, 
whilst Lillie Square also fulfilled 
the recommendations of British 
Standard 8102:2009. This effective 
groundwork was then backed 
up by the specialist expertise of 
Newton Specialist Contractor 
Stonehouse Property Care, 
whose professional installation 
has ensured that the below 
ground areas of this prestigious 
development achieve the desired 
level of waterproofing protection.

T:	+44	(0)1732	360	095		
newtonwaterproofing.co.uk	

info@newtonwaterproofing.co.uk

Lillie Square, London SW6
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Wills for business owners
I	am	often	asked	whether	business	
owners	must	make	specific	bequests	of	
their	business	interests	in	their	Wills.		The	
simple	answer	is	“no”:		shares	in	a	private	
limited	company	can	pass	to	nominated	
beneficiaries	under	the	residuary	clause	
of	the	Will.	

It is natural for people to want to ensure their 
surviving spouse benefits from their estate. 
However, it may preferable for the spouse not 
to inherit business interests directly, as this 
may mean they would have an involvement in 
the day-to-day running of the company and 
this could cause issues for other shareholders/
Directors. There is a solution to this problem, 
which is to make a specific bequest of the 
business interests (shares) to a Trust. This 
will offer “protection” to both the remaining 
shareholders and to the spouse.

By using a Trust in the Will, the surviving 
spouse can benefit from the shares (i.e. receive 
the dividend income) but as they will not own 
the shares, they will not be involved with the 
day-to-day running of the business. If the 
business is trading, then Business Property 
Relief for Inheritance Tax may be available. 

The remaining shareholders would be 
protected, since by utilising a Trust in a Will, the 
Trustees (who may be other Directors of the 
business) would be able to continue with the 
growth of the business.  

A Trust also allows an element of legacy 
planning; it would ensure the assets can remain 
in trust for up to 125 years.  This could prevent 
a situation whereby future generations could 
squander and put at risk all the hard work the 

deceased had invested into the business during 
their lifetime; thus, giving rise to the old saying: 
‘the first generation builds the business, the 
second generation makes the business and the 
third generation squanders the business’.

James	Beresford
Head	of	Wills,	Tax,	Trusts	and	Probate

Slater	and	Gordon
slatergordon.co.uk

0800	916	9055

HSF health plan – a benefit to 
save you money, every day!
LCCI	Member	company	employees	can	
now	benefit	from	a	health	cash	plan	that	
saves	even	more.

At HSF health plan, we provide schemes that 
help people with their everyday healthcare which 
is more important now than ever before. With 
HSF health plan, you get an extensive range 
of benefits to help with everyday health care 
costs, access to a real Doctor 24 hours a day 
and exclusive discounts and offers on everyday 
shopping, fitness and days out plus much more.
 
Getting money back for visits to the dentist, 
optician, physiotherapist, chiropodist and many 
more helps with the household budget, but HSF 
health plan’s saving ethos doesn’t stop there. 
There are other ways to save! HSF health plan 
now includes HSF Perkbox, which provides a 
vast selection of discounts and special offers. For 

example, our health cash plans start at £52 a year. 
With every plan, you get HSF Perkbox, which gives 
you 5% discount at Sainsbury’s. With an average 
weekly grocery bill at £100 you would get £5 off 
a week, giving a saving of £260 a year. Minus the 
£52 for the plan, you would still save £208 a year! 

When it comes to things like accessing a GP, there 
can be a long wait: we hear every day that GPs are 
under huge pressure to provide services against 
an impossible budget. Worryingly, the average 
projected time to see a GP is going to lengthen 
over the next 12 months. Within a HSF health 
plan, you can also access elements of healthcare 
such as a GP advice line, giving you an immediate 
point of contact to get medical advice. And this is 
available 24 hours a day, all your round.

 

For	more	details,	contact	HSF	health	plan	
on	0800	917	2208
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It’s all about networking
Operating 226 routes from 85 
airports throughout the UK 
and Europe, Flybe is Europe’s 
leading regional airline. With 
the introduction of flights from 
London Heathrow to Aberdeen 
and Edinburgh earlier this year, 
Flybe now operates 402 flights 
in and out of London each week 1 
from five London airports, 
namely London City, London 
Heathrow, London Gatwick, 
London Stansted and London 
Southend. From London, Flybe 
can take you to Aberdeen, Belfast 
City, Düsseldorf, Edinburgh, 
Exeter, Jersey and many more 
destinations. 

Connections in all the right 
places
Flybe’s codeshare agreements 
now extend to 11 of the world’s 
leading airlines – including Cathay 
Pacific, Emirates, Etihad, and 
Virgin Atlantic, to name a few – 
giving customers greater access 
to long-haul destinations via 
Flybe’s key hubs. The new routes 
to London Heathrow particularly 
benefit customers in Scotland who 
want to connect on to worldwide 
destinations. 

Business matters
Meeting the needs of the corporate 
traveller is key to Flybe and the 
airline’s products reflect this. The 
Just Fly, Get More and All In ticket 
types offer flexible and competitive 
fares for every type of business 
traveller, from early planners to 
last minute fliers. With Fly Early, 
if your meeting finishes early or 
you need to get home sooner than 
expected, you can jump on an 
earlier flight for a flat fee – with no 
fare difference to pay 2. Booking 
through a travel management 
company? Flybe fares are also 
available through these systems.

Reap the rewards
With the Avios Travel Rewards 
Programme – Flybe’s loyalty scheme 
– one flight leads to another. Avios 
are travel reward points that allow 
you to turn your flights and everyday 
spending into exciting travel 
rewards. You can collect Avios every 
time you fly with Flybe, and on your 
everyday spending such as groceries 
and online shopping, to then save 
money on your next Flybe flight 3.

Timing is everything
Flybe flights are scheduled to be 
business-friendly, with 44 day 
returns on over 80 4 routes across 

the UK. For the second year running, 
Flybe has been rated best UK airline 
for punctuality and, with an on 
time performance of 86.6%, they 
were also placed sixth worldwide 5 
(up from 17th last year) in the 2016 
OAG Punctuality League report, 
published by globally renowned air 
travel intelligence specialist, OAG.  

Forging new links
Most recently, Flybe has announced 
a new alliance with Eastern Airways. 
Flybe has a 20-year history of 
keeping Scotland’s cities, Highlands 
and Islands connected, and from 1st 
September, Eastern Airways will fly 
a number of existing Flybe branded 
routes including flights from 
Aberdeen, Edinburgh, Glasgow and 
Manchester. The alliance will bring 
an enhanced service to passengers 
travelling to and from Scotland.

Choose Flybe for business
Whether you are meeting with 
clients or colleagues, attending a 
course or a conference, or simply 
just commuting to and from work, 
Flybe offers punctual, time-saving 
and cost efficient air access to 
the world for regional customers 
on their business-friendly, high 
frequency network.

Go wherever business takes you

Business can take you to the most unexpected places, which is why Flybe’s unrivalled regional 
network is the perfect choice for business travellers.

1. Some routes may be operated by Stobart Air or Blue Islands.
2. Subject to availability. See full terms and conditions at https://www.flybe.com/fly-early/ 
3. Avios are issued and redeemed in accordance with Avios Terms and Conditions. Please visit flybe.com/avios/terms and avios.com for all the details.
4. Route information correct as at 14.08.17. Day returns are based on direct UK and Ireland flights - Day returns apply to the following routes: ABZBHX, ABZLCY, ABZLHR, 

ABZMAN, BHDBHX, BHDEDI, BHDEMA, BHDGLA, BHDLBA, BHDLCY, BHDMAN,BHDSOU, BHXEDI, BHXGCI, BHXGLA, BHXJER, CWLEDI, CWLLCY, DUBSEN, EDIEMA, 
EDILCY, EDILHR, EDIMAN, EDISOU, EMAGLA, EXTGCI, EXTJER, EXTLCY, EXTMAN, GCIJER, GCISOU, GLASEN, GLASOU, IOMLPL, IOMMAN, JERLCY, JERSOU, LGWNQY, 
MANNQY, MANSEN, MANSOU, NCLSOU. Some routes may be operated by Stobart Air or Blue Islands. DUBSEN, GLASEN and MANSEN operational from 29.10.17.

5. 2016 OAG Punctuality League report.
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MANY HAPPY 
RETURNS
With convenient day 
returns from 4 out of 5 
London airports*, 
we make flying for 
business easier.

Book now at flybe.com

*Correct as at 14.08.17 – Day returns are based on direct UK and Ireland flights and are only available from London Heathrow, London City, London Gatwick & London Southend on the following routes: ABZLCY, ABZLHR, 
BHDLCY, CWLLCY, DUBSEN, EDILCY, EDILHR, EXTLCY, GLASEN, JERLCY, LGWNQY, MANSEN – available for travel until 17.06.18, subject to availability, please see Flybe.com for full schedule details. DUBSEN, GLASEN & 
MANSEN operational from 29.10.17. All route information correct at the time of going to print. Some routes are operated by Stobart Air or Blue Islands. No debit card fees apply. Bookings made by credit card will incur a fee of 
up to 3% of the total transaction value, and may incur a minimum charge of £5.00 per booking. Any flights booked are subject to the General Conditions of Carriage found at Flybe.com

Flights from:
 London City
 London Heathrow
 London Southend
 London Gatwick
 London Stansted
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In	response	to	the	ever	
increasing	demand	for	travel	
to	Japan	from	the	UK	and	
Europe,	Japan	Airlines	has	
announced	that	it	will	increase	
the	number	of	non-stop	flights	
operating	between	London	
and	Tokyo	to	two	daily,	
starting	29	October	2017.

The new flight from London 
Heathrow (JL042) will depart at 
09:30 and arrive into Tokyo Haneda 
at 06:25 the next day. Meanwhile 
the return flight (JL041) from Tokyo 
Haneda will depart at 02:45, arriving 
into London Heathrow at 06:25 on 
the same day. With the addition of 
these flights JAL will offer a total 
of four non-stop flights between 
London and Tokyo, in partnership 
with British Airways.

The introduction of this new 
service will enable JAL to provide 
both greater seat capacity and 
more travel options for customers 
travelling between Europe and 
Japan. The early arrival times into 
both Haneda and Heathrow mean 
that travellers can make the most 
of the whole day, either for work 
or sightseeing, or to connect to 
onward flights. Customers travelling 
to Japan can easily connect to 
JAL’s extensive domestic network, 
offering access to 36 cities across 
Japan. Meanwhile those travelling to 
Europe from Japan have easy access 
to onward flights within the UK or 
to European destinations, thanks 
to Japan Airlines’ partnership with 
British Airways. 

Boeing 787-8 Dreamliners will be 
used for the new flights, divided 

into three cabins: Business Class, 
Premium Economy and Economy 
Class. Each cabin is fitted with 
Japan Airlines’ award-winning 
seats: fully flat seats with 23 inch 
touchscreen TV and guaranteed 
aisle access in Business Class; 
shell seats with the most 
generous leg room in their class 
in Premium Economy; and the 
Skytrax 2017 award winner in 
Economy Class.

Exclusively for the JL041 late night 
departure from Haneda airport, 
all customers will have access to 
the JAL Sakura Lounge in Haneda 
airport after 23:30 on the evening 
before departure. Economy Class 
customers will have access to their 
own area of the lounge where 
complimentary hot and cold food, 
beer, wine and soft drinks will be 
available. Business and Premium 
Economy Class passengers will have 

access to the whole lounge as usual, 
including shower and massage 
chair facilities.

Also, for a limited time only, all JL041 
customers will have complimentary 
access to the natural hot spring spa 
facilities at Hot Spring Heiwajima, 
located approximately 20 minutes 
from Haneda airport by bus. 
Customers will make their own way 
to the hot spring where they can 
soak away the fatigue of a long day 
in Tokyo in true Japanese fashion. A 
free shuttle bus will take customers 
to the airport, refreshed and relaxed 
ahead of the flight.

In commemoration of the new 
flights, for a limited time only Japan 
Airlines is offering return flights 
to Japan from only £529 indirect 
and £649 direct in Economy 
Class, £999 indirect and £1,359 
direct in Premium Economy Class, 
and £2,949 direct in Business 
Class. Hurry though, offer ends 
14 October 2017!

To	reserve	flights	and	for	full	
details	about	JAL’s	services	

and	fare	terms	and	conditions	
please	visit	JAL’s	UK	home	page	

(www.uk.jal.com).

Business Travel September 2017

JAL doubles daily flights amid 
soaring demand for Japan travel



You asked. We Listened.

New Morning Flight from London to Tokyo

Starting from 29th October.

Visit www.uk.jal.com for more information
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AIR	Astana, the flag carrier of 
Kazakhstan, has once again been 
recognised for 4 Star service 
excellence, retaining the accolade 
of ‘Best Airline in Central Asia and 
India’ in the Skytrax World Airline 
Awards for the sixth consecutive 
year.  The airline also scooped the 
prize for ‘Best Airline Staff Service in 
Central Asia/India’ for the fifth time.

The Skytrax World Airline Awards 
are recognised throughout the 
world as a valued benchmarking 
tool that measures passenger 
satisfaction among business 
and leisure travellers, across all 
cabins (First Class, Business Class, 
Premium Economy Class and 
Economy class).

Air travellers were surveyed by 
telephone, questionnaires and 
online about their experiences with 
airlines on the ground and in the air 
over a 10-month period. The survey 

measured passenger satisfaction 
across a wide range of performance 
indicators of airline front-line 
product and service, the survey 
covered over 200 airlines, from 
the largest international airlines to 
smaller domestic carriers.

“Each one of our staff is dedicated 
to consistently providing service 

excellence and therefore we 
are honoured to receive these 
prestigious Skytrax awards,” 
said Peter Foster, President 
and CEO of Air Astana. “We 
deeply appreciate the enormous 
support shown by our customers 
in the Skytrax survey and will 
continue to strive for even higher 
standards in the future.”

Book	online	at	
www.airastana.com	

or	contact	us	on	
020	7644	6121

Air Astana scoop best airline prize 
for the sixth consecutive year

BOUTIQUE TRAVEL MANAGEMENT  
SPECIALISING IN BOTH CORPORATE & LEISURE TRAVEL

BUSINESS TRAVEL EXPERTS
OUR TEAM  WORK TOGETHER WITH YOU IN PARTNERSHIP

A GLOBAL NE T WORK
WE ARE BACKED BY THE ADVANTAGE BUSINESS TRAVEL GROUP

www.capabletravel.com

CONTACT THE TEAM AT CAPABLE TRAVEL ON 

020 7489 8787 
OR SALES@CAPABLETRAVEL.COM
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O
ur ‘megacity’ status 
is not new. For 350 
years the UK had 
the busiest sea 
ports in the world, 

trading with the four corners of 
the globe. But the Port of London 
is closed, and the world has 
entered a new era - and today 
London benefits from having one 
of the best connected airports 
in the world - Heathrow.

A great city like London needs 
great connectivity. To ensure 
London remains at the top of the 
global cities list, it needs to get 
its goods and services out into 
to the world, and bring tourists 

and investors to our shores – and 
Heathrow serves as London’s 
gateway, facilitating trade, inward 
investment, and opportunity. 

But Heathrow has been at capacity 
for a decade. While our competitors 
across Western Europe – Paris, 
Frankfurt, Madrid and Amsterdam 
– have space to grow and attract 
additional flights to new and 
existing markets, London has seen 
its potential bottlenecked.

Four years ago, the independent 
Airports Commission was set up 
to decide which airport would help 
maintain the UK’s status as an 
aviation hub at the heart of travel 
and commerce. After analysing 
the evidence, the Commission 
unanimously concluded that a new 
Heathrow runway presented the 
strongest case. And that’s why last 
year, the Government decided that 
expanding Heathrow is the best 
option for meeting the UK’s future 
aviation needs.

So we’re getting on with 
delivery. British families, 
workers, and investors can be 
confident that Heathrow is 
acting on a plan to make our 
country an outward looking, 
trading nation. We are building 

Britain’s new runway to create 
a stronger future by connecting 
exporters and passengers from 
every region of the UK to new 
markets across the world.

Heathrow isn’t seen as just a 
London airport. Heathrow is 
unique in that it serves the whole 
country. The connections on offer 
at Heathrow allow passengers 
and exports across the UK to 
reach over 180 destinations in 90 
countries. And expansion presents 
an opportunity to add new 
domestic connections and up to 
40 new long haul links – opening 
up cities like Liverpool to new 
global markets. 

Heathrow is a unique national 
asset for the whole of the UK - 
but we are still a London airport. 
London’s thriving economy 
relies on the tourists, investors 
and customers who arrive at 
Heathrow. Londoners benefit from 
the 76,000 jobs at the airport 
today – and the tens of thousands 
more jobs that are indirectly 
supported by our operation. In 
future Londoners will benefit from 
the 10,000 apprenticeships that 
will be created as we expand. And, 
of course, Londoners are some of 
the most frequent fliers, relying on 
Heathrow to do business, to reach 
far flung holiday destinations or 
to visit their friends and family 

London	is	one	of	the	world’s	truly	global	cities	–	home	to	people	from	all	backgrounds,	all	walks	
of	life,	who	are	drawn	to	the	energy,	diversity	and	opportunity	that	our	capital	city	offers.

A great city needs 
great connectivity

Continued on page 54

John Holland-Kaye CEO 
Heathrow airport





around the world. With the arrival 
of Crossrail and the upgrade of the 
Piccadilly Line to the east, followed 
by new rail connections to the 
north, south and west – millions 
more Londoners will have easier 
access via sustainable transport to 
the UK’s hub.

The mayor’s new transport 
strategy recognises the strategic 
need for people to be able to 
get around our city, while at the 
same time setting ambitious 
environmental targets. We are 
looking forward to working with 
the Mayor to help achieve these 
targets and have already set up 
ambitious initiatives at Heathrow 
such as one of the world’s largest 
car share scheme used by 8,000 

participants across 250 companies. 
By working in partnership 
with others, by investing in 
technological innovation and by 
being prepared to take the lead, we 
can expand Heathrow in the right 
way. This is not – and must not be 
– a choice between the economy 
and the environment.

Poor air quality is a problem across 
the capital, primarily a result 
of diesel road vehicles. We are 
playing our part in tackling this by 
developing plans to ensure that 
as we expand, we do not put any 
additional airport-related vehicles 
on the road. This is ambitious, 
but Heathrow has achieved this 
already for over two decades. Since 
1991, our passenger numbers 

have doubled, whilst the number 
of airport related car journeys 
has remained broadly static. 
Maintaining this is one of the 
guiding principles for expansion.

Innovation and sustainability go 
hand in hand. Take the Heathrow 
pod, the world’s first electric 
driverless vehicle to be put into 
commercial use.  They are zero 
emission, and save around 70,000 
bus journeys between Terminal 
5, the car parks and our on-site 
hotels every year.  We are now 
working with businesses in 
Greenwich and the West Midlands 
to develop a second generation 
model which could be rolled out 
onto public roads. These are the 
sorts of projects that we have the 
scale and expertise to develop 
and promote at Heathrow. 

By embracing innovation, we 
can ensure that expansion 
is delivered responsibly and 
sustainably. Heathrow has 
pledged for at least 50% of 
airport passenger journeys to be 
made by public and sustainable 
transport by 2030, as well as a 
25% reduction in total car trips 
by 2030 from colleagues. We 
will work in partnership with 
London boroughs to deliver a fair, 
sustainable transport network 
that future Londoners can enjoy. 

Heathrow is building partnerships 
to help London thrive. This 
year, we supported the Mayor 
of London’s #LondonIsOpen 
campaign, by showing the 
now-iconic David Shrigley 
artwork in our terminals to over 
10 million passengers from all 
over the world. The £200,000 
worth of advertising space 
helped spread the word that 
London is open for business, 
for tourism, and for investment 
– now more than ever before.

As the UK prepares for life outside 
the European Union, London’s 
status as a global city can’t be 
taken for granted. As a country the 
UK has some great advantages – 
our history, our language, our time 
zone, our people – but these are 
undermined if the UK can’t reach 
big emerging markets to sell our 
ideas and products, and if they 
can’t reach the UK. 

Heathrow’s commitment to 
London as we get on with 
delivering our expansion plan, 
is that we are building for the 
future. Building to deliver the 
trading links London needs, 
building to create the jobs young 
people need, and building in a 
way that will meet and exceed our 
environmental responsibilities to 
this great city.  
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etihad.com

JOY.
An o�ce in the sky.

Discover the dierence of a Business Studio  
on our A380 from London.
Sleep on a large, flat bed, relax with noise-cancelling headsets 
or work using in-seat connection ports and mobile or Wi-Fi 
connectivity. The ideal space for work, rest and play. Etihad Airways 
o�er three flights a day from London Heathrow to Abu Dhabi and 
onwards to over 100 destinations.
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Capable	Travel	is	an	
exceptional	boutique	Travel	
Management	Company,	and	
one	you	can	trust.	Many	of	
our	client	relationships	have	
been	built	over	20	years	of	
committed	partnership,	and	
this	makes	us	very	proud.	

We work across many industries 
with creative, research and 
banking companies. We equally 
pride ourselves on exceeding the 
expectations of new business 
clients. Our Travel Account 
managers are experts in the 
industry at designing business 
trips that clients highly value. 

Many years of professional 
experience is what it takes to 
create consistently positive 
business travel, and something 
the larger TMC’s cannot always 
deliver. We are qualified Airfare & 
Ticketing specialists, with access 

to distinguished Hotel Brands, 
Rail Travel, Visa Services and 
24/7 dedicated support We value 
innovation. We assist most of our 
clients implement strategies to 
reduce travel spend by creating a 
company Travel Policy. 

Having a travel professional to 
work with opens strategies up 
to companies for improving their 
overall booking and spending 
habits. Tangible reporting 

tools are available on demand, 
which are useful for in-house 
meetings. We are proud of 
being part of The Advantage 
Travel Partnership, a collective 
group that produces over £3bn 
of travel sales each year. 

If	you	want	simple,	seamless	
and	effective	business	travel	
arrangements,	contact	us	at	
sales@capabletravel.com	or	give	
us	a	call	on	020	7489	8787.		

During	the	month	of	
September,	Capable	Travel	
are	offering	a	free	no-
obligation	Travel	Policy	
Review	exclusively	for	
LCCI	members.	Centrally	
located	at	4	Old	Bailey	near	
St	Paul’s	Cathedral,	we	will	
meet	with	you,	and	within	
3	days	deliver	a	company	
Travel	Policy	Review.	

Capable Travel 
boutique travel 
management

Korean	Air	operates	a	
daily	service	from	London	
Heathrow	non-stop	to	Seoul	
Incheon	International	Airport	
in	South	Korea.	We	currently	
operate	either	the	A380	or	
the	latest	747	equipment	the	
748i.	These	aircraft	offer	a	
three	class	configuration	
cabin	service	with	First	Class,	
Prestige	Class	(Business	
Class)	and	Economy	being	
available	offering	award	
winning	cuisine	and	one	of	
the	biggest	seat	pitches	in	
economy	class.	All	premium	
cabins	offer	flat	beds	and	
wide	screen	TV	monitors	with	
audio	visual	on	demand.

From our Incheon base we offer 
onward connections to all major 
Asian capitals and business centres 
as well as flights to Australia, New 
Zealand and Fiji. All routes are 
operated by state of the art aircraft 
offering award winning service and 
food and wines. As well as a full 

western menu we also offer some 
award winning Korean dishes as 
part of our service across the board.

The Korean Air network covers 
one hundred and twenty five cities 
in forty three countries around 
the globe. This network includes 
extensive networks in China and 
Japan along with all Asian capitals. 
Korean Air also has the largest 
network across the north Pacific 

of any Asian carrier serving 15 
gateways in the United States 
and Canada from their Seoul 
hub. In Europe, as well as London 
Heathrow, flights to Seoul depart 
from Paris Charles de Gaulle, 
Frankfurt, Amsterdam, Prague, 
Vienna, Zurich, Milan, Rome, 
Madrid, Barcelona, Istanbul, Tel 
Aviv, Moscow and Saint Petersburg. 
We also serve Pacific Russia 

and Mongolia offering through 
carriage to these not widely served 
destinations in East Asia.

Korean Air has recently been 
voted the Best Airline to Korea and 
one of the world's Top Ten airlines 
in the TripAdvisor Travellers Choice 
Awards for 2017. This is the first 
time that they have run a travellers 
poll on airlines and Korean Air is 
delighted to have been viewed so 
highly by our paying customers.

As founder members of SkyTeam 
Korean Air is an active member of 
this airline alliance and frequent 
flyer redemption benefits apply 
across all member carriers. 
All premium class passengers 
departing from London Heathrow 
Terminal Four on Korean Air are 
offered access to the SkyTeam 
Lounge prior to departure.  

Korean Air looks forward to 
welcoming passengers aboard 
our modern fleet and offering full 
Korean and Asian hospitality as part 
of our “Excellence in Flight” mission 
statement.

Korean Air – Excellence in Flight
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London	Stansted	is	one	of	the	
UK’s	fastest	growing	airports	
serving	nearly	25	million	
passengers	a	year,	flying	to	
more	than	190	destinations	
in	40	countries.	Our	cargo	
operation	is	the	third	biggest	
in	the	UK,	connecting	local	
businesses	with	the	global	
marketplace.	

Our vision is to make full use of our 
runway in the most sustainable and 
responsible way, maximising the 
benefits for everyone. As part of 
our long term plan we are investing 
millions in improving the passenger 
experience and building for the 
future, having recently secured 
planning permission for a new 
Arrivals Building. 

As we continue to grow we will 
attract more airlines and a larger 
route network both east and west, 
providing more flights to more 
places, delivering more choice and 
better value for our customers. The 
airport is the biggest single-site 
employer in the East of England, 
providing over 12,000 jobs, and 
contributing £1 billion annually to 
the UK economy. 

We are committed to providing 
growing businesses along the 
London-Cambridge growth corridor 
and the wider region with vital links 
to international markets, helping 
bolster UK trade and investment 
opportunities. This is all part of the 
plan for Stansted and the future of 
the region. 

Making full use of our existing 
runway capacity 

Since 2013 passenger numbers 
have grown by over 40% at 
Stansted helping to create 1,500 
new jobs. Our vision for the airport 
and continued investment over the 
coming years will support further 
growth of the region, London and 
the UK economy. 

Whether people want to fly for 
business, holidays or to visit friends 
and family abroad, Stansted has 
the runway capacity, particularly 
during the day, to meet this growing 
demand. However, the airport is 
currently capped on the number of 
passengers and flights it can serve. 

The earliest a new runway could 
be delivered at Heathrow Airport 
is 2030 and the Government has a 
clearly stated the need to “make best 

use” of existing capacity at other UK 
airports in the intervening period. In 
our 2015 Sustainable Development 
Plan, we laid out plans to make the 
full and efficient use of the capacity 
on our existing single runway. We 
consulted publicly on this plan, the 
final version of which is available to 
view at www.ourstansted.com	

With passenger numbers 
expected to grow strongly over the 
next 10 – 15 years and to provide 
certainty to our neighbours, airlines 
and business partners, we are 
seeking permission from our local 
authority to raise our cap from 35 
to 44.5 million passengers a year 
and allow an extra 11,000 flights to 
unlock our full runway capacity. 

These plans can be delivered in 
the current boundary of the airport 
and within existing environmental 
limits, supporting the UK’s growth 
ambitions in the most cost effective 
and sustainable way possible.

New £130 million Arrivals 
building 

The £130 million 34,000m2 
arrivals facility designed by 
architects Pascall+Watson and 

spanning three levels, is the 
centrepiece of the airport’s 
multi-million pound programme 
to transform Stansted and cater 
for future growth in passenger 
numbers.  

It will be situated next to the 
current terminal and will include 
larger immigration and baggage 
reclaim areas, new retail facilities, 
improved access for all onward 
transport options and a public 
forecourt to create a welcoming 
environment for arriving passengers. 

The existing terminal will be 
reconfigured so that it is dedicated 
to departing passengers, providing 
more space at check-in, security 
and in the departure lounge. It will 
make Stansted the only UK airport 
operating dedicated arrivals and 
departures terminals.

Construction of the arrivals 
building will take place entirely 
outside the current terminal, 
helping to minimise disruption to 
passengers. It will take up to three 
years to complete once work begins 
late next year.

www.stanstedairport.com

London Stansted Airport 
- building for the future
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At Applehouse, we don’t just offer outstanding business travel services. We provide 
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As	negotiations	get	underway	
to	prepare	for	the	UK’s	exit	
from	the	EU,	London	Mayor	
Sadiq	Khan	has	stressed	that	
London	remains	“open	for	
business”.	

If the travel sector is anything to 
go by, it would appear that this is 
certainly the case. The latest travel 
figures from Visit Britain show 
that London remains a popular 
destination, particularly for business 
travel, which saw a 7.2% increase in 
in the first quarter of this year.

Air travel in particular is at an all-
time high. Last year London’s four 
major airports handled over 162 
million passengers, an increase of 
13%. To help meet this increasing 
demand, the Government is 
consulting on a new runway at 
Heathrow. But even once this is 
built, it won’t be operational for 
another 10-15 years. 

In the meantime, we need to 
provide the capacity which is 
essential for keeping London a 
competitive city on the global stage. 
This means ensuring that all the 
airports in London’s network help to 
meet demand.

At London Luton Airport (LLA) 
we are committed to playing our 
part. We’re carrying out the single 
biggest investment in our 79-year 
history to transform the airport and 
expand our annual capacity to 18 
million by 2020. 

As well as providing vital capacity, 
our transformation will contribute an 
extra £1bn to the UK economy and 
provide 10,500 new jobs on top of 
the 27,200 we already support today. 

However, our ability to deliver this 
growth is in part dependent on 
having the right transport links. 
This has also been recognised by 
the Transport Select Committee, 
which has identified surface access 
as a significant limiting factor for 
airports reaching their full potential.

That’s why our transformation 
includes a big focus on improving 
surface access, across rail and road.

We’ve already achieved a lot. We’ve 
recently completed an upgrade of 
the airport’s access road, turning 
it into a dual carriageway to help 
ease congestion and speed up 
passengers’ journeys.

We’re also working hard to make rail 
a more attractive option, especially 
for the passengers who want to 
travel to and from central London. 

We know that the current shuttle 
bus service is a disincentive 
for passengers to use rail 
services. We’re tackling this by 
supporting the airport’s owner 
to build a new £200 million 
mass-passenger transit link 

between Luton Airport Parkway 
(LAP) station and the airport 
terminal, due to be operational 
by the beginning of 2021.

However, there’s still more to do. 
This private investment needs to be 
supported by government policy – 
and the upcoming East Midlands 
Rail refranchising is a perfect 
opportunity to do just that.

160 East Midlands Train services 
pass through LAP each day, yet only 
18 currently stop there. We want to 
change this and are working with 
numerous partners to encourage 
the Department for Transport 
to include a requirement for four 

fast trains per hour to serve LAP 
from central London as part of the 
new East Midlands rail franchise 
agreement.

Doing so will benefit our 
passengers, local residents, and 
the UK economy. Improving rail 
access is essential for unlocking the 
extra capacity which the south east 
needs, and will accelerate the huge 
boost to the economy which our 
transformation will bring about. 

Our passengers will reap the 
benefits too, enjoying quicker, 
more efficient journeys to and from 
London – essential if we want to 
ensure that the capital stays open 
for business. More trains will also 
help to keep over 70,000 cars off 
the M1 each year. This will reduce 
congestion for local residents and 

cut expected CO2 emissions by 
around 500 tonnes a year.

Even better, additional rail services 
can be achieved through timetable 
change alone, requiring no capital 
expenditure by the government. 
Other key players recognise the 
opportunity on offer and we’ve 
already received support from the 
likes of the CBI, FSB, and easyJet.

London is a world-class city. It is the 
collective responsibility of public 
sector and government to make 
sure the capital has the right rail 
connectivity to ensure it remains 
open for businesses for many more 
years to come. 

Keeping London 
open for business
Nick Barton, CEO, London Luton Airport
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UK	aviation	has	thrived	under	
the	EU	Common	Aviation	Area.		
In	partnership	with	others	
across	the	industry,	Gatwick	
is	working	hard	to	secure	
early	certainty	from	Brexit	
negotiations	to	preserve	as	
many	of	today’s	advantages	
as	possible	so	that	we	all	enjoy	
continued	levels	of	choice,	
competition	and	service.

The introduction of competition 
in particular has been central to 
the recent success of UK airports 
and has driven down airfares, 
made it cheaper to get goods to 
market and improved standards 
dramatically.  

Gatwick connects the UK to 
the world, not just Europe, and 
we believe the strong demand for 
air travel that we have seen over 
the last 20 years will continue. 
The single market in Europe has 
brought competition to air travel, 
lowering prices and improving 
service standards to the benefit of 
passengers everywhere.

Since the introduction of the 
EU-US Open Skies Agreement, 
Gatwick and many of its European 
competitors have benefitted 
enormously from increased links 
within Europe and to the United 
States. This has stimulated 
competition in the market and 
putting downward pressure on 
fares while increasing the choice 
of airline and long and short haul 
destination for passengers.

We believe the Government 
needs to act quickly to put in place 

the arrangements for post-March 
2019.  Air passengers will start 
buying tickets for 2019 towards 
the end of this year and they need 
certainty.

More UK competition
In the UK, since BAA was broken up 
by the Competition Commission, 
various UK airports have launched 
long haul route networks of their 
own.  Most regional airports had 
very few if any long haul routes 
prior to the decision so passengers 
– including those travelling on 
business - living elsewhere in 
the country normally had to 
connect through a London or 
other European airport to reach 
destinations further afield.  

These new long haul routes also 
deliver more capacity for business 
to get goods to market as the 
majority of airfreight goes in the 
‘belly’ of long haul passenger flights.  
Businesses across the UK now 
have more choice and can often fly 
goods out more quickly and cheaply 
from local airports, rather than via 
a London airport as used to be the 
case.  

Developing long haul networks 
in numerous UK airports – not only 
helps to deliver more balanced 
economic growth across the 
country – they also provide 
convenient and fast routes to 
markets across the globe, which 
will be vital post-Brexit as the 
UK focusses more attention on 
exporting beyond Europe.  

By some margin, Gatwick now 
offers more long haul routes than 

any other single runway airport 
in the world.  Businesses across 
London and surrounding regions 
can choose from more than 60 
routes across the US, China, the 
wider Far East, South East Asia, 
South America and Africa.   

These routes will become 
increasingly important for the 
UK economy and growing the 
airport’s long haul network further 
is a priority.   Discussions with a 
range of international operators are 
ongoing, including to some of the 
largest cities in China and India. 

Growing the airport
To provide these new routes the 
airport must grow and this coming 
year is likely to be the busiest ever. 
It will also be our biggest year 
of investment with £240 million 
planned to be spent over the next 
twelve months, which is part of an 
overall £2.7 billion transformation 
programme. 

Gatwick is essentially full in the 
summer months so – in order to 
grow – we are investing in the clever 
use of our existing infrastructure 
and technology, both inside our 
terminals and on the airfield.  

The airport plans to hit 50 million 
passengers a year in the near future 
– up from 45 million today – and 
this number will be reached by 
building facilities for larger long haul 
aircraft with more seats.  In turn this 
will permit our long haul network to 
grow further still.  

This growth will be challenging 
as we tackle the constraints on 
the airport, including capacity on 

the runway and in the skies above.  
We will also have to rely heavily 
on the latest technology to get an 
increasing number of passenger 
through the terminal buildings.  

One solution to the constraints, 
both for the Gatwick and the wider 
UK economy, would be a new 
runway.  Gatwick recognises the 
Government’s current position, 
but continues to stand ready to 
expand should they give the airport 
the green light.  The opportunity 
is still on the table to unlock new 
investment for Britain, bearing in 
mind that the Airports Commission 
concluded that Gatwick expansion 
is “plausible, financeable and 
deliverable”.  

Things have also changed 
since the Commission made 
its recommendation, not least 
Brexit.  The business community 
has responded with the Institute 
of Directors recently stating that 
Heathrow expansion will not be 
enough and that they plan to start 
lobbying Government to build 
two more runways in southeast 
England, given competition from 
Europe and the new political 
situation.  London Chamber of 
Commerce also put Gatwick 
expansion in their new manifesto.

Regardless of a new runway, 
Gatwick will continue to play a 
central role in the UK’s competitive 
network of airports.  By investing, 
innovating and fighting to 
preserve choice, Gatwick will 
continue to provide UK businesses 
with access to an increasing 
number of global markets.  

Gatwick and Brexit: providing business with 
vital long haul routes to global markets
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Between	increased	security	
and	reduced	airline	services,	
there	isn’t	much	thrill	left	
in	business	travel,	but	you	
can	reduce	the	agony	if	you	
plan	appropriately.	Here	
are	some	practical	tips,	
as	well	as	some	apps	and	
websites,	to	make	business	
travel	run	more	smoothly.

Before You Go

1.	Pack	for	today’s	overhead	
locker	reality.
Since airlines started charging for 
checked baggage, travellers have 
resorted to extreme measures 
to ensure their bags make it on 

the plane. But most people get it 
wrong. Look around the boarding 
area. Almost everyone has a big 
roller bag and a briefcase. But 
one roller bag can fill an entire 
overhead locker. If your flight is 
full and you aren’t among the first 
on the plane, you will have to gate 
check that bag. A better strategy 
is to take	two	more	equal-
sized	bags. One should be the 
maximum size that will fit under 
the seat and the other should be 
flexible so it can fit into any odd 
space available between roller 
bags in the overhead locker. Using 
this strategy, as an added bonus 
– you can save the extra fees 
airlines charge you to board early 
in order to cram your huge bag on 
first, which is just a rip-off. For a 
list of what this luxury and other 
“premium” services will cost you, 
take a look at airline services fees 
on Kayak and SmarterTravel.

2.	Select	the	right	clothes	(for	
men). Pack only one colour of 
pants and one (matching) jacket. 
This way you can optimize the 
accessories you need to take. The 
same shirts and socks will match, 
so you can reuse some of the 
items if you come up short. This 
vastly reduces the amount of stuff 
you need to pack. Also, if you want 
to exercise, take some of the new 
lightweight sneakers that take up 
zero room in your luggage. Wear 
the heaviest things you are taking 
(if weather permits) to minimize 
the amount of stuff you need to 
drag around 
with you.

3.	Store	items	in	a	designated	
location. Organize your luggage 
and especially your computer 
bag/carry-on so that items have 
a designated place. This makes it 
easy to locate gear like cables and 
connectors, which are prone to get 
lost. A quick “pat down” inventory 
check will suffice to make sure you 
didn’t leave something behind.

4.	Take	appropriate	electrical	
plug	adapters. Anyone who 
has felt the panic of realizing they 
brought the wrong plug convertor 
just as their computer battery dies, 
won’t make this mistake twice. 
Avoid the panic by consulting 
websites like Countryplug, which 
show you what you need to 
bring…before you leave home.

Continued on page 68

Ten practical tips to 
make business travel 
less miserable

"Almost everyone has 
a big roller bag and 
a briefcase. But one 
roller bag can fill an 
entire overhead locker"

 Anyone who has 
felt the panic of 
realizing they brought 
the wrong plug 
convertor just as their 
computer battery 
dies, won’t make 
this mistake twice
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The	top	challenges	faced	
by	SMEs	are	managing	time	
and	money,	however,	many	
small	businesses	still	book	
their	travel	independently	
and	have	never	considered	
using	a	specialist	company	
such	as	Clarity	to	handle	
their	travel	needs.
 
Without a dedicated staff 
member who can take care of 
the meticulous planning and 
research that business travel 
management requires, employees 
are often required to book travel 
themselves. This can result not 
only in increased fares, but also 
reduced productivity from the 
time spent researching and 
booking travel.
 
In response to this growing 
need, Clarity, the UK’s eighth 
largest travel management 
company, has developed Clarity 
Hub - a bespoke business travel 
consultancy aimed exclusively 
at SMEs. Simply put, it means 
that you can now save money on 
travel, with the added bonus of 
making life easier.
 
A totally unique service, Clarity 
Hub is designed for companies 
with a travel spend of under 
£300,000. While it helps save on 
time and money, it also frees you 
up to concentrate on the job in 
hand, rather than the logistics. 
It also ensures quality, efficiency 
and security every time you 
travel.
 
Hub members are given a 
personal account manager, who 
will provide you with a tailored 
service and great savings, 
whether you prefer to book on 
the phone or online. What’s 
more, thanks to Clarity’s superior 
buying power and excellent 
supplier relationships, you’ll have 
access to the most competitive 
prices in the marketplace.
 
All of this ensures that you are 
provided with travel planning that 
delivers the maximum value to 
your business.

So	what	can	you	expect	from	
Clarity	Hub?
 
Personalised service
• A dedicated account manager, 

who will be your main point 
of contact: a travel expert 
who understands your needs 
and with whom you have a 
personal, business relationship.

• Access to a wider, designated 
team of consultants who 
know the SME sector inside 
out and who have the skills to 
tap into the business’ wider 
knowledge base. The tools 
available at their fingertips 
mean they’re better equipped 
to assist you with trip planning, 
local resources and cultural 
differences - wherever you’re 
going.

• A quarterly review so that 
any issues can be addressed 
and changes to the service 
implemented swiftly if need be.

 
A 360 degree suite of tools, 
including
• Go2Book, an easy to use online 

tool to help you book travel and 
accommodation in the UK.

• Clarity One, a dedicated 
online booking service for all 
international travel. It offers 
access to fares at exceptional 
value, while providing crucial 
added-value information to 

ensure all aspects of your visit 
are seamless and safe.

• Go2Assist, a range of duty of 
care products that includes 
traveller tracking, traveller 
alerts and Clarity TwentyFour, 
Clarity’s round the clock 
support, providing 24/7 advice 
and global crisis management.

• Clarity Trip Planner, a tool that 
allows you to manage your 
trips straight from your email 
itinerary.

• Go2Mobile, an app providing 
a central place for all your 
travel plans. It includes push 
notifications, flight status 
and helpful information such 
as weather reports, currency 
converter, airport guides, car 
park reminders - and even the 
best places to visit and explore 
while away.

	Added-value	content
• A bespoke website, featuring 

products, promotions and fares 
negotiated specifically for the 
SME sector.

• A monthly newsletter providing 
deals, loyalty offers and SME 
industry updates.

 
Clarity Hub provides your 
businesses with full ownership of 
a failsafe and cohesive business 
travel policy, regardless of 
company size, staff count or 
turnover.
 
In a market and industry that 
talks incessantly about online 
booking tools, Clarity provides a 
service backed by cutting edge 
technology, outstanding content 
and true flexibility - with all the 
benefits of procuring the services 
of a large travel management 
company.

For	more	information,		
visit	www.claritytm.co.uk/
clarity-hub		
or	call	0800	731	1627.

Clarity Hub transforms the SME 
sector’s business travel needs

"In a market and 
industry that talks 
incessantly about 
online booking 
tools, Clarity 
provides a service 
backed by cutting 
edge technology, 
outstanding content 
and true flexibility"
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5.	Arrange	for	voice	and	
Internet	access	before	you	
go. Depending on where you 
travel, Internet access can be great 
or it can be pathetic. And having 
to pay £30 a day for an Internet 
connection in a £300-a-night 
hotel is not unusual. So buying an 
international data plan for your 
mobile device may be cheaper 
than paying daily local rates. 
Then, use your mobile device as a 
hotspot for data. Check with your 
carrier or with an international 
telecom service before you go.

6.	Recharge	gadgets	using	
USB	ports. Almost all devices 
have some sort of USB connection 
cable through which they can 
be recharged. Rather than drag 
along a spaghetti of cables, you 
could get by with just one plug 
when I charge my gadgets using 
my PC’s USB ports. This comes 
in particularly handy in the many 
international hotels that think 
that electrical outlets are an 
extravagance.

At The Airport

7.	Pick	the	“right”	security	
line. This is more of an art than 
a science. The best line is usually 
not the shortest one. Two things 
to check are the efficiency of the 
personnel manning the line and 
the mix of travellers ahead of 
you. Several things to watch out 
for include families with small 
children, unconventional luggage 
which will likely be inspected, and 
anyone who looks like they haven’t 

been in an airport security line in 
the last 10 years. Picking right can 
save you literally hours if you travel 
often. 

8.	Create	an	on-boarding	
routine. This is particularly 
important for long-distance flights. 
For example, organize all your 
reading material in a separate bag 
(within your carry-on) before you 
get on the plane. When you reach 

your seat, take the bag out and put 
the carry-on away. You’ll amazed 
by the amount of time wasted by 
people who arrive at their seat and 
start rummaging through their 
bags to find all the things they 
want for the flight, while fellow 
passengers steam in the aisle 
waiting for this ritual to end.

On The Trip

9.	Develop	a	routine	for	sleep	
and	eating. Eat before you get on 
the plane to maximize the amount 
of time you can sleep, particularly 
for red-eye flights. Transcontinental 
and transatlantic flights are often 
too short for a full night’s sleep. So 
maximize your Z’s by “preparing 
for bed”–brushing your teeth and 
getting into comfortable clothes–
before the flight. Go to sleep as soon 
as you hit the seat. Scoring a window 
seat avoids being disturbed by fellow 
passengers during the flight.

10.	Eat	and	sleep	right. Eating 
properly and getting at least a 
minimum amount of sleep makes 
travel much more bearable. 
Staying away from alcohol and 
heavy foods on trips, especially on 
airplanes, also helps. 

Bon voyage…

"Buying an 
international data 
plan for your mobile 
device may be 
cheaper than paying 
daily local rates." "Getting at least a 

minimum amount of 
sleep makes travel 
much more bearable."
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• FirstOrder has a built in diary system to remind you of all common events and separate cloud storage to keep all scanned minutes, 

agreements and forms.
• An E-filing facility is also available for all forms and the ability to provide minutes, forms, dividend paperwork and other popular 

administration documents is included.

For a demonstration or for further information please contact Adrian Smart adrian@fcls.co.uk | Paul Dunn paul@fcls.co.uk

First Corporate Company Law Services
First Corporate has been providing advice and services to Accountants for over 20 years and specialise in providing share restructuring packs 
complete with amended articles and forms and other technical company law packs. The packs are completed ready for signing and dating 
within 24hrs. Free advice is also given on all company law matters.

Company Formation Services 
Includes Private, Flat Management, CIC, PLC and specialist companies.

Special discount for all ICAEW Chartered Accountants London – please quote LBM and we will arrange a special price for all your company 
formations and company law services.

We provide a full and comprehensive company formation service. Our Corporate Law unit provides 
an extensive range of post incorporation services. The First Order system has been created to enable 
you to administer all your registered companies and e-file with Companies House. 

email steve@fcls.co.uk     visit www.fcls.co.uk

Bristol Office
3 Old Estate Yard, North Stoke Lane, Upton Cheyney, Bristol BS30 6ND 
t: 0117 910 4741

Cardiff Office
14-16 Churchill Way, Cardiff CF10 2DX 
t: 029 2022 9080

Share restructuring packs and articles £160 + vat
Purchase of own shares and contract packs £175 + vat
Reduction of share capital packs £165 + vat 
Restoration of a company (court procedure) £800 + vat + disbursements
Shareholder agreements £800 + vat
Share for share exchanges £145 + vat



How to make the cloud 
transition a priority 
Many executives are either hesitant 
to make the transition to the cloud 
or they have it buried under a 
twenty-page to-do list. Ironically, 
moving to a cloud-based phone 
system has the potential to shorten 
that list immensely. 

1. Scalability is Easy to 
Deploy and Manage  
Cloud-based business 
communication systems can easily 
accommodate a remote, distributed 
workforce and the flexibility 
employees need. They take a 
fraction of the time compared 
to traditional PBX systems to 
deploy, but more importantly is the 
fact that it does not require any 
expensive capital expenditure. 

2. Cost-Effective for 
Scalability
Traditional on-premise PBX 
systems are cost-prohibitive to 

deploy, making deployment in large 
numbers across different locations 
cumbersome and expensive. 
Cloud-based communications 
solutions can be deployed with 
very little IT intervention over 
different locations and multiple 
Internet providers. One centralised 
business number is available 
for multiple office locations 
and multiple devices, letting 
companies significantly cut back 
on communication costs and 
centralise their calls. 

3. Better Flexibility and 
Accessibility
Cloud-based phone systems allow 
companies to expand, consolidate 
or move locations without having 
to change their communication 
system. Regardless of place, they 
will be connected through their 
internal system for the features 
they need. There’s no process of 

installing or dismantling bulky 
hardware or phone lines. 

4. Universal Insight and 
Accessibility 
A cloud-based solution is able to 
connect individual users to the 
larger, internal company system. 
Through the cloud, users are able 
to access analytics, customer 
information and data via their 
computer or mobile device. 
Employees can access information 
anywhere, anytime, to increase 
their efficiently and customer 
insight.

RingCentral’s mobile application 
offers a user-friendly interface 
that dispersed employees can 
easily access with their respective 
devices, including full-service 
features such as fax, and video 
chat, all available from any 
smartphone or tablet. 

5. Increased Connectivity
Connectivity between employees 
and customers is critical for 
businesses. RingCentral uses an 
advanced call forwarding feature 
that allows you to forward calls to 
voicemail or your mobile device 
if you’re away from your desk. It 
also provides an auto-receptionist 
feature, which greets the caller if 
you’re not available. 

When a company switches to a 
could-based phone system, they 
are switching to a system that 
adapts to their business needs with 
uniform quality of service across all 
their locations, so people can get 
things done. 

www.ringcentral.co.uk

Over 30 years as leaders in 
Global Trade Management

www.ocr- inc .com
sales.eu@ocr-inc.com | +44-(0)7555 793177

OCR Services, Inc
We are a leading provider of global trade management software and solutions for a diverse range of industry 
verticals, with a global presence that spans across the US, UK, Europe, the Middle East and Asia Pacific.  
Specializing in export import shipping and compliance automation software, we have been guiding companies 
through the increasingly complex regulatory environment of our global economy.

For 35 years, we have anticipated the rapid expansion and changes in international trade laws & regulations. 
Today, we continue to innovate and streamline the export and import compliance process, so that our 
clients can focus on what’s really important – the growth of their core business and bottom-line.
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The	Heathrow	Business	Summit	is	a	unique	opportunity	
for	SMEs	to	connect	and	trade	face	to	face	with	
Heathrow’s	supply	chain	and	connect	to	growth	
opportunities	locally,	nationally	and	internationally.	

The airport spends over £1.5bn annually with more than 1,200 
suppliers from around the UK and there will be more work on the 
horizon with expansion.
Construction of the runway will be the UK’s largest infrastructure 
project and small and medium-sized businesses will be critical to 
delivering the £16bn investment.

Get	Involved
• An estimated £93.4 million of new deals have been won by 

businesses, as a result of the partnerships formed at the Business 
Summit

• SMEs will go through a supplier matching process to win face to 
face 15min appointments with Heathrow’s supply chain

• Meet and connect with local Chambers of Commerce, who help 
businesses grow by providing valuable networking and marketing 
opportunities

• Engage with representatives from the Department for International 
Trade (DIT). DIT encourages and supports UK based businesses to 
ensure their success in international markets through exports. 

• Registration fees to attend start from £50 + vat.

For	further	information	visit		
www.heathrowbusinesssummit.co.uk		
or	call	01823	362800

Heathrow Business 
Summit

Join in the conversation #heathrowcommunity
  @yourheathrow     
    heathrowairport    
   @heathrow_airport        

Connecting SMEs

to each other to Heathrow to the World

Connecting business to growth 
The Heathrow Business Summit gives small and medium 
businesses the opportunity to connect and trade with large 
companies based in and around the airport, creating new 
growth opportunities locally, nationally and internationally.

How to get involved
If you are a small or medium sized business who would like the 
opportunity to connect with Heathrow’s supply chain, register to 
attend today.

Heathrow Business Summit: Wednesday 8 November 2017

Register at: www.heathrowbusinesssummit.co.uk
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OCR Services, Inc
We are a leading provider of global trade management software and solutions for a diverse range of industry 
verticals, with a global presence that spans across the US, UK, Europe, the Middle East and Asia Pacific.  
Specializing in export import shipping and compliance automation software, we have been guiding companies 
through the increasingly complex regulatory environment of our global economy.

For 35 years, we have anticipated the rapid expansion and changes in international trade laws & regulations. 
Today, we continue to innovate and streamline the export and import compliance process, so that our 
clients can focus on what’s really important – the growth of their core business and bottom-line.



The all-important search 
engine visibility
Making sure your business is 
discoverable online is more 
important now than ever before. 
More than 80 per cent of people 
turn to the internet when trying 
to find goods or services, and 
of those searches, they will only 
look at the first ten or so results.

Adwords (part of a practice 
known as pay-per-click, or PPC) 
campaigns and organic search 
marketing are two ways to boost 
your search visibility, but both 
operate differently and have their 
advantages and disadvantages.

Adwords
Pay-per-click campaigns can be a 
very effective way of generating 
leads for your business. By selecting 
the correct search terms (and 
carefully adding negative terms 
to tighten your targeting), your 
business is visible when people 
search using those terms (or close 
variations) above the organic search 
results. 

Using the most relevant terms 
can dramatically increase traffic 
to your site, but there are several 
factors that need to be considered 
when using Adwords campaigns 
other than the fact that they 
will cost your business money. 
You need to be very selective 
with the terms and monitor 
which campaigns are working. 

It’s also best not to cut corners, 

like using Adwords Express – This 
service removes many options to 
‘simplify’ the online advertising 
process, but also strips out a lot of 
the control, meaning you’re likely 
to spend more on your campaigns 
without being able to target your 
audience properly.

Organic search marketing
Using the correct keywords, 
practices and techniques will 
boost a website ranking on search 
engines. On average, the first four 

search results get almost 70 per 
cent of search traffic, with the first 
result holding nearly half of that at 
33 per cent. If you’re not showing 
up in one of those four spots, the 
likelihood of people clicking on your 
link plummets.

Getting into those top four spots 
means taking more than 200 factors 
into account when optimising your 
website (there’s more, but they’re 
interwoven, so 200 is a cleaner 
way to put it). It takes time to climb 
rankings but considering it’s build 
off traffic, visits and click throughs 
(which are free), it makes sense to 
get it right. Once you’ve organically 
climbed those rankings, you’ll be 
seeing a lot more relevant leads.

Which one is right for my 
business?
Adwords and organic search 
marketing have their strengths and 
drawbacks, but complement each 
other nicely – Adwords needs to 
be maintained and paid for but will 
provide near instant results. Organic 
search optimisation takes time and 
needs to be correctly targeted, but 
is free and can provide more traffic 
the higher your ranking.

Therefore, investing in both is a 
wise choice for any business with an 
online presence.

Chris Simmance 
Managing Director of Optus 
Digital Ltd a central London 
based digital marketing agency. 
Chris is a self confessed gadget 
addict and loves the technical 
side of the industry.

Adwords and 
organic search

72 News September 2017

By Chris Simmance 
Managing Director,  
Optus Digital Ltd



www.optusdigital.co.uk
Get in touch today

services@optusdigital.co.uk

App Store
optimisation

public
relations

pay per clickSearch engine
optimisation
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If you are a member of LCCI with an offer for other members, contact Rachael Bourke at membersoffers@londonchamber.co.uk

n Etihad Airways is pleased to 
offer you discounted holiday 
packages through Etihad 
Holidays. With a superb range 
of some of the best hotels 
in the world, all you need 
to do is decide where to go.  So 
whether it’s a winter sun break in 
Abu Dhabi, a two week holiday in 
Thailand or a romantic getaway 
to the Maldives, we have a 
package for you and your family. 

Offer to members
Members can now benefit from a 
10% saving on selected packages 
(departures from UK only). Simply 
use the promo code ASSOC10 
when booking to receive the 
discount.

Contact
Simply call 0345 600 8118 or visit 
etihadholidays.co.uk

n H-Net is an international 
translation-localisation agency. 
We provide translation services 
in 33 languages, covering the 
technical, legal, marketing and 
financial sectors. Let us help 
you to communicate effectively 
without language barriers. 

Offer to members
LCCI members will receive 10% 
off our usual translation and 
localisation fees.

Contact
Contact Susanna Toth at susanna.
toth@h-net.co.uk www.h-net.co.uk 

n Temple Translations, London’s 
legal translation specialists, will 
be exhibiting at the London 
Law Expo 2017 at the Old 
Billingsgate, London, on October 
10th 2017.  Topical legal issues 
including IT security, profitability 
and cross-border litigation will 
be covered by a panel of over 
70 international experts.  

Offer to members
With almost 20 years’ experience 
in the legal sector, Temple 
Translations can help with urgent 
translations, large or small, in all 
major languages.

Contact
For more information, please 
contact us on 020 7842 0171  
or operations@ 
templetranslations.com.

n Christmas at The Mandeville 
Hotel is an event that is talked 
about. Located in London’s 
most stylish neighbourhood, 
between Marylebone Village 
and Mayfair, The Mandeville 
Hotel is a London  favourite. 
Complete your Christmas 
shopping with Oxford Street and 
Selfridges at your doorstep.

Offer to members
Book early to secure 10% discount 
on all Christmas Packages 
including accommodation in 
Deluxe Riviera Rooms designed by 
Maison Christian Lacroix interiors.
http://www.mandeville.co.uk/en/
christmas-at-the-mandeville

Contact
For enquiries or to book your 
event or accommodation please 
contact our Events Team on:
T: +44 (0) 207 009 2212      
E: sales@mandeville.co.uk

n We are Unspoken World - a 
travel, inspiration and culture 
magazine, providing people 
with the knowledge of different 
cultures and places, aiming to 
build bridges between people and 
inspire them to live more active 
with less use of technologies.   

Offer to members
Get your ad printed on fine paper 
among great art photography and 
amazing written content. We are 
launching a new independent 
magazine and offer advertising 
space in our first high-quality print 
which launches in September. 
Ad pages are limited so hurry to 
reserve your space! LCCI members 
will get a welcoming 20% off of all 
the rates.

Contact
yulia@unspoken.world 
www.unspoken.world

n Unlike the conventional Digital 
Marketing Agencies that focus 
only on designing your logo 
and getting you more and more 
“Likes” on social media platforms, 
The Clients Generator focuses 
only on the elements that will 
get you more clients that are 
interested in your brand, thereby 
maximising your business profit.
We use cutting edge Internet 
marketing techniques that 
have been proven to be 
efficient and reliable. These 
techniques will be a sure boost 
to your business revenue.

Offer to members
Are you ready to skyrocket 
your revenue with The Clients 
Generator?
For Small Businesses Only! 
(Restaurants/Bars – Construction/
Home Services – Travel Agents – 
Massage Therapists – Gyms etc)
Claim Your Free Online 
Presence Audit + A 30 min Free 
Consultation 

Contact
www.theclientsgenerator.com or
soufiane@theclientsgenerator.com 
07834549639

n Are you fully aware of your 
IT Security Risks? At NetworkIQ 
it is our mission to keep you 
one step ahead of those 
hackers (and probably your 
competition). Keep your business 
focused on what it does best, 
and let us handle the rest. 
• We can help your IT become 

more secure and aligned 
with your business.

• Our experts have 100 years 
collective experience.

• We partner with leading 
brand such as Cisco

Offer to members
How good is your current security? 
We are offering you a FREE 
Security Health Check so you can 
find out!
• Uncover your security 

vulnerabilities 
• No obligation
• Put your current security to 

the test

Contact
Carole Cooper
0333 2344288
c.cooper@networkiq.co.uk
www.networkiq.co.uk

n Fuel Card Services are the 
largest independent fuel card 
agent in the UK. 350+ staff 
across our seven locations in two 
countries – Leeds, Burnley, Oxford, 
Glasgow, Kent, Halifax and Essen. 

Offer to members
Save up to 5p per litre on diesel 
and petrol in the UK with a 
fuel card from The Fuelcard 
People. Enjoy fixed weekly fuel 
prices, valid at over 7000 pumps 
nationwide, including BP, Shell, 
Esso, Texaco, Tesco and Morrisons 
forecourts.

Contact
Call us now on 0844 808 2097 or 
visit www.discountfuelcards.co.uk/
apply-online to apply now.

†Savings may depend on credit rating, 
usage and other market factors. 
Administration costs can be reduced by 
using such tools as e-Services and e-Billing. 
Savings are not guaranteed.

For more information please contact our Events Team  
on 0844 502 9644 or email info@stokepark.com

Stoke Park, Park Road, Stoke Poges, Buckinghamshire SL2 4PG

www.stokepark.com

Add a touch of  magic to your Christmas Party this 
year at the luxurious Stoke Park…
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on 0844 502 9644 or email info@stokepark.com

Stoke Park, Park Road, Stoke Poges, Buckinghamshire SL2 4PG

www.stokepark.com

Add a touch of  magic to your Christmas Party this 
year at the luxurious Stoke Park…



Worried divorce 
will affect your 
business?
Hannah will 
protect your 
interests.

Hannah Cornish  
should be your new  

business partner.
It takes years of hard work to build up a 

business, so during a divorce you need an 
expert that understands its complexities.

Hannah Cornish is a skilled family lawyer 
handling all types of cases surrounding 

separation and divorce, including acting 
for business owners. Praised for her calm 

and sensible approach, she’ll make 
protecting your business, her business.

Get Hannah on your side – it could be the 
best business decision you ever make.

Call us on 0808 175 7909
slatergordon.co.uk 

Offices in Milton Keynes, 
Watford, Cambridge, London 

and throughout the UK

Slater and Gordon (UK) LLP is authorised and regulated by the Solicitors Regulation Authority.

Family | Employment | Estate Planning, Wills and Probate | Property
Business Legal Services | Serious Injury and Clinical Negligence


