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Concern over business rates revaluation
More than two in five of 

businesses say they are 
worried about the forth-

coming revaluation of business 
rates, according to a survey carried 
out by the LCCI last month.

The figure rises to 55 per cent 
among those employing ten or more 
people with a third of all businesses 
saying they didn't know.

The survey, carried out in partner-
ship with ComRes, also found that 
although the new rates are due to 
be announced in October and come 
into effect in April 2017 there was a 
lot of uncertainty around the issue.

Half of those surveyed in the 
snapshot of more than 500 business-
es said they didn't know whether 
Business Rates Supplements have a 

role to play alongside other funding 
sources in funding infrastructure 
developments that business stand to 
benefit from.

Similarly, 42 per cent said they 
were unsure if giving more control of 
business rates to London local gov-
ernment would have a positive im-
pact on their business and 40 per cent 
didn't know whether the business 
rates their business pays were fair. 

LCCI chief executive Colin Stan-
bridge (pictured) said: "The results 
suggest that there isn't enough clar-
ity around the subject. 

“While LCCI welcomes the 

devolution of business rates in 
principle and recognises the role 
that businesses can play to fund 
infrastructure that benefits their 
locality, the Treasury needs to 
outline how reforms will work in 
London given the Business Rates 
Supplement that is already in 
place.  The government must en-
sure that implementation is done 
transparently and in consultation 
with the capital's local businesses 
who are stumping up or we run a 
very real risk of businesses shut-
ting up shop and moving out of 
London.”

Responding to last month’s an-
nouncement by HM Treasury 
that Chancellor Philip Ham-

mond, Transport Secretary Chris 
Grayling and Communities Secre-
tary Sajid Javid have given the go-
ahead for a brand new £344 million 
expansion programme at London 
City Airport, the LCCI said it was 
very positive news, but warned a 
decision about Heathrow should still 
be made. 

Head of Policy Rob Griggs 
(right) said: "This is very welcome 
news for London's economy and 
for the rest of the UK. LCCI has 
repeatedly said that we need to al-
low airfield and terminal enhance-
ments at London City Airport to 

boost capacity in the short-term. 
“However, it does not mean that 

we can continue to delay a decision 

about new runways in the South 
East.   Ministers must move now to 
give the go-ahead to new runways 
at Heathrow and then Gatwick to 

future  proof the national economy. 
Further delays can only be detri-
mental to London and the UK's 
economy."

“This is very welcome 
news for London's 
economy and for the 
rest of the UK.” Ph
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by Tony Pidgley

I have been building in and around 
London for fifty years. I started 
out delivering small developments 

of single, and then a few homes and 
now Berkeley Group is regenerating 
whole areas, delivering thousands of 
new homes as well as infrastructure, 
open space and commercial and 
community spaces. In fifty years 
London has changed immeasurably, 
but the people haven’t and they are 
what is at the heart of regeneration. 
This can too easily be forgotten.

Regeneration is about creating 
new places where people aspire 
to live, work and visit. It is about 
taking unused or under-used land 
and transforming it into a thriving 
community.  It is about putting the 
heart and confidence back in to 
a community. This is never more 
important than estate regeneration 
where it people’s homes are being 
redeveloped.

In the past people associated re-
generation with the public sector. 
The scale and complexity means 
that it can’t be delivered by any par-

ty acting alone. True regeneration 
requires partnership between the 
public sector, developers and the 
community, creating a shared vision 
and working together to deliver it. 

Regeneration takes years, often 
decades, a strong partnership is crit-

ical to weather the inevitable storms 
along the way. One thing I know 
from my years in development is 
that you do not deliver what you 
think you will at the outset. Cir-
cumstances change and you need to 
be flexible and to adapt. This does 
not mean abandoning the vision at 
the first sign of trouble, but having 
strong agreed objectives that will be 
adhered to but may be delivered in a 
different way.

Respect
It is the community who have to 

come first and be at the very heart 
of the process, showing them re-
spect and giving them a voice. You 
have to engage with the community 
before you do anything else. I know 
this from the Berkeley Group’s de-
velopments at Woodberry Down 
and Kidbrooke Village. We have 
put our heart and soul into the job 
of rebuilding these places and trans-
forming not just the physical fabric 
of each community but the way peo-
ple feel about their lives.  

Regeneration is about far more 
than bricks and mortar. It’s about 
aspiration, wellbeing, and people’s 
quality of life.  Good architecture is 
clearly important, but equally so is 
the space between the buildings, the 
hard and soft landscaping, places to 
go and walk your dog, places to sit 
and enjoy – something for everyone. 
Great regeneration makes a place 
feel safe, creating a real mix of uses, 
and a real mixed community with 
a balance of private and affordable 
homes, all tenure blind.  

Inevitably regeneration, and es-
tate regeneration, will lead to an 
increase in the number of homes. 

This is positive as we urgently need 
to provide London’s growing popu-
lation with homes they can afford. 
And with more homes and people 
come the amenities, facilities and 
funding for infrastructure. So, we 
should be embracing increased den-
sities, but only if the development is 
design-led and adheres to the prin-
ciples of place-making.

More homes will generate high-
er revenues to pay for employment 
programmes, youth projects, shops, 
public realm and sports facilities. In 
effect, it provides the funding to pay 
for investment in all the things that 
make a great community. 

At Kidbrooke Village, for exam-
ple, the number of homes is increas-
ing from 1,906 to 4,800 on the same 
site while retaining 86 acres of green 
open space; while at Woodberry 
Down 1,890 flats are being replaced 
with 5,500 homes and 15 acres of 
public landscaped open space. 

Affordable
Each development should be 

designed according to its local con-
text and characteristics. In some 
cases tall buildings will be a fantas-
tic addition to the urban landscape. 
Well-designed and well-main-
tained tall buildings with great 
public realm are hugely popular. 
In other cases lower rise buildings 
will be more appropriate. Berkeley 
Group has just launched a new type 
of house at Kidbrooke – The Berke-
ley Urban House - which doubles 
the number of homes that can be 
built on a site – this allows us to 
build the additional homes which 
Londoners so desperately need 
and, crucially, homes which are 
more affordable.

So regeneration is a force for 
good and is vital to change people’s 
life chances as well as delivering 
more homes and better places for 
all. We need our new Mayor, Sadiq 
Khan, to champion regeneration to 
create places where people aspire to 
live. This is about giving people back 
their pride in their front door and 
their community. It will demand te-
nacity, investment and collaboration 
with the boroughs. And it is central 
to the future of our fantastic capital. 

Tony Pidgley CBE is President of 
the London Chamber of Commerce 
and Industry and Chairman of the 
Berkeley Group 
 
A version of this article first 
appeared in Property Week 
www.propertyweek.com

Delivering regeneration in London
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Night tube comes to London
The first Night Tube services 

had a successful launch last 
month as tens of thousands of 

passengers travelled on the Central 
and Victoria lines. The service will be 
extended to include the Jubilee line 
from early October.

In all, 50,000 customer journeys 
were completed using the new ser-
vice, which is predicted to support 
thousands of jobs and boost the cap-
ital’s 24-hour economy.

One of the busiest stations was 
Oxford Circus which saw 6,500 peo-
ple tapping in, while Stratford station 
saw 4,250 customers tapping out.

Mayor of London Sadiq Khan 
launched the service in the early 
hours of the morning when he trav-
elled from Brixton on the first Victo-
ria Line Night Tube.

The Mayor said: “It’s wonderful 
that so many thousands of London-
ers were able to benefit from a faster 
and simpler journey home overnight. 
The Night Tube is going to provide a 
huge boost to our capital and very 
clearly demonstrates that London is 
open. It was a real pleasure for me 
to see first-hand how workers and 
those who had been out enjoying 
everything our city has to offer could 
take advantage of this fantastic new 
service.”

 On the day after the launch Mark 
Wild, London Underground’s man-
aging director, said: “Night Tube got 
off to a superb start last night with 
thousands of people making use of 
the new services. I was out on the 
network myself last night seeing 
our staff and British Transport Po-
lice officers helping customers travel 
around the capital safely.”

The night service is designed to 
help Londoners get to work or home 
at night quickly safely and affordably, 
and will particularly benefit people 
working shifts early in the morning 
or late at night. It is predicted to cut 
late-night journey times by an aver-

age of 20 minutes, and in some cases 
by more than hour.

Benefit
Tube demand has soared over re-

cent years, with passenger numbers 
on Friday and Saturday nights up by 
around 70 per cent since 2000, while 
demand for travel on night buses has 
risen by over 170 per cent in the same 
period. Passenger data shows that 
more than 50 per cent of people using 
night buses are going to or returning 
from work – many of whom will ben-
efit directly from the night tube.

LCCI chief executive Colin Stan-
bridge  welcomed the new service. 

“The Night Tube is vital to under-
pinning London’s 24 hour economy. 
If we want to compete on a global 
stage we need to be offering those 
enjoying London’s night life the most 
convenient way of travel and indeed 
help businesses operate as effectively 
as possible by ensuring that staff can 
commute to and from work as they 
need.  

“Investment in London’s infra-
structure is a key priority for LCCI 
and we hope that the start of the 
Night Tube this weekend will see it 
successfully and speedily adopted 
across the network.”

 London’s Transport Commission-

er, Mike Brown, said: “The Night 
Tube is going to be a massive ben-
efit for our half a million and more 
customers who use the Tube after 
10pm on Fridays and Saturdays.  Its 
introduction is a historic step in the 
modernisation of the Underground 
and our continuing work to make life 
easier for Londoners and to support 
London’s economic growth.”

The Night Tube is expected to sup-
port around 2,000 permanent jobs in 

London’s night-time economy, which 
will be boosted by around £77 mil-
lion a year. Over 500 of these jobs 
have been created directly through 
the operation of the service, with 
new part-time drivers, station staff, 
maintenance workers and service 
control staff employed and new BTP 
officers put on the network.

www.tfl.gov.uk

“The Night Tube is 
going to be a 
massive benefit for 
our half a million 
and more customers 
who use the Tube 
after 10pm on 
Fridays and 
Saturdays.”
– London’s Transport 
Commissioner, Mike Brown

[Click/tap for more info]
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In our daily lives, we are always 
making contracts.
Whether buying a train ticket, 
the latest "Jimmy Choos" or a 
multimillion business deal.  No 
matter what the transaction 
is, you are creating a binding 
contract. Without a good 
contract, you have no recourse 
to the law if things fall apart.  

So what is a contract? 
Offer
Goods and/or services have to 
be offered by someone.
Acceptance
The offer must be accepted 
and communicated for it to be 
effective.
Consideration
The exchange of money or 
goods or services, seals the 
deal in an effective contract.
Intention 
The intention to create a legally 
binding contract is a paramount 
factor, the parties, both offering 
and accepting, must have the 
intention to create a legally 
binding contracts.   With 
commercial contracts the 
intention is implied.

What if your contract is 
non-existent or wrong? 
Well it could cost you a lot of 
money to put things right. A 
recent client not only had to 
pay solicitors fees for a badly 
worded contract, they lost a lot 
business because their goods 
were not released by the other 
party in the dispute. 
In the words of Nick Jenkins the 
founder of Moonpig and one of 
the Dragons, “ spend a couple of 
grand on your contract, Lawyers 
exist for a reason. This (the 
Contract) is the only thing that 
you have. It’s the only thing.” 
Nick Jenkins, Dragon’s Den 
(BBC2 Series 13 Episode 11).
It doesn’t necessarily have to 
cost a couple of grand, but get 
your contracts looked at by a 
solicitor before you enter into 
them. It could save you a lot of 
time and money further down 
the line. 

i  If you have any legal issues 
call our business team free on 
0203 0044943 or email us on 
business@hodders.co.uk for an 
initial free no obligation chat.

What is a Contract

SPONSORED COLUMN

ABA at Westminster
Baroness Verma hosted a sum-

mer reception for the Cham-
ber’s Asian Business Associa-

tion (ABA) at the House of Lords at 
which the newly-appointed deputy 
mayor for business, Rajesh Agrawal, 
was the key note speaker.

ABA chairman Vijay Goel intro-
duced the Baroness, praising her 
great support over the years and 

noting that it was ten years since 
she was appointed to the House of 
Lords. Since that time, he said, she 
had played a vital role including be-
ing Government Whip, Minister for 
Environment and Climate Change, 
International Development, Wom-
en and Equality and Business, Inno-
vation and Skills. 

Former ABA committee member 

Rajesh Agrawal was introduced to 
the audience of some 200 business-
people by LCCI deputy president 
Subhash Thakrar. He congratulated 
him on his appointment and hoped 
that working relations with City 
Hall to help create an even more 
effective capital city would become 
stronger still, a sentiment that the 
deputy mayor reciprocated.

Obituary  
Kirin Patel
We are extremely saddened 
to report the death of ABA 
committee member Kirin 
Patel earlier this summer. The 
founder and chief executive 
of Day Lewis plc, the largest 
family owned pharmacy 
chain in Europe, he combined 
business acumen with 
charm and friendliness and 
epitomised the best of the 
ABA spirit. He will be sorely 
missed.

Subhash Thakrar, Baroness Verma and Vijay Goel Deputy mayor Rajesh Agrawal

[Click/tap for more info]
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Sadiq’s first 100 days
As Sadiq Khan completes his 

first 100 days in City Hall, 
it is timely to reflect on his 

track record so far against his prom-
ise to be the “most pro-business 
mayor London has ever had”. 

Brexit has, unsurprisingly, domi-
nated Sadiq’s first 100 days in office. 
It was little over a month after his 
election when the UK made its mo-
mentous decision to leave the Euro-
pean Union.  

Following the referendum result 
the mayor was quick to insist that 
the capital be given a seat at the gov-
ernment table when Brexit negoti-
ations begin, citing the clear 60:40 
majority of Londoners who voted 
to stay in the EU, and his desire for 
the capital’s businesses to retain ac-
cess to the Single Market.  The new 
mayor has also been at pains to re-
assure the hundreds of thousands of 
EU nationals in London that they 
are welcome and, through his #Lon-
donIsOpen campaign, that the capi-
tal remains open for business.

LCCI believes that Brexit only 
strengthens the case for greater 
fiscal devolution to the capital. In 
its mayoral manifesto Towards a 
Greater London the Chamber urged 
the new mayor to update the 2013 
final report of the London Finance 
Commission and was pleased when 
Sadiq reconvened the body – with 
LCCI chief executive Colin Stan-
bridge as a member. 

Capacity
Among the twenty steps in To-

wards a Greater London transport 

loomed large, and it is encouraging 
that Sadiq has given support to a se-
ries of major transport projects and 
schemes vital to the capital’s com-
petitive future.  Less than a week 
after winning the election, the new 
mayor overturned Boris Johnson’s 
long-held objection to London City 
Airport’s development programme, 
paving the way for the govern-
ment to approve plans to deliver 
much-needed extra aviation capac-
ity for London.  Having campaigned 
for extra fixed river crossings in East 
London, LCCI also notes the May-
or’s decision not to block progress 
on the essential Silvertown Tunnel.

With trade union concerns abat-
ed, the much delayed Night Tube 
began running on the Central and 
Victoria lines last month, a welcome 
sign of confidence in London’s fu-
ture and a boost to the night time 
economy.   It hasn’t, however, all 
been plain sailing on the transport 
front.  Mayor Khan came under 
fire for ‘misleading’ voters over his 
pledge to freeze Tube fares for all 

Londoners, with critics pointing out 
that the freeze will not apply to cus-
tomers using travelcards or caps on 
contactless payments.

On the campaign trail, Sadiq had 
referred to the mayoral election as 
“a referendum on housing”. Subse-
quently, Sadiq’s new deputy mayor 
for planning, Jules Pipe, has spoken 
of the mayor’s plan to introduce 
a 35 per cent quota for affordable 
housing on new developments.  
Although this falls short of Sadiq’s 
campaign promise to ensure half of 
all homes would be affordable, the 
mayor’s team has been clear that this 
remains the long term goal.  LCCI 
hopes that his newly announced 
Homes for Londoners team will fo-
cus on small builders and take steps, 
in accordance with its recent Living 
on the Edge report, to help house es-

sential emergency services workers 
who increasingly find themselves 
priced out. 

Green belt
Disappointingly, Sadiq has reit-

erated his campaign position that 
green belt remains an absolute no-

go area, evidenced by his refusal 
to grant planning permission for 
a football stadium in Chislehurst 
and accompanying block of flats 
due to the site’s proximity to the 
green belt and his instruction to 
his officers to reflect this stance 
in all GLA planning application 
decisions.  Nevertheless LCCI will 
continue to lobby for the status of 
poor quality green belt land to be 
reviewed. 

Brexit, however, looms largest.  
In the aftermath of the referendum 
LCCI met with Sadiq’s senior team 
to discuss priorities.  The mayor 
flagged concerns about the status 
of the 850,000 EU migrants living 
in the capital and indicated interest 
in the LCCI proposal for a ‘London 
Visa’ to simplify the process par-
ticularly for small businesses hiring 
from abroad.

Positive
So has Sadiq lived up to his am-

bition to be the most pro-business 
mayor yet, albeit only a few months 
into his mayoralty? His #London-
IsOpen campaign is certainly a pos-
itive move to champion London’s 
role on a global stage.  But major 
challenges remain. The upcoming 
business rates revaluation might see 
many of London’s business put un-
der greater pressure. [see article on 
page 3] London’s population con-
tinues to rise, and the capital will 
need infrastructure – the homes, 
roads and railways – to cope.  Brexit 
cannot distract from these challeng-
es.  If anything, it makes addressing 
them all the more vital.  

Emily Follis is policy manager at 
LCCI

by Emily Follis

June 2016
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Engineering a solution 
to the skills gap  

The skills gap debate has 
been raging now for a few 
years; such is the size of 

this beast that it has been an un-
avoidable topic for as long as I 
can remember. Recently the beast 
has turned its head towards en-
gineering. With a huge push in 
STEM (Science, Technology, En-
gineering and Maths) subjects 
at school level, it seems that we 
may have to wait too long for the 
skills we need in this area. So what 
can be done to fill the current 
skills gaps in engineering with-
out waiting ten years for the next 
generation of budding engineers?  

Revolutionary
The fact that as a country we need 
more skilled workers is not an 
entirely new concept – LCCI pub-
lished the Skills to Build report 
back in 2014 with some telling sta-
tistics about the number of skilled 
workers needed to complete the 
construction pipeline from 2014-
2017. But just because it’s not a 
new concept doesn’t mean that 
the ways in which we meet the de-
mand for skills and deliver the re-
sults can’t be revolutionary. Given 
the flexibility of educational de-
livery and the progressive think-
ing of some academic institutions, 
we now have an opportunity to 
attract skilled individuals from 
other professions – much has 
happened in British Olympic re-
cruitment in 2012, taking talented 
men and women with the right ca-
pabilities and re-training them to 
be highly successful in other disci-
plines. They did so in order to fill 
a skills gap which would enable 
us to challenge for more medals. I 
think you can see where I’m going 
with this …  

I’m a big fan of taking lessons 
from sport and applying them to 
business, and I believe that the 
conversion of skilled profession-
als to other disciplines is one such 
opportunity for learning. It could 
be one of the quicker solutions to 
implement and certainly one of 

the most cost-effective for busi-
nesses, saving on recruitment and 
long term training. The skills we 
need often exist within our own 
organisations, so why not mould 
them into the areas where more 
support is needed and fill the 
gap in skills? Modern approaches 
to the delivery in education are 
changing the way we can learn in 
the workplace and if we want to 
even get close to delivering on the 
estimated 604,903 workers that are 
needed in construction alone we’re 
going to have to get ‘Olympically 
smart’ about the way we do this. 

Relevance
To take an example from my 
own organisation’s efforts to do 
something about this. Middlesex 
University is now offering a con-
version course in Mechatronics 
Systems Engineering. This highly 
practical MSc is designed to meet 
the evolving demands of industry 
to build factories of the future, in 
response to a chronic shortage of 
engineers with high-level techni-
cal skills. To ensure relevance and 
plan for employability, the course 
has been developed in close col-
laboration with leading industry 
partners including Siemens, Festo 
and National Instruments, with 
support from HEFCE and the Sec-
tor Skills Council SEMTA, to take 
advantage of industry 4.0 practic-
es. This means that the course will 
create individuals with the skills 
needed by industry now and for 
the future – securing skills and 
jobs around the ‘smart factories’ 
and ‘smart cities’ agendas.

The innovative programme 
combines practical, lab-based ac-
tivities with projects to build a 
portfolio of skills and knowledge, 
enabling students to specialise in 
their chosen sector from a wide 
range of careers. The idea is to 
take people with computer sci-
ence, physics, maths or other rel-
evant backgrounds and, within 
one year, mould them in to the 
engineers of tomorrow. With flex-
ible delivery options it recognises 
that graduates and professionals 
will have different levels of skills 
and a variety of interests related 

to this subject, so has been specif-
ically designed to take a portfolio 
approach. This allows students to 
work on a wide range of projects to 
build their knowledge and experi-
ence, tailored to their own ambi-
tions within the industry.

Dynamic
Programmes like these will need 
support from employers if they are 
going to be truly successful, the 
identification of potential talent 
and support whilst learning will be 
pivotal.  It also requires learning 
and development teams, training 
providers and academic institu-
tions to be dynamic and forward- 
thinking in their approaches to 
content, partnership and deliv-
ery methods – allowing for more 
crossover between disciplines and 
more conversion programmes 
such as the Middlesex degree. If 
those steps can be taken, then I 
believe that this mechanism can 
be at the forefront of addressing 
one of the biggest challenges this 
country’s economy is facing.

Matt Collett is head of international 
corporate engagement at 
Middlesex University 
www.mdx.ac.uk 
 
 

by Matt Collett

LBM fact: 392,400 people are employed in the City of London

“This highly practical 
MSc is designed to 
meet the evolving 
demands of industry 
to build factories of 
the future, in 
response to a chronic 
shortage of engineers 
with high-level 
technical skills.”

Storm brewing 
for London 
business rates
By David Ford, rating director at 
CVS, the rent and rates specialists

Firms across London and the 
South East are bracing themselves 
for big business rates increases, as 
new figures published this month 
will indicate how their property tax 
bills are set to change from April 
next year.

On 30th September, the 
government will publish a new 
draft Rating List, providing all 
business premises in England and 
Wales with a revised ‘rateable 
value’. Rateable values are broadly 
based on rental values, meaning 
major increases are expected in 
London and the South East where 
rental growth has been strong.

Rateable values have not been 
updated for seven years – rather 
than the usual five – because the 
government postponed the 
revaluation to give businesses 
certainty following the economic 
crash.

However, rather than helping 
businesses, this meant they were 
actually stuck with property values 
from April 2008 – values measured 
before the economic crash brought 
down property rents. 

Nonetheless, following a period 
of economic recovery, successful 
areas have now seen significant 
rental increases. Some central 
London retail areas have seen 
growth of 180%. The draft List is 
therefore set to reveal huge rises in 
rateable values across London and 
the South East.

These will come into force in April 
2017. While a scheme of 
transitional relief will ease the 
change for ratepayers (and the 
pain for those facing bigger bills), 
the government will also introduce 
a new, more complicated system 
for challenging your business rates. 
The Check, Challenge, Appeal 
system will create a range of 
barriers and disincentives, such as 
fees and technical requirements.

Nonetheless, with professional 
support, it is possible to navigate 
this system and secure a fairer 
deal. Since 2010, CVS has helped 
businesses across the country 
achieve savings of over £260 
million. While the business rates 
system is already complex and is 
set to become even more so, with 
the right advice ratepayers can 
weather the storm ahead.

i  Visit: www.cvsuk.com
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Forgive me for sounding alarm-
ist, but if you’re reading this at 
your desk then there could be 

deadly consequences. Not from this 
modest article of course, but from 
the toxic toll that sedentary office 
culture is taking on our health.

Where once it was Victorian 
workhouses, unsafe mine shafts 
and asbestos insulations that were 
the scourges of our workforce, to-
day it is the humble office. A more 
anodyne threat, you might think, 
but inactive workplaces are far 
more deadly than any of our for-
mer foes.

According to research in The Lan-
cet, office workers spending eight-
hours sitting at a desk are up to 60 
per cent more likely to die early from 
diseases such as cancer and heart 
disease. Desk jobs are, quite literally, 
to die for. With the number of peo-
ple working in service roles having 
doubled since 1960, office inactivity 
is now a ticking time-bomb – both 

for our uncertain economy and our 
overburdened health service.

Preventable
There is no doubt the lack of activity 
is hitting our bottom line. Deloitte 
estimates that workplace absentee-
ism costs the UK around £29 billion 
per year, and much of this is pre-
ventable. The majority of Britain’s 
131 million annual sick days are 
due to back, neck and muscle pain – 
conditions that can be largely avoid-

ed through regular movement and 
strength exercises.

Put simply, we are limping to-
wards an early grave because we 
are not moving enough. As a result, 
ukactive – the non-profit health 
organisation of which I am chair –  
is calling for a radical overhaul of 
office life and a significant culture 
change to reinvigorate the work-
place. 

Turning the tide of inactivity 
blighting our offices will require a 
multi-faceted approach. Govern-
ment, employers and employees 
must all step up with creative solu-
tions to embed physical activity into 
their daily lives.

For the new government - eager 
to insulate our economy from the 
chill winds of Brexit through in-
creased productivity – now is the 
perfect time to spark a sea change 
with some sensible policies to boost 
the wellbeing of our workforce. Why 
not support businesses (and not just 
the big ones) by making it easier for 
them to offer employee benefits such 
as gym memberships? The Treasury 
could broaden the hugely successful 
cycle to work salary sacrifice scheme 
– estimated to have saved £5.1 bil-
lion through health benefits accrued 
through participation – to encom-
pass gym passes, fitness products 
and accessories.

And why stop there? The government 
could consider tax breaks for 
organisations which can prove they 
have an effective wellness strategy 
in place which supports the men-
tal and physical health of employ-
ees. While they’re at it, how about 
leading the way by ensuring every 
Whitehall department and local au-
thority publishes an employee well-
ness strategy?

Principles
For many business owners, the 
concept of an employee wellness 

strategy may sound costly and 
daunting, but it doesn’t need to be. 
This can be built on simple prin-
ciples such as altering the office 
layout to encourage movement – 
putting the printer in the furthest 
corner for example – and the stra-
tegic placement of ‘nudge’ posters 
encouraging employees to take the 
stairs over the lift.

But as with most things in busi-
ness, the more you put in, the more 
you get out. Research has shown 
that the ROI for companies that in-
vest in staff wellbeing programmes 
is £3 for every £1 spent. 

While today’s well-run wellness 
scheme might help a business to nail 
its stretch targets, in the future, it 
could mean the difference between 
success and insolvency. As menial 
tasks become increasingly auto-
mated, human skills such as col-
laboration, creativity and empathy 
will become ever more important 
for job creation – qualities which 
demand the highest level of mental 
and physical wellness. Clearly, the 
companies with happy and healthy 
workforces will be best-placed to 
thrive in this brave new world. 
And for those who disregard their 
employees’ wellbeing, it isn’t too 
much of a stretch to envision a fu-
ture where workers take legal action 
against employers for failing to safe-
guard their health.

But as any business leader knows, 
the best laid plans are useless if the 
workforce fails to get behind them. 
That’s why it’s vital we empower our 
employees to take responsibility for 
their own wellbeing by providing 
the tools and support to inspire 
physical activity.

With a recent survey finding 
that 80 per cent of UK office work-
ers want to fit more exercises into 
their everyday work routine, there 
is evident appetite for change. What 
we have now is a real opportunity 
to think creatively about how we 
achieve this.

Signposting employees towards 
existing exercise opportunities is an 
easy and effective start. Events like 
National Fitness Day on 7th Septem-
ber – which will see thousands of 
free taster workouts offered in gyms 
and leisure centres across the coun-
try – play a useful role in connecting 
the workforce with activity options 
in the close vicinity of the office. 

Creativity
Structured exercise sessions are an 
ideal way to meet the recommend-
ed physical activity guidelines (150 
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The graveyard shift –  our offices are  killing us, now is the time to fight back
minutes of moderate to vigorous 
exercise a week) but there are many 
other ways we can build physical 
activity into the daily work rou-
tine. We can encourage our teams 
to shake up their commute with 
increased amounts of walking or 
cycling, while installing showers 
in the office to support these more 
active means of arrival. And in-
stead of traditional networking 
sessions in meeting rooms, cafes 
and pubs, let’s urge our teams to hit 
the gym or park for ‘sweatworking’ 
sessions. We’ve all had great ideas 
over a drink with clients and col-
leagues, but the power of exercise 
to boost creativity and spark ideas 
– as well as build a more meaning-
ful and trusting relationship with 
a client – should not be underes-
timated.

Transforming our offices will not 
be an easy task, but there really is 
no alternative. Failure to act will 
result in a more absent, unproduc-
tive and ineffective workforce. As 
Britain battles to remain a global 
force under the cloud of Brexit, the 
LCCI has a fantastic opportunity 

to be at the forefront of the work-
place wellness revolution and help 
our capital’s firms to maintain their 
competitive edge. For the sake of 
our society, our economy and our 
health, we must unite government, 
employers and employees in a full-
fledged assault on the age of inac-
tivity.

Parliamentarian and television 
presenter Baroness Tanni Grey-
Thompson is one of Britain's 
greatest Paralympic athletes with 
a remarkable medal haul won 
over 16 years and five Paralympic 
Games of 11 gold, four silver and 
a bronze. 
 
She is chair of ukactive and 
is passionate about people 
understanding the benefits of a 
more active lifestyle. 
www.ukactive.com
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Helping to fix the housing crisis

LCCI member M Price has over 
130 years of history of which it 
is rightly proud.  The company 

was founded in 1881, when Queen 
Victoria was on the throne and, I was 
informed by the company website, 
Alexander Fleming, the discoverer 
of penicillin, was born. It could add: 
“1881: the year the London Cham-
ber of Commerce was founded” as, I 
am delighted to discover, we share a 
birthday!

Housing is an important part of 
the M Price portfolio and crucial 
to London and it is no coincidence 
that LCCI’s current president is Tony 
Pidgley CBE, chairman of Berkeley 
Group, a hugely influential player in 
the sector.

Development
In recent months London has wel-

comed its third mayor, Sadiq Khan, 
and the country has welcome a new 
Prime Minister.

Sadiq has promised (before and 
after his election) to be “the most 
pro-business mayor that the capital 
has ever had”.

He put housing firmly at the heart 
of his election campaign, at one time 
dubbing the race “a referendum on 
housing”. He pledged to establish a 
Homes for Londoners body to provide 
the housing the capital needs, and has 
spoken on the need to bring forward 
more public land for development. 
We hope that one ally he will have in 
this area is Gavin Barwell MP who 
has taken on the role as Minister for 
London who will also be responsible 
for housing, which we hope is further 

recognition of the unique housing 
shortage that now exists in the city. 

That appointment by Prime Minis-
ter May chimes with her early reassur-
ances to the British public that build-
ing more homes will be a priority. But 
it is the case that the scale of the hous-
ing crisis and the severe overcrowding 
being faced in the capital far outweigh 
the problem being experienced across 
the rest of the country. 

Competitiveness
London firms are very aware that 

the undersupply of homes that their 
employees can afford, both to rent 
and to own, is having a negative effect 
on their businesses.  Forty eight per 
cent of businesses believe that the lack 
of homes is one of the main barriers 
to London’s competitiveness.

Indeed in our Business Agen-
da 2020 which has called upon the 
mayor, London Assembly and the 
Government to take twenty key steps 
to ensure the capital remains a pro-
ductive, and competitive, place to do 
business, number one of the 20 is:

Review the status of poor quality 
land within the greenbelt, work with 
local authorities to reclassify derelict 
commercial space for mixed residen-
tial use, and support increased hous-
ing density round transport hubs.

LCCI has long called for the cre-
ation of the London Land Commis-
sion, a recommendation that was act-
ed upon by the government and the 
mayor last year.

 Since then, the Commission has 
put together their ‘Doomsday Book’ 
of all the public land that exists in 
London. Now is the time for the 
Commission to go further – we at 
LCCI think that small plots of land 
that have been identified for devel-
opment should be set aside for this 
purpose by small builders. Smaller 
firms can develop smaller sites in a 
much shorter period, compared with 
large-scale schemes, and place less 
of a burden on the local community 
whilst doing so.

Alongside this, we’re calling on the 
mayor to establish a Small Developers 

Panel to aid smaller firms in purchas-
ing public land. Of course, any such 
panel would need to go hand in hand 
with support for small businesses to 
access the finance needed to make 
that initial investment in land and to 
overcome planning red-tape.

Imperative
LCCI believes that housing is crit-

ical infrastructure in a global city like 
London in more ways than one. Fix-
ing the housing crisis is imperative 
not only to ensure that every London 
worker has a decent, affordable home 
but to guarantee the capital’s ability to 
be resilient against major incidents.

This summer, LCCI published a 
report, Living on the Edge: Housing 
London’s Blue Light Emergency Ser-
vices, which considers the impact 
of the lack of affordable housing for 
emergency service workers on Lon-
don’s resilience. With 56 per cent of 
Met Police officers now living outside 
London, facing lengthy commutes on 
their work into work, our ability to 
respond effectively in times of crisis is 
being put at risk.

The report calls for the mayor to 
commission the building of homes 
specifically for the capital’s emergen-
cy services workers.

Those of you who work in the 
property and construction sector will 
understand the role you have to play 
in helping to overcome the greatest 
challenge facing London over the 
next decade – the housing crisis. 
Yet, you will also recognise that the 
industry has an opportunity to help 
the city reach its full potential, not 
just by building affordable and decent 
homes for every Londoner, but bring-
ing to life a world class infrastructure 
network and creating cutting edge 
workspaces. That’s why events like 
this are so important, so that we can 
work together to help London remain 
an outstanding place to do business.

This is an edited version of LCCI 
deputy chief executive Peter 
Bishop’s address at Midsummer 
Night’s BREEAM, a property and 
construction reception organised 
by M Price & Reynaers Aluminium 
with BREEAM Communities and 
BREEAM Women’s Network, 
Duprez Consulting, Women in 
Property and LCCI. 
www.mprice.co.uk 
www.reynaers.co.uk 
www.bream.co.uk 
https://twitter.com/
duprezconsult 
www.womeninproperty.org.uk

by Peter Bishop

Silver
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The London leg of the Global 
Race Series takes place on 
Thursday 22nd September 

at Guildhall Yard. More than 110 
teams will take part in the ultimate 
corporate relay as they race around 
the unique one-mile course in the 
heart of the square mile and attempt 
to prove themselves the fastest com-
pany in the City. 

The race consists of teams of ten, 
with every participant taking on the 
one-mile route before handing over 
the baton to the next colleague in-
line to compete. All runners and 
spectators can then enjoy hospitality 
and live DJ in the after-party follow-
ing the race.

Challenge
James Hassett, executive director, 

Square Mile Sport said, “The Lon-
don course always sets an exciting 
challenge for the runners and I look 
forward to seeing the winning team 
set the pace for the other six cities in 
our global race series to chase!”

Bloomberg is the headline part-
ner of the Bloomberg Square Mile 
Relay, now entering its tenth year 
with the unique event. The race 
takes part in seven cities, London, 
Shanghai, Singapore, Hong Kong, 
Dubai, Sydney and New York, with 
further cities to be added in 2017. 

squaremilerelay.com/london 

ABOUT US
AT Duke’s Court Travel, we take the 
stress out of arranging complicated 
business travel itineraries. We’ll 
apply the personal touch by 
appointing a personal business 
travel advisor to you. Your advisor 
will work closely with you to make 

sure that all of the trips you have to 
arrange are professionally organised, 
are arranged to your complete 
satisfaction and at a price that helps 
reduce your organisation’s travel 
budget without compromising 
service levels.

We can help you in so many ways:
n Preferential airline fares
n Worldwide discounted hotel rates
n Passport and visa Service
n Worldwide car hire services
n Rail – UK and continental
n Group bookings
n Meetings, Incentives, Conferences and Exhibitions
n Emergency helpline
n Account management
n Management information suite
n Discounted personal travel

i  Please contact us today:
Duke’s Court Travel Limited
216 Chiswick High Road, London W4 1PD

Tel: 0203 031 6542
Email: corporate@dukescourttravel.com
Website: www.dukescourttravel.com
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The UK has an enviable reputa-
tion as an international trader 
and punches way above its 

weight in selling its goods and servic-
es round the world. Our success may 
be over-reliant on household name 
corporates like Rolls Royce, McClaren 
or Dyson but there is plenty of scope 
for small and medium business 
to up their international game 
especially as the EU have 
programmes in place for 
such companies to develop 
inside and outside member 
states’ territory.

Realistically though we must 
assume, as many do, that there will 
be no single market for UK business 
in the future (and no special pro-
grammes for SMEs) as the free move-
ment of people condition proves po-
litically too high a price to pay.  So, 
we must put to one side the nagging 
suspicion that, in trade terms, the 
current deal we have in the EU is a 
very good one and almost impossible 
to replicate, and come up with a bold,  
positive alternative plan.

Magnet
We have a precedent. When Mrs 

Thatcher came to power in 1979 she 
immediately lifted exchange controls, 
in one stroke removing barriers to in-

ward and outward investment. That 
was both bold and brave and resulted 
in Britain becoming a magnet for for-
eign investment and a huge investor 
abroad in its own right, creating un-
told wealth and jobs.  Other countries 
witnessed Britain’s success and fol-
lowed suit.

Its equivalent today – or after we 
have exited the EU – might be to take 
a desire for free trade to its logical 
conclusion and remove all reasona-

ble tariff and non-tariff barriers 
in the UK, allowing the free 

market to rule.  OK, that 
might be a step too far – 
and the timing would be far 

from ideal. So instead let us 
go down the more traditional 

free trade agreement route.
Freed from negotiating via a com-

mittee of 28 competing interests, we 
can focus on establishing mutually 
beneficial agreements with a grow-
ing economic force which is a tried 
and trusted partner and who yearns 
to do more business with the UK. I 
mean India of course with whom the 
EU launched talks on a bilateral free 
trade and investment agreement the 
best part of a decade ago, and which 
have got nowhere. One-to-one and 
with our history and cultural ties we 
can make it happen.

Advantageous
We can also recognise that most 

cross-border trade is conducted in a 

country’s closest markets and boldly 
ensure that future (non-EU) trading 
arrangements are as simple and ad-
vantageous as possible. Start informal 
talks now with the aim of putting 
concrete arrangements in place as 
soon as possible after Brexit actually 
happens. It wasn’t so long ago that we 
were reminded that the UK exports 
more to Ireland than to the whole of 
the BRIC countries. Relations have 
never been better and the republic is 
dependent on an economically strong 
Britain, so let’s start locally with them.

In tandem with such bold moves we 
need also to demonstrate that London 
and the UK remain open for business. 
Accessibility is crucial and by making 
a long-overdue decision on increas-
ing airport capacity in the south east 
– Heathrow and Gatwick – we would 
send a message to the world.

Peter Bishop is LCCI’s deputy 
chief executive and director of 
international trade

Raising the UK’s international 
trade perfomance

LCCI trade missions

n United Nations, Geneva 
Monday 3 – Wednesday 5 October 2016
Fully Booked

n India: Mumbai, Bangalore and New Delhi 
Monday 21 – Friday 25 November 2016
Register your interest with Ruma Deb
Tel: 020 7203 1949
Email: rdeb@londonchamber.co.uk

n Taiwan: Taipei
Tuesday 20 – Friday 23 June 2017
Focusing on food sector, drinks and packaging related industries
Register your interest with Vanessa Vlotides 
Tel: 0207 203 1838
Email: vvlotides@londonchamber.co.uk

UN, Geneva

New Delhi

Taipei

Pic: Ville Miettinen

“Our success may be 
over-reliant on 
household name 
corporates ... but there 
is plenty of scope for 
small and medium 
business to up their 
international game.”

Is cyber crime 
a threat?
With reports of SMEs averaging 
four cyber crimes every two 
years and 10% of the population 
being victims, it has to be 
seen as a real threat. But what 
does this actually mean to a 
business? The first thing to 
do is get beyond jargon like 
phishing, ransomware and 
DDoS attacks. Cyber crime falls 
into four main areas. Theft – of 
customer and client records, 
intellectual property and 
other confidential information. 
Ransom - encrypting data and 
demanding a ransom to restore 
access. Extortion - threatening 
to release sensitive information 
unless you pay up. Vandalism - 
stopping people accessing your 
website or defacing websites 
and social media accounts.

Criminals target everyone. 
Their methods include emails 
that entice you to click links that 
will then download malicious 
software, telephone calls 
asking to transfer money to a 
different bank account, taking 
over websites and the data 
they store, using information 
from social media accounts to 
steal identities, and creating 
apps that copy everything from 
mobile phones.  The impact on 
a business includes downtime 
while recovery takes place, 
legal and regulatory penalties, 
losing intellectual property and 
reputational damage resulting in 
losing clients and future work.

 Protection measures involve 
basic IT tasks like applying 
security patches to operating 
systems, programs and apps, 
using anti-virus software, 
having backups and a firewall. 
However, that isn’t enough; the 
root cause of most issues is due 
to the ‘human factor’ so please 
make sure staff have appropriate 
training on what to look out for. 

Helping you manage all the 
security risks to your business

i  e: ian.grey@ 
wadiff-consulting.co.uk 
t: +44 (0)7941 188462 
www.wadiff-consulting.co.uk
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See page 18 
for a bumper 

crop of business 
opportunities 

inside and 
outside the EU

by Peter Bishop
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Since June’s EU referendum 
many millions of words 
have been written which 
attempt to answer the 
vast number of questions 
sparked by the unexpected 
result.  The situation has 
clarified to some extent 
but many unknowns and 
variables remain and 
comprehensive information 
will only emerge further 
down the line.  

In the first of this planned month-
ly feature, London Business Mat-
ters alights on some of the key 

questions being asked and points 
readers in the direction of some 
of the many articles and websites 
bursting with infor-
mation and opinion 
which of course do not 
necessarily reflect the 
views of the LCCI or its 
members.

How will the Brexit 
process work?
Some factual, most 
speculative but all use-
ful. Briefing papers and 
government documents from the 
House of Commons Library, the 
Department for Exiting the EU, and 
lawyers will inform and advise.

Article 50 and beyond 
n http://researchbriefings.
parliament.uk/ResearchBriefing/
Summary/CBP-7551
n www.gov.uk/government/
organisations/department-for-
exiting-the-european-union

Norton Rose Fulbright briefing 
outlining the legal route to 
achieving Brexit, what UK 
legislation will need to be amended 
or repealed and the impact on EU 
Directives and Regulations.

n http://www.nortonrosefulbright.
com/knowledge/publications/ 
136975/brexit-uk-and-eu-legal-
framework
 
What are the models for the 
UK outside the EU?
The potential choices are wide. This 
government briefing paper, and 
analysis from lawyers and academ-
ics summarise well.

Alternatives to membership
n www.eureferendum.gov.uk/what-
happens-if-we-leave/what-are-the-
alternatives/
n www.slaughterandmay.com/
media/2535258/brexit-essentials-
alternatives-to-eu-membership.pdf
n http://cep.lse.ac.uk/pubs/

download/brexit01.pdf 
[inset]

How will Brexit 
affect pensions, 
savings, 
investments and 
mortgages?
What many people are 
asking about them-
selves and their compa-
nies. Read how some of 

the specialists are looking at these 
key issues.

n www.allenovery.com/
SiteCollectionDocuments/AO_13_
Brexit_Specialist_paper_UK_
pension_schemes.pdf 
n www.which.co.uk/money/savings-
and-investments/guides/brexit-your-
questions-answered/ 
n https://moneytothemasses.com/
saving-for-your-future/investing/
brexit-uk-leaving-european-union-
affect-finances 

What will happen to my 
company’s EU employees?
More specialist information, views 
and advice.

n www.gov.uk/government/
news/statement-the-status-of-eu-
nationals-in-the-uk 
n www.personneltoday.com/hr/
reassure-staff-brexit-vote/
n www.pwc.co.uk/the-eu-
referendum/the-eu-referendum-
employee-qanda.html
n www.out-law.com/en/
articles/2016/july/brexit-
employment-law-implications-of-
the-uks-vote-to-leave-the-eu

What is LCCI doing to help 
companies prepare for Brexit?
Following a series of roundtables, 
research and consultations the 
Chamber will be releasing a 
manifesto this autumn to inform 
business policy and strategy.

Next month  (18 October) LCCI 
is joining forces with EY’s Global 
Trade team to run 
an event – Is your 
business prepared 
for Brexit? – to 
provide a high-level 
overview of how to 
plan and identify where to focus 
time and resources for Brexit. It 
will cover the key challenges and 
opportunities and will be followed 
up with tailored workshops to 
assess specific business needs.  
 
For more information contact 
LCCI international business 
executive Enea Desideri: 
edesideri@londonchamber.co.uk,  
020 7203 1822

Brexit 

Q&A

LBM readers are invited to 
submit their own questions 
for responses in future 
issues to Alexa Michael, 
LCCI’s business information 
executive: amichael@
londonchamber.co.uk

Life after BREXIT: What are the 
UK’s options outside the 
European Union?

Swati Dhingra and Thomas Sampson
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Struggling  
with employees’ 
absence?
Absence costs employers £550 
every year with the total figure in 
the UK amounting to £10 - £12 
billion annually.  In 2015 the number 
of days taken off for absence was 
6.9 days per employee.

What are the common reasons 
behind absence?
The top causes of short term 
absence are minor illness (such as 
colds and flu) followed by 
musculoskeletal injuries and stress.

So how can short term absence 
be managed so that it reduces 
the impact on your business?
• A ‘Fit Note’ is required for 

absences of over 7 calendar 
days

• Self Certification to be 
completed on return to work

• Employees should call to report 
absence

• Document return to work 
interviews after every absence 
which should be carried out in a 
positive and supportive way

• Ensure that work place 
assessments are carried out to 
safeguard against injury and 
stress that is work related

At the same time some 
employees feel that they have to 
turn up to work regardless of how 
they are feeling and this could 
impact their role.  This type of 
presenteeism has been linked to 
mental health problems by the 
Government’s Foresight Mental 
Capital and Wellbeing Project. The 
Work Foundation cites 
presenteeism as being more costly 
than sickness absence and 
therefore costs businesses more in 
the long run.

Flexible working practices can 
help to manage absence. Being 
able to take time off when 
employees are not at their best 
and then being able to return to 
work at 100% would benefit 
everyone.

We’ve created a short 
infographic on managing absence, 
take a look here:  
http://bit.ly/1PWQ4hh

i  If you’d like to know more 
about managing absence in your 
workplace and preventing a 
culture of presenteeism get in 
touch: enquiries@bradfield.co.uk

Caroline Griffiths MSc BA 
Chartered FCIPD is Managing 
Director of Bradfield Group, 
an HR Consultancy and a 
CIPD training provider.
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Breaking the US $ addiction

Many British companies pay 
their Chinese business 
partners in US dollars, de-

spite the fact they operate in British 
pounds. But for businesses based 
outside the US, relying on dollars 
can lead to hidden fees and unseen 
risks that can hurt your bottom line.

Why do we use dollars?
For developed economies, it’s 

more convenient. Businesses pur-
chasing goods or services know 
their supplier abroad will accept 
dollars, and suppliers quote invoices 
in dollars because they know their 
partners can pay in them. But UK 
companies getting paid in pounds, 
and Chinese companies buying raw 
materials in RMB are both paying 
currency conversion fees for these 
same dollars.

The hidden cost of 
conversion

Savvy travellers steer clear of air-
port currency conversions, but few 
businesses question banks when 
making overseas transactions. 
Businesses need to be diligent in 
performing their own conversion 
calculations and ensuring they 
understand the mid-market rate. 
This is the mid-point between the 
buy and sell price in the curren-
cy markets, increasingly known as 
the real exchange rate. Deviance 
from this rate means that money 
is being lost in the transaction. In 
the UK, converting from pounds 
to dollars means losing between 
one to four per cent depending on 
the amount. Smaller payments lead 
to greater fees, which means small 
and medium-sized businesses pay 
the most. And while companies 
usually account for every expense, 
few record their exchange rate loss 
or their payment processing costs. 
Things are even more confusing on 
the supplier side, where the dollars 
received must be converted to RMB. 
Luckily, converting foreign curren-

cies within China is a far cheaper 
transaction, with currency conver-
sion losses ranging between 0.5 to 
one per cent.

Putting a price on 
currency risk

Owing to varying exchange rates, 
suppliers need to protect themselves 
from USD-CNY currency fluctua-
tions. The time between issuing their 
invoices and receiving payment can 
take two to three months – and an-
ything can happen. In August 2015, 
the RMB was devalued by over three 
percent in just two days. Buyers in 
the UK should also worry about 
currency risk. If British companies 
do not maintain US dollar accounts 
(at the expense of cash flow), a de-
preciating pound versus the dollar 
would mean more expensive goods 
or services when it comes to the set-
tlement date. Europe’s more mature 
financial markets allow companies 
to hedge products to fix an exchange 
rate for a set time in the future. But 
Chinese suppliers are often forced 
to take a cruder approach; they in-
crease the invoice’s value to include 
a ‘buffer’ against any potential cur-
rency fluctuation. In general, this 
currency risk hedge used by suppli-
ers is around 5 per cent. If the RMB 
devalues against the dollar, then the 
supplier wins twice – but is unlikely 
to pass the savings on to you.

Costing it up
Taking all this into account, val-

ue leaks from every transaction. 
Small business might lose up to 10 
per cent per invoice, just for paying 
with dollars. The wrong approach is 
to see part of these losses as ‘not our 
costs’. The invoice price versus pro-
duction cost is all that matters. By 
reducing your suppliers’ costs you 
should also decrease the costs of the 
goods or services being purchased.

Obstacles to change: 
tax avoidance and 

inertia
One factor behind Chinese sup-

pliers’ preference for US dollar set-
tlements is tax benefits. Exporters 
in China may set up offshore bank 
accounts in jurisdictions such as 
Hong Kong, Singapore and Taiwan. 
After receiving payments to these 
locations, the mainland company 
re-invoices the offshore company 
at a lower price, leaving the major-
ity of profits in offshore accounts 
– which, owing to looser financial 
regulations, are more liquid and 
flexible. Furthermore, the exporter 
only pays taxes on the small mar-
gin between their expenses and the 
new invoice. Despite the conversion 
costs, tax savings are a big incentive 
for suppliers to avoid seeking any 
other solution. Unfortunately, this 
can sometimes scupper attempts to 
improve the payment process.

Times are changing, however
China’s stellar economic growth is 

slowing, and regulators are realising 
that well-earned export profits are 
languishing outside the country’s 
coffers. On-shore settlement will 
soon be the only available option for 
payments to China, and suppliers 
will be looking to optimise margins. 
The other big obstacle to change is 
familiarity. Processes have been es-
tablished around using US dollars 
in trade, and asking either company 
to upend years of tradition can be 
challenging.

What are the US dollar 
alternatives?

As a British company making 
purchases from China, the obvious 
alternatives are RMB or pound set-
tlements. Either option means that 
payments are only subject to one 
conversion loss, and one dimension 
of currency risk.

The rise of the redback
Increasingly, companies are 

turning to RMB settlement. By 
paying in RMB, the supplier no 
longer has to worry about cur-
rency fluctuations, and discounts 
should be more easily negotiated. 
According to a 2014 HSBC survey, 
55 per cent of Chinese suppliers 
are willing to give discounts of 
up to five percent if the buyer can 
settle in RMB. A prime example 
is British supermarket chain Tes-
co. Realising the possible savings 
gained through clever currency 
management, the company has 
insisted that all Chinese suppliers 
accept RMB settlement. By con-
trolling the payment process, Tes-
co has minimised the value leak-
age during transactions.

Pounds are good too
While Chinese suppliers should 

technically prefer RMB settlement, 
it’s not always an option – and in 
this case, UK businesses should 
push for invoices in pounds. This 
still pins the currency risk on the 
supplier, who will implement the 
usual price buffering. However, 
at least the payment undergoes 
only one conversion, which ideally 
should be performed within Main-
land China where exchange rates 
are better.

Weighing up your 
options

The US dollar is still, without 
a  doubt, the world’s dominant cur-
rency, but thanks to a fast-evolving 
cross-border payment space, it is 
no longer the only option. Investi-
gating new payment solutions takes 
time, but long-term rewards will 
more than cover the investment in 
research. It is no longer acceptable 
to ignore the costs of dollar overuse. 
By taking responsibility for the total 
cost of cross-border payments, busi-
nesses can improve their bottom 
line.

Neil Woodfine is chief operating 
officer and co-founder of Remitsy, 
a fintech that helps British 
businesses with their payments to 
China. 
 
This article first appeared in June’s 
issue of FOCUS Magazine, the 
official publication of the China-
Britain Business Council and 
British Chamber of Commerce in 
China. 
www.remitsy.com

by Neil Woodfine

http://www.remitsy.com
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Chinese calls

The Caledonian Club was the venue for an LCCI meeting with a delegation from Jinan City earlier this summer. Jinan is the capital of Shandong 
Province, located south of Beijing and, with 97 million people, is China’s fifth most populous province.
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Established in 1995, we have the experience & the means to 

ensure stress-free travel, perfect for VIPs.

Visit: www.securitydrivers.co.ukEmail: london@securitydrivers.co.uk

Email: glasgow@securitydrivers.co.uk

Call: 020 3393 2004
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Do you want to access a selection of business co-operation offers made by European companies wishing to work with UK firms?  
Every month Enterprise Europe Network publishes a Business Opportunities in Europe Bulletin, which contains the latest co-operation 
offers from companies across the EU and beyond. To find out more about this issue’s listed overseas business opportunities or to 
subscribe to the bulletin contact Enterprise Europe Network London at europe@londonchamber.co.uk or 020 7248 1992. 

Cyprus
Specialist company in 
the distribution and 
representation of medicines, and 
para-pharmaceutical products and 
devices is interested in forming a 
partnership with a manufacturer 
of pharmaceutical, healthcare and 
para-pharmaceutical products. 
The company is a very successful 
supplier in Cyprus, holding 
approximately 45 per cent of the 
pharmaceutical market of the 
country, and working with more 
than 200 pharmacies in Cyprus.  
REF: BRCY20151216001 

Romania
Company experienced 
in trade, distribution 
and storage of pesticides and 
fertilizers is looking for suppliers 
or producers from EU countries 
willing to enter the Romanian 
market. As the Romanian 
economy is based on agriculture, 
the company has over 12 years of 
experience in the import of such 
products. 
REF: BRRO20151215001

Armenia
Specialist in the 
import and sale of 
chemical products seeks to 
establish a franchise agreement 
and offers trade intermediary 
services. The company offers 
its trade intermediary services 
to producers of chemicals, as 
it wants to become the agent 
and/or distributor of chemical 
producer companies in Armenia.
REF: BRAM20140714001

Poland
IT and electronic 
hardware distributor 
is looking for IT equipment, 
peripherals, components and 
multimedia devices suppliers and 
manufacturers. The company is 
also a retailer and wholesaler of 
computer hardware for corporate 
customers, public institutions and 
individuals, and it wants to enrich 
its products range and portfolio. 
REF: BRPL20150724001 

Turkey
Specialist in embedded 
systems, especially 
in IOT (Internet of Things) 
applications, sensors and SCADA 
(Supervisory Control and Data 
Acquisitions) seeks to establish 

commercial agency agreements 
with new partners. 
REF: BRTR20151218001

Czech Republic
Importer and distributor 
of medical materials, 
equipment and devices is 
interested in becoming a 
distributor of new innovative 
medical equipment. This company 
requests innovative and unique 
equipment and devices which 
help improve the health of 
patients. Requested devices are 
primarily focused on treatment 
or reduction of pain, products 

to contain sleep disorders and 
special devices for the monitoring 
of vital functions
REF: BRCZ20140828001

Sweden
Company experienced 
in the development, 
sales and marketing of organic 
raw food products is interested 
in manufacturers specialised 
in organic natural raw food bar 
production. The company wants 
to be able to produce different 
types of all-natural organic sweet 
snacks.
REF: BRSE20160211002

Finland
Software company has 
developed an online 
matching service for SMEs and 
startups and seeks partners 
through a commercial agency 
agreement in the Netherlands, UK 
and Sweden. This online service 
matches companies with potential 
advisors. The chosen partner 
would have a complete business 
ownership in the agreed country 
while service development and 
maintenance is managed centrally 
in Finland.
REF: BOFI20160104002

Spain
Company experienced 
in ‘green’ building has 
developed its own innovative 
natural clay plaster products, and 
is looking for building material 
distributors in the UK, Sweden, 
France and Germany. Their clay 
is 100 per cent organic, efficient 
and environmental friendly. It is 
the perfect material for ‘green’ 
building. 
REF: BOES20150427003

France
Manufacturer of shock 
absorbers is looking 
for trade agents to sell and 
distribute its products in the 
United Kingdom. The French 
company, founded by engineers 
and technicians, is a designer 
and a manufacturer of products 
providing shock protection. 
Such a protection is created 
on the principle of hydrostatic 
compression of viscous elastic 
fluids. Its products are applicable 
in a variety of fields such as 
railways, mines etc.)
REF: BOFR20150316001

Canada
Supplier of a low 
calorie, natural ready-
to-drink vodka soda is seeking 
distributors under a distribution 
services agreement or commercial 
agency agreement, in the UK.  
Ideal partners would operate in 
the alcoholic beverage industry 
in their respective countries 
and would have large and 
existing distribution networks, 
relationships with retailers, 
and sales people in many local 
regions.
REF: BOCA20160113004 

               Overseas business opportunities

LBM fact: There are more than 300 languages spoken in London, more than any other city in the world

Canada
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Czech Republic
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MIPIM UK’s message to the world

MIPIM UK comes two 
weeks after the new British 
Prime Minister addresses 

the Conservative Party Conference 
next month. With the political im-
perative to deliver economic stabil-
ity and growth to London and the 
regions, property and infrastructure 
will be pivotal to delivering this 
agenda. 

The event will see political, fi-
nancial and property industry 
leaders from across the UK gather 
in London to discuss the political 
and economic reality in real estate. 
High profile speakers include Gavin 
Barwell, Minister of State for Hous-
ing, Planning and London and Sir 
Howard Bernstein, chief executive 
of Manchester City Council who 
will lead a session on future of the 
Northern Powerhouse.

 David Partridge from Argent, 
Elaine Hewitt of NHS Property, 
Graeme Craig, commercial devel-
opment director at Transport for 
London, Stephen Dance, head of 
infrastructure at HM Treasury, and 
Rio Ferdinand (speaking about his 
exciting Legacy venture) will also be 
putting in appearances. 

Investment
This year, MIPIM UK is expected 

attract a record number of inves-
tors – the fundamentals of the UK 
economy remaining strong, and the 
relative weakness of the pound is at-
tracting very significant investor in-
terest. Delegations are due from the 
US, Canada, China (including Hong 
Kong), Korea, Singapore, Malaysia, 
Japan, Kuwait, Qatar, UAE and Aus-
tralia, as well as from Europe.

The Investors’ Forum at MIPIM 
UK will bring together key interna-
tional and local institutional inves-
tors to share insights and engage in 
discussions. The event will showcase 
major private government-backed 
projects including the HS2 station 
development, town centre initiatives 
and investment opportunities in en-
terprise zones and across the UK. 

Capital interest
London will be strongly repre-

sented at MIPIM UK with exhibitors 
including the GLA, City of London 
and City of Westminster. With a 
campaign pledge to accelerate the 
building of new housing across the 
capital, Mayor of London Sadiq 

Khan is starting to outline his inten-
tions to shape the London Plan to 
ensure ‘London’s prosperity is shared 
by all Londoners’. MIPIM UK will 
hear from key voices at the GLA in-
cluding Jules Pipe, Deputy Mayor for 
Planning, Regeneration and Skills.

Office politics
As London works to maintain 

its appeal and attractiveness to do-
mestic and international occupiers, 
MIPIM UK will examine how the 
office market needs to change and 
adapt. Conference sessions will fo-
cus on the latest innovative work-
spaces being delivered across the 
country and how technology and 
‘smart buildings’ will impact on the 
office sector. 

Current uncertainty over busi-
ness rates will be a major point 
of debate as leading retailers and 
landlords assess the latest reforms 
and speculate on the consequenc-
es. Consultation has begun on new 
draft regulations for England by the 
Department for Communities and 
Local Government, and a MIPIM 
panel will dissect the proposals and 
the potential outcomes for the prop-
erty industry. 

Proptech
With proptech emerging as the 

latest trend in the tech world, MI-
PIM UK will present a new Inno-
vation Forum. This will showcase 
forward-thinking property and tech 

companies promoting innovative 
ideas and products related to real 
estate, including 3D visualisation 
tools, software, property manage-
ment, building technologies, sus-
tainability, BIM, crowdfunding and 
data analysis. 

A property ‘hackathon’ compe-
tition will see tech disruptors and 
property professionals team up to 
create the new digital tools for the 
industry. A proptech start-up com-
petition will seek to identify those 
new disruptive companies ready to 
shake up what has always been a rel-
atively traditional industry. 

MIPIM UK will be a fascinat-
ing three days and a chance to take 
stock four months after the EU ref-
erendum. It will send out a message 
to overseas investors that the UK 
remains open for business.

Simon Rhodes is managing 
director, of Reed Midem UK 
MIPIM UK will be held in Olympia, 
London from 19 to 21 October, 
2016. 
www.mipimuk.co.uk

by Simon Rhodes

“MIPIM UK will be a 
fascinating three 
days ... It will send 
out a message to 
overseas investors 
that the UK remains 
open for business.”

Tel: +44(0)1844 275500

E-mail: ifc@ifcgroup.com

www.ifcgroup.com

IFC Group, one of the largest independent specialist fire and 
life safety engineering and design practices, established over 
30 years.

Highly experienced across the built environment with strong 
track record in the UK and international education market.

Supporting Developers, Architects, Construction companies, 
Contractors and Project Managers in successfully delivering 
fire safety in small to large, complex and mixed-use projects, 
achieving greater design freedom, adding value and 
minimising risk. 

Services include fire safety strategies, detailed design and 
assurance, peer review, fire risk assessment, Inspection and 
Training in all aspects of fire protection.

220580-9-16LBM IFC.indd   1 01/09/2016   16:14

http://www.mipimuk.co.uk


Opinion September 2016

Your business 

20

“High hopes were once formed 
of democracy,” mused Oscar 
Wilde in his 1891 essay The 
Soul of Man under Socialism, “ 
but democracy means simply 
the bludgeoning of the people 
by the people for the people.” 

The recent referendum vote on 
leaving the EU has been de-
scribed by some commenta-

tors as an example of true democracy 
in action. It is no such thing. 

Even though some may agree with 
the conclusion it reached, the process 
itself cannot be justified constitution-
ally. It certainly is not properly char-
acterised as democracy. Representa-
tive democracy is not about counting 
heads.

John Dryden in his 17th century 
satire Absalom and Achitophel said: 
“Nor is the people’s judgment always 
true; the most may err as grossly as 
the few.”

There is a view that a democratic 
constitution is in itself undemocratic 
if it gives all power to the elected gov-
ernment. This has been referred to 
by the French political thinker Alexis 
de Tocqueville as “the tyranny of the 
majority” and a form of “despotism”.

That description can be applied 
with even greater force to the EU 
referendum. This country claims to 
be a liberal democracy, as do most 
European states. We have a constitu-
tion, which has resulted from a com-
promise between individual freedom 
and the public good. Our elected 
government can restrict our freedom 
by enacting legislation that prioritis-
es one way of life above another, but 
does not tie the hands of change.

The doctrines of the separation of 
powers and the rule of law have as 
their principal objectives the preven-
tion of the tyranny of the majority by 
dividing up power. They constitute a 
necessary check on the downside of 
majority rule.

This means a system of governance 
that emanates not simply from the 
will of the people, but from the ap-
plication of the normative values that 
we as individuals hold as intrinsic. 
That involves keeping equilibrium 
between the general interests of our 
society and our individual rights. It is 
the prerogative of parliament to keep 
that balance.

The use of a referendum to decide 
on whether the UK remains part of 
the EU is a breach of the foremost 
principle of constitutional democra-
cy. Our model of democracy is based 
on the supremacy of parliament. It is 
parliament, not the will of the people, 

that is supreme.
That is the fundamental democrat-

ic component of our unwritten con-
stitution. The referendum forms no 
part of our constitution, nor should it. 
It usurps the power exclusively vested 
in parliament through legislation to 
decide what is in the best interests of 
the country as a whole.

It is significant that the restoration 
of the sovereignty of parliament was 
put forward as a reason for leaving the 
EU. It is an irony that the means for 
restoring that principle was achieved 
by a process which itself flouted it. 

Robert Griffiths, QC, is head of 
Mondial Chambers in London

This article appeared in The Brief, 
the daily legal affairs bulletin from 
The Times, on 25 July 2016
 http://thetimes.co.uk/thebrief/
signup

The Brexit referendum 
flouted democracy 

by Robert Griffiths

Combatting London’s congestion

Earlier this summer LCCI pa-
tron members visited Trans-
port for London’s (TfL) Traffic 

Control Centre in Southwark and 
were briefed on the organisation’s 
current priorities and challeng-
es and then a tour of TfL’s Traffic 
Control Centre in Southwark. Gill 
Cronin reports.

TfL continuously monitors the 
road network to ensure they re-
spond rapidly to incidents and 
congestion. This is via the Lon-
don Streets Traffic Control Centre 
(LSTCC) which has access to more 
than 3,500 traffic cameras which 
show how traffic is flowing and what 
measures are needed to help when 
delays occur. Traffic controllers can 
temporarily change the timings at 
more than half of London's traffic 
signals to help reduce queues.

Twenty cameras are fitted with spe-
cial image-recognition technology 

monitor traffic hotspots across Lon-
don. These intelligent cameras au-
tomatically spot and alert TfL’s traf-
fic control centre when congestion 
builds up so operators can identify 
and deal with incidents quickly.

Electronic road signs alert driv-
ers to disruption and give advance 
warning of future disruptions ow-
ing to roadworks or large events. 

Network
The LSTCC also coordinates TfL’s 

response to major incidents and 
oversee road closures during 
events, such as the London Mara-
thon. They have a network of part-
ners who help get roads back to 
normal after disruptive incidents, 
including a highways emergency 
response team who fix damaged 
roads and clear up after accidents, 
flooding or spillages.

The LSTCC is part of a larger 
operations centre which includes 
the control rooms for London 

buses and the Metropolitan Police. 
It means TfL can share informa-
tion quickly and take coordinated 
decisions and actions that would 
best respond to a disruption on 
London's roads.

Intelligent
Alan Bristow, director of road 
space management at TfL, said: 
“Our traffic coordinators constant-
ly monitor the road network from 
our London Streets Traffic Control 
Centre to ensure we respond rapid-
ly to any incidents and congestion. 
Our responses vary, from using 
electronic road signs and Twitter 
to warn drivers before they enter 
any congestion, to adjusting traf-
fic light signals to clear the prob-
lem. We know how and when to 
respond to incidents because we 
use more than 3,500 traffic cam-
eras to keep an eye on traffic." 

Gill Cronin is head of patron 
membership at LCCI 
www.tfl.gov.uk

by Gill Cronin

http://thetimes.co.uk/thebrief/
http://www.tfl.gov.uk
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7BR experts host breakfast debates and evening seminars 
covering topical cases and common issues faced in 
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cialist team of employment law experts availa-
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This column addresses the oft 

vexed issues of agency work-

ers and protected disclosure. 

The recent case of McTigue 

v University Hospital Bristol 

NHS Foundation EAT/0354/15 

dealt with some of the com-

plexities of agency worker 

arrangements working in the 

hospital setting that the reg-

ulations were passed in order 

to address.

The President of the Employ-

ment Appeal Tribunal (EAT) 

Simler J, giving important 

guidance about the scope of 

protection for ‘whistleblow-

ers,’ held that when engaging 

an agency worker, the terms 

will have been substantially 

determined by both the em-

ployer agency and the “end 

user” (hospital). Both the 

agency and the end user will 

be capable of being the em-

ployer under whistleblowing 

legislation.

Ms McTigue was employed by 

an agency providing nursing 

services at a medical centre 

operated by the University 

Hospital Bristol NHS Foun-

dation Trust. The EAT found 

that the Tribunal had erred 

in its approach of comparing 

the roles of the Trust and the 

agency. Instead the important 

issue was whether the Trust 

had substantially determined 

the terms of work. McTigue 

now makes clear the wider 

definition of worker provided 

under the regulations which 

broaden the scope of protec-

tion for whistleblowing. 

This decision further clari-

fies that organisations that 

engage agency workers may 

now be implicated in whis-

tleblowing claims as end us-

ers. Consequently, it would 

now be prudent for an em-

ployer who receives a whis-

tleblowing complaint from an 

agency worker to investigate 

the matter as if the worker 

was an employee. 

T: 0207 242 3555

E: clerks@7br.co.uk

W: 7br.co.uk

7 Bedford Row, London, WC1R 4BS

Tax office difficult 
to deal with
London businesses say that they 

find the tax office - HMRC - 
difficult to deal with on a wide 

variety of issues, according to a re-
cent LCCI/ComRes survey.

ComRes asked more than 500 
senior business decision makers a 
variety of questions regarding lev-
els of service by HMRC.

The survey found business de-
cision makers were more likely to 
be unhappy than happy with tele-
phone customer support, timely re-
sponses to queries and transparen-
cy in the decision making process.

Findings included:
• 52  per cent disagree that HMRC 

telephone customer support ser-
vices are easy to access (23 per 
cent agree) 

• 47 per cent disagree that HM-
RC’s decision-making process is 
transparent (24 per cent agree) 

• 46 per cent disagree that HMRC 
provide a prompt response to my 
queries (28 per cent agree) 

• 45 per cent disagree that HMRC 
take their business’s needs into 
account in the way they deal 
with their business (27 per cent 
agree) 

• 47 per cent agree that HMRC 
treat their business fairly (27 per 
cent disagree).

Opinions were mixed on wheth-
er HMRC staff had necessary lev-
els of technical expertise, whether 
online customer support services 
are easy to access and whether they 
provided a helpful response to que-
ries.

Access
LCCI chief executive Colin Stan-

bridge said: “As HMRC launch 
consultations on their ‘Making 
Tax Digital’ reforms, this survey 
shows there is work to be done to 
make HMRC service for businesses 
quicker, clearer and more satisfac-
tory.

“While individual business 
needs differ from case to case, the 
need for easy access and a prompt 
response do not. 

“We hope HMRC take these 
findings on board, examine why 
negative perceptions arise and 
work to address them, particularly 
in terms of transparency and help-
ing businesses do what is needed to 
comply with regulations which can 
often be complex and confusing.” 

The survey findings come as 
HMRC publishes consultations on 
‘Making Tax Digital’ reforms and 
the Treasury Select Committee ex-
plores whether the tax system is fit 
for purpose for the 21st Century.

Nepal bowls them over
LCCI’s Asian Business 
Association (ABA) focusses 
on companies from the Indian 
sub-continent and their vital 
contribution to the London 
economy. India, Bangladesh, 
Pakistan and Sri Lanka are the 
big four and all share cricket as 
an abiding passion. Perhaps not 
strictly geographically accurately, 
Nepal is also represented on the 
ABA committee, notably through 
Mahanta Shrestha, and, have 
not been known to rival their 
neighbours in cricket prowess. 
Until now, that is.

Earlier this summer Nepal 
were hosted by the MCC at 
Lord’s, the home of cricket. 
In front of several thousand 
delighted fans basking in 
Nepalese-like temperatures, 
they defeated the MCC by 41 
runs in a 50-over match.

The fixture was arranged as 
part of celebrations to mark 
the 200-year-old relationship 
between Britain and Nepal, 
with proceeds from the match 
going towards rebuilding 
work in Nepal after last year’s 
earthquake. 

[Click/tap for more info]

http://www.7br.co.uk
mailto:dwilliams@7br.co.uk
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September 2016

07/09/16 Time: 12.30-14.30 ALL MEMBERS

Time To Talk Business
Venue: 9th Floor, Anchorage House, 
Republic at East India, London  
E14 2BE
Nearest station: East India (DLR)
Patron Member, Premier Plus Member, Local Member and 
Member’s Guest: Complimentary
Contact: Samantha Shepherd Tel: 020 7203 1965
Email: sshepherd@londonchamber.co.uk

08/09/16 Time: 08.00-09.30 PATRON AND PREMIER PLUS MEMBERS

Cereal Networking
Venue: Jamies Wine Bar, 1 Fleet Place, Holborn Viaduct, London 
EC4M 7RA
Patron Member, Premier Plus Member and Member’s Guest: 
Complimentary
Nearest station: St Pauls’
Sponsored by: Defence Relationship Management 
(MoD)
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

14/09/16 Time: 09.30-11.45 ALL MEMBERS

Speed Networking with Merton Chamber 
Venue: Weatherill House, New South Quarter,  
23 Whitestone Way, Croydon CR0 4WF            
Nearest station: Wandle Park
Patron Member, Premier Plus Member and Local 
Member: £15.00
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran.croydon@londonchamber.co.uk

15/09/16 Time: 18.30-20.30 PATRON AND PREMIER PLUS MEMBERS

Women in Business - An Inspiring Networking Evening  
with Julie Meyer MBE, Chairman and Chief Executive,  
Ariadne Capital
Venue: London Capital Club, 15 Abchurch Lane, London EC4N 
7BW
Nearest stations: Cannon Street and Bank
Patron Member and Premier Plus Member: £30.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

21/09/16 Time: 12.00-14.00  ALL MEMBERS

Connect 4 Lunch
Venue: Crowne Plaza London - Ealing, Western Avenue 
Hanger Lane, London W5 1HG
Nearest station: Hanger Lane
Patron Member, Premier Plus Member, Local Member 
and Member’s Guest: Complimentary
Contact: Donna Subero Tel: 020 7556 2394
Email: dsubero@londonchamber.co.uk

*Members are welcome to bring a non-member guest to a Changing Places/Cereal Networking event.  Please note that non-member guests are only able to attend one 
Changing Places/Cereal Networking event per year.  If they wish to attend more than this they will need to join the London Chamber of Commerce.

How to book your place(s) at a London Chamber of 
Commerce event
Visit londonchamber.co.uk/events to book your place/s on any of 
the above events following the instructions below.
• For ticket fee events use our online booking facility or download 

and complete a booking form and fax or post it to us with your 
payment.  All prices are inclusive of VAT

• For free events book by following the instructions under each 
event’s entry on our online events diary

22/09/16 Time: 10.00-12.30 ALL MEMBERS

One of a Kind Networking 
Venue: Hallmark Hotel Croydon Aerodrome,  
680 Purley Way, Croydon CR9 4LT
Nearest station: Waddon
Patron Member, Premier Plus Member and Local 
Member: £20.00
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran.croydon@londonchamber.co.uk

27/09/16 Time: 08.15-09.15  ALL MEMBERS

Labour Party Fringe Event  
(outside the secure zone so no conference pass required) 
Delivering for cities: meeting the challenges of a 24/7 economy 
A constant flow of goods and services is the lifeblood of our city 
economies. This session will examine how we maintain competitive 
whilst tackling the challenges of congestion, emissions and road 
safety.
Venue: Holiday Inn Express, Albert Dock, Liverpool L3 4AD
Nearest station: Liverpool Central 
Patron Member, Premier Plus Member, Local Member and 
Member’s Guest: FREE
Contact: Siwan Puw (Policy and Public Affairs Team) 
Tel: 020 7203 1911 
Email: spuw@londonchamber.co.uk 

29/09/16 Time: 12.00-14.00  ALL MEMBERS

The Grapevine Network
Venue: Jurys Inn, Wellesley Road, Croydon CR0 9XY
Nearest station: East Croydon
Patron Member, Premier Plus Member, Local 
Member and Member’s Guest: Complimentary
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran.croydon@londonchamber.co.uk 

29/09/16 Time: 18.00-20.00 ALL MEMBERS 

Changing Places Evening Networking
Venue: The Exhibitionist Hotel, 8-10 Queensberry Place,  
London SW7 2EA
Nearest station: South Kensington
Sponsored by: Defence Relationship Management 
(MoD)
Patron Member, Premier Plus Member, Local 
Member and Member’s Guest: Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

mailto:sshepherd@londonchamber.co.uk
mailto:events@londonchamber.co.uk
mailto:lsaran.croydon@londonchamber.co.uk
mailto:events@londonchamber.co.uk?subject=LCCI%20Prestige%20Summer%20Breakfast
mailto:dsubero@londonchamber.co.uk
mailto:lsaran.croydon@londonchamber.co.uk
mailto:spuw@londonchamber.co.uk
mailto:lsaran.croydon@londonchamber.co.uk
mailto:events@londonchamber.co.uk?subject=LCCI%20Prestige%20Summer%20Breakfast
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*Members are welcome to bring a non-member guest to a Changing Places/Cereal Networking event.  Please note that non-member guests are only able to attend one 
Changing Places/Cereal Networking event per year.  If they wish to attend more than this they will need to join the London Chamber of Commerce.

October 2016

03/10/16 Time: 18.45-20.00  ALL MEMBERS

Conservative Party Fringe Event
(outside the secure zone so no conference pass required) 
Delivering for cities: meeting the challenges of a 24/7 economy 
A constant flow of goods and services is the lifeblood of our city 
economies. This session will examine how we maintain competitive 
whilst tackling the challenges of congestion, emissions and road 
safety.
Venue: Library of Birmingham, Broad Street, Birmingham B1 2ND
Nearest station: Birmingham New Street  
Patron Member, Premier Plus Member, Local Member and 
Member’s Guest: FREE
Contact: Siwan Puw (Policy and Public Affairs Team) 
Tel: 020 7203 1911 
Email: spuw@londonchamber.co.uk 

04/10/16 Time: 09.30-11.00 LOCAL MEMBERS AND NON-MEMBERS

Maximise Your Membership
Venue: Jurys Inn, Wellesley Road, Croydon CR0 9XY         
Nearest station: East Croydon
Local Member, Member’s Guest and Non-member : 
Complimentary
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran.croydon@londonchamber.co.uk

04/10/16 Time: 12.00-14.00 PATRON AND PREMIER PLUS MEMBERS

Changing Places Lunchtime Networking
Venue: Mint Leaf Restaurant and Bar, Suffolk Place, St James’s, 
London SW1Y 4HX
Nearest station: Piccadilly Circus
Sponsored by: Defence Relationship Management 
(MoD) 
Patron Member, Premier Plus Member and 
Member’s Guest: Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

05/10/16 Time: 08.00-11.00 PAs AND EAs ONLY

LCCI PA Club Showcase Morning
Venue: The Hippodrome Casino, Cranbourn 
Street, Leicester Square, London WC2H 7JH
Nearest station: Leicester Square
Personal Assistants and Executive Assistants: Complimentary
Contact: LCCI PA Club Tel: 020 7203 1880
Email: lccipaclub@londonchamber.co.uk 

05/10/16 Time: 12.30-14.30 ALL MEMBERS

Time: To Talk Business
Venue: Holiday Inn Express London 
- ExCeL, 1018 Dockside Road, 
London E16 2FQ
Nearest station: Royal Albert (DLR)
Patron Member, Premier Plus Member, Local Member and 
Member’s Guest: Complimentary
Contact: Samantha Shepherd Tel: 020 7203 1965
Email: sshepherd@londonchamber.co.uk 

06/10/16 Time: 08.15-09.30 ALL MEMBERS AND NON-MEMBERS

Capital 500 Quarterly Economic Survey Quarter 3
Venue: The Clubhouse, 8 St James’s Square, London SW1Y 4JU
Nearest station: Piccadilly Circus
Patron Member, Premier Plus Member, Local Member and 
Non-member: Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

12/10/16 Time: 12.00-14.00  ALL MEMBERS

Connect 4 Lunch
Venue: Metro Bank, 234 King’s Road, Chelsea, 
London SW3 5UA
Nearest stations: Sloane Square and South 
Kensington
Patron Member, Premier Plus Member, Local 
Member and Member’s Guest: Complimentary
Contact: Donna Subero Tel: 020 7556 2394
Email: dsubero@londonchamber.co.uk

12/10/16 Time: 14.00-17.00 ALL MEMBERS AND NON MEMBERS

Taiwan: your next business destination 
Venue: TAITRA offices, 3rd Floor, 29 Wilson Street, 
London EC2M 2SJ 
Nearest station: Moorgate
Patron Member, Premier Plus Member and Non 
Member: Complimentary
Contact: Enea Desideri Tel: 020 7203 1822
Email: edesideri@londonchamber.co.uk

12/10/16 Time: 17.45-20.30 ALL MEMBERS AND NON MEMBERS

Networking Training: How to Work a Room
Venue: etc.venues Fenchurch Street, 8 Fenchurch Place,  
London EC3M 4PB
Nearest station: Tower Hill
Patron Member and Premier Plus Member: £66.00
Local Member: £102.00
Non-member: £150.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

13/10/16 Time: 08.15-10.00 PATRON AND PREMIER PLUS MEMBERS

Property and Construction Breakfast Club  
with guest speaker Donagh O’Sullivan,  
Managing Director, Galliard Homes
Venue: CBRE, Henrietta Place, London W1G 0NB
Nearest station: Bond Street
Sponsored by: Bond Bryan Architects, CBRE,  
Middlesex University and Willis Towers Watson
Patron Member and Premier Plus Member: £45.00 
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk 
 

mailto:spuw@londonchamber.co.uk
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13/10/16 Time: 12.00-14.30 ALL MEMBERS AND NON-MEMBERS

Executive Club Lunch with guest speaker, Steve 
O’Connell, GLA Member for Croydon and Sutton
Venue: Hilton Hotel, 101 Waddon Way, Purley Way, 
Croydon CR9 4HH
Nearest station: Waddon
Patron Member, Premier Plus Member, Local 
Member and Members’ Guests: £44.00
Non-member: £68.00
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran.croydon@londonchamber.co.uk

18/10/16 Time: 09.00-11.30 ALL MEMBERS AND NON-MEMBERS

Is Your Business Prepared for Brexit?
Venue: Ernst & Young LLP, 1 More London Place, 
London SE1 2AF
Nearest station: London Bridge
Patron Member, Premier Plus Member, Local Mem-
ber and Non Member: Complimentary 
Contact: Enea Desideri Tel: 020 7203 1822
Email: edesideri@londonchamber.co.uk

18–19/10/16 Time: all day ALL MEMBERS AND NON-MEMBERS

The 4th Annual UK-Nigeria Investment Summit
Venue: Taj Hotel, 51 Buckingham Gate, London SW1E 6AF
Nearest station: St James Park
Patron Member and Premier Plus Member: £195.00
Non-member: £295.00 
Contact: Ruma Deb Tel: 020 7203 1949
Email: rdeb@londonchamber.co.uk

19/10/16 Time: 08.00-10.15 ALL MEMBERS AND NON-MEMBERS

What is Your Business Worth?
In collaboration with Hornblower Business Brokers and James 
Talbot Coaching
Venue: Coventry University London Campus, University House, 
109 - 117 Middlesex Street, London E1 7JF
Nearest station: Liverpool Street
Patron Member, Premier Plus Member, Local Member, Member’s 
Guest and Non-member: Complimentary
Contact: Samantha Shepherd Tel: 020 7203 1965
Email: sshepherd@londonchamber.co.uk

26/10/16 Time: 09.00-16.30 ALL MEMBERS AND NON MEMBERS

International Business Training: Export Documents 
Venue: ETC Venues, Garfield House, 86 Edgware Road,  
London W2 2EA
Nearest station: Marble Arch 
Patron Member and Premier Plus Member: £354.00
Local Member: £414.00
Non-member: £414.00
Contact: Olivia Ronayne Tel: 020 7203 1823
Email: oronayne@londonchamber.co.uk

27/10/16 Time: 12.00-14.00  ALL MEMBERS

The Grapevine Network
Venue: Farleigh Golf Club, Old Farleigh Road, 
Farleigh CR6 9PE
Nearest station: Upper Warlingham
Patron Member, Premier Plus Member, Local 
Member and Member’s Guest: Complimentary
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran.croydon@londonchamber.co.uk

November 2016

02/11/16 Time: 12.30-14.30  ALL MEMBERS

Time: To Talk Business
Venue: Porsche Centre East London, 
Gallions Park, 101 Woolwich Manor 
Way, London E6 6EY
Nearest station: Gallions Reach (DLR)
Patron Member, Premier Plus Member, Local Member and  
Member’s Guest: Complimentary
Contact: Samantha Shepherd Tel: 020 7203 1965
Email: sshepherd@londonchamber.co.uk

02/11/16 Time: 19.00-23.00 ALL MEMBERS AND NON-MEMBERS

Transport Dinner with guest of honour Rt Hon Chris Grayling 
MP, Secretary of State for Transport
Venue: The Berkeley, Wilton Place, London SW1X 7RL
Nearest stations: Hyde Park Corner and Knightsbridge
Sponsored by: CH2M and Willis Towers Watson
Individual Places
Patron Member and Premier Plus Member 
£222.00
Local Member and Affiliate Member: £240.00
Non-member: £276.00
Table of 12
Patron and Premier Plus Member: £2,664.00
Local Member and Affiliate Member: £2,880.00
Non-member: £3,312.00
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

16/11/16 Time: 08.00-09.30 PATRON AND PREMIER PLUS MEMBERS

Cereal Networking
Venue: The Mercer, 34 Threadneedle Street, London EC2R 8AY
Nearest station: Bank
Patron Member, Premier Plus Member and Member’s Guest: 
Complimentary
Contact: Events Team Tel: 020 7203 1700
Email: events@londonchamber.co.uk

16/11/16 Time: 09.30-12.00  ALL MEMBERS AND NON-MEMBERS

Meet the Expert
Round table event with areas of specialism in 
Accountancy, Legal, Marketing, Insurance and HR

Venue: Hampton By Hilton, 30 Dingwall Road, 
Croydon CR02NB
Nearest station: East Croydon
Patron Member, Premier Plus Member, Local Member, Member’s 
Guest and Non-member: £10.00
Contact: Linda Saran Tel: 020 7556 2393
Email: lsaran.croydon@londonchamber.co.uk
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mailto:edesideri@londonchamber.co.uk
mailto:rdeb@londonchamber.co.uk
mailto:sshepherd@londonchamber.co.uk
mailto:lsaran.croydon@londonchamber.co.uk
mailto:events@londonchamber.co.uk
mailto:lsaran.croydon@londonchamber.co.uk
mailto:oronayne@londonchamber.co.uk
mailto:sshepherd@londonchamber.co.uk
mailto:events@londonchamber.co.uk
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n Transport Dinner 
Join leading representatives 
from the transport industry at 
this prestigious event to hear 
from Rt Hon Chris Grayling 
MP, Secretary of State for 
Transport discuss transport 
strategy and the transport 
issues affecting business in 
the capital on Wednesday 
2 November. Sponsored by 
CH2M and Willis Towers 
Watson the event will be held 
at the iconic five star hotel, 
The Berkeley, and provides 
the opportunity to make 
new business connections 
and strengthen existing 
relationships. Tickets start at 
£222.00 +VAT per person.

n Women in Business
This evening reception 
celebrates women in 
business who have positively 
contributed to the business 
landscape, inspiring change. 
We are delighted to be joined 
by Julie Meyer MBE, Chairman 
and Chief Executive, Ariadne 
Capital, who will talk about 
her remarkable career journey. 
Taking place on Tuesday 
15 September this event is 
for Patron and Premier Plus 
members only at £30.00 
inclusive of VAT.

n Property and 
Construction Breakfast 
Clubs
The next two breakfasts will 
hear from Don O'Sullivan, 
Managing Director, Galliard 
Homes on Thursday 13 
October and Angus Dodd, 
Chief Executive, Quintain 
on Tuesday 8 November 
Sponsored by Bond Bryan 
Architects, CBRE, Middlesex 
University – BIM Management 
and Willis Towers Watson, the 
event is open to Patron and 
Premier Plus members only at 
£45.00 inclusive of VAT per 
person.

n Changing Places Evening 
Networking
Our bi-monthly flagship 
networking receptions are 
regularly attended by up to 
100 members from a wide 
range of industry sectors. Our 
host venue on Thursday 29 
September is The Exhibitionist 
Hotel. Sponsored by the 
Ministry of Defence – Defence 
Relationship Management, 
guests will enjoy drinks and 
snacks during the event. This 
complimentary event is open to 
members only.

n Annual Winter 
Reception
Celebrate the festive season 
on Thursday 1 December at 
Fortnum & Mason. Sponsored 
by RiskEye, guests will also 
have the opportunity to indulge 
in some in-store shopping prior 
to the reception. Tickets start 
at £90.00 inclusive of VAT 
for Patron and Premier Plus 
members. This event always 
sells out, early bookings are 
recommended. 

n Networking Training
Open to members and non 
members, this workshop 
is ideal if you are new to 
networking or have some 
networking experience but 
are not getting the results 
you need from the events you 
are attending. The workshop 
will take place on Wednesday 
12 October at Etc Venues - 
Fenchurch Street.  Tickets 
start at £66.00 inclusive of VAT 
per person.

n Cereal Networking
Aimed at members from a 
variety of different business 
sectors and companies, 
ranging from SMEs to the 
big corporates. The next 
breakfast networking event 
will take place on Thursday 
8 September from 7.45am - 
9.00am at Jamies Wine Bar, 
Fleet Place. Sponsored by the 
Ministry of Defence – Defence 
Relationship Management 
this complimentary event is 
exclusively open to Patron and 
Premier Plus members only.   

LCCI events highlights

Rt Hon Chris Grayling MP

n Capital 500 Quarterly Economic Survey Q3 2016 Report 
Launch
LCCI’s Capital 500 Quarterly 
Economic Survey – in 
partnership with leading polling 
agency ComRes – is London’s 
largest and most authoritative 
business survey, measuring 
business performance and 
confidence in the capital. 
Join us for a presentation 
of the Quarter 3 findings on 
Thursday 6 October at The 

Clubhouse. Panelists include 
Simon French, Chief Economist, 
Panmure Gordon, Vicky Pryce, 
Centre for Economics and 
Business Research (Cebr) and 
Tom Mludzinski, Director of 
Political Polling, ComRes, 
with the discussion chaired by 
Colin Stanbridge, LCCI Chief 
Executive. This complimentary 
event is open to all members.

Simon French

Tom MludzinskiVicky Pryce

How can a DPA barrister save 
your business money?
A Direct Public Access (“DPA”) 
barrister is a barrister who is able 
to work directly for members 
of the public without the need 
to have a solicitor to act as an 
intermediary.

Historically barristers could 
only be instructed via a solicitor. 
However these traditional roles 
are changing. A DPA barrister 
is now able to take instructions 
directly from the public.

What are the advantages?
A barrister is a specialist in written 
and oral advocacy, as well as 
having expertise in specific areas 
of law.  With DPA, you can go 
directly to a specialist.

The cost of instructing a DPA 
barrister is often significantly less 
than going to a solicitor for two 
reasons:

First, a barrister does not 
have the overheads of a firm of 
solicitors. Barristers operate out of 
‘chambers’ where self-employed 
barristers share the cost of 

clerks and conference facilities. 
Barristers are therefore able to 
offer lower rates and, increasingly, 
can offer fixed fees.

Second, it is often the case that 
a legal matter may necessitate 
having a barrister involved at 
some stage in the case. Hiring 
a barrister directly avoids 
duplication in those cases.

What kind of work can DPA 
barristers do?
They can do most of the work a 
solicitor can do including giving 
advice, drafting court documents 
and providing representation in 
court.

Where can you find a DPA 
barrister?
Many barristers at Goldsmith 
Chambers, operating in the Temple, 
London, are DPA qualified. 

i  To discuss with a clerk about how 
a barrister might help your business, 
call 0207 353 6802 or visit  
www.goldsmithchambers.com.

Direct Public Access 
Barristers

ADVERTORIAL

GOLDSMITH CHAMBERS

Our team of public access barristers are 
available to assist you directly with your 

legal questions, with advice, drafting legal 
documents or representation in court.

GOLDSMITH CHAMBERS

The Chambers of Anthony Metzer QC 
Goldsmith Building, 
Temple, EC4Y 7BL

Tel: 0207 353 6802
www.goldsmithchambers.com

Clerks@goldsmithchambers.com

220151-7-16LBM Goldsmiths.indd   1 21/06/2016   14:58
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Substance use in the workplace

Substance use, including alco-
hol and prescribed medication, 
presents a very real problem to 

a large proportion of the population.  
The professional work place is no ex-
ception to this.  An organisation re-
lies on the ability of its employees to 
make it thrive. If the employee is not 
operating to their full potential then 
the organisation's ability to deliver 
can be undermined.  However, while 
an organisation needs to be sensitive 
to its own requirements, it also needs 
to recognise that the individual with 
the problem will require specialist, 
sensitive and considered support.  
Substance misuse is recognised as 
a very real emotional and physical 
condition and as such organisations 
have a responsibility to cater to not 
only its own needs but the needs of 
the employee in keeping with policy 
and employment law.  

The British Medical Association 
(BMA) states: “Alcohol and drug 

use increases the risk of problems 
in the workplace such as absen-
teeism, low productivity and inap-
propriate behaviour. It is evident 
that individuals in employment 
are more likely to drink frequently 
compared to those who are unem-
ployed.  Individuals in managerial 
and professional occupations are 
likely to drink more frequently than 
those in routine and manual occu-
pations. Certain working situations 
and conditions are associated with 
the use of alcohol and illicit drugs 
such as shift or night work, travel 
away from home, working remote-
ly, business meals, poor communi-
cations and job stress.'

Vulnerable
The BMA are suggesting that the 
employed, and the higher earner 
may be at more risk than individ-
uals with less earning capacity or 
unemployed.  In a world of alcohol, 
prescribed medication, 'legal highs' 
and illegal drugs the working popu-
lation are very vulnerable to devel-
oping a problem, while at the same 
time there is less support available 

to them.  HR Magazine has quoted 
TUC estimates that “between three 
and five per cent of all work absenc-
es are due to alcohol, which costs 
the UK economy nearly £2 billion a 
year. Research from drug and alco-
hol screening provider Concateno 
reveals that 1 in 30 employees (3.23 
per cent of the 1.6 million UK em-
ployees it tested in 2011) has drugs 
in their system at any one time in 
the workplace.  If that figure were 
extrapolated for the UK population, 
it would equate to 940,000 people.  
A 2012 survey by law firm Blake 
Lapthorn, found that most organ-
isations think the use of alcohol 
(61 per cent) and drugs (54 per cent) 

by employees outside the office has 
an adverse effect on their work.’  

Dilemma
Are organisations, owing to anxiety 
regarding substance misuse in the 
workplace, missing an opportunity to 
both protect their own performance 
and productivity while at the same 
time supporting the worker, with the 
said issue, as much as possible within 
the confines of a company’s resourc-
es?  Substance misuse in the work-
place is a real dilemma, and as such 
we should not bury our heads in the 
sand regarding the impact of it on our 
organisation.  Only through robust 
policy development, workplace strat-
egies and effective interventions can 
we hope to reduce the impact of it.

Kenneth Robinson is director of 
Janus Solutions, specialists in 
working with substance misuse 
www.janussolutions.co.uk

by Kenneth Robinson

“In a world of alcohol, 
prescribed medication, 
'legal highs' and illegal 
drugs the working 
population are very 
vulnerable to 
developing a problem.”

www.mrstrainingandrescue.com

Kemp House | 152 – 160 City Road | London | EC1V 2NX

Call us today on 0203 092 4119 or email 
london@mrstrainingandrescue.com

Outsourcing 
our H&S 
responsibilities … 
now there’s a 
thought.

�  Competent Safety Advice
�  Site Survey Inspections
�  Audits and Policy Reviews
�  Incident Investigation
�  Dedicated Advisor
�  H&S training as required

Flexible solutions from qualified specialists

Peace of mind – cost saving – compliance guaranteed

219234-9-16LBM MRS Training.indd   1 26/07/2016   08:58

Workplace safety
WHEN you run a business, there 
are so many demands on your 
time that health and safety can 
sometimes lose priority. You 
probably have good intentions to 
review policies and procedures, but 
do other work pressures stop them 
from actually happening?

Are you frustrated 
by health and safety 
guidelines and don’t know 
which way to turn?
In your competitive market 
you may find the day-to-day 
running of the business so 
time-consuming that you never 
get round to reviewing health 
and safety policies – but it is 
important, not only to look 
after employee health, as a 
healthy workforce makes for 
good business, but to ensure 
you comply with legislative 
requirements too. 

Imagine having the peace 
of mind that your H&S is all 
taken care of
MRS Training & Rescue is able to 
offer a one-stop-shop solution 
for all your H&S needs, with 

the ability to provide policy 
/ assessment, and where 
necessary, training, to meet the 
needs of your business.
Our tailored services include:
• Hands on support doing all the 

jobs you find time consuming, 
with the flexibility for ‘task 
specific’ help, just when you 
need it. 

• Qualified Consultants from 
specialised commercial and 
industrial backgrounds that will 
give your business the peace of 
mind that all your H&S is being 
taken care of by someone who 
understands your business.

• Making the right Health 
and Safety choices for your 
business to ensure you are, as 
a minimum, compliant with 
the required H&S legislation 
and standards your industry 
requires.

• We will deliver on time, to your 
requirements, helping you to 
make improvements to your 
business in a positive way.

i  Call us today on  
0203 092 4119 or email  
london@mrstrainingandrescue.com

ADVERTORIAL

[Click/tap for more info]

http://www.mrstrainingandrescue.com
http://www.janussolutions.co.uk
mailto:london@mrstrainingandrescue.com
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Sherry Coutu to give  
CET lecture

Serial entrepreneur and tech 
ambassador to the Mayor of 
London, Sherry Coutu CBE will 
deliver the third Commercial 
Education Trust (CET) lecture 
this autumn. Named by 
Computer Weekly as one of the 
UK’s most influential women, 
the LSE and Harvard graduate 
currently chairs the Financial 
Strategy Advisory Group for 
the University of Cambridge, 

the Scale-up Institute and 
Founders4Schools and serves 
as a non-executive member 
of Zoopla plc and the London 
Stock Exchange Group.  She also 
serves as an advisor to LinkedIn, 
and the Royal Society SIT 
committee. 

The lecture takes at place on 
Tuesday 8 November at the City 
of London Club, EC2 at 7.00.
To reserve a place contact
rsvp@lccicet.com or call CET on 
020 7203 1909.

Rio moves on from 
Olympic success
HE Eduardo dos Santos, 
Brazilian Ambassador to the 
UK (pictured below), visited 
LCCI last month after the 
success of the Rio Olympics.  
One of the many legacies from 
the Games, he said, was the 
fact that they have bought 
Britain and Brazil closer 
together. British expertise had 
played a role in, for example, 
collaboration between police 
and security services on 
public safety matters, and the 
influence of British architects 

in the design of the Olympic 
Park.

Not only did Brazil achieve 
their best medal haul ever, 
the city of Rio de Janiero 
had benefitted significantly 
from transport and sporting 
infrastructure development. 
The Ambassador told the 
LCCI that the city was now 
bidding to host the 2019 World 
Chambers Federation Congress 
and were ideally placed to 
make it as successful as the 
acclaimed Games.

Systemic Team  
Coaching  

3 Day Cer tif icate  
One Year Diploma Programmes

Team Coach Training Programmes  
with Team Connect 360 Licence

 

John Leary-Joyce, Hilary Lines,  
Alan Taylor and Peter Hawkins 

“Systemic team coaching is never just a series  
of events or away-days, but an on-going 

development journey which continues even  
when the team coach is not present.”

AoEC are Leaders in Executive Coaching and Accredited Coach Training for  
Organisations and Individuals Accredited and validated by top professional bodies

EMCC
European Mentoring &
Coaching Council

Systemic Team Coaching Certificate
3 Day Certificate Programme 

London – 26-28 September 2016
Boston – 19-21 October 2016 

New York – 17-19 November 2016
London – 07-09 December 2016

 Systemic Team Coaching Diploma
One Year Diploma Programme  

London – Beginning 28 November 2016

For more details contact mike.smith@aoec.com

Please see www.aoec.com for full details 
of all our coach training programmes.

[Click/tap for more info]

mailto:rsvp@lccicet.com
http://www.aoec.com
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Two minute interview

 Claire Tillekaerts, chief executive, Flanders Investment & Trade

The average salary in the City of London is £52,000 per annum.

Picture: Nick J Webb 

Who are you? 
I am the chief executive of Flanders 
Investment & Trade, the Flemish 
counterpart of UK Trade & 
Investment.

What is your connection with the 
London Chamber of Commerce?
As an organisation we have over 
100 offices worldwide, and since 
one of them is in London, we are a 
member of the London Chamber of 
Commerce.

What was your first job in London? 
As a governmental organisation 
responsible for supporting trade 
and inward investment, I often 
accompany business delegations on 
economic missions to the UK. One 
of the most memorable ones was 
during the Olympic Games in 2012.

Which one business achievement 
over the last 12 months are you 
most proud of, and why?
Our biggest business achieve-
ments are always linked to what 

the companies we work with do 
in other markets. This year we are 
very proud of Vandersanden Bricks 
as they – with our help – are now 
working closely with the Berkeley 
Group (founded by Tony Pidgley, 
LCCI President) to build houses 
in London and the surrounding 
areas.  On an investment level, we 
worked closely with Volvo this 
year to maintain and increase their 
investment in their Ghent manu-
facturing plant securing investment 
and employment at least until 2024.

“If there is one thing I hate about my 
job it’s …
… not having enough time to read 
in depth about subjects related to 
my job.”

If you were advising a young 
entrepreneur which business person 
would you suggest as a model? 
Steve Jobs – he started early, pushed 
himself all the time and always 
aimed for the best.

What did the 2012 Olympics mean 
to you and your business? 
It was a brilliant platform to intro-
duce our home-grown businesses 
to the world and at the same time 
show British business what Flanders 
has to offer. We won contracts to 
provide goods and services to the 
2012 Olympics worth €280 million. 
I really enjoyed how the 2012 
Olympics transformed London into 
an incredibly happy and friendly 
place. 

How do you think the London 
transport system in London can be 
improved? 
It would be great if they would run 
later at night as I feel the tube has 
always been a very reliable and a 
safe way of transport.

Which piece of red tape causes 
most problems for your company 
and why? 
The biggest piece of red tape our 
companies experience when doing 
business in the UK is the difference 
in currency and the currency fluc-
tuations. How much you invoice 
for depends on the rate of that day 
and what you agreed with the other 
party.

If you are Mayor of London for 
the day which one thing would 
you change? 

Create more cycling lanes for safer 
cycling and travelling to work. 

Any interesting encounters or 
discoveries? 
One of the most interesting encoun-
ters I had was with the chief 
executive of UKTI. It is always good 
to meet your peers as I feel you can 
always learn a lot. I’ve also discov-
ered that cricket is thought to have 
originated from Flanders. Research 
has uncovered a reference to the 
sport in a Flemish poem written in 
1533. Remarkable!

flandersinvestmentandtrade.com

Image credit: Super Wallpaper

Image credit: Harland Quarrington

Tony Pidgley CBE

Steve Jobs
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“As an organisation we have over 100 
offices worldwide, and since one of them is 
in London, we are a member of the London 
Chamber of Commerce.”
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This is the first chance to 
catch with  Philip Hao since 
we collaborated on the UK 
Guide for Chinese Students in 
2010. The UVIC Group, which 
he heads, is a key player in 
university placement and visa 
services and is something 
of a phenomenon in UK 
inbound education.  Not only 
is the company a member of 
organisations such as UCAS 
and the British Council, its 
bespoke event, UniFair, is 
the largest university fair 
for students from over 100 
countries to meet key UK 
universities.  

As a result Hao has become 
the ‘go-to’ expert on UK ed-
ucation, and is regularly fea-

tured in the media – UK and China.
Chinese inbound students occu-

pied the highest rate among inter-
national students in UK universities 

in 2014, amounting to 62,000.   I 
asked him what advantages the Brit-
ish education had over the Chinese 
system that makes them flock to the 
UK. Moreover, I asked, would the 
trend continue, and what changes 
had he seen since he himself was a 
student here in the late 1990s?

Relevant
 “As China’s economic develop-

ment picked up speed, one could 
see very clearly the changes in the 
Chinese overseas student popula-
tion.  Most of them no longer need 
to take on a part time job to supple-
ment their cost of living. Instead, 
they choose relevant opportunities 
carefully either to strengthen their 
CV profile, to test landscape for 
their potential future career or just 
to enrich their social lives.”  

On the differences in the two ed-
ucation systems, Hao told me that 
the Chinese system was still known 
for its long school days, tough dis-
cipline and parental pressure.  This 
rigid education system provides a 
solid foundation and encourages 
good studying habits setting students 
on the right track to achieve good 
grades. Chinese exam results often 
top global league tables.  However, 
Hao believes that this approach may 
be better applied at the more basic, 
primary level. He says, “As pupils are 
growing up, they are on autopilot, 
they study for exams, not for inter-
est.  By  the time they are studying 

for their university degree, they often 
lack motivation and vision for their 
future career, so Chinese students are 
sometimes perceived as weaker con-
tenders in the employment market.  
By comparison, British education 
promotes individualism, self-initia-
tive and application abilities, provid-
ing a more fully rounded personality 
that Chinese students have lacked 
in the past.  To gain a place in the 
global job market, acquiring a British 
style of education makes them better 
equipped, not just in an internation-
al organisation but also in a Chinese 
firm.  Therefore, I believe the in-
bound education market into the UK 
will continue to grow steadily over 
the next ten years.”

Resources
Analysing the Chinese educa-

tion system and its future trends, 
Hao says: “China has opened up its 
restrictions on private schools.  This 
change will provide more resources 
for Chinese students and parents to 
choose from, as they are multi-func-
tional and provide a more dynamic 
range of education possibilities.

“China also recognises that many 
students choose a university degree 
such as business studies or econom-
ics due to peer pressure.  Many im-
portant jobs in craftsmanship and 
more practical fields are lacking 
graduates.  Colleges similar to poly-
technics are being encouraged to set 
up.  Although the Chinese govern-

ment has limited funds, Chinese ed-
ucational entrepreneurs are investing 
in foreign educators to entice them to 
China, increasing resources, leading 
to fewer people going abroad.”

After 13 years, UVIC has reached 
a stage where its business is mature, 
with an enviable reputation within 
the industry.  What are his next steps 
and what ambitions does he have for 
the future?  “Education is extremely 
close to my heart,” he said.  “My first 
overseas study experience was with 
the University of Cyprus, followed by 
a Masters in Management at West-
minster University.  Those formative 
years were challenging but I benefited 
tremendously from this wealth of ex-
perience.  I have therefore made it my 
mission to help other young people 
find the right track acquiring a good 
education.”  This ambition is current-
ly being pursued through the creation 
of a giant bi-lingual digital application 
portal called myOffer.com, linking 
major universities across the world 
to allow easy access for students from 
China and other Far East countries.  

www.uvic.co.uk

Yintong Betser is the author 
of a series of books on doing 
business in China and the 
UK and managing director 
of ACTIVE Anglo Chinese 
Communications.
www.activeukchina.com

Yintong talks with …

Londoners know the phrase 
‘All change’ as TfL's regular 
loudspeaker announcement. 
It is also now also an apt 
description of the capital's 
journey through 2016. With 
the referendum results 
deciding Britain's EU exit, the 
appointment of Sadiq Khan as 
London's Mayor and Theresa 
May as the UK's new PM, there 
have been plenty of changes 
to observe.  

Whilst the UK takes stock 
of the recent changes, the 
key requirements of Lon-

don's built environment remain the 
same; the housing crisis and the skills 
shortage are core concerns of the 
construction industry. These issues 
will be tackled at the annual London 

Build event, the leading construc-
tion show for London and the South 
East. The event will also showcase 
cutting-edge developments within 
London's current, planned, future 
projects and opportunities in con-
struction, regeneration and housing. 

Taking place at Olympia London 
on October 26th & 27th, London 
Build 2016 provides an opportunity 
for building on confidence within 
the sector. The show will host the 
city's key players and figureheads: 
contractors, developers, architects, 
government representatives, coun-
cils and housing associations, who 
utilise the myriad opportunities 

the show provides, for networking, 
building partnerships, and for find-
ing out about the latest major pro-
ject tenders.

In addition to the conference, 
CPD workshops and exhibition 
a number of activities will take 
place over the two days; The Lon-
don Build Breakfast, officially 
supported by LCCI, will open the 
event. The show will also feature 
four hubs, dedicated to: architects, 
sustainability, skills and market in-
telligence. A Meet the Buyer VIP 
Luncheon will take place on each 
day, including a business card ex-
change session, announcements on 

the latest tenders and investment 
opportunities in London, one-on-
one meetings and huge networking 
potential with hundreds of key de-
cision makers including First Base, 
Heathrow Airport, TfL, Lendlease, 
Crossrail, Foster +Partners, Mace 
Group and Atkins Global. 

Register for free tickets at  
www.londonbuildexpo.com

Building London

Philip Hao, chief executive of UVIC Group

http://www.activeukchina.com
http://www.uvic.co.uk
http://www.londonbuildexpo.com
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The ever-increasing threat of ter-
rorism is having a significant 
impact on the need to improve 

physical security.  As information dis-
semination improves with more so-
phisticated communications and wider 
global co-operation, so the challenges 
of perimeter control increase. Own-
ers of Critical National Infrastructure 
(CNI), such as nuclear power stations, 
gas processing plants, air and seaport 
operators, border personnel, major 
event police and governments, are 
faced with a growing number of di-
verse and asymmetric threats. Terror-
ism and criminal activities are continu-
ing to evolve and can often have global 
implications well after the event.

Most businesses and governmen-
tal organisations are investing heavi-
ly in internal safety measures to keep 
them safe from sabotage, corporate 
espionage and attack. Alongside the 
exponential growth of internet com-
munications and linked potential for 
cyber breaches, external threats also 
remain a very real concern. In recent 
months, perimeter security suppliers 
are seeing greater demand for radar 
surveillance solutions that extend 
perimeter situational awareness. So 
why has radar become the 'sought-af-
ter' perimeter security solution?

Using radar sensor for longer-
range threat detection and surveil-
lance offers multiple advantages. 
It represents a highly reliable early 
warning system, providing users 
with situational awareness and, 
most importantly, the time to put 
into action a planned response. Ra-
dar picks up security risks from the 
air, such as low altitude unmanned 
aerial vehicles flying too close to an 
airport or over an open air event 
held at a football stadium for exam-
ple, as well as ground or sea-based 
threats, like unexpected vehicles 
approaching a remote military base.

Advanced
Radar surveillance systems can be 
combined with cameras to pro-
vide detection and identification of 
threats. Radar produced by my com-
pany, Kelvin Hughes, uses patent-
ed advanced detection technology 

called SharpEye™. The Kelvin Hughes 
radar is a continuous 360-degree, 
multi-target tracking device that de-
tects even the smallest movement of 
targets. SharpEye™ radar has Doppler 
filter processing capabilities, clutter 
mapping and unique algorithms that 
can identify and track specific target 
types in bad weather. Implementing 
a perimeter detection system can re-
duce the need for solid barriers such 
as wire fences and other physical se-
curity controls that can be costly to 
integrate and maintain.

Kelvin Hughes is a world leader in 
the design and supply of radar sur-
veillance for perimeter security, and 
is also a supplier to the Royal Navy. In 

2006, the company unveiled Sharp-
Eye™ to the market - the world’s first 
affordable, fully coherent solid state 
Doppler radar sensor. In real terms, 
the system allows perimeter protec-
tion agencies to detect and track land 
and aerial targets at a considerable 
distance via a self-contained radar 
and accompanying command and 
control PC based software called Cx-
Eye™. SharpEye™ is highly adaptable 
and can be deployed, manned or 
unmanned, as part of a multi-node 
system in a fixed, mobile vehicle or 
dismounted surveillance package.

Speed, of course, is of the essence 
when it comes to radar detection. As 
those with hostile intent grow ever 
more sophisticated in their approach, 
we must react in turn – and very fast. 
Consequently we need 'real-time' 
situational awareness to help us deal 
with threats from land, sea and air. 
SharpEye™ extends the customer's 
protected perimeter by detecting the 
smallest targets in the most challeng-
ing environmental situations such as 

heavy rain and ground clutter, offer-
ing maximum reassurance and pro-
tection, both for commercial assets 
and national security."

Capability
The introduction of Kelvin Hughes' 
SharpEye™ SxV solid-state, pulsed 
Doppler X-band radar has revolu-
tionised radar's role in the ground 
surveillance and land-based secu-
rity environment. It provides true 
all-weather capability, together with 
the ability to implement special-
ised clutter suppression techniques 
that are tuned to the environment. 
SharpEye™ extends detection rang-
es for pedestrians, vehicles and 
low-level air-targets such as drones, 
providing operators with more time 
to focus available sensors on the 
recognition, identification and clas-
sification of targets and deploying 
the appropriate response forces.

In addition, Kelvin Hughes' be-
spoke CxEye™ command and control 
software provides the radar operator 
with a simple human interface and 
powerful ability to coordinate target 
interrogation using multiple sensors. 
CxEye™ records images and sends 
them and their associated tracking 
data to multiple recipients. Kelvin 
Hughes security systems can share 
data and information with third-par-
ty vendors too, including full C4SIR 
system integrators. Other key fea-
tures include jamming resistance, 
counter surveillance functionality 
and a covert mode that reduces the 
probability of the system being inter-
cepted by those with hostile intent.

Headquartered in Enfield, Kel-
vin Hughes employs more than 200 
people worldwide, with offices in the 
US, Europe and Singapore serving 
clients all over the globe. With an 
eye to the future, the company has 
embarked on a continuous innova-
tion programme, placing it among 
the fastest-growing in the industry.  

Russell Gould is chief executive of 
Kelvin Hughes 
www.kelvinhughes.com

by Russell Gould 

“Using radar sensor 
for longer-range 
threat detection and 
surveillance offers 
multiple advantages.”

Putting perimeter  
security on the radar

http://www.kelvinhughes.com


31September 2016 Focus on security

Facing up to security challenges 
in a changing world

The Association of Security 
Consultants (ASC) is 25 years 
old this year, having been 

formed by a small group of experi-
enced security professionals drawn 
from security, insurance, military 
and police backgrounds.

To put the last quarter-century 
into perspective ask yourself: ‘If in 
1991 you were told that you could 
save all your operational business 
information to the cloud but need to 
protect yourself from cyber-attack, 
would you have dismissed the tell-
er as a sci-fi fantasist?’. Possibly, but 
that’s how far we have come in just 
25 years. 

Throughout that quarter century 
independent security consultants 
have been advising private, govern-
ment and corporate clients on the 
range of threats and risks they face 
and, most importantly, the necessary 
steps they need to prevent, manage 
and recover from such threats.   

Where were we in the 1990s?
• Prior to the Northern Ireland peace 

process, the main threat from ter-
rorism in the United Kingdom 
was from the Provisional IRA, 
and 1991 itself was marked with 
an attack on 10 Downing Street 

• Conflicts in the former Yugoslavia 
and former USSR saw British cit-
izens gaining ‘combat’ experience 
in support of perceived injustices 
and, as a result, exposure to radi-
cal international ideologies

• The European Union comprised 
just 12 countries in 1991 and the 
free movement of people and 
goods had not yet been facilitated

• Concerns about crime were 
mostly focussed on acquisitive 
crime, personal safety and an-
ti-social behaviour.

• Shifting international borders and 
regime changes led to the globali-
sation of organised crime

• The march of technology saw 
the widespread growth of the 
internet, the use of email and 
the dawn of social media, and 
introduced a vast range of 
new risks and opportunities.  

Where are we in 2016?
It is not necessary to outline spe-

cifically where we are now in terms 
of threat, as that’s often too obvious 
every time we read the news. Suffice 
it to say that the threats and risks we 
face today in our personal lives and 
our corporate lives are very much 
changed, and more complex.

I have been personally subjected 
to more crimes and attempted crimes 
in 2016 than I was during the whole 
of the 1990s.  Does that fact keep me 
awake at night? Mostly, the answer 
is ‘no’ as these ‘crimes’ often come in 
the form of emails and texts attempt-
ing to get me to part with valuable in-
formation, my personal or corporate 
wealth, or simply to cause malicious 
damage or harm to me, my associ-
ates, or my business. The mitigation 
is relatively simple in most cases. 
However, the more complex and cer-
ebrally planned attacks on our per-
sonal and corporate data can inflict 
major loss and damage, therefore 
individual and corporate responses 
need to be geared appropriately. 

The scale and nature of organised 
crime and contemporary forms of 
terrorism seriously affect how we 
plan and conduct our social and busi-
ness lives, which need to incorporate 
prevention and recovery strategies.

Technological advances by those 
that mean us harm have been 
matched exponentially by technol-
ogies that combat the threats and 
help keep us secure. Advanced tech-
nologies, including use of electron-
ic signalling, imaging, biometrics, 
smart engineering and design cou-
pled with enhanced personnel pro-
cedures based on experiences, good 
and bad, all go towards maintaining 
our continued safety and security.

The shrinking of public resources 
has seen many functions, previously 

the strict remit of our police, mili-
tary and other government agencies, 
now performed solely by, or in part-
nership with, the commercial secu-
rity sector.

The evolution of the independent 
security consultant 
The founders of the Association of 
Security Consultants brought their 
individual experience from long ca-
reers across the various facets of the 
private and public security sectors. 
By providing up-to-date threat, risk 
and mitigation advice, totally inde-
pendent of the provision of specific 
products and services, they quickly 
established themselves as core of in-
dependent security consultancy. 

As the ASC has grown, it has 
engaged in all aspects of profes-
sionalising the security industry. Its 
members have been instrumental in 
assisting, leading where required, 
the formulation of British Standards 
and Skills for Security. ASC is a key 
member of the Security Common-
wealth, actively engaging with all 
other professional elements of the 
security industry, and is actively 
involved in the London Chamber 
of Commerce and Industry, princi-
pally its defence and security group. 
ASC promotes future professional-
ism in the security industry through 
its annual Imbert Prize for academic 
contribution, and the Security Asso-
ciation prizes.

In 2016 ASC members are drawn 
from an even wider range of securi-
ty specialisms, their global experi-
ence reflecting the reality of dealing 
with contemporary risk and threats 
of all shapes and sizes. ASC num-
bers are limited due to the stringent 
entry requirements, which include 

commitment to the provision of ‘in-
dependent’ advice and compliance 
with the ASC’s strict Code of Con-
duct. Full members are entered on 
the unique UK Register of Independ-
ent Security Consultants which qual-
ifies them to use ‘RISC’ post-nominal 
and the ASC collective mark and logo 
to provide assurance to clients and 
partners that they are vetted, subject 
to peer review, professional and tru-
ly independent.  Associate members 
go through similar stringent vetting 
procedures.

Looking ahead
ASC strives to keep ahead of the 
threats and the skills and technol-
ogies required to successfully mit-
igate risk. CONSEC is the ASC’s 
annual Conference and Exhibition. 
This year’s theme is ‘The Challenge 
of Security in a Changing World’ 
which aims to take a global strate-
gic forecast of the security issues of 
now and the future, with leading 
speakers covering specialist sub-
ject matters including terrorism, 
cyber threats, global population 
movement, threats to aviation, and 
also considering the future skills re-
quired for security and the UK’s role 
in achieving global security.  

The ASC is celebrating 25 years of 
independent security consultancy 
with an evening of fine food, drinks 
and entertainment on 9 September 
2016 at the Honourable Artillery 
Company in the City of London.
Book a place at:  
www.securityconsultants.org.uk/
item/15-asc-25th-anniversary

Joe Connell is director of 
Praemunitus Ltd 
www.pirconsultants.co.uk

CONSEC will be held on 13 
October 2016 at the London 
Heathrow Marriott Hotel. 
www.securityconsultants.org.uk/
item/12-new-title

The ASC holds seasonal business 
groups at the Honourable 
Artillery Company in London, 
aimed at learning, sharing and 
networking. They are open to all 
security professionals and users 
of security services.  
www.securityconsultants.org.uk

by Joe Connell

http://www.securityconsultants.org.uk/
http://www.pirconsultants.co.uk
http://www.securityconsultants.org.uk/
http://www.securityconsultants.org.uk
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Self-belief key to running a successful business

There are similarities between 
the outcome of the recent ref-
erendum on Britain’s member-

ship of the EU and starting your own 
business. 

Regarding the EU referendum, 
many people will have asked them-
selves “Would we have been better re-
maining in Europe with the devil we 
know?” or “Will there now be fresh 
opportunities for Britain now it’s go-
ing its own way?”

The same could be said for start-
ing and running your own business. 
Are you better working for someone 
else, with a regular salary and all your 
tax, national insurance and pension 
affairs taken care of? Or are you bet-
ter off working for yourself, looking 
after your own financial affairs and 
yes, having to generate business, but 
with only your customers rather than 
management to report to?

Independence
There can be no doubt that the uncer-
tainty associated with running a busi-
ness will always be at the forefront of 
any entrepreneur’s mind. And as far 
as being a successful entrepreneur is 
concerned, yes, you have to examine 
carefully whether it’s better to gain 
your own independence and start 

your own business or remain work-
ing for someone else. 

Similar to your final decision how 
to vote in the recent EU referendum, 
you have to grab your uncertainty 
about the outcome firmly and predict 
how it might affect you, your capacity 
for planning ahead to overcome that 
uncertainty, and create something 
that can ensure you move both you 
and your business forward success-
fully.

Self-belief
Regardless of how you may reach 
your decision, during the process, 
you have to try and think like a suc-
cessful entrepreneur. You have to be 
able to overcome any fears you may 
have – whether it’s fear of the un-
known, fear of not being able to make 
money or fear of failure. But regard-
less of any fears you may have, it all 
entails a great degree of self-belief.

Yet this ‘self-belief ’ is not really all 
that difficult. For example, if you are 
working for someone else, don’t you 
have to have self-belief in order to 
take up a management position? And 
isn’t there a complete fear of the un-
known when promoted to a manage-
rial position for the first time? 

So why not transfer these ‘fears’ 
you already may harbour to running 
your own business instead? Isn’t it 
more comfortable and self-satisfying 
to be concerned just for yourself rath-

er than for someone else’s business as 
well as your own position within that 
business, because even when working 
for someone else, there will always be 
an element of worry about your own 
performance in relation to how you 
are perceived by your directorate and 
management.

So just step back for a moment 
and consider what it might be like 
if these fears could be somewhat al-
layed by you having the opportunity 
of running a business having less risk 
associated with it than if you started 
one yourself from scratch? One that 
is based on an existing and success-
ful business model, thus eliminating 
some of the fears you might other-
wise experience.

And before you turn away think-
ing “Oh no! Not another franchise”, 
this is not about managing an exist-
ing brand, paying them an annual 
fee, abiding by some existing business 
operation methods with restrictive 
rules via a rigid business manual and 
having to use their logo and station-
ery without “hesitation, repetition 
or deviation". This is a genuine and 
proven opportunity for you to enter 
commercial finance, and with your 
newly-found and developed skills, 
help other businesses flourish by 
identifying the best routes for them to 
finance their own businesses.

Now there aren’t many other new 
business opportunities that in turn 

help other businesses flourish from 
the outset!

Vibrant
Would it help you decide to take that 
all-important step to an independent 
career by knowing in advance that 
you are taking on a business oppor-
tunity that is not only supported by 
a full introduction and a compre-
hensive training course but one that 
is at the vibrant heart of industry 
and commerce? One with the added 
advantage of helping you establish 
yourself and one that will transform 
you into a successful and respected 
industry professional. 

And importantly, one that bolsters 
that all-important self-belief from the 
word go.

This is all about running a busi-
ness under your own name. No 
previous business lending or finan-
cial-related experience is required, 
with only the necessary standards of 
professional practice demanded by 
the industry. 

All you need is plenty of desire, a 
little imagination, a dose of common 
sense and you could be on your way 
to owning and running your own ex-
tremely successful business.

Mike Clements is director of the 
Business Loan Training Group, 
London 
www.bltg.co.uk

by Mike Clements 

Predicting the success of prospec-
tive employees has always been 
a complicated alchemy, one that 

is often indebted as much to hope as 
it is to conviction. To avoid such am-
biguity employers have increasingly 
looked to Assessment Centres to give 
them better leverage in making these 
decisions. However, a recent study 
from Birkbeck academics Dr. Dun-
can Jackson, Dr. George Michaelides 
and Dr. Chris Dewberry, considering 
variance in assessment centre rat-
ings, has turned this thinking upside 
down and looks set to subvert the 
prevailing zeitgeist among employers.  

Are dimensions reliable? 
Their paper, ‘Everything that you 
have ever been told about assess-
ment centre ratings is confounded’, 
takes as its foundation a sceptical 
approach to ‘dimensions’, the at-
tributes or skill-sets that are, in 
theory, meant to remain consist-
ent across different exercises. The 
idea would be that dimensions 
can translate into the practical 
effectiveness of an employee; for 
instance, a good communicator 
would carry their capability in that 
dimension across exercises and 
into the working world. However, 
this isn’t always the reality and, as 
noted in the study, past research 
into Assessment Centres has tend-
ed to confound both exercise and 
dimension-related effects with 
many other sources of variation.

Assessment Centres are widely 
regarded as the flagship method of 
recruitment, however, as noted in 
a presentation by Chris Dewberry, 

held at Birkbeck’s Department of 
Organizational Psychology ‘Sum-
mer Seminar’ series in July, there 
appears to be little to commend 
this status. In reviewing the re-
search on Assessment Centres, 
Dewberry draws three important 
conclusions. 

The first of these is that the 
criterion-related validity of as-
sessment centres is substantially 
lower than simpler, cheaper and 
less resource-intensive selection 
methods. This means that although 
Assessment Centres predict fu-
ture work performance to some 
extent, on the whole and despite 
the additional time and resources 
allocated, they do so considerably 
less well than other cheaper and 
simpler selection methods – such 
as structured interviews, cognitive 
ability testing or a combination of 
both. 

The second conclusion relates to 
the ‘wash-up’ period, whereby as-

sessors will discuss overall scores 
at the end of the assessment. Ex-
tensive research shows that these 
periods of consensus-building 
among assessors, counter-intui-
tively, work to reduce the extent to 
which Assessment Centre scores 
predict the future work perfor-
mance of job candidates.

The third of the three obser-
vations relates to behavioural 
dimensions, often referred to as 
competencies; the study shows 
that Assessment Centres cannot 
reliably inform you of an appli-
cant’s competencies. The findings 
indicate that in the best case sce-
nario, around 1 per cent of the 
variation in the scores given to 
Assessment Centre candidates is 
associated with their performance 
on competencies, implying that 
dimensions, although the ultimate 
focus of many Assessment Centres, 
are, in practical terms, potential-
ly irrelevant to the entire process. 

Validity of Assessment Centre ratings questioned

Chris Dewsberry (left) and  
Duncan Jackson

http://www.bltg.co.uk
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Plastic Omnium Environment supports  
local authorities and property developers 
AS long-standing members of the 
London Chamber of Commerce, 
Plastic Omnium Environment is 
the world leader in manufacturing 
and supplying high quality waste 
containerisation products for 
local authorities and property 
developers.

And with London developers 
and local authorities always on the 
look-out for ways of reducing costs 
while still offering excellent results, 
Plastic Omnium Environment has 
just the answer.

One of the company’s major 
product lines is a range of 
underground waste containers 
which delivers important 
reductions in collection costs, smell 
and pollution.

These systems, which are 
already in place with a number of 
London authorities, also minimise 
the visual impact that they have on 
their environments. The containers 
are sunk into the ground, with 
only the street furniture into which 
waste is deposited visible to the 
onlooker.

Plastic Omnium Environment’s 
underground waste management 
systems are an ingenious solution 
to the problems of keeping 
streets, housing developments 
and commercial premises clean, 
maximising urban space and 
reducing urban ‘clutter’. 

For any local authority or building 
company considering the option of 
installing an underground system, 
versus an over-ground system, the 
benefits are considerable:
• Low footprint means 

considerable space saving
• Easier sorting of different 

recycled materials
• Minimised risk of damage, such 

as graffiti and fire
• Access can be controlled, so only 

authorised people can use them
• Improved cleanliness, no wind 

scattering
• Improved hygiene – no birds, 

rodents or foxes
And of course, Plastic Omnium 

Environment’s systems also offer a 
much enhanced visual appearance!

i  To find out more, please visit 
www.plasticomnium.com/env/uk/
en or call +44 (0)121 521 4472.

ADVERTORIAL

Collecting the waste is very straightforward. The street furniture is lifted – either by the 
collecting truck or via its own integrated hydraulic mechanism – giving access to the 
deposited waste. Once the waste has been removed, the street furniture is lowered 
and the system instantly becomes ready for business once again.

Validity of Assessment Centre 
ratings questioned (continued) Businesses unaware of 

cyber attack defences
Businesses are missing out 

on crucial resources to help 
them defend against a cyber 

attack, according to a recent LCCI 
survey.

 When asked about eight differ-
ent government schemes designed 
to help protect against online at-
tacks, just thirteen per cent of 
those surveyed had used any of the 
resources.

In every single case at least 65 
per cent were unaware of the ex-
istence of the scheme being men-
tioned and the highest uptake was 
nine per cent - in the case of Ac-
tion Fraud.

Awareness
LCCI has been working to raise 

awareness of the issue and resourc-
es available with its own Cyber Se-
curity working group - part of the 
Chamber’s defence and security 
committee.  Earlier this year the 

group received backing from the 
then Minister for Digital Economy, 
Ed Vaizey MP, who emphasised 
the government’s desire to work 
closely with industry partners as 
the best way to raise awareness 
and encourage action.  The work-
ing group will continue its aware-
ness campaign and anticipates the 
launch of the new National Cyber 
Security Centre next month. 

LCCI has also called on Mayor 
Sadiq Khan to raise the profile of 
the London Digital Security Cen-
tre to give London SMEs the sup-
port that they need to understand 
and defend against cyber threats. A 
key part of the work needed could 
be done by the chief digital officer 
that the Mayor has pledged to ap-
point.

Unknown quantity
LCCI chief executive Colin 

Stanbridge said: “Cyber crime is 

still a relatively unknown quantity 
and what is quite clear from these 
findings is that the resources that 
exist to help business are also un-
known.

“We need to encourage discus-
sion and share advice in order that 
businesses can continue to grow 
without feeling under attack from 
cyber crime.”

The survey was carried out by 
LCCI in partnership with ComRes 
and asked businesses whether 
they were aware of and had used 
the following schemes: Action 
Fraud, Cyber Streetwise, 10 
Steps to Cyber Security guide, 
the London Digital Security 
Centre, the Cyber Security 
Information Sharing Partnership, 
‘Responsible for Information’ 
e-learning course, the Cyber 
Essentials scheme and Innovation 
vouchers.

What next?
The implications for the field are 
serious. In using Assessment and 
Development Centres, employers 
are spending a great deal of time 
and money on an approach that, 
overall, is possibly less effective at 
predicting future job performance 
than cheaper and less resource-in-
tensive alternatives. It also has se-
rious implications for applicants 
undergoing assessment: how can 
recruitment and development pro-
cesses in organizations remain eq-
uitable and fair if they are based on 
misleading assessments? 

The study concedes that further re-
search is needed. It has, however, sig-
nalled a change in the wind; a change 
with profound consequences for the 
de facto flagship selection method.  

For further information on the 
Department of Organizational 
Psychology at Birkbeck, University 
of London, visit their website 
where you can view more research, 
courses and events. 
www.bbk.ac.uk/orgpsych/
research

http://www.plasticomnium.com/env/uk/en
http://www.plasticomnium.com/env/uk/en
http://www.bbk.ac.uk/orgpsych/
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Branding helps to make better 
places … and places better
It is an undeniable truth that 
the current development 
boom in London is changing, 
not only the visual cityscape 
but also the character and 
personality of areas and 
communities.

In the part of West London where 
my company is based, swathes 
of ex-council blocks, underused 

light industrial and warehouse units 
have been cleared to make way for 
high value, high density riverside 
developments totalling thousands 
of new dwellings. Some of the new-
builds are mixed-use, some residen-
tial only, some beautifully designed 
with elegant balconies and land-
scaped communal areas, others...
well, not so much! 

What they all share though, is 
a sense of separatism - from each 
other and from the incumbent local 
businesses and communities in the 
area. They exist cheek by jowl but 
exude an aura of isolation and lone-
liness.  This is inevitable, perhaps, 
for new builds, but not unavoidable.

The opportunity is there for plan-
ners, local authorities and devel-
opers to be a real force for positive 
change and regeneration, and to 
benefit themselves as a result. 

Placemaking
Placemaking has been in the 

lexicon of urban development for 
decades - so much so that it has 
transcended buzzword status to 
become a cliché, engendering fre-
quent lip-service but all too rarely, 
effective implementation. But the 
principles of placemaking still offer 
a solution to urban separatism and 
a potential pathway to creating vi-
brant integrated and desirable des-
tinations.

To achieve this, a placemaking 
strategy must pull together planners, 
architects, landscapers, community 
and commerce with a common pur-
pose, galvanising involvement and 
participation from existing busi-
nesses and residents and attracting 
new input and investment.

A key component of any place-
making strategy is branding, by 
which I do not mean simply a 

catchy name, strapline or logo, al-
though these may well form part 
of it. Branding is the expression of 
the values and personality of an or-
ganisation, business or in this case a 
community, and that expression is 
articulated through every interac-
tion between people and that com-
munity. It is a tool to help differen-
tiate and communicate the unique 
characteristics of a place, give stake-
holders a focus and sense of identity 
as well as a platform for marketing 
and communications and a vehicle 
for attracting inward investment.

Within the framework of a place-
making strategy, environmental 
branding is a means by which to 
express that identity and personality 
within the physical space itself, us-
ing the built environment as its can-
vas. But it goes beyond decoration 
or aesthetics to encompass func-
tionality including navigation and 
physical orientation which helps to 
define and organise how people ex-
perience being in a place.

Large format graphics, applied to 
walls, windows, through lighting or 
surface treatments can not only be-
come landmarks for navigation but 

also help to both create and reflect 
different functions and characteris-
tics of a space, calm or stimulating, 
formal or relaxed. Simultaneously, 
signage and wayfinding can create 
a consistency and visual identity 
which unites different buildings and 
spaces, with their different users and 
functions.

Vibrant
A well-designed, well-imple-

mented environmental branding 
scheme can help seemingly disso-
nant collections of mixed and sin-
gle use buildings and businesses to 
become vibrant destinations in their 
own right. And the principles apply 
equally regardless of scale.

When Eddie Rama, (prime min-
ister of Albania) first took public 

office, his radical ‘colourisation’ pro-
gram of the capital city Tirana used 
environmental graphics to trans-
form the crumbling, crime-ridden 
city centre into a vibrant, kaleido-
scope of colour, and in doing so cat-
alysed a groundswell of civic pride 
and activism resulting in city-wide 
clean-ups, improved housing and 
a massive decrease in crime. That 
led to a boom in inward investment 
and economic revival that became a 
self-fulfilling regeneration prophecy 
and the colourful graphics them-
selves became a symbol of regional 
identity and reclamation and a ma-
jor driver for tourism. 

At the other end of the scale, an 
environmental branding scheme 
for a shopping centre, for example, 
can create a sense of place and iden-
tity within a single building, even 
though that building may contain 
areas of different functionality (such 
as shopping, eating, entertainment, 
children’s services, staircases, and 
lifts) as well as housing multiple 
businesses and brands all of which 
are competing to assert their own 
presence within the space.

Dynamism
It is all about the experience of 

being within a place. And improv-
ing the way that people experience 
a location physically at the point of 
engagement makes it more likely 
that they will want to spend more 
time there, spend more money on 
retail and hospitality, become more 
stimulated and productive within 
workplaces and more engaged and 
involved with community and cul-
tural enterprises. This, in turn, cre-
ates more vibrancy and dynamism 
leading to further improvements to 
the experience of that place.

Successful branding and place-
making strategies which help de-
velopments to become vibrant, 
multifaceted destinations with 
clearly-defined personalities are not 
simply creating emotional benefits 
for local residents, businesses and 
communities, but can also offer a 
pathway to tangible returns for de-
velopers and investors in terms of 
increased demand and sales.

Simon Cohen is creative director 
of Simon Inc Ltd, an independent 
branding consultancy 
www.simoninc.co.uk

by Simon Cohen
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http://www.simoninc.co.uk
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We all like travelling in luxury 
but we want the best deal too 
so for those going abroad on 
holiday or taking a business 
trip here are some booking 
tips from Brightsun Travel to 
consider.

Should I book sooner rather 
than later?
Travel agents are always asked, 
when is the best time to book a 
flight – in advance or wait for a 
last minute deal? When it comes to 
booking travel for Easter, summer 
and Christmas, you should book 
six months in advance, as flight and 
hotel prices are much more likely to 
increase rather than decrease. 

For travel outside these times, 
you can risk waiting until closer 
the time of travel before booking, 
because if there is a lot of availabil-
ity on flights (which you can check 
via your travel agent), the price may 
decrease as airlines need to fill ca-
pacity. In some cases, if availability 
is wide open to a particular desti-
nation, airlines often have hidden 
price wars so it is always worth 
shopping around.

For flights, you can actually book 
11 months in advance so if you see 
a great price, book it. However don't 
forget to check the change and can-
cellation policies so you are clear on 
how much it will cost if you need to 
amend or cancel your booking. Air-
lines provide this information before 

booking so the best travel agents will 
advise you of these charges transpar-
ently at the time of booking.

Are January sales the real deal?
If you are booking your annual holi-
day, the best time to book is January 
as the majority of sales will happen 
then from airlines and hotels. This 
is because they have a year ahead 
of empty occupancy on planes and 
rooms and if they can fill as much of 
this with January bookings, they find 
it easier to forecast capacity and pric-
ing strategies for the year ahead. 

Departure times can make  
a big difference
Another tip when booking is if you 
are flexible with your flight depar-
ture times, check the aircraft you 
are travelling on. The pinnacle of 
planes in aviation technology are 
currently the Airbus A350, Airbus 
A380 and the Boeing 787 Dream-
liner. Travelling on these means 
the aircrafts are newer and will of-
fer the latest in innovation across 
all classes. An airline may operate 
several flights daily but only one 
of their departures may be with an 
Airbus A380 so look out for that 
extra benefit.

The hidden benefits of  
loyalty cards
Although summer is a busy time of 
year for holiday travel, there is a huge 
decrease in corporate travel so you 

can actually get great value business 
and first class deals over this period 
(apart from the USA as it is a very 
popular summer destination - be-
tween 22 June to 17 August, it can 
cost around £300 more than any 
other time of year!) And don’t forget 
to check all your airline loyalty card 
points as you may be able to get up-
grades with them.

Do free upgrades really happen?
If you don't have enough points for 
an upgrade but you do have an air-
line loyalty card silver level or above, 
it is still always worth asking for a 
free upgrade as they will give prefer-
ence to loyal customers – make sure 
you show them your card.

Earn personal points for 
corporate travel
Even if your company has booked 
your travel through their corpo-
rate account to accrue corporate 
points, you can still earn points 
as an individual on your person-
al loyalty card. This is true for 
many airlines including Qatar, 
Turkish Airlines, Emirates, Brit-
ish Airways, Etihad, Virgin Atlan-
tic, KLM, United and Air Canada. 

Set up a family loyalty account
With some airlines, they will allow 
you to add all the passengers trav-
elling together onto one account, 
so you can build up points faster if 
you add a family of four travelling, 

versus just one. This is available 
with the Emirates loyalty scheme. 
Other loyalty memberships such 
as those from British Airways or 
Etihad, require you to have a high-
er tier like silver or gold, before 
you can have a family account. 

What comes after platinum?
Certain airlines offer extremely 
‘hush hush’ loyalty cards such as 
Lufthansa Hons Circle card. With 
these kinds of cards, it is the most 
frequent and loyal business trave-
lers that are selected and a small 
number of people receive this via 
personal invitation from the CEO. 
Memberships like these often have 
secret privileges like being able to 
pre-book flights up to two years in 
advance, as well as invitations to 
seriously exclusive and high pro-
file events. 

Perks of a corporate account
If you travel frequently for work, 
even for a small company, using a 
corporate airline loyalty scheme can 
save up to 50 per cent from the re-
tail published fares so it is strongly 
recommended.

www.brightsun.co.uk

Travelling for business or 
pleasure – insider tips

LBM fact: London’s economy is growing at a rate of 3.3 per cent year on year, compared with a national average of 2.5 per cent

http://www.brightsun.co.uk
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n Opus International 
Consultants (UK) Ltd  
Opus named NCE Company  
of the Year. 
Opus International Consultants 
(Opus), the global infrastructure 
consultancy was named 
Company of the Year by the 
New Civil Engineer (NCE) at the 
prestigious NCE100 Awards.
Huw Edwards, Opus UK 
Managing Director, said “This 
award showcases the talent we 
have right across the business, 
the innovative solutions we 
deliver for all of our clients. 
This is a great reflection on the 
people and a validation of the 
values, ethos and culture that we 
have created together. For me, 
this win cements our growing 
reputation as the leading 
infrastructure company.”

n Futurum Consultancy and 
Training is a London-based 
company that provides discreet 
and highly specialised training and 
consultancy to law enforcement, 
government agencies and the 
commercial sector internationally.
Our services include: social media 
security and threat prevention, 
counter industrial espionage 
and personnel safety, covert 
operations tradecraft, intelligence 
development and analysis, 
investigative skills, and financial 
crime compliance. 
Each one of our Subject Matter 
Experts is a skilled and respected 
practitioner within their own 
field, with many years’ experience 
working in the UK Police, Military 
and Special Forces, or Intelligence 
Agencies.  For more information 
go to: www.futurumglobal.com or 
email: enquiries@futurumglobal.com  

n Simmons Gainsford LLP 
Simmons Gainsford is proud to 
announce that we have agreed 
to support Chailey Heritage 
Foundation over the next year.
Chailey Heritage Foundation is 
a pioneering charity providing 
education, care and transition 
services for children and young 
people with complex physical 
disabilities and health needs. 
The partners and staff at 
Simmons Gainsford Uckfield 
have agreed to give up a day in 
the office to spend at Chailey 
Heritage Foundation helping 
out with various tasks such as 

painting, gardening etc. 
n Greengrass Property  “I didn’t 
feel estate agents were listening,” 
he says. “I didn’t know the right 
language to use; I didn’t know 
how things operated; and I didn’t 
know the people.” He went to 
Greengrass Property, a London 
search service, who found him 
a one-bedroom flat in Balham 
within seven weeks. (From an 
article by Laura Silverman for The 
Telegraph)
Member offer - £1,000 off 
our fees in September, for any 
customer. For information contact 
us: 020 3637 0260 or laura@

greengrassproperty.co.uk
n Travel Counsellors  
At Travel Counsellors we are 
always here to help with your 
corporate travel plans and 
continuously look for innovative 
ways to make our travellers lives 
easier. We are excited to introduce 
our new free my TC app, enabling 
customers to have instant access 
to their itineraries and travel 
documents, even offline! Their 
Travel Counsellor can be contacted 
at the touch of a button wherever 
they are in the world, and trip 
details can easily be shared on 
social media.  Customers benefit 
from 24/7 support, a concierge-
style personal service, and 100% 
financial protection. For more 
information, please contact 
Leila Grochowski on 07595 
316309 or leila.grochowski@
travelcounsellors.com

n Software Planet Group Ltd
With software playing such a 
vital role in every company it 
is understandable that senior 
management will be risk averse 
to change.
Software Planet Group (SPG) are 
delighted to announce that on 
the leading freelancer website 
Upworks our job success rate is 
100% based on 178 completed 
jobs totalling a massive 149,110 
hrs.
To learn how SPG can de-risk your 
software development and provide 
quality assured solutions, on 
time and on budget call us on 44 
1483 824 378 or email request@
softwareplanetgroup.com 

n Association of  
Security Consultants    
CONSEC 2016  
The theme of CONSEC 2016, 
the Association of Security 
Consultants’ (ASC) annual 
Conference and Exhibition, is 
‘The Challenge of Security in 
a Changing World’. In addition 
to a global strategic forecast of 
the security issues of now and 
the future, leading speakers will 
be covering specialist subject 
matters, including terrorism, 
cyber threats, global population 
movement and threats to 
aviation. 
CONSEC will be held on Thursday 
13 October 2016 at The London 
Marriott Hotel, Heathrow.
To book your place, please visit: 
http://securityconsultants.org.uk/
item/12-new-title.

n  Banner
BANNER LAUNCHES  
NEW PROCUREMENT 
MODEL. An all-inclusive, 
managed services contract with a 
guarantee to sell customers less 
has been launched by Banner.  
Banner, which provides workplace 
supplies and services to the 
public and private sectors, is 
offering a new monthly cross-
category all-inclusive service fee. 
The Management Fee purchasing 
model offers transparency to 
procurement professionals 
in rapidly moving purchasing 
environments.  The fee can be 
charged to central budgets and 

helps demonstrate on-going 
savings with a commitment 
to reduce spend throughout a 
contract.  Visit www.bbanner.
co.uk for more details.

n University of East London
Swiss company RAHN Group 
have opened their new UK 
laboratory at Knowledge Dock, 
University of East London’s (UEL) 
Business and Innovation Centre. 
René Guldimann, Vice President 
Cosmetics of RAHN Group said, 
“Knowledge Dock is the perfect 
place for innovation and creativity 
in a scientific environment.” 
Martin Longstaff, Director of 
Research Operations at UEL 
said, “We have converted one of 
our office units into a bespoke 
laboratory for RAHN Group and 
hope to attract similar businesses 
in the future”

n Belgraves  
Harilela Hotels launches new 
brand concept: The Hari.
Following a 58 year heritage 
in hotel development and 
management, Harilela Hotels are 
introducing their own new hotel 
concept for the global travel 
market – The Hari.  Inspired by the 
founding family’s celebrated and 
exemplary hospitality, The Hari, 
in London's Belgravia, is an 85 
bedroom, independent hotel with 
14 suites and an eclectic mix of 
social spaces. The Hari takes over 
from Belgraves hotel, previously 
operated by Commune Hotels 
under their Thompson brand.  For 
more information or to make a 
booking, please contact +44 020 
7858 0100 | info@thehari.com

n  Cloisters 
CLOISTERS EMPLOYMENT LAW 
CONFERENCE
An essential one day conference 
for Legal and HR professionals to 
discover what they need to know 
in 2017. Taking place on Thursday 
3 November at Middle Temple. 
Early booking available until 30 
September for £60 inclusive of 
VAT. See www.cloisters.com for 
full details.

Members’ noticeboard
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Imparando.
London’s Leading Corporate 
Education & Conference Centre
An incomparable centre of excellence providing:

Corporate Education
and Training Rooms

Conference, Seminar
and Event Rooms

Technical Services and 
Operational Support

Huge choice of purpose-designed, 
fully equipped rooms and suites

Unrivalled technical infrastructure 
and internet connectivity

Exceptional pre-event and in-event 
service and support

Imparando
Imparando (UK) Limited. 56 Commercial Road, Aldgate, London E1 1LP, United Kingdom.   

 tel: 0845 262 9492 or +44 (0)207 702 9033    
email: info@imparando.com      www.imparando.com

Preferential rates available on request

Please contact 
john.bradley@imparando.com 
or call 07595 897412 for further 
details. Terms and conditions apply.

10% discount 
for all new bookings 
from LCCI members

219712-9-16 LBM Imparando.indd   1 25/08/2016   11:43

Imparando – the corporate 
education and conference 
venue with a big difference
Including a 10% discount for all new bookings from LCCI members

LOOKING for the best possible 
venue in the capital for your 
company’s next training event, 
conference, seminar or off-site 
meeting? You’ve just found it.

Since opening in 2010, 
Imparando has established a 
reputation as London’s leading 
corporate education and conference 
centre. That’s because it’s totally 
focused on, and fully equipped for, 
just that very purpose.

Imparando is a bright, fresh, 
vibrant venue where everything 
is designed and organised for the 
smooth and successful delivery 
of corporate education and 
knowledge sharing. If you want to 

put your people and your business 
in the best possible place to 
achieve, it’s all here at Imparando.

A short stroll from Aldgate 
East tube, Imparando is a truly 
incomparable venue. Comprising 
23 state-of-the-art training and 
event rooms of various sizes, 
it’s perfect for everything from 
technical and soft skills training to 
seminars to full-on conferences.

You have the flexibility to 
train from six to 60 people in 
a single room with PCs, or for 
larger training tasks you can take 
advantage of the full delegate 
capacity of 330.

There’s also a choice of flexible 

conference suites suitable for up to 
110 delegates.

The specification levels of the 
IT infrastructure, PCs and AV 
equipment, networks and internet 
connectivity at Imparando are 
unmatched in Europe. The super-
fast internet and Wi-Fi to all areas 
is just one example – provided by 
two 100Mbps secured dedicated 
fibre lines from independent 
ISPs for continuous, guaranteed 
internet access.

Whatever business event you 
wish to run, superbly equipped, 
business-focused spaces and 
facilities are a given at Imparando. 
But there’s lots more besides.

Whilst many clients are first 
drawn to Imparando by the high 
specification, what invariably 
turns them into long-standing 
Imparando advocates is the level 
of pre-event and in-event support 
on offer. From the good old-
fashioned customer service and 
admin support to expert on-site 
technical support, everyone in 
the Imparando team is totally 
committed to helping ensure the 
success of your event.

i  For preferential rates and 
discounts call John Bradley on 
07595 897412 or email  
john.bradley@imparando.com 

ADVERTORIAL

[Click/tap for more info]

http://www.imparando.com
mailto:john.bradley@imparando.com
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EU invests €263 million in energy infrastructure

EU report on labour conditions in Bangladeshi garment sector

EU Member States have agreed 
on the European Commission’s 
proposal to invest €263 
million  in key European energy 
infrastructure projects. The 
lion’s share of the investment 
will support the building of gas 
infrastructure in the Baltic Sea 
region as well as supporting the 
electricity sector across Europe. 
Nine projects were selected 
following a call for proposals 
under the EU funding support 
programme the Connecting 
Europe Facility (CEF). The 
selected priority projects aim to 
increase energy security, connect 
the isolated EU Member States 
to the wider European grid and 
contribute to the Energy Union 

objectives of affordable, secure 
and sustainable energy.

In the gas sector, the European 
grants will cover the construction 
of the Balticconnector, the first 
gas pipeline linking Estonia 
to Finland. Once completed, 
the interconnector will end 
the dependence of Finland 
from a single gas supplier 
strengthening the security of 
supply in the Eastern Baltic Sea 
region. Furthermore, works to 
enhance the Estonian-Latvian 
interconnection will be financially 
supported. The enhancement of 
Estonia-Latvia interconnection 
will enable better access to 
storage in Latvia, ensure a more 
diverse natural gas transmission 

network in the Baltic Sea 
region and further enable the 
Balticconnector project. In the 
electricity sector, the list will 
include the construction of a new 
100 km electricity line between 
Dobrudja and Burgas in Bulgaria 
that will strengthen the resilience 
of the Bulgarian electricity grid. 
The European support to this 
new power line amounts to 
€29.9 million.

Furthermore, EU support is 
given to develop preparatory 
study for a secure and reliable 
operation of the Baltic States’ 
power system, a study on the 
gas interconnection at Nea 
Messimvria in Greece The 
metering and regulating station 

will help connect the Greek 
natural gas transmission system 
with the Trans-Adriatic Pipeline 
(TAP) bringing natural gas from 
the Caspian Sea.

Of the nine proposals selected 
for funding:
• five are in the gas sector and 

four are in the electricity 
sector 

• three relate to construction 
works and six to studies. 
With a total of €800 million 

available for grants under 
Connecting Europe Facility – 
Energy in 2016, the second 
2016 call for proposals with an 
indicative budget of €600 million 
is currently ongoing and will close 
on 8 November.  

The European Commission has 
released its third annual report 
on progress achieved in the 
Bangladeshi garment sector 
through the Sustainability 
Compact for Bangladesh – an 
international response to the 
2013 tragic collapse of the Rana 
Plaza factory complex. 

Since the launch of the 
initiative, the compact has 
contributed to tangible 
improvements in workplace 
safety. It played also a key role 
in opening up and supporting a 
dialogue on working conditions 
for employees of Bangladeshi 
garment sector with trade unions, 
employers, buyers and NGOs. 
However, respect of workers’ 

rights remains a challenging 
area, with a particular urgency as 
regards freedom of association. 
While some improvements can 
be noted, sizeable efforts still 
need to be made to ensure that 
real change takes place and is 
sustained over the long term.

As regards improvement in 
legislation, the EU expects further 
development of labour-related 
laws and enforcement of the 
existing rules in full compliance 
with the fundamental rights 
to freedom of association and 
collective bargaining, as defined 
by the International Labour 
Organisation. Those rights should 
be granted to all workers without 
exception, including to those in 

the export processing zones. The 
EU draws in particular attention 
to the need for more effective 
investigation and prosecution 
of alleged cases of anti-union 
discrimination and unfair labour 
practices. Room for improvement 
also exists as regards registration 
procedures for new workers’ 
unions, which should ensure 
expeditious and non-arbitrary 
processing of applications. On 
administrative aspects, the report 
points at the need for a new 
strategy for safety inspections 
and remediation, ensuring 
effective coordination between 
key Bangladeshi regulators 
with competences in that area. 
The EU also calls for further 

reinforcement of administrative 
capacities through recruitment 
and training of inspectors and for 
a full transparency as regards the 
outcomes of factory inspections.

The report also underlines the 
need for continuous education, 
training and capacity building 
on issues such as labour rights, 
and occupational safety and 
health. The report, together with 
recommendations addressed to 
the authorities of Bangladesh, 
also formulates the wish for a 
strong longer-term engagement 
of international private companies 
involved in business operations 
in Bangladesh, which have been 
key in bringing progress on the 
ground over the last few years.

North Sea: a sustainable and profitable management plan 
for the region and its fishermen
The European Commission has 
proposed a multi-annual plan 
for demersal fish stocks in the 
North Sea. The proposal covers 
demersal fish stocks, i.e. fish that 
live and feed near the bottom of 
the sea, and aims to ensure that 
stocks are fished at sustainable 
levels. It will also bring decision-
making closer to fishermen. The 
new North Sea plan is the first 
comprehensive plan for this 
sea basin. The fisheries of the 
North Sea are highly complex, 
involving vessels from at least 
seven coastal Member States, 
as well as Norway. Vessels use a 

variety of fishing equipment and 
their catches consist of a mix of 
different species, such as cod 
and haddock, or plaice and sole. 
Today’s proposal establishes a 
management plan that takes into 
account these mixed-fisheries 
interactions.

Commissioner for Environment, 
Maritime Affairs and Fisheries 
Karmenu Vella said: “Multi-annual 
plans are an important tool to 
shift decision-making to the 
regional level. We are proposing 
to bring the North Sea, one of 
our richest fishing grounds, under 
such a multi-annual plan. Its long-

term approach is not only aimed 
at improving the conservation 
of stocks, but also at increasing 
predictability for our fishermen in 
the long run.”

The proposal requires the EU 
to set catch limits that restore and 
maintain fish stocks above levels 
that can produce the Maximum 
Sustainable Yield (MSY). Fishing 
at MSY levels allows the fishing 
industry to profit with the highest 
amount of fish from the sea, while 
keeping fish stocks healthy. The 
plan defines ranges within which 
catch limits can be set. Fishing 
opportunities in the higher part 

of the ranges will only be possible 
under clearly defined conditions 
and in line with the MSY 
approach. The plan also obliges 
the EU to take swift action when 
the sustainability of any demersal 
North Sea fish stock is threatened. 
This proposal will replace the 
current cod recovery plan as well 
as the plan for plaice and sole.

Certain decision-making powers 
will shift to the relevant national 
and regional authorities, bringing 
decision-making closer to the 
fishermen through the so-called 
regionalisation process. For 
instance, with the introduction 

http://ec.europa.eu/priorities/energy-union-and-climate_en
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EU and Indonesia launch bilateral trade talks

EVENTS

Marketplace Austria: Food 2016
Wednesday 12 October 2016
The Austrian Federal Economic Chamber is presenting an 
international co-operation forum for Austrian food producers, 
retailers and wholesalers. This event is an exceptional opportunity 
for food and drink buyers to visit Vienna, to meet food and drink 
suppliers and to get a taste for the food and drink industry in 
Austria.

This matchmaking event will involve the face-to-face meetings 
with Austrian food and drink manufacturers. Businesses will have the 
opportunity to attend a series of interesting and informative talks on 
the Austrian food industry.

Location: Vienna, Austria
Registration deadline: Wednesday 31 August 2016 

Global Connect: Forum for export and 
internationalisation 
Wednesday 26 October 2016
The 5th international matchmaking event Global Connect 
will take place in Germany. This is an exciting opportunity for 
companies seeking for expert advice on international trade and 
entrepreneurial activity abroad.

This is a great opportunity for both global and smaller companies 
wishing to become active abroad for the first time and to find 
answers to their questions concerning foreign trade. This event 
provides companies with the opportunity to contact the German 
Chamber of Commerce and service providers for export activities.

Location: Stuttgart, Germany
Registration deadline: Sunday 23 October 2016

11th EU-China Business and Technology Cooperation 
Fair
Wednesday 2 November - Tuesday 8 November 2016
Representing the largest platform for investment trade and 
technological 
Co-operation between the European Union and China, the 11th 
EU-China Business and Technology Cooperation Fair will begin on 2 
November 2016 in Chengdu, China. The second phase of the Fair will 
start on 6 November 2016 in Qingdao. 

This brokerage fair will bring together 1,500 participants from 
companies, alongside a range of expert’s including EEN partners who 
are seeking potential collaboration and partnerships with their 
Chinese counterparts. This brokerage event is an ideal opportunity 
to find international partners.

Location: Chengdu and Qingdao, China
Registration deadline: Saturday 29 October 2016

Matchmaking Event Food Matters Live
Tuesday 22-Thursday 24 November 2016
Food Matters Live is a cross-sector event bringing together the food 
and drink industry and those working in nutrition. Taking place at 
ExCel London, Food Matters Live will include the chance to attend 
free conferences and seminars.
The matchmaking event will be an opportunity for producers, 
manufacturers, research centres to hold pre-arranged, one-to-one 
meetings with potential international partners and to find out more 
about innovative developments in the world of food, health and 
nutrition.

Location: ExCel London 
Registration deadline: Friday 18 November 2016

Registrations for all events are now open. For further information please contact the 
Enterprise Europe Network London office at E: europe@londonchamber.co.uk

Negotiations for a 
Comprehensive Economic 
Partnership Agreement (CEPA) 
between the EU and Indonesia 
with the aim to deepen and 
strengthen a key aspect of the 
bilateral relationship have been 
launched.

EU and Indonesian ministers 
jointly declared: “The EU 
and Indonesia represent a 
huge market of 750 million 
consumers. These negotiations 
are key to unleash synergies 
between our economies. Our 
trade relationship has enormous 
untapped potential. The EU - 
the world’s largest trading block 
- and Indonesia - the largest 
player in the dynamic region 

of South-East Asia – have lots 
to gain from a deeper trade 
and investment relation. The 
Agreement holds a promise 
of new great opportunities 
for businesses and people in 
our countries. That is why we 
engage today with a firm resolve 
to make these talks succeed.”

Both sides agreed to negotiate 
an ambitious agreement that 
facilitates trade and investments 
and covers a broad range 
of issues, including customs 
duties and other barriers to 
trade, services and investment, 
access to public procurement 
markets, as well as competition 
rules and protection of 
intellectual property rights. The 

agreement will also include a 
comprehensive chapter aiming 
to ensure that closer economic 
relations between the EU and 
Indonesia go hand in hand with 
environmental protection and 
social development.

The first round of negotiations 
is expected to take place later 
this year. 

of the landing obligation, a key 
component of the EU’s reformed 
Common Fisheries Policy, the 
catch obtained beyond a vessel’s 
quota cannot be discarded. 
Regional actors will be able to 
recommend tailor-made rules 
on the phasing-in of the landing 
obligation.

In order to improve fisheries’ 
control, the proposal includes 
an obligation to land important 
species only in designated ports as 
well as new rules on the obligation 
to notify landings to authorities. 
The proposed rules aim to strike a 
balance between more flexibility 
for fishermen and more effective 
control: more fishermen will have 
to inform national authorities of 
their intended landings, but they 
will be able to do so at shorter 
notice. 

North Sea (continued)

mailto:europe@londonchamber.co.uk
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Accountax World Limited 
No 19, 1-3 Adler Street,  
London E1 1EG
T: 020 7702 8282
info@accountaxworld.com
www.accountaxworld.com
Accountancy

Accounting Earth 
My Outspace, 3-7 Middle Street, 
Croydon, Surrey CR0 1RE
T: 020 3274 4021
info@accountingearth.com
www.accountingearth.com
Accountancy practice

Aecor Ltd 
Premier Business Centre, 47-49 Park 
Royal Road, London NW10 7LQ
T: 07786 086973
enquiries@aecor.co.uk
www.transactvialegal.co.uk
Digital legal marketplace

Agenor Technology Ltd 
Regus London Tower, 55 Old Broad 
Street, London EC2M 1RX
T: 0131 297 2282
gail.payne@agenor.co.uk
www.agenor.co.uk
Consulting and software solution provider

Alcor Trading Ltd 
Grand Union House,  
20 Kentishtown Road, c/o Accounts & 
Legal, London NW1 9NX
T: 07479 393800
info@drinks-quest.co.uk
www.drinks-quest.co.uk
Import of food & beverages 

Aleta Consulting Ltd 
278 Langham Road, London, N15 3NP
T: 07956 002690
gulderen@aletaconsult.com
Business consulting

Axon Business Psychologists 
24 Cranbrook Drive, Maidenhead, 
Berkshire SL6 6SB
T: 07971 970696
mark@axonconsulting.co.uk
www.axonconsulting.co.uk
Business psychologists

Baltic Manufacturing 
Naujojo Sodo St.1A, (K-Center 2nd 
Floor), Klaipeda, Lithuania LT-92118 
T: +370 674 15010
info@balticmanufacturing.com
www.balticmanufacturing.com
Manufacturer of construction products 

BBK Partnership 
19 South End, Croydon, Surrey  
CRT 1BE
T: 020 8150 9950
croydon@bbkca.com
www.bbkca.com
Chartered accountants

Benmar Passport & 
Visa Service Ltd
14 Buckingham Street, London 
WC2N 6DF
T: 020 7240 0554
enquiries@benmar-ltd.co.uk
www.benmar-ltd.co.uk/
Passport and visa services

Bizonet Technologies Private Ltd
Kemp House, 160 City Road,
London EC1V 2NX
T: 07948 600529
jince@bizonet.co.uk
www.bizonet.co.uk
Software development and IT solutions 

Boroughbox Ltd 
Block E, Unit 1A, Tower Bridge, 
Business Complex, 100 Clements Road, 
London SE16 4DG
T: 03331 212155
corporate@boroughbox.com
www.boroughbox.com
Artisan food gifting and discovery

Brian McGee 
163 Seymour Villas, Anerley, London
SE20 8TP
T: 07801 943007
bmcgee3000@gmail.com
Freelance writer, editor and content 
producer

BTO Research Ltd 
3rd Floor, Carrington House,  
126-130 Regent Street, London 
W1B 5SE
T: 07876 181681
info@btoresearch.com
www.btoresearch.com
Research and support services

Burrell & Mistry 
7A Lamb's Conduit Passage, London
WC1R 4RG
T: 020 7092 3090
Post@burrellmistry.com
www.burrellmistry.com
Architects and designers

Business Loan Training Group Ltd
27 Gloucester Street, London  
WC1N 3AX
T: 020 3080 8414
info@bltg.co.uk
www.bltg.co.uk
Business loan training

Chessington World of 
Adventures Resort
Leatherhead Road, Chessington,  
Surrey KT9 2NE
T: 01372 734621
www.chessington.co.uk
Theme park and hotel

Cookie Cutter Partners Ltd 
2 Aldgate Tower, London E1 8FA
T: 020 7924 3602
nathan@cc-partners.co.uk
Management consulting

Crown Support 
855 London Road, Grays,  
Essex RM2T 3LG
T: 01708 711200
hello@crownsupport.co.uk
www.crownsupport.co.uk
Facilities management services

Diamond Distribution Ltd 
Units A, 16 Lysander Road,  
Airport Industrial Estate, Croydon,
Surrey CRT 4RT
T: 020 8680 2404
ops@ddistribution.co.uk
www.ddistribution.co.uk
Distribution and warehousing 

Waterman Group 
Pickfords Wharf, Clink Street, 
London SE1 9DG
T: 020 7928 7888
www.watermangroup.com
Consulting engineers and environmental 
scientists

Durkan 
4 Elstree Gate, Elstree Way, 
Borehamwood, Hertfordshire
WD6 1JD
T: 020 8619 9700
info@durkan.co.uk
www.durkan.co.uk
Property development 

Dyno West London 
Unit 3, Provident Industrial Estate, 
Pump Lane, Hayes, Middlesex UB3 3NE
T: 020 8561 4555
www.dyno.com
Heating and plumbing

Ealing Adult Learning 
Perceval House, 1st Floor,  
14-16 Uxbridge Road, London W5 2HL
T: 020 8825 5577
adultlearning@ealing.gov.uk
www.ealing.gov.uk/adultlearning
Adult and community learning provider

Elliott Wood 
46-48 Foley Street, London W1W 7TY
T: 020 7499 5888
www.elliottwood.co.uk
Structural and civil engineers

Ergro Group 
Regus, Crossways, Dartford, Kent
DA2 6QD
T: 0845 094 3225
hello@ergro.co.uk
www.ergro.co.uk
Design and building services

Femaura 
458 Hornsey Road, London, N19 4EE
T: 07877 590460
contact@femaura.com
www.femaura.com
Training, coaching and consulting

Flying Start Xp Ltd 
98 Manchuria Road, London SW11 6AE
T: 07766 666670
james@flyingstartxp.com
www.flyingstartxp.com
Graduate recruitment

Futurum Consultancy and Training
71-75 Shelton Street, Covent Garden,
London WC2H 9JQ
T: 07960 167312
enquiries@futurumglobal.com
www.futurumglobal.com
Training and consultancy 

H&S Notary Practice 
Unit 4, Palace Court,  
250 Finchley Road, London NW3 6DN
T: 020 7433 3338
info@notarypractice.com
www.notarypractice.com
Notary

Hadron International 
20-22 Wenlock Road,  
London N1 7GU
T: 020 3375 6232
info@hadronint.com
www.hadroninternational.com
Corporate real estate

Horizon Technologies  
Consultants Limited
30 Percy Street, London W1T 2DB
T: 020 3608 9996
john.beckner@horizontechnologies.eu
www.horizontechnologies.eu
Manufacturer of airborne satellite 

Hounslow Travel Ltd 
96 Staines Road, Hounslow,  
Middlesex TW3 3LF
T: 020 8577 1121
F: 020 8572 1619
info@hounslowtravel.com
www.hounslowtravel.com
Corporate and leisure travel

India Business Group 
Broadwalk House, 5 Apollo Street,
London EC2A 2HA
T: 0844 313 3133
a.singh@theindiabusinessgroup.com
www.theindiabusinessgroup.com
Business advisory consultancy

Innobrand eCommerce Ltd 
1802 Landmark East Tower
24 Marsh Wall, London E14 9DB
T: 07467 453414
goertz@innobrand.co.uk
www.innobrand.de
eCommerce cross border consulting

JGA Ltd 
Television House
269 Field End Road, Ruislip, 
Middlesex HA4 9XA
T: 020 8426 2666
enquiries@jga-group.co.uk
www.jga-group.com
Education, training and employability

Jonata Travel UK Ltd 
49 Cavell Street, London E1 2BP
T: 020 7423 9777
info@jonatatravel.co.uk
www.jonatatravel.co.uk
Agent for air ticketing 

Kreutz Consulting Ltd 
68 King William Street, London
EC4N 7DZ
T: 020 7959 2238
mail@kreutz.co.uk
www.kreutz.co.uk
Network and security consulting 

Labocon Scientific Limited 
18A Melton Road, Leicester, 
Leicestershire LE4 5EA
T: 020 3372 4877
info@labocon.com
www.labocon.com
Medical equipment

Liamol Trading LLP 
17 Ensign House, Admirals Way,  
Canary Wharf, London E14 9XQ
liamol@cisequipmentgroup.com
Wholesale of agricultural equipment

London Learning Consortium 
Christopher Wren Yard,  
117 High Street, Croydon, Surrey
CR0 1QG
T: 020 8774 4040
www.londonlc.org.uk
Training and development provider

London Security Services (UK) Ltd
Suite 2, Unit 12, Mulberry Place,  
Pinnell Road, London SE9 6AR
T: 020 8294 1444
sales@lss-security.co.uk
www.lsg-security.co.uk/
Provider of security operatives

Love Success Plc 
1 Lancaster Place, London WC2E 7ED
T: 020 7870 7177
info@lovesuccess.co.uk
www.lovesuccess.co.uk
Recruitment

Millennium Group 
364-368 Cranbrook Road, Gants Hill,
Ilford, Essex IG2 6HY
T: 01708 868898
F: 01708 680841
info@millennium-group.co.uk
www.millennium-group.co.uk
Wholesaler of wine and food

MM Furnishings Ltd 
Fox Court, 14 Gray's Inn Road,
London WC1X 8HN
T: 020 8004 4751
info@mmfurnishings.com
www.mmfurnishings.com
Interior design services

Continued on p42
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Moving Properties Limited 
Bellerive House, 5th and Ground Floor, 
3 Muirfield Crescent, London E14 9SZ
T: 020 3137 7292
info@movingproperty.com
www.bellerivesuites.co.uk
Serviced offices and property for rental

Mycoocoon 
Lincoln House, 296-302 High Holborn,
London WC1V 7JH
T: 07479 024771
welcome@mycoocoon.com
www.mycoocoon.com
Wellbeing technology

New Rise Digital 
24 Holborn Viaduct, London EC1A 2BN
T: 020 8248 8389
office@newrisedigital.com
http://newrisedigital.com
Online business growth

Nexgen Business Ltd 
33 Seward Road, Hanwell,  
London W7 2JS
T: 020 3362 0050
it@nexgenbusiness.co.uk
www.nexgenbusiness.co.uk
IT services 

Novus Foundation for Change 
One Central Park, Northampton Road,
Manchester, Lancashire M40 5WR
T: 0161 918 6879
enquiries@novus.ac.uk
www.novus.ac.uk
Education, training and employment  
in prisons

Olive Green Print & Design Ltd 
Unit 18, The Sidings, Hainault Road,
London E11 1HD
T: 020 8988 1037
ian@olivegreenprint.co.uk
www.olivegreenprint.co.uk
Print and design

OTDS Ltd 
Unit 11, Spitfire Business Park,
Croydon, Surrey CR0 4WD
T: 020 8681 1223
F: 020 8680 0400
enquiries@otds.co.uk
www.otds.co.uk
Engineering 

Paul O'Shea Homes 
Airport House, Purley Way,  
Croydon, Surrey CR0 0XZ
T: 020 8681 7000
sales@paul-oshea.co.uk
www.paul-oshea.co.uk
Estate agency

Perrin Myddelton 
10 Waterside, Station Road,  
Harpenden, Hertfordshire AL5 4US
T: 01582 466140
info@pmsolicitors.co.uk
www.pmsolicitors.co.uk
Solicitors

Peter Knight Consulting 
Group Ltd
11-13 Dowgate Hill,  
London EC4R 2ST
T: 020 7248 6932
info@pkcg.london
www.pkcg.london
HR consultancy

Pilotto De Vos Limited 
50 De Beauvoir Crescent,  
London N1 5SB
T: 020 7249 2828
www.peterpilotto.com
Fashion designer

Pinnacle Performance Company 
516N. Ogden Ave. Suite 221, Chicago, 
Illinois U.S.A.
T: 07791 809421
lyirrell@pinper.com
www.pinper.com
Communication and presentation skills

PLM (UK) Limited 
St Georges House, 6th Floor,  
15 Hanover Square, London W1S 1HS
T: 020 3695 1197
info@plm-group.co.uk
www.plm-group.co.uk
Consultancy company

Prime Coffee London 
Suite 17, Ensign House, Admirals Way, 
London E14 9XQ
info@prime-coffee.com
www.prime-coffee.com
Speciality coffee services

Qatar Airways 
1 Cluny Mews, London SW5 9EG
T: 020 7341 6030
www.qatarairways.com/uk
Airline

Remitsy Limited 
20-22 Wenlock Road, London N1 7GU
T: 020 3322 3969
hello@remitsy.com
www.remitsy.com
Financial services

RingCentral UK Ltd 
85 Uxbridge Road, Ealing,  
London W5 5TH
T: 0800 098 8136
www.ringcentral.co.uk
Telecommunication software

Ryness Lighting & Electrical 
413 North End Road,  
London SW6 1NS
T: 07960 684839
nathan.hardy@ryness.co.uk
www.ryness.co.uk
Lighting and electrical wholesaler 

Select Appointments Croydon 
The Lansdowne Building,  
2 Lansdowne Road, Croydon,  
Surrey CR9 2ER
T: 020 8263 6221
croydon@select.co.uk
www.select.co.uk
Supply of support staff 

Siemens Plc 
The Crystal, 1 Siemens Brothers Way, 
London E16 1GB
T: 020 7055 6472
www.siemens.com
Global engineering and technology 
services

SilverDoor 
3 Dukes Gate, London W4 5DX
T: 020 8090 8090
carolinesaunders@silverdoor.co.uk
www.silverdoor.co.uk
Serviced apartment agent 

Simply Mums 
40 Station Approach, 1st Floor, Hayes, 
Bromley, Kent BR2 7EJ
T: 020 3538 0300
jessie@simplymums.co.uk
www.simplymumsjobs.co.uk
Recruitment 

Sophia Webster Limited 
79 Leonard Street,  
London EC2A 4QS
T: 020 7729 7004
elizabeth@sophiawebster.co.uk
www.sophiawebster.com
Luxury footwear for women

State Bank of India 
15 King Street, London EC2V 8EA
T: 0800 532 532
customerservices.sbiuk@statebank.com
www.sbiuk.com
Banking

Swift Force Ltd 
The Old Rectory, Springhead Road,
Gravesend, Kent DA11 8HN
T: 0330 350 2080
info@swiftforce.co.uk
www.swiftforce.co.uk
Waste carriers 

Tact FM Ltd 
Siena Court, The Broadway,
Maidenhead, Berkshire SL6 1NJ
T: 01628 244905
contactus@tactfm.com
www.tactfm.com
Facilities management

Telefonica O2 UK Ltd 
260 Bath Road, Slough,  
Berkshire SL1 4DX
T: 0344 809 0202
www.o2.co.uk
Mobile telecommunications

The Collective 
The Collective Old Oak, Nash House, 
Victoria Road, London NW10 6FF
work@thecollective.co.uk
www.thecollective.co.uk
Property development

The Fulham Film Company T/A 
Chiverton Creative Ltdm 
34 Hannell Road London SW6 7RB
T: 07776 137990
fulhamfilmcompany@gmail.com
www.fulhamfilm.com
Video and social media content and 
strategy

The Wellesley 
11 Knightsbridge, London SW1X 7LY
T: 020 7235 3535
www.thewellesley.co.uk
Hotel

Transformify Ltd 
Level 3, 207 Regent Street,
London W1B 3HH
T: 07939 594615
office@transformify.org
www.transformify.org
Outsourcing HR technology

Transped Europe GmbH 
Gewerbepark 1, Worgl,  
Austria A-6300 
T: 0043 5332 2100
holding@transped.at
www.transped-europe.at
Export and haulage services

Travel Counsellors 
T: 01273 987240
tim.fitzgerald@travelcounsellors.com
www.tctravelmanagement.co.uk/tim.
fitzgerald.com
Corporate travel agent 

Universal Mercantile Services Ltd
3 Lemna Road, London E11 1JL
T: 020 8988 8056
info@universalmercantile.com
www.universalmercantile.com
Trade facilitation services

VAR3F Limited 
16 Great Queen Street,  
London WC2B 5AH
abaco.uk@abaco-consultores.com
www.abaco-consultores.com
SAP gold partner 

Vision Legal Services 
28 Queen Street, London EC4R 1BB
T: 020 3405 4991
info@vision-invest.co.uk
www.vision-invest.co.uk
Property and business investment

Woodlands Nursing Home 
38 Smitham Bottom Lane, Purley,  
Surrey CR8 3DA
T: 0208 645 9339
ceo@regalcarehomes.com
www.regalcarehomes.com
Nursing home 

Continued from p40
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We believe intelligent 
design changes things 
for the better; so time 
spent talking to us is time 
invested in your future. 

Architecture, Interior and Landscape Design
Strategic Property Advice

BIM/Digital Consultancy
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DAKOTA PRINT & SIGN LTD
A new concept in Print, Sign & Reprographics

Large and small format print services, reprographics and sign makers.
We can produce business cards to mesh banners that cover buildings

Whatever you need in Print and Sign we can most probably do it.

www.PrintCopySign.co.uk

Tel: 020 8640 9527

PRINT BANNERSSTATIONERY

SIGNS
CAD/PLANS
GRAPHICS

COPY EXHIBITION
POSTERS

LEAFLETS
BOOKS
MENUS

Unit 2, Restmor Way
Wallington SM6 7AH
Also at Mitcham & Reigate
info@PrintCopySign.co.uk

We coach directors, senior managers and CEO’s to deliver 
their top performance consistently.  Affordable, confidential, 

and effective, our experienced Executive Coaches make 
your success their priority.

Free initial consultation.  

Call Carol Pearson today on 0772 546 7864.
www.pearsonpractice.com

Do you have a key team member who needs support?
Newly promoted, struggling with change or lacking impact?

AS THE ACCREDITED 
ENTERPRISE CENTRE FOR 
CROYDON, we’ve helped 
8,000 businesses to get off 
the ground and grow in the 
last 33 years

WORKING FROM 
HOME BUT CAN’T 
FOCUS?  Our 
brand new 8-desk 
co-working space 
could be the answer.  
Affordable, flexible 
and tailor-made 
packages to suit all.

CROYDON BASED OFFICE SPACE THAT  
GROWS WITH YOUR BUSINESS!
• All inclusive packages with no hidden costs
• Superfast broadband and Wifi
• Free meeting rooms with digital functionality
• Serviced reception desk
• Access across 6 days of the week
• Full support from our business advice team
• Excellent public transport links.
www.startupcroydon.co.uk      Tel: 0203 7474747                                           
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Supercharge growth with human 
centric Value Propositions
In any business our aim is to increase profitable sales. And what facilitates this 
are customers, and those offerings that are relevant to them

NORMALLY THE standard 
features, functions and benefits 
are used to convince customers 
to buy. These can be persuasive, 
but it may not lead the customer 
to taking actions or buying. 

Human centric design of 
offerings is far more effective 
in engaging customers at 
deeper levels building recall, 
cooperation, empathy and 
action.

Human centric design can go 
where quantitative analysis is 
denied admission: our hearts. 
Data and logic can persuade 
people, but it does not inspire 
them to act.

As we human beings are 
social creatures we relate to 
values, empathy, meaning 
and relationships. We have 
been working with these for 
the last 20,000 years, when 
cave walls were our flat screen 
TVs. Empathy, optimism 
and focus in human minds 
is created through artefacts 
and stories that make cultural 
and emotional connections. 
Neurological studies at John 
Hopkins University and 
other institutions reveal. For 
example after an emotionally 
charged story, researchers 
found that people were more 

likely to give to charity.
Many advertisers and other 

firms use the trust-inducing 
power of human centric design.

It has the power to change 
behaviours and attitudes.

i  Sikander Shaukat is a 
partner in Value Dynamics LLP, 
a London based innovation 
services firm that helps clients 
grow their top line by designing 
superior product and service 
offerings, and resolving 
limiting problems. Contact 
sikander@valuedynamics.
uk.com

Essential benefits for London 
Chamber Member organisations
Think you know about health 
insurance? Well, you may have to think 
again. HSF health plan, a London based 
health cash plan, provides a range of 
essential benefits especially for London 
Chamber Member organisations.

HSF health cash plan is not private medical 
insurance. It is designed to help employees 
cover the cost of their everyday healthcare 
needs such as dental, optical and physiotherapy.

It provides your employees with a staff 
benefit that gives cash back for everyday 
healthcare costs, as well as an employee 
assistance program.

Preferential rates for LCCI member 
organisations start from £1 per week and can 
be provided on a purely voluntary basis with no 
cost to your company.  Family members can be 
added too – at no additional cost!

HSF health plan is the trading company of 
the charity The Hospital Saturday Fund. The 
charity provides grants to medical charities, 
hospices and hospitals, as well as to individuals 
where ill health or disability has caused 
financial difficulties. By joining HSF health plan, 
employees not only get a great benefit which 
will save them money, they help the important 
work of the charity - not something which 
usually happens when an insurance policy is 
taken out!

i  For more information contact HSF health 
plan on 0800 917 2208
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Best Parties Ever are the 
UK’s favourite Christmas 
party supplier with more 
than 20 locations across 
the UK and catering for 
over 175,000 people each 
year.  At a Best Parties 
Ever Christmas party your 
company will experience 
an unforgettable 
night of mesmerising 
entertainment, spectacular 
themeing, sumptuous food 
and a level of service that 
really makes your event 
the Best Party Ever.

Shared Christmas parties 

are available for small groups, 
from 10 people upwards, and 
allow guests to experience the 
atmosphere and the magic 
of a large scale event with 
entertainment from some of 
the UK’s best performers on a 
much more affordable budget.

For larger companies Best 

Parties Ever can remove the 
headache of planning and 
organising a company-wide 
party and offer full exclusive 
use of any of their Christmas 
party venues including 
bespoke event planning, 
full entertainment and 
catering packages as well as 
the industry’s finest event 
management team.

So don’t suffer another year 
with the same old boring party 
– experience the best with Best 
Parties Ever.

i  www.bestpartiesever.com

The Office Christmas Party – a phrase that often 
conjures up a sense of dread in even the most 
seasoned event coordinator… But there is hope!

[Click/tap for more info]
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Air Astana awarded 
Skytrax ‘Best Airline in 
Central Asia and India’ for 
fifth consecutive year
AIR ASTANA, the Kazakhstan flag 
carrier, is celebrating being awarded 
“The Best Airline in Central Asia and 
India” for the fifth consecutive year 
at this year’s prestigious Skytrax 
World Airline Awards, held in July 
at the Farnborough International 
Airshow.  The airline’s service 
excellence also earned “The Best 
Airline Staff Service in Central Asia/
India” for the fourth time.

The Skytrax World Airline 
Awards are recognised 
throughout the world as a 
benchmark for passenger 
satisfaction among business 
and leisure travellers across First 
Class, Business Class, Premium 
Economy Class and Economy 
class.

Skytrax surveys air travellers 
about their experiences with 
airlines on the ground and in 
the air over a 10 month period 
and covers over 200 airlines, 
from the largest international 

airlines to smaller domestic 
carriers.  Passenger satisfaction 
is measured across a wide range 
of performance indicators, 
including check-in, boarding, 
on-board seat comfort, cabin 
cleanliness, food, beverages, 
in-flight entertainment and staff 
service. 

Commenting on the awards 
Peter Foster, President and 
CEO of Air Astana, said, “We 
continue to deeply appreciate 
the enormous support shown 
by our customers in the Skytrax 
survey and will continue to strive 
for even higher standards in the 
future.”

In May Air Astana celebrated 
14 years of successful operation. 
During the preceding 12 months, 
the airline reported a record 
increase in net profits for 2015; 
launched new services to 
Georgia, South Korea and the UK; 
signed codeshare agreements 

with Air France-KLM, Bangkok 
Airways and Hong Kong Airlines 
and launched the innovative 
MyUpgrade product.  

The airline’s network offers 65 
routes over which it operates one 
of the youngest aircraft fleets in 
the world. Later this year it receives 

the first of eleven Airbus 320 Neo 
aircraft and introduces Wi-Fi on 
board its Boeing 767 fleet. 

ONE OF Rio de Janeiro’s treasures 
will soon be reborn as the new 
Gran Meliá Nacional Rio. This 
vintage building, designed by 
Oscar Niemeyer and gardens by 
Burle Marx, is to become the latest 
benchmark of luxury and comfort 
in the “Marvellous City”. Declared 
as part of the Historical Heritage 
of the city, the structure has been 
transformed into a beachfront 
urban resort on São Conrado Bay, 
which welcomes guests for unique 
and unforgettable experiences.

The entire structure has 
been renovated, respecting the 
magnificence of this architectural 
masterpiece, to hold 413 rooms, 
2 restaurants, 3 exclusive bars, 
a large convention and events 
centre, and an array of leisure and 
relaxation facilities that you and 
your family deserve when visiting 
Rio de Janeiro.

Situated in the São Conrado 
residential area, one of Rio’s more 
upscale neighbourhoods, the Gran 
Meliá Nacional Rio will be ideal for 
either business or leisure visitors, 
due to its proximity to the city’s 
airports. The hotel will extend over 
an area of 125 thousand square 
metres and is to be adorned with 
many works of art, preserving the 

carioca soul through its exquisite 
decoration and avant-garde cuisine.

With a convention centre 
that has a capacity of up to 
4 thousand delegates, the 
facility will be ideal for large-

scale meetings, conferences 
and workshops. The centre will 
offer 12 fully equipped meeting 
rooms occupying an entire 
floor of the hotel; this fantastic 
space is set to open in 2018. 

Entertainment has also been 
given careful consideration with 
various bars, restaurants and 
recreational facilities. The terrace, 
with its incredible 360º views will 
be the hotel’s outstanding feature, 
along with its Mirante Bar, ideal 
for those special occasions. This 
privileged location, with breath-
taking sea views, combines with 
the luxurious facilities that Gran 
Meliá is renowned for, providing 
guests with exclusive and restful 
experiences that will make your 
trip a great pleasure.

To complete the exclusive 
experience of the Gran Meliá brand, 
the guest will have the option of 
RedLevel, providing personalised 
experiences and a luxurious 
experience.  With differentiated 
accommodation and unique 
benefits, RedLevel service offers a 
memorable experience as well as 
preferential check-in and check-out 
services in a dedicated area. Guests 
will also be able to enjoy access to 
the RedLevel Lounge which offers 
a free bar service, business area, 
butler service and much more.

i  Gran Meliá Nacional Rio opens 
late 2016, see melia.com for more 
details.  

Gran Meliá Nacional Rio – a masterpiece 
designed by Oscar Niemeyer
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Your Travel is Our Business

• OUR MISSION STATEMENT

We endeavour to deliver 

the highest standard of 

professional and efficient 

service and the most 

cost-effective, flexible and 

tailored travel services to 

our clients. We continuously 

seek to develop our 

working practice by 

communicating regularly 

with our corporate clients.

• OUR CREDENTIALS

BBTM is a member of 

The Advantage Focus 

Partnership. This consortium 

is made up of over 800 

independent agents that 

enable BBTM to compete 

on buying power with the 

top travel management 

companies in the UK. 

• OUR AWARDS

‘National Travel Agent of 

the Year’ and ‘Travel Agent 

of the Year, London and 

the South East’.

• OUR LOCATION

Central London is just 

45 minutes away from 

our head office in Royal 

Tunbridge Wells. BBTM 

is part of the largest 

independent travel agency 

in Kent - Baldwins Travel 

Group which has 8 leisure 

stores in key locations 

across the South East. 

 

OUR HISTORY 

A thriving and award-winning 

family business today, BBTM 

is owned by the Marks family, 

who have a long established 

name within the travel 

industry. Chairman, Ron 

Marks has received a Lifetime 

Achievement Award for his 

‘Outstanding Contribution to 

the Travel Industry’, enjoying 

and making a difference to 

the sector for over 50 years.

The Marks family acquired 

Baldwins Travel nearly 30 

years ago from the second 

owners who had performed 

a management buyout from 

the original Baldwin family.

Mr A.F. Baldwin of Tunbridge 

Wells, Kent, born 1839, 

founded a printing and 

stationery shop in the heart 

of the town. Following the 

success of the business it 

went on to include rail ticket 

sales. The printing works 

eventually closed and the 

flourishing travel business 

took off and remained at 

25/27 Grosvenor Road, today 

the head office of Baldwins 

Travel Group.

01892 515900
bt@baldwins-travel.co.uk

www.bbtm.co.uk

Your Travel is Our Business

Your Travel  
is Our Business

Further information:

E: bt@baldwins-travel.co.uk | T: 01892 515900 | www.bbtm.co.uk |        @BBTMTeam

40 years in Business 
Travel, delivering  
On Service  
On Price  
On Time

Call us now to 
discuss your 
business travel needs
01892 515900
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This year is set 
to be Gatwick’s 
busiest on record 
with more than 42 
million passengers 
travelling through 
the world’s busiest 
single runway 
airport. 

THE CATALYST for much of this 
growth has been Gatwick’s rapidly 
expanding long-haul network with 
airlines at Gatwick launching 20 
new long-haul services this year 
alone. 

In July, passenger growth to 
long-haul destinations is already up 
+23% compared to July 2015. 

As a result, Gatwick has moved 
into the premier league of European 
airports serving more than 50 long-
haul destinations and was awarded 
the European airport with the most 
new long haul routes by leading 
aviation website Anna Aero. 

The addition of flights with 
WestJet to five Canadian cities 
has opened up new business 
opportunities across North America 

and strengthened transatlantic 
ties, while existing airlines such 
as BA, Norwegian and Virgin have 
all expanded their long-haul route 
networks with new services to cities 
across North and South America. 

These new long-haul routes - to 
established and emerging markets 
around the world - are vital for 
the growth ambitions of London 
businesses. 

One market where Britain is in 
need of additional connections is 
China - the UK’s third largest trading 
partner. 

In June, Gatwick became the first 
UK airport to offer direct flights 
to two of China’s most important 

economic centres, Chongqing and 
Tianjin with Tianjin Airlines. 

Chongqing is the commercial 
capital of Southwest China and 
a major manufacturing and 
transportation hub. Tianjin is 
China’s third largest city and home 
to a special economic zone where 
key experimental economic reforms 
are taking place. It has become 
a hub of advanced industry and 
financial activity with around 
285 Fortune 500 companies now 
located there.

Not only do these flights offer 
important connections to two of 
the most exciting growth markets 
on the planet, but as the airline’s 

first long haul flights outside of 
Asia, they offer a link for British 
passengers to Tianjin Airlines 
extensive route network of over 100 
cities across China. 

On top of flights to China with 
Tianjin Airlines, Cathay Pacific is also 
returning to Gatwick in September 
with a new Hong Kong service - 
connecting travellers to the key 
Asian gateway

Alongside Gatwick’s long-haul 
growth, recent months have also 
seen an increase in cargo volumes, 
up 31% over the last quarter 
illustrating Gatwick’s growing 
export role for Britain.

Yet as we rapidly approach full 
capacity, Gatwick’s growing long 
haul route network demonstrates 
why a Government decision in 
favour of Gatwick expansion is so 
important. Research by Let Britain 
Fly recently revealed that London 
is currently not directly connected 
to 128 of the biggest cities in the 
world - those with populations over 
two million.

At half the cost, Gatwick’s 
new runway is the simpler, more 
straightforward scheme, which can 
be delivered by 2025. A new runway 
at Gatwick would send a strong 
message to the world that both 
Britain and London remain open for 
business. 

It would deliver a similar number 
of short haul and long haul routes 
for the UK, would be 100% privately 
funded, without the need for £5bn 
of taxpayer funded surface access 
improvements Heathrow would 
require. Expansion would also 
support significant growth in cargo 
which is forecast to reach 1,070,000 
tonnes by 2050 and provide 
more opportunity for choice and 
competition within the air freight 
market.

In addition, all of these economic 
benefits could be unlocked at a 
dramatically lower environmental 
impact. Gatwick has never 
breached legal air quality limits, 
a showstopper for Heathrow 
expansion in the past, and would 
impact less than 5% of those 
impacted by noise from Heathrow. 

All of this means that 
Government and business can 
confidently get behind Gatwick 
expansion knowing that after years 
of delay Gatwick can actually be 
delivered and provide the new 
connections to important growth 
markets Britain urgently needs and 
do so by 2025.  

Gatwick’s record long-haul growth 
- a Great British success story
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Lufthansa PartnerPlusBenefit
PARTICIPATION IN 
PartnerPlusBenefit saves our 
members worldwide millions 
of pounds every year. Whether 
your business relies on daily air 
travel or you only need to fly 
once a year – PartnerPlusBenefit 
membership is free and cuts 
your company travel cost from 
the very first flight. Your small 
or medium-sized company 
could be earning BenefitPoints 
whenever you or any of your 
colleagues fly with one of our 10 
airlines (Lufthansa, Air Canada, 
All Nippon, Austrian, Brussels, 
Eurowings, LOT, SWISS, TAP 
Portugal, and United Airlines) 
to well over 500 destinations all 
around the world. 

BenefitPoints are credited to 
your account for every eligible 
ticket purchased in the UK or 
Ireland. 

Regular promotions help 
you top up your balance and 
BenefitPoints are valid for 3 years, 
giving you plenty of time to earn 
and spend!

Spending 
BenefitPoints: 
It’s up to you how you redeem 
your points. Choose from 
cashback, award flights, 
upgrades, airport parking, 
limousine transfers, carbon 
offset, hotels, car rental vouchers 
and a growing list of partner 
awards for your BenefitPoints 
or enjoy a shopping spree at the 
Lufthansa WorldShop. 

Earn BenefitPoints for 
your company – and 
miles for yourself
We make sure members 
of frequent flyer schemes 
don’t lose out. Every 
eligible flight earns your 
company BenefitPoints 
while the individual 
travellers continue to earn 
miles for their personal 
frequent flyer schemes.

How to track your tickets:
With ever more airlines participating 
we want you to be sure that you 
are earning all the BenefitPoints for 
your company’s flights. It’s easy to 
track your tickets by using one of 
three methods:
1. Credit card/payment card 
tracking

a. Payment card details can be 
added securely to your company 
profile

b. You’ ll be rewarded with 500 
free BenefitPoints for first card 
uploaded
2. Manual ticket(s) upload

a. If your ticket is not purchased 
with a card you can also enter 
the ticket numbers directly into 
your account online. It’s possible 
to even upload multiple tickets 
at once!
3. Company ID/ OSI tracking

a. You can request a 
unique tracking code in your 
PartnerPlusBenefit account. This 
code can be entered into the 
booking by you or your nominated 
travel agent. 

www.masta-travel-health.com

Did you know? All employers 
have a corporate duty of care to 
protect the health of employees 
abroad. This includes adequate 
preparation prior to travel and 
support during and after their 
trips away. Should a case come to 
court, employers need a clinical 
audit trail to demonstrate that an 
employee has been advised about 
the health risks associated with 
their destination and offered all 
the appropriate vaccinations or 
anti-malarials.

With over 30 years’ experience 
MASTA offers a complete 
travel health service including 
a comprehensive range of retail 
products.  

MASTA is at hand for all your 
travel health needs, with close 
to 40 clinics in London and the 
surrounding area alone, and 
more than 150 clinics in total 
across the UK. We have well 
established partnerships with 
BUPA, Flight Centre, Pharmacies 
and STA and clinics based in 
NHS and Occupational Health 
establishments. Whilst we 
recommend that travellers 

seek advice 4-6 weeks prior to 
departure, we also offer short 
notice appointments for those 
unexpected last minute trips 
as well as early/late in the day 
appointments and weekends.

Quality underpins everything 
we do in this complex and 
constantly evolving area of 
healthcare. Proven in travel 
health but respected for more, 
we also offer broader vaccination 
services such as flu, pneumonia, 
hepatitis B, and meningitis to 
name a few examples. Need to 
arrange an on-site vaccination 
clinic for occupational health 
purposes? We do that too. 

Remember to check the travel 
health requirements for your 
destination(s) and find your 
nearest MASTA clinic by visiting  
www.masta-travel-health.com.

Refer your employees through 
MASTA and ensure that everyone 
has that all important peace of 
mind.

i  www.masta-travel-health.com 
0330 100 4200 
enquiries@masta.org

MASTA – First class travel 
health expertise

[Click/tap for more info]

http://www.masta-travel-health.com
http://www.masta-travel-health.com
http://www.masta-travel-health.com
http://www.masta-travel-health.com
mailto:enquiries@masta.org
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Award 
flights

Cashback

Hotel 
egiftcards

Airport
parking

Heathrow
Express

Upgrades
£

JOIN TODAY the thousands
of companies already
SAVING on their travel
budget every time they fly
As a member of PartnerPlusBenefit
businesses of all shapes and sizes
can earn BenefitPoints and then spend
them on a range of exclusive awards.

Fly on 10 member airlines to over 500
destinations all over the world.

For more information and to sign up visit 
www.ppb-infolounge.com

Travel rewards for businesses of all shapes and sizes

PPB-INFOLOUGE.COM

Member Airlines

[Click/tap for more info]

http://www.ppb-infolounge.com
http://www.ppb-infolounge.com


SIXTY-SEVEN per cent of those 
who travel for business have said 
that they often work while in their 
hotel rooms, so it comes as no 
surprise that 77 per cent think that 
free internet is important when 
booking accommodation.

Flight delays are cited as the top 
grievance about business travel, 
closely followed by security-related 
delays at airports.

Travelling for business is often 
not as exotic as it sounds though, 
especially for those affected by 
jet lag on long haul trips. And of 
course, it’s not an excuse for a 
knees-up, although if you are on a 
business trip to China, a visit to a 
karaoke bar will almost definitely 
be on the cards. The pastime 
plays a central part in interactions 
when establishing good business 
relationships. It supposedly helps 
to bridge language barriers and 
puts everyone in a relaxing mood, 
although this might not be the case 
if you are tone deaf and is probably 
the reason why copious amounts of 
alcohol is consumed. 

Seeing double  
If you regularly travel for business 

then you might want to buy 
two suitcases and duplicate the 
contents. Packing and unpacking 
can be quite time consuming, 
especially if you are rushing from 
one continent to another. It will 
minimise the risk of you forgetting 
something. We’ve all done it haven’t 
we, arrived at our final destination 
and realised we have left our 
contact lens solution at home, or 
shock horror, our phone charger.

However, if you do buy two 
cases, two sets of clothes and 
two sets of toiletries, it still won’t 
mean that they are tax deductable. 
Although you can argue that you 
have bought the items solely for 
business purposes, the costs 
would not be incurred wholly and 
exclusively for the business. Clothes 
are not allowable business costs, 
except protective clothing and 
uniforms, as clothes “are needed for 
warmth and decency”.

Pack it in
Always remember to put your 

phone and laptop charger in your 
hand luggage too, so if your case 
happens to go missing, you won’t 
come unstuck and have to try and 
find suitable chargers. Better still, 
if you can fit all of your belongings 
into one case/bag that fits the cabin 
dimensions (as a general rule the 
dimensions of your hand luggage 
must be no larger than; 56cm long x 
45cm wide x 25cm deep, although 
you should check with individual 
airlines) this will save you some 
valuable time as you won’t have to 
hang around the carousel waiting 
for your case to appear. You will 
be able to hop in a taxi and head 
straight to your meeting or hotel 
instead.

However, if you are on a lengthy 
trip and have no choice to take a 
case that will have to go into the 
hold then you might want to seek 
out a courier. The old cliché, time 
is money is certainly true among 
the world of business. If you have 
tight schedules to stick to and have 
meetings to attend shortly after 

landing at your destination, then 
it might be worth getting your 
luggage sent to the hotel where 
you are staying using a courier. 
Obviously there is a cost in this, but 
it is worth considering as you have 
to pay to put luggage in the hold 
anyway.

Sitting comfortably
Back in the day free upgrades to 

business class were possible. All you 
had to do, so we have been told, 
was dress smartly and be polite 
when checking in, but that is no 
longer the case. Free upgrades are 
few and far between nowadays. 
But travelling business class is not 
necessarily a luxury, as it means you 
can work while flying and of course, 
get a decent sleep so you arrive 
refreshed and ready to do business. 

If you fly regularly then it is worth 
joining frequent flyer schemes, as 

some offer upgrades when you get 
to a certain points limit.

Also if the flight is overbooked, 
which can happen a lot if you fly 
to popular destinations, then the 
computer will search for passengers 
with a hefty number of points and 
offer them the upgrade as they 
want to retain customer loyalty.

If you are planning on flying 
economy you should always pick a 
seat on a row of three that has one 
seat already reserved.

Business 
travel
Business trips aren’t just an excuse to try 
out the local tipple. We look at how business 
owners can get the most out of such trips.
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“If you are flying 
business class you 
should make the most 
of the bed and the 
pyjamas too so you 
will be able to get a 
few hours of shuteye.”

Continued on p54
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Roomex saves UK businesses 
over £1m on hotel spend
ROOMEX.COM the leading 
online corporate hotel booking 
service has announced savings 
on hotel bookings of over £1m 
in the past 12 months. Roomex 
works with over 400 corporates 
across the UK including household 
names such as TGI Friday’s and 
David Lloyd Leisure as well as 
a host of other market leaders 
in a wide range of industries. 

Roomex is a free service which 
provides the best available 
corporate rates at over 550,000 
hotels worldwide but the success 
of the business is built on much 
more than cost savings. Roomex 
provides a complete hotel 
management system which for 
each company contains their 
unique negotiated rates, cost-
codes, booking history and most 
visited locations. By booking their 
hotel stays through Roomex, 
corporates get instant visibility 

on their hotel spend broken 
down by any criteria they like 
through live reports. This process 
is then reflected in the monthly 
bill that companies receive for 
their entire global hotel spend, 
a huge time saving for finance 
professionals who otherwise have 
to reconcile multiple supplier 
bills or credit card statements. 

Sales Director Michael Steele 
states that the unique supply 
model that powers Roomex 
makes it a particularly effective 
tool for travel bookers. “Roomex 
aggregates rates from over 35 
suppliers including all the popular 
sites people use for their own 
personal use but to that adds 
business only hotel rates which 
are not available in the wider 
marketplace. Our average rates 
will simply not be beaten.”

In recent months Roomex has 
successfully won a number of 

national UK tenders as increasing 
numbers of companies choose 
to move their hotel spend online 
and away from the traditional 
Corporate Travel Agency fee 
model. “Roomex provides a 
self-booking environment for 
our customers, in return for 
booking the hotel themselves 
they generate substantial savings. 
No-one goes to a travel agent 
anymore to book a hotel for 
personal use, so why do so for 
Business Travel? By backing up 
our self-booking process with a 
full priority support team for our 
travellers, bookers get the best of 
both worlds.”

i  Roomex provides a no cost, no 
contract and no catch solution 
for companies that have a regular 
requirement for hotel bookings. 
For more information or to book a 
demo visit Roomex.com 

Roomex.com

Hotel bookings made easy
Leading businesses all over the world 
book with Roomex

Roomex is the easy way to book 
hotels for business travel, saving you 
time, money and hassle.

No costs. No contract. No fees. No 
reason not to book a demo today!

Book a demo today to discover 
how you can save an average 
21% on your business hotel 
spend.

Web: Roomex.com       
Phone: +44 20 7183 7737        
Email: business@roomex.com

219340-9-16LBM Roomex.indd   1 28/07/2016   15:23

“By booking their 
hotel stays through 
Roomex, corporates 
get instant visibility 
on their hotel spend 
broken down by any 
criteria they like 
through live reports.”

mailto:business@roomex.com


It is unlikely that they will have 
selected the middle and if you avoid 
that too, that middle seat will be 
one of the least likely to be occupied 
if the plane is not full, so you will 
have more room.”

If you are flying business class 
you should make the most of the 
bed and the pyjamas too so you 
will be able to get a few hours of 
shuteye.

Private eye
If you are travelling with several 

members of your team then it 
might be more cost effective to 
charter a private jet. 

The cost depends on a number 
of factors including the distance, 
location, timing and what type of 
aircraft you would like to fly in.

A two-day return flight on a small 
jet to Europe will usually set you 
back anything between £4,000 and 
£12,000.

One of the main benefits of 
travelling via private jet is the fact 
that you can be up in the air with 
just ten hours notice.

“You can be in the air within 20 
minutes of arriving at the airport 
and have the privacy and comfort 
to continue working en-route, 
making stops at locations often 
inaccessible by commercial airlines,” 
he explains.

What expenses qualify for 
relief?

The most important thing to 
remember when travelling for 
business reasons, whether it is you, 
or one of your employees, is to keep 
all receipts.  You can get tax relief 
on the necessary costs of business 
travel such as public transport fares, 
hotel accommodation, parking 

fees and business phone calls. You 
won’t be able to claim tax relief for 
anything that is not directly related 
to a business journey though, 
such as private phone calls or 
newspapers.

Location, location, location 
When you are in an unfamiliar 

country it can be difficult to try 
and work out how long it will take 
you to get from the hotel to where 
you need to be, and no one likes a 
latecomer do they?

Ensure that your hotel is located 
closest to where you need to be for 
the majority of time during your 
stay.  

Check that your hotel meets your 
individual requirements and offers 
all the facilities that you might need 
during your stay.  Business hotels 
are classed as business hotels for a 
reason.

Take into account hidden costs 
such as travelling time and taxis 
which can soon mount up if your 
hotel isn’t located close to where 
you are needed for business.

Try staying in the same hotels if 
you visit somewhere on a regular 
basis. If you always tip, be polite and 
show a genuine interest in the staff 
they will eventually upgrade you 
from a junior to a full suite.

Open to offers
If you stay in the same hotel 

several times a year then it is worth 

getting in touch with the sales team 
to see if you can negotiate a better 
rate.

Explain what you will need and 
how frequently you are likely to 
stay and negotiate a preferential 
rate with them.  Hotel groups 
employ many sales people tasked 
with finding new business guests 
for them.  Your call will be greatly 
appreciated.”

Some hotels still charge for 
Wi-Fi and at average costs of 
around £10 per day, it can end up 
costing a small fortune, especially 
if you are on a lengthy trip. 
You can try and choose hotels 
that offer free Wi-Fi, but if you 
need to stay near to a certain 
location and there is a charge 
for Wi-Fi, it is worth speaking 
to the duty manager to see if 
you can come to a compromise 
about the cost. After all, if you 
don’t ask then you don’t get.

BUSINESS TRAVEL54

“If you are travelling 
with several members 
of your team then it 
might be more cost 
effective to charter 
a private jet.”

Continued from p52



providing you with a better option

www.applehousetravel.co.uk

Comprehensive corporate travel services and account management support

Applehouse arrange and manage corporate travel for a diverse 
range of companies and organisations. Our clients have access to 
a dynamic infrastructure that allows them to achieve significant and 
measureable cost savings, process efficiencies and time savings.

All this without compromising on quality, flexibility and personalised 
service.

With an innovative and fresh approach to business travel, 
Applehouse is able to cater for your professional and personal travel 
requirements anywhere in the world.

To find out more, call 0800 408 8011 or email: sales@applehousetravel.co.uk

[Click/tap for more info]

http://www.applehousetravel.co.uk
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by Nick Barton, CEO 
London Luton Airport 

AIR CAPACITY in the South 
East continues to feature in the 
media agenda, with demand for 
air travel at an all-time high. The 
government is on the brink of 
making a decision about a third 
runway, but even once this is 
made, it will take more than a 
decade to become a reality. 

London Luton Airport (LLA) 
is investing £110million in an 
exciting redevelopment project 
which will boost our annual 
capacity by 50% from 12 million 
to 18million passengers by 2020. 

Increasing capacity is well and 
good, but just as important is 
how these new passengers will 
actually reach the airport.

This is why improving transport 
links are at the heart of our 
redevelopment. We’re focusing 
on both rail and road, in order 
to make passengers’ journeys 
as seamless as possible, and to 
strengthen the existing transport 
links which we have with central 
London.

Rail features prominently in 
our redevelopment, and the 
improvements which we’re 

making will make rail a much 
more attractive option for our 
passengers, particularly those 
travelling from central London. 

For example, the lack of 
overnight rail services to LLA 
excluded 2-3 million passengers 
a year from considering rail as a 
viable means of getting to and 
from the airport.

We worked closely with the 
Department for Transport and 
Govia Thameslink Railways to find 
a solution. In December 2015, 
services operating through the 
night were introduced, with at 
least two trains per hour. We’re 
also working with Transport for 

London to add LLA to the Oyster 
network, making the journey from 
central London even easier.

The current bus shuttle service 
is another major disincentive for 
passengers to use rail services. 
In April this year exciting plans to 
build a new £200 million mass-
passenger transit link between 
Luton Airport Parkway and the 
terminal were announced.

The new link will operate 24 
hours a day and, once complete, 
the journey from London St 
Pancras to the terminal door 
will take less than 30 minutes. 

Passengers will enjoy a journey 
that is faster than travelling to 
both Stansted and Gatwick.

And we’re not stopping there. 
We’re now working with various 

partners to ensure that fast and 
frequent ‘airport express’ style 
services from London are included 
in the upcoming East Midland 
Trains re-franchising agreement.

This is the logical next step in 
our redevelopment. Not only will 
it accelerate economic growth 
and employment opportunities in 
the local area, but it will also offer 
more choice and better value 
services to our passengers.

Work is also well underway 
to improve road access. LLA 
is already one of the easiest 
airports to get to by road, given 

its proximity to the M1. Following 
major improvements to Junction 
10a which were completed 
last year, we’re now working to 
upgrade the approach road and 
make it a dual carriageway, which 
will ease the flow of traffic to and 
from the terminal. This work will 
be completed soon, and will be 
supported by the construction of 
a new multi-storey car park.

We’re creating a new bus 
terminal, taxi area and dedicated 
drop-off zone right outside the 
terminal. A new bus terminal will 
mean that it’s quicker than ever 
to arrive or travel onwards by bus 
or coach.

Once complete, our 
redevelopment is expected to 
contribute an extra £1bn to the 
UK economy by 2030, and provide 
10,500 new jobs on top of the 
27,200 we already support today. 
Good transport links are vital to 
our success, and for maximising 
the benefit which we can bring 
to our local community and the 
UK as a whole. We’re proud of the 
part we play in London’s airport 
network; the work we’re doing 
will be instrumental in ensuring 
that we really are London’s Local 
Airport.

London’s Local Airport
Bringing London Luton Airport closer to the capital than ever before

“This year exciting 
plans to build a new 
£200 million mass-
passenger transit 
link between Luton 
Airport Parkway 
and the terminal 
were announced.”
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PEOPLE ARE attracted to 
megacities because they are looking 
for possibility and opportunity. 
Whether it’s Tokyo, Delhi, 
Shanghai, New York or Buenos 
Aires, megacities give everyone the 
possibility to change their lives.

London, as the great megacity 
of Europe, is no different as young 
people arrive each day with a bag 
on their back looking for a new 
opportunity. After three centuries 
as the busiest trading port in the 
world, there is still opportunity in 
London. For 350 years we had the 
busiest sea ports in the world as we 
traded with the four corners of the 
globe. But with the Port of London 
now closed the UK has entered a 
new era and today now benefits 
from having one of the best 

connected airports in the world – 
Heathrow.

Heathrow is a strategic national 
asset for the UK, making it easier 
for businesses, entrepreneurs, 
exporters and their exports to get 
to global markets. Over a quarter 
of the UK’s exports go through 
Heathrow and it’s the doorway for 
inward investors and tourists to 
come here to spend their money.

 But Heathrow has been 
operating at full capacity – 480,000 
annual movements – for ten years. 
We are the most efficient two-
runway airport in the world, with a 
plane arriving or taking off every 45 
seconds. Indeed, we do more with 
our two runways than most airports 
do with 3, 4 or 5.

The global economy is changing. 

All of global growth is in Asia, North 
and South America – places you can 
only get to by air. These continents 
contain the megacity powerhouses 
that Britain needs to get to, such as 
Chongqing or Wuhan we had barely 
heard of 10 years ago. Places you 
can only get to by air.

 After years of delay, politicians 
have recognised this is a serious 
issue and two years ago the 
UK Government established 
an Airports Commission to 
recommend how to the keep 
the UK as an aviation hub. In 
December, the Commission began 
a three month public consultation, 
creating an opportunity for 
business to have their say. After 
an overwhelming show of support 
from Chambers across the country, 

that consultation is now closed, a 
final recommendation is due just 
after the next general election and 
Heathrow is ready to increase the 
UK’s air capacity and build on the 
success of the last fifty years.

The Airports Commission has 
confirmed that only Heathrow 
can connect all of Britain to global 
growth, delivering up to £211bn 
to the British economy and up to 
180,000 jobs while reducing noise 
for local residents compared to 
today thanks to improved aircraft 
technology.

 Britain is in a global race to win 
more business from the new and 
emerging megacities of the world 
than our European rivals. The big 
questions are who can build the 

Aviation and the 
rise of the megacity
How to connect all of Britain to global growth

Continued on  p60
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Summer treat as kids fly free from Leeds Bradford 
Airport to London Heathrow T5
THE BRITISH AIRWAYS route from 
London Heathrow T5 to Leeds 
Bradford Airport links the capital 
with Yorkshire in just under an hour. 

The three times daily flight to 
Leeds Bradford Airport begins 
with an arrival into Yorkshire at 
around 9am; departing for London 
at 2.30pm and 7.20pm. These 
times allow people to travel north 
to meet business associates or 
work colleagues during a day, with 

minimal time away from emails and 
calls. 

In addition to the time saved, 
flights start at just £50 for a 
one-way ticket; meaning that this 
can often be a very cost effective 
business travel option. 

Until November 1st this year, 
kids can fly for free when travelling 
between Heathrow T5 and Leeds 
Bradford Airport. This makes a 
leisure trip even more attractive for 

families wanting to visit the many 
attractions Yorkshire offers across 
Leeds, Bradford, York, Harrogate 
and the Yorkshire Dales. 

Darren Peters, Corporate 
Business Development Manager at 
Leeds Bradford Airport, said: “The 
Yorkshire business community 
is thriving and as such many 
corporate organisations are inviting 
contacts from London and beyond 
to our region. 

“We are pleased to have this 
prestigious, convenient and reliable 
service for domestic air travel to 
Leeds Bradford Airport via British 
Airways. Having this fantastic route 
in our schedule, means that there 
is a real choice for London based 
business people to access the 
Yorkshire region.” 

i  For more information, visit  
www.leedsbradfordairport.co.uk 

strongest exports? Who can attract 
the most inward investment? Who 
can attract the most tourists?

There is huge demand from 
overseas airlines to offer a daily 
direct service to Heathrow. But 
if airlines can’t fly here, they 
opt instead to “hub” from Paris, 
Amsterdam or Frankfurt. Only 
last month the Chief Executive 
of Japan’s All Nippon Airways 
announced his airline would look at 
expanding routes through Germany 
rather than the UK, if congestion at 
Heathrow is not resolved.

He is not alone – I heard the 
same message from airlines on a 
recent trip to China and Korea. The 
consequence is that to get to those 
growth markets, we will increasingly 
have to go through France or 
Germany.

France, Germany, the 
Netherlands and the Middle East 
want the economic growth that 
could be Britain’s. By adding one 
new runway at Heathrow, we will 
have more capacity than Paris, 
Amsterdam or Frankfurt.

 An old Chinese proverb says “The 

best time to plant a tree is 20 years 
ago. The second best time is today”. 
We need to seize this opportunity 
to keep Britain at the heart of 
the global economy for future 
generations and allow London 
to remain the great megacity of 
Europe. Each of us needs to write to 
the Commission by February 3rd to 
express our support for Heathrow 
and build momentum with 
politicians to make the right decision 
for Britain after the election – to 
expand Heathrow, and connect all of 
Britain to global growth.

“The Airports 
Commission has 
confirmed that only 
Heathrow can connect 
all of Britain to global 
growth, delivering 
up to £211bn to the 
British economy and 
up to 180,000 jobs.”

Continued from p58
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To fi nd out more information about all the fi ndings of the Airports Commission please visit www.gov.uk/government/organisations/airports-commission
For more information about what Heathrow expansion will mean for you, please visit heathrow.com/therightchoice

A                FUTURE
FOR  LONDON

Expanding Heathrow will connect London businesses, such as Black Swan, 
to up to 40 more long-haul destinations globally - helping to 

grow exports and create jobs across London.

EXPAND

“ “We are a London-based tech and data startup, with business and
 investors in the UK, Europe, US and Japan. Heathrow keeps us 

connected and is helping our business grow.
RICHARD MANN, CHIEF OPERATING OFFICER OF BLACK SWAN
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Stansted Airport is calling on businesses in London and across the East of England to 
work together to deliver direct long-haul services from the airport.

THE AIRPORT is contacting 
hundreds of companies to develop 
a detailed picture of their travel 
requirements which will provide a 
base of evidence to show airlines 
the strong demand for business 
travel within the region and the 
opportunities that exist to serve 
these routes from Stansted.

The study will focus on 
companies in London and the East 
of England that currently rely on air 
links to the USA, Middle East, Far 
East and other emerging markets 
but currently have to travel from 
other London airports to access 
those markets. It will also ask 
businesses to declare their support 
for similar services if they were to 
operate from Stansted.

Over 46 million journeys are 
made each year by people living 
within Stansted’s catchment but 
only 12 million of those flights are 
actually from the airport itself. Of 
the remaining 34 million flights, 
around 6 million are flying long-
haul to and from the Middle East, 
Asia, Africa and Australasia, and 4.6 

million passengers take flights to 
and from North America.

Andrew Harrison, Stansted’s 
Managing Director, said:

“Businesses tell us again and 
again that they want Stansted 
to offer a network of long-haul 
routes that will connect them with 
their key customers and markets. 
Stansted serves an economic 
region that is strong and growing, 
reflecting the competitiveness of 
the businesses located here. We 
need to demonstrate this strength 
of demand to airlines who are not 
currently serving Stansted.

“When airlines assess the 
market for a new route, specific 
information about the potential 
customer base is extremely 
valuable. Stansted should be 
towards the top of many airlines’ 
lists for new services and we want 
to make sure they have detailed 
information on their potential 
customers to help them make that 
decision.

“This study will pinpoint the 
opportunities for airlines to serve 

long-haul demand directly from 
the areas closest to Stansted. 
Armed with this information, we 
can work with airlines to bring 
these services here.

“So we’re calling on businesses 
in London and the eastern 
region to work with us to share 
information about where they 
fly to because, together with our 
£80m investment programme to 
transform the terminal, this really 
will make the difference in bringing 
long-haul services to Stansted.”

Harriet Fear, CEO of One 
Nucleus, the organisation for 
international life science and 
healthcare companies based in 
Cambridge and London, said:

“One Nucleus is in close touch 
with the senior team at Stansted 
about their plans for the future. 
We recently held a meeting for the 
team to meet with our members 
to discuss the life science and 
healthcare sectors’ business needs 
in the region. In my view a top 
priority has to be the introduction 
of a direct flight from Stansted to 

the USA – at least to the East coast 
– and we’d strongly encourage 
companies in the region to work 
with the airport to make these 
routes a reality.”

Greg Clark, Chairman of the 
London Stansted Cambridge 
Consortium, said:

“The London-Stansted-
Cambridge corridor is poised for 
unprecedented growth over the 
next decade. The mix of highly 
clustered growth sectors such 
as life sciences, hi-tech and 
clean energy desperately need 
international connectivity to key 
markets in North America and Asia 
in order to flourish and compete 
with global rivals. I urge businesses 
in the Corridor and the wider 
region to speak up and help the 
new team at Stansted Airport build 
a strong business case to make 
long-haul destinations a reality 
from Stansted.”

i  For further information about 
the campaign please email  Anna_
Perkins@stanstedairport.com

Stansted business campaign to 
support long-haul development

mailto:Anna_Perkins@stanstedairport.com%3cmailto:Anna_Perkins@stanstedairport.com
mailto:Anna_Perkins@stanstedairport.com%3cmailto:Anna_Perkins@stanstedairport.com


Contact Information:
sales@prestigeapartments.co.uk
+44 (0)20 7603 7629
www.prestigeapartments.co.uk

Outdoor living

Family Corporate stays Pet friendly

What do we offer? 
Great customer service from the moment 
you contact us, over 700 serviced 
apartments across the UK, a famously 
friendly attitude and a willingness to 
go that extra mile to find just the right 
apartment for you.

Great Apartments.  
Even better service.
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In a first for the UK waterproofing industry, Newton 
Waterproofing have launched a brand new and completely 
free Waterproofing App, securing the company’s status as 
one of the most progressive and innovative companies in 
the waterproofing industry.

THE function of the app is to 
present users with all of the 
information that might potentially 
be required when considering 
any structural waterproofing or 
damp proofing product, system, 
or solution, from basement 
waterproofing to pumping 
systems.

In practice, all of this is achieved 
through the provision of detailed 
product information, images, 
technical drawings, case studies, 
and product application videos 
and tutorials, putting the immense 
library of Newton technical 
information at the immediate 
disposal of the user through either 
their smartphone or tablet.

FREE DOCUMENTATION, 
ON DEMAND
Whether you are an Architect, 
Contractor, Groundworker, 
Engineer, Surveyor, or 
anyone involved in structural 
waterproofing or damp proofing, 
the Newton Waterproofing App 
forms an essential and completely 
free source of information. 
Obtain access to the complete 
range of technical and practical 
documentation for the entire 
range of Newton Waterproofing 
products, including technical 
data sheets, material safety 
data sheets, declarations of 
performance, installation manuals 
and application guides, and a wide 
range of product certificates.

The app also features over 
200 of Newton’s most popular 

waterproofing sections and details, 
as well as our most prestigious and 
relevant case studies, undertaken 
by our leading nationwide network 
of Newton Specialist Basement 
Contractors.

VIDEO CAPABILITY
In its most recent update, the app 
now also includes a new video 
capability, providing users with 
the ability to watch and learn 
from Newton’s entire video library. 
Linked directly to the Newton 
Waterproofing YouTube channel, 
with an internet connection any 
user of the app will be able to 
watch the company’s educational 
product videos, case study 
videos, and numerous application 
tutorials.

Newton Managing Director 
Warren Muschialli is extremely 
excited about the possibilities that 
the development of the new app 
now presents:

PRACTICAL 
FUNCTIONALITY
From a practical perspective, 
once it is downloaded to a 
device, other than the videos the 
App’s wealth of information is 
automatically accessible offline, 
regardless of the location of 
the user or the quality of their 
Internet connection. Furthermore, 
with the added Search, History, 
and Bookmark functionalities, 
accessing the documents you 
want, when you want them, 
is always quick and easy.

New products, new documents, 
and any other new updates 
are automatically updated and 
downloaded whenever the device 
detects a good Wi-Fi connection.

The overall result is that 
even in the most remote or 
awkward locations, from 
basement developments 
and refurbishments, to 
large-scale commercial or 

residential excavations and 
below ground sites, the 
relevant technical information 
will always be to hand.

– AP Gooch Waterproofing

The Newton Waterproofing 
App can be downloaded from the 
Apple App Store or Google Play 
store for Android straight away.

The world of Waterproofing in the  
palm of your hand

“As a company, Newton are 
always looking to move 
forward. The introduction 
of the Newton 
Waterproofing App heralds 
the beginning of a new era 
of integration between the 
waterproofing industry and 
digital technology, and will 
form the foundation for 
future developments, as 
Newton will look to expand 
upon the capabilities of our 
digital presence.”

“We love the new app. 
It’s easy to use and 
very well thought out.”
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Brexit can be both a threat and an opportunity. Either way you’ll need  
to build your non-EU business more urgently than ever before.
That means large amounts of more complex:
n Export documents
n Shipping procedures
n Price & cost calculations
n Shipment administration

How well-equipped are you for dealing  
with this challenge?
If you don’t have the right software in place,  
it’s not going to be easy.
Exportmaster has modules for every aspect  
of exporting and tackles all those difficult  
and time-consuming jobs head-on.

Whatever happens out there, our range of 
packages and modules will help you 
handle your export business in a calm  
and professional manner. Your clients  
will notice the difference.

Get in touch now for information  
or to arrange to see a  
demonstration.

BREXIT – 
Stormy waters ahead?

Bring Exportmaster software 
on board and get serious about 
overseas sales

The world’s most powerful and configurable
export documentation package

The complete management and admin
package for export sales and shipping.

The total business package for export
traders and intermediaries.

Call: 020 8681 2321
www.exportmaster.co.uk

[Click/tap for more info]

http://www.exportmaster.co.uk
http://www.exportmaster.co.uk


Being responsible for the office Christmas party can be very stressful. 
Colleagues will be expecting you to provide the perfect event; as will your 
boss, but at the best possible price. And it all has to be organised whilst 
managing your usual heavy workload. Here are a few tips to help keep the 
run up the Christmas stress free

Festive planning

CORPORATE CHRISTMAS66

• Set a date set as soon as possible:

• Only attempt to ask around for dates if your 
office or department has under 20 people. 
Any number above that and you’ll never get 
an agreement. Just set a date and inform 
everyone. They key to getting a full turn out is 
to give plenty of notice, ideally six weeks. Don’t 
inform people unless you have confirmed the 
venue.

•  If you want a Friday night party in the middle 
two weeks of December you really do need to 
book by the beginning of October.

Continued on p69
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Festive Receptions  
From £69pp, your guests will enjoy exclusive hire of 
Cabinet Suites I – III, a glass of Champagne on arrival, a 
selection of nine festive canapés, a two-hour beverage 
package with unlimited house wine, beers, soft drinks, 
mineral water and juices and festive novelties & crackers.  

Contact 
+44 (0)20 7299 2021  
lonch.rfp@hyatt.com 

london.churchill.hyatt.com 
@hyattchurchill 

Festive Dining Experiences  
From just £99pp for Lunch/£109pp for Dinner,  
enjoy exclusive hire of the Chartwell Suite and a welcome 
reception with two glasses of Kir Royale, Buck’s Fizz or 
Sparkling Wine. Each guest will then enjoy a delicious 
three-course set menu with half a bottle of house wine, 
alongside Blenheim Palace water, Churchill blend coffee, 
herbal infusions, festive petit fours and mince pies. The 
space will be suitably dressed with festive table 
decorations, crackers, festive novelties & Chiavari chairs 
or chair covers. In-house staging, an oak dance floor and a 
full cash bar will also be available.  

Celebrate in style! 

Festive celebrations in London
CELEBRATE THIS festive 
season at one of the most 
quintessentially British, luxury 
five-star hotels, perfectly 
placed in the heart of London. 
Hyatt Regency London – The 
Churchill will be transformed 
this Christmas, with decadent 
decorations, jubilant choral 
performances and roasted 
chestnuts on the forecourt, not to 
mention enticing festive menus, 
indulgent unlimited brunches 
and themed afternoon teas 
to be enjoyed in the luxurious 
surroundings of The Montagu. 
The Churchill Bar’s iconic winter 
themed terrace also returns 
this winter, the perfect place 
for an indulgent night-cap. The 
hotel’s luxurious guest rooms 
and suites, many of which have 
been recently refurbished, offer 
extreme comfort in elegant 
surroundings, a contemporary 
classic style, advanced 
technology and the perfect way 
to round off one’s experience.

Hyatt Regency London – The 

Churchill is proud to position 
itself as a one-stop destination 
for all your festive wishes and 
provides the perfect setting for 
your festive celebrations, with 
stunning private event rooms, 
each with its own character and 
personality, outstanding seasonal 
dishes, carefully selected wines, 
exceptional service and a host 
of festive extras.  From intimate 
private dining experiences in 
the Library Suite, to glittering 
cocktail receptions in the 
impressive Chartwell Suite, our 
dedicated Social Events Manager 
will treat every event as truly 
unique, with attention being 
given to the smallest of details 
that make a big difference.  

Impress your guests this 
Christmas with a festive 
reception for as little as £69 per 
person, a delicious lunch from 
just £99 per person and for 
£109 per person for dinner, you 
and your guests can enjoy an 
indulgent seated three-course 
festive dining experience. 

i  For a more bespoke package 
or for further information, please 
contact our Social Events Manager.  
Call: +44 (0)20 7299 2021  
E-mail: lonch.rfp@hyatt.com.
londonchurchill.regency.hyatt.com 
@hyattchurchill

[Click/tap for more info]

http://london.churchhill.hyatt.com


Celebrate Christmas 
with us here at 

Mint Leaf Restaurants
Whether you are arranging an intimate party for 
your family or friends or a company Christmas 
party for up to 500 guests with all the festive 

“bells and whistles” our experienced events team 
are here to work with you to ensure that you 
deliver a memorable Christmas celebration.

We have dining and drinks party packages and 
group menus available to suit all your needs. 

Please contact us directly for more information.  

Live DJ’s playing every evening from  
Wednesday until Saturday till late.

MINT LEAF LOUNGE
12 Angel Court, Lothbury, Bank, 

London, EC2R 7HB 
020 7600 0992  

events.manager@mintleaflounge.com 

MINT LEAF RESTAURANT
Suffolk Place, Haymarket, 

London SW1Y 4HX
020 7930 9020 

events@mintleafrestaurant.com

www.mintleaflondon.com
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Food & drink
• Do provide food and not just drink! As most 

problems occur due to excess alcohol, be aware 
that your company may be held responsible for 
the actions of staff at Christmas/end-of-year 
parties.

•  Providing food doesn’t have to be expensive. 
Most venues have a set Christmas menu 
selection and a range of budgets. If the 
Christmas party is in the office, party 
platters from good sandwich companies or 
supermarkets are very cost effective.

•  Decide on a drinks policy beforehand. Will the 
company pay for a welcome drink or the first 
few drinks only, the whole lot or nothing at all? 
Make sure staff know well in advance what 
drinks will or won’t be provided.

Join us this year in celebrating 
a magical festive season at 
The Bloomsbury where a 
warm and friendly welcome 
awaits all our guests. 
Enjoy exceptional cuisine, 
wonderful surroundings and 
personal service that always 
goes that extra mile. Perfectly 
located close to Covent 
Garden and London’s West 
End theatres, the fashionable 
shops of Oxford and Regent 
Streets are a short hop 
from a Winter Wonderland 
experience in Hyde Park. The 
Bloomsbury is the ideal base 
to explore the capital during 
the festive season.

Celebrate with up to 280 
colleagues, friends or family 
members in one of our 

stunning event spaces, or 
for a more intimate setting 
enjoy a private dinner in 
the Seamus Heaney Library 
or The Chapel. Or perhaps 
consider joining us for a 
post-shop Festive Afternoon 
Tea in Dalloway or discover 
one of our new, enchanting 
spaces for all day dining, hot 
cocktails with a sprinkling of 
mistletoe in Dalloway Terrace 
or The Bloomsbury Club.

i   
The Bloomsbury  
16-22 Great Russell Street, 
London, WC1B 3NN 
www.doylecollection.com/
bloomsbury  
+44 20 7347 1000 
bloomsbury@doylecollection.
com

The Bloomsbury –  
Perfect for Christmas

Bespoke Christmas parties 
in unique event spaces

London Chamber Xmas 16.indd   1 10/08/2016   15:30:39

Continued on p70
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LET’S SPARKLE at The Chelsea 
Harbour Hotel Set in exclusive 
Chelsea Harbour only moments 
from the City, The Chelsea Harbour 
Hotel is the capital’s five star all-suite 
hotel and is the perfect backdrop 
for any event. With welcoming 
surroundings and festive cheer, The 
Chelsea Harbour Hotel offers superb 
hospitality and the opportunity to 
enjoy the season with family, friends 
and colleagues alike.

Festive menu starts from £19.50 
per person and private parties from 
£59.00 per person. Why not enjoy 
a stunning start to your celebration 
as you cruise along the sparkling 
banks of the River Thames from 
£115.00 per person.

Themed Party Packages
Looking to add a little extra 
sparkle to your festivities? Join one 
of our Nautical Winter Wonderland 

or James Bond themed party 
nights and you can have all the 
fun of the party, without the 
stress of the planning from £24.00 
per person

Christmas Early Bird Offer
Book and confirm your Christmas 
Party by 30th September 2016, 
held from 21st November 2016 
to 8th January 2017. Event must 

be contracted worth £5,000 
or more and the Organiser or 
Booker will receive the following 
incentives:
• Hair blow dry in the Figaro 

Salon on arrival
• Receive an Afternoon Tea and 

a 30 minute spa treatment 
of your choice and use of the 
Health Club & Spa facilities 
voucher for a raffle prize

• Private car transfer from the 
hotel to your drop off point 
after your event

i  For more information and 
to book your Christmas Party, 
please contact the Events 
team on +44 (0)20 7 300 8477 
or email: Suzette.Narciso@
millenniumhotels.co.uk

*Terms and conditions apply. 
Subject to availability

Celebrate festive season 
in true Chelsea style
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Guest List and Invitations
• If you’re organising a very large party or inviting 

guests from outside the company,a formal invitation is 
required. If not, an all-staff email will suffice. Follow up 
with reminders a week before and two days before the 
event.

• Make sure you include an RSVP and menu confirmation 
deadline. Give people an email reminder a day before 
the deadline to cut down on chasing staff.

• Let client or customer facing staff such as reception 
and customer care know well in advance if they have 
to organise cover for their jobs so they can attend the 
party and which department will cover the cost!

• Build it Up and Make it Fun:

• Every company has its ‘Scrooges’; so try and create 
some extra interest as you approach the work 
Christmas party date. Organise a Secret Santa, set a 
theme and ask people to come in fancy dress or run an 
award on the night for the best dressed or most festive 
looking person. Put disposable cameras on the tables 
and get them developed the next day and up on the 
notice board or company intranet.
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FINSBURY SQUARE, THE CITY

PLEASE QUOTE: LM2016 WHEN BOOKING

WWW.SMARTCHRISTMASPARTIES.CO.UK

BOOK NOW BY CALLING 020 7836 1033 OR EMAIL CHRISTMAS@SMARTGROUPLTD.CO.UK 
AND YOU’LL RECEIVE A FREE BOTTLE OF CHAMPAGNE PER TABLE BOOKED, 

DELIVERED DIRECT TO YOUR PLACE OF WORK!

218375-9-16 LBM Smart Group.indd   1 23/08/2016   16:57

Make the Smart choice 
this Christmas
SMART CHRISTMAS Parties is 
one of the UK’s leading Christmas 
party specialists, that lead 
the way in producing uniquely 
themed parties in the capital. 
This year’s Christmas party 
themes will take place in London 
throughout December include, 
Carnivale at Battersea Evolution 
and Après at Finsbury Square in 
the heart of the City. Every Smart 
Christmas party is catered for 
on-site by the award-winning 
Smart Hospitality, under the 
watchful eye of Group Executive 
Head Chef David Ridgway.

A brand new theme for Smart 
Christmas Parties is Carnivale, 
the party will exude a heady mix 
of exotic flavours from Brazil 
to Bolivia, New Orleans to Haiti 
and Venice to Cadiz. Carnivale 
will be a celebration of Mardis 
Gras, limbo, calypso, flamboyant 
costumes, exotic food and crazy 

cocktails. Meanwhile on the other 
side of London, Après will be an 
electrifying party that transports 
guests to the glamorous hot 
spots of Europe’s finest ski 
resorts. Guests can gather round 
the log fire and recline on the fur-
lined seats, as staff serve glasses 
of frosted champagne and 
exquisite canapés from the log 
cabin bars. Dine in an enchanted 
winter wonderland before the DJ 
invites guests to step into the 
ice cave for a night of non-stop 
partying.

Every element of a Smart 
Christmas party has been 
meticulously planned, from the 
entertainment to the award 
winning food and film-premiere 
standard production. Smart 
Christmas Parties has picked up 
a string of prestigious industry 
accolades, which includes: Event 
Awards’ Best Christmas Party 

Package, Caterer of the Year and 
a Grand Prix Award, in addition 
to the international ISES Esprit 
Award for Best Catered Event.

Ticket Price Includes:
Stunning Carnivale and Après 
Ski theming, delicious street 
food canapés, exceptional three 
course dinner by award winning 
Smart Hospitality, exhilarating 
entertainment show with 
dancers and specialist acrobatic 
acts, state-of-the-art production 
and a professional DJ, adrenaline-
pumping dodgems and casino 
tables for after dinner fun.

Ticket prices start from £75 per 
person exc VAT.

i  Book your Smart Christmas 
Party online at www.
smartchristmasparties.co.uk or 
speak to a member of the team 
on 020 7836 1033.

“Every Smart 
Christmas party is 
catered for on-site 

by the award-
winning Smart 

Hospitality, under 
the watchful eye 

of Group Executive 
Head Chef David 

Ridgway.”

[Click/tap for more info]

http://www.smartchristmasparties.co.uk
http://www.smartchristmasparties.co.uk
http://www.smartchristmasparties.co.uk
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Business Sense 2016 
– London Exhibition
Let’s get together and make 
business happen on Tuesday 
18th October. Join o-a-sys and a 
variety of London and South East 
businesses at the Royal Over-Seas 
League, London. Learn new skills 
and methods of enhancing your 
business with our exciting keynote 
speaker and seminars.  

The power of LinkedIn will begin 
our selection of seminars with 
Christina Jackson from 3 Degrees 
Social demonstrating how to get 
more from your business, avoid 
cold calling and massively leverage 
your time with LinkedIn. LinkedIn 
is probably the most underutilised 
marketing strategy in today’s 
business world, yet it allows you 
to easily connect with your ideal 
prospects, form relationships, 
develop conversations and more 
importantly sales. 

BBC Apprentice Star, and award-
winning entrepreneur Bianca 
Miller will be following on from 
3 Degrees Social and speaking 
about her business journey. 

Bianca is the award winning 
director and founder of ‘The Be 
Group’ and diverse hosiery brand 
‘Bianca Miller London’. The Be 
Group is currently using Pegasus 
Opera 3 business and accounting 
software, supported by Operational 
Accounting Systems Limited (o-a-
sys). During the keynote Bianca 

will be discussing how Opera 3 has 
added value to her business as well 
as the benefits it provides. 

Pegasus Software also enhances 
payroll departments by offering 
seamless payroll integration 
through NEST web services. NEST 
is a high quality workplace pension 
scheme with an award-winning 

investment approach and was 
set up by government for auto 
enrolment. You can learn more 
about managing auto enrolment 
with NEST during their afternoon 
seminar.

Pegasus product specialists will 
be on hand throughout the day in 
the exhibition hall showcasing their 
complete business solution; Opera 
3 and how it can be fully integrated 
throughout your organisation. 

i  With all this and more going 
on throughout the day this is 
an event not to be missed! For 
more information and to book 
your free places please visit our 
website www.o-a-sys.co.uk/
businesssense2016

Event Details:
Date: Tuesday 18th October
Time: 10:00 – 15:00
Location: The Royal Over-Seas 
League, St James Street,  
SW1A 1LR

The Alliance Shipping Group, now 
in its fifth decade of operation 
with offices and depots across 
the UK and USA, specialises in 
easing companies through complex 
exporting procedures and assisting 
first-time exporters, particularly 
those shipping on Letters of Credit 
to difficult areas such as the Middle 
East, Africa, India and Pakistan.  This 
is operated under its flagship ASL-
Flo© service and gives companies 
peace of mind, ensuring that they 
are paid on time for export products, 
therefore avoiding delays and 
difficulties which could lead to cash 
flow and other problems.

Letters of Credit are an anathema 
to many regular and irregular UK 
exporters and as such, the Alliance 
ASL-Flo© service can prove to be of 
great assistance to them.

ASL-Flo© fully complies with 
UCP600 Regulations which in 
harness with major UK clearing 
banks, enables the speedy 
processing and express payment of 
Documentary Letters of Credit.  

Independent statistics reveal that 
over 60% of Letters of Credit are 
rejected for payment at initial 
presentation due to errors and 
omissions at a very high cost in time 
and money to UK exporters.

The ASL-Flo© service totally 
eradicates payment delay(s) and 
offers immediate restitution of funds 
due under the terms of the Credit in 
the quickest time possible.

The ASL-Flo© service has been 
operating for nearly five decades, is 
used by the multiplicity of Alliance 
Group clients, is endorsed by UK 

Chambers of Commerce and is an 
invaluable service for exporters to 
secure the fastest possible payment 
against Documentary Letters of 
Credit.

ASL-Flo© saves exporters time and 
money and is maintained by senior 
managerial staff with backgrounds in 
export, manufacturing, banking and 
liner shipping, giving Alliance clients 
an unbeatable service based on 
years of expertise acquired in “the 
field”.

The Alliance Group is now in its 
fifth decade of operation and is at 
the forefront of both export and 
import trade development working 
closely with the British Chambers 
of Commerce in sponsoring 
management training for a 
multiplicity of courses operated by 
those Chambers.  

ALLIANCE LETTERS OF 
CREDIT BOOM

For further details please visit www.agc.as or telephone 01268 410211 and ask for Brad Waller,  
Colin Baker or David Tighe.

http://www.o-a-sys.co.uk/businesssense2016
http://www.o-a-sys.co.uk/businesssense2016
http://www.agc.as
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If you are a member of LCCI with an offer for other members, contact Jo Cass on: 020 7203 1713 or membersoffers@londonchamber.co.uk

n WHAT Own Your Own 
Business Loan Company.
HOW Receive Comprehensive, 
Specialist Training & Instruction.
WHY It is what Business Needs...
MONEY!
This is an Exceptional Business 
Opportunity to learn everything 
you need to successfully start, 
market and run your own Business 
Loan Company.
Take control of that work-life balance.
Make Money, Lending Money from 
multiple income streams that can 
generate an income, well in excess of 
£100,000 Per Annum.  
Asset, Development, Property, 
Refurbishment, Bridging, Leasing, 
Factoring, Cash Flow Loans, Trade, 
Peer to Peer, Crowd Funders.

Offer to members
For LCCI members who take 
advantage of the Entrepreneurs 
Programme, BLTG will 
accommodate you at either The 
Bull Hotel or Crowne Plaza Hotel, 
for 2 nights on a Bed, Breakfast and 
Evening Meal basis.

Contact
For full details of this Exceptional 
Business Opportunity visit  
www.bltg.co.uk.

n Do you want to sell to the 
Russian market with your online-
shop? SCHNEIDER GROUP offers 
support for companies operating 
in Russia and the CIS/Poland and 
helps foreign firms entering these 
markets. With our “E-Commerce 
solution” we offer an ALL-IN-ONE 
Service for your Online-Shop in 
Russia and the entire Eurasian 
Economic Union. We support you 
with import, customs clearance and 
the distribution of your products, 
without the need of registering 
a company or recruiting staff. 

Offer to members
We offer LCCI members an 10% 
discount for the set-up of the entire 
distribution infrastructure in Russia, 
which includes managing orders, 
payments, all international and local 
logistic processes as well as delivery 
to the client.

Contact
Roman Decker DeckerR@
schneider-group.com
Dr. Gaby Henze HenzeG@
schneider-group.com
Phone:  +44 / 207 / 637 5666
www.schneider-group.com.

n BetweenGlassBlinds are a 
leading manufacturer of double-
glazed units complete with fully 
integrated Venetian and pleated 
blinds hermetically sealed between 
two panes of glass. Both stylish 
and contemporary in appearance, 
easy to maintain with the blinds 
contained within the sealed unit 
safe from dust and dirt, BGB 
units are the ideal shading and 
privacy glazing solution.  An ideal 
alternative when other types of 
blind are not practical. A versatile, 
user-friendly and discreet integral 
blind system suitable for installation 
both internally and externally. 

Offer to members
We are offering 10% discount on 
the BGB range including cordless 
manually-controlled units operated 
via a smooth sliding magnet, as 
well as motorised units which can 
be controlled via programmable 
infra-red or radio frequency remote 
units. Quote LCCIOFFER when 
purchasing.

Contact
Telephone: 0208 500 2200
Email: sales@vistamatic.com
Website: www.
betweenglassblinds.co.uk
.

n Established in 1909, Moores of 
London supply many International 
Blue Chip clients here in the UK 
and Overseas with high quality 
corporate gifts and merchandising 
products. We pride ourselves on 
our pro-active and consultative 
approach to corporate gifting 
ensuring we add as much value 
as possible throughout the entire 
process from initial brainstorming 
to final delivery ensuring fantastic 
brand recognition tailored to 
the specific project and target 
audience the gift is aimed at. 

Offer to members
From September 1st to October 
31st 2016, MOL are offering 5% 
discount on all placed orders over 
£1000.00, 10% discount on all 
placed orders over £2000.00 to 
all LCCI members – please quote 
LCCI5/10 to receive this offer.

Contact
enquiries@mooresoflondon.com or 
Tel: +44 (0) 20 8736 0740
www.mooresoflondonpromo.com 
www.mooresoflondon.com.

n The Crystal's conference space 
and auditorium, along with the 
worlds' largest exhibition of “Urban 
Sustainability”, can accommodate 
your event in a variety of bespoke 
settings. Our meeting rooms 
offer state of the art technology 
and all rooms promise a panoramic 
view of the Royal Victoria Dock 
or the O2 and Canary Wharf. 
We offer all delegates free entry 
into our interactive exhibition 
and the opportunity to fly in 
using the Emirates Airline cable 
car which is on our doorstep.

Offer to members
10% discount on Daily Delegate 
Packages Includes:
• Room hire  of main meeting space 

(with integrated AV as standard)
• 3 x coffee breaks with pastries/ 

cake/biscuits
• Executive Lunch with water and 

orange juice (buffet style lunch) 
based on a minimum of 8 guests  
* subject to availability. 

Contact
The Commercial Team
Bookings@theCrystal.org
02070556400

n Value Dynamics LLP, is a London 
based innovation services firm. 
We help clients supercharge  
top–line growth by designing new 
products and service offerings, 
and solving limiting problems. 
We have helped leading banks, 
the NHS and energy businesses. 
We are led by two partners 
with stellar experience in sales, 
marketing and corporate venturing 
in leading blue chip companies 
like NCR, BT and Credit Suisse. 

Offer to members
We are offering members one free 
evaluation in four critical areas      
• Strategic optimisation
• Maximising product or service 

potential
• Readiness for Internationalisation
• Business problem framing
Each assessment is worth £2,500.  
This evaluation is a nuanced, 
experience and expertise based, 
resulting in a brief report. Closing 
date is 30 September 2016.

Contact
To book a review contact 
Sikander by emailing  
lcci@valuedynamics.uk.com.

n Amethyst provide group 
bookings for organisations on 
a date and at a location of your 
choice. We can offer you in-house 
training at your company offices, 
or we can run a course for you 
at our offices in Basingstoke. 
Courses can also be tailored to 
focus on a company’s specific 
Cyber Security requirements. We 
provide quality training materials, 
including complete reference 
packs for all of our courses. 

Offer to members
Amethyst are offering a 10% 
discount on any of our training 
courses booked during October. 
Our courses include Introduction to
Information Assurance, HMG Risk 
Management (IS1&2), Managing 
Accreditation and SIRO/IAO – 
Roles and Responsibilities.

Contact
For further information, please 
contact sales@amethystrisk.com or 
visit www.amethystrisk.com.

n Book your stay at the preferred 
choice hotel for business and 
London visitors looking for a luxury 
boutique hotel in Marylebone and 
Mayfair.  London best shopping 
such as the world famous Selfridges, 
fashionable Oxford Street and 
stylish Bond Street, are all within 
walking distance.  Take advantage 
of the luxury, style and location, we 
look forward to welcoming you.

Offer to members
Unlock 20% off Best Available 
Rates with Special Code when 
you book direct, exclusive to LCCI 
Members.  Enjoy 20% off when you 
book directly via the hotels website; 
simply enter the code DDMDB 
when searching for availability to 
obtain the discount. 

Contact
Alex.Gonzalez@mandeville.co.uk
www.Mandeville.co.uk

http://www.bltg.co.uk
mailto:membersoffers@londonchamber.co.uk
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mailto:sales@vistamatic.com
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YOU CAN MAKE 
A CHANGE IN 
THE LIFE OF 
SOMEBODY 
TODAY ...

...TO FIND OUT HOW

International Development, Human Rights, Mental Health 
and Sport for Development and Peace

Africa Sport International (IDA)

Africa Sport International (IDA) is a United Kingdom based International 
Development Agency (IDA), developing sport and other community projects in 
Africa, United Kingdom and Europe for marginalised communities.

Africa Sport establish, conduct and contribute to projects off ered to people living in 
impoverished communities, where the need is greatest, and where outcomes are 
achieved. Projects such as the staging of development sport clinics and games, mental 
health support groups, and other development clinics are integral to the service we off er.

Freephone: 0800 027 5071 (UK Only)
A Not-for-Profi t Social Enterprise supporting marginalised communities

MCBS Social Media support the work of Africa Sport International  www.mcbs.london

Visit www.africareactuk.org   
or email: info@africareactuk.org

217833-7-16LBM Africa Sport International.indd   1 29/06/2016   12:16

http://www.africareactuk.org
mailto:info@africareactuk.org
http://www.mcbs.london


218741-9-16LBM Melia.indd   1 30/08/2016   11:31

[Click/tap for more info]

http://www.melia.com



