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Confidence in London’s
economic outlook grows
Business confidence in the
outlook for London’s economy
rose further during the
second quarter of the year,
despite business performance
indicators not increasing at the
same pace

A

t the end of 2020 just 20 per
cent of London businesses
felt that the city’s economic prospects would improve this
year, the lowest level of confidence
since the 2008 financial crash. But
the success of the vaccine rollout
in the first half of this year, along
with lockdown easing, has seen that
figure increase to 48 per cent. The
number of businesses saying that
London’s economic prospects will
improve over the next 12 months is
now at a five-year high.

Improvement

CAPITAL 500
London Quarterly Economic Survey
January – March 2021

LCCI’s ‘Capital 500’
survey shows that
the proportion of
business reporting
an increase in
cashflow during Q2
doubled when
compared to Q1
LCCI’s ‘Capital 500’ survey shows
that the proportion of business reporting an increase in cashflow during Q2 doubled when compared to
Q1. Thirty-three per cent of the 520
businesses surveyed reported a fall
in cashflow levels during Q2 however, but an improvement on the 50
per cent saying so in Q1.
The proportion of companies reporting an increase in domestic orders rose to 18 per cent, from 10 per
cent in Q1. The proportion reporting a fall remains greater at 30 per

cent – but this was an improvement
on the 45 per cent saying so in Q1.
Domestic sales also saw an upturn
in the proportion of businesses saying
it had increased during Q2, 19 per
cent, from 15 per cent in Q1. The proportion of businesses saying their domestic sales had fallen reduced from
42 per cent in Q1 to 31 per cent in Q2.

Slower pace

In contrast to the noticeable improvements in the domestic demand, export demand is recovering
at a slower pace. There were slight
improvements in the proportion of
businesses saying their export sales
or export orders had fallen and
more saying they were the same level as the previous quarter. There was
no improvement in sales or orders
increasing though.
In Q1, 28 per cent of London
businesses reported a fall in their
employment levels. This reduced to
15 per cent in Q2 – with an increase
in the proportion of companies saying their employment levels are the
same as the previous quarter.
Only five per cent of businesses
now expect their workforce numbers to fall over the next year – with
the proportion of businesses expecting their workforce to increase
up to 14 per cent, from 11 per cent
in Q1.

Long road

Reflecting on the findings, LCCI
chief executive Richard Burge said:
“It’s clear that the easing of Covid
restrictions and the hope brought
about by the NHS vaccination rollout has given a boost to business
confidence that outpaces London’s
economic performance.
“We are seeing optimism in the
worst of this pandemic being behind
us. But the data shows economically

we have a long road ahead of us.
“Government must ensure that
our border and test and trace systems can keep our economy safely
open domestically, whilst helping
to recover tourism, business travel and international trade. We will
then begin to see an economic indicator boom in keeping with the optimism that our resilient businesses
have in the capital’s prospects.”

www.londonchamber.co.uk/
policy-and-campaigning/
quarterly-economic-survey
LCCI’s survey work is part of a
British Chambers of Commerce
quarterly report. See page 44 for
the national economic picture
See page 4 for Lloyds Bank
Business Barometer for its take on
business in the capital

IT SUPPORT
IN LONDON!

NO HARD SELL
NO LONG TERM
CONTRACTS
100% CUSTOMER
SERVICE
020 3790 7500 labyrinthit.com

3

4

News

July/August 2021

Business expectations
in the capital rise high
Business confidence in London
soared to its highest level since
2018, up 17 points to 41 per
cent according to the Business
Barometer for June 2021
from Lloyds Bank Commercial
Banking

C

ompanies in London reported higher confidence in
their own business prospects
month-on-month, up 18 points to
36 per cent. When taken alongside
their optimism in the economy, up
14 points to 44 per cent, this gives
a headline confidence reading of 41
per cent – significantly above the
UK average of 33 per cent.
The Business Barometer questions 1,200 businesses monthly and
provides early signals about UK
economic trends both regionally
and nationwide.

Staff levels

When it comes to jobs, a net balance of 23 per cent of businesses
in the region expect to increase
staff levels over the next year, up
16 points on last month, and the
highest reading of any UK region
or nation.
Overall UK business confidence
remained steady month-on-month
at 33 per cent. Firms reported a
small increase in their business
prospects up two points to 30 per
cent, the highest reading since
September 2020. Confidence in the
economy dipped marginally by two
points to 36 per cent.

“Firms have worked hard to make a success of
reopening ... we can see that there is still a drive
to create jobs, which will play a significant role
in the UK’s recovery from the pandemic.”
nine points to 29 per cent) and
East Midlands (down nine points
to 31 per cent).

Resilient

Mark Amis, regional director for
London at Lloyds Bank commer-

cial banking, said: “Despite a challenging year, London’s businesses
have remained resilient and their
efforts are now paying dividends
with confidence at its highest level
for almost three years.
“Firms have worked hard to

Positive

Across the UK, all regions and nations reported positive confidence
readings for the third consecutive
month. London was second only to
Scotland, where confidence rose 27
points to 42 per cent. The East of
England delivered the third highest
increase in overall confidence, up
ten points to 36 per cent.
While confidence remained
positive, firms in eight regions reported a month-on-month drop.
Yorkshire & the Humber saw the
biggest drop (down 14 points to
30 per cent), followed by the West
Midlands (down 12 points to 29
per cent), the North West (down

London was second only to Scotland, where confidence rose 27 points
to 42 per cent

make a success of reopening and
even though restrictions have
now been extended, we can see
that there is still a drive to create
jobs, which will play a significant
role in the UK’s recovery from the
pandemic. We are committed to
supporting London’s SMEs as they
capitalise on new opportunities for
growth in the months ahead.”
The majority of responses were
given before the various UK governments formally announced the
delay to the removal of all limits on
social contact, which was originally expected to happen on 21st June
in England and close to that date in
other parts of the UK. However, it
is likely that anticipation of the delay may have had a small negative
impact in confidence particularly in the retail sector (down eight
points to 36 per cent) while manufacturing also fell (down 18 points
to 35 per cent). Despite this, confidence remains at historically high
levels across the broad industry
sectors – in part due to services increasing by five points to its highest level in more than three years
and construction remaining steady
at 35 per cent.
www.lloydsbankinggroup.com

Your business

July/August 2021

London can spearhead UK recovery
L
work is a place where anyone can
progress, with no barriers to entry based on gender, race, disability or background.
At the same event Mayor of London Sadiq Khan, said:
“London continues to lead the
way globally with our talent and innovation in areas such as tech and
tackling climate change, and it is
exciting to see the CBI’s ambitious
plans to support a sustainable recovery that also tackles inequality.

ondon can capitalise upon
its unique global standing to
spearhead the UK’s economic
recovery and lead the country towards a more sustainable and equitable future. So said CBI director
general Tony Danker in early July at
the business organisation’s summer
reception at which a key theme was
the capital’s pivotal role in shaping
the nation’s long-term prosperity.

Wider economic
growth

The CBI’s economic vision for the
coming decade – Seize the Moment
– envisages guiding London to renewed international success, and
catalyse wider economic growth
across the UK.
The vision provides a blueprint
for future-proofing the economy
by turbocharging moves towards
net-zero, accelerating innovation,
building new international relationships and triggering growth within
and across regions.
The CBI says success in these areas can enable London to overcome
challenges around deprivation and
inequality by improving health, opportunity and inclusivity for people
throughout the city.

Unique

Danker said that this was a unique
moment in London’s history. “This
year, we’ve had a global pandemic, a tech surge, a new EU relationship, and we’re months away
from COP26. We will never have
a greater opportunity to transform
our economy and society, for the
better, than right now. This is our
chance.
“That is why the CBI has launched
an economic strategy for the UK.
It builds on months of research to

identify big opportunities – not just
for the country, but for London too.
“Because there’s no doubt that
we’re one of the world’s great cities.
Internationally, London sits in a
very small peer set, competing with
cities like Shanghai, Paris, Tokyo,
and New York.
“London’s global competitiveness
should be at the top of our minds.
Because when London succeeds, the
rest of the country succeeds. And
this is our moment to show the rest
of the world how it’s done.”

•

•

Opportunities

Danker outlined opportunities for
business to work with City Hall in
growing London’s economy and influence.
• On decarbonisation: harnessing
excellence in energy, transport,
heat, tech and green finance, to
become the world’s number one
decarbonisation enabler
• On innovation: building on the
success of ‘Silicon Roundabout’,
London Tech Week, and City
Hall’s Civic Innovation Chal-

•

•

lenge to grow SME tech adoption
– worth £450 billion to the UK
economy
On levelling up: mobilising enterprise to work with the Mayor
to tackle inequalities within London by investing in skills, driving
regeneration and creating opportunities
On global trade: London’s promotional agency, London & Partners, has added more than £2
billion to the city economy – and
supported at least 68,000 jobs –
in a decade. Lessons learned can
help more firms – particularly
SMEs – embrace these opportunities and encourage more investment into the capital and greater
exporting
On health: building on London’s
long history as a home for medical and scientific progress. Engaging all businesses in supporting
employee wellbeing
On inclusion: working with the
GLA’s London Recovery Board to
ensure fair recruitment practices,
pay gap transparency; ensuring

“My mission as
Mayor is to put the
dark days of the
pandemic behind us
and build a fairer,
greener and more
prosperous city.”
“My mission as Mayor is to put
the dark days of the pandemic behind us and build a fairer, greener
and more prosperous city. As ministers mustn’t forget, having London’s
economy firing again on all cylinders will be absolutely vital for the
UK’s economic recovery, and building a better society post-pandemic.”
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Who’s who in Mayor
Khan’s City Hall team
Rajesh Agrawal, Deputy
Mayor – Business

Rajesh Agrawal, an entrepreneur,
continues to lead on the Mayor’s engagement with London’s businesses
and business representative groups.
With the Mayor pledging to make
“jobs, jobs, jobs” a top priority on
his re-election, Agrawal has also
committed to focusing on a “fairer
and greener recovery” post-Covid.

All photos © Greater London Authority

With Sadiq Khan
re-elected Mayor of
London at a pivotal
time for the capital,
his team of Deputy Mayors
and Special Appointments will
play critical roles in supporting
London’s recovery. Nadine
Tewfik-Saad casts an expert
eye over the key personnel
Rajesh Agrawal

Shirley Rodrigues

Heidi Alexander

Shirley Rodrigues, Deputy
Mayor – Environment and
Energy

don a zero-carbon city by 2050. A
key priority will be the expansion
of London’s Ultra-Low Emissions
Zone (ULEZ) to the North and
South circulars in October.

challenges its network has faced
since the first lockdown – namely
funding, lower passenger numbers
and evolving working patterns –
will be critical to her work.

Jules Pipe CBE, Deputy
Mayor – Planning,
Regeneration and Skills

Justine Simons OBE,
Deputy Mayor – Culture
and the Creative Industries

With decarbonisation and climate
change rapidly rising on the public
and private agenda, Rodrigues will
play a pivotal role in driving forward a green recovery and moving
towards the target of making Lon-

London’s creative and cultural industries have been severely impacted by the loss of footfall and re-

Jules Pipe CBE

London’s unemployment and furlough uptake rates have remained
some of the highest in the country throughout the pandemic, and
skills will continue to be a priority
area of concern for employment
and opportunity in the capital. After a year of delays, the new London Plan (the capital’s spatial development strategy) was approved
and adopted earlier this year.
Its implementation will also be
key to his agenda over the coming
period.

Justine Simons OBE

strictions resulting from Covid-19.
Their recovery will be at the top of
Justine Simons’ in-tray. Along with
the Deputy Mayor for Business, she
is playing a key role in the Mayor’s
campaign to draw people back into
the Central Activities Zone (CAZ).

Amy Lamé, Night Czar

Amy Lamé became London’s
first-ever Night Czar in 2016. The

Heidi Alexander – Deputy
Mayor, Transport and
Deputy Chair, Transport for
London

Heidi Alexander was appointed
Deputy Mayor for Transport in
2018, stepping down as Member of
Parliament for Lewisham the same
year. Delivery of the Mayor’s Transport Strategy in light of the major

Amy Lamé
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IR35 and Substitutes
by Jonathan Mansfield

All photos (except image above) © Greater London Authority

former Mayoress of Camden,
LGBT+ campaigner, TV and radio
presenter, and author will have a key
role to play in London’s post-pandemic recovery. Its night-time economy has been a particular concern,
with many venues having been unable to reopen since the pandemic
began.

have a vital role to play in ensuring
robust plans are in place for the capital’s future resilience.

Debbie Weekes-Bernard,
Deputy Mayor –
Communities and Social
Justice

Theo Blackwell MBE, Chief
Digital Officer

Debbie Weekes-Bernard

Theo Blackwell MBE

Theo Blackwell was appointed as
London’s first Chief Digital Officer
in 2018 and continues to lead on the
capital’s digital transformation, data
and smart city initiatives. Continued collaboration between the public and private sectors, and use of
data and technology to support the
capital’s recovery, will be key to this
work in the coming period.

Debbie Weekes-Bernard has held this
role since 2018. With a strong track
record of working on and championing diversity and inclusion, she chairs
the Mayor’s Equality, Diversity and
Inclusion Advisory group, and London’s Strategic Migration Panel. She
also co-chair of the Diversity in the
Public Realm Commission.

Tom Copley, Deputy Mayor
– Housing and Residential
Development

Fiona Twycross, Deputy
Mayor – Fire and Resilience

Recent high profile cases
such as that involving Gary
Lineker have brought back
in to focus the employment
status of contractors
working individually.
The “IR35” or “off payroll
working” rules (the Rules)
combat the device of using an
intermediary (usually a personal
service company) between a
contractor and their client. This
is a way of reducing tax. HMRC
will treat the individual as an
employee if the relationship
with the end user is like that of
an employee. At that point the
contractor may be faced with
a large tax bill as a result of the
difference between tax and NI
paid as an individual on PAYE and
dividend payments.
On 1 April 2021 further changes
to the Rules came in. For larger
companies, the responsibility
of determining whether a
contractor providing their
services through a personal
service company is inside or
outside the rules and whether
they should therefore be
paying PAYE has moved to the
end user. This has resulted in
many large companies making
a determination that their
contractors operating through
personal service companies
should be on PAYE.

Are substitutes a “get out of
jail free” card?
Tom Copley

Fiona Twycross

Resilience rose to the forefront of
national and local policy last year,
and it will be important that lessons
are learned to ensure London’s resilience in the face of future major
events. Having led on the development of London’s first-ever resilience strategy during the previous
Mayoral term, Fiona Twycross will

Tom Copley was appointed to this
role in 2020, following eight years as
a London Assembly Member. London’s housing crisis has long been a
priority concern. The impacts of the
pandemic on Londoners’ evolving
living and working patters, as well as
their housing needs, may well bring
new context to his priorities.
A full list of the Mayoral team is
available at www.london.gov.uk/
people/mayoral
Nadine Tewfik-Saad is head of
policy and research at LCCI

A device commonly used in the
contract between the personal
service company and the end
user a clause which allows
for a substitute to provide the
services. The reason this can
be effective is that the service is

not provided personally by the
contractor.
However, many substitution
clauses are undermined by
the way they are drafted.
Understandably, it is common
for the end user not to want to
receive the services from any
old substitute. They may want
to veto a particular individual.
While it is probably reasonable to
provide for the substitute being
appropriately qualified for the
task at hand, the right should be
unrestricted as far as possible.
A recent case in the Upper
Tribunal of HMRC (Northern
Lights Solutions Limited v
Revenue & Customs [2021]
UKUT 134 (TCC) (8 June 2021)
involved a project manager
who worked for Nationwide
Building Society. This upheld the
First Tier Tribunal decision. The
Tribunal found that he should
have been treated in effect as
an employee. In this case the
right of substitution was seen as
purely theoretical, and the First
Tier Tribunal had demonstrated
that the dominant feature of the
hypothetical right of substitution
was an obligation of personal
performance by the individual.
In this they followed the test
used in the Pimlico Plumbers
case from 2018.
With continued HMRC activism
in this area a careful review
of both terms and work
arrangements for contractors
with a personal service company
is recommended.
Jonathan Mansfield,
co-founding partner,
Thomas Mansfield Solicitors

For advice on these difficult issues please contact
Jonathan Mansfield at Thomas Mansfield Solicitors
jonathan.mansfield@thomasmansfield.com or 07947598148.
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The next posture
is the best posture
By Simon Garcia
Owner of Freedom Wellbeing Inc
A pristine desk. . . All-singing-all-dancing chair ... Big monitor on an
adjustable arm ... That one team member that’s always first to do the
coffee-run ... These are things we all took for granted and just seem
like a distant memory for now. All the things that made us that bit
more comfortable in the workplace. Now, we’re all working from home
and a lot of us will probably continue to work at least 50% from home,
after we return to the new normal.

Up and away
Air Vice-Marshal Maria
Byford was a recent LCCI
Capital Conversation guest in
conversation with Chamber
chief executive Richard Burge.
Air Vice-Marshal Byford is the
RAF’s deputy diversity and
inclusion champion and her
passion for fair, transparent
and inclusive treatment of the
whole force was evident.

Pre-pandemic, I remember hearing a lot during assessments, that people
go to too many meetings and don’t have enough time at their desk to work.
After more than a year of working from home, the pendulum has swung the
other way and people are missing the physical interaction with colleagues,
missing walking up two flights of stairs to a meeting room that you have to
wait outside of, because someone has jumped in there to make a personal
call, missing the awful coffee from the machine. . . Okay, maybe not the last
one.
I have assessed every possible homeworking scenario and they will fall into
3 broad categories;
The Home Office – You have a private room, with a desk, task chair, maybe
a monitor.
The Table – Using the kitchen/dining table, so need to be very light with
equipment, as your “desk” also serves as a feeding port for the family, so
needs to be cleared of work bits regularly.
The Sofa – Using either the sofa or your bed, as you may be in a house
share, or studio flat, so space is very limited.
Three very different scenarios, all with practical equipment solutions
that can improve posture, mental wellbeing and productivity, but there is
one consistent problem that every worker in all of these scenarios faces.
Prolonged static postures!

Honourable mention

We are all sitting too long, because we have nothing to do, but sit. Not only
is our work on that little screen in front, but our meetings are too, even
phone calls are making way for “a quick zoom catch-up”. We are all guilty of
overlooking the need to move regularly.
The human body is not designed to be static. Our muscles are built for us to
be Hunter/Gatherers and function better when they are moving. Here are
some tips to help you get out of that seat and get the blood pumping.
• Where possible, do video meetings from your mobile, so you can go for a
walk, switch to the sofa, stand and stretch. Anything to change posture.
• Propose to your Line Manager that all meetings are shortened from 6050mins, so you have a window between back-to-back-sessions to go for
a quick walk.
• Drink LOTS of water. We all need to drink more water anyway, but the
more you drink, the more natural breaks will be required (Yes, I mean
running to the loo!).
• Utilise other areas of your home. If you have a high surface, like a tall chest
of drawers, you can stand and work for short spells. Moving from the
dining table to the sofa for an hour, then back again.
• Schedule breaks in your diary, so you cannot be booked up. Use this time
to exercise in any way. No matter how light, it will be better than sitting
static.
As the Health & Wellbeing representative
for the LCCI Panel of Experts, I am
available for advice and guidance
whether you are looking for support for
yourself, or your entire organisation.
Please feel free to contact me through
the LCCI app, or direct on 0203 560 7287
simon@free-well.co.uk

Despite the latest delay, one of
the city’s historic venues, the
HAC, is expecting a successful
summer as its catering partner
Searcys reports a positive
boost in bookings for events
and conferences for the
coming months

S

ituated in the heart of the
City of London, The HAC, is
an event venue compromising of a Georgian Armoury House,
the Artillery Garden, and the Prince
Consort Rooms.
The venue has seen a 60 per cent
rise in bookings, predominantly
summer parties and dinners, as faceto-face meetings resume, and people
make up for missed office parties,
conferences and team building days.

Fairground stalls
With five acres of green space for
the Artillery Garden, The HAC
has also seen an increase in guests
looking for more experiential
events and fun days, from interactive themed food stations, craft
beer, Champagne and gin stalls, to
inflatables and fairground stalls for
guests to enjoy.
Established by Royal Charter in
1537, The HAC is the Headquarters of the Honourable Artillery
Company, the active home to the
oldest British Regiment as well as
it’s charity and members’ organisation with 2,500 members.
hac.org.uk

VEHICLE TRACKING
ALWAYS KNOW WHERE YOUR VEHICLE
IS WITH SCORPION AUTOMOTIVE
•

Fitting 7 days a week 8am-8pm
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Same or next day fittings available

•

96% Theft recovery rate

•

Over 400 dealers nationwide

SECURITY CERTIFIED

www.scorpionauto.com
Tel: 01257 249928

www.datatool.co.uk
sales@scorpionauto.com
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British Chambers blueprint
for economic recovery
The new director general
of the British Chambers
of Commerce, Shevaun
Haviland, has set out the action
needed to help firms and
communities rebuild

I

n her first speech to the BCC’s
Global Annual Conference in
June, she said that key steps were
needed to boost UK trade, unlock
the blockages in the skills training
system and build a greener and
more sustainable economy that
achieves the aim of net zero by 2050.

Innovating

Putting trade and export at the heart
of her future vision for the country,
she said: “Imagine what a difference
it would make to our economy if we
could increase the number of businesses that export from 10 to 20 per
cent. We know from our survey data
that internationally active firms are
more likely to be innovating and
introducing new products, services,
and processes than those not working globally.
“If we are going to truly succeed
in our new trading conditions, the
government and business must
work together shoulder to shoulder.

“The government
must bring together
all organisations
working in this area,
both public and
private sector,
behind a shared UK
trade and
investment
strategy.”

The government must bring together all organisations working in this
area, both public and private sector,
behind a shared UK trade and investment strategy.”

Uneven economy

Following the postponement of the
full reopening for England, Haviland also warned against government removing support for businesses too early and of the risks of
an uneven recovery.
“Despite the challenges firms
have faced – the rising burden of
debt and depleted cashflow – there

are signs that firms are beginning to
feel more positive about the future,”
she said.
“While it may be slow, they can
see a route back to full operation,
where they can start to invest and
power the economic recovery.”
The BCC’s recommendations, she
said, were designed to rapidly rebuild the economy “to not just take
this country back to where we started, but to go beyond that to a better,
greener, more productive future.”

Scaffolding

Haviland recognised that the financial support put in place during the
pandemic cannot, and should not,
last forever. ”But we must ensure
this scaffolding is not taken away
too early. With many firms struggling with the damage done to their
cashflow and revenue by Covid, the
risk of a marked rise in insolvencies
and redundancies as government
support winds down remains high.
“And the recovery will be dramatically uneven across different sectors, locations and demographics.
So just as the government supported
firms to survive through the crisis,
they must also act now to enable
them to thrive in the recovery.”

Haviland also paid tribute to
the role that accredited Chambers
of Commerce have made to keeping businesses afloat throughout the
pandemic.
The new director General’s
speech was a highlight of
the BCC’s Global Annual
Conference, which also
featured Secretary of State for
Business Kwasi Kwarteng MP,
Bank of Scotland boss Alison
Rose, Baroness Ruby McGregorSmith (BCC President), Lewis Iwu,
founder of Purpose Union, leader
of the opposition Sir Keir Starmer
MP, shadow business secretary
Ed Miliband MP, Alok Sharma MP,
President of COP26, and Hamad
Buamim who heads up the Dubai
Chamber of Commerce and is
chair of the World Chambers
Federation.
www.britishchambers.org.uk

Shevaun Haviland

Alison Rose

Baroness Ruby McGregor-Smith

Lewis Iwu

Sir Keir Starmer MP

Ed Miliband MP

Hamad Buamim

Alok Sharma MP

Kwasi Kwarteng MP
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All sizes of business need
to act to cut emissions
T

he events set in motion a
series of zero carbon initiatives, including UK businesses showcasing their sustainability
journey, culminating at COP26 in
Glasgow in November.
Ninety-nine per cent of small
firms recognise the importance of
sustainability but three quarters of
them don’t know how to measure
their carbon emissions and need
support, according to research
from Small Business Britain.

Carbon footprint

Previous to this launch Prime

Minister Boris Johnson and Business and Energy Secretary Kwasi
Kwarteng kicked off the launched
the Together for our Planet business climate leaders’ campaign to
encourage small and micro businesses to commit to cutting their
emissions in half by 2030 and to
net zero by 2050 or sooner through
the new UK Business Climate Hub.
Currently, over 40 of the UK’s
FTSE 100 companies have signed
up for it. However, the UK’s six
million small businesses make up
99 per cent of the UK’s enterprises, employ 60 per cent of the UK
workforce and generate £2.2 trillion of revenue to the economy, so
it is crucial these enterprises take
action and reduce their carbon
footprint.

Credit: Anthony Upton, PA Wire

The UK’s first fully electric
‘carbon battle bus’ made its
first appearance in June at
events in Westminster and the
City, launching a Zero Carbon
Tour organised by sustainability
certification Planet Mark

www.zerocarbontour.com
www.planetmark.com

CHELSEA
CENTRE
PART OF

MORLEY COLLEGE LONDON

Whether you’re keen to
progress or change your
career, hone your digital skills
or invest in your wellbeing,
we’ll help you discover your
new normal. With courses
available online and in-centre
you can study with Morley,
whatever restrictions are in
place in 2021.
www.morleycollege.ac.uk
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Customs declarations –
key information for
importers and exporters
LCCI has joined with
ChamberCustoms to provide a
Customs Declaration service to
help exporters and importers
to comply with this new
requirement for trading with
the EU, and indeed with the
rest of the world where such
declarations will continue to be
needed.

EU Trade Hub
Information and advice on staff employment,
business travel, exporting, importing,
international trade paperwork, costs, logistics,
data protection, e-commerce, accounting and
auditing, public procurement, intellectual property and taxation. Plus
webinars to join to help companies navigate EU exit.

www.londonchamber.co.uk/eu-trade-hub
The EU Trade Hub is supported by re:TRADE

LCCI’s unit of Customs
Declaration specialists – Customs
agents – headed by Suvjeet Sibia
is in place and ready to help the
import and export community
deal with this significant change
– the number of declarations
needed in a typical year is
estimated to rise from 50 million
to over 250 million so many
companies are bound to be
affected.

Data

When companies register for
the service they will be asked

for certain data e.g.
• EORI status and number
(economic operator
registration and identification)
• Current involvement in
import/export
• Goods dealt in; nature and
number of consignments;
markets served
• Whether a deferment account
is currently held
• Ports used – though note
that this service covers every
UK port for both import and
export
• Expected numerical need for
Customs Declarations.
Visit www.londonchamber.
co.uk/export-documents/
customs-declarations or contact
ssibia@londonchamber.co.uk for
further information

Quality
Construction
Services

Trust us for reliable and professional work.

We offer a wide range of construction services
including:










Interior and exterior fit-out
Shuttering carpentry and groundworks
System partitioning
Drywall and suspended ceilings
Electrical and gas works
Tiling
First and second-fix carpentry
Fitted kitchens and bathrooms

We offer a labour only or a
supply & fit service.

Reach out to us today to learn more
about our construction and site
management services. Contact us
for a free quote.
info@zrsinc.co.uk
Office- 0044 1450218365
Troy- 0044 7423057737
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Visionary Blackfriars

SPONSORED COLUMN

New rules for VAT
accounting in
the EU from
1 July 2021
By Jaspal Dhillon, VAT Director
at Lubbock Fine

Changes commencing 1 July 2021 will impact how VAT is
accounted for on the trade of certain goods and services
within the EU. In many cases, they are likely to ease
administration – however the impact on businesses will vary
depending on their supply chains.
What are the key changes?

Thameslink’s London Blackfriars
station, run by Govia Thameslink
Railway (GTR), has been named
as Major Station of the Year in the
National Rail Awards.
Blackfriars is at the centre of
the transformative £7 billion
Thameslink Programme that
will bring hundreds more daily
services, increasing peak-time
services though the central
London core to 24 trains
per hour and connecting 80
additional stations in London
and the South East.
To accommodate Thameslink’s
extended network and its new,
longer trains, Blackfriars was
rebuilt to straddle the River
Thames. Uniquely in Europe,
it has entrances on both river
banks, giving the City and the
South Bank arts attractions a
shared station. Lifts serve new,
wide platforms across the river,
ready for the massive rise in
passenger numbers expected
from next year.

Unique views

The National Rail Awards
judges called the station’s
redevelopment “visionary”
and said: “Blackfriars is well
on the way to becoming

the flagship station for the
expanded Thameslink network.”
Judges also commented on the
“spotlessly clean” glass walls
that exploit the unique views of
the Thames and the surrounding
London landmarks.
The award also recognises
the station’s role as an
environmental pioneer for
the rail industry. Blackfriars
is the largest solar bridge in
the world, complementing the
sustainability focus of the staff
who work there.

Milestone

Operationally completed in 2012
in time for London’s hosting of
the Olympic Games, Blackfriars
is now a pillar of Govia
Thameslink’s environmental
strategy, boasting a solar roof
with 4,400 panels generating up
to 50 per cent of the station’s
energy needs. Last year staff
achieved an environmental
milestone when the station was
granted ‘zero-to-landfill’ status,
with all waste sent for recycling,
composting or incineration for
energy generation.
See page 29 for GTR’s Tom Moran
on getting rail back on track

VAT can now be accounted for
at the time of sale by non-EU
sellers, if they are selling goods
into the EU, and the value of the
goods does not exceed £135
(€150) in the EU (including the
Northern Ireland) from a nonEU country (e.g. the UK). The
reasoning for these changes is
because the VAT exemption for
low value goods is removed in
the EU, similar to as it was in the
UK on 1 January.
Distance selling thresholds
(thresholds for selling goods to
private individuals from one EU
country to another) will also be
reduced throughout the EU and
Northern Ireland to €10,000.
This is a single threshold, not a
threshold for each country.
If the place of supply of services
is the EU country, a local VAT
registration may be required
as a result. In many cases, this
can now be taken care of under
a single registration in an EU
Member State.

What are the new
mechanisms that will
support VAT accounting?
• Imports: If the value of goods,
does not exceed £135 (€150)
in value, there will be a new
opt-in online Import One Stop
Shop (IOSS). Businesses will
Lubbock Fine
Paternoster House
65 St Paul’s Churchyard
London EC4M 8AB
t +44(0)20 7490 7766
www.lubbockfine.co.uk

not need to register for VAT
in each of the EU member
states but can register in just
one EU Member State, to bring
the import VAT to account at
importation.

• Sale of goods and services:
If selling goods under normal
rules throughout the EU
between member states, as
well as the sale of services,
a local registration can be
required. There will now
however be a new online
optional One Stop Shop (OSS)
to cover goods as well as
some services.

What does this mean for
online marketplaces?
Online marketplaces (OMP) can
in some circumstances be the
deemed seller and the importer
of goods into the EU and
Northern Ireland. If an OMP is
involved, the liability to account
for VAT may shift to the OMP,
depending on the circumstances
and nature of the supply chain.

How can we help?
We recommend seeking
professional advice to navigate
the changes. If you would
like to discuss further, please
contact our VAT Director
Jas Dhillon (jaspaldhillon@

lubbockfine.co.uk)
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London Gateway gears
up for an exciting future
Trade – a large part of which
has been maritime trade – is
the key factor behind London’s
status as the world city that it
undeniably is. The UK capital is
the global centre for a host of
maritime bodies and industries
– the Baltic Exchange,
International Maritime
Organisation, Lloyds Register
– as well for marine insurance,
maritime law, and banking

M

ost importantly perhaps,
as the UK develops its
post-Brexit
independent trade policy, it is the home of
London Gateway, the UK’s most
integrated logistics hub, a deep-sea
port and rail terminal alongside an
expansive bank of warehouses and
logistics facilities.
The hub is part of the DP World

family, one of the largest global
logistics companies, which operates
in 60 countries – including Jebel Ali
in Dubai, one of the world’s most
successful free zones – and handles
10 per cent of worldwide container
traffic. The group has invested hugely in the UK over the last decade
with £2 billon having been put into
one the country’s biggest privately
funded projects. To add to this, as
reported in London Business Matters
earlier this year, London Gateway

is a key player in the newly established Thames Freeport given the
go-ahead by Chancellor Rishi Sunak
as one of the eight new free zones in
the UK.

Integration

Running through DP World’s philosophy for London Gateway, and
no doubt all its relevant operations,
is a focus on solving logistical challenges for its customers by partnering in their business success – pro-

viding fast reliable and flexible links.
In order to provide supply chain
integration a port-centric logistics
park has been opened – the biggest
facility of its kind in Europe – that
will employ 10,000 people in what
is an increasingly diverse work
force. For example the company
have championed women working
in ground breaking roles – female
crane operators are a regular sight
at London Gateway – in what has
traditionally been seen as a male
dominated industry. International
Women’s Day was celebrated with a
BBQ at the Terminal Building at the
port earlier this year.

Environmental
benefits

In June, just before I visited the
site (see box below) DP World announced that London Gateway and

Master and commander
When I visited London
Gateway in early June I was
shown round by port operations
director Andrew Bowen
(below). A personable, straighttalking Aussie he shared his
encyclopaedic knowledge of
global logistics gained from
his engineering
background, and
wide experience
of working in ports
around the world.
He needs all
that because his
responsibilities are huge – the
planning, design and construction
of all civil works, the design,
commissioning and maintenance
of all equipment and IT systems
and infrastructure at the port as
well as the logistics park.
Three vessels were being
unloaded on the quayside,
38,000 containers, a tandem
system in operation (the only one
in the UK) with two containers
being shuttled at once. A recent
arrival had carried the Egyptian
grapes, I had bought from my
local supermarket. It was coming
up to peak season for South
African produce so I could expect

to see a lot of citrus fruit that had
come through the port – indeed
the majority of all types of food
imported into the UK comes
through London Gateway.
Another recent arrival had been
the Emma Maersk which when
launched in 2006 had been
the largest container ship
ever built with 11,000
twenty-foot equivalent units
(TEU). Compare that with
HMM Algeciras, a massive
400m by 61m which docked
last year with nearly 24,000
containers on board.
Containerisation, Bowen told me,
had changed everything when it
was introduced in the 1950s, the
brainchild of American trucking
magnate Malcom McLean. Not
only was the container’s uniform
size a practical benefit for
handlers, it is estimated to have
reduced costs from nearly $6 per
tonne to just 16 cents.
There are around 1,000
employees on the port site but
driving around you wouldn’t
know it. This was in sharp
contrast to most of the ports
in all parts of the world I have

visited (Jebel Ali is a clear
exception) and is a testament
to the automation and efficient
working practices here – with
health and safety a religiouslyobserved priority. Automation
though does not necessarily
mean fewer jobs, says Bowen, as
the engineering teams working
on electronics and IT expand.
I asked about the impact of Covid
and Brexit on the port’s activities.
Trade volumes had remained high
despite, or perhaps because of,
the pandemic as garden furniture
orders went through the roof. UK
construction activities continued
too and needed foreign-sourced
equipment and inputs which
came through the port.
Bowen paid tribute to the
teams on site throughout this
unparalleled period for all their
hard work and commitment. The
lion’s share of London Gateway’s

trade volumes come from outside
the EU so they are already well
used to the customs procedures
that are either already in place or
are imminent. However, changes
have had to be made and the port
is working closely with customs
agents and Border Force to
ensure the transition is handled
successfully.

Looking beyond the port facility
towards the far bank of the
estuary, I remarked on the
greenness of the countryside.
Andrew Bowen is a member of
London Gateway’s sustainability
advisory committed and told me
how during construction of the
deep-sea terminal DP World had
undertaken a huge environmental
programme. This included the
re-location of hundreds of
thousands of animals from the
port and park site into new,
adjacent habitats.
Peter Bishop
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Three Challenges of
Hybrid Working
Rob Colclough

Executive Technology Consultant

Southampton (also part of the group)
had become the first ports in the UK
capable of handling Freightliner’s
new 775 metre intermodal container trains. Longer than seven football
pitches, the trains leave the ports’
freight terminals every working
day, carrying goods to Birmingham,
Leeds and Manchester. This emphasis on rail takes 300,000 trucks off the
UK roads each year bringing obvious
environmental benefits.
DP World has committed to making British trade more environmentally friendly and demonstrates this
in its construction and operation procedures e.g. achieving an 85 per cent
saving by using sand dredged from
the port in warehouse foundations
and energy efficient lighting, and in
its quick turnaround times for trucks
and high level of rail movements.

Ingredients

The journey to net zero is also cen-

tral to the ambitions of Thames
Freeport, an alliance of London
Gateway and Tilbury ports with
Ford’s Dagenham engine plant. The
project is in its early stages but it
has all the ingredients to become
a huge success – world class port
and logistics facilities, global connectivity, investment in skills and
green technology, and attractive
financial incentives. These include
no stamp duty on land purchases,
savings on employer national insurance contributions, a five-year
business rates holiday and capital
allowances on investment. Manufacturing and retail establishments
have been quick to move in or scale
up. MADE.COM, for example, the
digital lifestyle brand, are opening
an additional 350,0000 sq. ft of new
warehousing over two phases, this
year and next.
As part of a global exemplar such
as DP World, with committed investment in a changing, post-pandemic world, and with freeport status, the future for London Gateway
is exciting and bright.
www.londongateway.com
www.thamesfreeport.com

Facts and figures
•

•

DP World London Gateway
currently has three deep
water berths, each with
water at a depth of 17m
The port is among the
fastest growing in the
world with an 8.3 per cent
increase in TEU (twentyfoot equivalent units)
through the port in 2020
compared with 2019

•

Current capacity is 2.4
million TEUs

•

London Gateway is now
connected to 134 unique
ports in 66 countries

•

The quay cranes at London
Gateway are among the
largest in the world. With
the boom, they’re the same
height as the London Eye.
They weigh 2,000 tonnes
and sit on two quay walls
which are almost 50m deep
into the ground

•

There are 12 quay cranes,
sitting on 1250m of
quayside for three berths.
They can each lift four 20ft
containers (quad lift) or two
40ft containers (tandem lift)
on or off a ship in one go

•

The quay crane drivers sit
52m above the ground and
the cranes can operate in
winds of up to 25m/s

•

London Gateway has 40
manually operated shuttle
carriers on the quay and is
trialling the first ever fully
electric shuttle carrier

•

Trucks are turned around
within the port in an
industry leading average
time of 35 minutes

•

London Gateway’s
international rail terminal
is one of the longest in the
UK at 775m.

Lockdown is extreme, a statistical outlier which we hope
will be excluded from the sample set, never to be returned.
But there are aspects of remote hybrid working which many
employers and employees alike would like to retain to improve
their working and personal lives. More time with their families,
less time and money spent commuting and a working day
which fits in with our home lives to name a few.
Lockdown did have one advantage over hybrid working…
everyone was in the same boat – whilst we all learnt together
to unmute ourselves before speaking, the experience was
relatively equal. We understand that video calls don’t work
well when side conversations happen or people try and talk
over each other, we had equal exposure or lack of exposure
to management, and we all struggled together to master
communication from afar.
When we introduce a difference, an inequality, between people
in person and remote we might start to realise some of the
challenges ahead. Here are three challenges to expect if hybrid
working is starting in your workplace:
Fear of missing out: How we keep everyone informed and
included in daily office life is key to ensure we don’t get
“FOMO drift” of people migrating back into the office because
they are worried about everything that’s going on “without
them”. Ensuring our communication works for all employees,
regardless of their location is incredibly important to ensuring
people are comfortable working where they work best.
Hybrid collaboration: Anyone who remembers joining a call
when they were the only person remote will remember the
difficulties of hearing the group discussion when a packet of
crisps is being eaten in front of the conference mic and two
members of the meeting are having a side discussion whilst
the volume isn’t loud enough for you to be heard. Technology,
etiquette, culture and respect all need to be managed here.
Managing “unfairness”: Some teams may be able to enjoy a
much more flexible future compared to the old normal than
others. How organisations react to the differences of demands
of roles and avoid a “one-size-fits-all” approach to fairness may
differ. Accepting that it is ok for some teams to experience
a different reward and recognition structure based on their
individual circumstances is key to ensuring fairness doesn’t
need to mean “everyone gets the same”.
If you’re ready to enable your future workplace, get in touch
with our team of consultants who can help you solve the
potential technology, people and process challenges to create
a happier and more efficient working environment that’s
attractive to potential new talent. Read more on our website:
www.waterstons.com/future-work
info@waterstons.com
0345 094 094 5
waterstons.com
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Exploring grassroots
football in London

Some semblance of normality
has been evident on the
sporting front in the capital.
As well as Wembley hosting
games in the EUROs,
Twickenham was the venue for
the rugby union premiership
final, Lords and the Oval
welcomed back international
cricket … and, after a year out,
Wimbledon returned with a
steadily increasing number of
spectators.
Other parts of the city got in
on in the act with, for example,
Thameside the venue for eyecatching promotions.

The origins of
football are
entrenched in the
history of the city
Odeje, to founder of Goal Diggers, Fleur Cousens, who created
a team accessible to all women and
non-binary people.
As the Museum of Londoners,
this film also focuses on the local heroes, from the referees and
groundkeepers who keep the teams
going to those finding rehabilitation
and
www.museumoflondon.org.uk
Credit: Deb Jarvis

Sporting
London

Credit: Deb Jarvis

Local heroes

The film, created by the Museum
of London in partnership with
the Greater London Authority,
highlights eleven personal stories
of Londoners to create a contemporary London line-up and highlight the empowering nature of the
‘beautiful game’. Eleven captures a
range of stories from Globe Rangers in Walthamstow to St. Matthews Project in Brixton, from the
first Black Londoner to ever play
football for England, Benjamin

Credit: Deb Jarvis

E

leven, a short film celebrating the importance of grassroots football in London, was
launched in June ahead of the delayed UEFA EURO championships
in which the UK capital is hosting
some key matches, including the
final.
The origins of football are entrenched in the history of the city.
The earliest recording of a game of
football was documented in London
and The Football Association was
formed in the capital in 1863. This
legacy continues today with several
of the world’s leading football clubs
located in London.
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Overseas business
opportunities
Do you want to access a selection of business co-operation offers
made by European companies wishing to work with UK firms? Every
month Enterprise Europe Network publishes a Business Opportunities
in Europe Bulletin, which contains the latest co-operation offers from
companies across the EU and beyond. To find out more about this
issue’s listed overseas business opportunities or to subscribe to the
bulletin contact Enterprise Europe Network London at enterprise.
europe@londonchamber.co.uk or 020 7203 1929.

Belgium

A medical device company
is looking for an innovative
solution for a component of one
of their products: a finishing
ring to be threaded on a tube,
allowing the passage of another
tube. It should be of high quality,
reasonable cost and deployable at
large scale. Cooperation is sought
in the form of a manufacturing
agreement.
REF: TRBE20210519001

Croatia

The company is engaged
in the distribution of innovative
and practical products in the
sectors of paints and varnishes,
construction and DIY and is
looking for long term cooperation
with producers of such products
under distribution agreement.
The company is also interested in
joint ventures agreements.
REF: BRHR20210420001

Montenegro

A company equipped
with modern machinery
is engaged in production
(commercial or subsidized)
of functional prototypes and
new and spare parts in small
production series. The company is
looking for collaborative partner
in order to work together using
the innovative technologies and
develop new products, based on
market needs.
REF: TOME20210524001

Spain

A company has
developed a solution for an
integral management and
decision-making support of
surgical processes in hospitals,
including features such as: presurgical management, smart
planning and scheduling of the
surgical block. The company is
looking for health institutions
performing surgical processes
interested in acquiring the license
to use the technology.
REF: TOES20210503001

Slovenia

A company is specialized
in production of prototypes
and models using 3D print
technology. Their products range
from castings, foundry molds
and cores to various products
made of plastic, rubber, metal,

foundry sand and special 3D
printing powder. The company is
interested in enlarging its sales
and is looking for partners for
long-term cooperation under
manufacturing agreement.
REF: BOSI20200505001

Italy

A company specialized
in public-funded agricultural
innovation projects to help
farmers is looking for suppliers of
innovative solutions in the field
of sensors systems and tools to
be used mainly in greenhouses
and for open field agricultural
production. The partner sought
can be a small and medium
enterprise interested in offering
the requested products under a
distribution or commercial service
agreement.
REF: BRIT20210507001

Austria

An SME offers a loyalty
and reward platform with a
proven track record which can
be easily implemented in existing
apps. It increases customer
loyalty via tailored offers through
the app. The platform has
numerous benefits like a fast
time-to market, low risk and low
cost of ownership. The Austrian
SME is looking for Mobile
Network Operators and banks
for commercial agreements with
technical assistance, license, or
research agreements.
REF: TOAT20210527001

Bulgaria

Bulgarian company
is specialized in the provision
of electronics manufacturing
services, including PCBA (printed
circuit board assembly) and
electromechanical assembly of
electrical devices. The company is
looking to extend its international
activities under manufacturing or
subcontracting agreements.
REF: BOBG20210427002

Correction
In the April 2021 issue of
London Business Matters we
incorrectly showed an image
of the Bulgarian flag for an
entry relating to Hungary.
This was due to a proofing
error for which we apologise.

Diversity and Inclusion
in the Workplace –
Are you doing
the right thing?
Lianne Lambert, Managing Director,
Lighter HR
Gone are the days when you
could point to your equality
policy and say “There you
go. We say we’re an equal
opportunities employer and
therefore we are one.”
When it comes to equality,
expectations of your
employees, and potentially
your clients, are changing so
that your company includes
Diversity and Inclusion practices
as well.
As quick definitions:
• Equality looks to ensure
that people do not
suffer detriment due to
legally defined protected
characteristics.
• Diversity and Inclusion places
positive value on difference
with the understanding that
having a diverse workforce
adds real value to a business.
In addition, Diversity and
Inclusion looks to ensure
that everyone is made to
feel welcome, valued and
comfortable in the workplace
and is able to be their authentic
self. As an employer, to
promote Diversity and Inclusion,
you can look to create a culture
that understands that everyone
is different and engage with
people as individuals.
One area that people tend to
struggle with when it comes
to Diversity and Inclusion is
language. People have become
so concerned about making
sure that they use the right
terminology when engaging

with someone who isn’t just like
them that everything starts to
feel awkward, resulting in useful
conversations not happening just
in case the wrong thing is said.
To help with this, create an
environment where people treat
each other with respect and don’t
look to take offense. Develop an
understanding in your employees
that if someone says something
that offends them, and it’s clear
that it is clumsy use of language
rather than something that is
being said with malice, they
should calmly explain why they
are upset by the comment.
It’s no one’s job to educate
others on behalf of an entire
community, but it is everyone’s
job to educate others about what
we find personally acceptable
and unacceptable.
I appreciate that the area of
Diversity and Inclusion can feel
like a minefield to navigate,
and there are times when you
can feel like you can’t do right
for doing wrong. But there’s
a reality. Organisations across
the world are becoming more
and more aware of the need
to ensure that their workforce
is truly representative of the
clients they serve and the
society in which they operate.
And this can and will benefit the
employers that embrace this.
For additional support on
diversity and inclusion policies
and practices or other HR
matters, contact Lianne at
LSL@LighterHR.co.uk or call
0203 319 1649.

www.LighterHR.co.uk
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Remembering Prince Philip
Windsor Castle has
opened a special display
commemorating the life and
legacy of His Royal Highness
The Prince Philip, Duke of
Edinburgh, Britain’s longestserving consort

T

hrough more than 120 objects,
Prince Philip: A Celebration
charts significant events and
achievements in The Duke of Edinburgh’s life including his naval career,
his role as consort, his support for
the sovereign at home and abroad,
and his wide-ranging patronages and
associations.

(Main image): George A Weymouth’s
portrait of Prince Philip. (Above):
The wedding breakfast menu
from the wedding of HRH The
Princess Elizabeth and Lieutenant
Philip Mountbatten. (Below):
Prince Philip’s Midshipman’s log
book, 1940–1. (Below left): A
First Nations feather headdress
presented to Prince Philip by
Jim Shot Both Sides, Head Chief
of the Blood Reserve, during a
Commonwealth Visit to Canada in
1973. All images credit: Royal Collection

Salvaged

The display is located in St George’s
Hall and the Lantern Lobby, two
spaces that were devastated by the
Windsor Castle fire of 1992, and
whose restoration was overseen by
HRH as Chair of the Restoration
Committee. A section of the display
exploring Prince Philip’s role in the
restoration of the Castle includes a
large fragment of a burnt wooden
beam salvaged from the debris by
His Royal Highness.
On public display for the first
time is a portrait of Prince Philip
painted by Ralph Heimans
in 2017, the year of
His Royal Highness’s

Trust/All Rights Reserved

retirement from public engagements.
The painting shows His Royal Highness standing in the Grand
Corridor at Windsor
Castle. At the end of
the Grand Corri-

dor is the Tapestry Room where
Prince Philip’s mother, Princess
Alice, and maternal grandmother, Princess Victoria, were born.
The Journal in which Queen
Victoria recorded the birth of
Princess Alice will also be on
display.

Commissioned

His Royal Highness’s patronage
of modern design is reflected
through works that he commissioned and collected throughout his life. In 1956 he invited
the architect Sir Hugh Casson
to redesign his study at Buckingham Palace, incorporating contemporary furniture, a modern television
set, a tape deck, turntable
and radio, and automated
curtains. Sir Hugh Casson’s
original design sketch for the
study will be on display, along
with examples of studio pottery
by artists such as Dame Lucie Rie
and Arthur Griffiths, acquired
for a suite of guest rooms at
Windsor Castle also designed by
Sir Hugh in the 1960s.
Gifts presented to Prince Philip
during State Visits, overseas tours
and official engagements demonstrate the extent of His Royal Highness’s travel in support of Her Majesty The Queen. Examples include a

First Nations feather headdress presented to The Prince during a Commonwealth visit to Canada in 1973;
a wine cooler in the shape of a giant
grasshopper presented by President
Pompidou of France in 1972; and
the steering wheel from the Lotus 79
driven to victory by Mario Andretti
in the 1978 F1 World Championship,
presented to His Royal Highness
during a visit to Lotus Cars in 1979.
Prince Philip: A Celebration is part
of a visit to Windsor Castle until
20 September 2021
www.rct.uk
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International
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Domain
Name
Disputes
by Sarah De’Ath, Trade Mark Attorney at HGF
As a business owner, you
know how important a
website is to the success
of your business. A domain
name that allows customers
to find you easily is key.
However, what do you do if
someone else registers your
domain name or one that is
confusingly similar to yours?
With thousands of domain
names registered each week, it is
unsurprising that conflicts arise.

A London-based food
manufacturer, wholesaler
and retailer has changed its
business model in lockdown
with the support of a six-figure
asset finance package from
Lloyds Bank

B

efore the pandemic, Eko Food
Market, which sells African
cooking ingredients to retailers and directly to consumers, purchased the majority of its products
from Nigeria. But, when its supply
chain was disrupted, the business
looked to obtain stock closer to
home, including ramping up production of its own.

Big ticket

The move was made possible by
Lloyds Bank providing asset finance,
which lets a business invest in big
ticket items and spread the cost over
the asset’s lifetime. Eko Food Market has used the facility to buy a new
kitchen along with the equipment
needed to become a fully-fledged
manufacturer, including ovens and
smokers, refrigerators and freezers,
mixing and packaging machines
and, most recently, a new van for
deliveries.
Some of the products Eko Food
Market has made so far, using ingredients sourced locally and from Europe, are flours made from plantains

“The last 12 months
have taught me
never to miss the
opportunity to take
a fresh look at how
you do things.”
and yams, jollof sauce, and smoked
catfish. During lockdown, it has also
created ‘working from home’ packages for people who don’t have time
to cook.

Direction

Owner Christine Adeosun (pictured), who founded the business
in 2003 and now employs 10 permanent and a further 20 temporary
staff, says it is benefitting from taking a new, exciting direction.
“The last 12 months have taught
me never to miss the opportunity to take a fresh look at how you
do things. At first, the pandemic
brought many challenges but, from
finding ways to overcome them,
we’re now operating on a larger
scale and are in a position to keep
expanding, and bringing a taste of
Africa to more of the UK.”
www.lloydsbank.com
ekofoodmarket.com

Nominet is the official registry
for all domain names ending in
.co.uk. It operates an affordable
but efficient Dispute Resolution
Service (DRS) to resolve conflicts.
Mediation is encouraged, but if
that fails, Nominet will issue a
decision.

“It operates an
affordable but efficient
Dispute Resolution
Service (DRS) to
resolve conflicts.”
In order to bring a successful
dispute to Nominet, you (the
‘Complainant’) must show two
things: first, that you have earlier
Rights in respect of a name
or mark which is identical or
similar to the domain name
that you are concerned by.
Secondly, you must show that
the domain name, in the hands
of whoever registered the name
(the ‘Respondent’) is an Abusive
Registration.
If you have a UK trade mark
registration that is the same or
similar to the domain name, this
is the easiest way to show that
you have Rights in the name.

For further information,
please contact HGF’s
Trade Mark Attorney
Sarah De’Ath sdeath@hgf.com

However, unregistered Rights
are also recognised and may be
accepted if you can show that
you have made substantial use of
an unregistered name in the UK.

An Abusive Registration
means a domain name
which either:
• was registered or otherwise
acquired in a manner which, at
the time when the registration
or acquisition took place, took
unfair advantage of or was
unfairly detrimental to the
Complainant’s Rights; or
• is being or has been used in a
manner which has taken unfair
advantage of or has been
unfairly detrimental to the
Complainant’s Rights.

Some reasons as to why a
domain name may be found
to be Abusive include the
following:
• It was acquired for the
purpose of selling a domain
name to the Complainant or
Complainant’s competitor for
an excessive amount;
• It acts as a blocking
registration against a name in
which the Complainant has
Rights;
• It has the purpose of unfairly
disrupting the Complainant’s
business.
It is important to note that not
all domain name registrations
will be considered Abusive.
For instance, domain
name registrations that
are considered to be fair
criticism of the Complainant,
but are not misleading, will
be allowed to stand.
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Moving to a hybrid economy
by Steve Reilly-Hii

W

ith the number of people
vaccinated increasing,
many hospitality businesses again open, passenger numbers on London’s transport network
increasing, and retail sales up, London feels like it is progressing along
the, albeit bumpy, roadmap towards
‘normal’. But that normal is not
quite yet determined.

Working plans

To understand what it may look like
LCCI polled over 500 businesses
in the capital about their post-pandemic ways of working plans.
The results led to articles in over
100 media titles across the UK, all
centring on the fact that the vast majority of businesses currently able to
work remotely said they will continue
remote working in some form after
the pandemic. Responding to the
findings, LCCI stressed that doesn’t
mean a continuation of five day a
week remote working (as has been
the case for many during lockdown),
but it does mean an increased mix of
office and home working weeks and
for some parts of London that will
mean fewer commuters on some days
than was the case pre-pandemic.

Hybrid economy

For many months LCCI has urged
national and local government
to face up to the emergence of a
hybrid economy and discuss the
opportunities and implications of
that.
Certainly much of the media
landscape had been dominated by
politicians, business figures and
journalists urging those working
remotely to get ‘back to work’ – a
phrase which somewhat misses the
point – they are working.
Indeed, many businesses have
seen a productivity increase from
remote working, and others have
spotted the bottom line benefit of
downsizing their real estate. Plus,
of course, until the working from
home guidance is removed, businesses and employees are doing
what was requested of them for the
common good.
It is in this context that LCCI
welcomed recognition from the government and rail firms that a hybrid
economy is emerging and it will require more flexible rail ticket options

LCCI polled over 500
businesses in the
capital about their
post-pandemic ways
of working plans
than existed pre-pandemic. LCCI’s
response to the launch of national
flexible rail season tickets was reported widely – including the message that as ways of working become
established, the government must
review the effectiveness of what is
being offered – as if too prescriptive,
then those with the flexibility to decide how many days they commute
each week may choose to work remotely more days than they would
have due to it not being cost effective enough to travel. For example,
if three days equals the same cost as
five, then some people may choose
to travel for two only. This would
have implications for city centres.

Recovery

London’s recovery from the economic impact of Covid-19 contin-

ues to dominate LCCI’s media work
generally – with the Chamber’s
quarterly economic survey leading
to London and national media coverage about the upturn in business
confidence in the capital. Whilst
LCCI’s report about recovering
employment and skills also led to
trade media and Evening Standard
coverage.
The loss of tourism revenue has
been one of the major contributors
to London’s economic challenge
over the last twelve months, which
is why LCCI has given its backing
to the Central London Alliance-led
‘London Love Affair’ campaign,
and the Mayor of London’s ‘Let’s Do
London’ campaign – both of which
are encouraging domestic visitors
back to the capital this summer.

Backing London

London’s transport network is of
course key to not just the capital’s
economy, but helps facilitate journeys across the UK, and also brings
supply chain benefit to various regions.

As the government and TfL have
sat at the negotiating table at various points during recent months
discussing the network’s financial
future, LCCI has urged that politics
be put aside and the vital role the
network plays is fully recognised by
a longer-term financial settlement.
LCCI has also continued to press
home the message via media articles
that levelling-up parts of the UK is
best achieved by backing London,
and not allowing it to be levelled
down. With London having the
highest unemployment rate in the
UK, LCCI feels the capital may need
targeted support, as we hopefully
move beyond the pandemic.
Steve Reilly-Hii is senior media
relations manager at LCCI
If you are an LCCI member and
are interested in speaking to
the media about your business
on Covid recovery or trade
after Brexit contact
press@londonchamber.co.uk
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Planning for the
new working
arrangements
L
CCI polling released in June
provides insight into the home
working plans of businesses in
the capital, once Covid-19 restrictions are fully lifted.
The key findings are:
• 83 per cent of businesses that can
work from home expect staff to
do so at least one day a week.
• 46 per cent of businesses that can
work from home expect staff to
do so four or five days a week.
• 78 per cent of businesses that
were primarily office-based
pre-pandemic (and for whom
working from home is an option)
expect staff to work from home at
least one day a week.
• A fifth of businesses that were
primarily office-based pre-pandemic (and for whom working
from home is an option) expect
staff to work from home two days
a week, and the same proportion
expect staff to work from home
three days a week.
• 18 per cent of businesses that
were primarily office-based
pre-pandemic (and for whom
working from home is an option)
expect staff to work from home
five days a week.
• A fifth of business leaders are
considering use of co-working
spaces.
• 10 per cent said they are already
using co-working spaces.

Workplace return

Before Covid-19, 34 per cent of
these businesses were primarily
office based, whilst 38 per cent primarily worked from home. Others
were based around retail premises,
hospitality premises, public buildings, other fixed locations, or were
mobile.
LCCI chief executive CEO
Richard Burge commented: “Our
research with London businesses
shows that the majority that are
able to will continue remote working post-pandemic. The proportion of remote working, of course,
varies company by company. But
most commonly there is an intention and expectation to mix office
and remote presence, rather than
have most staff working remotely
all week.

“The key for London
is acknowledging
the emergence of
a hybrid economy
and planning for it”

Level playing fields

“Government working with rail
companies to launch flexible season
tickets is a welcome way of supporting this emerging economy and increase movement back into our city
centres. Consultation with business
regarding level playing field rights
for employees to discuss flexible
working with their employer would
be further acknowledgment of a
flexible working legacy of the pandemic.
“The key for London is acknowledging the emergence of a hybrid
economy and planning for it, the
pros and cons.
“As we emerge from the restrictions, businesses will embed the
ways of working that are best for
them. And naturally these will
evolve over time. Government
must of course ensure workers
rights are fair, but it’s important
that the Government does not look
to dictate how businesses should
work.
“Government need to provide the
infrastructure to keep the economy
safely open – such as a functioning
border system that allows for inbound and outbound tourism and
business travel, and a functioning
Test and Trace system and isolation
pay policy that can counter potential variant emergence.”
LCCI commissioned Savanta
ComRes to poll 520 business
leaders from companies of varying
London boroughs, sectors and
sizes about their company’s
work from home plans, attitudes
towards co-working spaces, as
well as any staff concerns about
workplace return.
See pages 44-45 for advice
and commentary on returning
to the workplace
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ISO Standards for
Cybersecurity
Legal Compliance
by Maria Dimitrova, MBA, AfCIIS
Head of Business Development, IMSM
Network and information
systems and services are essential
to modern society. Their security
and reliability are crucial to
economic and societal activities;
therefore, a common approach
was long overdue when in 2016,
the EU published its first piece of
regulation on cybersecurity.
Five years on, this indicial effort
has been further developed. It
translates into national legislation
aiming to prevent our connected
economy and society from the
increasingly sophisticated cyber
threats and attacks, which are
likely to cross borders.
The UK lead by example as an
early adopter of the NIS (Network
and Information Systems)
regulation, which became UK law
on April 19th 2018, and came into
force on May 10th 2018. The UK
law is also one of the European
national legislations that clearly
states that conformity with the
relevant international standards
is an obligation to ensure
cybersecurity compliance.
This regulatory effort is indicative
of the importance of the work
the ISO technical committees
are performing. Traditionally, ISO
management system standards
have been implemented to
adhere to best practice. ISO
27001:2013 Information Security
and ISO 22301:2019 Business
Continuity are two of the major
international standards that
organisations should consider.
Both are complex standards and
enable organisations to meet

their regulatory requirements,
including the responsibilities
arising from activities involving
third parties.
ISO management system
standards are focused on the
organisational environment and
on identifying the needs and
requirements of the relevant
parties. Organisations that
implement management systems
in conformity with the applicable
ISO standards are more likely
to require that similar systems
are implemented down their
supply chain, thus effectively
improving their performance
and legal compliance. The
requirement translates into a risk
to those suppliers that cannot
demonstrate conformity with the
standards, and an opportunity for
organisations that adhere to best
practice to win more business.
A frequent issue that organisations
face is the need for information
and cybersecurity professionals.
The industry continues to suffer
across all sectors from an acute
shortage of experts. This raises
particular concern about how
quickly organisations will react
and adhere to any information
security regulatory frameworks.
From a Business Continuity and
Information Security perspective,
ISO compliant management
systems give reassurance to the
extent of the scope defined: parts
of the organisation, locations, size,
nature and complexity, as well as
products and services included.

Elevate Your Reputation with ISO Certification.
IMSM Can Help.
www.imsm.com
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Webinars and events
What’s been on ...
APRIL
l How to Support Your Organisation to Work from

Anywhere in 2021 and Beyond
Severine Hierso, Senior Product Marketing Manager and Patty Yan,
Product Marketing Manager, Ring Central
l Capital Conversation with Air Vice Marshall Maria Byford,

Chief of Staff Personnel and Air Secretary, RAF – Diversity
and Inclusion

Martin Brown, CEO, Elephants Child Advisory Ltd; Robert
Palmer, Palmer Wealth Management, St. James’s Place Wealth
Management and Neil Rowland, Rowland Wealth Management
Ltd, St. James’s Place Wealth Management
Sponsored by OnBoard
l UAE One-to-One Business Clinics
l Property and Construction Virtual Networking
Sponsored by Advanced UK and Menzies
l The New World of Prospecting
Tony Morris, Managing Director, Tony Morris International

l JustShare Event: Vaccine Distribution:

JUNE

Equity Left Behind?
Richard Burge (pictured), CEO, LCCI; Anna
Marriott, Health Policy Advisor at Oxfam;
Sanjoy Bhattacharya Professor in the History of
Medicine at University of York; Dr. Gwenetta D.
Curry, Lecturer of Race, Ethnicity, and Health at
University of Edinburgh
Sponsored by LCCI
l Go Connect! At Lunchtime Virtual Networking
l Black Business Association: Inspiring

Black Business Owners
Lord Hastings (pictured), Chair, BBA; Raphael
Dapaah, Dapaah Chocolates; Denise Nurse,
Black Founders Hub and Mercedes Benson,
Social Fixt
Sponsored by Imperial College Business
School
l Property and Construction Online Briefing: The Future of

the Workplace
Richard Morris, Chief Executive (UK), IWG Plc
Sponsored by Advanced UK and Menzies
l Jamaican Cooking Experience
In partnership with The Virtual Events Experience with Carly Day,
Social Entrepreneur Chef

l Patron Roundtable with Sir Peter Hendy CBE, Chair,

Network Rail
l Coach and Grow for Women in Business
Kielan Tayler, Clancarty Consulting Ltd
Sponsored by OnBoard
l Post-Brexit and Covid:

Exploring the new VAT
landscape
Selwyn Stein, Managing
Director and Marc Sevitz,
Commercial Operations
Manager, VAT IT
Sponsored by VAT IT

Selwyn Stein

Marc Sevitz

l Patron Roundtable with Kate Willard OBE, Thames

Estuary Envoy
l Submitting Winning Bids for MoD Contracts
Mike Raynor, Bid Consultant, Raynor Bid Consultancy
l Black Business Association – Empowering a diverse

STEMB workforce for the future
Lord Hastings; Paulette Watson (pictured),
Director, Academy Achievers and Lisa
Umenyiora, Executive Director, Careers
and Student Life, Imperial College Business
School
Sponsored by Imperial College Business
School

l The End of Q1 Post-Brexit: Treading Uneasy Waters
Gabrielle Magnani, Import VAT and Trade Consultant and Michal
Segal, Product Development Manager and Trade Consultant, VAT
IT
Sponsored by VAT IT

l FrankfurtRheinMain GmbH: One-to-One Business Clinic

l Your Business Journey – Accelerate your business – How

l Go Connect! At Breakfast Virtual Networking

to plan, fund, grow, protect and exit your business

Recordings of the webinars can be accessed at: www.londonchamber.co.uk/events/covid-19-webinar-series
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l Intellectual Property for

l Black Business Association Spotlight on Hospitality:

Business: How to protect
your brand and ideas

Inclusivity at the top
Lorraine Copes, Founder and CEO, Be Inclusive Hospitality and
Deano Moncrieffe, Founder, Equal Measures
Sponsored by Imperial College Business School

Adjoa Anim, Trade Mark
Director, HGF

l The Key to Closing More Sales
Justin Stephenson, Partner, Sandler Training
l Go Connect! At Lunchtime Virtual Networking

l JustShare Event: ‘When China Trade and Human Rights

Collide’
Chris McAndrew (CC BY 3.0)

Richard Burge, CEO, LCCI; Matthew
Turner – Chair and Executive Director,
Labour Campaign for Human Rights;
The Rt Hon Sir Vince Cable (pictured)
– former Secretary of State for
Business Innovation and Skills and
President of the Board of Trade
(2010-2015) and David Schilling –
Senior Program Director, Interfaith
Centre on Corporate Responsibility
Sponsored by LCCI

l How to Manage your Supply Chains: Take control of Risks

and Vulnerabilities
Salameh Younes, GRC Specialist, CyberCX

JULY
l Capital 500
Vicky Pryce (pictured), Chief Economic
Advisor and Board Member, Cebr and
James Rentoul, Director at Savanta
ComRes
Sponsored by Haysmacintyre
l Your marketing message: attracting the right people and

turning them into customers
Karen Burge, Director, Karen J Burge Ltd
l Asian Business Association

Summer Virtual Networking
Tony Matharu (pictured),
Founder and Chairman, Integrity
International Group and Global
Hospitality Services and Mihir Bose,
Journalist and Author
Sponsored by Trinity College
l UK and Europe Immigration Update and Q&A
Andrew Barnett, Senior Manager and Katie Good, Associate and
Solicitor, Fragomen LLP
l Business Owners Club – Is digital transformation the

driver of your Board meeting effectiveness? First step:
The importance of your Board composition
Rodney Appiah, Chairman, Cornerstone Partners
Sponsored by OnBoard

Coming up ...
JULY
l Tuesday 20 July at 10.30am – 11.15am
How to make it easy for your customers in the EU to buy from you
with Charles Hogg, Commercial Director, Unsworth
l Thursday 22 July at 10.45am – 11.45am
LCCI Skills Survey Launch
l Wednesday 28 July at 6.00pm – 8.00pm
LCCI Summer Revival at The Skyline London, Tower Suites

AUGUST
l Thursday 5 August, 10.30am – 7.00pm
LCCI Summer Cricket Day at The Kia Oval, Surrey v Somerset in
the 2021 Royal London Cup
l Thursday 19 August, 10.00am – 10.45am
The Business Engine with Christopher Clowes, Co-Founder of HC
Media and successful Business Coach

SEPTEMBER
l Tuesday 9 September, 1.30pm – 2.30pm
Black Business Association – Diversity in the Boardroom with Lord
Hastings and Kenny Imafidon, Chair of the Board of City Gateway
and NED/ Trustee on BBC Children in Need
Sponsored by Imperial College Business School
l Tuesday 14 September, 2.15pm – 3.15pm
Capital Conversation with Peter Murray OBE, Chairman, New
London Architecture (NLA)
l Thursday 16 September, 10.00am – 11.30am
Transport & Infrastructure Briefing with Robert Sinclair, CEO,
London City Airport
Sponsored by Blake Morgan
l Wednesday 29 September, 10.45am – 11.30am
Business Owners Club – Business Owners Club – How much is
your business worth and is this enough? with Henry CampbellJones, Managing Director, Hornblower Business Brokers and
Nathan Smith, Wealth Management Consultant, Mattioli Woods
l Sponsored by OnBoard

To book places on the webinars and events visit: www.londonchamber.co.uk/events/covid-19-webinar-series
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Travel and tourism can
boom again in London
understanding of its impact on hotel
supply – closures, new opening and
changes of use – and on demand.
In this constantly evolving environment, historic information is
effectively worthless. Hotel owners
and operators must reset their understanding of the market and constantly update reference data to be
able to make smart decisions.
Every hotel business is unique, so
analysis must be highly focused, assessing every department in granular detail, to allow owners to identify
opportunities to optimise operating
efficiency and cashflow.

Malcolm Kerr sees
unprecedented opportunities
in the recovery of London’s
hotel sector, but highlights
the need for careful planning,
flexibility and stakeholder
support to navigate the
complex challenges of 2021
and beyond

Stakeholder
collaboration

Collaboration between owners,
operators, lenders and other stakeholders will be absolutely critical to
establishing viable strategies and to
ensuring ‘buy-in’ to the difficult decisions ahead.
Contract variations may well be
necessary to allow businesses to
remain viable in the short to medium term and it is likely in the best
interests of all concerned to work
through potential changes early, and
to avoid litigation where reasonably
possible.

T

ravel and tourism accounted
for some £305 billion (10.1
per cent) of the UK’s GDP in
2019, ranking 5th in value behind
only the USA, China, Japan and
Germany. In 2020, Covid-19 slashed
the contribution by a staggering
62.3 per cent to £115 billion which
represents 4.2 per cent of GDP.
Given its relatively high dependence on business trips and international guests (close to 20 million
in 2019), London hotels have been
particularly exposed by the impact
of travel and social distancing restrictions. Hotel occupancy in the
capital fell from 83 per cent in 2019,
to less than 30 per cent last year.
With restrictions finally lifting
as we move through 2021, a sense
of cautious optimism is creeping
back. Indeed, there is every reason
to believe that London’s hotel sector
will recover strongly to reclaim its
long-established top-tier status given the capital’s wealth of attractions,
position as a global business centre
and aviation hub, but, even by the
most bullish estimates, occupancy
rates are unlikely to return to 2019
levels until 2023 or 2024.
In the meantime hotels across the
capital are in a race against time to
create an execute strategies which
will allow them to survive the return to unsubsidised operations and

Targeted investment

adapt to meet rapidly evolving market dynamics.

Surviving off lifesupport

Over the past 15 months an array of
government measures has shielded
hotel owners and employees from
the full impact of the pandemic.
The most pressing challenge for
hotels today is ensuring that they
can survive when the life-support is
switched-off.
The legacy of government measures issued in various phases and
forms (including job retention, tax
concessions and loans) is a complex
lattice of commitments and obligations which owners and operators
must fully understand, evaluate and

unravel as they make difficult decisions on restructuring their businesses going forward.
Hotel operations must be structured to be as efficient as possible,
with managers building up operating models from scratch to control
cost, and ensure that they take full
advantage of tax incentives and concessions.

Understanding the
market

The hotel industry has experienced
seismic changes over the past two
years and we are still a long way
from understanding what the future
may hold.
Only as the pandemic crisis subsides we will begin to get a clearer

By having controlled cost and optimised cashflows, owners and operators can then start to look to the
future and consider how they can
invest to compete effectively, while
optimising returns.
Renovations, new developments
and acquisitions must be planned
with close attention to ongoing operating efficiency and flexibility.
Incorporating systems and technologies which can futureproof buildings, will support employee productivity.
London hotel owners face an incredibly difficult year ahead, but for
those who are prepared, the coming
months may provide a unique opportunity to establish the basis for a
long-term sustainable and profitable
future in the industry.
Malcolm Kerr is managing director
of Horwath HTL
www.horwathhtl.co.uk

From cabin crew to pest control
Cleankill Pest Control’s
Samantha Virgo has
been in the pest
management industry for
three years now, but her
introduction to the sector
came in a roundabout
way. Here she talks
about how her pest
control career took off.

Takeoffs and landings
I started working as cabin crew
at just 18 years-old – based
out of Gatwick and Heathrow, I
flew with TUI and Virgin Atlantic
to over 20 destinations worldwide. From Economy to First
Class, I served every type of
customer you can imagine and
then some you probably can’t
imagine!
The training regime to be cabin
crew isn’t easy but, like most
jobs, it still doesn’t prepare you
entirely for what’s to come. It’s
like pest control in that way.
Every single day you come to
work, you learn, you adapt, and
you improve your skills.

Onward and upwards
After 7 years as a cabin attendant, I wanted a new challenge. I knew that I needed a
role which incorporated those
elements of being cabin crew
that I loved most; where every

ing a brand ambassador for a
company I believe in is something that has always made me
proud.

day was different and I could
interact with customers faceto-face, adapting to the needs
of each individual.

panels. As a cabin attendant,
I was the face of TUI and Virgin. As a pest control surveyor,
I’m the face of Cleankill. Be-

So whether you need me down
on the floor checking for rats
or up on the roof checking out
your pigeon issue, I’ll do it with
that famous friendly flight attendant smile!

Helping customers is what I do
best, so I needed to find a role
that gave me that same satisfaction. So, after leaving cabin
crew, I fell into pest control!
I took my RSPH Level 2 Award
in Pest Management through
the British Pest Control Association, and my surveyor role
started.
You might think these roles are
worlds apart, and in some ways
they are. But there are many
similarities, too. Having pests
is distressing for some customers and bringing my skills
learnt whilst on board an aircraft 30,000ft up in the sky has
helped me bring a supportive
and caring element to the surveyor role.
But you also need to be resilient, hands on, positive and
good at solving issues. And
most of all, you need to be cool,
calm and collected in tricky
situations. My surveyor role is
very varied; one day I could be
dealing with a rat infestation,
the next it can be dealing with
pigeons roosting under solar

C O N TA C T C L E A N K I L L F O R

FAST & EFFECTIVE
PEST CONTROL

B U I LT O N R E P U TAT I O N :

FIRST-CLASS SERVICE
VALUE FOR MONEY
TRANSPARENT PRICING
NO HIDDEN COSTS
EXPERT ADVICE
@cleankilluk
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Two minute interview
Donna Shorto, managing director of PraxisIFM

“London is brimming
with historic
buildings, sites,
paintings, road
markings. You name
it, it has happened
in London

Who are you?
I am the managing director of the
PraxisIFM London office, responsible for the operational and business
development functions of the business. I am also a full member of the
Society of Trust and Estate Practitioners and a member of AAT.
What is your connection
with the London Chamber of
Commerce?
PraxisIFM is a member. We have
been established in London for over
three years now and felt it was important to be part of the network
that LCCI facilitates. This will help
us develop our connections with
UK based businesses to understand
what they need in terms of support
and financial services, as these form
part of our core service offering.

Guernsey

in the role for a little over three
years, gaining a huge amount of experience in how to run a successful
London business.

How is the current pandemic
affecting your business?
The business has fortunately continued as usual during the pandemic and has found opportunities to thrive despite the difficult
circumstances we all find ourselves
in. We have also managed to support other businesses to ensure
they have received the support they
needed to continue in business.

Which one business
achievement over the last 12
months are you most proud
of, and why?
We acquired a business in the UK
after the first 12 months of setting
up our office in London and it has
taken a number of years to fully integrate the business with our own,
but I am very proud of us finally
achieving this early this year.
“If there is one thing I hate
about my job it’s...
… being blamed when we run out
of coffee and biscuits in the office!”
If you were advising a young
entrepreneur which business
person would you suggest as
a model?
Jennifer Rudolph Walsh. She bought
the first literary agency she worked
for and later sold to William Morris Endeavour. She has championed
incredible female authors such as
Oprah Winfrey, Brene Brown and
Credit: vargas2040 (CC BY-SA 2.0)

What was your first job in
London?
I was born in Guernsey and worked
in the island’s financial services sector from leaving university, where
I studied law, to the age of 30. I
was working for PraxisIFM in the
Guernsey office when the opportunity arose to relocate to London to
set up our London operation which
we felt was critical to the growth of
the business as a global professional
services provider. I have now been

Glennon Doyle. She is inspiring because she always owns and honours
her own message and purpose.

Oprah Winfrey

How do you think the
transport system in London
can be improved?
Greater accessibility and step free
access at London tube stations as
well as air-conditioned carriages for
those hot summer months!
Which piece of red tape
causes most problems for
your company and why?
I would say our compliance obligations when looking to onboard
new clients as this can sometimes
be a lengthy process which can be
challenging when companies need
to be set up or transactions effected
as a matter of urgency. However, we
have learnt well how to navigate this
space and manage our clients’ expectations to ensure an efficient and
timely service coupled with ensuring we are fully compliant with laws
and regulations.
What is your favourite and
least favourite thing about
London?

What measures have you taken?
We were already very well set-up
for remote working from an IT perspective and the test of prolonged
working from home has proven to
be successful. We have also ensured
that we have kept up to date with
any developments in the news and
media and checked in with other
businesses that we work closely with
to collaborate on how best to not
only keep the business thriving but
also to assist with employee wellness
and motivation during this challenging time.
How is your business reacting
to Brexit?
Part of our overall service offering
in London is to support SMEs and
therefore, Brexit has been at the
forefront of our discussions with
clients as we have many businesses that are affected by the new requirements and cost implications
of Brexit. However, we are assisting
businesses to navigate through the
changes and have set-up a dedicated Brexit webpage for clients and
intermediaries to access which gives
useful technical updates and links to
support services.

Favourite – the history: London is
brimming with historic buildings,
sites, paintings, road markings. You
name it, it has happened in London
and its amazing to be able to walk
around on a daily basis and capture
some of the history it has to offer.
Least favourite – lack of beaches (especially having come from living on
an island).
If you were Mayor of London
for the day which one thing
would you change?
I’d provide funding for personalised
support for rough sleepers with a focus to moving them into permanent
accommodation.
www.praxisifm.com
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Rail enables the capital

Tom Moran, managing director
of Thameslink and Great
Northern, on getting rail back
on track

T

he UK’s rail industry, like so
many other sectors, has survived a year like no other.
Since March 2020, we’ve seen our
lowest passenger numbers for a long
time. That said, we’re delighted that
things are steadily beginning to recover and – despite a delay in the
final stages of restrictions easing –
we are seeing more people return
to rail.
What’s interesting is the shift in
how people are travelling and why.
The services we run have always
relied heavily on traditional commuters travelling in and out of London. At present, we’re seeing some
commuting alongside people taking
day trips for leisure, travelling at the
weekend and making short hops on
the train.

Reassurance

This is great because people are
seeing all the work we’re doing to
keep passengers safe – including enhanced cleaning at stations and on
trains using long-lasting viricides,
which kills off viruses for weeks at a
time. In fact, our independent laboratory results consistently prove our
trains are testing negative for Covid-19. Add to this our huge installation of over 1,000 touch-free sanitisers at stations and the reassurance
that our air con brings in fresh air to
carriages at least every 6-9 minutes,
and people are telling us they feel
safe on board.
All of this is reassuring for passengers who have travelled already,
but the real challenge now for rail
is winning our customers back. We
never take our customers for granted and that’s never been more true

“Rail is such an
important enabler
for the capital and
all of the areas
surrounding
London.”
than now. We’re directly competing
with working from home arrangements and car travel. This is a key
priority for us as restrictions ease,
not only for our own services, but to
help support the local communities
we serve and small businesses that
rely so heavily on rail passengers.
The railway has a critical role in supporting the government’s recovery
agenda and we will play a full part
in this.

Hybrid working

It’s clear that travel patterns will
change as people return to offices
– with hybrid working already proving popular. As an industry, we must
adapt to this – commuters are such
as vital part of our customer base
and giving them the service they
need remains a priority for everyone
here at GTR.
More flexible ticket options are
an important part of this and the
new ticket for commuters – Flexi
Season – has been announced by
government and is now on sale. It
offers another option in our suite
of tickets and is particularly aimed

at people thinking of travelling two
to three times a week. Flexi Season
can be compared to other ticket options using our online season ticket
calculator.
Beyond a new national ticket
offering, at Thameslink and Great
Northern, as well as across Govia
Thameslink’s other brands including
Southern, we’ve been doing a lot of
work to establish how our passengers may be feeling. This will help
inform what behaviour we might
see this year, so we can tailor our
approach and encourage customers
back. While some people may feel
more than ready to jump on the
train and can’t wait to get back to the
office to meet up with colleagues, we
know others need more convincing
and reassurance.

Empower

This is particularly important as our
services get busier and it becomes
more challenging for people to socially distance. We’ve been doing
everything we can to help inform
and support passengers, so they can
plan ahead and check for the quietest times and services. Working with
the industry, it’s now possible to see
data for how busy our services may
be and what this means in terms of
social distancing. We also have new
‘live maps’ on our websites, which
show real-time information on our
services instantly. The aim is empower people with information to
make the best decisions for their
own journeys.

More widely, we’ve been hard
at work completing a large programme of station improvements
during the pandemic. While challenging, Covid certainly hasn’t
stopped our drive to improve our
facilities and offer an even better experience for customers. More than
1,000 projects have been underway
in the past year. We hope, as more
passengers return, they’ll really appreciate the benefits of these great
developments.

Landmarks and
attractions

For this summer, I see a real opportunity for rail and for people to
try out train travel again, whether
getting to work or getting out and
about to see friends and family.
With holidaying abroad remaining
challenging, more of us are looking
to have a break closer to home –
and a train journey can be an exciting part of your holiday. We’ve
certainly seen lots of enthusiasm
for visiting some of the fantastic
landmarks and attractions on our
routes, which is great for the railway but also for local tourism bodies and businesses.
Rail is such an important enabler
for the capital and all of the areas
surrounding London. It’s been a
challenging time for many industries but it’s encouraging to see the
green shoots of recovery emerging
this summer.
www.govia.info
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Two minute interview
Pablo Lambrechts, principal architect, L+ Architects

“My motto is that you
can learn something
from everyone and
not everyone has
everything right.”

What is your connection
with the London Chamber of
Commerce?
We wanted to join at the time we set
up our studio but we got too busy
and didn’t get the chance to. We recently became members to further
our commercial business contacts.
What was your first job in
London?
My first job in London was as a project architect for Aedas Architects.
Which one business
achievement over the last 12
months are you most proud
of, and why?
Setting up and maintaining a new
business during Covid-19 has been
challenging but we feel that we have
come out of the end more focussed
and resilient through a robust business continuity plan.
“If there is one thing, I hate
about my job it’s ...
… the role of an architect is sometimes not fully understood or recognised by the public which results
in many lost opportunities mainly
in residential projects”.

Credit Steve Jurvetson (CC BY 2.0)

Who are you?
L+ Architects is a design-led architect studio working in commercial
and super prime residential. With
my wife Lindsey, a landscape architect, I established the company
in 2018. Our mission is to deliver
superb design which fundamentally
takes wellbeing and sustainability at
its heart. We work in London and
the UK but can take some overseas
commissions.

If you were advising a
young entrepreneur which
businessperson would you
suggest as a model?
I admire many different businesspeople, but I put integrity and kindness as well as business acumen as
the traits I admire the most. Some
of the people that fit this are Bill
and Melinda Gates (below), who
have revolutionised technology but

also use their wealth and power for
good in their foundation; the Timpson family, whose business has been
family owned since 1865 and who
employ many former prisoners;
Brian Chesky of Airbnb, who despite having to make over half his

workforce redundant during the
pandemic issued a heartfelt letter
and paid for their healthcare for
two years and let them keep their IT
equipment to search for new positions.
How is the current pandemic
affecting your business?
Because architecture has a long
pipeline a lot of projects were able
to continue, albeit with difficulty,
and construction sites stayed open.
The problems that we faced were a
shortage of building supplies and
delays. Client were distressed and
we had to keep a level head and
show leadership. Our pipeline was
damaged in terms of the trickle of
business, but we seem to be catching up rapidly.
What measures have you
taken?
We let our staff work from home
where possible and took deep cleaning and distancing measures at the
office for those staff members that
were required to come to the studio.
How is your business reacting
to Brexit?
Brexit has been difficult economically as some projects have been put
on hold.
How do you think the
transport system in London
can be improved?
More frequent services at lower
prices, like the Paris metro. Employers should pay half of the trans-

port costs for workers. Cycle routes
are needed but they should be developed and implemented organically and based on rigorous data
collection.
Which piece of red tape
causes most problems for
your company and why?
Nothing is unsurmountable.
What is your favourite and
least favourite thing about
London?
My favourite thing is the cityscape;
the least favourite is the air pollution.
If you were Mayor of London
for the day which one thing
would you change?
I would make the River Thames a
walking promenade with floating
jetties and green areas for all to enjoy the City and the skyline.
www.lplusarchitects.com
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Member offers

n COMPLIMENTARY ONE-ONONE CONSULTATIONS WITH OUR
VAT AND TRADE EXPERTS

Backed by the global leader in
Value-Added Tax compliance
and reclamation, VAT IT,
re:TRADE is the one-stop supply
chain solution that addresses
Brexit trade challenges such as
shipping, EU customs clearance,
VAT registrations, and Import
VAT reclaim. With 20+ years
of expert experience in the
VAT industry, re:TRADE makes
it simple and cost-effective
to move goods cross border
and transition your business
operations to the “new normal”
post-Brexit.

Offer to members
For any queries relating to postBrexit trade, a comprehensive
evaluation of your supply chain,
or how to reclaim Import VAT,
please book a complimentary
one-on-one session with one of
our VAT and Trade consultants.

Contact

Gabrielle Magnani
gabrielle.magnani@vatit.com
https://vatit.com/retrade

n Businesses in London have had

a tough 18 months and many still
haven’t even started to recover to
anything like it was pre-pandemic.
Most businesses thought that
their insurances would step in, but
far too many have been rejected
or continue to face reams of
confusing emails and requests.
This is where COVID CLAIMS
can help you. As long as Schedule
of Cover mentions business
interruption, loss of income,
turnover or profits, then you
should be eligible for a payout.

Offer to members
We offer all businesses a
professional, personalised and
no risk expert advice on your
Insurance Policy, even if you
have already been turned down.
Don’t just accept the broker
or insurance companies first
response, get a second opinion –
let COVID CLAIMS assess your
policy on a no win no fee basis.

Contact

www.covidclaims.uk.com

If you are a member of LCCI with an offer for other
members, contact membersoffers@londonchamber.co.uk

n Companies that spend money
developing new products,
processes or services or
enhancing existing ones are
eligible for R&D tax relief. If the
company is spending money on
its innovation, it can make an
R&D tax credit claim to receive
either a cash payment and / or a
corporation tax reduction. The
expertise of an R&D professional
is the ability to identify qualifying
activities by talking to the clients.
Artemis Fortitude Solutions and
our specialist R&D tax credits
consultancy can help you.

Offer to members
R&D Tax Credits is fully approved
and supported by HMRC. Clients
can claim for the last 2 years.
The scheme is for UK based
companies. Our specialist R&D
tax credits consultancy has
maintained a 100% success rate,
aim to process claims withing
4-6 weeks and work alongside
existing accountants.

Contact

john@artemisfortitudesolutions.com
www.artemisfortitudesolutions.com
0800 6889400

n A BUSINESS DEAL THAT
ALWAYS PAYS OFF

Enjoy a seamless travel
experience with Malaysia
Airlines. Designed for companies
that prefer to self-manage their
travel, MHbiz Pro is an easy-touse booking tool, allowing you to
track your bookings and rewards
your business with fare discounts
and various customized benefits.
If your company has a large
volume of travel and prefers
to have bookings managed by
a TMC, MHbiz Plus is the right
choice. This programme allows
customisation of your company’s
travel requisites plus more
rewards.

SPONSORED COLUMN

‘Right to Work Checks’
by a UK Employer under
UK Immigration Rules
All employers in the UK
who employ staff under a
contract of employment,
service or apprenticeship,
must make Right to Work
Checks before employing a
new employee and at regular
intervals.
It is the responsibility of employers
to make sure that employees have
the right immigration status that
allows them to work.

How to conduct a right to
work check?
Employers can conduct a manual
check or an online check in the
following manner:
1. Obtain original documents
to confirm the identity and
immigration status.
2. Check the document’s validity
in the presence of the holder.
3. Make and retain a clear copy
and record the date the check
was made.
All copies of documents taken
should be kept securely for
the duration of the worker’s
employment and for two years
afterwards. The copy must then
be securely destroyed.
Conducting either the manual
check or the online check as set
out as per Home Office guidance
and the Code of Practice will
provide the employer with a
statutory excuse.

“The Right to Work
check must be carried
out by the employer
as the check cannot
be performed by
a third party”
you will not receive a civil penalty
for an illegal worker.
The Right to Work check must be
carried out by the employer as the
check cannot be performed by a
third party, such as a recruitment
agency or your professional
adviser so you must be very
careful.

What are the sanctions
against illegal working?
If you are found to be employing
someone illegally and you have
not carried out the prescribed
checks, you may face a civil
penalty of up to £20,000 per
illegal worker and in serious cases,
a criminal conviction carrying a
prison sentence of up to 5 years
and an unlimited fine along with
other measures like cancellation of
sponsor licence.

Penalties for the employee
for illegal working

What is a Statutory Excuse?

Working illegally is a criminal
offence. Illegal workers face having
their wages seized. They may
also be prosecuted and can be
imprisoned for up to six months.

If you conduct the right checks as
set out in the law, you will have a
statutory excuse against liability
for a civil penalty. This means that
if you have correctly conducted
right to work checks as required,

Temporary Concessions due to
Coronavirus (COVID-19) have
been announced, however once
the things return to normal you
will be required to complete the
Right to Work Checks.

Offer to members
Malaysia Airlines’ MHbiz Travel
can optimize your business travel
with corporate discounts, special
services and flexibility. Choose
between MHbiz Plus or MHbiz
Pro and enjoy exclusive benefits
and savings for your company.

Contact

MHbiz Travel
malaysiaairlines.com

HSMP Services Ltd., as an OISC registered Immigration Adviser, can help
you comply with UK Immigration Rules. Please contact today.
HSMP Services Ltd.
Office Suite 27A, 23 Wharf Street,
London SE8 3GG

T: +44 203 637 4111 | F: +44 203 137 3366
E: support@hsmp-services.co.uk
W: hsmp-services.co.uk
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How to ensure a stressfree return to the office
by Alex Hattingh

W

ith the Prime Minister
signalling that workfrom-home
guidance
is set to be scrapped in late July
(postponed from June) and business leaders calling for firm return
to work plans to share with their
employees, many people may be
feeling stressed about the prospect
of the commute, their safety, mental
health and even career path.
Here are my tips on how to manage stress as we slowly go back to the
office, whether that’s full time, parttime or when employees are ready.

Be prepared and speak to
your employer

Before transitioning back to the
workplace, it is important that you
understand the guidelines that have
been set. Social distancing rules, desk
layouts, room limits and mask con-

ditions are all examples of potential
guidelines that may be put in place.
Speak with your employer and ensure
that you have a solid understanding
of the guidelines and what you must
do to stay safe in the workplace. Remember to raise any concerns you
may have with the guidelines.

Take necessary safety
precautions

It is important that you do your
part to keep yourself and others
in your workplace safe. This also
applies to social interactions that
take place outside of work that may
impact the workplace. We all need
to work together to keep each other safe and avoid more lockdowns.
Follow the restrictions, wash and
sanitise your hands correctly and
regularly, socially distance, wear a
mask where necessary and stay at
home if you are sick. If you show
symptoms of Covid-19, get tested
and isolate until you receive your
results.

Take care of yourself

The pandemic has brought on new
anxieties and stresses, remember
that it is important to take care and
to be kind to yourself. The last year
threw challenges at us that we had
never faced before. Once we understand how we feel, we can more
easily take the right path to address
it. If you are heading back into the
workplace, ensure your body and
mind is ready. Adjust your sleeping
and eating patterns to what it would
be like if you were in the workplace
to help with ease the transition.

Focus on the silver linings

We have already overcome many
Covid challenges: lockdowns, masks,
time away from family, changing
work situations and more. It may not
always have been smooth sailing, but
we made it through. There is now
hope for a new normal and safely
moving back into the workplace
will play a vital part in this. Some
of us have definitely had it tough-

er than others, but it’s important to
stay positive (it’s a cliche because
it’s true). Losing your job may have
given you the chance to reflect on
what is important to you and where
you see your career going. Missing
out on your holiday may give you
some more time to save and have an
even better trip when we can travel.
It can be difficult to remain positive,
but try to focus on the silver linings
when you can.

Speak up!

If you feel like you are not coping
with stress, anxiety or any other
mental health issues, it is important
to speak out about it. Whether it is
just a conversation with a friend or
colleague, or speaking with a health
professional, speaking up can help
you get the assistance you need to
be your best self.
Alex Hattingh is chief people
officer at Employment Hero
www.employmenthero.com

Sectors key in flexible working practices

F

igures from the British Chambers of Commerce show that
over two thirds of businesses surveyed were offering remote
working to employees. The data,
from a survey of over 900 businesses conducted earlier this year also
shows nearly three quarters of businesses expect to have at least one
employee working remotely over
the coming year, with the average
expectation among those firms being just over half of their employees
working remotely.

Differences

There were some major sectoral differences in the results – 80 per cent
of B2B services firms such as finance
and law) were able to offer working
from home, while only 61 per cent
of manufacturers and 54 per cent
of B2C services companies (such as
hospitality and retail) offered this. For
manufacturers and B2C service firms
21 per cent were not able to offer any
of the flexible working options proposed, in comparison to only seven
per cent of B2B service businesses.

During the
pandemic, many
employers have
learned how to
manage and
motivate people
working from home
Flexitime or staggered hours
were offered by 38 per cent of firms
and part time hours by 36 per cent,
while working from different locations was on offer from 32 per cent.
Only 15 per cent offered all jobs
flexible as standard and the proportions offering options such as job
sharing and self-rostering of shifts
were low.

Staff morale

When asked what they considered
barriers to implementing remote
working in their businesses 55 per
cent of firms said staff morale or
mental health and well-being. In

addition, 30 per cent of respondents pointed to fairness to staff
whose roles cannot be performed
remotely. Firms also cited monitoring productivity, poor internet
connectivity and issues with IT as
barriers to implementing remote
working.
There were further sectoral divides in the responses. For instance,
53 per cent of manufacturers cited
requirement for physical presence
to operate equipment, whist in B2C
service firms the proportion was 35
per cent and B2B service businesses only 16 per cent. Thirty-nine per
cent of manufacturers also cited
fairness to staff whose roles cannot
be done remotely, the figure being
29 per cent for B2C service firms
and 25 per cent for B2B services.

Best practice

Jane Gratton, BCC head of people
policy, commented: “During the
pandemic, many employers have
learned how to manage and motivate people working from home.
They’ve also experienced the advan-

tages of an agile workforce, in terms
of diversity, skills and productivity.
It’s vital that businesses have access
to clear guidance, information and
best practice resources to help them
embrace the broadest range of remote, workplace and flexible working options as we emerge from the
pandemic.

Options

“Working from home is by no
means the only way in which people
can work flexibly. There are a great
deal of flexible options available to
all businesses including those which
require onsite presence, for example, job sharing or self-rostering of
shifts. Businesses need to attract
the best people with the skills they
need to be successful and flexible
working enables employers to unlock new pools of talent. Offering
flexible working opens the door for
businesses to find the talent they
need to fuel growth and rebuild our
economy.”
www.britishchambers.org.uk
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How office design is shaping employee well-being
6. If you have to sit, sit
properly.

by Edward Griffin

Ergonomics ensure our body is
positioned correctly, meaning the
loading on our muscular skeletal
framework does not lead to chronic
injuries.

A

s we all prepare for the reality of returning to the office,
businesses are asking for
more in a workspace – from allowing ‘pandemic pets’ in the building,
to flexible contracts, and creating an
environment which keeps employees’ physical and mental well-being
front of mind.
And with the focus on bespoke
private spaces increasingly designed
around well-being, mental health and
collaboration, here are what I consider to be the key emerging trends in office design as it moves to the forefront
of redefining the office, ensuring new
demand for ergonomic destinations
can be met, while at all times putting
employees at the heart of its spaces.

1. It’s so stuffy, why can’t I
just open the window?

Allowing us to be the captains of their
own health and comfort is hugely
empowering, reduces a sentiment of
helplessness and increases a sense
of wellbeing. This can be as simple
as opening a window, or as techno-

logical as installing a compliment of
IoT devises measuring: CO2, humidity, temperature and occupancy. This
data can be displayed, permitting us
to understand the health-impact of
our environmental conditions, and
modify these conditions if desired.

2. Circadian lighting:
lighting to fall asleep to

Installing the right colour temperature and intensity of light in our
workplaces can influence our quality of wakefulness. This enables us
to better concentrate and perform
at work, meaning towards the end
of the day, we are primed to sleep
effectively.

3. Biophilia: bring nature
inside

Biophilia describes our innate tendency to seek connections with
nature. This association results in a

better sense of wellbeing. As most urban-dwellers spend more than 90 per
cent of the working day indoors. In
order to safeguard our wellbeing, it is
essential to maintain these links with
nature, through bringing planting
inside or creating visual and physical
connections to the outside.

4. Sitting is the new
smoking.

Standing burns more calories than
sitting, and encourages movement and keeps us alert: especially useful during those afternoon
slumps. Standing desks reduce
blood pressure, increase productivity, boost your mood and help to
prevent back pain from bad posture.

5. Just take the stairs.

Make circulation spaces vibrant and
memorable to encourage regular
and elevated movement.

7. Shhh!

For deep work, we need calm and
quiet to think and process efficiently. In addition, noise can lead to
stress and the feeling of helplessness. Noise-free focus areas are key
in achieving this.

8. Pardon, what did you
say?!

Along with areas for protected independent work, we need places
that encourage interaction, discussion and learning. These are the
places that help build our tribe; it
is in these spaces that the synergy
between differing wisdoms germinate, and where priceless new ideas
are formed.
Edward Griffin is chief executive of
WorkPad
www.workpad.co.uk

Skip Hire

Wait & Load

Office Clearance

General Waste

Greenline Environmental is a leading
commercial waste management company.
We understand the important part we play in managing waste
responsibly. We only choose local waste disposal partners who are
committed to diverting waste from landfill and increasing the amount of
waste which is recycled or re-purposed.
We specialise in waste management for business premises and building
sites throughout London and the South East. We also offer a range of
National Services including event waste management and toilet hire.
Our services are available 24-hours a day, ensuring that businesses can
choose a time which causes the least disruption possible to them.

Start your greener waste journey today
0800 644 1248

sales@greenlineenvironmental.co.uk

www.greenlineenvironmental.co.uk
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Eating in town
Dishoom Covent Garden
Once the restrictions
eased, Alexa Michael
wasted no time in
getting back into London’s
famed restaurant culture with
a visit to the West End

D

ishoom is a chain of eight
Irani-style café-restaurants
located in Kensington,
Shoreditch, King’s Cross, Carnaby, Covent Garden, Birmingham,
Manchester and Edinburgh offering
high-quality Indian food. The Covent Garden branch closed in January 2020 for a major refurbishment
to mark its tenth anniversary and it
was planned to re-open the restaurant last November.
Unfortunately, the subsequent
lockdown temporarily put paid to
the proposed re-launch. Along with
the rest of the hospitality sector (bar
takeaways), all the Dishoom restaurants were then forced to close for
several months. Happily, Dishoom
Covent Garden, along with the rest
of the chain, was able to re-open fully
on Monday 17 May and is now very
busy, so booking is recommended.

Bombay in the 1920s

The new-look Covent Garden restaurant is reminiscent of Bombay in the
1920s. It is decorated in colonial-era
style, complete with ceiling fans and
decorative screens (an attractive way
to socially distance). The restaurant
is infused with the smell of incense.
The upstairs offers a spacious dining
area, some of it in covered booths.
Downstairs is a long bar with a distinctive green design, together with
further seating for diners.

The new-look
Covent Garden
restaurant is
reminiscent of
Bombay in the
1920s
In common with the other
branches, Dishoom Covent Garden offers an extensive menu and
is open for breakfast (served until
11.45am every day), lunch and dinner. For dinner, a selection of small
plates is available as starters, including lamb and vegetable samosas,
okra fries and prawn koliwada. Pau
Bhaji, a bowl of mashed vegetables
with a hot buttered home-made
bun, Chowpatty Beach style, is a

good choice. Apparently, no food is
more Bombay!

Gunpowder potatoes

The main courses include a wide
selection of grills, Biryani and
Ruby Murray (curry) dishes. The
Dishoom chicken tikka is prepared
using a marinade of sweet vinegar,
not the usual yogurt. The sheekh
kebab comes marinated with green
chilli, coriander and cumin. Vegetarians and vegans are catered for,
one example being gunpowder
potatoes. These are smoky-grilled,
broken apart and cooked using
butter, aromatic seeds and green
herbs. Several vegetable and salad
side dishes, together with bread
and rice, are available as accompaniments to the main courses. These
include kachumber, a cold dish of
cucumber, onion and tomato. According to the menu, the name refers to beating somebody up nicely.
A limited selection of desserts is
available. The cinnamon ice cream is
a little too sweet for my taste..

Generous

The Dishoom menu offers a wide
range of beverages, including cocktails, wines, beers, soft drinks and chai
(tea). Limca, the fizzy lemon drink, is
guaranteed to contain no fruit.
Service was enthusiastic, friendly
and prompt. Portions are generous –
one bowl of steamed Basmati rice is
enough for two. The restaurant even
included a free house black daal, a
lentil-based Dishoom signature dish.
Given the Central London location,
prices are very reasonable. This place
is definitely worth a repeat visit.

Tipples and small plates offer at Dishoom
Book a table at Dishoom 2pm – 5pm Monday – Wednesday in July
and be in with a chance to receive a free round of drinks and small
plates for your table (up to a maximum of 6 people). Contact nicky@
dishoom.com using code LCC2021 to book, including your preferred
location, date, time and contact number. From Bombay With Love.
Dishoom Covent Garden, 12 Upper St Martin’s Lane, London WC2H 9FB | Tel: 020 7420 9320 | www.dishoom.com/covent-garden

At SWR we are doing everything we can to keep
you safe when travelling by train. Get our free
Touch Smartcard and you can book a range of
tickets online from home before you travel, to
minimise contact at every stage of your journey.
Search ‘SWR smartcard’. Stay safe. Travel Smart.
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Digital meetings during Covid
have created better boards

S

urvey findings from OnBoard,
LCCI partner for The Business Club, show that business
boards have become more effective
and collaborative and have spent
more time on vital strategic issues
than prior to the pandemic – and
that the shift to digital board meetings was a primary facilitator of
these outcomes.
The survey included reponses
from more than 282 board directors, administrators and staff members in more than six countries
and spanned numerous industries,
including nonprofits, education, financial services, healthcare, professional associations and others.

Best practice

“Many boardrooms have not experienced the wave of digital transformation that’s occurred over the
last decade – but the pandemic
changed everything,” says OnBoard
co-founder and chief executive Paroon Chadha (below). “The survey
results show that digital boardrooms are now a demonstrable best
practice, enabling boards to be better prepared, more productive and
more effective at governance.”

Interactions

Despite the initial challenges of digitising board meetings during the
pandemic – including difficulties
recreating face-to-face interactions,
the lack of opportunity for ad hoc
conversations, a less conducive format for complex discussions – the
majority of respondents indicated
they felt their boards were more effective. And most respondents cited
the shift to remote work and virtual
meetings as the primary cause for
this newfound effectiveness.

Key findings from the Board
Effectiveness survey:

• 79 per cent said their boards have

improved effectiveness in the past
12 months, with 59 per cent citing the shift to remote work as the
primary cause.

“Ultimately, the
pandemic has
accelerated the
digital transformation
of boards and helped
them to realize the
many benefits that
technology has to
offer.”
• 66 per cent have seen improvements in board collaboration.
• 47 per cent have spent more time
discussing strategic issues.
• 57 per cent of respondents used
a digital board management platform. Amongst these respondents, 81 per cent indicated their
boards improved effectiveness.
• Of the 43 per cent of respondents
who did not use board management software, only 58 per cent
noted increased effectiveness.
• More board management software users also reported that
board materials were sent earlier
compared to non-users and that

board members were better prepared overall.

New focus on diversity

Survey results also addressed the
need for greater board diversity
and focus on critical issues resulting from the widespread social
and political turmoil of late. Less
than one-quarter of respondents
rated their boards as very diverse,
while another 39 per cent said their
boards have discussed the issue but
have not developed plans to address
diversity. Additionally, 87 per cent
said their boards do not have committees dedicated to addressing environmental, social, or governance
issues, and only nine per cent have
plans to establish such committees
in the future.
“The pandemic forced board executives, directors, and administrators to shift their operating models
overnight, while also addressing a
sea change in social and economic conditions over the last year,”
Chadha says. “While it’s clear that
many boards are initiating a dialogue around board diversity and
better representation, the impact is
still lacking.”

Continuing digital
transformation

The survey also captured forward-looking sentiments from

board members, including nearly
half of all respondents indicating
that they’ll make significant investments in their board in the next 12
months.
“Ultimately, the pandemic has
accelerated the digital transformation of boards and helped them
to realize the many benefits that
technology has to offer,” Chadha
says. “Board leaders now face the
critical decision of whether to lean
into this digital transformation or
revert to a traditional governance
approach.”

To download the full results of the
Board Effectiveness survey report,
visit onboardmeetings.com/
effectiveness

A FRESH OUTLOOK

FOR YOUR BUSINESS
With more and more businesses looking for a fresh outlook
on how to work and where, look no further than Epsom...

SUPERB
ROAD & RAIL
LINKS

FORWARD
THINKING

ARTS &
CULTURE

VIBRANT &
THRIVING

Conveniently situated on London’s doorstep,
nestled near the Surrey Hills, Epsom is regularly
voted into the Top 10 places to live in the UK.

DISCOVER EPSOM at epsombusiness.co.uk

QUALITY
OF LIFE
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Investing in small business is an
investment in our communities
“The Back2Business
programme has
provided grants to
over 850 businesses
to date

Nigel Motyer on
the Back2Business
programme from
Fiserv which offers
£10,000 grants to help
ethnically diverse businesses
in the UK thrive in a changing
economy

O

f the 5.9 million businesses in the UK, 5.82 million
are defined as a small business. These businesses employ 48
per cent of the workforce, creating
37 per cent of all revenue generated in the UK and contributing to a
substantial portion of the economy.
Small businesses touch every
aspect of our daily lives – from
local florists and boutiques to corner pubs and restaurants. Many
local small business owners know
their customers by name and take
pride in their community, because
it’s where they live and work too.
While this past year has been tough
for small business owners, it has
been especially hard on ethnically
diverse ones, many of whom still
face biases and stereotypes that
can make the road to success more
challenging.

Back2Business grant recipient Myriam Nicolas serves delicious craft specialty
drinks and food at Brown Butter

Building a community

The pandemic forever changed how
consumers interact and purchase
goods and services. As our communities and economies slowly begin to recover and reopen, many of
these same small business owners
need help adapting to a new way of
conducting business.
In the wake of easing lockdown restrictions across the UK,
US-based Fiserv, a leading global
provider of payments and financial technology solutions with a
significant UK presence, is offering access to capital and other
resources to qualifying ethnically
diverse small businesses through
its Back2Business programme. In
addition to financial support in the
form of £10,000 grants, the company can provide Back2Business
programme participants access to
much needed complimentary services such as business expertise,
leading technology solutions such
as the popular Clover® point-ofsale platform from Fiserv, strategic
partnerships and community engagement.

Back2Business grant recipient and The Gym Kitchen founder Segun
Akinwoleola provides nutritious meals and fitness advice

Resources

Fiserv has designated $50 million
for its Back2Business programme
and associated initiatives, an increase from an initial $10 million
announced in 2020. Part of the
Fiserv Forward Together Plan to
further diversity and inclusion
within Fiserv and in communities
where the company has a presence,
Back2Business is a multi-pronged
global initiative to strengthen
small businesses in targeted communities, with a specific focus
on supporting ethnically diverse
owned businesses and investing
in the ecosystem of community
organisations serving diverse entrepreneurs.
The Back2Business programme
has provided grants to over 850
businesses to date.

Resiliency

gy and capital funds, we are also
strengthening our communities by
creating ecosystems where small
business owners can thrive.
During the last six months, leaders from across the Fiserv organisation have spent time with business
leaders and are convinced that the
needs remain great and the work is
not yet done. We have been humbled by the courageous stories of
resiliency among the small business
owners and entrepreneurs who have
worked tirelessly to keep their businesses afloat.
At Fiserv, we believe companies
can be platforms for good. By working together, we can take meaningful action now to help ethnically diverse small businesses owners move
from survive to thrive and help
them emerge stronger in a tough
economic environment. But it takes
partnership and community to help
move these businesses forward and
create a lasting and positive impact
where it counts most … in our own
communities.
Nigel Motyer is Senior Vice
President, Global Business
Solutions, EMEA, Fiserv

Back2Business reflects a broader
commitment to be a positive force
in the communities where we live
and work. By investing to support
ethnically diverse small business
owners with expertise, technolo-

Back2Business grant eligibility criteria
To be eligible, applicants must:
• Be a business that is majority owned by a person from a diverse
ethnic background
• Be located in the United Kingdom
• Have a revenue under £1,000,000 per annum
• Have been in business prior to January 2020
• Have 15 or fewer employees.
Businesses interested in applying for a grant can find details at
aeoworks.org/fiservuk

Want to upskill your workforce and improve productivity?
Designed in partnership with businesses like yours, apprenticeships do just that.
Designed by industry for
industry, apprenticeships
combine work-based and
higher-level learning.
They offer a highly efficient,
cost-effective way to upskill
and retain your staff with
minimal disruption and
up to 95% government
funding.

Sean Flynn
Westminster Business School
Knowledge Exchange Lead

With a 183-year history of working with
industry to innovate and drive business
improvement, apprenticeship learning at
the University of Westminster is focused on
real-world challenges and incorporates
case study projects informed by you as their
employer. Strong links to the construction
industry and our central London location
give apprentices opportunities to meet
with experienced practitioners, enjoy visits
to some of the most exciting construction
projects in the UK, and engage in projectbased learning.

Up to

95%

government funding
available for this type
of training

One major advantage of
apprenticeships, which are
designed for staff employed
on a full-time basis, is the
unique 80/20 work/training
split, which means your staff
continue to spend most of
their time at work while
developing their subject
expertise.

They’ll be taught on professionally
accredited courses, by staff with significant
high-level industry experience, bringing
cutting-edge research and insight back to
the workplace. This gives you the chance to
benefit from training straight away – with
targeted project work, you can start to close
skills gaps or address any organisational
challenges.

If you don’t, you may be eligible for up
to 95% of costs funded by government,
rising to 100% if you employ fewer than
50 employees.
Our extensive range of apprenticeships
covers associate, technician, supervisor
and manager levels for roles including:
Quantity Surveying and Commercial
Management; Construction Management;
Building Control; Building Surveying; Real
Estate and Project Management.
You
can
contact
the
University’s
apprenticeships
team
by
emailing
enquiries.apprenticeships@westminster.
ac.uk or telephoning 0207 911 5027.
Alternatively, if you wish to discuss
opportunities with regards to bespoke
training or consultancy, please email me at
s.flynn@westminster.ac.uk.

What’s more, if your company pays the
apprenticeship levy, these funds can be
used to cover apprenticeship tuition fees.

86%

of employers say
apprenticeships develop
relevant skills

78%

of employers
report improved
productivity

Sean Flynn

90%

of apprentices stay
on at the same
place of work

ADVERTISEMENT FEATURE

APPRENTICESHIPS THAT
TRANSFORM YOUR BUSINESS
Construction Quantity Surveying
Building Control • Site Management
Chartered Surveyor • Project Management
Designed by industry for industry, apprenticeships can
motivate and upskill your staff in a unique, cost-effective
way that works both for them and you. In fact, the
government provides up to 95% of funding towards this
type of work-based training – up to 100% if you employ
fewer than 50 staff.
Why not contact our Apprenticeships Team to find out more?
enquiries.apprenticeships@westminster.ac.uk
0207 911 5027
westminster.ac.uk/apprenticeships

Spread the cost

Build key skills

Improve
retention

Increase
productivity

SEPTEMBER STARTS
STILL AVAILABLE
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Creating a culture in the security
industry where everyone can thrive
by Satia Rai

T

he security industry is a big
one. It employs over half a
million people and contributes £7 billion annually to the British economy. Put that into perspective and consider that it has more
people than the armed forces and
emergency services combined and a
bigger economic value than a small
country. A brief internet search can
bring up row after row of statistics
that show its value.

Important role

Unless we wholeheartedly embrace diversity and inclusivity, the

best-case scenario we can look
forward to for the future of our
industry is stagnation. Why would
anyone want to work in an industry if they do not feel valued? At
the same time why would we as an
industry want to restrict our potential resource pool to only certain people with certain characteristics or backgrounds. It doesn’t
make sense – either ethically or
financially.
The jobs market has never been
as flexible and open as it is today.
Careers for life are no longer the
norm. Retraining has never been
easier and with transferable skills,
industry hopping is common. The
grave risks we face are losing existing employees who simply don’t
feel valued because of who they
are and failure to attract the next
generation of people who will lead
us forward into future success. We
have to act now to stop this in its
tracks.

“We need diversity of thought in
the world to face the new challenges.” Tim Berners-Lee

There’s an old phrase that says
‘nothing changes if nothing changes’ and that is true when it comes
to the security industry workplace.
When we lack differing perspectives, when we fail to listen to
different points of view, we only
get the same responses. A truly
inclusive culture is one which recognises that the lived experiences
of others can bring something
different and new to the table. It

is one that not only actively looks
for this type of input but also fully
embraces it.
This is as true as for the casual
chat around the canteen table as it
is for the most serious of high-level
board room discussions. Innovation
is built on different perspectives, of
different people tackling the same
problem with different approaches.
The pace of change in the world is
only getting faster, without the diversity of thought brought by those
of different lived experiences, we’re
going into it already at a huge disadvantage.

“There is nothing permanent
except change.” Heraclitus
Credit: Wellcome Library, London (CC BY 4.0)

Credit: Af Paolo Monti (CC BY-SA 4.0)

Credit: Eric Guo (CC BY 2.0)

“There is only one way to look
at things until someone shows
us how to look at them with different eyes.” –Pablo Picasso

“Inclusion is not about political
correctness. It is the key to
growth.” Jesse Jackson

“An inclusive culture
begins when we
recognise difference
and not just accept
it but embrace it..”

Credit: Paul Clarke (CC BY-SA 4.0)

From protecting us from hackers to
keeping entertainment venues safe
and secure, people in the industry,
often unseen or unheard, play an
important role in everyone’s lives.
They consist of people of every identity, characteristic and background.
Yet if we ask someone what a security sector employee looks like,
they will answer: a heterosexual
white man.
Organisations like the National
Black Police Association, or the taking part in pride parades of soldiers,
sailors and airmen show just how far
our colleagues, in similar industries,
have come in building an inclusive
culture, in which free self-expression
is built into their workplace culture.
When you look at the security
industry however, it pales in comparison. We can’t even get ballpark
figures as to how many Women, LGBTQ or Ethnic Minorities actually
work in the sector. If things don’t
change, the industry risks being left
behind by history, becoming one
that fails to appeal to some of the
brightest and best talent.

I have a vested interest in this. For a
woman of colour who is LGBTQ, the
more inclusive the workplace, the
easier my life will be. I’ve worked in
the sector for nearly 25 years and I
understand what it means for an individual to minimize or hide aspects
of their true self in the workplace for
fear of not being fully embraced. In
my early years as a professional, I
personally faced similar challenges
in the workplace. But my journey has
given me the courage to not only be
myself, but to share my experiences
and passion for advocacy to help organisations and individuals contribute to their fullest potential.
It’s the year 2021, we live and
work the UK, one of the most inclusive and open-minded countries
on the planet. Yet people are suffering in our industry because of our
un-inclusive culture and it’s got to
change, and fast.
An inclusive culture begins when
we recognise difference and not just
accept it but embrace it. We need to
see the world from other people’s
perspectives and really think about
what we can do to make changes for
the better.
This can be really small, personal things like checking the language
we use when talking with others, offering different types of social event
that are not always ‘down the pub’ or
taking an active interest in our colleagues of differing identities lives.
It can also take the form of big policy and workplace changes like blind cv
recruitment, unconscious bias training, flexible parental leave or creating
workplace advocacy groups. There’s
plenty we can be doing to bring about
the active change we need.

As the world moves forwards, it’s
slowly becoming a more diverse
and inclusive place. We now have
the opportunity to move forward
with it. Through small changes in
behaviour and improved workplace policies and practices, we
can join the march of progress and
truly create a culture in the security industry in which everyone,
regardless of their background
or identity can be themselves and
thrive.
The Security Institute’s Inclusive
Security Special Interest Group (ISSIG) are leading the much-needed
change in the sector. The group’s
aim is to explore and understand
how engagement with all groups of
society will pave the way for innovation, and how an inclusive security culture could lead to enhanced
practices in the broader field of
security.
Satia Rai MSyl is the security
services director at Woodwill
Security Services and a member of
The Security Institute’s Inclusive
Security Special Interest Group.
www.woodwill.co.uk
www.security-institute.org

Doing business in the EU
through Flanders, Belgium

To support the members of the London Chamber of Commerce, we can propose the
following available solutions to continue trading with the continent:
Engaging a 3PL company in Flanders who can handle your shipments to
clients across Europe
Have fiscal representation and use a bonded
warehouse anywhere in Flanders
Set up your own EDC in Flanders and manage all movements to your clients
alongside a sales and marketing team to help you expand on the continent
To explore each solution and opportunity for your company, contact the office of Flanders
Investment & Trade, a government agency from Flanders, near you:
Astrid Geeraerts
Astrid.geeraerts@flanders.co.uk
Camille Lanckneus
Camille.lanckneus@flanders.co.uk
investinflanders.com
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Lockdown easing stalls but good
progress continues on vaccines
Which stage of
lockdown easing was
reached on 17 May?

On Monday 17 May, the lockdown
easing ‘roadmap’ reached Step 3. This
meant that all but the highest-risk
businesses (such as nightclubs) could
re-open. Hospitality venues (pubs
and restaurants) could serve their
customers indoors for the first time
in months. Pub-goers did not have
to order a ‘substantial meal’ with alcohol. However, all guests must eat,
drink and order while seated. The
accommodation sector, including
hotels, hostels and bed and breakfast
/ guest house re-opened, making leisure travel in England possible again.
Indoor adult group sports and exercise classes were able to resume. Indoor entertainment venues, such as
children’s play areas and cinemas also
re-opened. All remained subject to
social distancing measures.
The government also allowed some
larger performances and sporting
events in indoor venues with a capacity of 1,000 people or half-full (whichever is a lower number) to take place.
The same applied to outdoor venues
with a capacity of 4,000 people or halffull (whichever is a lower number).
In the largest outdoor seated venues,
where crowds can be spread out, up
to 10,000 people (or a quarter-full,
whichever is lower) could attend.
Initially, up to 30 people could attend weddings, receptions and wakes,
as well as funerals. This limit also applied to other types of significant life
events such as christenings and bar
mitzvahs.
The ban on foreign travel was
dropped and people were able to
travel to a small number of ‘green’
countries which did not require them
to quarantine on their return. (All
other countries legally require people to quarantine for ten days, either
at home for ‘amber’ countries or in
a government-approved quarantine
hotel for those returning from higher-risk ‘red’ countries).
The official government advice to
work from home where possible still
applies.

Further easing of Covid
restrictions confirmed for 17
May

n www.gov.uk/government/news/
further-easing-of-covid-restrictionsconfirmed-for-17-may

Covid-19 inpatients. This represents
a 21 per cent increase in hospital admissions for Covid-19 on the previous week, the highest since the end of
April. However, the number of both
Covid-19 infections and hospital admissions remain far below the January peak levels.

Covid-19 in the UK: How many
coronavirus cases are there in
my area?

n www.bbc.co.uk/news/uk51768274

Covid-19: UK reports 11,625
new cases and another 27
coronavirus-related deaths

n news.sky.com/story/covid-19-ukreports-11-625-new-cases-andanother-27-coronavirus-relateddeaths-12339249

Covid roadmap in England:
Coronavirus lockdown
restrictions ease as country
enters step three – here’s
what’s allowed

n news.sky.com/story/can-we-mixindoors-will-there-be-a-rule-of-sixcovid-restrictions-ease-in-englandheres-whats-allowed-from-17may-12302864

What are the rules for
weddings and receptions?

n www.bbc.co.uk/news/
explainers-52811509

How is the vaccine rollout progressing?

At time of writing, over 43 million or
82 per cent of UK adults over the age
of 18 have received their first dose of
a Covid-19 vaccine, while more than
31 million (60 per cent) have received
a second dose. The vaccine is now
available to anybody aged 18 and
over in England, Wales and Northern
Ireland. The government is aiming to
offer all adults a first dose of the vaccine by Monday 19 July and a second
dose to all over-50s and to clinically
extremely vulnerable people by the
same date. There is some debate as to
whether children should be vaccinated against Covid-19.

Gov.UK: Coronavirus
(Covid-19) in the UK

n coronavirus.data.gov.uk/details/
vaccinations

Covid: When will I get the
vaccine?

n www.bbc.co.uk/news/
health-55045639

Covid-19: ‘Really close call’ on
whether to vaccinate children,
SAGE adviser says
n news.sky.com/story/covid-19-

really-close-call-on-whether-tovaccinate-children-sage-advisersays-12337901

How many cases of
Covid-19 are there in
the UK?

To date, there have been over 4.6
million confirmed cases of Covid-19
in the UK and over 128,000 people
have died, according to official government data. However, these figures
only include people who have died
within 28 days of a positive Covid-19
test.
Covid-19 cases have fallen sharply
since the second wave of the disease
at the start of 2021. However, the
number of daily confirmed cases has
started to rise again in recent weeks,
with 11,625 confirmed cases recorded on Tuesday 22 June, the largest
daily number for four months. The
rise in Covid-19 cases is being attributed to the Indian (Delta) variant
which is said to be more transmissible
than previous variants. The number
of people being treated in hospital
for Covid-19 reached a two-month
high on 20 June, with 1,378 people

NHS alarm over rise in number
of UK Covid patients on
ventilators

n www.theguardian.com/
world/2021/jun/23/nhs-alarm-risenumber-uk-covid-patients-ventilators

When will Freedom
Day happen?

It had been anticipated that Monday 21 June would be Freedom Day
or the day when Step 4 of the UK
lockdown easing roadmap would be
eased. The government had hoped to
remove all the remaining legal limits on social contact, including large
events and the number of people
who could gather indoors and outdoors for any purpose. However, the
increase in the number of Covid-19
cases prompted the government to
postpone Step 4 until at least Monday 19 July so that more people
could be fully vaccinated in the next
four weeks. It was hinted that some
Covid-19 measures, such as the
wearing of face coverings on public
transport, may remain in place after
this date.
However, the government did
ease the number of visits to care
homes. Residents can now nominate five named visitors each, with
two visitors being able to visit each
day, subject to the general rules of
the care home. The rule stipulating
a maximum number of 30 wedding
attendees was also scrapped on 21
June. Any number of people may
now go to wedding ceremonies and
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England’s current Covid
lockdown rules extended –
everything you need to know
about the roadmap

receptions. However, venues must
adhere to social distancing rules
which will automatically limit the
number of people they can accommodate. Dancing at weddings remains forbidden.
In addition, a total of 60,000 people will be able to watch the final
football games of Euro 2020 at Wembley Stadium. This will allow for 75
per cent of capacity at the semi-finals
and at the final match on 11 July.

n www.telegraph.co.uk/
politics/2021/06/23/englandcurrent-lockdown-rules-covidrestrictions-roadmap-delay/

Gov.UK: (Covid-19)
Coronavirus restrictions: what
you can and cannot do

n www.business-live.co.uk/economicdevelopment/june-21-boris-johnsonlive-20808070

n www.gov.uk/guidance/covid-19coronavirus-restrictions-what-youcan-and-cannot-do#care-home-visits

June 21 delay: Government
pushes roadmap date back by
four weeks over Delta variant
fears

STOP PRESS – foreign
travel update

Malta
On Wednesday 30 June, the
government added Malta,
Madeira and the Balearic Islands
of Spain (Ibiza, Menorca, Majorca
and Formentera) to the ‘green’
list which means that travellers
do not have to quarantine
when they return to the UK.
In addition, several Caribbean
islands turned ‘green’, namely
Anguilla, Antigua, Barbados,
Barbuda, Bermuda, British Virgin
Islands, the Cayman Islands,
Dominica, Grenada, Montserrat
and Turks and Caicos Islands.
The British Antarctic Territory,
British Indian Ocean Territory
and Pitcairn were also added.
However, all the destinations,
bar Malta, have been placed
on a ‘green watchlist’ which
means that they can turn amber
again at any time, depending
on the number of Covid-19
cases there. The government
also added six countries to
the ‘red’ list which should not
be visited “except in the most
extreme of circumstances”. These
are the Dominican Republic,
Eritrea, Haiti, Mongolia, Tunisia
and Uganda. (Travel to amber
countries is not encouraged but is
not banned in law).
Despite the changes, UK travellers
face an increased number of
constraints. Malta has declared
that it will only receive UK visitors
who have received both doses of
the Covid-19 vaccination – but it is

not recognising the NHS Covid-19
passport which shows a person’s
Covid-19 vaccination or PCR test
status. It is only accepting paper
proof of both inoculations. As
a result, some UK tourists have
been turned away on arrival
in Malta or have been denied
boarding at UK airports. Spain is
now demanding either proof of
vaccine or a negative PCR test for
both the Balearic Islands and the
Spanish mainland (which remains
on the amber list). Portugal also
insists that UK visitors have been
fully vaccinated or face isolation
for 14 days (under-18s are exempt
from quarantine). Portugal says
these rules will last until at least 11
July but do not apply to Madeira.

Travel sector dismay as
Portugal faces tougher rules

n www.bbc.co.uk/news/
business-57343896

Green list news – live: Fully
jabbed Britons could escape
quarantine as Malta and
Balearics slated for green list

n www.independent.co.uk/travel/
news-and-advice/travel-news-livegreen-list-update-b1871074.html

Covid-19: Spain, Portugal
and Malta tighten travel
rules for Brits as EU
considers further restrictions

n news.sky.com/story/
covid-19-british-passengersarriving-in-portugal-mustquarantine-for-14-days-if-not-fullyvaccinated-12343623

Covid-19 Q&A is written and
researched by Alexa Michael,
member research executive at LCCI
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Improvement in business conditions
but inflation concerns persist
this year when government support ends and the transient boost
from the economy reopening dissipates.”

The British Chambers of
Commerce’s (BCC) Quarterly
Economic Survey – of which
the LCCI survey, see page 3, is
a part – has found a marked
improvement in business
conditions in Q2 as covid
restrictions eased

Game on

T

he survey of over 5,800 firms
showed that some key indicators, such as domestic sales
and business confidence, displayed
significant rises, as more firms
reported improved conditions,
with some indicators returning to
pre-pandemic levels as Covid restrictions have eased. However, it
also showed steep rises in the number of firms, particularly manufacturers, expecting to raise prices, and
in businesses citing inflation as a
cause of concern.

Key findings:

• Balance of firms reporting increased domestic sales at six-year
high for manufacturers and at
three-year high for services firms
• Balance of firms expecting their
turnover to increase at six-year
high
• Balance of manufacturers expecting to increase their prices at
highest level in the history of the
QES dataset starting in 1989.

Business activity

Overall, indicators of immediate
business conditions show improvements in Q2, with clear rises in activity from Q1 and multiple indicators reaching pre-pandemic levels.
Within the service sector, firms
who have continued their operations more steadily through the
pandemic, saw further improvement. Marketing and media had the
highest proportion of firms reporting increased domestic sales in Q2,
followed by professional services.
Consumer services had the
smallest proportion of firms reporting increased domestic sales in Q2
followed by hotels and catering).

Cash flow

The indicator for cash flow showed
signs of improvement although by
less significant levels than domestic
sales.
Hotels and catering firms saw
an improvement in cash flow after
three quarters of worsening indicators.

“Now is the time for
government to work
with the Chamber
Network to rebuild
our country into a
better place to do
business than it has
ever been before.”
– Shevaun Haviland
Confidence and
investment

Sixty-five per cent of firms overall said they expected their turnover to increase over the next 12
months, an increase from 55 per
cent in Q1.
All sectors have seen a rise in the
level expecting turnover to increase
when compared with the previous
quarter.
The percentage of firms reporting
increased investment in plant and
machinery returned to pre-pandemic levels.

Prices and inflation

In the services sector, the balance
of firms reporting expecting to
increase their prices rose to the
highest level since Q1 2019. In the
manufacturing sector, the balance
of firms expecting to increase their
prices rose to +58% in Q2, the highest level in the history of the QES
dataset starting in 1989.
Raw materials costs are cited as
the key driver of rising prices.

Sweet spot

Suren Thiru (pictured), BCC head
of economics at the British Chambers of Commerce (BCC), commented that the survey pointed to
a striking rebound in underlying
economic conditions in the second
quarter.
“The UK economy is in a sweet
spot right now with the rapid vaccine rollout, the release of pent-up
demand as restrictions eased and
ongoing government support driving a strong revival in indicators of
activity in the quarter.
“The rebound in services activity was distinctly two-paced, with
business services providers recording the biggest gains in the quarter
while consumer-focused services
firms, where the remaining restrictions most limit activity, saw the
smallest improvements. Manufacturers enjoyed a notably strong
three months, despite ongoing supply chain disruption.
“The upturn in forward-looking
indicators points to a summer economic rebound. However, the second quarter may be the high point
for the UK economy with momentum likely to fade somewhat later

Responding to the findings, BCC
director general Shevaun Haviland (above), said that the results
showed that an economic recovery
was beginning to take shape. “But
our members are also telling us that
many businesses are far from being
out of the woods yet. Whilst firms
may be beginning to finally see
cash coming in, most have a long
way to go before they are trading at
pre-pandemic levels.
“We must also not forget that
while some sectors are now able to
operate relatively freely, many such
as travel remain heavily restricted,
and some are still forced to stay
closed altogether. These businesses still have their ability to trade
limited by law yet are now seeing
government support removed just
as they can see light at the end of
the tunnel.
“These firms have fought incredibly hard to get to this point and they
deserve the chance to contribute to
the recovery, and it is not too late
for government to give them that.
The taper of government payments
into the furlough scheme should
be immediately deferred until we
take the final step in the roadmap,
and further grant support should be
extended to the worst affected businesses.
“Government should not see the
signs of recovery demonstrated in
our results as job done, they should
see it as game on. Now is the time
for government to work with the
Chamber Network to rebuild our
country into a better place to do
business than it has ever been before.”
www.bcc.org.uk

Business After Brexit – Trading with Europe
The departure of the United Kingdom
(UK) from the European Union (EU) has
fundamentally changed the way in which
cross-border trade operates between the
UK and the EU. Freedom of movement of
goods between the EU and UK ceased on
31st December 2020.
Since 1st January 2021, traders importing and
exporting between the UK and EU have been
required to submit either a full customs declaration or a simplified customs declaration
followed by a supplementary declaration.
During 2021 it is possible to delay sending
HMRC the full information about goods by
up to 175 days after import. This has allowed
a period of adjustment but has also built up a
significant backlog of declarations.
Over the coming months further obligations
will come into effect.
From 1st October 2021 the waiver for
hauliers’ Exit Summary Declarations will
come to an end, pre-notification requirements using IPAFFS will come into effect and
Export Health Certificates will be required for
products of animal origin and high risk food
and feed not of animal origin.
IPAFFS is the Import of Products, Animals,
Food and Feed System. It is used for the
application for, and issuing of, Common
Health Entry Documents (CHED-P) for
imports into Great Britain (GB) of live
animals, their products, germplasm; and
also submitting notifications related to
high-risk food and feed not of animal origin

via issuance of Common Health Entry Documents (CHED-D).
From 1st January 2022 there will be new rules
for importing animal products, germinal
products, and High-Risk Foods Not of Animal
Origin into GB from the EU.
Animal products cover both products of
animal origin and animal by-products. These
will need to enter GB at an established point
of entry with an appropriate Border Control
Point (BCP).
Germinal products will need to (i) be accompanied by a health certificate so they can
have documentary checks, (ii) be pre-notified
by the importer using IPAFFS and (iii) enter at
an established point of entry with an appropriate BCP so they’re available for documentary, identity and physical checks.
For High-Risk Foods Not of Animal Origin it
will be necessary to submit import pre-notifications at least one working day in advance
of the goods’ arrival and enter them through
a BCP so they can have documentary, identity and physical checks.
From 1st January 2022, it will be necessary to
make an entry summary declaration before
goods clear into GB or Northern Ireland (NI),
or from GB into NI. The entry summary declaration provides safety and security information about goods. Certain goods are exempt.
From 1st January 2022 importers of regulated
and notifiable fruit and vegetable products
must register with the Procedure for Elec-

tronic Application for Certificates (PEACH)
and obtain a Phytosanitary Certificate from
their EU supplier. If the goods are covered
by the Specific Marketing Standard (SMS) this
should be submitted to PEACH who will issue
a Certificate of Conformity, required to clear
the consignment. Traders will also be able to
make a Horticultural Marketing Inspectorate
(HMI) application through PEACH. HMI inspections, if required, will take place at the
port of entrance.
The Goods Vehicle Movement Service (GVMS)
will commence on 1st January 2022. GVMS
applies to hauliers moving both imports
and exports, and moving goods under the
Common Transit Convention. GVMS will
enable hauliers to link multiple customs declarations, transit MRNs, ATA, and TIR carnets
under one master reference for a movement.
From 1st March 2022 new rules will apply for
importing live animals into GB from the EU. Imported animals must follow the same steps as
those set out above for germinal products.
This is a very high-level summary. Many commodities carry additional obligations to be
aware of when importing and exporting. Use
of a customs broker, such as Alinea, is strongly recommended.
Alinea’s latest report, Business After Brexit, is
an in-depth guide to trading with the European Union. It is based upon Alinea’s extensive
experience providing customs clearance and
advice for international traders and is available to download at www.alinea.org.uk.

UK Customs Brokerage

Alinea is a UK customs brokerage. We prepare and file import and export documents on behalf of our
clients, including calculation of duties, taxes and other charges. We also provide a full advisory service
on all aspects of customs law and practice.
Alinea provides an unrivalled level of service with fast turn-around on customs documentation and
volume discounts for clients making regular shipments.
Engaging Alinea as your customs broker is straightforward. Simply get in touch and, once you have a
representation agreement in place with us, we will be able to act as your agent for your UK customs
declarations and provide you with any other customs advice you may require.
We have in-house legal expertise and are also able to advise on such areas as commercial contracts and
parallel trade.

Tel 0207 101 4242 | Email customs@alinea.org.uk | Web www.alinea.org.uk
Alinea, 2 The Royal Exchange | London EC3V 3LN | UK
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Packaging can help future
proof food and drink products
“Eye-catching
packaging is a crucial
visual marketing
tool, whereby
passers-by clutching
a well-designed
premium package
become a walking
advertisement for
your brand.”

With consumers dramatically
shifting their attention to
online and at home eating as a
result of the pandemic, a new
approach to food and drink
packaging has emerged
Robert Lockyer believes that
food and drink brands must
reassess an essential sales
driver – packaging – and adapt
swiftly to the demand for
unique, premium presentation

W

hen the doors to eateries
and drinking establishments re-opened in the
UK, countless items of food products and beverages joined supermarket and high-street shelves in
offering a raft of alluring sustenance.
How many of these same items
will line the same shelves in a years’
time is unknown, but many in the
retail sector predict an extremely
challenging short term period for
the industry.
The emphasis on standout packaging, then, has never been greater.
And these brands need to adopt
a premium packaging ethos that
works to deliver memorable experiences and a multi-faceted product
that leaps from the shelf.
I’ve listed three key packaging
considerations that brands need to
consider to present a distinctive and
unforgettable product.

1. How will the consumer
use premium food and drink
packaging?

Consider where the food or drink
item will be consumed. I think an
under-developed sector of the premium drinks industry is home-consumed wine bottle packaging.
This is often, I think, due to
old-fashioned perceptions of wine
buyers and the difficult to escape
traditions this sometimes brings.
And while we have seen a loos-

ening of these traditions, I think
brands like Dogma Aged wines have
found a niche in a highly competitive market that will serve them well.
A bottle aged for five months,
submerged in the black sea, invites
sea creates or organisms to decorate the bottle. It means each bottle
is unique, leaps from the shelf and
provides a talking point at dinner
parties and social gatherings.
The Dogma packaging understands in a completely distinctive

and original way, why general consumers buy, gift, or select a wine.
Understanding why your customer buys your product is the first
step to creating distinctive premium
packaging. Consider where your
product will be consumed, purchased – and who it can potentially
be gifted to.

2. Where will consumers
see the packaging?

The high-street provides intense

competition for food outlets, with
newcomers competing with numerous established global chains and
local favourites.
That makes eye-catching packaging a crucial visual marketing
tool, whereby passers-by clutching
a well-designed premium package
become a walking advertisement for
your brand.
And now, there is even more
scope for premium packaging, with
virtual events whereby food and
drink are a central focus – with digital celebrations happening across
the world, wine and artisan cheese
tasting evenings and even corporate
gifting bringing people together as
so many of us remain working and
entertaining from home.
Consumers are now far more
stimulated by the opportunity to
show off their deliveries and unboxing experiences on social media, so
therefore the packaging must be visually impressive.
Likewise, brands like Moët &
Chandon should capitalise on the
creativity of luxury artists such
as Alexander Hall of Haute De
Gamme, who reimagined the traditional champagne bottle, partnering
with Intercontinental Hotel Group
in 2018 to celebrate their 200th hotel opening with a painted bottle of
every location a hotel was situated
in, hung as a display exhibition.
Champagne brands could have
produced a stunning limited-edition bottle which consumers
couldn’t wait to get their hands on,
making the product worthy of viral
shareability on social media.
Externally to the premium sector,
the adoption of making fast food fun
has been taken a step or two further
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Sheikh Branding and its Super Foul
concept, who have built a sustainable packaging targeting the younger
generation which incorporates a 90s
fashion and cultural trend and uses
a nostalgically charged vibrancy to
capture the attention of its buyers.
Its award-winning design speaks
of a clever insight into its target audience and competitor vulnerabilities.

3. Does the packing need
to show the product?

If the packing emits luxury values, I
suggest that, concerning food items,
the answer is no. In fact, not revealing the product can create a sense of

mystery, intrigue and anticipation,
increasing the unboxing experience
for the consumer.
I tend to think of Fortnum & Mason’s food items as the great exemplar. I’m particularly taken by their
‘biscuit packs’ and the way in which,
when aligned together, the ginger
biscuits create a delightful Victorian
doily pattern, that echoes the grandeur of a premium, traditional biscuit offering.
But my absolute favourite design is the ‘enrobed’ chocolate biscuit range. With this design, which
adorns the entire range of chocolate
biscuits, Fortnum and Mason have

created a reusable jewellery box
type packaging, encouraging sustainability and repurposing.
With each range featuring playful
illustrations – something the brand
have been doing through their long
and esteemed history – the packaging emanates excitement and intrigue. Without knowing precisely
what awaits inside, the charm of the
design appeals to the consumer to
lift the lid and peep inside.
Creating this type of theatre
ensures that a relatively rudimentary food is given clear market
distinction, inviting the consumer to re-purchase other items in

the range, it is packaging acting as
a collectable, keepable item that
enhances the product that awaits
within.
And this is exactly how food
and drink brands need to approach
packaging. To think beyond the
product to offer a premium, packaging experience to future-proof your
product in a tumultuous consumer
environment.
Robert Lockyer is chief executive
and founder of Delta Global, a
sustainable packaging solutions
provider for luxury brands

www.deltaglobal.co

Digital transformation means
end-to-end business change
by Piotr Przygoda

Technology is a means, not
an end

The digital transformation term is
ubiquitous and its understanding
in detail varies across industries
and companies. But, it is always
about digital technology adoption
to transform business processes and
services from non-digital to digital.
Because this is a business process,
it should begin by setting up strategies to reshape the business side, to
make it suited to the modern challenges and in search of innovation.
The digital transformation uses
technology as a means, not an end,
even if technology fills out most areas of our day-to-day activities.

Make the business problem
clear

What is your top business priority?
How do you want to build a competitive advantage, protect the growth and
recurring earnings over the years?
Digital transformation is not a business-as-usual, one-off improvement.
It should be an ambitious, coherent
journey to move your organisation
to an upper digital maturity level. The
essence of a digital uplift programme
lies in its scope and the expected outcomes. Ideally, your company should
aim for sustainable long-term benefits. Unless you look over the horizon,
your plan perhaps doesn’t seem to be a
significant initiative. You also have to
define how far and how fast you plan
to transform your business.

In your company, you may already have a few different digital
transformation programmes. Perhaps more than one, with each at a
different maturity stage. It is likely
that one of your current themes
touch or will soon refer to one of the
following:
• Seasoned data-driven decision
making, supported by advanced
analytics
• Efficiency improvements and
waste removal through comprehensive process automation
• Customer experience and engagement, satisfying the customer through early and continuous
deliveries
• Harnessing the superpower of
disruptive cloud capabilities
• Cybersecurity and data privacy
• DevOps and SecOps culture
practising
• Sustainable technology prioritisation.
That is great if you have a clear
digital transformation plan and have
already started the transformation.
Now you need further support and
some fit-for-purpose technologies.

People

The successful digital transformations are led from the top, but the

changes have to excite everyone and
evoke positive emotions at the end.
Have you thought about how to
make your clients, employees and
shareholders excited? What do they
need to understand and support the
adoption of digital technologies?
People are naturally afraid of the
unknown. Modern technologies
may even introduce more fear to
some groups, especially to older
generations and people who don’t
use technology often. A digital strategy must present a holistic view,
including and engaging everybody.
Employees want to be inspired by
authentic leaders. It is a true challenge to make the transformation
objectives, scope, and speed clear,
and get the buy-in.
Unexpected business and technical challenges show up more
often than anticipated. Being able
to apply the adjustments quickly is
key. Make sure your decision-makers are always open to a business
pivoting. Digital transformations
often reveal new business opportunities.

Technologies

You can easily find potentially beneficial, cutting-edge technology for
your enterprise. But the question

becomes, will it be worth the cost
or your energy? Will it address the
right business pains? Will it help to
digitalize the whole organization, or
just a particular product? The use
of appropriate technologies in the
right way and at the right time creates the backbone of digital transformation.
The digital world continues to
change, faster and faster. As a result,
we deal with problems we may have
not observed earlier. Cybersecurity challenges are a great example
of this. When creating value, think
globally about your enterprise.
Adopt one new technology at a
time. Always keep an eye on the
costs, customer satisfaction, and
economies of scale. Scalability can
mean not just how many transactions you can handle now, but also
launching platforms to set up foundations for further growth.

The impressively high
payoff is real

You can do nothing, or you can
implement a digital transformation
strategy. You can lose or win. You
can reimagine some of your processes, or you can introduce a solid
positive digital upheaval. You can
get some short-term gains, or you
can guarantee long-term sustainable
benefits. The strategic improvement
is not when you become better at
seven per cent but when you are
better by 77 per cent.
Piotr Przygoda is product manager
at VirtusLab
https://virtuslab.com
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Working in Partnership
with

• Homologation Testing
• Pre-Qualification Tests
• ERTMS Modification
• AWS/TPWS Testing
• Fleet Introduction
• Universal Barrier Vehicles

Transportation | Reformation | Testing | Modification
www.meridian-generic-rail.co.uk
enquiries@mgrl.co.uk
+44 (0)20 3589 8593

About us
Meridian Generic Rail Limited (MGRL) is an
Engineering consultancy company that was
established in 2007 by Managing Director
Andrew Tilson, a qualified Engineer with
extensive experience in the rolling stock industry.
The company provides a dynamic approach
to solving railway problems, offering turn-key
and innovative solutions to many of the major
Original Equipment Manufacturers (OEM).
To date, MGRL has delivered several high-profile
rail projects throughout the UK, Europe and
South America, winning awards for delivering
projects safely, on time and within budget. These
projects have included:

One of their Unique Selling Points is their ability to
fully optimise homologation test programmes in
as little as twelve weeks, often saving significant
time and money for their valued customers, such
as Bombardier Transportation and Alstom.

Industry Partnership and Joint Ventures
Meridian Generic Rail are proud to be aligned with
their partners at DB Systemtechnik and Dellner.
In 2020 they strengthened their long standing
partnership with DB Systemtechnik, Europe’s
largest centre for railway technology by signing
a Framework agreement to offer customers a
wider range of services including an accredited
laboratory for the approval of new and converted
rail vehicles.

• Engineering design services,
• New product introductions on existing fleets,
• Delivering significant fleet reliability
improvements,

• And notably the commissioning and type
testing of new rolling stock.

Homologation Testing
Since 2018 Meridian Generic Rail have delivered
six homologation test programmes to multiple
customers in the UK and Europe and accumulated
63,000 miles of on track testing experience,
across more than 32 different systems from four
different OEMs.
Homologation testing is the physical testing of
products and systems to validate compliance to
standards required to operate in service. For rail
vehicles, this could be confirming that a train can
stop safely in the required distance or that the
noise emissions whilst travelling do not exceed
allowable limits. As such it plays an essential role
in assuring that new trains are able to operate
safely on the railway network.
Meridian Generic Rail provide an end to end
service to OEMs that starts with collecting the
unit from the factory, delivering it to the test
track, managing the test programme, collecting,
analysing and formally documenting the test
results, through to returning the unit and test
results back to the customer on completion of
the programme.

MGRL’s strategy of research, development and
investing in equipment has been fundamental
to their success in being able to turnaround any
project to a successful conclusion. The portable
nature of the equipment means that they are able
to travel throughout the UK and Europe to client’s
sites in order to provide Train weighing and Train
Protection & Warning System (TPWS) testing.

Modifications
The company have also led several successful
reliability improvement programmes and
assisted UK based Train Operating Companies
with innovative and novel modifications.
They have a dedicated Research & Development
department focussed on the introduction of current
and future technologies, including European
Railway Traffic Management System (ERTMS).
ERTMS brings considerable advantages including
increased capacity, higher reliability rates and
improved safety. It is a legislative requirement for
all Freight Operating Companies in the UK to have
ERTMS fitted and commissioned both statically
and dynamically within the next 24 months.

• Bringing new innovative technology into the
marketplace, integrating systems for the first
time in the industry

The Head office is based in Kent, UK although
much of the engineering work currently takes
place in Europe across a vast array of rolling stock
services and products.

Innovation

Andrew Tilson Managing Director, Meridian Generic Rail
and Dr Lars Muller, Head of Testing DB Systemtechnik

On signing the framework agreement Dr. Lars
Muller said:
“Our business requires broad technical expertise,
high service quality and a great deal of flexibility.
Our solid partnership with MGRL enables us to meet
all these customer requirements as a one-stop test
institute.”
In partnership, Meridian Generic Rail and Dellner
have both invested towards the development of
the Universal Barrier Vehicles. Collaboratively,
both organisations bring their wealth of
knowledge and experience to this railway sector.
The aim has been to support the train builders
with an alternative transportation option for
their rolling stock, whether for commissioning,
homologation or rescue.
Dellner is one of the world’s leading suppliers of
Train Connection Systems and also in providing
innovative, state-of-the-art, and cutting-edge
products for its customers.

Our team have huge experience with signalling
systems including ERTMS, as well as complex design
integration and sub-system design and integration.
Managing Director, Andrew Tilson added:
“The last 18 months for any organisation would
have been challenging and we are no different. The
Covid-19 pandemic coupled with the Brexit transition
ending created a logistical storm, however we have
had our most successful two years ever including
the completion of our homologation programmes,
completion of the UBV project, designed the Brake
Interface Unit, transported the first rolling stock
vehicle during the first week of the Brexit transition
ending using the ATA Carnet process and became a
Sentinel sponsor for Network Rail.
Ultimately Meridian Generic Rail aims to provide
innovative, safe, reliable and cost effective solutions to
the railway industry whilst preserving our environment
and maximising our potential for future generations.
Digital revolution is upon us, the railway will need to
adapt and change accordingly and we can help our
clients to be ahead of the game and deliver solutions
to all rolling stock requirements.”

Competent
Workforce
Our work is safety
critical – we ensured
our workers
maintained their
competence via
external verification
which required a
different way of
working and a safety
change process.

Covid-19
Many operational,
travel and health
changes and
processes were
implemented to keep
our workforce safe
both here in the UK
and in Europe.

Transportation
During a global
pandemic with
worldwide travel
restrictions and multiple
border closures, we
transported Rolling Stock
vehicles across 5 borders
multiple times.

Universal Barrier Vehicles
Meridian Generic Rail have converted four 1958
vehicles that were originally Mk1 General Utility
Vans into Universal Barrier Vehicles (also known
as Translator vehicles) that are cleared for use in
the UK, mainland Europe and the Channel tunnel.
These vehicles have been regenerated from top
to bottom including a bare metal renovation of
the car bodies, a complete bogie overhaul and
upgrade, full overhaul of the braking system and
most importantly the installation of their unique,
proprietary coupling system that is compatible
with >90% rolling stock.
Their adjustable height coupler has been developed in partnership with Dellner couplers and
features the ground-breaking coupling system
which is fully height adjustable between 6701070mm above rail level and enables the coupler
head and/or coupling height to be changed to suit
the needs of the next haulage move both quickly
and safely, on the track or in sidings eliminating
the need to use depots. This system is unique
within the UK and has been developed to give any
Freight Operating Company the ability to haul a
huge range of mainline Rolling Stock including
London Underground vehicles.

Energy Efficient Vehicle Haulage
In addition, Meridian Generic Rail are very excited to announce the inclusion of their Brake
Interface Unit on the Universal Barrier Vehicles.
During haulage the brake system on the hauled
unit is unpowered and therefore all brake effort
required to stop the consist must be provided
by the Locomotive, UBV’s and several brakeforce wagons. Their proprietary Brake Interface Unit (BIU) connects the brake system on a

Project Delivery
Assurance

Working
together
Without our team,
and the collaboration
of our customers and
supply chain all our
success would not
have been possible.

Locomotive to that on the hauled unit so that
less translator vehicles and brakeforce wagons
are required. This means the total length and
mass of the train consist is significantly reduced
which provides Freight Operating Companies
reductions in track charges incurred when moving vehicles. Also, shorter train consist lengths

All projects were
completed safely, within
budget and ahead of
schedule!
We also successfully
gained RISQS Verified
and Audited status and
maintained our ISO 9001
certification.

Brexit
This caused huge
disruption and cost
to our business. Our
workforce required
visas to work and our
rolling stock vehicles,
equipment and plant
require import and
export documentation.

means that more sidings, goods yards and
Depots can accommodate the vehicles e.g. for
overnight stabling. Operating the brakes on the
hauled unit means that less brake force wagons are required which provides train haulage
companies with operational cost and energy
efficient savings.

Key benefits and facts of the Universal Barrier Vehicles:
• The proprietary coupler system is compatible with >90% rolling stock.
• The coupler system adjusts in height in just a few minutes
• The coupler head can be changed in 2 hours in any siding or goods yard – no need to visit a
Depot!
• Screw hook coupling at one end allows direct coupling to a Locomotive
• The Brake interface units hugely increases the energy efficiency of train vehicle haulage
• The vehicles can be used to Loco haul a train consist of up to 1085 tonnes – enough to move 12
car Electric or Diesel Multiple Units.
• They can carry a 6 tonne payload inside each vehicle
• The vehicle body side doors open allowing goods to be loaded easily
• They can be operated anywhere in the UK, mainland Europe and through the Channel Tunnel
• They can be safely moved as part of a single wagon load rake or as a special move

How to Lease?
Competitive rates and flexible maintenance support options available, our vehicle leases are
individually tailored to your business needs. For more information or to arrange a lease contact:

enquiries@mgrl.co.uk
+44 (0)20 3589 8593
www.meridian-generic-rail.co.uk

uk.sales@dellner.com
+44 (0)1283 221122
www.dellner.com
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Accurate information
delivered at the right time
Spotlight on the LCCI
information service
• Is there a step-by-step
guide on exporting to the
EU post-Brexit?
• Can I have a list of
accounting businesses in
Central London?
• How many engineering
companies are there in
the Midlands?
• Do you have a report on
the German car industry?
• Can you supply a financial
report on my competitor?

T

he above questions are examples of the 1,000 or so enquiries handled by the LCCI
information centre over the past
year. Since the UK left the EU on
1 January 2021, the service has expanded to include EU exit enquiries. Readers should note that only
paid-up Premier Plus and Patron
members have access to the Information Service, not those in the

Community Network. However, any
UK company can seek assistance for
EU-related trade enquiries through
the Chamber’s EU trade hub www.
londonchamber.co.uk/eu-tradehub, regardless of their membership
status.
Member
research executive
Alexa Michael
(pictured), who
has a Masters’
degree in library
and
information studies from University College
London, says: “In today’s competitive world, business success depends
on accurate information delivered
at the right time. A company may
thrive or fail because of knowledge
– or the lack of it. The internet has
made it easier to research companies
but nobody is giving away free mailing lists or specialised market data
reports. LCCI’s information service
provides this information, which
many members find invaluable. All
the services are free as part of Chamber membership.”

Tailor-made

The information service subscribes
to the FAME (Financial Analysis
Made Easy) and Kompass databases to produce tailor-made marketing lists for members on demand.
Between them, the two databases
contain details of millions of primary industry companies (for example, agriculture, forestry, mining), manufacturers, wholesalers,
retailers, service companies, exporters and importers in the UK
and overseas. FAME, published
by Bureau van Dijk, holds details
on almost five-and-a-half million
companies in the UK, the Channel
Islands, the Isle of Man, the Republic of Ireland and Gibraltar. Kompass, which is its own publisher,
offers access to nearly 54,000,000
companies in 71 countries around
the world. Over five million of
them are in the UK. FAME classifies companies using Standard
Industry Classification (SIC) codes
while Kompass has its own unique
classification system. A typical
mailing list will contain:

• at least one contact name with job
title
• a telephone number and e-mail
address (where available)
• the company’s name and full
postal address
• the industry sector
• SIC or Kompass code
• some basic financial details, such
as turnover and pre-tax profit
• the number of employees in the
company.

Preferred contacts

“Members always want to find new
customers, so we supply mailing
lists of companies in all industry
sectors and locations throughout
the UK and abroad. LCCI limits access to a maximum of 200 companies per calendar month to give all
its members the chance to receive
some free information. It is helpful
if members can specify the industry
sector, location and size of company they are interested in, so we can
run the most accurate list for them.
It is also useful if they state their
preferred contacts, for example,

Entrepreneurship – one truth, three
myths and a recipe for success
by Pablo Lloyd

Entrepreneurship is the
silver bullet for economic
growth

It’s self-evident that every organisation was once a start-up. The Royal
Mint is probably the UK’s oldest organisation, founded over 1,000 years
ago when Alfred the Great began issuing silver pennies stamped with
his portrait.
There are now over 4,000,000
companies in the UK, with around
600,000 created every year. While
recessions are tough on small
businesses, they also stimulate
creativity. The 2009 recession saw
the founding of businesses like
WhatsApp, Uber, Sipsmith and
PureGym.
More than a fifth of the UK’s econ-

omy relies on businesses with less
than 10 employees. This is why new
and small businesses need to be nurtured, Visionnaires exists to do just
that: to help entrepreneurs turn their
vision into a successful business.

Entrepreneurs are young

The first myth. The average business
founder in the UK is 40 years old,
slightly older in London at 42. Perhaps
we shouldn’t be surprised, as start-ups
are often about the confidence and
connections that their founders have,
which grow with experience.
However, the appetite for entrepreneurship is growing among
Generation Z, where more than
70 per cent of people under the
age of 25 want to start their own
business, compared to 60 per cent
in older generations. Visionnaires’
experiences of working with hun-

dreds of new businesses shows that
many young people are looking
at their own business, alongside a
job working for someone else – a
healthy approach to market testing
two career options and letting the
best one win.

Success is about one person
having a great idea

The second myth. There are many
stories of innovators who, in an
inspired moment, create an idea
which enriches the lives of their customers and lead to enviable success
and wealth.
The truth is less glamorous, where
resilience and teamwork make the
real difference. James Dyson and his
team had to go through 5,000 failed
prototypes to get to their first viable
vacuum cleaner. The renowned incubator Y Combinator tells its appli-

cants ‘You are more likely to succeed
if you have a co-founder’, and 80%
of their investments go to teams not
individuals.

Getting investment is the
key

The third myth. Many budding entrepreneurs focus on raising finance
too early. Deborah Simon is a successful entrepreneur who started
a children’s nursery with £300 and
worked out how to stretch her cash
to clean up a former petrol station
and make it safe.
Ingenuity is more important than
cash, and our analysis of 40 successful start-ups found that there
are six characteristics which make
successful start-ups stand out from
the failures. The key is not cash, it
is to learn from others’ failures and
successes.
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managing director or marketing
manager, so we can prioritise the
relevant job titles. We also need to
know if the member requires e-mail
addresses”, comments Michael.
Members should note that all
the individuals whose names and
contact details are listed on the
databases have already consented
to their details being included and
supplied to third parties for business-to-business marketing purposes. Therefore, the mailing lists
are complaint with General Data
Protection Regulations (GDPR).
However, members must then establish their own contacts with the
data subjects concerned. If they are
happy to receive marketing materials from your company, you may
keep their details on your system
for as long as you need to. If not,
you must remove their details and
not contact them again. In practice, GDPR has changed little with
business-to-business marketing, as
there is always a ‘legitimate interest’
for businesses to contact each other
for buying and selling purposes.

Product sourcing

Kompass can also produce company profiles, with or without a mailing list, which provides members
with some background information
about the companies, such as details
of the company’s products or services. It also states whether the com-

A recipe for success

At Visionnaires, we’ve worked with
hundreds of entrepreneurs and
looked at the histories of many other start-ups. Analysing successful
start-ups to see what they have in
common is, like any fine recipe, an
art not a science.
However, with start-up failure
rates over 80 per cent and our economy in need of a boost, here is a sixstep start-up recipe which seems to
work:
1. Vision – build an inspiring vision and make it stand out
2. Spark – find your spark or motivation, don’t be afraid to tell
your personal story as a founding team
3. Plan – research your market,
find your niche, and keep flexing
your plan
4. Agility – when things go right,
weigh new opportunities and
make the leap
5. Resilience – when things go
wrong, look for progress, not
perfection
6. Know-how – get help, learn
from other people’s experience
and build a real team.

Business success
depends on accurate
information
delivered at the right
time
pany imports or exports, and from
which region of the world. Kompass,
with its unique schedule of detailed
product classifications, is also perfect for answering product sourcing
requests. For example, a Kompass
search will provide members with
the exact number of wormwood (a
key ingredient in the production of
absinthe) manufacturers in Europe.

Credit reports

If you have a potential new customer but want to ensure that they
are creditworthy before you sell to
them, the information service can
run a credit report on companies
in the UK, the Channel Islands, the
Isle of Man, the Republic of Ireland
and Gibraltar. FAME holds up to
twenty years’ worth of financial data
on these companies, depending
on when they were established. To
run a credit report, it is preferable
if members can supply the company registration number as this will
be unique and automatically locate
the right company. If not, the full
name and address of the company
This is recipe, not a formula. That
means it works out slightly differently
every time we use it, because competitors and customers are always making our task as entrepreneurs slightly
harder. Every year, 600,000 new organisations make the leap and they
deserve all the help we can give them.

are needed. There is no limit on the
number of credit reports that can be
requested in any given month, providing that it is ‘within reason’.

Market data

The FAME package also includes
a library of online market data reports on a range of market sectors in
countries around the world. These
are written by MarketLine and are
rarely older than 18 months. Topics range from online retailing in
the UK to textile mills in India to
hybrid and electric Cars in Turkey.
A typical report is between 30 and
40 pages long and provides market
value data and forecast, market
volume data and forecast, category
segmentation, geography segmentation and market rivalry analysis.
Members may request up to three
market data reports in any one calendar month.

Factsheets

COBRA (Complete Business Reference Adviser) provides information on the practical and legal side
of running a business. Its Business
Information Factsheets cover issues
such as raising business finance, tax
and VAT, finding premises, marketing, trading abroad and employing
people. Its business legal library includes company law, employment
law, health and safety and intellectual property. All COBRA business

Pablo Lloyd OBE is chief executive
of Visionnaires
Visionnaires is part of the
Capital City College Group and
helps new businesses succeed
www.visionnaires.ac.uk

guides also contain useful pointers
to finding out more about the topic. A selection of COBRA business
guides is available from the members’ zone section of the LCCI website. Members need simply to enter
their LCCI username and password
to access them. Others are available
on request from the information
centre.

Country information

The information centre can also
provide country information for
those looking to enter a new market using Croner-i. This can include
an economic snapshot of the relevant market, the advantages and
disadvantages of trading there and
the documents required to export
goods, as well as practical information such as business hours and
culture.

Statistical data

Finally, the information service can
provide statistical data and carry out
bespoke desk research on those areas of business not specified above.
This includes import and export
trade data and miscellaneous requests.
The information centre is open
Monday to Friday from 9.30am to
5.30pm
amichael@londonchamber.co.uk
020 7203 1866
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Tackling London’s unemployment
and skills challenges
With Covid-19 impact leaving
the capital suffering from the
highest unemployment rate in
the country, LCCI’s ‘Recovering
employment and skills in
London’ report, released in
May, assesses measures that
can be taken to upskill, retrain
and support people back into
work – fuelling the economy
of both the capital and country

brought about during the pandemic,
such as remote working, presents
challenge – whilst the pressing need
to progress towards net-zero and
the acceleration of technological
innovation mean further developments to skills needs are underway
– and will continue to drive further
change. The increased emergence of
‘offshoring’ is also highlighted.

acing forecast unemployment
of 9.4 per cent by December
2021, 464,000 Londoners could
be unemployed. Worst-case scenario
projections indicate unemployment
could even rise to 11.8 per cent in
February 2022, leaving 580,000 Londoners out of work (according to
data from London Councils).
LCCI’s six-point plan considers
how to address this challenge, including increased focus on support
needed for mature workers, as the
debate on reskilling and upskilling
throughout the pandemic has often
rightly focused on young people, but
also needs to extend to older workers
– particularly as those aged 50-65 are
expected to see the highest relative increases in unemployment in London.
LCCI propose a dedicated scheme
for adults is launched in London,
similar to traineeships, to ensure mature workers are not left behind. The
scheme would also support lifelong
learning beyond the pandemic.
To recover employment and skills
in London, LCCI makes the following recommendations.

LCCI chief executive Richard Burge
commented: “Throughout the pandemic, London has suffered some of
the highest unemployment and furlough levels in the country. As lockdown eases and with a scaling down
of furlough, we hope, of course, for
safe economic recovery, job retention and creation. But it’s clear that
in the short-term a significant number of people will be without work,
and London starts the road to recovery with the highest unemployment
rates in the country.

Road to recovery

F

• Gaps in data are
addressed

A systematic approach to gathering
robust data on current skills gaps
in London, as well as projections
anticipating future changes, would

The government
should look at
widening the
Apprenticeship Levy
into a Skills
Development Levy
better equip education and training
to respond to the scale and speed of
changes occurring.

• SMEs are supported
with identifying suitable
solutions

A centralised, collaborative advice
hub should be developed to support
smaller businesses in London with
understanding available training
options and what they entail, as well
as identifying which best address
their skills needs.

• Apprenticeships Levy
and scheme better
serve employers and the
workforce

The government should look at widening the Apprenticeship Levy into a
Skills Development Levy. This would

give employers the flexibility to invest
in the right opportunities for their
employees while ensuring funding is
targeted at supporting reskilling and
retraining where is it most needed.

• Mature workers are
supported

A dedicated scheme for adults, similar to traineeships, should be developed to ensure mature workers are
not left behind, and to support them
with transferring valuable skills
to fill existing and emerging gaps.
This scheme should support lifelong
learning beyond the pandemic.

• Further financial support
is made available for
adapting and transferring
skills

While broadening the Apprenticeship Levy into a Skills Development
Levy would go some way to addressing challenges, further financial support should be explored by the government for supporting more people
to adapt or transfer their skills in the
meantime. This could include interest-free loans or grants, or a scheme
similar to the super-deduction announced in the 2021 Budget to incentivise and support companies’
investment in skills development.

• Career planning skills are
fostered

To support people in this uncertain
climate, employers, training providers and educators should look to
build career planning skills into training and development, empowering
people with the tools and techniques
to take ownership of their careers.
The report also tells that the ability
of those who have been out of work
for a sustained period to adapt to
the scale of ways of working changes

Hybrid economy

“Digital skills are essential in a hybrid economy. We have the prospect of a recovery focussed on the
opportunities presented by carbon
reduction, and a continuation of
automation and other technological advancements that have already
been shaping the skills needs of
businesses pre-pandemic. It is vital
that all those people who are out of
work are properly supported in developing the skills that they need in
order to access these new types of
job.
“That is why London Chamber
of Commerce and Industry has
worked with its membership to produce this six-point plan about tackling the capital’s employment and
skills challenge, focussing on key
issues that need addressing, right
across the age ranges.”

Lack of flexibility

Carole Cook, director of the Training and Recruitment Partnership
Ltd, said: “The next year will present a lot of challenges for London
in terms of employment and skills,
but there are also many opportunities to adapt and change the existing
systems to meet them. The current
levy system would benefit from
being simplified and being made
more accessible for employers and
prospective apprentices of all ages.
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The lack of flexibility around some
of the other funding that supports
skills can sometimes put barriers in
the way of collaboration and partnership working, even when there
are clear and identified training and
support needs that partners have the
capacity and experience to address.”

Logistics

Natalie Chapman (above), head of
policy at Logistics UK, commented:
“The logistics industry is playing
a vital role in supporting London’s
businesses and residents through
the pandemic, and now, as the nation emerges from lockdown, it will
be integral to the capital’s economic and societal recovery. However,
the industry is in desperate need of
workers to fill a variety of operational roles, especially HGV drivers.
“We echo the recommendations of
the LCCI’s skills report, with London
facing high unemployment, the government should take steps to make
logistics a more accessible career option. Logistics UK is calling for the
government to provide interest free
loans or grants to train potential employees so they can enter the industry.
The business group is also urging the
Driver and Vehicle Standards Agency
to put in place a programme to catchup on the tens of thousands of lost
driving tests during lockdown. Those
seeking work should not be prevented from taking advantage of the opportunities available in logistics.”

RECOVERING EMPLOYMENT AND SKILLS IN LONDON
COVID-19 BRIEFING

The ‘Recovering employment and
skills in London’ report is available
at www.londonchamber.co.uk/
LCCI/media/media/Recoveringemployment-and-skills-inLondon-Report.pdf

Workers of all ages need support
Stephen Jones gives
the background to, and
provides expert analysis
of, the LCCI skills report

(and projected to evolve) in
London, so that those in search of
employment can be supported to
meet rapidly changing demand.

It goes without saying that the
Covid-19 pandemic has had
major impacts on London’s
businesses and workers. From
enforced closures to an overnight
transition to remote working,
businesses of all shapes and sizes
have had to adapt.

LCCI’s report – Recovering
employment and skills in London
– was based on a number of
consultation sessions held
with LCCI member businesses
representing transport (across
road, air, sea and rail); property
and construction; hospitality;
culture; retail; travel and tourism;
financial, legal, professional and
other business services; and
members representing the supply
side of the labour market, including
universities and members in
training and recruitment.

The vaccination programme in
the UK has so far gone extremely
well, which has helped to boost
business confidence. The delay to
the end of lockdown restrictions
will of course have dented some
of that optimism, but the data
seems to be suggesting that, with
a continued push to get Britons
vaccinated, further lockdowns
should not be necessary. Many
firms have been able to reopen
at least in some capacity, and can
plan for a full reopening hopefully
sooner rather than later.
However, what is less clearcut is how the pandemic will
affect London’s labour market.
The capital has the highest
unemployment rate in the country,
and at the time of writing there
were still 240,000 fewer workforce
jobs in London in Q1 (Office for
National Statistics data).

Technological
innovation

Businesses that have continued to
operate and those that are able to
reopen will have seen significant,
rapid shifts in their ways of
working. This will have in turn
impacted their skills requirements
to varying degrees. The pressing
need to progress towards netzero and the acceleration of
technological innovation mean
further developments to skills
needs are underway – and will
continue to drive further change.
In addition, the introduction of
a new immigration system has
ushered in changes to employers’
recruitment abilities.

Dynamic
understanding

These changes present the
UK’s world city with significant
challenges. It is therefore crucial
that we start to build a much
more dynamic understanding
of how skills needs are evolving

Transition

Hospitality and retail were two of
the hardest hit sectors in terms of
Covid-19 restrictions, with nearly
all forced to close their premises
and shift (if possible) to working
online. For businesses in retail, the
pandemic has accelerated the rise
of e-commerce and digitalisation,
which requires employees to
adapt to this transition.
In hospitality, the ability to reopen
has been hampered by a shortage
of staff – an issue arising from
both a drift of workers away from
the sector during the pandemic,
and the introduction of a new
immigration system. The industry
has in the past relied heavily on
overseas workers, and the new
immigration system has left many
businesses concerned about their
ability to recruit.

Progression gap

What has also become more
apparent is the striking diversity
gaps in certain industries. For
example, in areas of transport such
as ports and logistics, there is an
overwhelmingly disproportionate
share of workers who identify as
white and/or male. In construction,
85 per cent of workers identified
themselves as ethnically white
and male workers made up 96 per
cent of manual roles in London.
Recent research from City of
London showed that 89 per cent
of senior roles were held by people
from higher socio-economic
backgrounds, while workers
from ‘lower’ socio-economic
backgrounds progress 25 per cent
slower than peers – this has led
to a ‘progression gap’ developing,
unlinked to individual performance.

The shift to remote working
has presented challenges to
companies who are looking to
train staff, particularly younger
hires. The lack of in-workplace
discussions and informal training
as a result of home-working has
impacted the levels of support
managers feel they have been
able to offer to new recruits.
Discussions with members
suggested that collaborative
working is naturally facilitated
in workspaces, and widespread
remote working has hindered
the development of soft skills.
Nevertheless, members were
keen too to point out the benefits
that come from remote working,
with the potential for access to
workers outside of the UK. This is
an avenue that is open both ways,
with opportunities for Londoners
in other countries.
Some of the key takeaways from
the consultations were the need
for using data to address the gaps
in different sectors. There is a
lack of information highlighting
the specific skills businesses need,
and the types of occupations and
roles that need filling.

Centralised hub

SMEs need support in identifying
the solutions to help meet their
skills needs, and a centralised
hub that offers this advice would
go a long way to bridging the
gap. Existing schemes, such as
apprenticeships, should also
be adapted to better suit the
needs of different industries
and businesses. In that regard,
the recent introduction of
‘flexi-apprenticeships’ by the
Government was welcome.
Adapting the Apprenticeship
Levy into a Skills Development
Levy would allow businesses to
better use the funds to support
employee training in areas that
the most useful to their firm.
Workers of all ages need support
– that was a clear takeaway from
the consultations. Both younger
and older workers would benefit
from career planning skills being
built into existing training and
development, to prepare them for
new industries.

Stephen Jones is policy research
manager at LCCI
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News from the EU
Compiled by
Angelina Markousi

EU clears way for the EU
digital Covid certificate

G7 Summit: President
von der Leyen on key EU
priorities
n Ahead of the G7 Summit

which took place in mid-June
in Cornwall, President of the
European Commission Ursula
von der Leyen outlined the key
priorities and initiatives the EU
will present in meetings with
leaders of world’s key economies.
President von der Leyen put the
economic recovery in a global
context, and underlined the need
for greater economic resilience
and respect for democratic
values and fundamental rights.
The Summit participants
discussed the economic recovery
following the COVID-19 crisis,
including ways to build back
better and create a greener,
more prosperous future.

n The Presidents of the three
EU institutions, the European
Parliament, the Council of the EU
and the European Commission
attended the official signing
ceremony for the Regulation on
the EU digital Covid Certificate,
marking the end of the legislative
process. The aim of the certificate
is to facilitate safe and free
movement inside the EU during
the pandemic. All Europeans
have the right to free movement,
also without the certificate,
but the certificate will facilitate
travel, exempting holders from
restrictions like quarantine.

G7 nations commit to the
safe and sustainable use of
space

2021. The agreement closes the
first ever annual consultations on
fishing opportunities between the
EU and the UK under the terms of
the EU-UK Trade and Cooperation
Agreement. The successful
conclusion of the negotiations,
which started in January, creates a
strong basis for continued EU-UK
cooperation in the area of fisheries.

Towards a stronger and
more resilient Schengen
area

n The Schengen area is home
to more than 420 million people
across 26 countries. The removal
of internal border controls
between Schengen States is an
integral part of the European way
of life: almost 1.7 million people
reside in one Schengen State and
work in another. People have built
their lives around the freedoms
offered by the Schengen area,
with 3.5 million people crossing
between Schengen States every
day. The free flow of people,
goods and services is at the heart
of the European Union and is key
for Europe’s recovery following
the coronavirus crisis.

NextGenerationEU is
becoming a reality

n The European Commission

has reached a key milestone
in the implementation of its
temporary recovery instrument,
the NextGenerationEU, with
the issuance of the first tenyear bond. NextGenerationEU is
a EUR 750 billion recovery
instrument that aims to repair the
immediate economic and social
damage brought about by the
coronavirus pandemic. It is meant
to help build a greener, more
digital, more resilient Europe, that
is better fit for the current and
forthcoming challenges.

EU and UK reach
agreement in principle on
fishing opportunities

n The EU and the UK concluded

the negotiations on an agreement
in principle setting out catch limits
for jointly managed fish stocks for

n The Commission adopted a
communication on its global
approach to research and
innovation, Europe’s strategy
for international cooperation in
a changing world. With this, the
EU aims to take a leading role in
supporting international research
and innovation partnerships, and
to deliver innovative solutions
to make our societies green,
digital, and healthy. The EU
will facilitate global responses
to global challenges, such as
climate change or pandemics,
respecting international rules
and fundamental EU values and
strengthening its open strategic
autonomy.

Commission and
Breakthrough Energy
Catalyst announce new
partnership

n At the G7 Leaders’ Summit in

Cornwall, delegates from Canada,
France, Germany, Italy, Japan, the
USA, the UK and the EU pledged
to take action to tackle the growing
hazard of space debris as our
planet’s orbit becomes increasingly
crowded. Together they published
the following joint statement:
“As the orbit of our planet is a
fragile and valuable environment
that is becoming increasingly
crowded, which all nations must act
together to safeguard, we agree to
strengthen our efforts to ensure
the sustainable use of space for the
benefit and in the interests of all
countries.”

Europe’s global approach to
cooperation in research and
innovation

A new chapter opens in EUUS relations

n “…We opened a new, promising
chapter in our joint history, with a
renewed and strong transatlantic
partnership” President of the
Commission Ursula von der Leyen
said after the EU-US Summit,
that took place on 15 June in
Brussels. In the Joint Statement
adopted at the Summit, the EU
and US committed to ending the
COVID-19 pandemic and driving
forward the global recovery, as
well as fostering green growth,
strengthening cooperation and
building a more democratic and
secure world.

n Commission President Ursula
von der Leyen and Bill Gates
have announced a pioneering
partnership between the
European Commission and
Breakthrough Energy Catalyst to
boost investments in the critical
climate technologies that will
enable the net-zero economy.
The new partnership aims to
mobilise new investments of
up to €820 million/$1 billion
between 2022-26 to build largescale, commercial demonstration
projects for clean technologies –
lowering their costs, accelerating
their deployment, and delivering
significant reductions in CO2
emissions in line with the Paris
Agreement.
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Enterprise Europe Network Events

EVENTS

Registration Deadline: Monday 12 July 2021
Location: Online
This event is a virtual meetup organized by EEN Qatar/Qatar
Development Bank under TASDEER services. In its 3rd edition, the
event is set to gather renowned enterprises, distributors, and local
businesses to explore and develop future partnerships with international
companies. The Matchmaking & Exhibition event will focus on raising
awareness of the manufacturing capabilities in Qatar, in addition to
opening new horizons for international companies to partner with leading
manufacturers in Qatar.

Registration Deadline: Monday 6 September 2021
Location: Online
This is the largest medical technology event in Switzerland. Every year,
more than 600 people from the fields of medical technology, healthcare,
research and science gather at the Swiss Medtech Day. For the first time,
the Swiss Medtech Day 2021 is dedicated to a focus topic: ‘Digital Health
Technology’ runs through the entire event. The event is designed to
sensitise participants to the topic of digitalisation in a practical way.

Registration Deadline: Sunday 12 September 2021
Location: Online
This brokerage event focuses on green hydrogen and Wind energy.
It is closely connected to the international fair Husum Wind and the
conference on hydrogen that is going to take place one day before the fair
in Husum. The matchmaking event is open for companies connected with
the wind energy and/or hydrogen energy sector from all over the world.

Registration Deadline: Tuesday 14 September 2021
Location: Online
The fair is focused on the value chain of plastic processing and is
simultaneously organized with the fair Materials+Eurofinish+Surface
2021 that is focused on the value chains of other materials and coating
technologies. The matchmaking event targets a wide spectrum of
companies, visitors and delegates from neighbouring countries Belgium,
Luxembourg and Germany interested in sharing new projects ideas,
collaboration partners and business opportunities related to materials.

Registration Deadline: Friday 17 September 2021
Location: Online
The fair showcases business opportunities based on frontier technology.
It includes both licensing opportunities for established companies and
IPbased spinout companies looking for investments. Covering the full
spectrum of natural sciences, the Nordic Innovation Fair is a unique
matchmaking event for earlystage technologies. It is the place for
investors and companies to scout the next big thing and network with
each other and the inventors behind new researchbased technologies.

Registration Deadline: Monday 20 September 2021
Location: Online
This event aims to bridge cooperation between academia and industry
in Life Science. The event is organised by Standortagentur Tirol GmbH,
a host organisation of Enterprise Europe Network. Scientists and
companies will have the opportunity to establish contacts, present
industrially-relevant scientific results and identify mutually-interesting
areas of cooperation.

Registrations for all events are now open
For further information contact the Enterprise Europe Network London office at
enterprise.europe@londonchamber.co.uk
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Could you

save a life?
A partnership with us is about more than just fundraising.
Partner with us to celebrate our 60th birthday and we'll
equip your teams with life saving CPR skills and enhance
their health and wellbeing.
Get in touch to find out more about the different ways we
work and collaborate with businesses like yours so that
together, we can fund life saving research.
Contact partners@bhf.org.uk
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I.T.’s time to find The Krypton Factor
(or “why you should look for something different when choosing an I.T. support firm”)
contract, and only asks you to commit to
a 30-day rolling agreement? If they don’t
deliver their clients can leave, so they must
have the best customer service ever to
make you stay with them, yes?

Paul Ravey

Business Development Manager
Labyrinth Technology

Paul knows a little about I.T., and a lot about
customer service!

Why not choose a firm that has a 98.5%
approval rating from clients?

I won’t lie; technology can be boring.
Maybe you are a technophile and can tell the
difference between the Intel Core i9 and AMD
Ryzen 7 processors. But the rest of us just
want to point and click and don’t care how it
works. It’s all Klingon to us, and we rely on the
best choice of IT support to keep our business
IT systems running.
But how are you going to make that choice?
What makes an I.T. support company stand
out from the crowd?

Labyrinth Technology believe there is a
better way. Find out what makes us
different today!

They may be the cheapest, but then again,
you’re not choosing a supplier of pencils!
They may give you lots of freebies, and let’s
face it, you can always use that mug for a
cuppa whilst your laptop isn’t working, can’t
you?
But why not choose a firm that offers
something different? A firm that DOESN’T
want you to sign up to a long-term

• No long term contracts!
• No obligation!
• No hard sell!
020 3790 7500
enquiries@LabyrinthIT.com
https://Labyrinth-Enquiries.com

ADLINK INTERNATIONAL (1989) MEDIA GROUP IS
YOUR PERFECT GLOBAL ADVERTISING PARTNER
Businesses
are
going
through
unprecedented times. Covid-19 and
the nightmare of lockdowns have left
their calling cards on businesses of
all sizes throughout the country. Their
best-laid 2020 plans are crippled,
hitting and affecting them negatively.
Countries are coming out of the
lockdowns.
Key
activities
like
manufacturing, transport, logistics,
and tourism which faced major
restrictions or closures during the
lockdown are reopening now.
Now, like an earthquake or a cyclone
that took everything with it, every
business is picking up pieces and
looking to revive operations and build
new sales outlets. This is the time to
recover and rebuild the lost business.

Only a tiny percentage of businesses
would not be looking to advertise
products and services in the current
unprecedented times.
This is the time to strengthen the
foundations weakened by the
Covid-19 pandemic and the lockdown
and to rejuvenate your business. This
is the time to ensure end-users don’t
forget brand names as they say out of
sight out of mind.
Majority of consumers think that
brands should step up their advertising
after the lockdown.
According to international marketing
reports for all markets, 79% people
agree that ads should show how
brands can be helpful in the current

situation; 77% agree that ads should
inform about efforts taken by brands
to face the situation, and 74% agree
that ads should offer a positive
perspective.
The reason why brands need to
consider advertising now is to let their
audience, end-users know they are
open and operational and to assure
them they are following all required
safety standards.
Come, talk to us and invest in the
future of your business through
increased UK and international
connections where you can boost
overseas business and also find
new business partners globally. We
offer all media solutions, including
B2B.

www.adlinkinternational.com | media@adlinkinternational.com
For any queries on features or
advertising in Capital Matters, contact:
Gina Forshaw
020 7846 4809
E: gina.forshaw@crosbyassociates.co.uk

Published by:

Crosby Associates Media Limited
Liverpool (Head Office):
Burlington House. Crosby Road North
Liverpool L22 0PJ
Tel: 0330 124 3780
www.crosbyassociates.co.uk
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How the Employee Ownership
Trust Offers the Ideal Exit Strategy
at ZERO Tax
David Craddock is a recognised authority in the UK and worldwide on employee share schemes and the author of
Tolley’s Guide to Employee Share Schemes. In this article, David identifies the role that the Employee Ownership Trust
(EOT) can fulfil in facilitating the ideal tax-efficient and cost-effective exit strategy as an alternative to a trade sale or an
initial public offering.

The Latest Triumph for
Employee Ownership
The initiative to introduce the
EOT through Schedule 37 of
Finance Act 2014 emerged from
the Coalition Government as the
single most significant triumph
in the development of employee
ownership since Enterprise
Management Incentives (EMI)
and the Share Incentive Plan
(SIP) were introduced by New
Labour in 2000. Unlike EMI and
the SIP, which deliver direct
employee share ownership to
individual employees, the EOT
offers indirect employee share
ownership. The unique feature
of the EOT is that the sponsoring

company’s shares are held in a
discretionary trust as a collective
arrangement for the long-term
benefit of the company’s total
workforce in stabilising the
company’s ownership structure
and securing its independence.
Although different in kind from
EMI and the SIP, either of these
two scheme arrangements can,
if the company so chooses,
operate alongside the EOT and
offer direct employee share
ownership to complement the
collective ownership by the
EOT. Notably, the grant of EMI
options to senior employees,
properly implemented and

communicated, can act as a
motivational empowerment
for executives, thereby
ensuring that the shareholder
succession is matched by a
management succession that
is so essential for a successful
exit. Nevertheless, the EOT
can operate without any
accompanying tax-advantaged
(tax-approved) employee share
schemes, and still offer, courtesy
of its own 2014 legislation, if the
company so decrees, tax-free
bonuses to its employees.
Ironically, although the word
employee precedes the words
ownership trust, the introduction

of the EOT is not conditional
upon offering any form of
specific employee financial
benefit. In its most basic
form, by allowing the sale of a
controlling interest to the trust,
the selling shareholders enter a
transaction with the trustees at
a zero capital gains tax rate. The
economics reasoning behind
the legislation is that the sale of
its shares to the trust secures the
independence of the company
in perpetuity. Any sale to a thirdparty acquirer - which often
results in redundancies through
reorganisation and economies
of scale - is therefore,
forestalled. This preserves not
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only jobs but also the company’s
culture that has evolved over
many years, and its contribution
to the community in which the
company is based. Operating in
this dynamic, therefore, the EOT
is pro-business, pro-employee,
and pro-community with an
accent on giving the company
a safe and secure business
environment in which to
grow and flourish with its own
business identity.

The Headline Capital
Gains Tax Exemption:
ZERO Tax Charge for the
Selling Shareholders
The EOT provisions of
Schedule 37 of Finance
Act 2014 are effective from
6th April, 2014 through
insertions into the Taxation of
Chargeable Gains Act 1992
(TCGA 1992) and the Income
Tax (Earnings and Pensions)
Act 2003 (ITEPA 2003).
Under Section 236M, TCGA
1992, the Controlling Interest
Requirement secures a
complete exemption from
capital gains tax for the seller
of the shares for the sale of
the 51% (or more, up to 100%)
controlling share interest to
the EOT in a defined single
tax year. This exemption is
available for persons who are
not companies. Provided the
statutory requirements are
met, notably that the shares
are in a trading company or the
parent company of a trading
group, then the capital gains

tax exemption is available to an
unlimited extent. The fact that
the exemption is unlimited is a
particularly attractive feature,
even if the seller has access to
Business Asset Disposal Relief,
for the simple reason that
the sale of shares to the EOT
attracts zero capital gains tax on
an unlimited amount of value.
The tax-efficiency of the EOT
for the selling shareholders
is underlined by the fact that
the legislation also states that
the sale of qualifying shares
to the EOT does not in any
circumstances constitute
a chargeable transfer for
inheritance tax purposes,
provided the conditions for
the introduction of the EOT
are met. Furthermore, a
contribution of cash by a close
company to an EOT to fund the
trustees for the purchase of the
shares is not a transfer of value
for inheritance tax purposes
either. Additionally, with the
EOT existing as a discretionary
trust for the benefit of the
company’s employees, the trust
is exempt from the 10-year
inheritance tax charges and exit
charges on distribution.

The Income Tax
Exemption for Qualifying
Bonus Payments to
Employees
Chapter 10A within Part 4
of ITEPA 2003, introduced
as a new EOT insertion, is
devoted to the rules for the
tax-free status which accord

to qualifying bonus payments
to employees. The tax-free
status is given as an exemption
from income tax for up to
£3,600 for each employee in
any given tax year, operated
for all employees on a sameterms basis. The incometax-free payments remain
subject to National Insurance
Contributions although a
corporation tax deduction is
available in the same way as
for payments that are normal
taxable emoluments paid
outside the context of the EOT.
Although it is the establishment
of the EOT that provides the
opportunity for the company
to introduce qualifying bonus
payments, it is the company
that pays the qualifying bonus
payments to the employees
and not the EOT trustees.

The Deferred
Consideration
The Sale and Purchase
Agreement for the sale of
the shares is between the
existing shareholders and the
EOT trustees acting on behalf
of the EOT. Although the
company is not a party to this
agreement, it is the company
that funds the EOT through
an arrangement that must
be non-binding in order to
ensure that monies received
by the EOT from the company
are not subject to income tax.
The whole of the sale
proceeds, linked to the whole
company value, will be paid
to the existing shareholders
immediately following the sale
if the EOT has the available
funds, albeit supplied by
the company. Alternatively,
though, the sale proceeds
may be paid as a series
of deferred consideration
payments over whatever
time-period is manageable
for the company to fund the
EOT. Given that the deferred
consideration does not have
to appear on the balance
sheet, the creditworthy
status of the company is
protected in the eyes of the

business community. This
piecemeal payment profile
is an appealing feature for a
company that, at the actual
date of the sale transaction,
does not have the full
amount of the available
cash to fund the EOT.
The deferred consideration
approach does, of course,
require the company to fund
the EOT from future earnings.
The departing shareholders
will usually, therefore, want to
remain as directors, whether
remunerated or otherwise,
until such time as the deferred
consideration has been paid.
Indeed, they may well remain
after that date, often with
the role of mentor to the
successor management of the
company. Furthermore, they
can be appointed as directors
of the trustee company and
play a significant role in the
developing nature of the new
arrangements in which the
company is now operating.

The EOT
Implementation
The whole process can be
undertaken and completed
in a short time span, typically
over four to six weeks, and
executed under the safe
protection of sound legislative
principles. Remember that a
key advantage of the EOT as
the chosen exit strategy is that
the time and costs normally
associated with a trade sale
in dealing with the acquiring
company’s lawyers are not
incurred. The company
directors, working with
their advisers, are in control
throughout the process
and all professional fees are
corporation tax deductible.
The implementation should be
supported by communications
with employees to enable
them to see the benefits and
opportunities of the company
being controlled into the
future by an EOT. The taxfree bonuses can be offered
as a particularly attractive
feature to the employees.
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However, the companies
that prosper most after
becoming EOT-owned are
those that properly embrace
the collective ownership
concept of a trust owning
the shares for the benefit of
the employees and, in that
spirit, choose to invest in their
human resources activities
(training programmes,
career development, etc.) in
support of the achievement
of their strategic objectives.
Since 2014, some 500
companies have taken the
EOT route to a company sale.
The ownership by the EOT of
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the shares of the company
in perpetuity stabilizes
the independence of the
company and reinforces the
employees’ confidence of
continuing employment. In a
consultation on exit, as well
as discussing the advantages
of the EOT, discussion
should also be given to the
Employee Share Trust (“EST”)
which allows a more gradual
sale approach over several
years. The capital gains tax
rate for the sale of shares
to the EST (as distinct from
the EOT) is the Business
Asset Disposal Relief rate of

10%. As another possibility,
the company owners may
prefer a model that allows
them to maintain ownership
into retirement while
taking substantial dividend
payments on their shares.
David Craddock has been
advising on employee share
schemes and employee share
trust arrangements for over
35 years. He advises on every
aspect of the implementation
process, working personally
with the client at each stage,
and offering solutions and
expertise in all the technical
questions that require

David Craddock welcomes an opportunity
to discuss your Employee Ownership Trust
Initiative with you.
Please feel free to contact David at:
Specialist in Employee Share
Ownership and Reward
Management
Employee Ownership Trusts
(EOTs)
Management Buyouts, Share
Valuation and Investment
Education

Telephone: 01782 519925
Mobile: 07831 572615
E-mail: d.craddock@dcconsultancyservices.com
Please also see the website of David
Craddock Consultancy Services as
follows:
www.davidcraddock.com

clarification during the
consultation. As an expert
share valuer, David is the
Technical Secretary and
Advisor to the Share Valuation
Worked Examples Group
that meets quarterly with
HMRC. He is also a member
of the Steering Committee
of The ESOP Centre,
Economics Policy Adviser to
The Employee Shares Policy
Forum and the Educational
Director of The ESOP Institute.
DAVID CRADDOCK,
MA(Oxon)
David Craddock Consultancy
Services

MAKE SMARTER BUSINESS DECISIONS
WITH A DIGITISED SUPPLY CHAIN

The past 18 months has shown that it is better to be prepared for a crisis rather than
to react once it has arrived. An agile and transparent supply chain is key for every
retailer if they are to make smarter business decisions and capitalise on growth
opportunities. Benjamin Puncher, CEO & Co-Founder of CORE writes
In this post-pandemic world, London
businesses, specifically retailers, have
had to pivot to tackle a series of logistical
challenges whilst responding to new
demands for convenience, personalisation
and sustainability from consumers. These
changes in consumer preference and
behaviour, as well as rising competition
and new regulations with the EU-UK Trade
and Cooperation Agreement, have all
contributed to the need for a business’
end-to-end supply chain to become more
agile and transparent to enable informed
business decisions, says Benjamin Puncher,
CEO & Co-Founder of CORE, a Londonbased, independent provider of digitised
supply chain management solutions.
For many London retail businesses, the
effects of the pandemic have been felt
keenly. Some failed to keep track of their

shipments and customs-related processes,
whilst others struggled with the new trade
laws for importing and exporting goods
overseas. As a result, many business leaders
are prioritising visibility and flexibility in
their supply chain to ensure they realise
the benefits of efficiencies and keep a tight
control of costs, whilst maximising growth
potential.
Supporting businesses throughout the
disruptions of the past 18 months is CORE
whose innovative software help customers
in the retail, technology, automotive
and industrial sectors work smarter and
efficiently, adapting to the recent challenges
and new consumer demands. Benjamin
says, “This has been a challenging time
for every business and without doubt, the
pandemic has shown that it is better to be
prepared for a crisis rather than to react
once it has arrived. Our solutions proved
invaluable during these challenging times as
they enabled our customers to control their
stock more efficiently, giving them a single
view of key supply chain data, which meant
they had all the relevant information to hand
to adapt, predict and respond in real time.
Ultimately this enabled business leaders to
make more informed decisions to capitalise
on growth opportunities and advance their
organisation.”
CORE is a globally renowned name for
its innovative solutions that enable
customers
worldwide
to
improve
transparency and accountability in
their supply chains. Customers include
Primark, M&S and ASDA for which they
provide transformative solutions with
their product suite: Suppliview™, a
supply chain management and visibility
solution, TariffTel™ an online customs
classification management system, and

Leaf™, a pioneering sustainability solution
that determines environmental impact of
products. In April this year they received
one of the biggest business accolades,
the Queen’s Award for Enterprise in the
International Trade category 2021, in
recognition for its extraordinary growth
overseas and groundbreaking technology.
Benjamin says, “Achieving this award is
recognition of an impressive team effort. In
recent years, we have successfully entered
new markets and launched new solutions
to meet the needs of our customers, whilst
maintaining our reputation for exceptional
delivery and collaboration which makes us
stand out. Innovation is at the heart of
everything we do and our mission is to
help businesses advance with a smarter
digitised supply chain so they can reap the
benefits.”
CORE has helped numerous businesses
achieve supply chain efficiencies and
has forged strong relationships with its
customers as a result—the reason behind its
reputation as a customer-centric business.
The company has grown significantly in
the past couple of years and has delivered
exceptional services to clients across the
globe, and it intends to expand its footprint
in the US, Asia and Europe. Benjamin
concludes, “Our platforms help businesses
gain a competitive edge and be more
cost-effective. We are an entrepreneurial
organisation with our long term vision
clearly in sight: to be a strategic partner to
our customers as they build and realise the
benefits of a sustainable and smarter supply
chain.”
Get in touch to find out more about how
a smarter supply chain can transform
business
operations,
please
visit
www.core-uk.com
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Members’ noticeboard
n Ensafe

n 4s Events
I represent an online business
advertising directory called
“Things To Do In” www.
thingstodoinchelsea.co.uk . We
have thousands of page one organic
search terms on all major search
engines for businesses that list on
our directories.
Every business that lists gets a
one-page website (micro-site) that
helps with your SEO search engine
optimisation. We have thousands
of visitors to our portal, and new
businesses signing up weekly; we
also promote your company on
our social media platforms and
link to your social media from your
micro-site.
We charge £49.00 per month
and there is no contract to be tied
into. There is a one-off charge of
£100.00 for building your microsite
ad, you are welcome to add pics,
video or text ongoing free of charge.
If you would like to come onboard
one of the fastest growing
directories in the UK, please
contact me: Timi Orija
07943 666847 / 03335771959
www.thingstodoinchelsea.co.uk
timi@thingstodoinchelsea.co.uk

n Power to Connect celebrates one
year anniversary and announces
digital skills pilot scheme
• Laptop and tablet refurbishment
project launched by
Battersea Power Station and
Wandsworth Council celebrates
one year anniversary
• Over 1,200 devices have been
collected, refurbished into Google
Chromebooks and donated to
local organisations and over
76 schools in Wandsworth
• Following a successful first year,
Power to Connect continues to
tackle digital poverty with further
deliveries of devices and plans
to launch a new Digital Skills
Pilot Scheme for local families
Power to Connect, the campaign
launched by Battersea Power
Station and Wandsworth Council
to tackle the issue of digital poverty
and support families during the
pandemic, has celebrated its
anniversary and plans to launch
a Digital Skills Pilot Scheme.
For further information please
visit www.powertoconnect.co.uk
and www.batterseapowerstation.
co.uk and follow @
BatterseaPwrStn to keep up to
date with news and events.

Ensafe are delighted
to announce the
launch of their
competent health
and safety person service – Simply
Safety.
Every employer is required to have
access to competent health & safety
advice. The Management of Health
& Safety at Work Regulations 1999
state that every employer must enlist
one or more competent persons
to assist in complying with their
statutory duties under Health and
Safety Law.
Ensafe’s competent person service
helps businesses who cannot justify
the expense of employing a full
time Health & Safety Manager.
Your dedicated competent health &
safety person provides continuous
ongoing support to achieve
successful management of your
corporate health & safety matters.
For a one-off, annual fee, starting
from £44 p/m Ensafe’s retainer
service offers you a cost-effective
solution to health and safety support.
For more information and package
details, please visit the website
www.ensafe.co.uk/services/h-sservices/competent-health-safetyperson- or get in touch with the
team info@ensafe.co.uk
01604 878 190.

n Core UK Ltd
CORE (UK) Ltd, leaders in digital
supply chain management
software have been awarded
the prestigious Queen’s Award
for Enterprise for International
Trade for outstanding growth
and commercial success in
international trade.
The London-based software firm
which counts EU, UK and US
as its biggest sales markets, was
recognised as an exemplary model in
international exporting in what has
been an exceptionally challenging
year for the global economy.
From humble beginnings, the 26
year old business has grown from a
small passionate team developing
purchase order line visibility
systems to a firm with over 30
employees that is globally trusted
in the digitalisation of worldwide
supply chains.
The Queen’s Awards for Enterprise
is an awards programme for British
businesses and other organizations
who excel at international
trade, innovation, sustainable
development or promoting
opportunity. They are the highest
official UK awards for British
businesses and have been running
since 1966.

n Ringover

n Imperial College Business
School
Executive Education at Imperial
College Business School combines
Imperial’s capabilities in science
and technology with deep
connections to industry to bring
you the future of business, today.
Our executive programmes cover
topics including responsible
leadership, innovation,
digital strategy, health,
sustainability and finance.
Programmes are delivered through
different formats to suit individual
circumstances and learning needs.
You can choose to learn with us
on-campus, virtually or online.
All London Chamber of Commerce
& Industry members are eligible
for a 15% discount on our range
of short executive programmes
including Fintech: Foundations,
Applications & Impact
(commencing 20 July 2021), Risk
Management (commencing 15
September 2021) and Innovation:
A Design Thinking Approach
(commencing 5 October 2021).
Visit imperial.ac.uk/
executive-education for more
or contact Hannah Hynd
(h.hynd@imperial.ac.uk).

n First Intuition
First Intuition is welcoming our
largest ever intake of finance
apprentices this autumn.
Instability in the economy, and
delayed recruitment activity in
the accountancy sector, might
have reduced the number of new
trainees hired by employers.
However, employers have made
it clear that new finance talent
is needed more than ever. Our
Chairman and CEO, Martin
Taylor, said: “We are delighted
to be chosen by employers from
the private and public sectors
to support more than 300 new
apprentices this autumn. For the
class of 2021 the challenges of
starting new employment and
training amid restrictions could be
seen as daunting, but on the whole,
we have seen an excellent attitude
and enthusiasm from everyone.
I would like to call out all of
the FI team for their ongoing
commitment to “doing the right
thing” during this period of
uncertainty.”
Visit www.firstintuition.co.uk/
employers/ for more information
about our programmes and how
we can support accountancy
training for your business.

How to Hire FASTER in
15 minutes!
Wednesday,
July 7th 2021 – 11:00 AM (BST)
About this event:
Train, manage and report to get
the most out of your recruitment
consultants, with a cloud-based
phone system that is simple to
use, rich in features and integrates
seamlessly with your favourite
business apps.
In 15 minutes, you will…
• Learn how to increase your
team’s productivity.
• See how you can reduce staff
training time.
• Discover how to make unlimited
calls from your CRM!
• See how your recruiters will
never miss a costly call again.
• You’ll overcome any supervision
issues with remote recruiters.
• You’ll double your outgoing and
incoming calls.
• Most of all… you’ll hire
candidates faster!
Please click the hyperlink below to
register your attendance.
https://lnkd.in/dCy7uiw
Doug Mulvihill
UK Marketing Manager
020 3991 1291
douglas.mulvihill@ringover.com
Book me in for a call

n Shakespeare Martineau
launches India desk
Reflecting increased demand
for UK-India connections,
Shakespeare Martineau has
brought together a team of
specialist lawyers with strong
experience of acting on a broad
spectrum of matters in the UKIndia space, for both individual
and business clients; with its new
India Desk.
Based in the UK, its specialist
dual-qualified team supports those
looking to invest in the UK, set
up business in India or operate
globally, providing tailored advice
on international transactions and
cross-border disputes.
The team is also able to support
people and families looking for tax,
family or immigration law advice.
Led by Legal Director Sneha
Nainwal, the team have multilingual capabilities with lawyers
fluent in the various languages
spoken across India along with
more than 20 languages spoken
globally and has unbeatable
connections with premier law firms
in India to provide on the ground
representation.
Find out more; email
Sneha.Nainwal@shma.co.uk

SCORPION AUTOMOTIVE – DRIVING INNOVATION AND GROWTH
Scorpion Automotive is The UK’s leading
designer and manufacture of Vehicle Tracking and security products. Based in Chorley,
Lancashire where the R&D and manufacturing team are situated. The company has
offices in India, Canada and Dubai and is a
Tier 1 supplier to the Automotive Industry including customers such as Toyota, Subaru,
Isuzu, Honda, BMW and DAF Trucks.

cision to manufacture as much as possible
in house giving the company much more
control over the design and, quality and
availability of its products. Today the company boasts a world class electronics manufacturing facility and has won the Prestigious
BIBA’s awards 4 times being the recipient of
the Company of the Year, Manufacturer of
the Year (twice) and the International trade
award. Scorpion has also been awarded the
Norther Automotive Alliance award 3 times.
Mark explains; “There are some big events
driving changes in the market and my job
is to make sure we take full advantage.

Mark Downing (pictured), the company’s
founder and Managing Director has steered
the company through some challenging
times but is rightly very proud of the company’s achievements. Mark has always enjoyed being a manufacturer however, after
the 2008 credit crunch Mark made the de-

• Coronavirus; this has accelerated the
shift to online sales and in turn the parcel delivery service providers. These companies require accurate and up to date
information about the movement and
location of their fleets. Also, there is a
big focus on security, vehicle & contents
theft. Scorpion’s Fleet Management
telematics system is a market leader in
this field.

• Crime; Unfortunately, we are seeing
an ever upward trend in vehicle crime
and a reduction in available resources
for the Police, so Scorpion is seen as a
valuable partner to the police with its
stolen vehicle prevention and recovery
products. If you wake up one morning
and find you car has gone off the drive,
you will have a 95% better chance of recovering that vehicle and a much better response from the police if you have
Scorpion with its 24/7/365 monitoring
team in your corner.
So as we enter a new year when hopefully
we will see the world retuning to normal
with the roll out of the vaccine, the distribution of which is monitored by Scorpion
Tracking products, and the dust settles
from the Brexit transition we are certainly
looking forward to a very exciting next decade of Innovation and Growth.
Best of luck and good business to all of our
valued customers.
Mark Downing

Call our Chorley office on 01257 249928 or visit www.scorpionauto.com
for further information on any of the company’s products or services.
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New members
About Craft Ltd
71-75 Shelton Street, London
WC2H 9JQ
www.thedriedflowers.florist
Dried flowers

Agile Spray Response Ltd
55-58 Pall Mall, Westminster,
London SW1Y 5JH
www.agilesprayresponse.com
Aviation oil dispersant technology

Artesian UsCo Ltd
60 Webbs Road, London SW11 6SE
T: 020 3102 4010
enquiries@usandco.com
www.usandco.com
Serviced offices and co working
space

B S D National
Unit N, V12 Merlin Park, Ringtail
Road, Burscough Industrial Estate,
Burscough Industrial Estate,
Ormskirk L40 8JY
www.bsdnational.co.uk
Export of new cars

Bjohn Logistics
51 Silverhurst Drive, Tonbridge
TN10 3QL
T: 020 7993 5662
sales@bjohnlogistics.com
www.bjohnlogistics.com
Freight forwarder

Blackbird
2 Ashness Road, London SW11
6RY
www.licensedtocharm.com
Jewellery and furniture design

Boodle Hatfield LLP
240 Blackfriars Road, London SE1
8NW
Law firm

Business Excellence
Europe Limited
2nd Floor, College House, 17 King
Edwards Road, Ruislip, London
HA4 7AE
T: 07397 734201
sajjad.ali@be-pk.com
www.be-pk.com
IT consultancy

Clemsi Consultancy
130 Old Street, Bromley BR1 3PD
T: 07369 243257
info@clemsiconsultancy.com
www.clemsiconsultancy.com
International trade consultancy

Covid Claims
Bank House, The Paddock,
Handforth, Wilmslow SK9 3HQ
T: 033 3305 0999
customerservices@covidclaimsuk.
com
www.covidclaims.uk.com
Insurance

Embassy of the Republic
of Croatia to the UK
21 Conway Street, London W1T
6BN
T: 020 7387 2022
vrhlon@mvep.hr
uk.mvep.hr/en
Embassy

Enertechnos
Unit 19, Kingsmill Business Park,
Chapel Mill Road, Kingston upon
Thames KT1 3GZ
www.enertechnos.com
Design of electrical engineering
devices

FILMGEARS UK
15 Mallow Grove, Warfield,
Bracknell RG425AR
filmgears.co.uk
Film and video cameras

First Intuition

Krish TechnoLabs Ltd

PLMR

100 Pall Mall, London SW1Y 5NQ
T: 020 3769 4814
jas@krishtechnolabs.com
www.krishtechnolabs.com
Digital agency

Church House, 29 Great Smith
Street, Westminster, London
SW1P 3BL
T: 020 7622 9529
info@plmr.co.uk
www.plmr.co.uk
Public affairs and PR

Lifestyle First
5 Newlands Close, Edgware HA8
8DQ
marketing@dralkapatel.com
dralkapatel.com
Health and workplace wellbeing

Mara Labs UK Ltd
8th Floor, 167 Fleet Street,
London EC4A 2EA
T: 009 173 8791 6152
rohanp@locus.sh
https://locus.sh
Logistics software as a service

Money and Pensions Service

Pots & Plants Kent
20-22 Wenlock Road, London
N1 7GU
T: 033 3242 0353
info@potsplantskent.co.uk
Wholesale of flowers and plants

Prime Pharmacare Ltd
Devonshire House, 582 Honeypot
Lane, Stanmore HA7 1JS
info@primepharmacare.co.uk
www.primepharmacare.com
Wholesale pharmaceuticals

Quadrante UK Limited

County House, Conway Mews,
London W1T 6AA
www.fi.co.uk
Accountancy training and
apprenticeships

120 Holborn, London EC1N 2TD
T: 01159 659570
contact@maps.org.uk
www.
moneyandpensionsservice.org.uk
Government body

10 St. Ann Street, Salisbury
SP1 2DN
www.qd-eng.com
Engineering and architecture
consultancy

GGH Transport Ltd

Naturecare Ltd

Seeclear Facilities UK Ltd

1 Webb Close, Bordon GU35 9FP
European horse transport by road

86-90 Paul Street, 3rd Floor,
London EC2A 4NE
www.naturecareltd.com
Organic food and cosmetics

Unit 12 Eaves Court, Bonham
Drive, Sittingbourne ME10 3RY
Facilities

Netstar UK Ltd

313 Mare Street, London E8 1EJ
www.teimaccountants.com
Accountancy, tax and business
advisory

Golden SS Limited
38 Spring Park Road, Croydon
CR0 5ED
goldenssltd.com
Agricultural machinery
equipment supply

Greenline Environmental Ltd
Unit 3 Esgors Farm, High Road,
Thornwood, Epping CM16 6LY
www.greenlineenvironmental.
co.uk
Waste management

Intexco Design Ltd
Production House, Romford RM7
0HL
www.intexco.co.uk
Anything exhibition

iResearch Services Limited
North West House, 119-127
Marylebone Road, London NW1
5PU
www.iresearchservices.com
B2B thought leadership agency

IW Group Services
(UK) Limited
1 Burwood Place, London W2
2UT
Property and construction

Ixion Holdings Ltd
Halford House, 2 Coval Lane,
Chelmsford CM1 1TD
www.ixionholdings.com
Training provider for construction

75 Farringdon Road, London
EC1M 3JY
www.netstar.co.uk
IT support services

New Ruyee Ltd
Golden Cross House, 8
Duncannon Street, London
WC2N 4JF
www.newruyee.com
Plastic waste management

NMOS LTD
160 Kemp House, City Road,
London EC1V 2NX
www.nmosltd.uk
Electrical spare parts and services

Oxford Business
College UK Ltd
65 George Street, Oxford OX1
2BQ
www.oxfordbusinesscollege.
ac.uk
Higher education

Perpetuuiti Technosoft
Limited
10 John Street, London WC1N
2EB
T: 07888 494859
info@ptechnosoft.com
www.ptechnosoft.com
Software

Teim Accountants

Toshiba Europe Ltd.
Consort House, 1 Princes Road,
Weybridge KT13 9TU
T: 07768 777188
richard.taylor@toshiba.co.uk
Manufacturing

TTD20 LTD
61 Prescott Avenue, Banbury
OX16 0RF
Import of wine and food

Ventures & Partners
27 Maresfield Gardens, London
NW3 5SD
T: 07776 476942
roy@venturespartners.com
www.venturespartners.com
Consultants

www.occamsec.com
info@occamsec.com

“I’ve never
heard of
OccamSec...”
Unemployed CISO, age 54

We protect
what matters

