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P

rofessor
David
Olusoga
OBE
gave the annual
World Traders Tacitus
lecture this year and we
report the bare bones of a devastating
piece of work on pages 4-5. For a fuller
picture I urge LBM readers to pick up
a copy of the British-Nigerian historian’s book Black and British: A Forgotten
History published by Macmillan. Not
unconnected, the new exhibition at
the London Transport Museum (p 5)
celebrates the contribution of Caribbean workers to the capital’s trains and
buses since their targeted recruitment
in the 1940s and 50s. And on page 36
LCCI Black Business Association chair
Lord Michael Hastings writes about
The World Reimagined, the art education project that it is hoped will “transform how UK society understands our
shared history around the Transatlantic
Slave Trade and its impact on all of us,
so that we can make racial justice a reality.”
Transport is another theme of
this issue of LBM. As well as looking
back on the origins of TfL’s workforce
we update readers on its latest and
much-needed central government
financial settlement (p6), take a trip
on the central section of the Elizabeth
line (p20) and give information on the
reduced congestion charge hours and
levies (p8). 100 years ago in London
(p26) focusses on the rebuilt Waterloo
Station opened by HM Queen Mary in

Peter Mead’s
lessons in
advertising

On the buses
New Abellio
London Bus boss

69

Financial
fitness

Podcasting
How to get
involved

Six tips for 2022

70

Axiom

Documentary maker Michael Cockerill’s fascinating autobiography Unmasking our leaders is reviewed by
Vincent Burke on page 29 and reminds
us of the axiom that all political careers
ultimately ending in failure. Hopefully
Michael Gove will not be deterred by
this as he leads on levelling up the UK
(p10).
Events in Ukraine will have moved
on by the time this LBM has been published but the sentiments and sources
of information on page 19 should still
hold good. Our other international
stories feature some fascinating photographic images of China (p14) and
the onset of the Year of the Tiger (p15).
International trade opportunities in
Hauts-de-France (formerly Nord-Pasde-Calais and Picardy) are highlighted on pages 16-17 and we also cover
the LCCI’s new trade advisory service
(p18) and the freshly-unveiled digital
ATA Carnet (p21).
Rob Brew (p43) shares his experiences in setting up Rydal Inc and how
we can use technology to help people
while Gabrielle Peace (p51) provides
advice on how to reach and engage
with baby boomers through to Gen Z.
Covid Q&A (p58-9) focusses on latest
government measures to reflect the reality that we need to learn to live with
the situation. Will this be LBM’s last
such Q&A? We hope so.
Peter Bishop
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History’s missing chapters
profit from the African slave trade
alongside London.

This year’s Tacitus Lecture
was titled Finance and the
City in and Age of Historical
Reckoning and delivered in
February by Professor David
Olusoga OBE to 650 invited
guests in London’s Guildhall

Toxic evolution
On the subject of historical statues
to these leading merchants whose
wealth was gained from slavery,
Professor Olusoga said that they
were mute and even with contextual notes could not properly explain the brutality of the slave trade,
whereas historical documents spoke
volumes. Statues, he said, were not
delivery systems for history. Yet the
re-examining of history highlighted how slow and toxic evolution of
culture related to slavery persisted
in the inequality that the slave trade
has left behind.

T

he British-Nigerian historian,
author and presenter higlighted the pervasive influence
that the Atlantic slave trade still has
on UK social behaviour two centuries after abolition. His lecture was
structured around three men of the
City of London whose wealth was
built on the backs of black Africans
sold into slavery to work initially on
Spanish and Portuguese and later
British plantations in the Caribbean
and North America.

Conscious bias

Enslaved
Two were former MPs, Edward
Colston (1636-1721) and Sir John
Cass (1661-1718) who were closely
involved in the management of the
Royal African Company, the principle English slave trading company established under Charles II in
1660. The third was Alderman William Beckford (1709-1770), twice
Lord Mayor of London, in 1692 and
1669, who grew up to inherit 13
plantations covering 22,000 acres
and owned approximately 3,000 enslaved Africans.

Abhorrent
Professor Olusoga recounted the
notorious 1783 Zong Case heard by
Lord Mansfield in London, when
mass murder onboard a slave ship
was deemed acceptable grounds for
an insurance claim, and whose abhorrent details recorded in an English court of law gave added impetus
to the abolitionist movement.
It finished with questions and answers from the audience and with
Professor Olusoga’s zeal for writing
children’s books to ensure the history taught to future generations of
British children includes the slavery
sources of Britain’s 17th and 18th
century merchant wealth.

Generational awakening
In between, Professor Olusoga
explained his belief in the Age of
Historical Reckoning, a current
moment of cultural shift. Rather
than seeing history being erased, it
was being created as hidden parts of
Britain’s colonial past were rediscovered and brought to light through
academic research and publication.
In a generational awakening, young
Britons were keen to reappraise
their history – a subject he acknowledged was not a comfortable experience for many. Black history made
up the missing chapters in a shared
British history.

Rapid returns
He highlighted the many prominent
investors, including several Lord
Mayors and Samuel Pepys, who had
sought to make money from the
trade in enslaved Africans through
the purchase of shares in the Royal
African Company. The use of Dutch
engineering, financed by traders in
the City of London to move from
cotton to sugar plantations in Bar-

bados further increased demand for
slaves. The records of a visit there in
1645 by Sir George Downing, whose
street is now home to UK Prime
Ministers, details the rapid returns
on investment to be made from this
industry built upon enslaved labour
and the scale of slavery on a tiny island.
Professor Olusoga explained how
the capture of Jamaica – 26 times
the size of Barbados – in 1655 by the
English brought about such a huge
increase in British slave trading that
the Royal African Company could
no longer supply enough slaves for
the demands of the island’s plantation owners. Breaking the Company’s monopoly allowed traders in
Bristol, Glasgow and Liverpool to

He quoted the 2019 European Social
Survey which found that 81 per cent
of Britons today do not agree with
the statement: “some races are born
less intelligent than others”. Despite
there being no scientific evidence
for this statement, this means 19 per
cent of Britons believe in it; and with
this the implication that by being
black and British nearly one in five
people hold racist views prejudiced
against you. These people, he said,
could be teachers, police officers or
job interviewers. This is not unconscious but conscious bias and
evidence that ideas prevalent in 21st
century Britain date from the 17th
and 18th centuries.

Diversity and inclusion
In response to questions Professor
Olusoga highlighted the great work
being done by academia and commercial companies who are genuine about diversity and inclusion –
those who are keen to shift the dial
by opening up their histories and
confront the legacies of the past.
And he was encouraged by the attitudes and approach of many of the
younger generation and their stand
on stamping out racism, citing the
England football team as an example.
www.londonchamber.co.uk
www.bayes.city.ac.uk
www.world-traders.org
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Legacies - London
Transport’s
Caribbean workforce

T

he contribution that Caribbean
people have made to transport
in London and British culture
more widely is celebrated at a new
exhibition at the London Transport
Museum (LTM).
Legacies: London Transport’s Caribbean Workforce explores the struggles
and triumphs of those recruited to
work on the capital’s buses and trains
as they moved halfway across the
world from the Caribbean to the UK.
After WWII, the UK’s need for
workers to help re-build the country
coincided with the Caribbean population’s need for jobs.

T

Fond memories

Yet, despite these challenges, many
employees have fond memories of
enjoying their work, helping to create new social and sports clubs such
as the LT Caribbean Association and
joining sports teams.
Today, Transport for London (TfL),
includes new generations of Londoners, some of whom are related to the
first generation of Caribbean recruits

Closer to the truth
he main sponsors of the
35th Annual Lecture Tacitus Lecture of the Worshipful Company of World Traders
demonstrate the new inclusive approach to trade and education in
the City. Established by the LCCI,
the Black Business Association
seeks to promote the role and
place of Black owned businesses in
London as a global city. As LCCI
chief executive Richard Burge
commented: “David Olusoga
showed how the current consistent disadvantage suffered by Black
business is a direct consequence of

basic, low-paid work and often found
promotion difficult due to informal
but pervasive discrimination.

Culture

our city’s past. We have much to
do in this age of historical reckoning for London”.
Bayes Business School, as an
educational institution, is committed to open and respectful discussion of its history, having renamed
itself in 2021 after Thomas Bayes
rather than Sir John Cass. Bayes
theorem suggests that we get closer to the truth by constantly updating our beliefs in proportion
to the weight of new evidence. It
was this idea – not only the person
– that was the motivation behind
adopting this name.

Difficulties

From 1956 to 1970, London Transport (LT) ran a direct recruitment
campaign from Barbados, Trinidad
and Jamaica, looking for employees
to come and work for the organisation. Arriving with high hopes about
starting a new life in Britain, many
were shocked with the difficulties
they faced including racism, poverty,
homesickness and damp, cold British
weather.
New recruits worked as bus conductors, station staff, canteen assistants and in track maintenance.
Though many employees were skilled
and well-educated, they had to take

WISEUP

The exhibition also focuses on the influence Caribbean culture has had on
the Capital and beyond. From iconic
events such as Notting Hill Carnival
to the development of the large-scale
artwork for TfL’s Art on the Underground programme at Brixton Tube
station, this exhibition acknowledges
the positive impact Caribbean communities have had on the UK, inspiring the visual arts and influencing
how we live, work and play.
Legacies: London Transport’s Caribbean
Workforce is at the London Transport
Museum, Covent Garden Piazza,
London WC2E 7BB
The exhibition is due to run until
summer 2024
www.ltmuseum.co.uk
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New funding
deal for TfL

T

ransport for London (TfL)
have agreed a funding deal
with the government, which
will last until 24 June 2022.
The Fourth Funding Package
comprises an Extraordinary Support Grant of £200m. As with previous funding packages, the government will “top up” TfL’s revenues
with additional grant payments if
they are lower than a pre-determined passenger revenue forecast.
As part of the package, TfL commits to deliver a plan by 31 March
2022 demonstrating the options
that exist to achieve up to £400m
of additional revenue or savings in
2022/23.

Financial sustainability
Andy Byford, London’s Transport
Commissioner, said: ‘There is no
UK recovery from the pandemic without a London recovery and
there is no London recovery without a properly funded transport network in the capital. The Mayor has

already set out a range of proposals
that will help support TfL’s financial
sustainability in the future but it is
essential that agreement is reached
with government on longer term
capital support during this funding
period. This is crucial for the coming years if a period of the ‘managed
decline’ of London’s transport network is to be avoided.”
Without government money
Mayor Sadiq Khan has estimated
that the capital’s bus services could
be cut by a fifth and Tube services
by almost 10 per cent. A short-term
deal such as this has been demanded by business chiefs (including the
LCCI’s Richard Burge) and union
bosses “as a precursor to a stable
long-term funding settlement, that
will enable it to avoid service cuts,
support jobs and growth across the
UK, and deliver a truly sustainable
transport network”.
www.tfl.gov.uk

FMC

Consultation
on online
sales tax

T

he government has published a consultation to
explore arguments for and
against an online sales tax.
As part of the three-month consultation stakeholders will be asked
for their views on the challenges
on the design of the tax including
which products and services would
be in scope and whether it would
be a flat-fee tax based on the number of transactions or deliveries, or
a revenue-based tax.

The consultation delves into
what effect such a tax would have
on consumers and businesses alike.
www.gov.uk/government/
consultations/online-sales-taxpolicy-consultation
The deadline for submitting
to the consultation is 20 May
2022. If you have any views that
you wish to express, contact
the LCCI policy team policy@
londonchamber.co.uk
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Diversity in the
financial sector

SPONSORED COLUMN

Flexible Working:
Hot Topic for 2022
by Jonathan Mansfield

F

ormer Bank of England chief
economist Andy Haldane, head
of the government’s levelling up
taskforce, led a recent roundtable discussion at LCCI on how government,
regulators and sector bodies can work
together to increase socio-economic
diversity at senior levels of the financial and professional services sector.

Further to go

Former Bank of England chief economist Haldane said that the roundtable
had been an important opportunity
to draw on the expertise of leading in-

dustry voices as we develop the taskforce’s recommendations. “Evidence
shows that diversity is severely lacking
across financial and professional services. Many firms are striving to create opportunities to improve access to
the sector, but there is much further
to go.”
The discussion will inform the
work of the City of London Corporation’s taskforce on the subject commissioned by HM Treasury and the
Department for Business, Energy &
Industrial Strategy.

New business
council formed
A new cohort of business
leaders has been appointed
by the government to
work with them to drive
up productivity, achieve a
high-growth economy, and
contribute to the levelling up
agenda.

C

haired jointly by the Prime
Minister and Chancellor
of the Exchequer, the new
Business Council will specifically
support the UK’s recovery from the
pandemic and prioritise delivery of
the green industrial revolution, creating new jobs, developing a skilled
workforce and unlocking global investment.
Council members include the
chief executives of the cream and
highest profile of British business
such as Aviva, Burberry, Rolls Royce
and Shell. They will work towards
implementation of the three core
pillars of last year’s Build Back Better plan for growth framework – infrastructure, innovation and skills

– translating goals into measurable
action.

Partnership
Council member Amanda Blanc,
chief executive of Aviva commented: “A thriving UK economy takes
partnership between government,
business and our communities.
“We all benefit when companies
are able to invest in the jobs, skills
and infrastructure the country
needs to compete globally, and seize
the opportunities of a sustainable,
low carbon future.”

The issue of flexible working is
attracting attention in public
discussion. It is also giving
rise to more and more legal
claims. Research by a law
firm, G. Q. Littler, reported
in Personnel Today on 17
January 2022, indicated that
the number of claims arising
from flexible working requests
had risen by some 52% in the
year 2019/20 to 2020/21.
There is a right for employees
to make a flexible working
request and not to be
subjected to a detriment
for having made such an
application. A formal process
needs to be followed. If the
request is refused, only a
prescribed reason to justify
it must be given such as
“detrimental impact on
performance” or “inability to
meet customer demand”.

expectation on the part of
employees for their employers
to be flexible. The old
arguments for resisting flexible
working seem less convincing
following widespread home
working during the pandemic.

Four-day work week?
On a related matter, a sixmonth trial looking into the
4 day working week with
no loss of pay is set to start
in June 2022. This will be
running in collaboration
between Cambridge and
Oxford Universities, Boston
College, the UK 4 day Working
Week Campaign and the
think tank Autonomy. They
are planning to involve some
20 to 30 companies. Certain
large businesses such as
Morrisons at their head office
have already committed to
shortening the working week
while others are trialling it:
The Guardian 16 January 2022.

THOMAS

There is no direct right to
flexible working. However,
there is a right to have
proper consideration of an
application. A claim in tribunal
will often be paired with
a claim for discrimination
such as sex discrimination
or disability. Things like
resistance to returning to the
office following the easing
of Covid-19 restrictions have
likely contributed to the
increase. Those with caring
responsibilities or suffering
from health conditions
are more likely to have
made claims because of
circumstances arising from the
pandemic.
It is also likely that there
is a change in the level of
Please visit our website
www.thomasmansfield.com
for more information or
contact Jonathan Mansfield
at Jonathan.mansfield@
thomasmansfield.com or
on 07947 598148

Flexible working: default
position?
In October 2018 the
government stated an
intention to create a duty for
all employers to assess where
that job can be done flexibly.
During 2021 the government
stated that it would consult
on making flexible working
the default position. Views
were invited on whether the
employer should be required
to suggest alternatives to
the arrangement proposed
by the employee instead of
an outright rejection. The
consultation closed on 1
December 2021 and new
legislation is likely.
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The next posture
is the best posture
By Simon Garcia
Owner of Freedom Wellbeing Inc
A pristine desk. . . All-singing-all-dancing chair ... Big monitor on an
adjustable arm ... That one team member that’s always first to do the
coffee-run ... These are things we all took for granted and just seem
like a distant memory for now. All the things that made us that bit
more comfortable in the workplace. Now, we’re all working from home
and a lot of us will probably continue to work at least 50% from home,
after we return to the new normal.
Pre-pandemic, I remember hearing a lot during assessments, that people
go to too many meetings and don’t have enough time at their desk to work.
After more than a year of working from home, the pendulum has swung the
other way and people are missing the physical interaction with colleagues,
missing walking up two flights of stairs to a meeting room that you have to
wait outside of, because someone has jumped in there to make a personal
call, missing the awful coffee from the machine. . . Okay, maybe not the last
one.
I have assessed every possible homeworking scenario and they will fall into
3 broad categories;
The Home Office – You have a private room, with a desk, task chair, maybe
a monitor.
The Table – Using the kitchen/dining table, so need to be very light with
equipment, as your “desk” also serves as a feeding port for the family, so
needs to be cleared of work bits regularly.
The Sofa – Using either the sofa or your bed, as you may be in a house
share, or studio flat, so space is very limited.
Three very different scenarios, all with practical equipment solutions
that can improve posture, mental wellbeing and productivity, but there is
one consistent problem that every worker in all of these scenarios faces.
Prolonged static postures!

FREEDOM

We are all sitting too long, because we have nothing to do, but sit. Not only
is our work on that little screen in front, but our meetings are too, even
phone calls are making way for “a quick zoom catch-up”. We are all guilty of
overlooking the need to move regularly.
The human body is not designed to be static. Our muscles are built for us to
be Hunter/Gatherers and function better when they are moving. Here are
some tips to help you get out of that seat and get the blood pumping.
• Where possible, do video meetings from your mobile, so you can go for a
walk, switch to the sofa, stand and stretch. Anything to change posture.
• Propose to your Line Manager that all meetings are shortened from 6050mins, so you have a window between back-to-back-sessions to go for
a quick walk.
• Drink LOTS of water. We all need to drink more water anyway, but the
more you drink, the more natural breaks will be required (Yes, I mean
running to the loo!).
• Utilise other areas of your home. If you have a high surface, like a tall chest
of drawers, you can stand and work for short spells. Moving from the
dining table to the sofa for an hour, then back again.
• Schedule breaks in your diary, so you cannot be booked up. Use this time
to exercise in any way. No matter how light, it will be better than sitting
static.
As the Health & Wellbeing representative
for the LCCI Panel of Experts, I am
available for advice and guidance
whether you are looking for support for
yourself, or your entire organisation.
Please feel free to contact me through
the LCCI app, or direct on 0203 560 7287
simon@free-well.co.uk

Congestion
charge
changes

F

rom Monday 21 February, the
central London Congestion
Charge hours were reduced to
Monday to Friday, 7:00-18:00 and
Saturdays, Sundays and bank holidays, 12:00-18:00.
The daily charge is £15 if you
pay in advance or on the same day,
or £17.50 by midnight of the third

charging day after you travel. For
example, if you drive on Saturday,
you have until midnight on Tuesday
to pay £17.50 and if you drive on
Sunday, you have until midnight on
Wednesday.
www.tfl.gov.uk/modes/driving/
congestion-charge

SME champions
T
he Corporation of London’s
Livery Hall in the City was
the venue for this year’s Small
Business Friendly Borough Awards
chaired by Cllr Elizabeth Campbell, Leader of RB Kensington and
Chelsea and organised by London
Councils.
Throughout the pandemic boroughs have played an important
role in ensuring that government
support reached those businesses
most affected by restrictions. By the
end of 2021-22, boroughs will have
delivered over £10 billion in pandemic-related grants and business
rates reliefs.

Visits
Borough environmental health
teams also undertook tens of thou-

sands of visits to help the capital’s
businesses understand the changing
Covid regulations.
Winners on the day were the LB
of Tower Hamlets (pictured above)
who were judged to have the best
programme of support for small
business.
www.londoncouncils.gov.uk

London fact: Manufacturing is worth £8.2 billion to
London and employs 130,000 people or 2.1% of the
capital’s workforce

Amber Group Surpasses $5B AUM as
Institutional Client Base Doubles in 2021
Amber Group, a leading global
digital asset platform, announced
a new milestone achievement
of over $5 billion in assets
under management (AUM). The
company’s new AUM milestone
comes as a particularly notable
achievement after recording $1
billion AUM less than a year ago in
April 2021.
This 400% increase in organic AUM
over a period of ten months underpins
Amber Group’s torrid growth
trajectory, expansive global reach, and
longer-term vision to be the primary
global digital asset platform globally.
Furthermore, the number of Amber
Group’s institutional clients more than
doubled from last year, increasing
from 500 to over 1,000, with over
$150 million of interest payouts made
to clients in FY2021 alone.
“We are proud of the new milestones
Amber Group has achieved, and we

greatly value our clients’ trust in our
products and services. And a key
to growing the platform has been
our continued focus on product
development and innovation, as
well as our priority to ensure the
safety and security of client assets,”
said Michael Wu, co-founder
and CEO of Amber Group.

Group continues to expand into
new markets around the world
through additional regulatory
licensing and strategic acquisitions,
such as the company’s latest
acquisition of Japanese crypto
exchange, DeCurret Inc.

Amber Group’s growth is reinforced
by its commitment to upholding
security and regulatory compliance.
The company is among the first
global digital wealth platforms
to achieve Service Organization
Control (SOC) 2 compliance - an
external, independent audit that
benchmarks industry best practises
in IT, security, and privacy controls.
The company also extended its list
of licences after securing regulatory
approvals from in-market financial
authorities in Australia, the UK,
Japan, and Switzerland. Amber

As Amber Group strategically grows
its influence within the digital asset
ecosystem, its team has more
than tripled in size in 2021, with a
total workforce standing at nearly
800 now. Numerous key hires
were made from leading financial
institutions and financial services
providers. “We have been and will
be continuously innovating our
products, adding top talent to our
team to serve our global user base,”
says Wu.

AMBER AI

© 2022 Amber Group. All rights reserved.

Amber Group is a leading digital asset platform with global operations across 12 cities. Amber Group
provides a full range of digital asset services spanning investing, financing, trading, and spending.
Recently, Amber Group raised $200M in Series B+ round led by Temasek at a valuation of $3B. To date,
Amber Group has raised a total of $328 million in funding from world-class investors such as Temasek,
Sequoia Capital, Paradigm, Tiger Global Management, Dragonfly Capital, Pantera Capital,
Coinbase Ventures, and Blockchain.com.

Contact us

servies@ambergroup.io

@AmberGroup
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Levelling up the country
The long-awaited and keenly
anticipated Levelling Up White
Paper, led by Secretary of State
Michael Gove, was published in
February. What does it contain
and what do businesses in
London and other parts of the
UK think of it?
What’s in it?

ers at or approaching the highest level
of devolution and a simplified, longterm funding settlement.

Support

Some of the key policy announcements
to support the work on these aims include:
• The roll-out of Local Skills Improvement Plans across England
• 
Three new Innovation Accelerators,
established outside London
• 
A new Global Britain Investment
Fund to improve access to finance for
SMEs
• 
Regeneration of 20 towns and cities across the UK o Raising cultural
spending outside of London
• Explore the introduction of a new National Landlord Register.

What’s the view from London?

Michael Gove, Secretary of State

The paper sets out how the government will meet the aims of levelling
up, focussed around 12 ‘missions’ to be
achieved by 2030.
• pay, employment and productivity to
rise in every area of the UK, with each
containing a globally competitive city
• domestic public investment in R &
D outside the Greater South East will
increase by at least 40 per cent and at
least one third over the Spending Review period, with that additional government funding seeking to leverage
at least twice as much private sector
investment over the long term
• 
local public transport connectivity
across the country will be significantly closer to the standards of London,
with improved services, simpler fares
and integrated ticketing
• 
the UK will have nationwide gigabit-capable broadband and 4G coverage, with 5G coverage for the majority
of the population
• the number of primary school children achieving the expected standard
in reading, writing and maths will
have significantly increased
• 
the number of people successfully
completing high-quality skills training will have significantly increased in
every area of the UK
• the gap in Healthy Life Expectancy
(HLE) between local areas where it is
highest and lowest will have narrowed,
and by 2035 HLE will rise by five years
• well-being will have improved in every
area of the UK
• pride in place, such as people’s satisfaction with their town centre and
engagement in local culture and community, will have risen in every area of
the UK
• renters will have a path to ownership
with the number of first-time buyers
increasing in all areas; and the government’s ambition is for the number
of non-decent rented homes to have
fallen by 50 per cent
• homicide, serious violence, and neighbourhood crime will have fallen, focussed on the worst-affected areas
• every part of England that wants one
will have a devolution deal with pow-

LCCI chief executive Richard Burge
commended the government in its ambitions to level up the whole of the UK
and regions that have been under-served
in recent decades. “The paper’s recommended steps to devolve power to regions and cities, establish new mayors,
improve transparency and performance
management of local government, are
all well-founded and will have significant
impact.

Political gain

“However, we are disappointed that
the core of the white paper’s proposals
amount to levelling down London. By
forcing investment in areas like R&D,
education spending, and cultural grants
away from London, as this white paper
recommends, the government is choosing to cut London out of productive investment for the sake of optics and for
political gain.
“The M25 is hardly paved in gold and
portraying London as a city of metropolitan ‘elites’ is counterproductive. The pandemic has hit London disproportionately
hard, making the capital’s full recovery to
pre-Covid levels of economic activity all
the more difficult in comparison to the
rest of the country. London is also home
to some of the most deprived areas of the
country which are in desperate need of
levelling up themselves. Focusing on the
relative gaps between the Southeast of
England and the rest of the country invites the government to make the country’s most productive region materially
worse off.

Engine room

“We cannot level up the whole of the
UK by levelling down London. London’s
economy is the engine room of the UK.
Its success, and that of the South East of
England, is critical to the UK’s post-Brexit, post-pandemic success. Unless London is given the resources and opportunities to thrive, the whole of the UK will
suffer, and the levelling up agenda with
it.”

And in other regions?
North East

North East England Chamber of Commerce policy director, Johnathan Walker:
“The White Paper talks about a series
of missions. To be successful a mission
needs strong leadership and a relentless

focus on delivery. Levelling Up must not
simply exist in the minds of policy makers; it must be felt quickly by businesses
and communities across our region.”

East Midlands

East Midlands Chamber chief executive,
Scott Knowles:“It’s promising to see Derbyshire, Leicestershire and Nottinghamshire all named in the first cohort to be
invited to agree new county deals. It’s crucial these mechanisms lead to enhanced
public investment, given the East Midlands has historically received the least
funding per head of any UK region.”

East of England

Suffolk Chamber chief executive, John
Dugmore:“If Suffolk is given its fair share
of these investments, then the county will
truly be able to make a catalytic and enduring contribution to long-term national prosperity due to its growing strengths
in renewables, ports and logistics and the
broader land-based economy.”

North West

Greater Manchester Chamber policy and
campaigns director Chris Fletcher:
“Amongst the many announcements,
the lack of new funding stands out. Some
of the new 12 missions, the key focal
points for action, have been based on
what has worked in parts of the country
already, such as Mayoral Combined Authorities.
“But, without genuine devolved powers, a central government fully prepared
to ‘let go’ of control and intervention,

backed up by cash, these 12 targets will
never be fully realised.”

Scotland

Glasgow Chamber chief executive Stuart
Patrick: “We are delighted that Glasgow
has been selected as an Innovation Accelerator. The announcement comes as
an appropriate acknowledgement of the
sheer scale and quality of both our academic research and the relationships that
have been built with industry.
“Valuable initiatives that could be accelerated include Glasgow’s three innovation districts, led by the Universities of
Strathclyde and Glasgow, that are helping
to develop our prowess in engineering,
advanced manufacturing and the health
and life sciences.”

Northern Ireland

Northern Ireland Chamber of Commerce and Industry chief executive, Ann
McGregor: “Investing in high-quality
infrastructure is necessary to enable businesses in Northern Ireland to boost historically low levels of productivity.
“Funding for skills is needed to support the 27 per cent of people who are
economically inactive into meaningful
employment; and investing in healthcare
is critical to ensure that the postcode
lottery regarding life expectancy here is
addressed.”
www.gov.uk/government/
publications/levelling-up-theunited-kingdom

Important first step, says BCC
Shevaun Haviland, director
general of the British Chambers
of Commerce called the White
Paper an important first step in
putting local economic prosperity
at the heart of government policy.
“This step though must now
rapidly become leaps and bounds.
Business communities are keen to
see the ambitions of this agenda
turn into delivery in the very
near future, improving prosperity
around the country.
“We are pleased to see policies
the Chamber Network has
long campaigned for - such as
UK-wide infrastructure reaching
London standards, widespread 5G
internet, local skills planning and
devolution of funding decisions
to the local level – take real
significance and be enshrined in
law.

and enable more firms to grow
and thrive.”

“What must now follow is the
detail on the role local business
leaders will have in oversight
and delivery of the missions
laid out. Where necessary,
additional funding must be made
available in order to drive change.
Government must not forget
the role that local businesses
play in creating opportunity and
prosperity in their communities,
and should continue to work with
BCC to identify further ways to
improve the business environment

“Government has heeded our calls
to streamline the variety of funding
pots and will be taking a more
strategic approach to funding.
Chambers would like to see local
areas receive larger funds to use
within a strategic framework and
given greater autonomy to use
it to address areas of greatest
challenge or opportunity in their
local communities over the long
term.

Delivery

On fevolution

“Chamber business communities
across England support greater
devolution. The centralisation of
money and decision making in
Whitehall continues to be a brake
on cities, towns and counties that
are keen to realise their potential.
However, businesses only want to
see devolution with purpose – not
just devolution for its own sake.
“Devolution must be shaped
by business knowledge of local
and regional needs, and be
accountable to local businesses
and communities. It is vital
that time and energy spent on
structural changes results in the
acceleration of genuine uplifts
to prosperity in our regions and
nations.

On funding allocation

www.britishchambers.org.uk
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Ending late payments in 2022

B

ritish businesses are facing a late payments
crisis, with £23.4 billion of invoices left unpaid over the last year.
But this could be the year this problem is finally addressed. On 1 April, new rules will require
businesses to pay 90 per cent of invoices within 60
days, or risk being excluded from public contracts.

Remedial steps
From that data, companies bidding for government contracts must submit details of any payments of interest for late payments over the previous twelve months, as well as an explanation of
why the delay in paying an invoice and “an outline
of what remedial steps have been taken to ensure
this does not occur again”.
A government procurement policy note detailing the new rules also contains a recognition
of the “importance of prompt, fair and effective
payment in all businesses”. The Small Business
Commissioner – an independent public body set
up to tackle late payment and unfavourable payment practices in the private sector – has been
surveying companies to understand the extent of
the problem. Results of the study will be released
later in the year.

Challenges
There are at least 55.5 million small businesses in
the UK, with 75 per cent having no employees except for the owner.
When invoices go unpaid, small companies can

face challenges meeting operating costs, servicing
debt or paying employees and suppliers.
Late payments are a major problem for small
businesses, with tens of thousands collapsing
every year because their clients fail to settle invoices on time.

“When invoices go unpaid,
small companies can face
challenges meeting
operating costs, servicing
debt or paying employees
and suppliers.”

Losing sleep
Research from Quickbook shows that the average
British business is owed £31,055, with 71 per cent
of small business owners losing sleep due to money worries keeping them up at night.
Liz Barclay, Small Business Commissioner,
said: “Late payments threaten the survival of small
businesses, so it is heartening to see the introduction of new procurement rules that assess the
speed of bidders’ payments.
“The government has recognised the problems
caused by late payments. Now the private sector
should do the same by measuring details of the
time taken to pay invoices as part of corporate
ESG measures.”
www.gov.uk/guidance/public-sectorprocurement-policy

Liz Barclay, Small Business Commissioner

Discover your passion
with a course atMORLEY
Morley
Progress your career, learn a new
skill or invest in your wellbeing.
We have hundreds of courses
online and in our centres.

morleycollege.ac.uk
London Business Ad.indd 1

13/01/2022 12:59
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UK-EU trade – improvements needed
On the second anniversary of Brexit, with huge lorry queues at Dover, the British Chambers of Commerce (BCC)
called for action to improve trade with Europe and set out key issues and solutions.

W

ith well over half of UK
exporters (60 per cent)
surveyed by the BCC in
November 2021 reporting difficulties in trading with the EU, an increase from 49 per cent in January
2021, it is clear, the BCC said, that
urgent action was needed.
William Bain, BCC head of trade
policy at the BCC, commented:
“One of the issues at Dover currently appears to be linked to the export
of food products across the Channel. Like many of the problems this
looks to be down to a differing interpretation of how the trade arrangements work after leaving the EU.
“In this case we are hearing
French customs require a wet signature on paperwork for exports
of animal and plant products, but
as much of the documentation is
produced digitally this is creating
hold-ups.

Interpretation
“It is the latest in a string of issues
with the trade deal that speaks to the
wider problems of interpretation,
inconsistent application and glaring

gaps in its coverage.
“No-one is expecting goods to
flow as freely across the channel
now as they did prior to Brexit. But
the way the trade agreement is being
interpreted in 27 different EU countries is a major headache for UK
business – especially smaller firms
without the cash reserves to set up
new EU based arrangements.
“Yet it doesn’t have to be this way.
It is possible for the UK government
and EU to take a pragmatic approach and work together to reach
new understandings on a consistent
interpretation of the rules and to
build on them further.”

Key issues
The BCC has set out five key issues,
and the solutions needed, to improve EU trade.
• Export health certificates cost
too much and take up too much
time for SME food exporters.
Solution: We need a supplementary deal which either eliminates or
greatly reduces the complexity of
exporting food for SMEs.
• Some companies are being

EU Trade Hub

Information and advice on staff employment,
business travel, exporting, importing,
international trade paperwork, costs, logistics,
data protection, e-commerce, accounting
and auditing, public procurement, intellectual
property and taxation. Plus webinars to join to help companies
navigate EU exit.

www.londonchamber.co.uk/eu-trade-hub
The EU Trade Hub is supported by re:TRADE

Hotline and online service for UK
exporters
Businesses exporting to Europe can now one-to-one advice via a new
phone and online service launched by the Department for International
Trade (DIT).
The Export Support Service will provide a single point of contact for
queries around rules of origin, guidance on recognising professional
qualifications and entering new markets.
www.gov.uk/ask-export-support-team

asked to register in multiple EU
states for VAT in order to sell online
to customers there.
Solution: We need a supplementary deal, similar to Norway’s with
the EU. This exempts the smallest
firms from the requirement to have
a fiscal representative and incur
these duplicate costs.
• As things stand CE marked
industrial and electrical products
will not be permitted for sale on the
market in Great Britain from January 2023/4. The same is true for
components and spares.
Solution: Action from the government to help businesses with
these timelines. Many firms are far
from convinced about a ban on CE
marked goods in Great Britain.
• UK firms facing limitations on
business travel and work activities
in the EU.
Solution: Government needs to
make side deals with the EU and
member states to boost access in
this area as a priority for 2022.
• Companies starting to be pursued in respect of import customs
declarations deferred from last year.

Solution: A pragmatic approach
to enforcement to ensure companies
recovering from the pandemic do
not face heavy-handed demands too
quickly on import payments, or paperwork.

Prosperity
Liam Smyth, managing director of
ChamberCustoms, said: “If the UK
government and the EU are willing
to takes action on these proposals
from the Chamber Network it will
serve to improve trading conditions
and let businesses get on with growing our economy and generating
prosperity.”
www.britishchambers.org.uk

Customs declarations –
key information for
importers and exporters
LCCI has joined with
ChamberCustoms to provide
a Customs Declaration
service to help exporters and
importers to comply with this
new requirement for trading
with the EU, and indeed with
the rest of the world where
such declarations will continue
to be needed.

the service they will be asked
for certain data e.g.

LCCI’s unit of Customs
Declaration specialists – Customs
agents – headed by Suvjeet Sibia
is in place and ready to help the
import and export community
deal with this significant change
– the number of declarations
needed in a typical year is
estimated to rise from 50 million
to over 250 million so many
companies are bound to be
affected.

• Whether a deferment account
is currently held

Data

When companies register for

• EORI status and number
(economic operator
registration and identification)
• Current involvement in
import/export
• Goods dealt in; nature and
number of consignments;
markets served

• Ports used – though note
that this service covers every
UK port for both import and
export
• Expected numerical need for
Customs Declarations.
Visit www.londonchamber.
co.uk/export-documents/
customs-declarations or contact
ssibia@londonchamber.co.uk for
further information
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Brexit freedoms
and benefits
Stephen Jones
reports on a new
Brexit Freedom
Bill and takes
LBM readers
through a policy document
on Brexit benefits

T

he Bill will make it easier to
amend or remove ‘retained
EU law’ – legacy EU law kept
on the statute book after Brexit as
a bridging measure – and will accompany a major cross-government
drive to reform, repeal and replace
‘outdated’ EU law. The reforms will
look to cut £1 billion of red tape for
UK businesses and ease regulatory
burdens.
The Bill is also expected to end
the special status that EU law still
enjoys in the UK’s legal framework.
Alongside this, a new policy document on the benefits of Brexit has
been published. The document sets
out the changes the UK government
has made since the UK’s departure
from the EU, and outlines the government’s vision for future changes
to be made in several key areas.

Science, data, and
technology
• U
 K to become a ‘science superpower’ by 2030, through raising
investment in R&D and implementing the government’s Innovation Strategy. A new quantum
strategy will also be released later
in 2022
• Growing the digital economy by
reforming the data protection
regime, whilst encouraging competition in digital markets and
strengthening the UK’s artificial
intelligence sector. Cyber security
will also be strengthened through
the new Online Safety Bill
• Promoting the use of technology
to boost digital trade, through the
digitisation of trade documents
and new data adequacy partnerships with other nations
• 
Building on the UK’s existing
strength in life sciences, by making the country an attractive place
to conduct research and trials.

Business and industry
• S upport for sectors such as hospitality, culture, finance, professional and legal services, and automotive to grow, by opening new
markets for businesses and looking to enhance industries when
signing new trade deals

SPONSORED COLUMN

Could you be due
thousands on
your pension
contributions?
By Görkem Gökyiğit, Chartered
Financial Planner at Lubbock Fine
Wealth Management

Infrastructure and
Levelling Up
• E
nabling the wider take-up of
electric and self-driving vehicles by improving accessibility
to charging points, while adapting the legislative framework for
roads to ensure a safe deployment
of self-driving vehicles
• Support for aviation by reforming
slot allocations for airlines and
enhancing passenger protections
• 
Implementing
the
Williams-Shapps Plan for Rail to
reform the railway network, and
ensuring the road network is safe
for all users
• 
Embracing modern methods
of construction to boost housebuilding, while adapting the planning framework to make it easier
for people to build.

Climate, the environment
and agriculture
• A
 chieving net zero and protecting the environment by leading
on the work in the green finance
sector, incentivising cost-effective
emissions abatement in industry,
supporting consumers in making
greener choices, strengthening
environmental regulation, and
ensuring all plastic packaging is
reusable or recyclable by 2025.

Pensions are a great way to
save towards retirement. The
eventual size of your pension
pot is mainly determined by
the total contributions made
and the performance of the
underlying investments.

What happens when you
add to your pension pot?
When making pension
contributions, some of
the money that would’ve
gone to the Government
as tax gets added into your
pension instead. It’s also
known as a tax relief which
you would receive if:
• Your employer takes
workplace pension
contributions out of your pay
before deducting Income
Tax. This is called “net pay”
and you will receive the
maximum tax relief available
automatically.

www.gov.uk/government/
publications/the-benefits-ofbrexit

If you’re a higher rate taxpayer
and your contributions are via
“net pay” method, then you
don’t need to do anything.
If your contributions are via the
relief at source method, you’ll
need to either complete a selfassessment tax return or contact
HMRC to adjust your tax code. If
you have not been claiming higher
or additional rate tax relief, it is also
possible to go back 4 tax years.

Am I eligible to receive
money back?
We have been surprised by
the number of enquiries from
individuals who haven’t been
claiming valuable tax relief on
their pension contributions. This
suggests many have been missing
out on thousands of pounds.

WATERSTONS

• You pay contributions from
your taxed pay and this is
grossed up by the pension
provider by basic rate tax.
This means your pension
provider will claim 20% as tax
relief from HMRC and add it
to your pension pot (which is
known as ‘relief at source’).

Global Britain
• M
 aking the UK border the most
effective in the world by digitising trade processes, reviewing the
UK’s customs regime, and implementing advanced risk control
regimes
• 
Delivering the Nationality and
Borders Bill and reforming the
sponsorship system, while introducing the new points-based
route for people to enter the UK
• 
Expanding the Export Support
Service and launching the Developing Countries Trading Scheme.

What happens if you’re in
the higher rate tax band?

Lubbock Fine Wealth
Management
Paternoster House
65 St Paul’s Churchyard
London EC4M 8AB
t +44(0)20 7490 7766
www.lfwm.co.uk

The flowchart below can
help you identify if you are
due any money back.

How can we help?
If you are a higher or additional
rate taxpayer who is making
personal pension contributions,
please get in touch with
our Chartered Financial
Planner Görkem Gökyiğit
(gorkemgokyigit@lfwm.co.uk) for
further assistance on this matter.
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Connecting with Chinese culture

The overall winner of an international
photo competition celebrating Chinese
culture has been declared The Dancing
Dreams of a Mountain Girl which
depicts a young mountain girl dancing
for her grandmother while she works
making toy tigers

T

he judges felt this image by Chinese photographer Li Huaifeng captured “a moment
of joy – an almost other-worldly vision of
the child in the sun’s rays. It is as if Grandma is
watching the child in a hologram.”
The Global SinoPhoto Awards covered four
categories: Water, Home, Work and Play, and Environment.
The other category winners are: Family Stuff –
The Golden Anniversary Couple by Huang Qingjun, Seasonal Sea – an environmental image by
Yang Tongyu – and Seeking by Huang Jianjun.

Connections
The Global SinoPhoto Awards 2021, in association with the Lau China Institute, King’s College
London, received almost 2,000 entries around the

world. The awards invite photographers to tell
Chinese stories, imagining, interpreting, and inspiring connections between Chinese culture and
the rest of the world.
One of the prominent judges, the Londonbased, Hong Kong Chinese curator and author
Betty Yao, commented on the overall high quality
of submissions. “Although three out of the four
categories required a Chinese element, I felt many
of the outstanding submissions were ‘universal’
and that audiences from around the world would
respond to them both visually and emotionally.”

Artistry
The winning photographs will be exhibited at the
Museum of East Asian Art in Bath, the only museum in the UK solely dedicated to arts and culture from East and South East Asia, with a collection of more than 2,000 objects representing over
7,000 years of artistry and craftsmanship.
The images will be exhibited at other locations
throughout the year including the Lau China
Institute, Kings College London, and the World
Architecture Festival China in Chengdu in November.

“Although three out of the
four categories required a
Chinese element, I felt many
of the outstanding
submissions were ‘universal’
and that audiences from
around the world would
respond to them both
visually and emotionally.”
www.sinophoto-awards.com

Winners of awards: Main image: ‘The Dancing Dreams
of a Mountain Girl’ by Li Huaifeng
bottom left; ‘Family Stuff – The Golden Anniversary
Couple’ by Huang Qingjun; centre: ‘Seasonal Sea’ by
Yang Tongyu; bottom right: ‘Seeking’ by Huang Jianjun.
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Year of the
(entrepreneurial) Tiger

Changes to Cyber
Essentials and Cyber
Essentials Plus...
Iain Batty

Technical Security Assessment Lead
The NCSC and IASME have released a significant
update to the Cyber Essentials and Cyber Essentials
Plus standards, which came into effect on January 24th
2022. Cyber Essentials and Cyber Essentials Plus are
UK certification schemes that help you protect your
organisation against security threats.

Chinese New Year
celebrations in London may
not yet have returned to their
full pre-Covid splendour
but they might presage a
period of entrepreneurial
and organisational success
as researchers report that
the Year of the Tiger has a
significant correlation to
some of the world’s biggest
business successes

correlates with the Chinese zodiac
and lunar calendar. A further look
at the economic climate around
these years shows that conditions
have been favourable with the world
emerging from a global recession in
the previous cycle – 2010 – and the
economy enjoying the heyday of the
dot com boom in the instance before that – 1998.”

T

he Year of the Tiger, an occurrence which happens once
every twelve years, and which
last occurred in 2010, is the zodiac
in which co-working company WeWork, internet behemoth Google
and online payments giant PayPal
were founded.
The zodiac is also the birth sign of
British businessman Richard Branson, and steel magnate, Lakshmi
Mittal, both born in 1950. The pair
are currently worth a combined £20
billion.
Other businesses founded by entrepreneurs in the Year of the Tiger
include the number one crowdfunding platform GoFundMe (2010),
furniture retailer Made.com (2010),
sportswear brands Lulu Lemon
and Sweaty Betty (1998), China’s
largest retailer and member of the
NASDAQ100 and Fortune Global
500 company, JD.com (1998), natural drinks brand Innocent (1998),
online travel company LastMinute.com (1998), gaming company
Ubisoft (1986), toy retailer Smyths
(1986) grocer retailer Walmart
(1962) and the multinational coffee
chain Dunkin Donuts.

Heyday
Lee Murphy, managing director
at The Accountancy Partnership
which undertook the research, said:
“There are millions of businesses
founded each year around the globe,
so there may well be a trend which

These new standards have different requirements,
meaning organisations pursuing certification may
need to make significant changes to comply and
successfully certify. These new standards are intended
to both align with the latest information security best
practices and react to the mass adoption of cloud
services and home working over the last two years.
We’ve pulled together the key changes, including new
pricing and certification strategy options below:
Cyber Essentials
• All Cloud services used by your organisation need MultiFactor Authentication enforced on all administrator accounts
(this will expand to include all user accounts by January 2023)
• Patches requiring configuration changes must be applied
• Changes to password requirements
• Home worker-owned routers and firewalls are no longer
in-scope
• Mobile devices need a PIN of at least 6 characters

Cyber Essentials Plus

WATERSTONS

• Authenticated patch assessment pass/fail criteria will
change to address the new patch management requirements
• Two new audit tests are being added for verifying cloud
MFA usage and the segregation between administrator and
standard user accounts

For Cyber Essentials, certification fees will now be
priced on a tiered model:
• Micro Organisations (0-9 employees) - £300 + VAT
• Small Organisations (10-49 employees) - £400 + VAT
• Medium Organisations (50-249 employees) - £450 + VAT
• Large Organisations (249+ employees) - £500 + VAT
How LBM covered the Year of the Ox in 2021

Energy
The Accountancy Partnership has
also carried out research into the
most common reasons for starting
your own business, which revealed
that 47 per cent did so for financial
reasons and to earn more money,
while 40 per cent did so for improved personal development opportunities.
According to Hong Kong-based
astronomer, Jupiter Lai, the transition to Tiger will increase the overall energy level bringing more motivation than the passive Ox - 2021.
Character traits of the Tiger zodiac
include being brave, competitive,
and confident also lend themselves
to successful business founders.
www.theaccountancy.co.uk

To provide a grace period of implementation, Cyber
Essentials submissions started before January 24th will
be honoured for 6 months, allowing you time to comply
with the new standard.
Additionally, organisations awarded with the previous
Cyber Essentials standard will be audited against the
previous Cyber Essentials Plus standards version, as
long as this is done within 3 months of achieving Cyber
Essentials.
The changes to this certification are detailed and
complex, therefore we understand you may have
questions or need some guidance. Please contact our
Cyber team today to discuss this further or take a look
at the IASME website for a more in-depth analysis of
the changes.
Find out more at: waterstons.com
info@waterstons.com
0345 094 094 5
waterstons.com
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Global Britain begins at Calais
Hauts-deFrance is the
northernmost
region of
France formed from NordPas-de-Calais and Picardy
when geographical reforms
became effective in 2016.
Artus Galiay describes
the trade and investment
opportunities in an area just
the other side of the English
Channel

tures, workers, skills and technologies, which all add up to a largescale and modern transport and
logistics regional ecosystem, joining
up the ports of Calais and Dunkirk,
the Eurotunnel, with broader networks – physical and digital – across
the UK and Europe.
This solid ecosystem has been
facilitating trade and investment –
both ways – for decades, and has
resisted the test of time, especially
the recent and combined challenges
of Brexit and Covid. Although these
chapters are not definitely closed
yet, all efforts and goodwill – whether from business, politics or civil society – are aimed at developing and
preserving economic, business and
human ties both sides of the channel.

Easy access

W

hat springs to British
minds when hearing
about places such as
Calais, Dunkirk, Amiens or Lille?
Probably a combination of holidays,
daytrips for wine purchases, border
problems, majestic cathedrals, or
pretty landscapes on the way to Paris. But the Hauts-de-France region,
where these places are located, has
much more to offer than a rail track
between London and Paris.

Ecosystem
Firstly, this region hosts the Franco-British border, a gigantic machine which facilitates more than
€300 billion worth of UK-EU trade
annually, with more than five million lorries which cross the border
every year, and the millions of passengers looking to do business or
visit friends or relatives on the other
side of the channel. Facilitating all
this requires sizeable infrastruc-

Many UK companies already understand the value of Hauts-deFrance as a strategic location in the
European market and have invested
accordingly. For example, AstraZeneca’s plant in Dunkirk currently employs 500 people, producing
medicines relating to respiratory
diseases. Similarly, GSK set up in
Saint-Amand-Les-Eaux near Valenciennes in 2011, where they currently employ nearly 1,000 people,
to produce vaccines. More recently,
Usleep, a Manchester-based mattress producer, invested in a factory in Hauts-de-France, in Dourges,
on the site of multimodal platform
Delta 3. This will create 70 jobs over
the next three years, producing mattresses for French and European
customers.
For Paul Glynn, managing director of a division at Usleep France,
certain key items proved decisive
when choosing to set up in Hautsde-France: local technical knowhow, a strong regional industrial
culture, and a strategic location with
quick and easy access to several Eu-

ropean markets.

Scale of investments
Investment is also running high the
other way round. The Hauts-deFrance region’s main sports retailer Décathlon arrived in the UK in
1999, and they now have 70 shops
across the country, employing more
than 1,500 people, with an annual
turnover of over £200 million. Another regional champion operating
in the UK is Lyreco, European leader in the distribution of workplace
products and services, who employ
more than 1,300 people there, with
more than £230 million in annual
turnover.
In the agri-food sector, regional
champions Lesaffre Group (global
leader in yeasts and bakery ingredients with 9.000 employees worldwide) and Tereos (world’s second
largest sugar producer) have also
invested in the UK, where they em-

ploy 14 and 91 people respectively.
These illustrate the scale of investments – running both ways – between Hauts-de-France and the UK
and they constitute a solid basis on
which other companies can build.

Halfway house
Just as the Tech sector in the UK is
not all about London, Tech in France
is not just about Paris. For example,
France’s largest startup incubator is
in Lille where Euratechnologies is
home to more than 300 Tech companies and 4,500 Tech workers. For
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What happens when
the Covid rules
go away?
Lianne Lambert, Managing Director,
Lighter HR
For the last two years,
employers have needed to
deal with ever-changing
Covid rules. It is now
expected that, within the
next month, all Covid
restrictions will be removed,
which employers will be very
relieved to hear. However, it
may not be the great news
that everyone has been
waiting for.

London-based startups who want
to test the European market, Lille
can be the perfect halfway house
between Paris and London. For example, Admiral Group Plc set up
in Hauts-de-France (in Marcq-enBaroeul) in 2014 to support their
expansion into the French market
with their local name ‘L’Olivier Assurance’ and their business is flourishing. The insurance company had
to recruit an additional 50 people in
2021, and now employ 350 staff in
France.
New constraints and controls
related to the UK exit from the EU
single market and customs union,
such as sanitary and phytosanitary
checks, the shift from CE to UKCA
marking and rules of origin, have
made it more complex to trade
across the Channel. But complex
does not mean impossible: it’s all
a matter of organisation. And it
doesn’t change the fact that the EU
is a 450 million-strong market right
at Britain’s doorstep, readily accessible through the Hauts-de-France
region. For those who look carefully, new constraints also imply new
opportunities.

Forum
In order to help UK and European companies trade across the
Channel, Nord France Invest have
teamed up with other business partners, such as Unsworth, a customs
representation company and LCCI
member, and RM Boulanger, a fiscal
representation company, to create

the Short Straits Users Forum). The
aim of this forum is to provide companies with an informal setup where
they can ask questions on problems
they may be experiencing when
trying to get their goods across
the border. It allows companies to
obtain concrete answers and solve
their problems.

Base camp
France will host two major global events over the next couple of
years: the 2023 Rugby World Cup,
and the 2024 Paris Olympic Games.
Five rugby games will take place in
the Lille metropolis (Stade Pierre
Mauroy), in the pools stage, including two England games against
Scotland and France respectively.
The English team’s base camp will
also be in Hauts-de-France. The
handball tournament for the Paris
Olympics will take place in the Lille
metropolis. The region will also host
a number of preparation centres for
sports such as basketball, cycling,
rugby 7s, football, and athletics.
The next time you think about
the international expansion of your
business, you may want to look at
what happens on the other side of
the English Channel, before looking
at what happens on the other side of
the world.
Artus Galiay is the Hauts-deFrance representative to the UK,
and director for UK and Ireland at
Nord France Invest, the regional
investment promotion agency
www.nordfranceinvest.com

people splitting their time
between the office and home,
and having people just spend
a week working from home
will not cause any disruption.
This isn’t such an easy
decision for employers
who need employees to
be physically present to do
their job. In these cases,
businesses will need to
decide what approach they
want to take and, if they
decide to tell people that
they do still need to stay
away from work, how much
those individuals will be paid.

Employers are responsible
for providing their employees
with a safe working
environment and that
extends to protecting them
from catching Covid in the
workplace. Whilst the rules
This is all going to be made
may have changed frequently
more complicated if free
over the last two years, there
testing is abolished. If there
LIGHTER
have at least been clearly
is no access to free testing,
stated rules that everyone
there is uncertainty as to how
has known and been able to
people will know if they have
follow. Without these rules,
the onus will fall to employers Covid. Will employers need to
ask everyone who is poorly to
to determine how to manage
stay away from work? If you
Covid in the workplace.
do that, how much will you
There are two key expected
pay them?
changes that will have an
There are many questions in
impact on employers:
this area and it’s important
• The removal of the
that you start considering
need to isolate if you
them now. As with all things
test positive for Covid
Covid, the rules are likely to
change quickly. Therefore,
• The cessation of
to ensure you’re able to
free testing
respond with little notice,
you’ll need to make sure you
A decision that businesses
have flexible policies, clear
will need to take is whether
decision pathways and open
they want their employees
to isolate if they have Covid
communication channels
even though there will be
with all your employees.
no legal requirement to do
For guidance on this or other
so. For some businesses,
HR matters, contact Lianne at
having people isolate will be
LSL@LighterHR.co.uk or call
quite straight forward. Many
0203 319 1649, or visit us at
employers have moved to a
hybrid working model with
www.LighterHR.co.uk

www.LighterHR.co.uk
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Clear answers, guidance
and support

Elizabeth
Skewes
Castañeda
introduces the
new LCCI international
trade advisory service

W

hat do we think when
we hear ‘international
trade’? Exports, imports,
logistics, customs procedures? No
doubt, but it is also a world that is
ever changing and expanding, and
so potentially complex it can be intimidating. A single transaction can
involve numerous procedures and
information requirements – wrongly dealt with can mean the difference between failure and success.

Complicated

Moreover, there is no doubt that the
last couple of years have been especially complicated for companies
trading between the UK and the EU.
Although the UK has signed new
trade agreements with 67 countries
and has three mutual recognition
agreements, the EU remains Britain’s main trading partner. Last year
was a difficult one for business with
Europe as new procedures in a short
period of time became an issue,
pushing many companies to cease
their EU business and concentrate
on local trade instead.

Meet the LCCI
Trusted Advisors –
International Trade
Advisory Service

isIFM is an independent financial
services group providing global
professional administration services
across private wealth & corporate
and pensions. Their London office
was established in September 2017.

PraxisIFM are the panel experts in
international business expansions.

CIBT are the panel experts in
business visas.

Customs procedures

Challenges

Over the year LCCI received thousands of enquiries from all sizes of
company, all concerned about trade
arrangements and wanting clear answers, guidance and support. At the
chamber we know that having information available doesn’t necessarily mean a clear path ahead. But we
know that with the correct guidance
and support, big obstacles can become exciting challenges and not so
difficult to overcome.
Companies don’t have to hold all
the answers or be experts on every
single aspect of international trade to
be successful, they just need to find
the right place to look for a helpful
and expert hand. LCCI has therefore
created a panel of members with
expertise in various aspects of international trade – our Trusted Advisers – who are ready to provide your
company with the information, guidance and even resources you need to
make your overseas business adventures a great success.

visa and passport company in the
world. They are proud that over 75
per cent of FORTUNE 500 companies and the world’s largest tour
operators and cruise lines are their
clients. LCCI Members are eligible
for a 20 pe cent discount on CIBTvisas services.

Harrison Clark Rickerbys
Solicitors
Harrison Clark Rickerbys is a law
firm with 800+ staff in eleven offices
across the UK. It has particular expertise in cross-border matters, having an international network of 35+
countries and five hubs: Shanghai,
Mumbai, Amsterdam, Copenhagen,
and Boston.
HCR Law is joining the panel as
experts in tariff classification and
rules of origin.

VAT IT
re:TRADE is a supply chain management business, who works with
companies to identify opportunities to streamline their movement
of goods cross-border. Re:TRADE
aligns internal departments and
external suppliers to centralise processes, eliminate customer dissatisfaction and delays at the border,
ultimately providing a one-stop
solution for all your cross-border
needs.

In addition to these key international trade subjects, LCCI has also
developed its customs procedures
team to provide support ranging
from assistance at early stages of
trading to day-to-day requirements.
The chamber’s in-house customs
procedures expert consultants work
closely with HMRC to ensure companies stay compliant with the latest
rules and regulations. LCCI has also
created a range of service packages
to suit company trading requirements, from introductory guidance
to bespoke consultancy services.

VAT IT are the panel experts in
VAT reclaim.

How to get in touch
PraxisIFM
PraxisIFM provides a wide range
of bespoke professional services to
corporate clients, individuals and
families. Established in 1972, Prax-

CIBT
With more than 50 years’ experience, CIBT has become the largest
and most well-established travel

Submit enquires online at:
www.londonchamber.co.uk/
international-trade/trade-adviceand-support/international-tradeadvisory-service
Or email tradeenquiries@
londonchamber.co.uk
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R

eacting to the Ukraine crisis in late February LCCI
chief executive Richard
Burge said: “Russia’s illegal invasion of Ukraine is hugely worrying and LCCI’s first thoughts
are with the Ukrainian people.
As a global city, world events
have a real impact on London
and its economy. This invasion
will have difficult and painful
repercussions for all of Europe,
and that includes the UK and
London. While it may be tempting to separate commerce and
conflict, there can be no prosperity without security, and the
security norms that have underpinned Europe for decades has
been shattered.

Destabilise

"London businesses need to
be aware of the potential longterm consequences of Russia’s actions and be prepared
to respond in ways that they
can. London’s business leaders
should not hold their tongue.
What Russia’s government has
done will massively destabilise
the global economy and the

Property
Valuations
Claire Jones, Trade Mark
Director at HGF

City should have acted earlier to
guard against this impact. Alarm
bells should have rung sooner
in the City and Financial Services Sector over too many ties to
Russian money.
“We cannot let London be
seen as an enabler of a rogue
state that has broken international law, invaded a sovereign
democracy, and now precipitated civilian death and suffering.
Doing nothing is no longer an
option - London’s business leaders must step up and protect
London's financial and business
interests against the threats it
now faces."

Sources of information
for business
•	Latest sanctions: For clarification about what the UK
government’s latest sanctions go to LCCI website news and
insights
•	Trade: Department for International Trade recommend that
concerned companies trading with Ukraine and Russia contact
the Export Support Service (ESS) on 0300-303-8955 or visit ESS
landing page www.gov.uk/ask-export-support-team
•	Financial sanctions: contact the Office of Financial Sanctions
Implementation OFSI@hmtreasury.gov.uk or subscribe to the
Office of Financial Sanctions Implementation’s e-alerts
•	Transport sanctions: contact the Department for Transport on
transportsanctions@dft.gov.uk
•	General information on sanctions: contact the Foreign,
Commonwealth & Development Office’s Sanctions Unit on
sanctions@fcdo.gov.uk
•	Changes to visas: The Home Office has announced that
Ukrainians who are on work, study or visit visas in the UK will
have their visas temporarily extended or be able to switch onto
different visa routes
•	Cyber security: The National Cyber Security Centre is urging all
UK businesses to strengthen their cyber resilience. They have
issued a 5-step guide.

Intellectual property can be
business assets and valuations
can assist in determining their
true value. IP is often the
most valuable asset within a
business, and innovation and
technology in today’s world
means that there is some
element of IP in almost every
commercial interaction that
a busines engages in. The
value of IP assets can be useful
when, for example, a business
is seeking outside investment,
exploring licensing and joint
venture opportunities, mergers
and acquisitions or other tax,
finance or marketing purposes.

amount of economic benefits
and enhance the value of
other assets with which
they are associated.
There are a number of valuation
methods available when
considering IP valuations
including quantitative (costbased, market-based, incomebased) and qualitative (ratings,
scorings, value indicators). All
methods have their advantages
and disadvantages, although
qualitative methods are usually
used for IP valuations given the
largely non-monetary nature.
How to choose a method
The exact method right
for a valuation will be
determinative on:

A brand can be protected by
trade marks and designs (both
registered and unregistered).
There are also a number of other
assets within an IP portfolio to
consider including:

is the purpose of the
HGF• what
valuation (i.e. licensing, sale,

•
•
•
•
•

goodwill
know-how
research and development
trade secrets
databases and customer lists

The World Intellectual Property
Organisation and UK Intellectual
Property Office (amongst others)
provide guidance on evaluating
IP assets, and the prerequisites
are that the assets should:
• be separately identifiable
• tangible evidence of existence
• created at an identifiable
point in time
• be capable of being legally
enforced and transferred
• should be able to be
sold independently of
other business assets
• subject to destruction
or termination at an
identifiable point in time
For IP assets to have a
quantifiable value, they
should generate a measurable

investment)
• what IP assets are being
considered (i.e. patents, trade
marks, goodwill, copyright)
• who the valuation is
being prepared for (i.e.
internal v external)
Consideration also needs to
be given to other business
circumstances at the time of
valuation, potential markets,
competitors and market trends/
economies. An in-depth IP audit
will also be required.
There is no ‘magic formula’
and the methods that can be
employed are diverse, with many
factors to be considered.
Expertise
A comprehensive and
commercial IP valuation can
draw on expertise from a
number of sources, including
IP lawyers, in-house teams
and brand valuation experts,
ensuring that any value is fair and
commercially viable.

For further information, please contact
HGF’s Trade Mark Director Claire Jones –
cjones@hgf.com.
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Crossrail – the end is in sight
Crossrail chief executive
Mark Wild gave a lucky few
an early experience of riding
the central section of the
Elizabeth line in advance of
it opening to all “in the first
half of this year” writes Peter
Bishop

S

ince last autumn the line has
been going through the final,
trialling phase of the programme involving more than 150
real-life scenarios such as signal
failures, escalator failure, passenger
illness, and major incidents which
could require mass evacuation.
Wild joined what is the biggest
transport project in Europe in November 2018, inheriting a complex
and challenging situation which
was running late and over budget.
He has done a great job in getting
Crossrail near to fruition and is
clearly passionate about all aspects
of the job – the stations, their architecture, the trains, technology, and,
very clearly, the people involved.

London needs the
Elizabeth line now
more than ever.
Not much longer to
wait.
Exceptional
The charismatic Wild has a lot to be
proud of. Moving down the escalator into the Elizabeth line section at
Paddington I was reminded of entering a new world art gallery – the
Louvre in Abu Dhabi to be specific.
The smoothness of the ride to Liverpool Street (in just 12 minutes,
including station stops for currently
non-existent passengers) was exceptional. The trains themselves (Derby-built) are sleek and long at 210

metres with platforms at 240 metres
allowing for future expansion.
It is a long time since March 2016
when LBM featured HM The Queen
on its front cover in the Elizabeth
line naming ceremony. Last year
we ran a piece by Nick Raynsford,
former Minister for London and
strategic advisor to the project, with
the headline: London needs the Elizabeth line now more than ever. Not
much longer to wait.
www.crossrail.co.uk
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Welcome to the
new digital ATA
Carnet era

SPONSORED COLUMN

Blockchain companies have
become increasingly
interested in implementing
international management
system standards
by Maria Dimitrova, MBA, AfCIIS
Head of Business Development, IMSM
Blockchain is an innovative
and fascinating technology
spreading across the business
world and is aimed at making it
a safer place. It is an emerging
technology, yet its applications
have already been materialising
across various sectors: banking,
trade finance, and insurance;
supply chain management;
law enforcement; energy; real
estate; and many more.
Expenditure on blockchain and
digital ledger technologies is
expected to amount to nearly
$16 billion by 2023. Nonetheless,
such rapid growth can give
rise to opportunities, risks, and
confusion that could potentially
impact its prompt adoption.

IMSM is an international
organisation operating in over
20 countries. Our surveys
confirm the trend for businesses
to implement a broader range
of standards and especially
for blockchain-focused
organisations to seek conformity
with ISO 27001 - Information
Security Management Systems.
Interestingly, whilst most
businesses manifest a more
traditional approach and
implement ISO 27001 alongside
ISO 9001, or integrate it within
an existing management system,
blockchain businesses tend
to implement a management
system in conformity with ISO
27001 directly.

IMS

ATA Carnets – or ‘passports
for goods’ – are international
trade documents which
allow the temporary export
of commercial samples, trade
fair or exhibition goods and
professional equipment to
countries that are part of the
ATA Carnet system

I

n terms of sectors, Carnets are
much used in film making, jewellery and fashion, musical tours,
and sport – grand prix equipment
including F1 cars for example.

Their use and importance have
increased significantly since the
UK left the EU as Carnets can be
used for temporary movements
between the mainland and the
continent – previously they were
not the appropriate documents for
trade in the Single Market.
Moreover, what has been a paper document since the scheme
was set up in 1963 is being replaced with a digitalised version.

More efficient
Endorsed by the World Customs
Organisation and backed by a
growing number of participant
countries (including the EU), digitalising ATA Carnet procedures
will make transactions and travel
easier and more efficient for business and customs administrations
worldwide.
The UK are currently conducting a digital Carnet trial and
Davor McKinley, LCCI head of
trade compliance and documentation, has been conducting training
sessions on the appropriate procedures with UK Border Force staff.
For more information or if you
wish to take part in the digital
ATA Carnet pilot, visit the
website below or email ecarnet@
londonchamber.co.uk
www.londonchamber.co.uk/
international-trade/tradedocumentation/ata-carnet

London fact: London’s population in 2022 is 9.32 million,
making it the 37th most populous city in the world

There are two essential
aspects to be considered for a
pioneering technology to be
adopted safely and efficiently
on a global scale. In the first
place, the technology itself
would benefit from the current
development of ISO international
standards at a technical level.
This is where ISO’s technical
committee ISO/TC 307 comes
in to play. In collaboration
with over 50 countries, the
committee works to provide
the clarity needed to support
the development of future
blockchain standards.
In addition to the need for
technical standardisation for
the technology to be flawlessly
adopted, organisations relying
on its performance may
face challenges related to
their operations and general
management policies, objectives,
and procedures.

As part of an integrated or
standalone management system,
the standard sets up a framework
to help organisations reduce
legal and financial exposure,
direct and indirect costs of
disruptions as well as protect life,
property and the environment.
It improves the organisational
capability to remain effective
during disruptions and addresses
operational vulnerabilities.
Risks arise from uncertainty,
therefore, can be managed with
the help of the relevant ISO
standards. The tendency for the
financial sector, supply chain,
law enforcement, energy, real
estate, hospitality, etc., to seek
information assets protection,
represents a clear trend across
all territories as shown in our
IMSM survey. Further information
is available in the IMSM white
papers published online.
Maria Dimitrova

Elevate Your Reputation with ISO Certification.
IMSM Can Help.
www.imsm.com
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Webinars and events
What’s been on ...
JANUARY
● E
 U Trade - Tackling import border controls and new
VAT requirements | How are traders coping with the
recent changes?
Charles Hogg, Commercial Director at Unsworth, Artur Sarkisian,
Operational Manager at RM Boulanger and Clement Alloul, Brexit
Manager at BBL

● Capital 500
Vicky Pryce, Chief Economic Advisor and Board Member, Cebr,
James Rentoul, Director at Savanta ComRes and Ian Daniels,
Property Partner, Haysmactintyre
Sponsored by Haysmacintyre

● Continual Improvement in Public Procurement
Maria Dimitrova, Head of Business Development, IMSM

● B
 usiness Owners Club - Business Plans: Uses and
Abuses

● S
 marter Cities Briefing with Commissioner Angela
McLaren, City of London Police
Principal Partner: Avast

● New Ways of Working in a Hybrid World
Stuart Tootal, Partner, Matero Consulting Ltd

● Go Connect! Online Breakfast
Networking
Sponsored by Fiserv

● B
 usiness Owners Club: Creating a Financial Wellbeing
Strategy with your Employees in Mind
Mark French, Strategic Partnership Development Manager |
Business Development, Shroders Wealth Management
Supported by OnBoard

● C
 onnected, Liveable London: In Conversation with
Gareth Powell, Chief Customer and Strategy Officer
and Deputy Commissioner, TfL at
LCCI
Principal Partner: Menzies

Mark Froud, CEO, Tempo
Supported by OnBoard

● D
 oing Business in Dubai - Streamlining Your
International Expansion

● Capital Conversation

Dr Frank Levene, Principal, Blue Link Worldwide, UK Ltd,
Hassan Al Hasemi, Vice President, International Relations,
Dubai Chamber of Commerce, Laura Bos, Regional Head
of Programme Delivery, Enhanced International Support
Service MEAP, Department for International Trade, British
Embassy, Dubai, Rima Mrad, Corporate Partner, BSA Inc,
M.K.Khan, Managing Partner, Fragomen LLP, Mohammed
Aweidah, Managing Partner, Al Zarooni Tureva Ltd, Ramzi
Ghurani, Managing Partner, Petra Insurance Brokers and
Osma Al Rahama, Head of Business Development and Wealth
Management, Emirates Investment Bank

With Nicola Horlick, Chief Executive Officer, Money&Co

● Go Connect! Online Lunchtime Networking
Sponsored by Fiserv

● Black Business Association: Diversity in Supply Chains
Bola Abisogun OBE, Founder and Chief Executive Officer,
DiverseCity Surveyors, BBA Committee
Member and LCCI Board Member, Rebecca
Rees, Partner, Head of Public Procurement
Trowers & Hamlins LLP and Louise Free,
Procurement Manager (Partnerships),
Southeast Consortium
Supported by Fiserv

● Avoiding the Pitfalls of Outsourcing Contracts
Doug Anderson, Sales Director Europe, Newage
Sponsored by Newage

FEBRUARY
● H
 ow To Make Your Business Carbon Neutral – It Need
Not Cost the Earth!
Robert Allison, Carbon Solutions Director and Mike Powers, Cost
Management Consultant, Auditel

● A
 sian Business Association: Access to Finance for
Asian Entrepreneurs
Vandana Dass, Managing Director and
Senior Solicitor, Davenport Solicitors,
Nimesh Sanghrajka, MD, Mantra Capital,
Ghulam Alahi, Investor and VC and Annil
Chandel, CEO & Founder, Wurkr Ltd
Supported by Fiserv

Coming up ...
MARCH
● Wednesday 2 March at 10.30am – 11.15am
HR Matters: Are you Hiring for the First Time? Avoid Common
Pitfalls! with Sarah Jo Loveday, Founder of HR consultancy
peopleknd

● Tuesday 8 March at 10.30am – 11.15am
Building Inclusion in Hybrid-Work: Challenge Accepted? with
Perrine Farque, Diversity and Inclusion Author | Keynote Speaker,
Inspired Human

● Tuesday 15 March at 10.30am – 11.15am
How to Generate Sales Leads via Virtual Events with Pamela
Benitez, Founder & Director, The Virtual Events Experience

● Wednesday 16 March at 12.00pm – 2.00pm
Go Connect! Lunchtime Networking at LCCI
Sponsored by Fiserv

Recordings of the webinars can be accessed at: www.londonchamber.co.uk/events/covid-19-webinar-series

Events

March/April 2022
● Thursday 17 March at 5.30pm – 7.30pm

● Wednesday 27 April at 10.30am – 11.15am

Environment, Sustainability and Green Growth Networking
Reception with Shirley Rodrigues, Deputy
Mayor, Environment and Energy at LCCI
Principal Partner: SSE

How to Ensure your Supply Chain remains Agile and Optimised
with Martin Carter, Head of Operations at Unsworth

● Tuesday 22 March at 2.00pm – 4.20pm

Business Owners Club Lunchtime Networking at Hyatt Place
London City East
Hosted by Hyatt Place London City East

How to Work a Room Networking Training with Heather White,
Smarter Networking at LCCI

● Wednesday 27 April at 12.00pm – 2.00pm

● Wednesday 23 March at 10.30am – 11.15am

● Thursday 28 April at 10.00am – 11.00am

London Chamber of Arbitration and
Mediation (LCAM): LegalUK and
English law - Backing British Business
with Jonathan Wood, Head of
International Arbitration at RPC, Chair of LCAM, Director of Legal
UK, Dame Elizabeth Gloster, International Arbitrator and Chair
of LegalUK, Richard Bamforth, Partner at CMS and Director of
Legal UK and Helen Dodds, former Global Head of Legal Dispute
Resolution at Standard Chartered Bank and Director of LegalUK

International Trade - Focus on India with Siddharth
Mukne, Associate Director at the UK India Business
Council (UKIBC)
Sponsored by Fiserv

● Wednesday 23 March at 2.30pm – 4.30pm
Connected, Liveable London: In Conversation with Matthew
Lee, Commercial and Customer Experience
Director, Lumo at LCCI
Principal Partner: Menzies

● Thursday 24 March at 10.30am – 11.15am
Cyber Security - Separating Fact from Fiction when Protecting
your Business with Mark Stamford, Founder & CEO, OccamSec

● Tuesday 29 March at 10.00am – 11.30am
LinkedIn Optimisation Strategy Workshop: How to Maximise Your
Time, Find and Build Key Business Relationships with Heather
White, Chief Executive Officer, Smarter Networking and Matt
Craven, Managing Director, CVIA Careers

● Tuesday 29 March at 12.30pm – 1.30pm
Business Opportunities for UK Companies in NRW, Germany with
Dagmar Wülknitz and Andrew Harfoot from NRW.INVEST

● T
 uesday 29 March at 6.00pm –
8.00pm
Black Business Association Networking
Reception with Lord Hastings and Kenny
Imafidon, CEO, ClearViewResearch at LCCI
Supported by Fiserv

● Wednesday 30 March at 6.00pm
– 8.00pm
Asian Business Association Spring
Reception at Bombay Brasserie
Sponsored by Trinity College and Fiserv

APRIL
● Wednesday 6 April at 10.30am – 11.15am
HR Matters: How to Deal with Underperforming Employees with
Sarah Jo Loveday, Founder of HR consultancy peopleknd

● Tuesday 12 April at 9.15am – 10.15am
Go Connect! At Breakfast Online Networking
Sponsored by Fiserv

● Tuesday 12 April at 10.45am – 11.45am
Capital 500 with Vicky Pryce, Chief Economic Advisor and Board
Member, Cebr, and James Rentoul, Director at Savanta ComRes
Sponsored by Haysmacintyre

● Wednesday 20 April at 10.30am – 11.30am
Green Business Clinic: Starting Your Business
on the Road to Net Zero
Principal Partner: SSE

● Tuesday 26 April at 10.00am – 11.15am
Doing Business in Kenya - Streamlining Your International
Expansion

MAY
● Wednesday 4 May at 10.30am – 11.15am
HR Matters: The Top 5 HR Policies all SMEs should have with
Sarah Jo Loveday, Founder of HR consultancy peopleknd

● Thursday 5 May at 9.30am – 4.00pm
India: One-to-One Business Clinics

● Tuesday 10 May at 10.45am – 11.45am
LCCI Quarterly Skills Survey Launch

● Wednesday 11 May at 12.00pm – 2.00pm
Go Connect! Lunchtime Networking at LCCI
Sponsored by Fiserv

● W
 ednesday 11 May at 6.00pm
– 8.00pm
London Chamber of Arbitration and
Mediation (LCAM) Reception at LCCI

● Thursday 12 May at 10.30am – 11.15am
Sales Peak Performance Optimisation – How to Maximise Sales
Performance within your Organisation with Dr Carlton Brown,
Aspire Business Consultancy Services

● Tuesday 17 May at 2.00pm – 4.00pm
Smarter Cities Briefing & Networking with Theo
Blackwell MBE, Chief Digital Officer, City Hall
at LCCI
Principal Partner: Avast

● Wednesday 18 May at 10.30am – 11.15am
The Great Resignation – How to Hire and Retain Talent in a
Remote World with Brendon Silver – Co-founder and CEO
Playroll
Supported by VAT IT

● Thursday 19 May
LCCI Cricket Day at Lord’s – Middlesex v Durham Day 1 LV=
Insurance County Championship

● Wednesday 24 May at 10.30am – 11.15am
How to Avoid the Common Pitfalls when Trading with the EU
with Gabrielle Magnani – International Trade Consultant
Supported by VAT IT

JUNE
● Tuesday 14 June at 10.30am – 11.15am
Writing Excellent Bids with Mike Raynor, Raynor Bid Consultancy

● Wednesday 15 June at 9.15am – 10.15am
Go Connect! At Breakfast Online Networking
Sponsored by Fiserv

To book places on the webinars and events visit: www.londonchamber.co.uk/events/covid-19-webinar-series
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The rebuilt Waterloo
Station opens

O

n 21 March 1922, HM Queen
Mary, wife of the reigning
King George V, officially
opened the newly rebuilt London
Waterloo, then hailed as ‘the World’s
Greatest Station’ - owing to a ‘slight
indisposition’ the King was unable to
open what was then the largest railway station in Europe). A silent film
https://player.bfi.org.uk/free/film/
watch-worlds-greatest-station1922-online shot on the day depicts
Queen Mary and the Royal party
climbing the steps, replete with memorials to those railway workers who
had given their lives in World War I.

Popular

Waterloo was not a new station, the
original having been built in 1848 by
London & South Western Railway. It
was constructed on an extension of
the mainline from Nine Elms Railway which had been the London
terminus when the railways began
in the 1830s. The new station quickly became popular with Epsom race
goers and holiday makers, as well as
commuters travelling into Central
London for work.
Over the coming decades, Waterloo Station was extended in a haphazard fashion to meet growing public
demand for rail services. In August
1860, the North station was opened
on the north-west side of the original
central platforms. It was also known
as ‘the Windsor station’. Four years
later, Waterloo was connected to
the South Eastern Railway with the
opening of Waterloo Junction (today’s Waterloo East Station) to serve
commuters from Kent. This replaced
Blackfriars Road station.

Expanding

During the latter part of the nineteenth century, Waterloo was extended further and became known
as Central Station. In 1878, two platforms were built on the south-east
side for mainline suburban trains
– this extension was referred to as
‘South station’. In 1885, a further
six platforms were added when the
‘North’ station opened. There were
now 18 platforms in total at Waterloo
Station.
At the same time, the London Un-

derground was expanding. The Waterloo underground station opened
in August 1898, meaning more
passengers were using Waterloo for
overground or underground rail, or
both.
The piecemeal way in which Waterloo Station had been developed
did not make rail users’ journeys
easy. The station layout was confusing; platforms were divided between
the four different sections of the station. The platforms were not clearly
marked – only ten of the 18 platforms
actually had numbers. Little information was displayed about the rail
services. There were no coordinated
ticketing arrangements between the
various railway companies. Nor was
the rail service efficient. Trains were
frequently delayed because Waterloo
Station had just four approach lines.

Redevelopment

It was decided to rebuild Waterloo
Station to improve the quality of the
terminus and to expand it. In 1899,
London & South Western Railway
(LSWR) sought permission for a
complete redevelopment of London
Waterloo station. LSWR sent its chief
engineer J. W. Jacomb-Hood, who
had studied at the Crystal Palace
School of Engineering to the United States to study the design of rail
termini with a view to constructing
a station building that would meet
the needs of twentieth century rail
travellers.

Light and airy

The building work took 20 years to
complete. By the end of it, Waterloo Station was a modern, spacious
rail terminus with an open 210 metre (700 foot) concourse. The 21
platforms sat beneath a massive
ridge-and-furrow roof designed by
Jacomb-Hood and fellow engineer
Alfred Weeks Szlumper. No longer a
gloomy labyrinth, the new Waterloo
Station was light and airy. At the front
of the station, a new arched building
housed a large booking hall and LSWR’s offices. Upstairs was an elegant
dining room which meant that rail
passengers could enjoy a meal before
or after their journey.
Construction of the new Lon-

don Waterloo station had continued
throughout World War I. Building
work was nearing completion by
the end of the war. At this point, the
LSWR commissioned the Victory
Arch as a memorial to its 585 staff
who were killed in ‘the war to end
all wars’. The Victory Arch forms the
main entrance to Waterloo Station. It
is made of Portland stone and bronze;
the design depicts War and Peace
with Britannia holding the torch of
liberty at the top. Around the arch
just above the clock, are inscribed the
words ‘Dedicated to the employees
of the Company who fell in the war’.
The stone medallions above bear the
names of Belgium, Italy, Dardanelles,
France, Egypt, Mesopotamia and
North Sea (all scenes of major World
War I land or sea battles).
The Victory Arch was designed
by J R Scott, a Scottish architect who
was appointed LSWR’s chief architect
in the early stages of construction.
He was also responsible for designing
the offices and the whole of the main
entrance to Waterloo Station, as well
as the arch.

Eurostar

The 24.5 acre station, the largest
in the UK, has changed little in appearance since 1922, certainly not
outwardly. It remained the UK’s
busiest station until 2021 when it
was overtaken by Stratford in passenger numbers. Waterloo Station

remained largely the same until the
early 1990s when platforms 20 and
21 were demolished to accommodate
the Eurostar service from Waterloo
International. However, this change
turned out to be short-lived. When
the high-speed line was completed in
2007, the Eurostar service was transferred to St Pancras and the international platforms at Waterloo closed.
Waterloo has seen a few changes in
the early twenty first century. In July
2012, a first-floor balcony opened to
help reduce congestion, intended initially for those travelling to the London Olympic Games. Some shops
have been relocated from the centre
of the main concourse onto the balcony, again to create more passenger
space. The installation of new escalators and lifts means Waterloo station
now provides step-free access to Waterloo East.
100 years ago in London is written
and researched by Alexa Michael

PROFESSIONAL SKILLS
AND DEVELOPMENT

TRANSFORMING
YOUR BUSINESS.

UNI OF WESTMINSTER

Since 1838 the University of Westminster
has trained workers from every sector to
improve their skills and boost productivity
– training that delivers results.
We offer a wide range of courses such as Applied People
Analytics and Language tuition and will work with you to
develop training programmes to meet your needs.
• Experienced lecturers with real-industry experience
• Professionally accredited courses including Project
Management, ACCA Accounting and CILEx Law
• Excellent resources and facilities in central London with
online courses via an advanced virtual learning platform
• Bespoke training programmes.

FOR MORE INFORMATION VISIT
westminster.ac.uk/short-courses or contact
the business development team at
cpd@westminster.ac.uk

westminster.ac.uk
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Two minute interview
Jenny Kovacs, the ‘Queen of Being Seen’
Who are you?

least favourite thing about
London?

Jenny Kovacs, a visibility specialist
known as ‘The Queen of Being Seen’.

I love the green spaces in London
but hate the homelessness, it’s heart
breaking. I believe that with some
effort and strategy, it could be eradicated.

What is your connection
with the London Chamber of
Commerce?
I’m a new member and soon to be
ask-the-expert.

If you were Mayor of London
for the day which one thing
would you change?

What was your first job in
London?

I tend to stay in my zone of genius
and as being mayor definitely isn’t
my zone of excellence, I’ll skip answering this question, it could lead
to a messy London otherwise!

My first job was a paper round but
the first piece of work I did in London was over 25 years ago when I
worked as a specialist at the infamous Ski Show for Thomas Cook.

Why are you known as the
Queen of Being Seen?

Which one business
achievement over the last 12
months are you most proud
of, and why?
If I picked one, I’d say, being awarded “Mentor of the Year” from the
Institute of Travel and Tourism’s
ITT Future You. I work across many
sectors including financial services.

“If there is one thing I hate
about my job it’s …
This visibility work can benefit so
many businesses, organisations and
indi-viduals it’s like a superpower!
One thing I hate is that many who
dismiss its relevance leave it too late
to consider help with it and miss out
on how powerful raising their professional profile could be for them.

If you were advising a young
entrepreneur which business
person would you suggest as
a model?
Idris Elba. He is multi-talented and
has his fingers in a lot of entrepreneurial pies. I also think that he can
connect with entrepreneurs of all
ages. He’s at the top of my mind as
he recently responded to a comment
I made on YouTube. Thoroughly decent chap!

It’s quite possible to be confident,
to be senior or be at the top of your
ot because I’ve been working online
and offline for well over a decade
and that it was possible to proceed.
I went really lean, looked at doing
more things virtually, such as events,
and delivering more electronically.
But, like so many I wondered
whether people would have the inclination, desire or money to pay.
(Spoiler alert they do!)
This pandemic caused me to revisit my methods, my marketing
and my effectiveness. That paid off
and I’m grateful that I’m still here.

What measures have you
taken?
Due to the nature of my work
(which predominately falls into the
sales, marketing and professional development bracket) I’ve been
super geeky in my methodologies
and approaches to ensure I’ve tried,
tested and included even more effect
ways to be visible as a professional
that have worked well over the last
22 months.

How is the current pandemic
affecting your business?

How do you think the
transport system in London
can be improved?

In March 2020 at lock down, I lost
90 per cent of my clients. People
panicked, and because no one really knew what would happen, many
business owners assumed the worst
and shut up shop.
I realised that I didn’t need to piv-

Clean up those tube trains, they’re
filthy. And install more lifts at underground stations, I’m always
dragging suitcases, pushchairs and
sometimes people up and down stations without lifts.

“I love the green spaces in London but hate
the homelessness, it’s heart breaking. I
believe that with some effort and strategy, it
could be eradicated.”
Which piece of red tape
causes most problems for
your company and why?
I don’t get too affected by red tape,
but have seen clients who use the
postal system to Europe struggle
post-Brexit.

game in your industry and remain
unseen. The ability for people to be
visible where they’re able to bring
out their brilliance in a way that’s
seen and valued is why I do the work
I do. It adds profit, value and credibility leaving a high impact.

What is your favourite and

www.jennykovacs.com
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The many roads to failure
Vincent
Burke reviews
Michael
Cockerell’s
compelling insights from
a career observing our
political leaders

C

ockerell’s
documentaries
have been required viewing
for politicos for several dec-

ades.
The former Panorama reporter’s
autobiography centres on his TV
interviews with successive Prime
Ministers from Harold Wilson to
Boris Johnson. It also includes profiles of other major figures from the
period such as Denis Healey and
Barbara Castle together with colourful characters including Enoch
Powell and Alan Clark.

Celebrated
The book initially feels little bit like
Cockerell’s ‘greatest hits’ with little
new material for anyone familiar
with his work. However, it is peppered with enough funny stories,
juicy quotes and tantalising insights
into the minds of his ‘victims’ (or
subjects, as he prefers) to make it as
captivating as his celebrated documentaries.
On taking office, Margaret
Thatcher reveals her doubts about
not being up to the job of Prime
Minister. As Cockerell comments, it
was a “fascinating admission which
was in stark contrast to her Iron
Lady rhetoric.” Even more surprisingly perhaps, the ebullient Boris
Johnson expresses similar doubts on
reaching No 10.

Vivid
The book recounts Thatcher’s praise
for her ever-loyal deputy Willie
Whitelaw, memorably saying that
“every Prime Minister needs a Willie” (together with Whitelaw’s vivid
description of his job for Mrs T being largely to “hose her down occasionally”).
Meanwhile, former Chancellor
Denis Healey, who had an extensive hinterland of photography and
books, reveals he had four Willies
- Shakespeare, Blake, Wordsworth
and Yeats.
The book stretches back to the
early days of televised politics to analyse how Prime Ministers since the
1950s have dealt with it. Churchill
detested the medium – he described
it in one disastrous TV screen test as
“this thing they call Tee Vee” (mak-

ing it sound like a communicable
sexual disease, Cockerell observes).
Churchill also wholly opposed the
Queen’s coronation being televised
in 1952. It turned out to be a huge
success.
The book also outlines the eternal
‘battle for the truth’ between government and the BBC especially at
times of conflict, from Suez to the
Falklands and, most pointedly, Iraq.
Having seen the Falklands conflict
turn round Margaret Thatcher’s fortunes, Tony Blair believed that wars
made Prime Ministers popular. Iraq,
of course, did the opposite for him
and his place in history.

Unsuited
Despite his long-held desire to be
PM, Gordon Brown is portrayed as
a constant ditherer and micromanager, temperamentally unsuited to
the top job, leading one historian to
describe him as “the most chaotic
Prime Minister in modern history”
(until the current one perhaps).
The book also starkly outlines the
challenges faced by Prime Minister
Jim Callaghan, trying to manage an
economy with 30 per cent inflation
(putting today’s cost of living crisis
into stark relief). It also recounts
his huge achievement in beating off
five Oxford-educated candidates to
succeed Harold Wilson, despite not
attending university himself.

Powell carries perhaps the most
haunting quote of the book.
Powell – an early opponent of the
UK’s membership of Europe – reflected just before he died that all
political careers (including his own)
end in failure.
He continues: “But I have
achieved a good deal. And I hear
my voice coming through in what is
said about Europe, about the nation,
about immigration. It was heard and
it is still echoing.”
As Britain wrestles with its
post-Brexit status, and challenges
ranging from Black Lives Matters to
cross-Channel people-trafficking, it
is, sadly, hard to disagree.
Indeed, as the current occupant’s departure from No 10
seems inevitable in the light
of the partygate scandal, Powell’s words seem truer than ever.
Vincent Burke is a freelance
communications professional, filmmaker and podcaster
www.linkedin.com/in/vincentburke-7b98968

Unmasking Our Leaders:
confessions of a political
documentary maker
Michael Cockerell
Published by Biteback Books
• Hardback, 368 pages
• ISBN: 9781785906855
• £20.00

Health and wellbeing plans.

Image
Wilson’s efforts to portray himself
as a British JFK and a ‘man of the
people’ to get to the top of British
politics, with a supposed love of HP
sauce and smoking a pipe (though
he actually preferred cigars) are
described in fascinating detail. As
Gerald Kaufman wryly observes,
Wilson was the only man he knew
who deliberately acquired a sense of
humour to further his image.
The latter part of the book covers
the long-running rivalry between
Boris Johnson and his Eton schoolmate David Cameron, most notably
during the 2016 EU referendum. It
also includes an hilarious account of
a bout of impromptu wrestling over
a piece of paper containing a funding settlement for London when
Dave was PM and Bojo was Mayor
of London – perhaps symbolising
their so-called friendship.

Haunting
Cockerell neatly portrays the infamous diarist Alan Clark as both a
roguish eccentric and a loathsome
toff while his chapter on Enoch

The next
generation
FILL
of health
assessments.
Engage staff, tackle absence,
manage stress and more with
health and wellbeing plans that
put your people in control of
their health.

Help your people make lasting
changes to their health

0330 127 3495

bupa.co.uk/employeehealth-assessments
From expert advice and testing
Lines are open 8am to 6.30pm Monday
to 365 days of support for the
to Friday, 9am to 12.30pm Saturday.
mind and body, including our new
Closed Sunday and bank holidays.
behaviour change app, we can help We may record or monitor our calls.
you form a healthier workforce.
Bupa health and wellbeing plans are provided by Bupa Occupational Health Limited. Registered in
England and Wales No. 631336. Registered office: 1 Angel Court, London, EC2R 7HJ OCT20 CLI 00958

29

30

Your Business

March/April 2022

Two minute interview
Paul Durrant, founder of PDT Sales Consultancy

Who are you?
The sole proprietor and founder
of PDT Sales Consultancy. I am a
qualified sales professional, a member of The National Association of
Sales Professionals, a public speaker
and published author.

What is your connection
with the London Chamber of
Commerce?
I am a member, having joined
comparatively recently, but have
previously lived and worked in the
capital and worked with Londonbased clients for 30 years.

What was your first job in
London?
I was a field sales rep for Chubb
Fire in the 1980s covering Central
West London i.e. Kensington,
Knightsbridge, Notting Hill, Chelsea, and Battersea.

Which one business
achievement over the last 12
months are you most proud
of, and why?
Helping support fellow small
business owners through this Covid
period – with my webinar training
sessions, one-to-one support and
extending my credit terms to 60
days – to help my cash-strapped
clients.

“If there is one thing I hate
about my job it’s ...
… having a limited bandwidth – as
it’s only me.”

If you were advising a young
entrepreneur which business
person would you suggest as
a model?
Research the most inspiring and up
and coming young entrepreneurs –
and borrow some of their best practice e.g. the Great British Entrepreneur Awards have produced this list
‘15 Young Entrepreneurs to watch
in 2021’: www.greatbritishentrepreneurawards.com/news/reaching-for-the-starlings-15-youngentrepreneurs-to-watch-in-2021
Failing that, speak to an old sage
like me who has been around the
business block a few times!

How is the pandemic
affecting your business?

How do you think the
transport system in London
can be improved?

What is your favourite and
least favourite thing about
London?

Not much fortunately. I was already
servicing clients virtually (outside
my geographical region) and had
already produced 14 different
online training courses before
Covid hit.

Copy the continental system and
make public transport cleaner,
inside as well as outside (more
environmentally friendly), better
subsidised (better value) and maybe
extend the Croydon tram network?

Favourite: buzz of the City, choice
of business venues, eating options
etc.
Least favourite: crowded tube trains
and unreliable public transport.

What measures have you
taken?

Which piece of red tape
causes most problems for
your company and why?

I have done most of my networking, client meetings and training
sessions virtually. Prior to this
about two thirds of my interactive
work was done face-to-face.

Being a sole trader, there isn’t much
red tape that disrupts me but going
over to electronic accounting will
take some transitional effort.

If you were Mayor of London
for the day which one thing
would you change?
Make London more business
friendly e.g. reduce business rates
and create more flexible workspace.
www.pdtsalesconsultancy.co.uk

London fact: 18 London universities are listed in the QS World University Rankings 2022.
Two are in the global top 10: Imperial College London and University College London
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London business
confidence jumps
to all-time high
The headline NatWest
London Business Activity
Index indicates a further
sharp increase in activity
as new business growth
rebounded at the start of the
year. Business confidence
meanwhile soared to a
record high, as panellists
found that an easing of the
Omicron wave helped to
drive stronger demand and
bolster investment plans.

L

ondon-based companies saw an
improvement in the rate of new
business growth at the start of
2022, amid reports that a strengthening of optimism had supported
client orders. Adjusted for seasonal
factors, the respective index rose to
its second-highest level in just over
eight years, lower only than the recent peak seen in November last
year.

Stuart Johnstone

Top spot
Despite improvements in sales
growth across most of the UK, London retained the top spot out of the
12 monitored regions for the third
month running.
The Future Output Index climbed
sharply in January and posted fractionally above the previous record
high seen last April. This indicated
the strongest level of business confidence across London since this series began in July 2012, with nearly
72 per cent of firms signalling positive output expectations. Notably,
the reduction in Covid-19 cases
and subsequent easing of restrictions meant that firms were hopeful
that investment and demand would
return to normal over the coming
year.
Despite slowing for the third
consecutive month to the weakest
since last May, the pace of growth
in private sector employment across

SPONSORED COLUMN

Smart
Contracts:
What are they?
By Winnie Mosioma, a director at
Blockchain Legal Consultancy

London remained sharp at the start
of the year.

Capacity pressures
London businesses continued to report capacity pressures, as indicated
by a ninth consecutive monthly rise
in backlogs of work. However, the
rate of accumulation eased to the
softest seen in this sequence and was
marginal. Some panellists noted that
the recent drop-off in sales growth
during the Omicron wave had given them space to complete previous
work.
The pace of input cost inflation in
London was on the up in January,
after December data offered initial
hope that inflationary factors had
begun to ease. Higher salaries were
often a source of higher costs, according to panellists, as well as continued supply chain issues leading to
higher material prices and transport
fees.
Average selling charges rose at a
faster pace at the start of the year,
following a renewed slowdown in
December. In fact, the rate of inflation was almost level with November’s all-time high, but remained
softer than that seen on a nationwide basis. Where a rise was recorded, businesses mainly linked this to
the pass-through of higher salary
costs.

Buoyed
Stuart Johnstone, managing director, London & South East, corporate
& commercial banking, commented: “The capital emerged from Plan
B restrictions not only relatively
unscathed, but also buoyed by the
promise that future waves of the
pandemic will have a much softer
impact on the economy. With travel
restrictions also largely rescinded,
London businesses were at their
most confident for future output
growth since this series began in the
summer of 2012.”
natwestbusinesshub.com/articles

Contracts
Many people are under the
mistaken impression that
a verbal contract is not
enforceable, but this is not
true. A verbal contract may
be enforced in the same
way as a written one. But,
from a legal point of view,
verbal contracts present
an evidential problem, i.e.,
what precisely was agreed?

the contract will automatically
refund all the donations.
Smart contracts can be
written in various forms of
programming languages, for
example, ‘Solidity’ and are
placed on a blockchain and
distributed to all participants
in the Network.

Implications
Will smart contracts make
lawyers redundant? My
For this reason, a written
answer is ‘no’. Lawyers will
agreement is always the
still be a part of the contract
best option. Lawyers often
process. There are two
draft such agreements,
principal reasons for this: (a)
handing to their clients
legal agreements are often
a document that runs
complex and extensive, and
to several pages and is
lawyers will still need to advise
full of inscrutable legal
BLOCKCHAIN
their clients on the terms and
words like “heretofore”
nature of these agreements
and “whereunto”.
before any code is written
Until recently, there were
and (b) once the terms of
only two types of contracts,
the contract are set, they will
verbal or written. However,
need to be translated into
now there is a third option:
code, and someone needs
the Smart Contract.
to oversee that process
to ensure that there is
What is a ‘Smart Contract’?
synchronicity between the
A smart contract is a
smart contract code and the
piece of computer code
terms of the legal agreement
that specifies the terms
that the client requires.
of a transaction and then
executes that transaction,
automatically upon the
happening of a specified
event. A simple way to
express this is ‘If this/
then that’ or ‘If X happens/
then Y occurs’.
Let’s say someone wants
to raise £1,000 for a good
cause. They can create a
smart contract that will
monitor the donations and,
as soon as the required
£1,000 is raised within
a given time limit, the
contract executes and
automatically pays this sum
out to the fund-raiser either
in cryptocurrency or fiat. If
the required £1000 is not
reached within the time limit,

How can we help you?
Blockchain Legal
Consultancy can guide
and support your business.
For more information,
please contact our
team by emailing info@
blockchainlegalconsultancy.
co.uk.
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Championing London
business – levelling up should
be about people not places
There has been a change
in the direction of travel
since the start of 2022
with the easing of most
coronavirus restrictions and
some semblance of longterm normality. London’s
recovery has been on an
upward trajectory since the
return to the office which
has breathed life back into
the city

L

CCI has continued to represent the interests of London’s
business community and to
champion the capital as the pre-eminent global city. This came to the
fore with the publication of the
government’s long-awaited Levelling Up white paper, which in effect
amounted to levelling down London. LCCI worked hard to redress
the near total absence of the capital
from proposals, emphasising it is
‘people, not places’ that should form
the basis of a manifesto to level up
the country.

Business support
Prior to levelling up dominating the
government’s agenda, December
saw the onset of Omicron which
meant the run up to Christmas was
overshadowed by a sense of uncertainty around the implications of the
new variant. Lockdown in all but
name ensued and threatened again
to cripple businesses, primarily the
long-suffering hospitality sector. The
announcement by the Chancellor of
£1 billion in small business grants
was welcomed by LCCI, although it
was felt these measures alone were
not enough. LCCI chief executive
Richard Burge called on the government to reinstate 100 per cent business rates relief for retail and hospitality businesses. The continuation
of working from home guidance
into January, traditionally the quietest trading period, meant London
was desolate for a prolonged period
once again. In the Evening Standard, Burge joined business leaders
urging the government to continue
business support measures and offset some of the collateral damage
inflicted by Plan B restrictions. In a

live interview with Shelagh Fogarty
on LBC Radio, Burge articulated his
concerns about the negative impact
of Plan B restrictions on businesses
and advocated for a balanced, common-sense approach.

Levelling up
In February, the government unveiled its long-anticipated Levelling
up white paper intended to transform the UK by spreading opportunity and prosperity to all corners
of the country. In its response, LCCI
commended the government’s noble
ambitions to level-up under-served
regions. However, the white paper
confirmed LCCI’s and the London
business community’s fears that the
government would seek to level up
the country by levelling down London. LCCI responded as such, and
Richard Burge’s comments were

carried in various forms in three
separate pieces in the same edition
of The Telegraph.
One piece drew heavily on a telephone conversation Burge had with
Tim Wallace, deputy economics
editor, and the other focused on a
letter he had sent to Paul Scully MP,
Minister for London, in which he
emphasised the need to challenge
the narrative of London as the enemy of achieving regional prosperity.
The latter article led the front page
of The Telegraph’s business section.
In a letter published in the paper
Burge conveyed disappointment at
the government’s treatment of London and his conviction that levelling
up has a greater chance of success
if London is recognised and treated as the economic engine room of
Global Britain. Burge also featured

on BBC Radio London talking about
levelling up and how it is “people,
not places” that should be at the core
of its execution.

Lack of confidence
The latest Capital 500 survey, which
interviewed business leaders as the
Omicron variant emerged before
Christmas, found London business
leaders were less optimistic in the
UK economy and their own business prospects than they were in
Q3 2021. Unsurprisingly, the survey
highlighted the lack of confidence in
the capital correlated with the emergence of Omicron and subsequent
concerns around Christmas trading.
City AM published a write up of the
results, leading with the headline
‘Plan B curbs deliver chilling blow to
London business confidence.’ Likewise, the Evening Standard quoted
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The National Security
and Investment
Act – even more
questions.
Stephen Blair, Partner,
Head of Corporate,
RadcliffesLeBrasseur LLP
The National Security
and Investment Act
(“NSIA”) came into force
on 4 January 2022, with
an intention of enabling
scrutiny of investment
in certain companies
on grounds of national
security. NSIA requires
consideration of not just
foreign but also, internal
investment. In addition
to the impact on foreign
direct investment, UK
based investors and private
equity funds, there is likely
to be an impact upon the
restructuring arena.

the headline findings from the survey in an article outlining the negative impact Plan B restrictions had
on businesses and their economic
outlooks.
The Quarterly Skills Survey,
which interviewed over 500 business
leaders, revealed that the majority of
firms that sought to recruit in the final quarter of 2021 were faced with
acute skills shortages. The majority
of micro and macro firms encountered a lack of qualified candidates,
but businesses also reported both a
lack of interested candidates and a
reluctance from many candidates
to commit to contracted hours. The
survey also found the introduction
of new technology was seen to be
the biggest driver of new skills for
businesses, ahead of Brexit and the
pandemic. Politics.co.uk republished the press release in full, while
On London published an article on
the government’s Kickstart Scheme,
which drew on findings from the
Q3 Skills Survey.

‘Great Recovery’
As restrictions have eased and business support measures have been
rescinded, LCCI has endeavoured
to ensure a phased withdrawal of
support for businesses. The Evening
Standard approached Richard Burge
to provide his ‘wish list’ of measures
he would like to see the government
introduce, and his list was included
in an article hailing the start of Lon-

don’s ‘Great Recovery.’ Burge called
for a 24-month phased withdrawal
that would allow for the gradual reduction of business support, allowing firms to adjust over a period of
time. Measures designed to benefit
the London business community
would include deferred tax, repayment of loans, business rates relief
and an alteration of VAT levels.
Richard Burge has continued to
support the Mayor of London where
appropriate, including his calls to
reintroduce temporary working
visas for construction workers. His
comments, which emphasised the
importance of bringing more young
people into the industry, were included in the Evening Standard.

Shoulder to the wheel
The failure of the government to
reach a long-term funding agreement for TfL and the continuation
of tube strikes have led to ongoing
disruption to London’s essential
transport network, and by extension the capital’s recovery. The
tube union are forging ahead with
strikes likely to continue until June,
and Richard Burge described the
RMT as “obstructive and selfish”
in comments to the Daily Mail and
the Evening Standard. He implored
the union to “put their shoulder to
the wheel and show solidarity with
businesses and Londoners” as the
capital began its recovery from the
pandemic in earnest.

The legislation requires
transactions falling within 17
specified “sensitive” sectors
(which include artificial
intelligence, communications,
computing hardware and
suppliers to the emergency
services) to be notified
to the Secretary of State
for Business, Energy and
Industrial Strategy, if control
of an entity is to pass over
certain prescribed thresholds.

towards national security.
How these powers will be
interpreted and the general
effect on acquisitions in
the 17 sensitive areas is
not something which can
presently be stated with
any certainty, and will only
become apparent as NSIA is
implemented. Not only will
it be necessary to introduce
conditionality based on NSIA
determination, but a buyer is
also likely to require a seller’s
cooperation in obtaining
necessary determination.
What does appear to be
clear is where a company
looks to restructure, where
it seeks to capture external
investment, or in a turnaround
situation where advice may
be sought on restructuring
and insolvency options, all
transactions which have
typically demanded a
degree of speed, delays
are likely to be caused by
NSIA requirements. Where
an intended acquisition is
notified there follows a review
period of up to 30 working
days, following which the
acquisition is either cleared
to progress, permitted to
progress but with conditions,
the acquisition is blocked,
or an extended 45 working
day period is implemented to
enable further investigation
and determination.

RADCLIFFE

The acquirer has an
obligation to notify if the
acquisition in question
triggers a change over the
threshold levels. Failure to
notify prior to completion will
mean that the acquisition
is void and can lead to civil
and criminal penalties if an
acquisition progresses to
completion without gaining
the necessary approval.
NSIA allows the Secretary of
State to intervene when the
Government contemplates
or ‘reasonably suspects’
the existence of a trigger
event that could pose risks

Not only will “Big Brother”
watch over these
transactions, but also
transactions caught by NSIA
will have the brakes placed
on them, whilst completion
awaits clearance.

Stephen Blair
Partner, Head of Corporate
RadcliffesLeBrasseur LLP
stephen.blair@rlb-law.com
020 7227 7254
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Sabrina Stocker is
courting attention
Former tennis pro and Apprentice
contender, Sabrina Stocker has
plenty on her plate right now writes
Ronnie Dungan. Establishing a
PR company and delving into the
complex world of NFTs is keeping
her busy. And she will talking about
it all at Elite Business Live

A

ttempting to pin down the right way to describe Sabrina Stocker’s day job isn’t easy.
She’s a former tennis professional
turned events entrepreneur, former Apprentice
contestant, owner of a PR company – Two Comma PR – and now a pioneer in NFT marketing.
Actually, it’s not that hard, but there are definitely a lot of plates being spun. It’s what keeps it
interesting she says.
“I’m currently building my agency Two Comma PR. Most of my time is spend creating new
concepts, ideas and research and development
into the business. The other time is spent creating
new joint ventures and partnership deals.”

Switch of focus
Running a tennis events company during lockdown proved challenging to say the least and lead
to a switch of focus.
“My focus did a double back spin during lockdown. I completely switched from running the
largest tennis events company in the UK with 400
events to an online tech and subscription platform-based business.
“Using the power of press built up over several years of being in the limelight from the TV
Show The Apprentice, I understood how to create
a synergy between my personal brand and the
company brand to accelerate trust, as well as a
viral PR Campaign. I co-founded Shopping Slot,
where you could find local delivery slots from supermarkets within your area.

NFT launch
“From the back of this, I founded Two Comma
PR, an international public relations agency now
reaching millions of impressions online, focusing
on the NFT launches for brands and converting
blockchain projects into users.”
Ah yes, NFTs. A blockchain tributary that
seems to have polarised opinion. Seems it is either
a new cutting-edge digital branding concept that
will revolutionise what we think of as collectible
art and value-added products or it’s a load of convoluted snake oil for naive rich people.
Stocker sees great potential in the market and
the opportunity to add brand value.

Collectable
“Imagine back to when you were a child and used
to collect cards. Imagine brands are each designing 100 collectable cards. If you own one of
those cards, you are able to gain access to something special, for an event this may be behind the
scenes access, for a clothing brand this may mean
they can wear the outfit in the metaverse, and for

“My focus did a double back
spin during lockdown. I
completely switched from
running the largest tennis
events company in the UK
with 400 events to an online
tech and subscription
platform-based business.”
a restaurant it may be guaranteed access to their
VIP area.
“With these different case uses, brands can engage with the NFT, the ultimately own the rights
to the add-on, which they can keep or they can
sell.
“I’m currently working on my book about
Launching Effective NFTs for brands, which I
will be excited to reveal soon. What excites me is
the technology behind NFTs and how brands can
utilise this to drive serious and viral engagement
through their communities.”
That said, she believes that the initial wave of
NFTs will fall away, leaving only those with gen-

uine retainable value. “My prediction is that 99
per cent of NFT projects won’t exist in five years
time due to the accelerated media hype around
NFTs, where projects have no sustainable value.
For those which do, which we will see flourish in
real estate, brands and certain artists, it will be
long term.”

Secrets
It is her PR agency which holds her attention at
the moment, however, and will be used help build
the NFT business.
“My main focus right now is growing Two
Comma PR. We specialise in building viral campaigns, landing brands into large publications and
increasing user count for blockchain projects.
“We will be building NFTs for brands, which
will give them a lot of organic and viral press, as
well as captivating their community providing
they are early adopters.”
There is almost too much to explain, but the
good news is that Stocker will be hosting a keynote session at Elite Business Live on 11th March.
She will be offering advice on how to ‘turbocharge’ marketing campaigns.
“I’ll be sharing lots of hidden industry secrets
about how to drive viral PR and marketing campaigns for online businesses, so anyone looking
to level up remember to sign up way in advance.”
Don’t miss it.
Ronnie Dungan is a business journalist and
comms specialist
Elite Business Live
Kensington London March 10-11
www.elitebusinessevent.co.uk

London fact: London had a total of 36,900 apprenticeship starts in 2020-21, compared to 33,900 the previous year
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Our shared history:
time to reimagine the
future for racial equality
by Lord Michael
Hastings

T

here is a simple truth that applies to business as much as
every part of our society: our
reality is created by the decisions
we make – individually and collectively – every single day. And those
decisions are shaped, motivated and
driven by what we understand about
the world; about how we came to be
here; and about how we connect
with one another.
The period since the murder of
George Floyd in May 2020 has made
clear that our understanding is not
where it needs to be if we are to make
the decisions to secure racial equality as reality. Even well-intentioned
policies and commitments, absent
of broad understanding within our
organisations, are merely temporary
sticking plasters. The very act of
deepening our shared understanding is a key step to driving forward
progress. We are already a vividly
mixed country of colours and cultures. We always were!

Ambition and depth

That truth is the concept behind The
World Reimagined - a UK-wide art
education project taking place this
year that will transform how UK
society understands our shared history around the Transatlantic Slave
Trade and its impact on all of us,
so that we can make racial justice
a reality. This is not ‘Black history’,
but all our shared history – and the
sooner we can acknowledge that
with compassion and without finger pointing, the sooner we will see
progress. I joined the project as its
Patron, inspired by its ambition and
depth.
The World Reimagined will see
trails of large Globe sculptures in
seven cities across the UK from
August to October (Black History
Month) 2022, created by artists to
bring to life the reality and impact
of the Transatlantic Slave Trade –

The World Reimagined 2022. Yinka Shonibare CBE

“The very act of
deepening our shared
understanding is a key
step to driving forward
progress. We are
already a vividly mixed
country of colours and
cultures. We always
were!”
responding to the themes ranging
from Mother Africa and The Reality
of Being Enslaved to Still We Rise and
Expanding Soul. The Globes will be
created by both established and undiscovered artists, alongside unique
collaborations that bring together
national and international icons and
communities with artists.
The trails will be the centre of a
broader engagement programme,
with a Learning Programme, Community Programme and Heritage
Storytelling Programme that will
see hundreds of schools, community groups, sporting, heritage and
cultural institutions taking part. The
quality of the plans has won support
from grant-makers including Arts

Council England, the Heritage Lottery Fund, the Paul Hamlyn Foundation, and the Esmée Fairbairn
Foundation.
In London alone, more than one
million people will visit the four
trails that will stretch across Camden, the City of London, Hackney
and Newham, Lambeth and Southwark. Across the seven cities, engaging 250+ schools and 25,000
students and well over two million
visitors, The World Reimagined will
be the largest art education project
for racial justice the UK has ever
seen.

Engaging with racial
equality
The LCCI has signed up as London Corporate Engagement Partner, in the belief that – alongside
its enormous public profile – the
programme offers companies and
members a truly meaningful and
creative way to engage their teams,
clients and customers with racial
equality. It can deepen any diversity, equity and inclusion programme
with experiential engagement and
ensuring that our conversations do
not stop at the company’s edge but

rather embrace a company’s role as
an important actor in our communities and societies.
I encourage you to join The World
Reimagined – a vibrant project that
will help us all better understand –
and build a deeper sense of pride in
what it means to be British and continue this shared future.
It begins with facing, considering
and processing our shared history
together. If we do that, we have the
opportunity to truly see each other
– to acknowledge so much pain; to
honour those who lived; to celebrate
those that inspire; to become comfortable with the complexity of our
history; and to act from love, compassion and respect for one another.
Then we have a shared future. Reimagined. Because our future is what
we choose to make it.
Let’s reimagine what is possible
and make it a future worthy of the
best in us, where every person can
say: I am seen.
Lord Michael Hastings CBE is
chair of the LCCI Black Business
Association
www.theworldreimagined.org

London fact: London has over 3,000 parks of varying sizes. Together they cover almost 18% of the capital
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News from the EU
Compiled by
Angelina Markousi

Space: EU initiates a
satellite-based connectivity
system
■ The EU is acting on its space
ambitions by tabling two initiatives
- a proposal for a regulation on a
space-based secure connectivity
and a Joint Communication on
an EU approach on Space Traffic
Management. Space technology
is essential for facilitating our
daily lives, contributing to a more
digital, green, and resilient future
for our planet. As a major space
power, the EU’s Space Programme
already provides valuable data
and services for a wide array of
daily applications from transport,
agriculture, and crisis response to
the fight against climate change, to
name a few.

Future of Europe:
recommendations on EU in
the world and migration
■ The European Citizens’ Panel on
‘EU in the world/Migration’ voted
through its 40 recommendations
for the Conference on the Future
of Europe. The panel worked
around five work streams: selfreliance and stability; the EU as
an international partner; a strong
EU in a peaceful world; migration
from a human perspective; and
responsibility and solidarity
across the EU. The panellists’
recommendations stem from their
previous work carried out during
two sessions held in Strasbourg.

European Innovation
Council: biggest annual
funding opportunities for
innovators to scale up
■ The Commission has adopted
the 2022 work programme of

the European Innovation Council.
It opens funding opportunities
worth over €1.7 billion in 2022 for
breakthrough innovators to scale
up and create new markets, for
example in quantum computing,
new generation batteries and
gene therapy. Launched in March
2021 as a major novelty of the
Horizon Europe programme, the
European Innovation Council has
a total budget of over €10 billion
between 2021 and 2027.

as well as globally. The Strategy
is accompanied by a proposal for
an amendment to the Regulation
on standardisation, a report on
its implementation, and the 2022
annual Union work programme
for European standardisation. This
new Strategy aims to strengthen
the EU’s global competitiveness,
to enable a resilient, green, and
digital economy and to enshrine
democratic values in technology
applications.

a new international coalition to
protect biodiversity on high seas,
which constitute 95 per cent of
the ocean; a major computing
project allowing researchers to
digitally simulate the world’s
oceans; and the EU’s research
mission to restore our ocean and
waters by 2030.

EU refers China to the
WTO following its trade
restrictions on Lithuania
EU renewable energy
financing mechanism: EU
countries express interest
in participation

Actions to contribute to
European Defence, boost
innovation and address
strategic dependencies

■ EU countries to express
interest in participating in the
EU renewable energy financing
mechanism. Following an invitation
from EU Commissioner for Energy
Kadri Simson in December, EU
countries are encouraged to fill-in
and submit a template, indicating
their non-binding preferences as
contributing or host country.

■ The Commission puts forward
a number of Commission-led
initiatives in areas critical for
defence and security within
the European Union. These
comprise a Contribution to
European defence, covering the
full range of challenges, from the
conventional defence industry
and equipment on land, sea and
air, to cyber, hybrid and space
threats, military mobility and the
relevance of climate change; and
a roadmap on critical technologies
for security and defence. These
new initiatives are concrete steps
towards a more integrated and
competitive European defence
market, particularly by enhancing
cooperation within the EU,
thereby building scale, mastering
costs and enhancing operational
effectiveness.

UK-EU talks on the
Northern Ireland Protocol
■ Foreign Secretary Liz Truss
and European Commission VicePresident Maroš Šefčovič spoke
about the need for progress on the
Northern Ireland Protocol. They
agreed on the need for progress in
their talks in the interest of people
in Northern Ireland, to stay in
close touch and that officials will
continue intensive discussions in
the coming days.

New approach to enable
global leadership of EU
standards promoting values
and a resilient, green and
digital Single Market
■ The Commission is presenting
a new Standardisation Strategy
outlining our approach to
standards within the Single Market

One Ocean Summit: new
steps strengthen EU
leadership in protecting the
Ocean
■ The Commission is presenting
ambitious initiatives to promote a
cleaner, healthier, and safer ocean,
as part of the EU’s contribution
to the One Ocean Summit
hosted by France in Brest and a
demonstration of EU’s leading
role in bringing a comprehensive
response to oceans challenges.
Speaking at the Summit, President
von der Leyen announced three
key initiatives for cooperation to
preserve and revive the oceans:

■ The EU has launched a case
at the World Trade Organization
(WTO) against the People’s
Republic of China over its
discriminatory trade practices
against Lithuania, which are also
hitting other exports from the
EU’s Single Market. These actions,
which appear to be discriminatory
and illegal under WTO rules,
are harming exporters both in
Lithuania and elsewhere in the
EU, as they also target products
with Lithuanian content exported
from other EU countries. As
attempts to resolve this bilaterally
have failed, the EU has resorted
to initiating dispute settlement
proceedings against China. The
WTO consultations initiated are
the first step in this process.

7th Republic of Korea-EU
Joint S&T Cooperation
Committee Meeting
■ The seventh meeting of the
European Union (EU) - the
Republic of Korea (Korea) Joint
Committee on Scientific and
Technological (S&T) Cooperation
took place in Seoul on 14 February
2022 under the co-chairmanship
of Director-General of the
Directorate General for Research
and Innovation of the European
Commission, Mr. Jean-Eric Paquet,
and Vice Minister of Science and
ICT (MSIT), Republic of Korea,
Mr. Yong Hongtaek. The meeting,
conducted in hybrid mode
with both physical and virtual
participation, was attended by
high level Korean officials from
MSIT, Korean Research Centres,
Science Counsellors from Member
States and EU officials.
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Future ways of working –
looking at the military for a
new empowered PLC
by Stuart Tootal

I

n this article PLC stands for Purpose, Leadership, and Culture.
Studies from big-tech, YouGov
and leading consultancies have
highlighted a pressing need for a
PLC mindset shift in the hybrid
working environment and stress
that if companies are to overcome
its challenges and seize its opportunities, they must empower workforces by delegating decision-making. These commentaries tend to be
ethereal, without offering granular
practical solutions. Consequently,
exploring the military approach to
using toolsets to develop skillsets to
generate the right empowered PLC
mindset is worthy of examination.
There is no going back to the
pre-pandemic past. Who would
want to return to interminable office
meetings, lengthy commutes, and
expensive real estate? But remote
working is far from ideal. Many
employees feel overloaded, overworked, and overlooked. Employers
must now manage increasing workforce burnout and mental health issues, whilst retaining and attracting
talent in the ‘Great Resignation’ era.
However, the pandemic is also an
opportunity and the softer empowered PLC tools and skills developed
by the military provide a powerful learning perspective for hybrid
business working.

Codification of culture
Armies are hybrid by default, dispersing for survival and relying on
remote, empowered teams, to align
devolved decision-making to mission-purpose. All without referring
back to their HQ location. Teams
communicate using logical formats
to pass critical information, with
clarity, precision and brevity in a
manner that is designed for assimilation. Furthermore, a right to reply,
irons out ambiguity.
Different units operate across
functional silos and collaborate
seamlessly with their air force and
navy counterparts. Soldiers are
equipped with decision-making
tools, which are resilient to unfore-

seen circumstances, empowering
those on the front line to decide
and act. Armies also invest heavily
in leadership training and the codification of culture as an operating
rhythm of behaviours, including
permission to challenge.

Collaborative
Battlegroups and businesses differ
but face similar challenges; the dizzying pace of technology change,
proliferation of non-traditional disruptors, and increasing regulatory
conduct, and media scrutiny. However, while companies have been adjusting to these issues since the 2008
financial crisis, the military has been
framing its response to these challenges since the 1940s.
It is a misnomer to think that a
modern army rests on hierarchy. In
combat, a unit’s leadership becomes
flat. Soldiers do not risk their lives
because of rank and orders. They do
so because they have faith in their
leaders and their team. Faith generated through an inclusive, collaborative approach to mission planning
and a strong organisational culture.

MECCAR framework
It is not about becoming like the
military; it is about leveraging their
investment in delivering empowered PLC. Experience of working
with a score of firms during the pandemic (start-ups, banks, utility, and
software companies) has proven that
adaptive military-originated skills
can be applied to business. Centred
on a framework of Mission-purpose,
Empowerment-equipping, Com-

munications-effectiveness, Collaborative-mechanisms, Agile-decision
making, and the Right-behaviours,
based on codifying Leadership and
Culture; these skills require the right
tooling. If nuanced and adjusted to
individual business circumstances,
they can generate the right mindset
to prevail in the hybrid world.
The adapted, seven-step decision-making method provides an
example of a core tool, which can be
developed into a skill and highlights
how the MECCAR framework can
be applied to deliver an empowered
PLC-mindset. A logically stepped,
critical thinking and deciding process, it removes randomness and
bias from decision-making.
First, contextual understanding
is established regarding the issue
or task, creating the psychological
safety for crucial conversations, and
generating shared consciousness.
Second, the method analyses
the mission, inviting permission to
challenge, before determining what
tasks must be completed to deliver
it. These tasks are then resourced
and prioritised in a sequenced plan
that synchronises collaborative delivery by dependencies. Before final
decisions are made, collaborators
are asked to step back and anyone
can challenge assumptions, asking ‘What if?’ and ‘What have we
missed?’. This control check builds
resilience to change. The penultimate step, scores options objectively, ensuring the best idea wins and
aligning everyone to agreed decision outcomes.

Finally, the outputs are formatted and cascaded to create a single
unambiguous narrative, ensuring
everyone understands their mission
purpose.

Winning in the hybrid
environment
Many companies are too slow, too
siloed and bogged down by matrix
management, which has too many
foot draggers and little accountability. The MECCAR framework,
adapted from the military, is the
counter-opposite. Properly adapted, it offers a practical solution for
winning in the hybrid environment,
where time and people, not just
technology, are the critical resources.
If the right tools and skills are
adopted, the pandemic offers an
opportunity to change the way companies empower their people with
purpose and leadership. This culture
reset will make companies more resilient, ensuring top talent is attracted and retained. In commerce, as in
combat, the window of opportunity
is narrow and the time to decide is
short. There will be those that adapt
and those that die.
Stuart Tootal led the first UK
battlegroup (3 PARA) into
Afghanistan, before spending
10 years as a global head at
Barclays. He is a founding partner
of Matero Consulting Ltd which
adapts military mission-leadership
expertise for the benefit of
business change agendas
www.matero.co.uk
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FinTech RegCheck; get your business a clean bill of regulatory health
Does your business operate, or aim to operate, in the financial services sector or plan to use cryptocurrency or tech to
deliver its product? HCR’s FinTech RegCheck gives you the key advice you need to go ahead, knowing that your business
complies with the rules.
We will examine the regulatory hygiene of your business and identify if:
•

you are conducting activities that may be regulated HCR
by theLEGAL
FCA

•

you need FCA authorisation or can use an exemption or structure,
or can perform either compliantly or outside regulation

•

you are conducting activities that do not require authorisation but
do require registration.

Regulatory hygiene is key to the success of your business. There
are some famous examples of unicorn or disruptive ventures whose
colossal success was marred by putting the regulatory work on the
back burner; the resulting enforcement resulted in huge reputational
and financial damage.

“gives you the key
advice you need to go
ahead, knowing that
your business complies
with the rules”

Your business must prioritise and front-load regulatory hygiene to ensure you are lawfully delivering your products. It is
a criminal offence to breach the general prohibition on conducting regulated activities when not authorised - revenues
generated would constitute illicit proceeds of crime and be at risk of confiscation.
Our FinTech RegCheck runs the rule over your business to flag up and address any compliance issues before they become
problems that destroy your success.

Contact Dan Hyde at dhyde@hcrlaw.com or on 07824 482 388
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When to mediate a dispute?
by Marcus Bowman

I

n my note published in the Jan/
Feb edition of London Business
Matters I attempted to make the
case in favour of mediation as a
means of resolving business disputes.
When faced with a dispute most
SMEs would try to resolve it with
the other party. Where these early
informal contacts fail and lawyers
are engaged, clients can often find
the dispute runs away from them
and before they know it, they are
embroiled in legal action of some
kind. Legal costs begin to mount
up and management time is taken
dealing with lawyers questions and
requests for documents.
Is there any way – from an early
stage - to avoid the slippery slope
towards court action or arbitration?
One way is to mediate the dispute.
The traditional view of mediation
was that it was something to contemplate once the parties fully un-

derstood all the facts of their opponent’s case. This meant mediation
usually took place, if at all, after legal
proceedings have been commenced,
the parties have exchanged written
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arguments (pleadings in court) and
even disclosed all relevant documents and statements of witnesses
and experts.
By this time, the dispute maybe
long standing (months or even years
old), extensive legal costs have been
incurred and the parties are looking
at an expensive court trial or arbitration. With this looming the parties gladly contemplate mediation.

Resolution
But it doesn’t have to be like this.
From the moment there is a dispute
there is scope for resolution by mediation. For commercial people the
sooner the dispute is resolved the
better. Not only will they avoid incurring legal costs, but it drastically saves management time. People
want to get on with running their
business and not be side tracked
by addressing questions from their
lawyers and attending meetings discussing these issues and next steps.
Mediation offers a way out.
There are of course risks in mediating at a very early stage and it may
be prudent to find out more about
your opponent’s case (so far as possible without extensive legal action)
and obtain legal advice.
The biggest risk in resolving a
dispute ‘too early’, is that if more is
known about the other party’s case
or the dispute is tried or arbitrated, a better outcome may achieved.
But this may take a long time, incur
high legal costs, eat into management time and not to mention the
risk that if the dispute is tried, by
the time the court comes to make

its decision or the arbitrators issue
their award, the other party has disappeared or ceased trading.

Negotiation
So the choice for SMEs when there
is a dispute should be (a) can we resolve it now between principals by
negotiation, (b) if not or this fails
do we need legal representation,
(c) should we allow the dispute to
develop legally or should we set up
a formal negotiation via mediation
and (d) if not now, then when?
All of this does not mean mediation should always take place as
soon as there is a dispute. It simply
means, SMEs should be alive to the
option of mediation and consider
(with their lawyers, if any are appointed) from the early days of the
dispute, whether mediation should
take place and what is the appropriate moment to propose this to the
other party.
Next time I will the differences
between mediation and court and
arbitration and why mediation can
often succeed where negotiations
fail.
Please note: Nothing in this article
should be taken as legal advice and
the writer bears no responsibility
whatsoever for the consequences
of its use
Marcus Bowman is a mediator
at the London Chamber of
Arbitration and Mediation. This
is the second in a series of six
articles on the subject
www.lcam.org.uk
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It’s not about
the money

Rob Brew, founder of Rydal Inc, on the experience that
helped shape the values of his company and how we
can use technology to help people

SPONSORED COLUMN

Mental Health in the
Workplace: How You
Can Help!

get funds. We’ve applied for a startup loan, and this very page may be
what we need. I’m lucky to have some
friends involved in this, in exchange for
a percentage in equity, for testing, server administration and graphic design.

Bootstrapping

Rob Brew, founder of Rydal Inc

“

I had a psychotic breakdown in
2003, I ended up living out of a tent,
making it all the way to Cornwall, in
the south west of England. By the end of
this I owned few possessions more than
my clothes, had no money, and rarely
ate. That ended after I was fished out
of the sea near Penzance, at a core body
temperature of 26 degrees.
This has shaped the values at the
company I later founded, Rydal Inc. I’ve
met people in dire situations within the
mental health scene, drug addicts, the
homeless, even sex workers. How can
we use technology to help people?
We set up
www.computerstoschools.com, a computer recycling
service having learned that children
were doing their coursework on mobile
and tablet devices. Our next project is
aimed at reducing poverty in developing nations.
As long as I can live comfortably, what more do I need?
£50,000 per year is more
than I’ve ever had, so why
not spend the rest wisely on
niche charities? We’ve decided to make every third project have a social worth to it.

Viable structure

How do we get ideas for
apps? Start with a problem which
needs solving and find a solution to it
in the easiest way possible for all parties, with the burden of cost on the provider of the service and not the client.
Some people think I have a complicated
mind, but to me it’s like ants building
nests. Each follows a simple instruction
and from this arises a viable structure
for the colony.
With a knowledge of how to code, I
built my first product myself. I know
the means by which ideas can be manifested, with a desire to do so in the best
way possible.
We’re independent as far as we can
be, keeping autonomy as much as we
can. I’ve copied in four friends on our
apps, in exchange for equity per product worked on. I’m the only shareholder, and intend to keep things that way.
If we need investment that will be in
exchange for equity per idea.
It’s a difficult way to go about things.
We have to be more creative in how we

In the IT world this process is called
bootstrapping, as in picking yourself up
from your bootstraps. We’re starting
from virtually nothing, trying to use
our creativity to find unique marketing
strategies and ways to get traction.
Without the desire for more than I
need, we can pay our staff well, £20 per
hour even for the people who answer
the phones, or a percentage of each
product worked on, whichever is more.
Their skill set is not seen as highly in
demand, but they’re earning the company money so we’ll pay them well.

Reputation

The traditional means of business is
simple, sell a product for less than the
costs to produce it, on a cycle. Hotels
charge customers and spend less on
rent, staff etc. Can we use non-traditional models of business? If one app
trends and it links back to the business
website will others? Could open source
products lead to customer interest? The
business’s reputation links to my own
reputation as a human being, and vice
versa.
I know how to write mobile apps,
but are they always needed?
Will a website suffice until
the business gets traction?
By using a content management system called Django, a
web styling framework called
bootstrap and digital ocean
servers we’re building a full
service in less than a month
at a start-up cost of £15 per
month per project.

Traction

If we’re wise enough to find gaps in
the market, and build apps to address
them, are we wise enough to create
niche charities, as well as apps, to help
the aforementioned people I’ve met via
the mental health scene? We’re looking
into it.
What’s next? We’re trying to get traction on an open source app to configure
physical devices easily in Linux. We’re
working on the next idea. If we have
the resources to employ more people
we will, in exchange for a percentage of
the product, as well as a base salary.
You may be in a position to use your
influence, financially or through your
status as a businessperson. Why not
use your influence? If we don’t speak
our minds for what we believe in, then
what’s left?

”

www.rydalinc.org

1 in 4 of us will experience a
mental health issue at some point
in our lives.
Talking about mental health helps
to create supportive communities
where we can discuss mental
health concerns openly and feel
confident to seek help when we
need it. Try these 6 tips for better
Mental Health in the Workplace.

and supervisors in positive
management practices.
6. Routinely monitor employee
mental health and wellbeing by
reviewing and interpreting available
data, talking to employees, and
understanding risk factors.
Bonus tip: at Rhino Safety we
highly recommend having
office dogs as a way to improve
employee wellbeing!

RHINO

1. Produce, implement and
communicate a mental health at
work policy that promotes positive
mental health for all employees
and outlines the support available
for those who may need it.
2. Develop mental health
awareness among employees
by making information, tools
and support accessible, eg, by
signposting them at inductions,
having reference to them in
common areas, and reminding
employees about them during
reviews and appraisals.
3. Encourage open conversations
about mental health and the
support available when employees
are struggling, both during the
recruitment process and at regular
intervals throughout employment.
Offer appropriate workplace
adjustments to employees who
require them.
4. Provide employees with
good working conditions
and ensure they have a
healthy work/life balance and
opportunities for development.
5. Ensure all employees have
regular conversations about their
wellbeing with their line manager,
supervisor or organisational leader.
Train and support line managers

Rhino Safety Ltd are a multi awardwinning management consultancy,
acting as the outsourced Health
and Safety department for
hundreds of clients nationwide.
Rhino are offering a free ‘Mental
Health Awareness’ course to the
first 50 chamber members to
respond; to redeem simply send
an email with the subject line
‘LBM Free training’ to training@
rhinosafety.co.uk
Our online ‘Mental Health
Awareness’ course explains
the difference between mental
health and mental illness, covers
the symptoms of a number
of the most common mental
illnesses, and provides some
practical advice on how you
can work effectively with those
affected by these conditions.
For more information on any of
Rhino Safety’s services, contact
info@rhinosafety.co.uk or Head
Office: 01270 440 341, London
Office: 02036 332107 or visit
www.rhinosafety.co.uk
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Introducing LCCI’s new
membership theme groups
and committees
There are many ways of grouping
London’s wide, numerous and
varied business community. Led by
that community LCCI has come up
with a template to cover the vast
majority of companies in the region
and include them in programmes
to develop the capital into the best
place it can be to do business, work,
visit, and enjoy.

Environment, Sustainability
and Green Growth

Chair: Anthony Impey, chief
executive, Be the Business

Smarter Cities

Connected, Liveable London

A centre of excellence to support LCCI members
in their pursuit of an environment, sustainability,
and green growth agenda through both a multi
sector and sector specific approach. The work includes a focused programme of activities led by
members which offers opportunities to network,
collaborate and share good practice. It will also
work to identify challenges and barriers to success, including those particular to London and
to highlight the needs and views of London businesses on these issues.

Chair: Mark Jenkinson, director,
Crystal Associates

This group provides thought leadership and positively influence stakeholders on the need for
more connected and coordinated planning and
transport systems necessary for the future development of London. Its work includes pressing
for London’s development as a leading world city
in sustainable transport and planning, making
members aware of plans for transport and the
built environment, and offering opportunities for
members to showcase examples, network, partner
and do business.

Chair: Natalie Chapman, head of
policy, Logistics UK

Strategic partner: Menzies

This group brings together industry, education,
and training expertise to identify the needs of
London businesses to recover post Covid and to
drive growth. Its committee plays a vital role in
informing LCCI’s key policy asks given the rapidly changing nature of the world of work and the
importance of entrepreneurship within the city.

Strategic partner: SSE Energy
Solutions

London, Fostering
Skills, Innovation and
Entrepreneurship

This group is a centre of excellence for the development, testing and deployment of technology
to enable effective delivery of local, national and
international business in an integrated secure environment is the focus. The Committee’s work areas include smart interconnectivity, communications, open data, maintaining privacy and cyber
security and offering opportunities for members
to share best practice, network, partner and do
business.

Chair: Brett Lovegrove, managing
director, Valentis Bridge
Strategic partner: Avast Business
LCCI also runs the Asian Business Association,
the Black Business Association, and the
Business Owners Club – more on these in the
next issue of London Business Matters

Cleankill increases foothold
in West Sussex
South London-based Cleankill Pest Control is strengthening its operations in West Sussex
and Hampshire with the acquisition of privately owned family company Des Bone Ltd.
deals with the full range of
public health pests, such
as mice, rats, cockroaches,
and pest birds. Cleankill
believes in prevention
rather than destruction
and within the industry is
recognised as leaders in
the delivery of effective,
innovative and ‘green’
pest control solutions.

Owners Ann and Richard
Bone approached Cleankill
when the couple decided
to retire as they wanted
to sell the business to a
company with a similar
ethos and working
practices. Richard has
worked in the pest control
industry for around 40
years. His career included a
spell at well-known, quality
pest control company
Boxhill and Headley,
owned by Tony Harman,
after which he launched
his family business.
Des Bone Ltd is well
established in West Sussex
where the company
looks after several highprofile heritage sites.
Des Bone Technician
Deborah Boulton will
join the Cleankill team,
becoming the company’s
first female technician.
Richard Bone will stay on
as technician consultant to
ensure a smooth transition
of work to Cleankill
and to help develop the
portfolio in the area.
Other steps to strengthen
the service in West Sussex
include the promotion of
Cleankill Technician Sam
Boylett to Surveyor for the

area and the appointment
of two new technicians to
cover West Sussex who
have joined from a larger
household name company.

“In addition, we are
delighted to welcome
Deborah to the Cleankill
family as well as two new
experienced technicians.
Sam was an excellent
technician in the area and
is looking forward to his
new role as a surveyor.”
Award-winning Cleankill
Pest Control now employs
more than 50 staff and

For a free survey or
cost comparison go to
www.cleankill.co.uk or
email info@cleankill.co.uk.

Launched in 1995, Cleankill
Pest Control has grown
year on year and now has
several thousand clients
throughout London,
Bristol, Buckinghamshire,
the South East and across
the UK. The company’s
head office is in Croydon,
Surrey, with local offices

Cleankill Managing Director
Paul Bates explains: “ThisCLEANKILL
significant investment in
our operations covering
the RH postcode and
Hampshire area follows
on from our purchase
C O N TA C T
last year of TotalCare and
completes another piece
of the jigsaw in the area
between Surrey and Bristol.
“As well as bringing in some
excellent customers with
general pest prevention
contracts for things like
rodents and insects,
there is an exciting
opportunity to introduce
our excellent bird work
services to these clients.

in Hove and Seaford, East
Sussex. It is the only pest
control company in England
with the Gold Investors
in People accreditation.

Cleankill promotion: Sam Boylett
has been promoted from technician
to surveyor covering West Sussex.

CLEANKILL FOR

FAST & EFFECTIVE
PEST CONTROL

B U I LT O N R E P U TAT I O N :

FIRST-CLASS SERVICE
VALUE FOR MONEY
TRANSPARENT PRICING
NO HIDDEN COSTS
EXPERT ADVICE
@cleankilluk
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Window on the world
Galvin at Windows in
Park Lane was the venue
for the newly-formed
Kensington, Chelsea &
Westminster Chamber
of Commerce’s first
networking event of the
year.

A

t the award-winning restaurant and bar on the 28th
floor of Hilton on the Park,
over a hundred members and guests
were able to enjoy amazing views,
fine wines and exquisite fare – the
generously proportioned canapés
could easily have been starters.

Prestigious
Newly-elected chamber chair Jason
Window (no relation!) hosted the
event and gave an update on the
status of the chamber which now
represented businesses in arguably
the two most famous boroughs in
London. The chamber – KCWCC has more than a hundred members,
representing over 7,000 individuals.
It will hold a minimum of 12 free
networking events per year as well

as the prestigious annual business
awards.

Crippling
The new chamber will work with
other organisations in the boroughs
to help ensure that businesses have
the best environment in which to
prosper. Introduced by Jason Window, Oxford Street management
group chairman Gazz Eighteen
spoke of the challenges for the retail
and hospitality sectors in Europe’s
largest shopping street in the form
of crippling rates bills and the rise of
online sales.
This year marks the 50th anniversary of Pride in London and the
group’s commercial director Dan
O’Gorman briefed guests on plans
for what has become the largest
LGBT event in the world.
Peter Avis, general manager of
Gavin at Windows completed the
presentations on what was an auspicious night for the new chamber
and a promising taster of things to
come.
www.kcwchamber.org

Chair Jason Window

Pride in London
S
ix times bigger than the Glastonbury festival, Pride in
London returns to the streets
of London on July 2nd for the first
time for two years – and will celebrate its golden anniversary.
Mayor Sadiq Khan was one of
many to welcome its return. “The
march of solidarity and celebration

has had a huge impact on our society over the last five decades, and
by joining together this summer
we will again show the world that
London is a beacon of inclusiveness, acceptance and diversity.”
www.prideinlondon.org
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150 years of the
Royal Albert Hall

T

he new Kensington, Chelsea and Westminster Chamber maintained its series of
superb events with a reception at the Royal
Albert Hall in February. Anthony Winter Brown,
director of visitor experience, led two tours of the
iconic venue as it geared up for a return of the
regular Circe du Soleil extravaganza – the Canadian circus troupe, regular users of LCCI ATA
Carnets, have been performing at the hall for 25
years.

Staggering

staggering. Albert Einstein, Winston Churchill,
and Nelson Mandela have all spoken there. It is
where Mohammed Ali has boxed, Roger Federer
played tennis, and the Beatles and Stones performed – the last two on the same night! Not the
mention the concerts and ballets … and this year
it will host the BAFTAs. As a venue for a reception it is hard to beat.
www.royalalberthall.com

The list of people and events the Royal Albert
Hall has hosted in its 150 years of existence is

Do Not Disturb – how to help staff disconnect after work

W

ith all that has happened in the last couple
of years, our lives have been completely
overturned. If commuting to the office
every morning used to be the norm, more and more
employees are now working from their bedroom,
kitchen table or home office on a regular basis. This
may seem like a tremendous advantage at first, and,
in many ways, it can be – no early wake-ups, no
rushed breakfasts, and no morning traffic.
As a business, it is crucial to always ensure high
standards of health and wellbeing in the workplace.
Employees are a company’s most valuable asset and
their wellbeing deserves special attention. This article from Westfield Health explores ways in which
businesses can help their home-working staff wind
down after office hours.

Encourage breaks and hobbies

When working from home, it is very easy to stay
glued to the work laptop for an extra hour or two.
Whether it is checking emails or polishing presentation slides for the following day, employees may
end up losing precious ‘me time’. With no sight of
colleagues leaving the office when the shift is over,
it may be tricky to realise that it is time to stop for
the evening.
One way to make sure your staff are not overworking is to encourage them to take up a hobby.
The promise of going to dance classes or for a kickabout with friends may spur them to switch off when
they should. For instance, playing an instrument is
an excellent solution too. Strumming a guitar or improvising tunes on a piano can reset their mind. In
this respect, you may also want to encourage your
employees to take short breaks during the day and
have a go at their favourite hobby – whether it is
singing, gardening, or cooking, it will actively refuel

their energy levels and get their creative juices flowing, ready for work again.

Promote socialising with co-workers

Working remotely means that employees’ workplaces no longer include co-workers. Colleagues may still
see each other during meetings from time to time,
but that is only through a screen. What’s more, conversations will always be about work and the current
tasks at hand.
Why not promote virtual, social meetings at the
end of the working day? This will allow staff to have
casual conversations with co-workers that, in an office setting, would generally happen in hallways or at
the coffee machine. By encouraging informal interactions, you will help employees detach from their
duties for the day.

Lead by example

One of the most effective ways to ensure your workers switch off after office hours is to lead by example. Why would homeworkers turn their laptop off if
their manager is still online?
Outside of typical office hours, HR and managers should not reply to emails (unless truly urgent,
of course). If a task can wait until the morning, it
will alleviate the pressure on your people to continue working. That way, you and your employees can
quickly indulge in some well-deserved after-work
rest.

Turn technology to their advantage

As mentioned, workers may feel hesitant to close
their laptops after office hours. If a task or meeting
request appears on their screen at the end of the day,
they may feel pressured to crack on with it regardless
of what time it is. Ultimately, they may end up being
overburdened with work.
In this respect, you may want to encourage your

staff to turn technology to their advantage. There are
apps, including Google Calendar, that allow employees to set specific timeframes and work hours. This
means that if anyone sends meeting requests outside
their office hours, they will be informed that the colleague is currently unavailable and the invitation will
be declined. Similarly, apps such as Microsoft Teams
can also be set to alert users during core work hours
only.
These are simple but effective ways to eliminate
people’s temptation to check their work inboxes and
messages outside their working hours.

Write a to-do list

Why not motivate your employees to write their own
to-do lists for the day? Jotting down the tasks for
the day has a number of advantages. Firstly, ticking
off items is satisfying and spurs staff to keep going,
improving productivity and efficiency. More importantly, seeing a completed agenda at the end of the
day will help workers settle down for the evening,
as it’s evidence that there is nothing else that needs
doing.
Writing a to-do list will also allow employees to
prioritise their tasks. They will be able to plan out
their day to focus on the more pressing duties at
times that suit them. If their minor tasks are not
finished that day, they could be picked up the next
morning.
It is true that working from home has its benefits.
But there is also no denying that it comes with some
challenges, with employees finding it difficult to turn
off their work devices and enjoy some all-important
‘me time’.
www.westfieldhealth.com/business/whywestfield-health
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Exceeding Limits, Pushing Horizons
OUR HISTORY
Founded in 2013, Hydro-C Ltd has
become one of the leading suppliers of
Fittings, Electrical and Consumables,
IT Equipment, Pumps, Solar Power
Generators, Corrosion Inhibitors,
Constructions Services and Procurement
for the international market and local
companies working globally.
Hydro-C Ltd operates through our main
branch office in the United Kingdom. We
also support our customers through our
offices in the EU, US, Iraq, and Dubai.
The UK is leading the global effort
to transform the energy sector to
be greener and more sustainable
for the future generations of mother
earth. These solutions are readily
available through Hydro-C Ltd to
all our customers willing to meet
the 2035 Zero Emission target.
Hydro-C is offering customers within
the energy sector, the latest UK
technologies and innovations which will
shape the future of sustainable energy
and help achieving Net Zero by 2050:
1. Wind Panel: Unique technology that
generate electricity from air turbulence
at ground levels with dynamic
design which can fit any level.
2. Green Hydrogen: Plasma
based medium utilizing dual
frequency elecrolysers.
3. Solar Thermal Collectors: Exceptional
design collectors which provide hot
water by capturing energy from light
without need for source of power.
4. Solar Tracking Panels: Smart AI
controlled panels which concentrate
solar energy on non-silicon panels
rather a solar cell which maximize the
collection of energy and drop the
need for space.

services to meet the complex
demands of our clients.

• Our expertise provides solutions
tailor-made to each specific
client and situation.

• To be an environmentally conscious,
fiscally responsible, well managed,
for-profit enterprise that reinvests
for future growth and development.
• To grow reserves
and production
HYDRO-C
by employing a benefit-based use
of technology and resources.

• To innovate. We will strive to fully
understand each problem or
opportunity. We will remain openminded and explore new possibilities
that lead to effective solutions.
• To build and maintain alliances
with those who share our
interests and can contribute to
and participate in our success.
• We believe in education,
enrichment and development.

• We will foster relationships that
integrate the talent, interests and
goals of all our co-workers.

OUR VISION
We are committed to being a premier
sustainable and green energy company,
and top-tier performer, by creating value
through sustainable, efficient growth
locally and internationally.

OUR MISSIONS ARE

We also strive to innovatively and
economically create a better everyday
life for our shareholders, while continually
improving our business efficiencies
and achieving operational excellence.

• To provide expertly planned
and professionally executed

Our primary goal is simple but
ambitious, we plan on becoming

one of the leading independent
renewable energy providers, developing
sustainable sources of green power
and list Hydro-C as a pioneer company
in transforming the energy sector from
fossil fuel to sustainable sources.
To achieve this, we are implementing
an ambitious integrated green
solution and work closely with IOCs
to incorporate zero emission solutions
during the process of exploration
and drilling programs, capitalising on
the breadth of our team’s experience
and our extensive knowledge of
the regions in which we operate.
To assist in the transformation and
growth of the energy sector towards
greener and more sustainable options
through our “best in class” service
and excellence in the execution;
“we make it easy”, to design and
build high quality assets for our
clients that serve to maximize their
rate of return on capital invested.
For more information, contact us today
at +44 (0)141 582 1213 or go to
www.hydro-c.co.uk.

Hydro-C is operating to
support major oil and gas
customers worldwide.
Hydro-C bridge the time and distance between
UK, EU & Middle East

HYDRO-C

ABOUT IRAQ ENERGY
Iraq is reclaiming its rank as the world’s fastest-growing oil exporter,
cushioning consumers from other countries supply outages for now
and, perhaps, reviving OPEC market share rivalries down the road.

LOCATIONS
With offices in both UK and Dubai, Hydro-C also operates and offers
professional warehousing facilities throughout Iraq from Basra in
the south, to Baghdad, and Erbil in the north of the country.

UK OFFICE:

126 Stanley Street, Suite 4C
Glasgow, G41 1JH
Scotland

+44 (0)141 582 1213
info@hydro-c.co.uk

hydro-c.co.uk
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Construction Industry
Scheme - are you compliant?
The construction
industry has
traditionally
struggled with
compliance
issues, which the
Construction Industry
Scheme (CIS) was designed
to address. With HMRC
increasing its focus on CIS
compliance, Dinesh Pancholi
examines the key challenges
when dealing with it

1. The scope of CIS
CIS only applies to construction
operations so contracts should be
reviewed to see if it falls under it.
However, caution needs to be exercised if the contract includes both
CIS and non-CIS work as all payments are brought into CIS under a
mixed contract.

2. Failing to register as a
contractor/subcontractor
If a contractor fails to register with
HMRC, they face a £3,000 fine for
failing to keep CIS records and
a £100 monthly penalty for each
missed return.
A subcontractor who fails to register incurs no penalty other than a
30 per cent tax deduction from their
invoice.

3. Has the worker’s
employment status been
considered?
Employment status is one of the
main employment taxes risks. Contractors must check the employment status of their subcontractors.
Incorrect employment status means
the contractor becomes liable for
the unpaid PAYE tax and national
insurance contributions, plus interest and penalties. Incorrect employment status declaration on the
contractor’s monthly CIS return can
incur a £3,000 penalty.
When engaging with subcontrac-

tors IR35 should be addressed and
takes precedence over the CIS legislation.

4. Are the materials costs
allowable?
Experience shows contractors rarely examine or question the cost of
materials, which can lead to costly
non-compliance errors.
Since April 2021, material costs
are only allowable if they are purchased by the subcontractor in relation to that contract and not by
anyone else in the supply chain.

5. Who owns the plant?
For CIS purposes, the subcontractor can only deduct plant hire costs
if they rented the equipment rather
than owned it (this includes plant
on a lease). HMRC will pay close
attention to these costs, so checks
must be in place to ensure that the
plant hire cost is correctly treated.

6. Deemed contractors
CIS also applies to ‘deemed’ contractors, being entities that spend a certain amount on construction. Since
April 2021, if the cumulative expenditure on construction exceeds
£3m in the previous 12-months,
businesses must register for CIS
and apply CIS to the subcontractor’s
next payment for work within CIS.
A rolling 12-month period is used,
so manipulating year-end dates is
ineffective. When embarking on
major building or redevelopment
projects, deemed contractor status
must be considered and processes
should exist to track the cumulative
annual expenditure.

7. Other changes applicable
from 6 April 2021
If the subcontractor is a limited company with employees and
suffers CIS deductions, it can be
set-off the deductions against the
employer’s liabilities. HMRC can
correct the amount of CIS deductions claimed in real time where it

believes incorrect amounts have
been claimed. It can also prevent the
subcontractor from setting-off for
rest of the tax year if they refuse to
amend such returns.
The penalty for providing false
information when applying for CIS
has been expanded. HMRC can now
hold an individual, or a company, liable if they have influence or control
over the person making an incorrect
or false claim. This would include
directors, agents etc.
From April 2022, HMRC is introducing an additional field on the
Employer Payment Summary (EPS)
where limited companies must enter their Corporation Tax Unique

Taxpayer Reference, or COTAX reference, to claim the credit for these
CIS deductions. Any EPS submissions missing the references will be
rejected.
Getting CIS wrong can be costly
and entities should have robust CIS
processes in place to protect themselves.
Dinesh Pancholi is a member of
haysmacintyre’s employment
tax team. He has over 30 years’
experience, having previously
worked at HMRC and major
accountancy practices
www.haysmacintyre.com
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Connecting with audiences
of all generations
Gabriella Peace on how to reach and engage with baby boomers through to Gen Z

T

he baby boomers, born between 1946 and 1964, are the
people who lived through a
decade of revolutions, and some
of them were even catalysts in the
emergence and popularisation of
the 1960s counterculture.

Digital revolution
Their rich background only means
one thing: baby boomers are quick
to adapt, forward-thinking, and
change-makers. That’s why, when
they saw through yet another revolution – the digital one – they were
in harmony with the current events
and are now thriving amongst the
pool of digital tools.
There is one tool that baby
boomers particularly favour –
Google. The search engine is a gateway to diverse information, which
is exactly what excites them. If Baby
boomers come across your website,
they are more likely to stay there
for longer if they see value in what
you’re saying to them. In fact, 66
per cent of the baby boomers who
took part in research by Immersion
Active reported that they make
online purchases regularly via web
devices.
With 87 per cent of those aged
55–64 and 65 per cent of those
aged 65+ owning a smartphone in
2020 in the UK, it’s no surprise that
one of the baby boomers’ preferred
messaging methods is text. It’s personal, relatable, and engaging, so
make sure you offer texting as an
option to accommodate the older
demographic.
What shaped the lives of the baby
boomers is TV, and that will never
go out of fashion for them. Not only
that but the older generation have
grown up waiting on the mail to
deliver them long-distance love letters and news from family afar, so
direct mail is also a top preference
for them. Apart from direct mail,
baby boomers have a soft spot for
greeting cards as they bring about a
nostalgic sentiment.

Generation X – your most
diverse audience
The children of the baby boomers,
Generation Xers are born between
1965 and 1980 and are often referred to as the proverbial middle
child of history because of their

small size and influence compared
to their predecessors and successors. They are called Gen X precisely because they refuse to be defined.
In fact, the times they grew up in
were also quite diverse; an amalgamation between nostalgia upon
the 1960s and with eyes set on the
technological advancements taking
place.
Gen X’s profiling is also evident
in the way they consume messages: the opposite of selectively. They
like to stay on top of their game and
have an all-sensory experience. But
the best thing about them is that
they are likely to remain loyal to a
brand as long as it shows transparency and authenticity.
What better way to increase
brand loyalty and provide a tailored
experience than with email marketing? Emails and newsletters offer an
outlet to include coupons and discount vouchers, birthday goodies,
and personalised messages. Generation Xers have a strong disbelief in
the social system turned them into
the biggest money-savers when it
came to school, retirement, and
business funds. That is why coupons have a special place in their
hearts.
Apart from email marketing,
Gen Xers are in favour of direct
mail. The snail mail brings nostalgia
to the forefront as they reminisce
over their sweet childhood memories. Nothing beats a handwritten
greeting card sent directly to them
as they favour the emotive sentiment!

Millennials – favour
creative brand
communication
‘Millennials’ has become a buzzword today and a top target generation for marketers. Born between
1981 and 1996, millennials, who
are also referred to as Generation Y,
are the socially conscious and ecoaware connoisseurs that pinpoint
the shift from closed-mindedness
to a ‘dream wild’ mantra.
They are also ingrained in the
technological world where their
opinions thrive, and that informs
their preferences towards user-engaging platforms in the likes of Instagram and online forums such as
Reddit.

With such a strong social consciousness, millennials like to take
everything with a pinch of salt and
will go the extra mile to do their
research before making a purchase.
According to HubSpot, millennials are 44 per cent more likely to
trust experts. These experts are often YouTube vloggers, bloggers, or
social media influencers. So, make
sure you up your influencer marketing game.
Gen Y’s are looking for brand experiences and creative ways of communication, which primarily rely
on visuals, animations, and videos.
It’s the story behind the brand that
matters and not so much the final
product. According to a study conducted by Event Brite, 66 per cent
of the participating millennials
reported that they were more fulfilled with spending money on live
experiences than on possessions.
The reason for that is FOMO (fear
of missing out). The same study
showed that about 73 per cent of
respondents are driven by FOMO
when deciding to spend on experiences, as well as by the fact that
most of them are on a tight budget
and would rather create memories
from experiences.
In terms of values, brand authenticity and transparency are of high
importance. They’re looking for a
targeted experience that will grab
their attention right from the start
and will put quality over quantity at
the forefront.
What is especially trending
amongst millennials is nostalgia – a
continuation of the previous Generation X. Vinyl, polaroid cameras,
and fashion trends dictate millennials’ consumer preferences. It’s no
surprise that greeting cards are just
as popular as ever with Gen Ys as
millennials tend to send messages
of support and short sentiment

Generation Z
The newest addition to the generational framework is Generation Z,
or also known as iGen or zoomers.
Born between 1997 and 2015, they
are renowned for their huge TikTok
presence and knack for technologies, especially social media.
With such a constant flow of information at their fingertips, their
attention span is the shortest of all

Gabriella Peace

the generations, precisely about
eight seconds compared to twelve
seconds for millennials. What this
means is that short-form captivating video content is preferred,
hence the popularity of the TikTok
platform.
If millennials have set the league
for using influencer marketing, Gen
Zers are taking it to the next level.
As digital natives, they live across
a multitude of platforms and don’t
shy away from sharing personal
facts and opinions. To reach Gen
Zers, brands need to not only be
tech-savvy but also offer an overreaching digital experience that is
a crossover between e-commerce,
in-store, and social media.
In terms of the mode of communication, personal, genuine, and
relatable are the top keywords. Gen
Z tend to favour an authentic sentiment when it comes to greeting
cards. Instagram DMs from brands
have never been more powerful, especially if they aim to spark a conversation with the consumer. So,
talk to your Gen Z audience online
and reap the benefits of their brand
commitment.
Businesses tend to adopt universal branding and marketing strategies for connecting with their audiences. While there is an array of
messaging methods that appeal to
the generations, greeting cards still
remain one of the most preferred
methods when connecting with
loved ones and friends.
Gabriella Peace, is marketing
communications manager at UK
Greetings
www.ukgreetings.co.uk
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How to cultivate a culture of
kindness in business

A

s businesses face increasing challenges to attract and retain talent, to boost productivity, and to
provide the right mental health support
to their people, many may not think of
kindness as a solution to these issues.
But it can be a powerful tool to create a
stronger employee experience that retains workers and motivates teams into
higher productivity.
Research conducted by APEX found
that teams in a respectful and kind environment have 26 per cent more energy,
were 30 per cent more likely to feel motivated and enthusiastic about acquiring
new skills and being exposed to new
idea, express 36 per cent more satisfaction with their jobs, and were 44 per cent
more committed to their organisations.
Employee engagement expert Sodexo
Engage has identified four steps employers can take to create a culture of kindness within their business.

1. Recognition

Recognition plays a major role in a
business, and it’s vital that regular appreciation of all kinds takes place. But
according to Gallup, it not only boosts
individual employee engagement, but it
can lead to greater retention, productivity and increase loyalty to the company.

Recognising a team member’s hard
work can be a simple way to put kindness into action, be it via a short email
of thanks noting their great success, or
a more public shout out at a companywide meeting. To take this recognition
one step further, businesses can allow
employees to nominate their peers for
monthly or end of year awards to recognise their hard work, or provide managers with vouchers to reward workers for a
job well done.

2. Random acts of kindness

Kindness doesn’t need to be extravagant, nor does it need to be elaborately
planned. In fact, sometimes it is the little
things that make the biggest difference.
Research has found that people appreciate small acts of kindness as much as
large ones.
As such, encouraging small random
acts of kindness in the workplace can be
a simple endeavour. This could include
challenging your team to do one act of
kindness for each other that week, such
as making their colleague a cup of tea,
taking a task off their to-do list, or sharing praise about a co-worker’s performance with the team.

3. Boost wellbeing support

No matter the form it takes, kindness

can have strong links to wellbeing. With
more kindness, comes feelings of greater security and safety in relationships,
which Harvard Business Review contributor Emma Seppala found can lower heart rates and blood pressure while
strengthening immune system response.
But it can be hard to offer acts of kindness when facing wellbeing struggles,
be it mental, physical, digital, social, or
financial. To encourage kindness, businesses should also invite employees to
practice kindness to themselves. This can
include reminding everyone to take regular breaks, offering access to benefits like
gym membership or an employee assistance programme, or finding new ways
for colleagues to socialise both in person
and online. There’s plenty of ways wellbeing can become a core part of kindness
at work.

4. Lead by example

When implementing a new behaviour or
value in the workplace, the best influence
is one that comes from the top. A Stanford study found that employees are ‘particularly likely’ to catch the emotions displayed by leadership. Leaders should look
to practice what they preach: recognising
hard work from colleagues and employees, sharing random acts of kindness

throughout their day, and looking after
their own wellbeing by openly using their
annual leave to take a break from work.
Leaders often set the example others follow in work, so it’s vital that they
put values like kindness into action and
demonstrate how it can and should be
done. With leaders on board, kindness
can ripple throughout an organisation
and become a key tenet of a company’s
culture.

Post-lockdown

Jamie Mackenzie, director at Sodexo Engage, comments: “Business and kindness
are not often thought of as friendly bedfellows, but after the last few years, kindness might just be the key to going forward in this new post-lockdown world.
Everyone deserves a little kindness, especially those staff who worked during
the challenges of the pandemic and stuck
around throughout the highs and lows.
“Kindness doesn’t only create a positive feeling but can have a positive impact on a business. With more kindness
comes more camaraderie, more productivity, and better results. It’s a win-win for
the business and employees alike.”
www.sodexoengage.com
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Key fraud trends and how
to prepare for the future
Large, all-encompassing
historical events have the
ability to change the way
that society operates. These
changes happen rapidly,
but our adaptability ensures
a sense of normality in
unusual circumstances

I

n the case of the pandemic, businesses, and the way they operate, changed swiftly. But for the
same reason that some businesses
thrived during the pandemic, fraud
also saw a new era of innovation.
The same technology that allowed
many businesses to continue operating while working from home
also allowed fraud rings to continue their damaging efforts throughout this period.
New data from Signifyd’s Pulse
Report reveals why fraud is growing, with key transactional insights
on the rising trends to watch out
for. Here we explore what fraudsters are doing and how you can
avoid their abuse.

Fraudsters are innovating
This new era of fraud innovation
has become more pronounced
than traditional forms of payment
fraud, particularly online. As the
volume of ecommerce has grown,
in part due to the pandemic, and
as the digital world has increasingly become all our worlds, fraudsters have sought out a variety of
ways to take advantage of merchants and consumers.
In a May 2021 report from 451
Research, significant fraud trends
were highlighted: “Bad actors are
broadening their focus beyond
payments, targeting touch points
across the customer journey.
“Touchpoints from online account creation through to product
returns have emerged as growing
vectors for fraudulent activity, and
consequently, both financial and
reputational losses.”
We should always remember
that these fraud rings are for-profit
enterprises. And these fraudsters
are continually looking to expand
their total addressable market, just
as a genuine business would. So as
merchants have become better at
protecting themselves from payment fraud with solutions like Signifyd’s Commerce Protection Platform, fraudsters have expanded
into non-payment forms of fraud.
Return fraud is a significant fo-

Tech tips: 5 tell-tale
signs you need a
contact centre solution

cus of nearly every enterprise that
works with Signifyd, according to
their Pulse Report. Return fraud is
the practice of buying a high-value item and returning some lesser-value item for a refund.

By Helena Belcher, CRO at
Windsor Telecom

When we hear the phrase ‘contact
centre’ we think of faceless rows
of people with headsets answering
hundreds of calls daily. However,
that’s no longer the case and
there are many businesses, or
departments, that would benefit from
the new era of cloud-based contact
centre services.

Key fraud trends to
watch for
So what are the big fraud trends
that have arisen during the pandemic and continue to flourish
today? Understanding how fraudsters are abusing your business is
the best way to prevent them from
continuing to do so.

Mule fraud
Fraudsters that recruit go-betweens are hardly a new trend.
While its prominence may rise
and fall, every blip in mule fraud
activities comes with innovations.
During the pandemic, the use of
mules has increased sharply. Fraud
rings rely on armies of dispersed
mules to receive stolen goods and
forward them to re-shippers and
out of the country, but it appears
to have subsided since the pandemic.

Account takeover
Avoiding the point in the payment
process where barriers to fraud
are typically the greatest, account
takeover fraud allows fraudsters to
find an area of attack outside the
checkout process. The increasing
use of bots plays into this trend,
as automation allows fraud rings
to attempt to breach thousands of
accounts in quick succession.

Synthetic identities
Fraudsters can make consumer identities from scratch — or
more accurately from a mixture
of stolen and self-generated personally identifiable information.
Often starting with a stolen National Insurance Number — usually a child’s because there will be
no credit history — the fraudster
makes up a name, cooks up a billing address, and applies for a new
credit card.

Order online, steal from
the store
The pandemic saw a rise in purchases made online and then
picked up in store or at the curbside. The behaviour persists today.
In fact, Signifyd data shows that

buy online, pick up at or in the
store orders remain 210 per cent
higher than they were pre-pandemic. And with the BOPIS spike
and continued popularity came a
great opportunity for those with a
criminal bent.
You don’t need a delivery address when you buy online and
pick up at the store — a key signal
in fraud protection. And by their
nature, they need to be filled fast,
leaving little or no time for manual
review or pondering the legitimacy of an order.

Policy abuse
We’ve seen massive rises in abuse
beyond traditional payment fraud.
Take policy abuse, for instance, or
the practice of breaking the rules
for discounts or consideration
shoppers get for referring a new
customer to a merchant.

Keeping up with fraud
detection
While fraud continues to innovate,
utilising new trends and technology, so must businesses and their
fraud detection techniques. Any
fraud and abuse come with behaviour, developing a trail that can be
tracked and assessed.
While technology has allowed
fraudsters to increase their use of
bot attacks, chargebacks and more,
intelligent machine learning is
also able to tackle abuse and fraud
from the root. By understanding
the dynamics of fraud, continually
learning from buying behaviour,
and seeking out potential risks,
commerce protection platforms
have the ability to identify fraud
and block abusive transactions.
www.signifyd.com/ecommercepulse-data

What are the tell-tale signs that you
should explore this further?
1. You keep missing calls.
If you never seem to have the right
people to answer calls at the right
time then adopting a more structured
call management plan will help your
teams become more efficient.
2. Lots of people talk to
customers.
Different teams need to talk to
different customers for different
reasons. Contact centre-based
services will show you every
customer interaction across teams to
easier resolve customer issues.

WINDSOR

3. Your staff are fed up.
Managing customer queries
is a hard job and dealing with
multiple systems and outdated
technology makes it harder. Giving
colleagues modern, easy to use
tools they can access anywhere
makes everyone happier.
4. You interact on different
channels.
If it’s taking every effort to answer
the phone, then adopting digital
channels like social and webchat
is daunting. Modern contact
centre technology makes this
straightforward though one interface.
5. Customers aren’t happy.
Customers have high expectations,
voting with their feet if they get bad
service. Thinking about your contact
strategy so every query is resolved
quickly and easily should be a
priority for all businesses.
If you relate to any of these signs,
then it’s worth exploring cloud
contact centre technology.

Talk to a partner who makes
technology easy and enjoyable.

0800 999 2003
hello@windsor-telecom.co.uk
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Living with Covid –
measures eased

L

ate 2021 and early 2022 saw a
massive surge in Covid-19 infections due to the sheer transmissibility of the Omicron variant.
UK cases peaked on 4 January when
218,724 infections were reported,
the biggest number since case numbers were recorded. At one point,
there were 2.3 million active cases
of Covid-19 in the country. However, both hospitalisations and deaths
from Covid-19 remained far lower
than they had been a year earlier,
due to immunity gained through
vaccines and previous infections.
Omicron was also inherently milder
than previous Covid-19 variants despite being far more infectious.
Recent weeks have seen a steady
fall in the number of Covid-19 cases.
On 21 February, 38,409 positive test
results for Covid-19 were reported,
or 309,260 people in the seven days
prior. This represented a decrease of
79,617 cases when compared to the
previous week. Despite this encouraging reduction in cases over several
weeks, senior government advisers
urged that Covid-19 restrictions
stay in place until February.

in December 2021 in response to
rapidly rising infections. On 27
January, the guidance to work from
home was scrapped, along with vaccine certificates for entry to large
events. Wearing a mask on public
transport and in shops became optional, although they remained a
condition of carriage on London
transport. (These measures applied
only to England; Scotland, Wales
and Northern Ireland had their own
rules).
This measure was effectively a return to Plan A although it remained
a legal requirement for people with
Covid-19 to self-isolate for ten days
with the option to end self-isolation
after five full days if they had two
negative rapid lateral flow tests on
days five and six. In addition, venues such as nightclubs could choose
to use the NHS Covid Pass voluntarily, while some supermarkets told
their customers to continue wearing
masks in store (unless exempt).

England returns to Plan A as
regulations on face coverings
and COVID Passes change
today

When will Omicron peak in
the UK? Where cases of the
Covid variant are slowing and
how long wave could last

■ https://www.gov.uk/government/
news/england-returns-to-plan-a-asregulations-on-face-coverings-andcovid-passes-change-today

■ https://inews.co.uk/news/omicronpeak-uk-when-covid-variant-caseshow-long-wave-last-1392306

Covid: Face mask rules
and Covid passes to end in
England

When will Omicron peak in
the UK and is the modelling
wrong?
■ https://www.theguardian.com/

world/2022/jan/03/when-willomicron-peak-in-uk-and-is-themodelling-wrong

Covid restrictions needed
until February to combat
omicron, senior government
scientist warns
■ https://www.independent.co.uk/
news/health/covid-restrictionsomicron-vaccine-uk-latest-b1975789.
html

When were Plan B
measures lifted?
A sustained fall in the number of
Covid-19 cases meant that the government was able to lift the Plan B
measures that had been instated

■ https://www.bbc.co.uk/news/
uk-60047438

All plan B Covid restrictions,
including mask wearing, to
end in England
■ https://www.theguardian.com/
world/2022/jan/19/boris-johnsonannounces-end-to-all-omicron-covidrestrictions-in-england

What is the government’s
‘Living with Covid’ strategy?
On Monday 21 February, the Prime
Minister Boris Johnson made a
statement in the House of Commons on the Government’s strategy
on living with Covid-19. He said
that the UK had passed the peak
of the Omicron wave, with cases
falling and with fewer than 10,000
people in hospital with Covid-19
(and falling). The link between in-

fection and serious illness had been
“substantially weakened” due to the
vaccination programme and new
treatments for Covid-19. The Prime
Minister announced that the Government will remove all remaining
domestic restrictions in law as from
Thursday 24 February, which he
named ‘Covid Freedom Day’.
The major changes are:
• The legal requirement to self-isolate after a positive Covid-19 test
will end.
• The government will also end
self-isolation support payments,
although Covid-19 provisions for
Statutory Sick Pay will continue
for a further month.
• Routine contact tracing will end.
Fully vaccinated close contacts of
those infected with Covid-19 and
people under 18 will no longer
have to test daily for seven days.
• Close contacts of infected people
who are not fully vaccinated will
no longer have to self-isolate for
ten days.
• Free mass testing for Covid-19
will finish on 1 April, after which
free testing will be targeted towards the most vulnerable.
The use of Covid NHS passports
will no longer be recommended
except for international travel. In
addition, employers will no longer
have to consider Covid as a separate
risk when determining how to keep
employees safe

Until 1 April, the government will
still advise people who test positive
for Covid-19 to self-isolate at home.
After this date, people with Covid-19 symptoms will be encouraged
to “exercise personal responsibility”, in the same way as people who
may have flu are encouraged to act
considerately towards others. In essence, the intention is for people to
learn to live with Covid-19 in the
same way as they already live with
the flu. (Again, these measures only
apply to England because the devolved administrations in Scotland,
Wales and Northern Ireland will
make their own plans).

PM statement on living with
COVID: 21 February 2022

■ https://www.gov.uk/government/
speeches/pm-statement-on-livingwith-covid-21-february-2022

Covid: England ending
isolation laws and mass free
testing
■ https://www.bbc.co.uk/news/
uk-60467183

Boris Johnson announces end
of Covid legal restrictions in
England
■ https://www.ft.com/content/
f797d897-bc41-4007-8d214541a0c21b2d

What is England’s ‘Living with
Covid’ plan and what are the
rules in the rest of the UK?
■ https://www.bbc.co.uk/news/
explainers-52530518
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Will the Covid-19
vaccination programme
continue?

Do travellers need to take
Covid tests when returning
from abroad?

On 21 February,Health Secretary,
Sajid Javid announced that he had
accepted the advice from the independent Joint Committee on Vaccination and Immunisation (JCVI)
on the continuation of the UK’s
Covid-19 vaccination programme.
From Spring 2022, people aged 75
years and over, care home residents
and anybody aged 12 years and over
who is immunosuppressed would
be offered an additional COVID-19
booster vaccine. The Health Secretary said that all four parts of the UK
intend to follow the JCVI’s advice.
In late 2021, the government
announced that vulnerable children aged five to 11 years would
be offered a Covid-19 vaccination.
In February, the Health Secretary
announced that all children in the
five-to-11-year age group would be
offered a low dose of a Covid-19 vaccine in April. However, he stressed
that this would be “a non-urgent offer” and that parents should decide
for themselves whether to accept the
vaccine for their children. All three
devolved administrations will also
offer the vaccine to this age group.

On 11 February, Covid testing was
scrapped for double-vaccinated
travellers returning from abroad.
Unvaccinated or partially vaccinated travellers still need to take a
pre-departure test and a PCR test on
or before day two after arrival. These
need to be purchased from a Government-approved provider at the
individuals’ own expense. Unvaccinated arrivals into the UK no longer
need to self-isolate for ten days on
their return.
However, many countries in Europe and beyond still have strict
Covid-19 rules in place. They may
require visitors to be fully vaccinated, have a negative test before
departure, or both. Once in the
country, individuals may have to
show a vaccine passport to access
indoor hospitality or other venues.
Travellers are responsible for checking the entry requirements for any
countries they plan to visit. As from
1 from February, European Union
countries are advised (not legally
required) to remove the current restrictions, which are based on the
Covid-19 situation on the traveller’s
country of departure and replace
them with restrictions based on the
traveller’s situation.

Health Secretary statement
on spring COVID-19 booster
vaccinations

■ https://www.gov.uk/government/
news/health-secretary-statement-onspring-covid-19-booster-vaccinations

Travel to England from
another country during
coronavirus (COVID-19)

Extra Covid booster in spring
for over-75s and high risk

■ https://www.gov.uk/guidance/
travel-to-england-from-anothercountry-during-coronavirus-covid-19

■ https://www.bbc.co.uk/news/
uk-60465983

COVID-19: All children aged
5-11 in UK will be offered
coronavirus vaccine as
England and Northern Ireland
become latest nations to
confirm plan
■ https://news.sky.com/story/

covid-19-all-children-aged-5-11-in-ukwill-be-offered-coronavirus-vaccineas-england-and-northern-irelandbecome-latest-nations-to-confirmplan-12539154

What Covid tests do I still
need to travel abroad?
■ https://www.bbc.co.uk/news/
explainers-52544307

Gov.UK: Foreign travel advice
■ https://www.gov.uk/foreign-travel-

advice

Covid-19 Q&A is written and
researched by Alexa Michael,
member research executive at
LCCI

STOP PRESS
As LBM was going to press news came through that passengers
would no longer be required to wear face coverings on the London transport network as a condition of carriage from Thursday
24 February but that they would still be strongly encouraged.
As a further sign of a return to pre-Covid days it was also announced that St Patrick’s Day celebrations, including a parade
and festivities in Trafalgar Square, would be returning in March.
Mayor of London Sadiq Khan said: “London has the largest Irish
population in the UK and St Patrick’s Day provides a wonderful
opportunity to honour the spirit of our Irish community and celebrate the enduring strength of relationship between our two
countries.”
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Do you know how to
benefit from ESG and
diversity know-how?
By Yogesh Shah, CEO,
iResearch Services
We are now halfway through
the 15-year period adopted
by the United Nations
(UN) for its 17 Sustainable
Development Goals (SDGs).
They include ending
poverty and hunger, climate
action, promoting peace,
prosperity and wellbeing,
achieving gender equality
and accessing affordable
and clean energy, as well as
enjoying decent work and
economic growth.

sustainable is that leaders
take responsibility and are
determined to drive changes.

support ESG (Environmental,
Social and Governance) and
diversity initiatives in the
London corporate sector?

This means sectors slow
to adopt ESG and diversity
measures must now
make up for lost time.
The iResearch Services
report, How Sustainable is
Financial Services? shows
future sustainability leaders
emerging in Accounting and
Corporate and Commercial
Banking, with Insurance
showing promise. Progress in
Pensions and Retail Banking
is not fast enough.

“All the C-suite execs need to
realise that a well-executed
sustainability strategy will be
crucial to being a successful
and profitable company long
term. They must also ensure
this is well understood and
supported by all relevant
stakeholders.”

Our recent study of
technology companies
More than 100 countries
worldwide showed that CEOs
have started integrating
and senior decision-makers
SDGs in national planning
place more importance
and The United Nations
on their companies being
Development Programme is
sustainable than middle
seeking solutions to complex
management but are also
development challenges
least satisfied by their
around the world in line with
companies’ sustainability.
the SDGs.
The difference between the
IRESEARCH
Know-how, technology,
importance CEOs give to
creativity and financial
sustainability (80%) and how
resources are all vital
content they are with the
resources to help
level of sustainability at their
reach the SDGs.
companies (65%) indicates a
wider issue across the sector.
How can thought leadership

Consumers across all
industries demand more
products and services in line
with better sustainability
and inclusion. Progress is
being made as businesses
realise, they not only help
people and the planet,
but their bottom line.
An iResearch article on
leading through sustainability
contained a telling quote
from Mats W Lundberg, head
of sustainability at global
engineering group, Sandvik,
“The biggest factor for
success in becoming more

Businesses need thought
leaders with the vision
to revise their corporate
strategy in line with ESG
goals and the know-how to
take steps needed to move
the business forward.

Find out more in the iResearch Services
Sustainability Snapshots: How Sustainable
is Financial Services report.
www.iresearchservices.com
For any enquiries, reach us at
info@iresearchservices.com.
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Leading or Losing Gen Z
in the Hybrid World
Making up 25% of the
workforce, Generation-Z
suffers disproportionally
through remote working.
Unless companies adopt
more inclusive leadership
and cultures, giving Gen-Z
a clear sense of purpose,
they will fail to harness the
productivity of this important
and dynamic cohort.

is exacerbated by the isolation
that the pandemic has
created. Working from a flat
share has also been tougher
compared to the better
domestic circumstances
of senior teammates and
managers. Equally, the
opportunities for catching
the boss’s eye, mentoring,
and personal development
by osmosis that came with
regular office presence have
been whittled away.

Digitally savvy, Gen-Z are a
hypercognitive generation
able to access and process
large volumes of information.
If employers are to attract
Ambitious, and self-confident, and retain Gen-Z, they must
they relish autonomy, yet
change their leadership
crave recognition, bringing
styles and management
a fresh perspective to
practices. Leaders must learn
organisations through their
to trust and engage their
willingness to challenge the
Gen-Z employees; providing
established order. Seeking
them with a clear sense
instant gratification, Gen-Z
of mission and purpose,
have different expectations
empowering them to achieve
to older cohorts, thirsting
it and then unleashing their
for greater learning, more
creative spirit. Concurrently,
variety, and faster promotion.
leaders must champion a
These differences reduce
culture of collaboration and
organisational loyalty and
psychological safety, giving
employers must work harder
MATERO
Gen-Z employees a voice,
to retain and attract Gen-Z
the permission to challenge
in an era where the ‘Great
and room to experiment.
Resignation’ has been
This necessitates equipping
exacerbated by feelings of
them with tools and skills that
acute dislocation.
generate greater autonomy
With higher levels of anxiety
and build mutual trust.
and issues of self-perception
Structured decision-making
fuelled by social media,
processes, transparent
Gen-Z need regular feedback, communication, and a
engagement, and mentoring.
fundamental right to reply are
However, in the virtual
all vital ingredients. Together,
world opportunities for real
these changes create a flatter,
interaction and the intimacy
more agile and open work
of human engagement have
environment, facilitating
dropped away. Onboarding
crucial inter-generational
new team members, fostering
conversations and will restore
an inclusive environment,
Gen-Z’s commitment.
and sharing institutional
Stuart Tootal spent twenty
learning has become more
years leading soldiers, before
challenging. It is hard to
then spending 10-years as a
build culture and understand
global head at Barclays. He is
the real heartbeat of an
a founding partner of Matero
organisation through
Consulting Ltd, which adapts
PowerPoint. Generating
military mission-leadership
genuine connections to your
colleagues and organisation is expertise for the benefit of
business change agendas.
tough to achieve virtually and

info@matero.co.uk | www.matero.co.uk

Online searches
suggest a return to
living in London

At the time the government
was scrapping its guidance to
work from home, new data
highlighted that many people
were looking to return to
living in London to reduce
commuting times

O

nline search volumes have
increased significantly for
‘rooms to rent London’ (up
98 per cent compared to 2021) and
‘shared ownership London’ (up 49
per cent).
Although searches for ‘houses
for sale in London’ are down by 25
per cent, no doubt due to London’s
ever-growing house prices, this increase in the number of searches for
renting and shared ownership in the
city suggest people are still hoping
to return to the capital this year, or
make London their home this year.
It may also be the case that younger
people are renting out of necessity
given the current level of property
prices.

Search behaviours
The analysis was carried out by online search expert MediaVision, using its proprietary Digital Demand
Tracker tool that analyses search
data from AdWords and Google
Trends. It compared search behaviours and terms for January 2022
with the same month in 2021.
The pandemic caused flocks of

people to retreat to the seaside and
rural locations, but data suggests
this trend may be reversing. Searches are down for ‘houses for sale
in Cornwall’ (down 46 per cent),
‘houses for sale in Devon’ (down
37 per cent) and ‘houses for sale in
Plymouth’ (down 19 per cent).

Boomerang effect
It suggests a ‘boomerang effect’ that
Brits aren’t as eager to get away from
the city as they were at the height of
the pandemic.
Louis Venter, chief executive at
MediaVision, comments: “Online
search behaviour is such an important indicator of people’s thoughts
and decision-making process, especially when it comes to home-buying and property rental. The data
suggests that many in the South East
are keen to move closer to the office
now that working from home is no
longer required.
“Although we saw many retreat
from urban life when Covid was
rife, this data suggests people aren’t
as enthusiastic about coastal and
commuter town living as they once
thought. As we get used to this new
normal of hybrid working, it will
be interesting to examine whether
people continue heading back to the
capital.”
www.wearemediavision.com
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A sustainable approach to
direct mailing campaigns

D

irect mailing campaigns are
an effective marketing strategy. According to the Data
and Marketing Association (DMA),
customers responded to 96 per cent
of direct mailing campaigns in 2020.
This is a five per cent rise from the
previous year. The DMA also found
that direct mailing campaigns can
captivate a younger audience. In
fact, GenZ consumers are 40 per
cent more likely to be persuaded by
this material than older generations.
This article explores how business owners can create an equally
effective direct mailing campaign.
Considering 30 per cent of UK consumers chose brands based on their
ethical considerations in 2021, this
also has the possibility of attracting
more custom in a growing market.

Utilising natural inks
The quality of printing is important
to any direct mailing campaign.
This is the best way to stand out
from competitors and encourage
consumers to choose your busi-

ness. Quality is not exclusive from
sustainability, and the highest quality digital printing can also be used
alongside sustainable inks.
Sustainable inks are made of natural ingredients. This can come in
many forms, including soy ink. As
well as being a natural alternative
to oil-based inks, soy is four times
more compostable than standard
inks. If you’re eager to experiment
with eco-inks, consider the benefits of vegetable oil and water-based
inks.
Utilising natural inks is a great
way for your business to create a
direct mail campaign that is kinder
to the environment, one drop of ink
at a time. Although this small step
can make a big difference, this is just
the first step to being sustainable in
your marketing approach.

Using sustainable products
In addition to sustainable inks, your
business can consider sourcing sustainable materials. Then, the products you deliver will be conscious

of the environment from the outset.
This is one of the first methods business owners should adopt.

Consciously source paper
Paper is an integral part of any direct mailing campaign. To ensure
your business is doing its part for
the environment, you can use paper
that is approved by that FSC. This
means that the product has a forest
management certification and is derived from a sustainable source.

Compostable plastics

In addition to paper, plastic is an
important material in any direct
shipping campaign. Whether this is
a plastic film or bag, postal items are
protected by plastics. Businesses can
choose to use compostable plastics,
including potato-based plastics. A
great alternative to harmful plastics,
these are made out of natural, compostable ingredients.

Recycling wasted materials
As well as sourcing sustainable
products, business owners should

Quote requests:
info.customs@manwithvanlogistics.com

SERVICES
Customs Declarations GB (In/Out)
TSS Trader (Northern Ireland Protocol & Declarations)
Transit Movements T1
Freight- Forwarding Broker: FTL LTL
Global Shipping (Incoterms)
Air- Freight- Global quotes
Removals Service (Jan 2022)*
Warehouse Storage (Jan 2022)*

All bookings are subject to ID and Fraud checks.
Privacy Policy, Terms & Conditions can be downloaded
from our site. Customs and Shipping rules
*Subject to change

+44(0)203 987 1691

www.gov.uk/guidance/
packaging-producerresponsibilities

GOV.UK, DHL Global, AAA, AZFreight,
Shipa Freight & Customs Link
Accredited commercial network

Freight/Customs/Shipping
Accredited Customs Trader
EORI: GB317175116000
Duty Deferment Account DDA06343










prioritise recycling wasted materials. This includes a number of
materials, from paper to plastics
and cardboard boxes. In the UK,
business owners or packaging producers are expected to recycle their
own waste. The government has set
a goal to actively recycle 83% of paper in 2022.
These are three ways you can
be more sustainable in your direct
mailing campaigns. As consumers
strive to be more environmentally
conscious, adopting these methods
may encourage people to choose
your business or products. In addition to attracting a wider market,
your business will be creating a future greener than the one left behind. These simple steps can make
huge leaps towards a carbon-neutral
society. How will your direct mailing campaign be more sustainable?

www.manwithvanlogistics.com
Customs and Shipping quote request online too
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Big business prepares
for new climate laws
From April this year, over
1,300 of the UK’s largest
companies and financial
institutions will be compelled
to disclose information about
their sustainability. This will
ensure environmental, social,
governance (ESG) becomes a
key boardroom topic

B

ritain’s banks and big businesses are preparing to publicly reveal how vulnerable
they are to climate change as new
legislation comes into force in April.
The UK will be the first country
in the world to legally enshrine previously voluntary regulations created by the Task Force on Climate-Related Financial Disclosures (TCFD).
The TCFD was created in 2015 by
the Financial Stability Board (FSB),
an international body of bankers
and financiers, including former
Bank of England governor Mark
Carney, to provide a framework for
large companies to disclose climate
related financial information.
The change which comes into
force on April 6 affects many of
the UK’s largest traded companies,
banks and insurers, as well as private
companies with over 500 employees
and £500 million in turnover.

Risks and opportunities
In order to comply with TCFD,
businesses must report on the climate risks and opportunities which
are material to their operations and
describe how they are managing
those risks and opportunities in
their annual reports.
Chris Bennett, managing director
of sustainability services company
Evora Global, has been working
with clients in the property investment sector to help them comply
with the measures.
He says TCFD will make sustainability and reporting on climate risk
key boardroom topics. “There are
huge reputational and market risks
if a company fails to disclose or discloses improperly,” says Bennett.

Pressure
“This is a substantial change as it enshrines into law what has been voluntary up until this point. It is likely
to be one of many new laws and

“Investors, stakeholders
and the public are
demanding more
transparency from
businesses on how they
are responding to
climate change. It’s not
something any business
leader can afford to
ignore any longer.”

regulations coming through this
decade as governments put pressure
on businesses to do more to tackle
climate change and risk.
“Now, in every major boardroom
in the UK, business leaders will be
asking big questions about how sustainable they are and what their climate risk is.”

Obligations
Bennett believes the majority of
those caught under the legislation
will meet their obligations. However, he expects some companies to
keep disclosures to a minimum, at
least to begin with.
“I’d expect many will initially
only set out broad principles of their
intent. Some will want to limit the
disclosure of information, especially
if it shows climate change poses a serious financial risk. However, there
will be increasing pressure from investors for greater disclosure in the
near future.”
Bennett also predicts there will be
knock-on effects further down the
supply chain. “We have clients expressing concern about disclosure,
even though they are not captured
by the mandate. Indeed, there is a
strong possibility that, as large companies clean up their acts, there will
be pressure down the supply chain.
“Investors, stakeholders and the
public are demanding more transparency from businesses on how
they are responding to climate
change. It’s not something any business leader can afford to ignore any
longer.”
www.evoraglobal.com

Chris Bennett, MD of Evora Global

TCFD explainer –
four key actions
to comply
By enshrining into law the Task
Force on Climate-Related Financial
Disclosures (TCFD) recommendations, the UK government is asking
businesses to prepare and supply a
substantial amount of information
to the markets.
To comply with the legislation,
companies will need to disclose
information on four key areas:
governance, strategy, risk management, and metrics and targets.

Governance
Companies will need to explain the
role of their boards in connection
with climate risk. They must also
explain how their management
teams will assess and manage future risks and opportunities.

Plans and strategies
Companies must develop a strategic plan for action on how they
plan to tackle climate risk and to
provide a timetable for doing so.
They must also outline how the
business is likely to be affected un-

der a number of different scenarios.

Risk management
Companies need to show markets
they have “end-to-end risk management processes” in place that
show they know how to respond to
climate change related events and
scenarios.

Metrics and targets
Complying with TCFD requires
companies to supply a lot of climate-related data, including some
environmental, social, and governance (ESG) data to markets and
also to show how they are related to
their performance.
Companies must also provide
data on their own greenhouse gas
(GHGs) emissions (scope one),
those created via the company’s
energy consumption (scope two)
and also GHGs generated via the
organisation’s supply chain (scope
three) within a transition plan that
contains targets to reduce those
emissions.

London fact: Currently seven London football clubs are playing in the Premier League –
Arsenal, Brentford, Chelsea, Crystal Palace, Tottenham Hotspur, Watford and West Ham United

Electric vehicles
are not the answer
UK’S INDUSTRY-LEADIN
G

CYCLE-TO-WORK
SCHEME
The conversation around climate
change has been focused on
electric vehicles (EVs). However,
EVs are not emissions free and
do not ease road congestion.
The manufacturing process
of EVs involves significant
environmental and human cost.
The extraction and processing
of rare earth materials severely
damages surface vegetation,
causes soil erosion, pollution,
and acidification. Working
conditions are dangerous
and exploitative, employing
cheap labour amidst minimal
workplace regulation. The whole
manufacturing and distribution
process is energy-intensive and
generates greenhouse gases.
Now consider the impact of EV
ownership. Batteries need to
be regularly charged; will this
be done using clean energy?
Large batteries mean EVs are
50% heavier than petrol/diesel
cars. The impact of this excess
weight on brakes, clutches, tyres
and road surfaces results in
particulate pollution which has
serious implications for human
health. PM emissions are higher
for EVs than for their conventional
counterparts due to their weight,
particularly those with a greater
driving range from larger batteries.
Addressing the climate emergency
is about more than switching to
EVs; multiple studies warn that
driving overall must be reduced
to hit climate targets. We need to
change the mindset when people
think about how they will move
around; choosing active travel
should become second nature.
Sustainable transport modes
may not be practical in every

situation, but if more people
choose cycling or walking for
short journeys, we will start to
make a difference. Roads will
become safer, less congested
and easier to use for those that
need to. The quality of the air we
breathe will improve, our mental
and physical health will benefit,
as will the health of planet Earth.

Designed for small business

Pressure is mounting for
organisations to reduce their
environmental impact and
achieve net zero status. As
part of this, employers should
encourage a positive change
to commuting habits and give PROC2W
employees easy access to
active travel options and offer
the Cycle to Work Scheme.
The scheme is a self-funding,
sustainable employee benefit
which gives significant savings
of at least 32% on any type
of bicycle. Green Commute
Initiative (GCI) has made the
accessing the scheme easy, fair
and hassle-free. There’s no fee
to use the scheme for either
the employer or employees.

Save 32-47%
No spend limits or fees
Pay as you go
Repay over 3-60 months

When more people cycle,
everyone wins including the
environment. Green Commute
Initiative is a not-for-profit
social enterprise with a vision
for a cleaner and healthier
future for everyone.
Why not get in touch?
E: info@greencommuteinitiative.uk
Tel: 020 3740 1836
Twitter: @greencommuteuk

020 3740 1836
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Making business connections
on the LCCI Community App
town and country planning
system, including planning
permission for development,
Section 106 agreements,
planning appeals, Community
Infrastructure Levy and
certificates of lawfulness. He
also advises on highways,
compulsory purchase and
judicial review.

Chad Sutton, managing
director and planning lawyer
at Planning Clarity Legal,
speaks to LBM about the LCCI
Community App a year on
from its launch.
Sutton is a planning lawyer
with over 17 years of
experience advising clients on
legal issues associated with
property development. He
advises on all aspects of the

Planning Clarity Legal is
a boutique planning law
firm based in London and
advises clients on planning
legal issues associated
with all types of property
development, including
residential, commercial and
mixed-use development.
Clients include property
developers, landowners,
planning consultancies,
architectural firms, housing
associations and other law
firms.

What was your first
impression of the LCCI
Community App?

Property Nexus (the UK property
network) and we publish and share
details of these events on the app.

As a relatively new app it already
looks fantastic in its presentation and
functionality.

How has the app benefitted
you so far?

What have you found you like
the most about the app?
I enjoy reading the posts from other
LCCI members particularly those
relating to the property and construction industry and I also find the
app to be a useful resource for seeing
what events are being held by the
LCCI and its members.

Do you have a favourite
feature on the Community
App and why?
The ability to publish and share
with other LCCI members details of
upcoming networking events, particularly given that our firm sponsors
property networking events run by

It has provided me with the opportunity to post and share articles on
planning legal issues and also allowed
me to easily connect with other LCCI
members, particularly those in the
property and construction industry.

What has made the new
Community App stand out for
you?
It is so easy to use. Also, having
LCCI member details at the tip of
your fingers on an app is quite handy
when attending networking events or
meetings with other LCCI members.

Would you recommend using
the app to others and why?
Most definitely. It is an essential tool
for business-to-business marketing.

SWITCH YOUR
BUSINESS TO OUR
100% RENEWABLE
ELECTRICITY
All our 100% renewable electricity is sourced from SSE’s
own UK wind and hydro assets. Our green electricity
comes as standard with all fixed plans, with a range
of options for larger businesses on flexible contracts.
So go green today to reduce your carbon footprint
and help us build towards a net zero tomorrow.

SSE

Switch today at sseenergysolutions.co.uk

How to download the LCCI
Community App
LCCI Members can
download the app on
Android and iOS by
scanning the QR code:

For more info, visit
sseenergysolutions.co.uk/ourcampaign

Not a member? Join the free London Chamber
Community Network where London’s businesses
can access a number of benefits including the LCCI
Community App.
Sign up at:
www.londonchamber.co.uk/membership/lcci-community-app
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Property underinsurance: a
blot on London’s skyline
C

by Rajan Amin

louding this otherwise bright
outlook for London’s homeowners is a potentially catastrophic
problem: property underinsurance.
Figures show that a worrying 82 per
cent of the UK properties are thought
to be underinsured. In the event of
a claim, underinsurance can leave
homeowners facing bills of tens, if not
hundreds of thousands of pounds.
Severe and widespread as this problem is, it’s a predicament that’s easily
avoided by getting the right advice and
by following the steps outlined below
There a number of principal reasons for underinsurance.
Incorrect reinstatement value – for
many, this is at the root of their property underinsurance woes. When you
seek a home insurance quote, you’ll
be asked to provide a reinstatement
value. Contrary to popular belief, the
reinstatement value isn’t its market
value, but the amount it would cost to
rebuild it. As part of this calculation,
you need to factor in construction
costs, demolition and site clearance,
architect’s and surveyor’s fees, trades-

men’s charges, etc. These can quickly
add up to far more than you might
expect – particularly as materials and
tradesmen’s costs have risen sharply in
many areas since the pandemic.
Average condition clause – the
amount you pay for your policy has
a direct bearing on the amount of
protection you’ll receive. Insure your
home for £100,000, and your premiums will be lower than if you insure
it for £1,000,000. If your property is
underinsured as your rebuild costs
or content estimates are too low, then
your insurance company will only pay
out what you are covered for. This is
the average condition clause. In the
event of a disaster such as your property needing rebuilding, this can have
catastrophic consequences. If under
insured by 50 per cent, insurer may reduce potential settlement of any claim
made by 50 per cent. For example;
property insured for £500,000, but it
would cost £1,000,000 to rebuild, then
insurer will pay 50 per cent of sum insured = £250,000 – leaving you to find
the £750,000 shortfall.
Home/rental property contents
cover ar too low – while not as fundamental as the reinstatement issue, a
shortfall in contents cover is common

and can cost you dearly in the event of
a problem. Many people –– forget to
include things like curtains, carpets,
and other fittings, all of which may
need replacing in the event of a claim.

Solution to underinsurance

Underinsurance is a significant problem in terms of the number of homeowners and landlords at risk and the
severity of the problem. If you take the
following steps, this is a trap you can
easily avoid:
Check your rebuild costs – this is
the first step. You can do this by visiting the Building Cost Information
Service and using their free rebuild
cost assessment tool. This will give you
a basic indication of your needs.
Consult a surveyor – often as not,
you will need to consult a qualified
building surveyor who can give you a
detailed breakdown of your needs.
Talk to an independent insurance
broker – once armed with updated
rebuild costs – as well as your own
assessment of your contents insurance
needs – you’ll be able to get yourself
properly covered. Always choose an
independent insurance broker as they
will be able to provide you with policy
options from a wide range of insurers

Shaping the post-pandemic
cleaning industry
Historically, ‘clean’ was
a term linked to making
a space look presentable
but, all too often, a
service that organisations
were reluctant to pay
for and didn’t realise
true value from.
Through the pandemic,
cleaning operatives have been
rightly seen as unsung heroes
through their vital contribution
to fighting the spread of the
virus. Indeed, high cleaning
standards and hygiene control
are now seen as crucial to
minimising infection risk,
supporting our health and,
more recently, a demonstration
of how an organisation truly
values its stakeholders.
Companies are now looking
for effective and flexible
cleaning solutions that do
not sacrifice standards,
wellbeing or sustainability.
At JR&Co, we were at the
forefront of the fight against
the pandemic. We proactively
adapted our operations to
increase touch point cleaning,

and will have the freedom to tailor
cover to your requirements. Look for
a broker that’s a property insurance
specialist as they will be able to offer
you more detailed advice and help.
Choose your policy based on its
contents, not just its price – cheap
cover isn’t always a good cover. As we
have seen, property underinsurance
is no joke and its important to get the
protection you need. This is another
reason to use an independent broker.
They understand policy wordings and
can ensure that you have adequate
protection in place to avoid the underinsurance trap.
Review your policy every year –
times change, costs rise, and what was
adequate last year may not be sufficient this year. So, when you come to
renew your cover, carefully check your
policy schedule and statement of fact.
Property underinsurance is a serious problem and one that affects many
Londoners. My advice is to seek help
and make sure you are covered before
it’s too late.
Rajan Amin is a property insurance
expert who founded Coversure
Croydon in 2002.
www.coversure.co.uk/Croydon

020 7819 6700

execute social-distancing
measures and implemented
COVID-19 prevention
training; well before formal
Government guidelines.
Two years in and our processes
and procedures reflect the
changes our clients needed
to keep their spaces sanitised
and ready to welcome
their stakeholders back.
We have innovated,
committed to challenging
the norm and shared
best practice; ensuring
that workspace users and
the public are safe and
benefit from the pristine
environments we are
renowned for providing.

JULIUS

Partnering with JR&Co delivers
true value to your organisation
and stakeholders. Our clients
receive comfort and benefit
from high standards and
meticulously clean spaces,
with exceptionally high
hygiene levels always ensured.

Secure
Commercial
Cleaning®
We exist to provide clean
environments that inspire people
www.juliusrutherfoord.co.uk
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Building a world class business
Nice is not a biscuit is billed as the go-to guide on how
to build a world-class business by doing the right thing.
It is written by Abbott Mead Vickers co-founder Peter
Mead and is based on the lessons he has learned from
his years in advertising.

T

hese range over leadership,
creating a happy company,
speaking truth to power, politicking in the workplace, improving
profitability, and managing creative
types. Mead also includes inside
stories of some of the most iconic
advertising in the last forty years.

Strategies for growth
There is a lot that is practical and
Mead covers:
•	How to start a business on the
right foot; how to recruit, motivate and retain staff; strategies for
growth; words of wisdom to help
leaders lead
•	How compassion and flexibility
from management is more important than ever as businesses
recover from the pandemic
•	The perils of unicorn businesses
that have no robust business culture.

Nice is not a biscuit: how to build a
world class business by doing the
right thing
Peter Mead
Published by Duckworth
ISBN 9780715654262
£9.99

“Award winning print and digital media”
PSA

0330 124 3780
www.crosbyassociates.co.uk
Liverpool (Head Office)
Burlington House
Crosby Road North
Liverpool . L22 0PJ

Manchester

Second Floor
79 Thomas Street
Manchester · M4 1LQ
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Garden office rooms –
key considerations
The shift to home working means
that home offices are now very much
the norm. A bespoke space which is
separate to the main home, offering
vital separation and also a more
professional setting to meet work
colleagues and clients, is a great
way to upgrade your home working
experience.
Increasing in popularity are modular
garden buildings and modular
extensions, especially for those battling
to escape the background noise of a
distracting home environment. Industry
expert Edward Medd shares the benefit
of his expertise.

Planning permission
Most houses, even in conservation areas and areas of outstanding natural beauty, have permitted
development rights. Planning permission is not
normally required for modular garden buildings
such as ours, which fall under permitted development.
However, there are a few considerations to be
mindful of – for example if you live in a conservation area you would need to build the modular office room behind the rear elevation of your
house for the garden room to fall under permitted
development.
And notably, if you live in an area that has an
Article 4 directive, this means that your local
planning authority has removed Permitted Development rights for your area.
It’s important to be aware that flats and listed
buildings have no permitted development rights,
so will always need planning permission.

A space for all seasons
We are often asked if modular garden rooms can
be used in all seasons, and the answer is most certainly yes.
Modular buildings are composed of an engineered structural steel sub-frame, and paired with
slim-profile uPVC double glazed units, allow for
unbeatable thermal properties, so you can remain
comfortable whilst benefiting from a higher level
of productivity than you may in an office environment or when working from the spare room.
And with passive ventilation included as standard, you will rid yourself of the stereotypical stuffy
office space experience.

Staying connected
A stable internet connection is essential for seamless business interactions, so this is a major consideration to put on your checklist.
You should be looking for a garden building
that is able to send your internet signal through
the power network of your home, and replicate
your home Wi-Fi in your garden room – so you’ll
never be the lagging voice on the video call!

Client confidentiality
A potential concern for those working in more
sensitive professions, for example advising clients
on legal or financial affairs, is ensuring that they
can respect client confidentiality if they migrate
their office to an outside space, such as a repurposed summer house. However, modular garden
rooms afford you a virtually soundproof workspace, with the additional option to add 15mm
to the cladding for even further sound resistance.

Finishing touches
I would definitely recommend thinking carefully
about any features that you are keen to incorporate in your modular garden office at an early design stage, save you having to retrofit.
Especially key, are features that allow for optimum levels of comfort throughout the year. A
range of cooling and heating options including
minimalist panel heaters and openable windows
are customisable features worth consideration,
as are electric underfloor heating solutions and
comfort cooling packages for optimal temperature control.
Lighting needn’t be an obstruction when working from a garden home office room – perhaps
think about selecting all of your preferred finishes
including low energy LED downlights in a range
of styles and finishes, and external LED up/down
wall lights. Modular buildings come equipped
with glass doors and windows, as well as the option to include added visibility with roof lighting
options so your work will never be compromised
by traditional cramped studio spaces.
Edward Medd is co-founder of bespoke
modular buildings specialist Vita Modular
www.vita-modular.co.uk
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On the buses
New Abellio London Bus boss makes 26-year journey from bus
depot to boardroom

A

business leader who began his career in
the bus industry over a quarter of a century ago as a 16-year-old apprentice fitter
has been appointed managing director of Abellio
London Bus.
Prior to his appointment, Eardley was engineering director of Abellio UK Bus, covering
Abellio London.In 2019 he led the business to
‘earned recognition’ status with the Driver and
Vehicle Standards Agency.

Fit for the future
“My ambition is for Abellio London to continue
to lead the way in terms of innovative delivery on
safe, reliable, green bus transportation that is fit
for the future,” says Eardley.
“As a key partner in the greatest transportation
system in the world, we will play our part in TfL’s
vision for a ‘strong green heartbeat for London’”.
As the person leading 2,500 staff, Eardley acknowledges that 2021 was a tough year but is optimistic and upbeat about the 12 months ahead.

Rain or shine
“Even after 26 years in the business, I remain in
awe of the drivers, engineers, shunters and cleaners who keep our fleets moving, rain or shine.
They are heroes, and I want to thank them all per-

“In 2022 we can look
forward to the
electrification of four more
routes across multiple
depots in London.”
sonally for the great work they do in keeping one
of the greatest cities on earth moving.”
During 2021, Abellio London Bus started running
its first double deck zero emission electric vehicles, adding to the 34 single decks it was already
running. It also received confirmation of future
contract awards which will move the business to a
point where five of its six operating depots will be
running electric bus routes during 2022.

Electrification
The company celebrated running its first million
electric miles during 2021, as well as operating
two free electric buses on its Glasgow station link
service during the COP26 summit.
“In 2022 we can look forward to the electrification of four more routes across multiple depots
in London,” says Eardley. “In addition, the com-

Managing director Jon Eardley at Abellio
London’s Twickenham bus depot

pletion of our depot in Hayes will see 12 state-ofthe-art electric buses running, bringing benefits
to local communities, customers and staff alike.
“These developments will allow us to continue to lead the way in cleaning up London’s air to
meet Transport for London’s aspiration for the
bus fleet to be zero emission by 2034.”
www.abellio.co.uk

Re-shaping accounting
in business
As the world evolves and more
business open, so does the
accountancy profession. Every
year there are over 600 thousand
new companies being opened
in the UK, and many directors
find themselves in need of
professional accounting advice.
From simple bookkeeping to
budgeting, forecasting, and
navigating government schemes,
accountants across the country
help establish and run successful
businesses benefiting the society
in the process.
Building strong accounting
foundations has never been
simpler yet is incredibly
important. As your business
moves past its early stages you
will find yourself in need of
making decisions about its longterm plans, and these decisions
must be based on accurate and
precise performance information
and forecasts.
This is where Severin Finance
excels. We help you shape your

"Simplifying The Complex,
So That Everything Is Just
Black And White."
30 Years Of Experience - SMEs to
multinational corporations.

SEVERIN

business and provide ongoing
support in management,
financial reporting, taxation &
payroll and many more. You as
the director will always have
sufficient information to make
decisions as we guide you to
achieve new levels of knowledge
on a daily basis.

We will take care of your
accounting needs, ensuring your
accounts are
completed
expeditiously,
leaving you to
concentrate on
your business.

Defining Success - Ensuring clients are
compliant and confident in their finances

Severin Finance Ltd, is a specialist provider
of structured Accountancy Services for
both corporate and private clients from
across the Globe.

020 4542 2488 enquiries@severinfinance.co.uk
www.severinfinance.com
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Understanding the value
of your business
How do you arrive at the value
of your business? While a
business has different values for
different buyers, there are some
recurring themes in the process
which reflect how a business
owner could seek to increase
the value of their own business.
Most business owners are
increasingly familiar with the
term – EBITDA (Earnings before
Interest, Tax, Depreciation and
Amortization) which is often
used as a base to estimate
the cash profitability of the
business for valuation. One
way to arrive at the value of
the business is to multiply this
EBITDA number by an industry
multiple. Thus, if the EBITDA of
a business is £250,000 and the
multiple used is 4x, the value of
the business would be £1M.
A key concept to be clear on
is what is being valued.
• Is it the book value or
market value of the
assets of the business?
• Is it the full business –
including goodwill?
• Is it the value to the
business owner?

NonCurrent
Assets

Current
Liabilities

Current
Assets

Total Equity

Off Balance
Sheet
Assets

Off Balance
Sheet
Liabilities

Looking at the balance sheet
of the business, we can arrive
at the total assets figure,
the sum of the non-current
and current assets and is
sometimes referred to as the
book value of the business.
NonCurrent
Assets

Current
Liabilities

Current
Assets

Total Equity

Non-Current
Liabilities

If we add the off-balance
sheet assets and liabilities to
this, we get a slightly more
representative picture of
the book value or total asset
value of the business.

With living costs on the rise, Shachar Bialick shares his
top tips for financial fitness

However, the book value does
not capture the market value
of the assets, nor considers
the associated future growth
value or goodwill of the
business. Incorporating this,
the value of the business can
be represented as below
NonCurrent
Assets

Current
Liabilities

Current
Assets

Total Equity

Off Balance
Sheet
Assets

Off Balance
Sheet
Liabilities

Growth
Assets

Market Value
Adjustments
for all providers
of capital

GROWTH

Which of the above values
does the £1M relate to? Is this
what the business owner gets
when they sell the business?

Non-Current
Liabilities

Six tips to financial
fitness in 2022

Non-Current
Liabilities

The value thus represented is
termed the aggregate value
or the Enterprise Value (EV)
of the business. It is the value
that must be shared amongst
all the capital providers of the
business – in our example, £1M.
There are different ways to
arrive at value and mixing these
up can often result in confusion
and incorrect expectations for
everyone involved in the process.
About Growth Idea
Growth Idea was founded with
the aim of helping businesses
realise their full potential and help
businesses scale up and increase
their profitability. To learn more
about how you can grow your
business and improve its valuation,
contact info@growthidea.
co.uk or 020 7627 1234.

Create a full overview of
your spending
Start by getting a bigger picture of
your current financial situation,
with all your outgoings in one place.
This will help you to analyse where
savings can be made, create budgets,
and spot any bad financial habits
you want to kick. With Curve, the
app that I founded, you can consolidate your accounts and load all
of your cards into one, easy-to-use
smart card, simplifying the way you
spend, removing the need to remember multiple pins and putting
you in control of your money.

Make your money work
harder
Make your money work harder in
2022 by earning cashback and bank
rewards. Many banks offer rewards
for accounts and you can access
cashback from a range of retailers,
to cover everything from bills, groceries, beauty and lifestyle purchases and experiences. We offer personalised cashback and enable you
to stack rewards to ensure you’re
making your money work harder.
Stacking rewards means you’re not
missing out on any extra money that
could be earned from your everyday
spending.

Go back in time to free up
cash flow
If you’ve accidentally paid on the
wrong card, we empower people to
switch payments from one card to
another up to 30 days after the payment was made. Whether your boiler breaks down, car needs repairing
or otherwise, going back in time can

help to free up cash flow for any unexpected payments.

Travel with financial ease
After a pandemic-fuelled two years,
if you’re planning a big getaway this
year then make sure you travel with
financial ease. Access fair exchange
rates on all your cards via Curve,
avoid ATM fees, earn cashback
when you book your trip, and access
real-time alerts to see what you’re
spending in both the local currency
and your own.

Protect your accounts
The UK has experienced record
levels of bank fraud. Data from
UK Finance shows banks stopped
scammers duping £736 million out
of account holders in the first half
of 2021 but the total amount stolen
still increased 30 per cent to £753.9
million.

Look to the future with
crypto
Payments by cryptocurrency is fast
becoming the future. Whatsapp
is already trialling payments via
crypto and companies like Airbnb are looking into the ability to
pay through crypto. Make sure
your accounts are aligned with the
future of finance. Curve already
enables cryptocurrency purchases from any linked debit or credit card, making crypto payments
easily accessible for everyone.
Shachar Bialick is founder and
chief executive of financial super
app Curve
www.curve.com
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Is 2022 the year of the podcast?
Podcasts are on the rise.
But if businesses are going
to make use of them, they
must do so with their eyes
wide open. Voices have
analysed the top reasons
why more businesses
should start a podcast
in 2022 and offer some
valuable tips
Establish your audience
Once you know who you will be
talking to, you will be in a position
to tailor your content and increase
engagement as you deliver the quality content that your listeners are
looking out for. By creating a persona of your ideal audience, you can
gain a deeper understanding of the
behaviours which influence their
decisions and shopping style so you
can find the best way to reach them.
For example, in the United States, 44
per cent of 26 to 35 year olds said
that they listened to podcasts so
by not utilising popular platforms,
you could be missing out on a huge
opportunity that is right in front of
your eyes.

Make use of existing
content
Give old content a new lease of
life by repurposing it into fresh
formats, utilising the power of podcasts. Instead of letting an article or
video sit on your website with little
to no traffic, use the information
to create an exciting podcast that
reaches a brand new audience. With
55 per cent of businesses saying
they were working on internet video projects over the last couple of
years, staying on top of the trends
and adapting to your surroundings
will ensure you can maintain your
position in the market.

Maximise audience
engagement
When it comes to the power of
podcasts, keep your listeners interested as they hear what you have
to say, avoiding external distractions once they press play on your
content. Studies have shown that
audiences are more likely to take
action from podcasts in comparison to written content, increasing
your success rate as a business.

Establish your position as a
leader
Stand out from your competitors
with the addition of a podcast, be-

coming a go to source for information among your audience. A study
of over 1,000 respondents resulted
in 33 per cent showing increased
interest in eLearning content, so get
your name out there by giving your
audience what they are looking
for. Whether you create short and
snappy podcasts on current events,
or record long form podcasts which
go in depth on specialist topics,
positioning yourself as an authority
figure will help you build a leading
reputation.

Drive people to your
website
By experimenting with new
platforms, reach a new audience
who are likely to search for your
main form of contact when looking
to convert. As you mention your
product or service offering, let your
listeners know where they can find
you and build up your website traffic, opening up new opportunities
as you grab the attention of your
new audience. A study by Voices
concluded that “Two of the biggest
changes we’ve seen are the shift to
digital projects and the continued
increase in voice technology.”
By combining your traditional
methods with the recent power of
podcast, jump on the trend and
keep up with the needs of the modern consumer.

Give them what they want
When you are planning out your
podcasts, ask yourself what value
you are offering to your listeners.
Content for the sake of content can
sabotage your strategy and lose the
interest of your audience, not only
wasting your time, but impacting
your reputation as a brand.
In the United States, the most
popular genres are comedy, news,
and true crime so look into the
preferences of your target audience
and consider whether you can offer
fresh and exciting content that will
grab their attention. On a worldwide scale, the highest earning
podcast to date is The Joe Rogan
Experience, having found a niche
by discussing an extensive range of
current topics with different guest
speakers. Once you find your gap
in the market, quickly position
yourself as a thought leader and
become a trusted name among your
listeners.

Consider your delivery
tactics
Reach all the right people by delivering your content in the most effective way. Depending on the message you are trying to get across,
ask yourself whether you should be
hosting a fun and informal chatty
style podcast, a professional talk
with specialist speakers or even

Stand out from your
competitors with the
addition of a podcast,
becoming a go to
source for
information among
your audience.
whether a written form of content
is more suitable. Although you can
back up your podcast with supporting materials on other platforms,
the 18 per cent penetration rate of
podcast listeners worldwide means
you could be missing out on a huge
up and coming trend if you don’t
jump on the bandwagon soon.

Get ahead of the curve
With the popularity of podcasts
rapidly increasing, jump on the
trend and get ahead of your competition by acting fast. The number
of worldwide listeners is estimated
to increase massively, surpassing 800 million users by 2025
and becoming a staple for many
consumers. Being a completely
new way of consuming knowledge
in the entertainment industry, we
are quickly moving towards a new
digital format which is changing the
way we soak up information.
www.voices.com
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Could you

save a life?
ACCESS CREDIT

A partnership with us is about more than just fundraising.
Partner with us to celebrate our 60th birthday and we'll
equip your teams with life saving CPR skills and enhance
their health and wellbeing.
Get in touch to find out more about the different ways we
work and collaborate with businesses like yours so that
together, we can fund life saving research.
Contact partners@bhf.org.uk
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Your data has value to criminals.
Do you protect it?
By Matt Dunn

Typically, roles such as business owners,
employers, property owners, landlords, company
directors or major shareholders involve sensitive
data, and a failure to protect this data could
have a severe financial, reputational, and legal
impact. So, if you pay a specialist security firm
to protect valuable possessions, why would
you not do the same for your valuable data?

security settings for mobile and office-based
devices, communications systems, data storage
facilities and other networked systems.

Your sensitive data is valuable, so if you value
the security of that data do not leave it to
chance, or a poor MSSP. Contact Labyrinth
Technology today to find out more.

Matt Dunn
But it does not end with technology alone.
Many MSSP’s will only offer technological
protection such as firewalls, multi-factor
authentication and network security. But
complete cyber security can only be achieved
through an ongoing and evolving holistic
approach. Processes should be audited
regularly as part of a gap analysis, and a culture
of awareness in staff and even family must

In the same way as a security company advises
on physical security, a good IT Managed Security
Services Provider (MSSP) can advise on data and
cyber security. The MSSP can review all virtual

be cultivated. The life of the HNWI is not
straightforward and incurs a complexity that only
a good MSSP can respond to in a proactive and
agile manner.

Business Support Director
Labyrinth Technology

• No long term contracts!
• No obligation!
• No hard sell!
020 3790 7500
enquiries@LabyrinthIT.com
https://LabyrinthIT.com

Flexible workplace for the professionals
Located in the heart of Archway, Kozmik
workspace is a family run business here
to serve and support local businesses and
professionals by providing all the hightech facilities that you would expect but
with a more personal and family ‘feel’.

can be hired out for the day depending
on your need. This room is a fair size
and is a fully equipped audio-visual
conference room with air conditioning
and a 50 inch 4K smart TV using
Logitech meet up video. The podcast
studio is equally as impressive and is
fully equipped with RODE sound and
recording equipment. The studio is bright
and bold in colour and is the perfect
location for any podcasters or radio
hosts to hold their event or recording.

Kozmik is run by two brothers, Costa,
and Michael Victoros, who have
managed businesses in the Archway
area for many years. Being a family
driven team, has enabled them both
to provide a space for local businesses
and professionals whilst simultaneously
creating ‘a home from home’ for all
individuals and their working needs.
As you enter Kozmik, there is an intimate
and friendly feel to the décor. Overhead
skylights provide a refreshing natural light
and the colourful yet subtle artwork from
local artists add an instant warmth to
this working environment. The breakout
space is instantly inviting with comfortable
seating and a well-equipped kitchenette
which provides people working there with
all their home comforts. It even boasts
shower facilities too for anybody who may
want to change before or after work.
Kozmik workspace offers a range of
services to suit your working needs.

Professionals are able to hire a hot
desk if they wish to use a space for a
day, a week or even several months.
Private offices are also available for
customers who would like to work as
part of a small team or individually but
require more privacy. The conference
room also enables professionals to
host multi member conferences and

The Kozmik team have strived to create a
space where you can work professionally
and comfortably with all your working
needs being met. As their website
promotes, Kozmik workspace is ‘your
professional home from home with all
the high spec technology but without the
noise and fuss’ and this is certainly the
case when you enter this gem in Archway.
‘Work for yourself, not by yourself’
Kozmik Workspace
kozmikws.co.uk
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ONE OF THE LEADING

BOUTIQUE CONSULTANTS
TO THE CONSTRUCTION INDUSTRY
De Leeuw are enormously proud and take great satisfaction in being formidable leading service providers to both
private and public sector clients whether they are in the field of Quantity Surveying, Cost Management, Project
Management, Construction Management, Property Valuation, Facility Management, or Building Surveying.
Established in 1958 in Johannesburg, South Africa, our global arm serves Europe, the Middle East, and Asia from
our strategic office locations based in Abu Dhabi, Cape Town, Dubai, Durban, Hyderabad, Johannesburg, London,
Pretoria, Riyadh, Stellenbosch and Windhoek.
We pride ourselves in engaging in challenging projects that pose unique end-user requirements. We have
delivered numerous projects across many building sectors and geographies – be it residential, commercial,
hospitality, entertainment, retail or industrial. And we continue to add to these at an impressive rate.

WWW.DELEEUWINTERNATIONAL.COM

Project Management Services
Planning
Design management
Construction management
Risk Assessment and Risk
Management
Health and safety

Cost Consultancy Services
Quantity Surveying
Cost management
Procurement
Contract administration
Claims
Dispute resolution

INFO @ DELEEUWINTERNATIONAL.COM
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The Leipzig Region – Space to invest,
space to live, work, innovate and play
Looking for somewhere to expand
your business? Consider Leipzig,
the fastest growing city in Germany.
This dynamic German city is a
leading light in a region with strong
investment potential.

Leipzig’s ascent into topflight
European soccer is not the only thing
surprising audiences unfamiliar with
this German business destination.
Recently, however, the spotlight
has started shining on the fastestgrowing region in Germany. The
latest Lonely Planet highlights Leipzig
as the top German destination,
calling Leipzig ‘Cooler than Berlin
and more hip than Munich’.
However, it’s not just tourists and
students who are attracted to
Leipzig; businesses are recognising
the benefits of Leipzig’s central
European location and its proximity
to Germany’s second-largest air
freight hub (ranked 4th in Europe).
FDi Intelligence ranks Leipzig 3rd
for ‘FDI Strategy Large European
Cities of the future’. In terms of
infrastructure, economy, culture

all the cultural amenities of one of
Europe’s most liveable cities are
within easy reach. Consequently,
the city ranks high in Europe for
the availability of educated talent
and a skilled workforce. Affordable
and available prime office space,
business parks and greenfield sites,
alongside investment subsidies, make
Leipzig and its surrounding region a
first-class investment destination.

and quality of life, the metropolis
in Saxony compares favourably
with other large cities in Germany
and Europe. In the past 20 years,
companies such as DHL, Porsche,
Future Electronics, amazon, BMW, and
Beiersdorf have set up branches in
Leipzig and the neighbouring districts.
The region is home to world-class
research and education. Around
this Trade-Fair city, a lake scape has
emerged from former strip-mining
pits, attracting nature lovers and water
sports enthusiasts - creating a force
that attracts professionals, young
families, scientists, creatives, and
entrepreneurs to the region.

A DIGITAL MINDSET
World-class research, and state-ofthe-art infrastructure drive Leipzig’s
innovation economy. The tech, IoT
and digital industry are Leipzig’s
fastest-growing sector. Around
15,000 employees work in over 1,200
start-ups, scale-ups and large ICT
companies. Big hitters such as adesso,
Arvato Systems, BASF and Siemens
also have operations here. HHL,
one of the leading private business
schools in Europe, runs the successful
start-up accelerator ‘SpinLab’. The
European Energy Exchange (EEX)
set up in Leipzig in 2008. So, when
the German government started a

Since the fall of the Berlin Wall,
Leipzig has become a success story
for democracy, internationality, and
economic transformation. Given the
region’s strong economic growth
and increasing job prospects the
population is projected to reach
over 700,000 by 2040. With 11
universities and higher education
institutions, over 40,000 students
live and learn in Leipzig each year:

Average office rent in Leipzig 11.30 €/m²
Cities
Leipzig

Maximum rent €/m² (per Q4/2021)
17.00

Berlin

43.00

Frankfurt
Hamburg
Cologne
Munich

47.00
33.00
26.50
43.00

Source:BNP Paribas 2021 Q4
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digital hub initiative in 2016, naturally
Leipzig was named as one of the
twin hubs for smart systems, IoT and
energy. In 2019, Germany’s agency
for disruptive innovation (SPRIN-D)
moved to the city, cementing
Leipzig as the place for digital
transformation and business growth.

Supply Chain Vulnerability Index: top and bottom

A CENTRE FOR TRADE
Supply chain disruptions sparked by
Covid-19 and global trade tensions
have companies seeking security
and efficiency, both of which can
be found in the region of Leipzig’s
world-leading logistics hub. Analysis
by Investment Monitor recently found
that Germany is the country least
exposed to supply chain trouble.
Germany has over 83 million
residents, with spending power of
23,766 euros per capita, with an
additional 150 million consumers
in the nine countries bordering it.
Leipzig is at the centre of Europe
with a staggering amount of potential
national and international business
connections. The Trade-Fair city
Leipzig has a 1,000-year trading
history and has always been a
significant player for international
trade routes and supply chains.
The Leipzig Messe is a centre for
international trade fairs. As the
multimodal logistics hub of Central
Europe, Leipzig’s attractive transport
links include connections to four
major autobahns and a world class
station with direct links to the
Deutsche Bahn rail network. Home
to the largest of DHL Express’ global
facilities, the 24/7 Leipzig/Halle Airport
is Germany’s 2nd busiest cargo hub.

AN INNOVATIVE RESEARCH HUB

YOUR EXPANSION PARTNER

The German Biomass Research Centre’s
work is an example of research enabling
product innovations helping to ensure
a rapid economic transformation
to a climate-neutral society.

How can Invest Region Leipzig
help? As the international economic
development organisation for the
city and surrounding districts, Invest
Region Leipzig supports companies
considering expanding their business
to the Leipzig Region, helping them
shape a bespoke location strategy.
Funded by the City of Leipzig, Leipzig
Chamber of Commerce and Industry
and Leipzig’s local authorities, IRL
provides essential decision-making
data on market opportunities,
competitors and suppliers, the
workforce, and potential candidates.
We work alongside property partners
to help business clients find the
right office, industrial or logistics
base at the right cost. What’s more,
all our services
are confidential
and free of
charge. So, if
you are looking
to expand your
operations
into Europe,
Leipzig may
well be the right location for you.

For the past 20 years, Leipzig’s
phenomenal group of renowned
research organisations have been
working towards becoming world
leaders in applied medical research and
innovation in healthcare. With several
successful life science and Biotech
companies and a purpose-built life
sciences campus set to expand further,
the city is also on its way to becoming a
leading healthcare & biotechnology hub
in Europe. As healthcare continues to
transform digitally, The Medical Forge
Leipzig is supporting start-ups and
innovative SMEs to bring their medical
products to the German healthcare
market. Innovators in Medtech and
Healthtech should consider branching
out here. BIO Europe, the global life
sciences partnering event, will be
held in Leipzig in October 2022.
Photo Credit: Betram Kober

Discover more about regional
business opportunities and
our service to support
expansion to Leipzig, visit
www.invest-region-leipzig.com
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Loft extensions –
are they worth it?
There’s no denying that extending into your
loft can benefit both your property and your
lifestyle, but are they worth the hassle and
expense?
Firstly, and significantly, a loft extension
can save the even greater trauma of moving
house. If your current home offers you access
to aspects of life that you value, such as good
schools and an easy commute, but just feels a
little too cramped for the needs of a growing
family, or you simply want to change the accommodation to something that works better
for your current needs, then a loft conversion
can be the answer.
A conversion can free up additional space
– from extra accommodation for living, to a
space for creativity and hobbies, additional
space is often the main benefit of a loft conversion – and there are many ways you might
use it.
Many of us are now working from home
and home offices are increasingly popular, but
creative and entertainment pursuits are also
increasingly taking place in our homes, with
home gyms, cinemas, craft and hobby rooms.
The number of young adults still living at
home is also high, given rising house prices
and the challenges of getting on the housing
ladder, so creating a dedicated space for them
can be helpful for everyone concerned.

David Hawgood - Geograph

PRIMESURE
Consulting Ltd

Primesure Consulting provide
quality, competent building advice
and support to private customers,
before, during and after project.
Based in and around
the London area
 Refurbishments
 Conversions
 Extensions

LARSON BUILD
PROFESSIONAL PROPERTY
RENOVATION

OUR SERVICES
- High end property

refurbishment and renovation;

- Basements;

- Loft extension;

- Kitchen extension;
- New build.

0785 3365489 | 02089520208
office@primesureconsulting.com
207 Regent Street, London, W1B 3HH
www.primesureconsulting.com

TEL

MOB

0203 4419 626
0749 0211 143

EMAIL INFO@LARSONBUILD.UK

Loft conversions
Storage space is a common issue too. Contemporary loft conversions cleverly incorporate storage, so you don’t have to compromise
storage space for living space. Customised
fittings and furnishings can deliver plenty of
practical storage options and solutions, giving
you a loft conversion which balances all your
needs – whatever the room’s overall purpose.
The extra space will add value to your home
too. Figures from Nationwide suggest loft

A conversion can free up
additional space – from extra
accommodation for living,
to a space for creativity and
hobbies, additional space is
often the main benefit of a loft
conversion – and there are
many ways you might use it.
conversions can increase property values by
around 22%, while London-based loft conversion specialist Abbey Partnership found this
could be as high as 24.5% in the capital, where
additional square footage offers premium
value. This applies to both inside space, when
using the loft for spacious accommodation
instead of attic storage and outside space,
where creating roof terraces as part of the
conversion can particularly bring additional
value to city properties with limited outdoor
space.
It can cost a serious sum of money to move
house, especially considering stamp duty. The

Christian Bortes - Geffrye Museum

variable costs of a house move can also be a
problem, for instance when a sale or purchase falls through and you must start again,
compared to the more fixed cost of a loft
conversion.
If the choice of moving or converting your
loft is your main dilemma, you should seriously consider the conversion option. Selling up
and moving out is time-consuming, especially
when you factor in all the variables associated with finding a buyer and deciding on a
new property – plus the horrendous chains

involved in some property moves. By contrast,
once your loft conversion plans are underway your loft specialist will give you a clear
timescale for the construction and completion
of your loft (which can be as little as weeks),
removing many of the “how long until” and
“when” worries of moving home.
Then there’s the inconvenience of having to
keep the property viewings-ready, managing
the viewings, organising relevant professionals,
such as estate agents, solicitors, surveyors,
and financiers. Trying to sell your home can
Continued on page 82

Quality and Affordable builders

DK HOMES

From Start to Finish

Lofts | Extensions | Refurbishments | New Builds

DANNY

CONSTRUCTION

ENGINEERING

PIPE2K

INTERIOR DESIGN

WHO WE ARE

Experts in craftmanship who are committed to providing end
to end professional services specialising in bespoke joinery
and domestic and commercial renovations.

GET IN TOUCH
Phone: 020 3917 4564

info@dkhomes.co.uk

www.dkhomes.co.uk

Studio210, 134-146 Curtain Road, London

07546 698183

info@pipe2k.co.uk

www.pipe2k.co.uk
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Continued from page 81
almost take up all your free time. Contrast this
with the minimal inconvenience of a couple
of site visits from a loft specialist, and a level of
short-term inconvenience whilst the loft conversion is carried out. Depending on the loft
design you choose, a loft conversion could be
far less inconvenient than moving house!
A further hidden benefit of a loft conversion
is that converting your loft brings an opportunity to improve your home’s energy efficiency
at the same time. From improving thermal efficiency in a previously cold roof area through
to the specialist insulation that can be installed
in a new loft room, to upgrading an inefficient
plumbing system, converting your loft can improve your home’s energy efficiency in ways
which suit most budgets.
Of course, because it’s such a big step there
are some common worries to consider when
deciding whether a conversion will be worth
it for you. There is inevitably some disruption
involved with converting your loft, though as
discussed it’s probably significantly less than
the disruption of moving house. It’s essential
to take into consideration how long a loft
conversion takes and how much it may interfere with everyday life in your home. Basic loft
conversions can take place with minimum disruption while you’re still living in the property.
As much work as possible (around 80%)
takes place working off scaffolding, with your
team working from the outside in and it’s not
until the new room is knocked through and
the staircase is installed that the construction
work impacts on the main part of the house.
However, this phase of work is usually short
and, if you’re using a reputable company, will
always be carried out in full collaboration with
your lifestyle and needs.

J Rennocks - Museum of the Home

For more complex conversions, such as
lowering the ceilings to the floor below, or
designs which involve a new roof, then moving out temporarily can make practical sense,
to help minimise inconvenience for you. With
work schedules from as little as two to six
weeks, disruption with a loft conversion can
be perfectly bearable.
If this is a particular area of discussion or
consideration for you, however, it may help
to consider how long it takes, and how much
it costs to convert a loft. All lofts and budgets

Figures from Nationwide suggest
loft conversions can increase
property values by around
22%, while London-based loft
conversion specialist Abbey
Partnership found this could be
as high as 24.5% in the capital,
where additional square footage
offers premium value.
are different, but as a ballpark figure you can
expect a loft conversion to cost from around
£20,000 to £55,000 – of course that can go
much higher depending on the specification
and finish.
For a while now, some types of loft conversions have been allowed permitted development rights, which means that as long as the
conversion meets certain criteria and is carried
out in accordance with local authority building
regulations, then an application for planning

permission may not be required. If the property is a listed building or in a conservation area
it will be needed but can be easily managed by
your architecture or loft specialist.
Concern about neighbour issues often
arises with loft conversions, particularly in
terraced or semi-detached properties or
conversions as part of a flat. These often arise
due to ‘party’ areas, such as walls, where you
and your neighbour each share a side. Loft
conversions in flats always involve neighbours,
so planning permission will more than likely be
required.
However, it’s important to know that not
all types of loft conversion will involve party
agreements, so you may not need to involve
your neighbour at all in your conversion,
unless you want to share the idea (and even
the cost of scaffolding for example, if you
both decide to convert at the same time).
A loft specialist will be able to explain if and
how the process applies for your potential loft
conversion, and even manage the planning
side of neighbouring properties as part of the
package.
Finally, that ultimate decision-making question – is my loft suitable? In fact, most roof
spaces are suitable for a loft conversion of one
design or another, subject to factors such as
head height, roof pitch, stair access and the
need to remove existing fixtures such as water
tanks and add new items such as skylights.
Other variables include issues such as living
in a conservation area or in a listed building,
but even then, it doesn’t mean a loft conversion isn’t possible. A reputable loft conversion
specialist should offer a free, no obligation site
visit which should quickly be able to tell you if
it’s worth having your loft converted.

Loft conversions

CROYDON COLLEGE
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Employers are called on to ‘Join
the Skills Revolution’ to boost
business growth in 2022
Employers are being urged to
make the most of a national
appetite for workplace skills
development, as new research shows 70% of nation’s
workforce are interested in
upskilling in 2022. With tens of
millions1 of employees around
England interested in learning
new skills in their job this year,
the government is encouraging businesses to ‘Join the
Skills Revolution’ and grasp
this opportunity to boost their
business growth.
A new government campaign for 2022 aims to help
employers to boost business
growth by skilling up the workforce. The campaign, Skills for
Life, will showcase hundreds
of government-funded skills
opportunities available and
help businesses to up skill their
employees, find new talent and
be a part of training the future
workforce through schemes
including apprenticeships,
traineeships, and T Levels.
Nadhim Zahawi MP, Secretary of State for Education said:
“It is no secret that a skilled
and motivated workforce is the
key to driving better performance and boosting productivity. There has never been a
better time to make skills a top
priority.
To support businesses to unlock untapped talent there is a
huge range of training available
to help upskill their staff for
free including online courses
to boost numeracy to apprenticeships, traineeships, T Levels
or our Skills Bootcamps.”

Compelling Findings
The Censuswide survey of over
4,000 of the nation’s workforce
indicated that employees are
feeling more optimistic about
career goals in 2022 compared
with last year – with over half
(52%) saying they wanted a
promotion in 2022, and 69%
wanting increased job satisfaction in the new year compared
to 2021.
Nearly seven out of 10 (67%)

workers believe that new skills
will help them achieve these
career goals in 2022.
It has been found that training schemes such as apprenticeships have extremely high
satisfaction rates with employers (85%), as well as generating
loyalty among the trainees.
A recent report from the
Open University, published in
partnership with The 5% Club,
highlighted that employers
recognise the value apprenticeships bring, with almost
9 in 10 employers of apprentices planning to maintain or
increase the number they take
on in the next 12 months.
Viren Patel, Director of the
Business Development Unit at
The Open University, commented on the subject, saying
“Apprenticeships present a real
opportunity for employers to
look for hidden talent both inside and outside their organisation and provide the flexibility
to unlock future talent.” he also
noted that upskilling of employees “helps with attraction
and retention of staff, provides
motivation and engagement.”

A Demand for Learning
The survey from Censuswide
found a considerable demand
for on-the-job training, with
39% of workers saying they
would find this particularly
useful. A further 31% of workers
wanted courses specific to
their sector, as well as encouragement and practical support
from their employer – with 1 in
3 saying they felt held back by
a lack of time (36%), a lack of
confidence (31%) or knowing
where to start (30%).
Among the sectors with the
biggest desire for new skills
were those employees working
in sectors requiring a specialist
skill set, including green industries where nine in ten (90%)
said they wanted to learn new
skills relating to work, followed
by 84% in science and 87% in
IT and Telecomms sectors.

Up Skilling for Success

Prominent industry voices have
spoken about the importance
of skills to drive better results
and retain their workforce,
as well as the advantages
of training schemes such as
apprenticeships. An alliance of
influential employers from a diverse range of sectors, including Mastercard, Openreach,
Heineken, AstraZeneca, Virgin
Media O2 and many more,
are backing the campaign and
calling on businesses to ‘Join
the Skills Revolution’,
Lutz Schüler, CEO, Virgin
Media O2, said:
“As a leading UK employer,
we know how important it is to
invest in people so they have
the skills for life – whether
that’s through our award-winning early careers’ programme
where we are hiring 1,000
apprentices, to offering training
to our employees so they can
continue to grow and develop
their skills.
“Virgin Media O2 is building
a future-proof workforce and
a great place to work, which is
supporting us in our aim of upgrading the UK with first class
connectivity the country needs
now and in the future.”
Andy Wales, Chief Digital Impact and Sustainability Officer
for BT Gro Up, said:

“The skills that employers,
and wider society, need is
constantly changing, so it’s
important we’re continually
looking to upskill people for
the digital world. Making sure
that as many people as possible have the latest skills not
only helps employers, it also
helps individuals and society
more broadly. Improving skills
means inspiring new talent and
improving wellbeing across the
board. BT Group is playing a
lead role in this area with our
goal to help 25m people across
the UK improve their digital
skills by 2026.”
Tim Slatter, Chair of Ford
Motor Company Ltd. Said:
“Ford Motor Co in the UK
has a proud and established
history of developing apprentices. Our Advanced (L4) and
Higher (L6) apprenticeships
continue to prove invaluable
to develop workplace-ready
talent in emerging technology
disciplines. In addition to recruiting new apprentices, Ford
are leaning into senior (L6-7)
apprenticeships supporting a
major program of new-technology up-skilling of existing
employees, as the automotive
industry moves further into
electrified, and connected
technologies.”
Camilla Drejer, Managing
Continued on page 86
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Apprenticeship opportunities are for
businesses, not just learners
Croydon College is one of south London’s largest Apprenticeship providers, helping local
employers fill skills gaps and residents achieve their career goals for many years.
With courses led by industry
experts, the College has long
been helping shape today’s
workforce. The Croydon
College Group’s World of
Work team – which is already
working with an existing
group of dedicated employers
- is opening its doors to new
businesses wanting to help
people across the region.
Based in the centre of
Croydon, the Croydon
College Group also has a
Higher Education provider
– the Croydon University
Centre - located within the
building, offering higher level
Apprenticeships alongside
Degree courses.
These Apprenticeships
include the Level 4
Construction Site Supervisor
course, which is designed for
those who have experience

in working in, or looking
to enter, the exciting
world of construction.
This course is available for
self-funded or employersponsored students, as well
as Apprentices, creating a
rich learning environment.
Also available is a Level
4 Facilities Management
course, which will provide a
broad understanding of the

profession and provide the
skills needed to complete
complex, non-routine
tasks within workplace and
facilities management, as
well as Teacher training –
ideal for anyone currently
in a learning environment
(in industry or education)
looking to hone their skills
in order to develop their
teaching skills further.

One benefit is that
Apprenticeship opportunities
are open throughout the
year – so employers (and
employees) do not need
to wait until September
to make changes to
boost their prospects.
Currently, there are more
than 20 Apprenticeship
vacancies open and you
can find out more by
visiting www.croydon.
ac.uk/apprenticeshipsprofessional-courses/
If you’re interested in helping
shape an Apprenticeship
opportunity around your
business, contact Nicola
Tarry, Head of the World
of Work – Nicola.tarry@
croydon.ac.uk – to start
your conversation today.

Want to study

Higher Level
Apprenticeships?
Higher Education Level 4 & 5 Courses Available
Business & Management

Construction & the Built Environment

Engineering

Facilities Manager

Construction Site Supervisor

Teacher Training

Croydon College
College Road
Croydon, CR9 1DX

Apply Now for
September courses at
croydonuniversitycentre.ac.uk
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Director, Citizenship & Responsible Business, Accenture UKI,
said:
“Change is all around us, so
it is vital that we keep our skills
fresh in order to respond to
the dynamic environment. At
Accenture we encourage our
people to be lifelong learners
to help them thrive and our
clients grow. Our employee
training hours nearly doubled
last year as they took advantage of our library of over
8,000 skills and certifications,
including apprenticeships. It is
important for everyone to take
advantage of the many skills
opportunities that are open to
adults to get a better job and to
help employers to skill up their
workforce, boost productivity
and get better results.”

Opportunity in
Apprenticeships
The opportunities on offer as
part of the Join the Skills Revolution campaign, have been
designed by and in partnership with employers, listening
to businesses to meet their
recruitment needs and address
skills gaps, through flexible,
free or subsidised courses.
Apprenticeships offer flexible
but structured training, which
meet the needs of employers
and those undertaking the
training. There are hundreds
of apprenticeships to choose
from to suit all industries, with

the adaptable training scheme
allowing apprentices to grow
into their roles as they learn,
which provides employers with
skilled employees who knows
more about their role and the
business itself.
Almost 67,000 businesses
took on an apprentice between
2019-2020, and there are
now more opportunities for
businesses and individuals alike
to ‘Join the Skills Revolution’
with incentive funding available. T Levels and traineeships provide a pathway into
apprenticeships, whilst giving
businesses early access to the
brightest young people entering the market and the opportunity to shape the workforce
of the future. Funding and incentive payments are available
for employers, with SME’s receiving 95% of apprenticeship
training costs and £1000 on
offer for those hosting traineeships and T Level students on
industry placements 1
Businesses are urged to join
the skills revolution and drive
better performance. Visit gov.
uk/skills-support to find skills
opportunities designed by
employers, for employers
1. There were approximately
32.5 million people employed in
the United Kingdom in the three
months to December 2021
2. subject to eligibility

Fashion Enter
Limited – London
Fashion Enter Limited (FEL) is
an award winning SME ethical
garment manufacturer who
believe technical education is
the backbone of their business, aim to have 20 apprentices by 2022, and are already
experiencing the benefits
of investing time in training
through the apprenticeship
programme.
FEL is also a high achieving
Independent Training Provider
of technical skills and apprenticeships, who invest in the future generation to help fill skills
shortages within the business.
As an industry heavily impacted by Brexit, FEL apprentices have helped to fill skills
gaps and improved efficiency
by 15% and because of the
need for vocational technical
skills, FEL feel now is a great
time to recognise the skill base
of today’s manufacturers.
The Fashion Enter Limited
apprenticeship programme
gives training opportunities to people of all sorts of
backgrounds, from those
progressing on from college
to individuals looking for a
complete career change. One
of the students currently working as an apprentice for FEL
in London is a small business
owner, and having run a fashion business for seven years,
wanted to learn more about
pattern cutting and garment
technology - which is where
the apprenticeship came in,
giving them the environment
and support to develop key
knowledge, skills and behaviours needed to succeed
in the fashion textiles industry
and the industry experience of
what is involved in the production of garments, from large
volumes to a smaller scale.
Louis-Christian Pendegrass,
the Apprenticeship Tutor at FEL

since March 2020, said:
“Our position at Fashion
Enter Ltd is to fill the skills
gaps being experienced in the
garment making and manufacturing areas of the UK fashion
industry, by facilitating training
through apprenticeships. We
help in on boarding new talent
and getting them out into the
industry.
All of our courses focus on
easing the apprentices into
the work environment and
developing the key skills and
knowledge they will need.
The scheme of work for each
course is designed to develop
apprentice’s knowledge and
skills and also their confidence,
starting at the beginning and
working their way through their
role to a place where they are
taking on more responsibility.
The advantage of apprenticeships is in the experience
gained, where ultimately you
have a skilled member of staff
who has learned your business
from the ground up in their
role and is there to provide
live industry knowledge in the
best possible environment at
Fashion Enter.
The apprentices we train
are the future of our business
and our industry, with the agile
nature of the apprenticeship
training model, now making it
easier than ever for us to adapt
it and use in a way that suits
the company’s needs - all of
which is essential in creating an
agile, adaptive and confident
workforce. It is really important
for employers to take on the
responsibility of being a mentor, to support their employees,
to give them the opportunities
to learn and grow in their role
and to stretch and challenge
them so that they have the
confidence to succeed.”
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New members
A S B- K Trade LTD

41 Middlesex Road, Mitcham, London
CR4 1QP
Trade in clothing and jewellery

Abdollahi Trading

De Leeuw London Limited
25 Moorgate, London EC2R 6AY

www.deleeuwinternational.com
Project and cost management
consultants

Unit 4, No. 62 East Chahar Bagh Blvd,
Jannat Abad, Tehran 1473866799, Iran
T: +982144426299
me.abdollahi@gmail.com
Trading

Debate International

Ace Freight Ltd

Clothing wholesale

4 Station Road, Radlett WD7 8JX
T: 07899 797232
ian@rudder.co.uk

www.rudder.co.uk

Unit 4, Lombard Trading Estate, 51
Anchor & Hope Lane, London SE7 7SN DNZ Consultancy Ltd
, London WC2H 9SA
T: 020 8858 8877
dnzconsultancy.co.uk
info@acefreightltd.co.uk
Consultancy on legal matters
www.acefreightltd.co.uk
Freight forwarders
GG Business Consultancy Ltd
18 Windermere Close, Cambridge CB1
AK Property Developers Ltd
9XW
120A Upper Tooting Road, London
SW17 7EN
www.ggbusiness.uk
www.akproperty.co.uk
Business consultancy
Property developer

Arvin Tajhiz Sepahan

NO. 17, Hatef-E-Esfahani 16 St., Dolat
Abad, Esfahan 8341653757, Iran
T: +983133380050
info@arvintajhiz.com

www.arvintajhiz.com

Design and manufacture of pumps

Avast Business

110 High Holborn, London WC1V 6JS
T: 07342 062598
ade.onagoruwa@avast.com

www.avast.com/en-gb/business

Security solutions

Ayoka Production

47B Rosebank Rd, London W7 2EW
T: 07734 408370
info@ayokaproductions.com

ayokaproductions.com

Media creative agency

Ballward Ltd

Sycamore House, Suite 3, 1 Woodside
Rd, Amersham HP6 6AA
T: 020 8900 1300
mail@ballward.co.uk
International commodities

GiFTWiSH

29 Delaney Drive, Stoke-on-Trent ST3
5RL

www.JennyKovacs.com
Business speaker and sales coaching

Heliotrope Digital Ltd

1A Telegraph St, London EC2R 7AR

www.heliotrope.digital
IT consultants

iLine

K G House, Kingsfield Close, Kings
Heath Industrial Estate, Northampton
NN5 7QS
T: 07484 214766
jason.carter@iline.uk.com

www.iline.uk.com
Construction

Immediate Transportation
Co Ltd

Unit 2A, 2B The Ridgeway, Iver SL0
9JQ

www.immediatetransport.com

Management platform

www.bennettpropertymgmt.
com

Property management

Clooper

20-22 Wenlock Rd, London N1 7GU

www.clooper.com

Marketplace for homes

Coldharbour Lights

115 Herne Hill Rd, London SE24 0AD
lottie@coldharbourlights.com

www.coldharbourlights.com

Lighting

Comodality Ltd

3 More London Riverside, London SE1
2RE
T: 020 8068 3440
James.humphreys@co-modality.com

www.comodalitygroup.com

Freight forwarder

Cool Innovation Consulting Ltd
20-22 Wenlock Rd, London N1 7GU
T: 07471 315968
director@coolinnovation.consulting
Information technology consultancy

NoA Ignite

Innovative sports and fitness

One World Commodities Ltd
High Street Centre, 137-139 High
Street, Beckenham BR3 1AG
Export

PDT Sales Consultancy

12 Woodway, Shenfield, Brentwood
CM15 8LP
T: 07748 167723
info@pdtsalesconsultancy.co.uk

pdtsalesconsultancy.co.uk

Award winning sales specialist

Pharma Optical Ltd

56 Barking Industrial Park, Alfreds Way,
Barking IG11 0TJ

www.pharmaoptical.co.uk

Medical, pharma and biotech

Robert Kime Design Limited

5 Hertford Ct, Marlborough SN8 4AW
T: 01672 518381
mark@robertkime.com
Design

Rydal Inc

Flat 5, Rydal Mount, 20 Hayne Road,
Beckenham BR3 4HY

www.rydalinc.org

Building apps

Satguru Travel And
Tourism Limited

24 Watford Road, Wembley HA0 3EP
T: 07458 300610
info@satgurutravel.co.uk

www.satgurutravel.co.uk

Travel management

Seertech IT Limited

Kazehi Global

www.kazehi.com

B2B sales generation

Legal Market Solutions Ltd

29 Farm St, Mayfair, London W1J 5RL

legamart.com
Sourcing lawyers abroad

London D E Ltd

25 Hatton Garden, Hatton Garden,
London EC1N 8BQ

www.londonde.com
Fine jeweller and gemstone dealer

M R Solicitors LLP

140 High Road, London E18 2QS

www.m-rsolicitors.co.uk
Legal services

Matt Aminoff London Ltd

BK417, Brickfields Business Centre, 37
Cremer Street, London E2 8HD
T: 020 7193 8937
info@seertech.co.uk

www.seertech.co.uk

Software development

Sentriware

Kemp House, 152-160 City Road,
London EC1V 2NX

www.verticelondon.com

sparbar.com

www.sentriware.com

sseenergysolutions.co.uk

Energy solutions

Studio Grey

71-75 Shelton St, London WC2H 9JQ
www.studio-grey.net
Corporate photography and PR

Tat Riss Baf Textile Trading L.L.C
Unit 2, No 47, Khorramshahr St, North
Sohrevardi St, Tehran Iran
T: +989121123737
atrisbaf@gmail.com
Textiles

Tax Advisory UK

7 Bell Yard, London WC2A 2JR
Accounting

The EA Project Limited

100 Griffin Close, London NW10 1LP
T: 07761 481169
chantal@the-eaproject.com

the-eaproject.com/

Hybrid events for sustainable practices

The Gym Kitchen

, London United Kingdom
Retail

The London Football
Association

Unit 11, Hurlingham Business Park,
Fulham, London SW6 3DU
T: 020 7610 8360
development@londonfa.com

www.londonfa.com

Governing body for football in London

TMOA – IP Attorneys

2 Tallis House, Tallis Street, London
EC4Y 0AB
T: 020 4566 5586
paul.hayman@tmoa.com
IP attorneys

Wicked People Limited

47 Henrietta Chase, St Mary’s Island,
Chatham ME4 3SZ
T: 07423 598780
connect@wicked-people.com

www.wicked-people.com

Cloud computing and IT managed
services

Business performance consultancy

Shaukat Marwat
Energies (Pvt) Ltd

Dixcart House, Sir William Place, St.
Peter Port GY1 1GX, Guernsey

2nd Floor College House, 17 King
Edwards Road, Ruislip HA4 7AE

Woodbois Ltd

www.woodbois.com

Sustainable hardwood products

www.shaukatmarwatgroup.com Worldpay Limited

Energy sector

SoundWave Studios

Elsley Court, 20-22 Great Titchfield
Street, London W1W 8BE
T: 07453 309885
ea.office@soundwave-studios.com

www.soundwave-studios.com

Film music production

6-7 Hatton Garden, London EC1N 8AD South Court Management
T: 020 7405 3587
Services
enquiries@mattaminoff.com
112 Princess Gardens, London W3 0LJ,
Importers of cultured pearls
United Kingdom
Melo Trading Ltd T/A Vertice
T: 07517 351518
31 Smiths Court, London W1D 7DP
alevgocmez@southcourt.net
Luxury retail

90 Cubbington Road, Leamington Spa
CV32 7AG
T: 020 3490 5919
info@sparbar.co.uk

Ul. Adama Asnyka 9, 31-144, Krakow PL SSE Energy Solutions
Inveralmond House, 200 Dunkeld
951-21-35-096, Poland
Road, Perth PH1 3AQ
noaignite.co.uk
T: 0800 389 4466
Digital growth
businessenergy@sse.com

Inspired Human

Bennett Property Management , Hornchurch RM11 2AS
20-22 Wenlock Rd, London N1 7GU

Sparbar Ltd

No. 26, 17 Shahrivar Square, Razavi
Khorasan, Mashhad 9167911983, Iran
T: +989151152222
nshahnameh2022@gmail.com
Construction

Freight forwarding

14th Floor, 33 Cavendish Square,
Beamy UK Limited
London W1G 0PW
123 Buckingham Palace Road, London T: 07714 420086
SW1W 9SH
hello@inspired-human.com
T: 020 4571 0673
www.inspired-human.com
Dominic.howard-noel@beamy.io
Professional training

www.beamy.io

Negin Shahnameh

www.southcourt.net

Business facilitation

The Walbrook Building, 25 Walbrook,
London EC4N 8AF
T: 07827 157747
ian.westall@worldpay.co.uk

www.fisglobal.com

Merchant services

WTS 2020 Limited

Room 301, 3 Waterhouse Square, 138143 Holborn, London EC1N 2SW

www.wts2020.uk

International trade and investment

Zettle by PayPal

Whittaker House, 2 Whittaker Avenue,
Richmond TW9 1EH

www.zettle.com/gb

Cloud based payment software
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■ HAROD GLOBAL
INVESTIGATIVE SOLUTIONS

■ RINOVA LTD

■ SOLAR4GOOD UK LTD

Harod is a well-established
investigation company based in
the heart of London. We combine
traditional and legal investigation
techniques with proprietary
cutting-edge cyber technology.
Together with our worldwide
networks and extensive
background in UK law enforcement,
we are well positioned to identify,
investigate and resolve your most
complex issues.
As a leading global investigation
and intelligence company, our
approach is unique: we deliver
a seamless blend of traditional,
proven investigative techniques and
industry-leading proprietary cyber
technology capabilities.
With longstanding careers
in UK law enforcement, our
investigators have led on statelevel investigations, supported
world sporting bodies, and provided
trusted counsel to corporations and
private clients around the world.
For further information regarding
our services, please contact Ian
Weatherhead on 07850 366086
or email ian.weatherhead@
harodassociates.com.
harodassociates.com

Multi-million-pound scheme
supports the recovery of London
Hospitality
In late 2019, London-based social
enterprise Rinova secured funding
for a wide-range of publicly funded
initiatives aimed at supporting and
developing innovative practice
within the hospitality industry.
Two years later, Rinova’s Hospitality
Academy (THA) is helping to rebuild
and support an industry which was
hit first with the pandemic, and now
with a critical labour crisis.
By working with top industry
professionals, THA seeks to:
•	raise the profile of the industry in
schools
•	support and train unemployed
people wishing to access the
sector
•	engage employers to create a
network of expertise and shared
good practice
•	offer opportunities for staff
training and professional
development
Rinova is keen to hear from SME’s
eager to take advantage of this fully
funded provision. Contact Alex
Walker on a.walker@rinova.co.uk.
hospitalityacademy.rinova.co.uk

UK companies are taking increasing
steps towards sustainability and
carbon reduction, in part by
harnessing renewables. Solar
power gives you the ability to
generate your own clean, green,
and completely free electricity,
protecting you from ever-increasing
energy bills.

■ URBANISSTA

■ MASON COACHING LTD

■ WICKED PEOPLE LTD

■ CONEXIOM EUROPE LTD

We’re specialists in securing
implementable planning
permissions. We engage proactively
with local communities and help
our clients to deliver high-quality
development schemes across
London, the South East and the
Midlands.

Having recently joined LCCI, I
am very excited to be part of a
great organisation that supports
businesses in London. I am Ian
Mason, a leading expert in the
field of non-verbal behaviour,
deception, and human lie
detection. I have worked as a
sales director and strategist for
over 25 years, the field of human
behaviour has been part of my
management, negotiation, and
interview techniques.

WickedPeople is a new, fresh and
vibrant Learning Performance
(Consulting) agency, established
to build higher levels of industrybased trust by moving away from the
traditional consulting firm mindset of
fixed solutions and interventions to
collaborate interactive design.

VANCOUVER, British Columbia—
January 25, 2022 — Conexiom,
the leading provider of sales
order, supply chain and AP invoice
automation solutions, today
announced a record growth year in
customer retention, new customers,
and record bookings, supported
by an increase its platform growth
globally and a $130 million
investment into the company.

Our private and public sector clients
achieve their objectives through
the agile, honest, and constructive
commercial advice we provide. We
pride ourselves on forming positive
working partnerships with our
clients, and we tailor our approach
to their needs and those of their
stakeholders. We’re one team, in
two cities, working across four
disciplines; Planning, Landscaping,
Communication and Heritage.
We believe that by working
together we are stronger.
Contact us today if we can help you
with your next project.

For all enquiries, please email
info@urbanissta.co.uk or call
0207 492 1722
www.urbanissta.co.uk

I now work with individuals and
companies coaching people how
to read and master their own
non-verbal behaviour and how to
spot deception in the workplace.
This is a captivating area of
psychology and one that I believe
has not been used to its full
potential by people for business.
Becoming more skilled in nonverbal is a tremendous asset in
business our lives.
For further information,
please visit my website: www.
masoncoaching.com

With dozens of years of combined
team experience in the industry,
Solar4Good continues to expand
year-on-year installing renewable
technologies such as Solar PV and
Air Source Heat Pumps.
Our team member, Matthew Tolley,
was featured in the Staffordshire
Sentinel, and interviewed the next
day on BBC Radio Stoke, where
he answered a range of frequently
asked questions about Solar
systems, such as: ‘What payback
period can I expect? ‘How do you
install on a flat roof?’ and ‘What
budget do I need?’
If you have any questions, do
reach out to the team. Happy to
help you!
Telephone: 0800 999 1454
Facebook: https://www.facebook.
com/solar4goodUK/

We take a 3D approach (Diagnose,
Dialogue, Design) in everything we
do, addressing your pain points,
establishing opportunities and
forcing newfound successes. We
build on Systems Thinking and
transdisciplinary pragmatism, with
bags of Curiosity, Creativity, and
Courage (3Cs).
WickedPeople are industry/sector
agnostic working hand-in-glove
with businesses and their leadership
testing, challenging and forging their
competitive advantage. We co-create
bespoke solutions and help our clients
to become more self-organised.
Transparency, Communication, and
Participation (TCP) is the DNA of how
we engage, which in turn builds trust,
relationships, and mutual success.

We build strong teams, we engage
with logic, rigour and purpose. We
are Wicked and we are here for
you. www.wicked-people.com

■ LONDON SOUTH BANK
UNIVERSITY
London South Bank University is
inviting you to join other business
leaders in the London area to
achieve your business potential. Our
accredited programme supports
senior managers of small and
medium sized businesses to boost
their business’s performance,
resilience, and long-term growth.
The past 18 months has been
challenging for all businesses,
but particularly for SMEs. Help
to Grow is a 90% government
funded 12-week programme
offering up to £6750 in support,
it is designed to enable business
leaders to strengthen and grow
their organisation in the wake of
unprecedented disruption.
Our bespoke programme offers
unrivalled networking opportunities
as well as training from top business
leaders, through peer workshops
and one-to-one mentoring, the
programme is a ‘must’ for senior
executives wanting to future proof
their organisation.
Do you want to plan for growth,
resilience and success?
Find out more and apply at https://
www.lsbuhtg.co.uk/

“2021 was another record-breaking
year for us. We doubled our new
bookings growth year-over-year,
while maintaining our existing
customers at a best-in-class rate.
Our customer NPS and employee
NPS are well ahead of industry
benchmarks,” said Ray Grady, CEO
of Conexiom. “As we look back
at our 2021 performance, we are
proud of the growth that we have
achieved this year. By listening to
our clients and consulting on their
needs, we have been incredibly
fortunate to be entering 2022 in
a solid financial position, allowing
us to lead the way in what’s next
for sales order, supply chain and
invoice automation solutions.”
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■ LONDON SOUTH BANK
UNIVERSITY

■ IW GROUP SERVICES (UK)
LIMITED

Establish your base with
Workspace at London South
Bank University
We have a range of office
space and membership options
across our Southwark and
Croydon locations.

IWG is the world’s largest supplier of
flexible workspace. Our portfolio of
brands (Regus, Spaces, Signature and
more) provides millions of people
around the globe with a great day at
work on locations in practically every
country. Find beautifully designed
meeting rooms, professional virtual
office support, or choose to work
in a more collaborative setting with
coworking spaces. IWG can help you
find a workspace solution adapted to
your requirements.

Offer to members
Whether you are looking for
the cachet and convenience
of a Zone 1 location - or the
flexibility to book meeting
space and meet clients in a
professional setting - we have
something for you.

Contact

Daniel Janowski
Business Development
Manager
T +44 (0)20 7815 7333
m: 07773 224 244
e: janowsd2@lsbu.ac.uk

Offer to members
Receive 10% discount on
workspace solutions by IWG.
Access a wide variety of offices,
meeting rooms and services
tailored to your unique needs –
and, as a fellow member of LCCI,
benefit from a 10% discount on
selected workspace solutions.

Contact
Visit this page to find a workspace
solution that meets your
requirements and fill out the form.
You will then receive a 10% discount
on selected memberships, meeting
room bookings and virtual office
services.
events.iwgplc.com/londonchamber-of-commerce-partnership

■ BLUE ORCHID HOTELS
GROUP (INTEGRITY
INTERNATIONAL GROUP,
GLOBAL HOSPITALITY
SERVICES)
Blue Orchid Hotels is
London’s newest independent
hotel collection, offering
contemporary luxury in the
city’s most iconic locations from
Westminster to the City of
London.
Amenities include, spas, gyms,
restaurants, bars, meetings
and events spaces, Skyline – a
spectacular rooftop, event,
dining and drinks terrace.

Offer to members
LCCI members save up to 20% off
a range of unique, personalised
‘Staycation’ packages with Blue
Orchid Hotels.

Contact

Simply select the packages
you are interested in via this
link:
https://protect-eu.mimecast.
com/s/Et3ICV50RS2PJlHGCtuJ?
domain=blueorchid.com

■ UPS LTD
This Women’s History month, UPS
is celebrating and empowering
women-owned product-based
businesses from Mar 1-31, 2022
with a 10% discount. That’s not all!
We’re launching the UPS Women’s
Exporter’s Program in April 2022,
a series of learning modules
dedicated to female small business
owners. Don’t miss the opportunity
to #BeUnstoppable. Visit ups.com/
smb for more details. Let’s make
the change, together.

Offer to members
Receive a special 10% discount.
Plus, get priority access to our UPS
online event ‘How she made the
change: Speak to your peers’ on
March 16th at 3pm and meet other
female product-based business
owners who walk the talk.

Contact

Simply use the promo code
‘UKSMB2’ on ups.com/smb (our
dedicated small business shipping
platform) to start shipping at
exclusive rates and continue being
the change for women around the
world.

If you are a member of LCCI with an offer for other members, contact membersoffers@londonchamber.co.uk

MONT ROSE

MONT ROSE

E: INFO@OCCAMSEC.COM
W: WWW.OCCAMSEC.COM

WE’RE BUILT
A LITTLE
DIFFERENTLY
A CYBER SECURITY TEAM
COMBINING EXPERIENCE
WITH TECHNICAL STRENGTH.
PROTECT WHAT MATTERS
LONDON \ NEW YORK \ DUBAI \ HONOLULU

FIRST MTR

Be in control of your

Business Travel
SWR business direct allows you to book your business rail travel how you want to book
your business rail travel
• No Fees

• Control Your Travel Policy

• Book Rail Travel Anywhere in
Mainland UK

• Save Money

• E-Ticket options

• And More

• Book London Underground add-ons
with ease

• Simple but in-depth reporting

Visit southwesternrailway.com/train-tickets/business-travel for more information

Business Direct

